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338.48(100+478)

ASIGURAREA DEZVOLTARII
DURABILE A TURISMULUI
NATIONAL PRIN PRISMA
PRACTICILOR
INTERNATIONALE

Conf. univ. dr. Nicolae PLATON,
Director al Centrului de Informare si
Promovare in Domeniul Turismului
din Republica Moldova
platonanat@yahoo.com

Motto:

Guvernul trebuie sa constientizeze cdt de
important este rolul turismului in politica
generala de dezvoltare a tarii si prin actiuni
concrete sd facd acest sector competitiv

si interesant pentru investitorii locali §i strdini.
Autorul

Procesul de relansare a turismului si de
consacrare a acestuia, ca ramurd ecOnoOmico-
sociala prioritara in Republica Moldova, poate fi
posibil numai in cazul in care factorii de decizie
ar avea o viziune clard si responsabila fatd de
aceasta ramurd, stabilita prin obiective bine
Structurate §i formulate, care se pot materializa,
ulterior, prin programe nationale de dezvoltare.

In acest articol, autorul atrage atentia auto-
ritatilor statutului asupra problemelor ce persista
in domeniul turismului si accentueazd necesitatea
declararii turismului ca ramura prioritara a eco-
nomiei nationale, indemndnd, totodatd, factorii de
decizie sa ia in calcul experienta internationald in
gestionarea acestui domeniu, asigurandu-i, prin
aceasta, o dezvoltare durabila.

Cuvinte-cheie: turism durabil, destinatie tu-
ristica, master plan, intreprindere turistica trans-
nationald, expansiune turistica, mediul ambiant.

JEL: M1, M 16.

Actualitatea temei.

Participarea Republicii Moldova la com-
petitiile internationale de turism, in conditiile
existentei unui potential turistic natural si antro-
pic valoros si care poate raspunde exigentelor
turistilor occidentali de tard sigurd, ospitaliera,
autenticd si ecologicd, trebuie sd reprezinte o
actiune ferma a guvernului, si nu o optiune cu
caracter declarativ.

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018

338.48(100+478)

ENSURING SUSTAINABLE
DEVELOPMENT OF THE
NATIONAL TOURISM
THROUGH INTERNATIONAL
PRACTICES

Assoc. Prof. PhD Nicolae PLATON,
Director of the Tourism Information
and Promotion Center of Moldova
platonanat@yahoo.com

Motto:

The Government must be aware of the role

of tourism in the country’s overall development
policy and make this sector competitive and
interesting for local and foreign investment
through concrete actions.

Author

The process of re-launching tourism and
its consecration as an important Socio-economic
branch in the Republic of Moldova can only be
possible if the decision-makers have a clear and
responsible vision regarding this branch, estab-
lished through well-structured and formulated
objectives, being later materialized in the form
of development programs.

In this article, the author draws the state
authorities’ attention to the issues that persist in
the tourism industry and emphasizes the need to
declare tourism as a priority branch of the
national economy, while urging decision-makers
to take into account the international experience
in managing this branch by ensuring its sus-
tainable development.

Key words: sustainable tourism, tourism
destination, master plan, transnational tourism
company, tourism expansion, environment.

JEL: M1, M16.

Topicality of the theme.

Participation of the Republic of Moldova
in the international tourism competition, given
the existence of a valuable natural and anthro-
pological tourism potential, which can meet the
needs of the Western tourists in terms of a safe,
hospitable, authentic and ecological country,
must represent a firm government action and not
an option with a declarative character.
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Natura reald a turismului, ca parte inte-
granta a sistemului economic si social complex,
pune in evidentd marea responsabilitate a guver-
nului privind procesul de restructurare a ramurii,
el fiind raspunzator de identificarea posibilita-
tilor si mijloacelor necesare asigurarii competiti-
vitatii acestuia pe piata turismului international.

In aceste conditii, reconsiderarea rolului si
importantei turismului, in strategia de dezvoltare
a Republicii Moldova, se impune ca 0 necesitate
stringentd, datoritd stirii de subdezvoltare a
acestui sector in tara noastrd, comparativ cu
tarile dezvoltate si chiar cu tarile aflate, ca si noi,
in procesul de tranzitie de la economia centra-
lizatd la economia de piata.

Pornind de la cele expuse, tema cercetata
este actuald prin faptul ca turismul poate deveni
un catalizator de relansare economica, cu impact
major in structura sferei sociale, asigurand, in
consecinta, efecte benefice asupra dezvoltarii si
modernizarii tarii.

Ca argumente, ce se impun pentru cer-
cetarea acestei teme, servesc:

e reconsiderarea rolului si importantei
turismului n strategia de dezvoltare a
Republicii Moldova;

e accentuarea necesitatii de dezvoltare a
bazei tehnico-materiale si de infrastruc-
turd turistica;

e necesitatea formarii unei imagini favo-
rabile, in Europa si in lume, despre
Republica Moldova, ca tara turistica si-
gurd, ospitalierd, autenticd si ecologic
curata;

e motivarea necesitatii atragerii intreprin-
derilor turistice transnationale prin regi-
muri fiscale preferentiale;

e descrierea principiilor care trebuie sa
stea la baza dezvoltarii unui turism du-
rabil;

o elucidarea cerintelor pentru asigurarea
durabilitatii turismului.

Scopul cercetarii il reprezintd studierea
practicilor internationale n gestionarea ramurii
turistice, analiza beneficiilor obtinute de indus-
tria turisticd mondiala Tn urma valorificérii dura-
bile a turismului, precum si argumentarea nece-
sitatii implicarii statului ca organ coordonator n
dezvoltarea acestui sector. Arealul cercetarii este
cuprins de particularitatile si dimensiunile in-
dustriei turistice, care impun o abordare apro-
fundata a conceptelor specifice acesteia. Supor-

The real nature of tourism, as an integral
part of a complex economic and social system,
highlights the government’s great responsibility
for the process of branch restructuring, being
responsible for identifying the possibilities and
means to ensure its competitiveness on the
international tourism market.

Under these circumstances, reconsidera-
tion of the role and importance of tourism in the
development strategy of the Republic of Mol-
dova is imposed as a stringent necessity due to
the underdevelopment of this sector in our
country compared to the developed countries
and even compared to countries in the process of
transition from the centralized economy to the
market economy, like the Republic of Moldova.

Based on the above mentioned, the current
researched theme is actual by the fact that tou-
rism can become a catalyst for the economic
recovery with a major impact in the social sphere
structure, therefore providing beneficial effects on
the development and modernization of country.

Arguments for research on this theme are
the following:

e reconsidering the role and importance
of tourism in the development strategy
of the Republic of Moldova;

e emphasizing the need to develop the
technical-material and tourism infra-
structure;

o the need to create a favourable image in
Europe and in the world, about the
Republic of Moldova as a safe, hospi-
table, authentic and ecologically clean
tourism country;

e motivating the need to attract transna-
tional tourism enterprises through pre-
ferential tax regimes;

o description of the principles that should
underpin the development of sustai-
nable tourism;

o clarifying the requirements for ensuring
tourism sustainability.

The aim of the research is to study inter-
national practices in the tourism management, to
analyse the benefits of the world tourism indus-
try as a result of the sustainable valorisation of
tourism, as well as to justify the necessity of the
state involvement as a coordinating body in the
development of this sector. The area of research
is covered by the specificities and dimensions of
the tourism industry, which require an in-depth

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018
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tul teoretico-metodologic al temei invéstigate
este asigurat de lucrarile savantilor, care au efec-
tuat cercetari in acest domeniu.

Relevanta articolului.

Investigarea si descrierea acestei teme au
dat posibilitate autorului sa generalizeze anumite
concluzii la acest subiect si, ca urmare, sd pro-
pund factorilor de decizie anumite recomandari,
capabile sda dinamizeze activitatea turistica in
Republica Moldova.

Introducere.

Turismul a devenit unul din sectoarele
majore ale economiei mondiale si una dintre
componentele importante ale comertului inter-
national. Pana in 2020, Organizatia Mondiala
a Turismului (UNWTO) previzioneaza 1,6 mili-
arde de sosiri de turisti internationali si incasari
din turismul international de 2 trilioane dolari.
Se estimeaza, de asemenea, ca turismul national
va fi de 10 ori mai mare decat turismul interna-
tional. Atat turismul international, cat si turismul
national se dezvolta rapid in tdrile aflate In curs
de dezvoltare [6].

Astfel, Organizatia Mondiald a Turismu-
lui, prin evidentele sale statistice, arata, in mod
indiscutabil, ca industria turisticdi mondiald se
afla 1n centrul transformarilor economice,
tehnologice si informationale, care se petrec in
societatea contemporand, ele fiind considerate
atat premisa, cat si efect al acestor schimbari.

Odatd cu recunoasterea turismului ca
factor al dezvoltarii social-economice, pe plan
international, s-a trecut, in mod sistematic, la
includerea sa 1n programele de asistenta si coo-
perare tehnica ale unor organisme internationale,
precum si in programele bilaterale de asistenta.

Cooperarea economica si tehnico-stiintifica
internationald a adaugat noi dimensiuni interven-
tiei statului in domeniul turismului. Evolutia in
directia expansiunii activitatilor turistice in eco-
nomiile moderne este demonstratd si de prepon-
derenta serviciilor atit in termenii contributiei la
PIB si ocuparea fortei de muncd, precum si ai
locului detinut In schimbarile internationale.

Facand o totalizare a celor expuse, in
opinia noastra, ramura turistica trebuie sa atraga
atentia institutiilor guvernamentale din Repu-
blica Moldova, deoarece poate reprezenta un
mijloc avantajos de a creste performantele indi-
catorilor macroeconomici nationali si, in con-
secintd, cresterea PIB-ul pe cap de locuitor.

Din punct de vedere formal, dezvoltarea
ramurii trebuie sd se regaseasca intr-un Master

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018

approach to its specific concepts. The theoretical
and methodological support of the investigated
topic is ensured by the work of the scientists
who have researched this field.

Relevance of the article.

Investigating and describing this topic
gave the author the opportunity to generalize
certain conclusions on the subject and, as a re-
sult, to propose to decision-makers certain re-
commendations, capable to boost the tourism
activity in the Republic of Moldova.

Introduction.

Tourism has become one of the major
sectors of the world economy and one of the
major components of the international trade.
By 2020, the World Tourism Organization
(UNWTO) forecasts 1.6 billion international
tourist arrivals and 2 trillion USD receipts from
international tourism. There is also estimated
that national tourism will be 10 times higher
than international tourism. Both international
tourism and national tourism are rapidly gro-
wing in developing countries [6].

Thus, the World Tourism Organization
through its statistical records undoubtedly shows
that the world tourism industry is at the heart of
the economic, technological and informational
transformations that are taking place in con-
temporary society, being considered both the
premise and the effect of these changes.

With the recognition of the tourism as a
factor of socio-economic development, at the
international level it has been systematically
included in the assistance and technical coope-
ration programs of international bodies as well
as in bilateral assistance programs.

International economic and technical-
scientific cooperation added new dimensions to
state intervention in the field of tourism. The
evolution towards the expansion of tourism
activities in modern economies is also evidenced
by the preponderance of services both in terms
of contribution to GDP and employment, as well
as of the place held in international changes.

Making an overview of the above mentio-
ned, in our opinion, the tourism branch should
attract the attention of the Republic of Mol-
dova’s government institutions, as it can be a
great way to increase the performance of the
national macroeconomic indicators and, as a
consequence, the GDP growth per capita.

From a formal point of view, the deve-
lopment of the branch has to be found in a Stra-
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Plan strategic de tard, menit sa vizeze dezvol-
tarea industriilor din turismul national, ca si a
unor industrii-suport, in paralel cu managemen-
tul destinatiilor turistice nationale si sustinerea
tarii ca destinatie turistica la nivel international.

Metode aplicate.

La elaborarea prezentului articolul, auto-
rul a utilizat trei metode de cercetare, prezentate
in cele ce urmeaza:

Cercetarea fundamentald a permis stu-
dierea tendintelor actuale in turism la nivel mon-
dial, fiind reflectate premisele schimbarii ates-
tate in domeniul cercetat, datorita valorificarii
durabile, corecte si echilibrate a ramurii turis-
tice. In cercetarea fundamentald, au fost inca-
drate investigatiile sub forma de studii teoretice,
care au condus la formularea unor concluzii
practice stiintific argumentate.

Cercetarea pentru dezvoltare a avut ca
scop identificarea acelor mecanisme de restruc-
turare ce pot contribui la ameliorarea acestei
ramuri in contextul dezvoltarii durabile. Pentru a
aborda diversitatea de probleme, pe care le
intruneste activitatea de turism, s-a recurs la o
bogatd literatura de specialitate si de interes
general, un variat instrumentar de cercetare stiin-
tifica, analize comparative, care evidentiaza
complexitatea turismului ca generator de bene-
ficii economice si sociale pe plan national.

Cercetarea aplicativd a avut ca sarcina
selectarea informatiei necesare pentru directio-
narea activitatii practice, in vederea cresterii mun-
cii metodice. Informatia selectata asigura suportul
practic in cunoasterea mecanismelor functionarii
turismului ca activitate socio-economica de mare
complexitate, in clarificdrile conceptuale si insu-
sirea principalelor categorii economice din do-
meniu, ca si in evidentierea factorilor deter-
minanti, a tendintelor si formelor de manifestare a
programelor si politicilor in turism.

Rezultate si discutii.

Evolutia turismului international se carac-
terizeaza, la nivel mondial, printr-o tendintd de
crestere datorita influentei factorilor economici,
demografici, politici, sociali. Turismul interna-
tional are, 1n aceasta situatie, cea mai importanta
crestere datoritd dorintei oamenilor de a vizita
alte tari, de a cunoaste alte civilizatii, obiceiuri,
dar si datoritd progresului tehnic Inregistrat in
domeniul transporturilor, progres care permite
calatorii mai rapide si mai confortabile pe dis-
tante din ce 1n ce mai lungi [1, p.415].

tegic Country Master Plan, aimed at developing
the national tourism industries as well as suppor-
ting industries, alongside the management of
the national tourism destinations and supporting
the country as a tourism destination at the inter-
national level.

Applied methods.

The author has used three research me-
thods in the development of the given paper, as
follows:

Fundamental research has allowed stu-
dying the current trends in tourism worldwide,
reflecting the prerequisites for the existing
changes in the researched field, due to the sus-
tainable, fair and balanced valorisation of the
tourism branch. Fundamental research included
investigations in the shape of theoretical studies
that led to the formulation of some scientifically
substantiated conclusions.

Research for development aimed at iden-
tifying those restructuring mechanisms that can
contribute to the improvement of this branch in
the context of sustainable development. In order
to tackle the diversity of issues that tourism
activity involves, an important part of specia-
lized and general interest literature, a variety of
scientific research tools, comparative analyzes
highlighting the complexity of tourism as a ge-
nerator of economic and social benefits at natio-
nal level have been used.

Applied research was aimed at selecting
the information needed to direct the practical
activity, in order to increase the methodical work.
The selected information provides the practical
support in learning the mechanisms of tourism
functioning as a complex socio-economic acti-
vity, in the conceptual clarifications and acqui-
ring the main economic categories in the field,
as well as in highlighting the determinant fac-
tors, tendencies and forms of manifestation of
programs and policies in the tourism sector.

Results and discussions.

Evolution of the international tourism is
characterized, globally, by a growth trend due to
the influence of economic, demographic, poli-
tical and social factors. International tourism has
the most significant growth in this situation due
to people’s desire to visit other countries, to
know other civilizations, habits, but also due to
the technical progress in transport, a progress
that allows faster and more comfortable journeys
on increasingly longer distances [1, p. 415].
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Astfel, competitia pentru atragerea traficu-
lui turistic mondial spre tarile receptoare creste
considerabil odata cu intrarea in circuitul turistic
a unor noi tari, cu noi atractii turistice, ceea ce
impune in toate tarile — chiar si in cele cu un
turism dezvoltat si cu o bazd materiala moderna
— elaborarea unor programe guvernamentale de
dezvoltare si amenajare complexa a unor zone si
statiuni de interes turistic, capabile sd faca fata
provocdrilor din exterior in competitia pentru
atragerea fluxului turistic international.

In consecint, se remarca o crestere accen-
tuatd a rolului coordonator al organismelor gu-
vernamentale si in ceea ce priveste exploatarea
complexd si controlatd a resurselor naturale si
antropice ale teritoriului national, pastrarea echi-
librului ecologic al acestor zone destinate prio-
ritar activitatilor turistice, in cadrul unor pro-
grame generale de dezvoltare.

Amploarea rolului organismelor guverna-
mentale in aceste politici de dezvoltare turistica
variaza, fireste, in functie de conditiile politice,
economice si sociale din fiecare tara si chiar din
fiecare zona de interes turistic.

In aceste conditii, scopul realizirii unui
turism durabil trebuie sd fie subordonat planu-
rilor nationale si regionale de dezvoltare econo-
mica si sociald. Actiunile pot acoperi atat sco-
puri economice, precum cresterea veniturilor,
diversificarea activitatilor, zonarea dezvoltarii,
cat si arii sociale: crearea locurilor de munca,
reducerea sardciei, protectia patrimoniului turis-
tic, implicarea comunitatilor locale, protejarea
ecosistemelor, conservarea si utilizarea durabila
a biodiversitatii.

Pentru ca ramura turistica sa se dezvolte
intr-un mod durabil, in opinia noastra, la baza
acestei dezvoltari trebuie sd stea urmatoarele
principii:

» ajustarea cadrului legal la standardele

europene de dezvoltare durabila;

» crearea unui cadru politic national,
menit sa vizeze dezvoltarea durabila a
turismului;

» elaborarea unui Master Plan de tard,
prin care vor fi identificate zonele tu-
ristice, care urmeaza a fi puse in cir-
cuitul turistic national si international,
stabilindu-se, totodata, formele moti-
vationale de turism, care ar determina
turistii sa viziteze Republica Moldova;

» adoptarea legislatiei privind politicile
investitionale pentru atragerea investi-
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Thus, the competition for attracting the
world tourism traffic to the recipient countries
increases considerably with the entry of new
countries into the tourism circuit, with new tou-
rism attractions, which implies in all countries —
even those with developed tourism and a modern
material base — the development of governmen-
tal programs for the development and complex
planning of some tourism interest areas and
resorts, capable of meeting the external challen-
ges in the competition to attract the international
tourism flow.

As a consequence, there is a marked in-
crease in the coordinating role of the govern-
mental bodies in the complex and controlled
exploitation of the natural and anthropogenic
resources of the national territory, preservation
of the ecological balance of these priority areas
for tourism activities within the general deve-
lopment programs.

The magnitude of the government bodies’
role in these tourism development policies va-
ries, of course, depending on the political, eco-
nomic and social conditions of each country and
even in each area of tourism interest.

Under these circumstances, the goal of
sustainable tourism must be subordinated to
national and regional plans of economic and
social development. Actions can cover economic
goals such as income growth, diversification of
activities, zoning of development, as well as
social areas: job creation, poverty reduction, and
tourism patrimony protection, involvement of
local communities, protection of ecosystems,
conservation and sustainable use of biodiversity.

In order for the tourism branch to develop
in a sustainable way, in our opinion, the follo-
wing principles should stay at the basis of this
development:

» adjusting the legal framework to the
European standards for sustainable de-
velopment;

» creating a national policy framework
aimed at sustainable development of
tourism;

» development of a Country Master Plan,
which will identify the tourism areas to
be put into the national and interna-
tional tourism circuit, while establi-
shing the motivational forms of tou-
rism, which would determine e tourists
to visit the Republic of Moldova;
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torilor straini, care sa tind cont de exi-
gentele durabilitatii;

» elaborarea normelor si reglementarilor
specifice sectorului turismului si con-
trolul lor, pentru a mentine nivelurile
dorite ale calitatii mediului si ale cali-
tatii prestatiilor turistice;

» conceperea strategiilor care vizeaza
reducerea la minimum a riscurilor si
efectelor negative ale planurilor de in-
vestitii asupra mediului natural si
asupra comunittilor locale.

Ca urmare, turismul se va mentine dura-

bil, dacd va raspunde urmatoarelor cerinte:

v’ dezvoltarea sa va fi planificata rational,
pe criterii economico-sociale riguros
fundamentate;

v politicile si criteriile de dezvoltare vor
respecta principiul durabilitatii;

v’ dezvoltarea se va realiza ca parteneriat
intre autoritatile publice centrale si
mediul de afaceri privat;

v  la aceastd dezvoltare, vor participa
societatea civild si comunitétile locale.

Turismul trebuie sd fie durabil, altfel
prejudiciile activitatii turistice asupra mediului,
care vor avea un impact negativ asupra socie-
tatii, vor tinde sa distruga Insdsi baza pe care s-a
cladit prosperitatea acestui sector.

Turismul prin activitatea sa, include un
ansamblu de masuri puse in aplicare pentru
organizarea si desfasurarea unor caldtorii de
agrement sau in alte scopuri, realizate fie prin
intermediul unor organizatii, societati sau agentii
specializate, fie pe cont propriu, pe o duratd
limitatd de timp, precum si prin industriile adia-
cente, care concureaza la satisfacerea nevoilor
de consum [1, p.40], intr-o anumitd destinatie
turistica. Aceastd atractie turistica poate sa fie
individuala si poate sd ia orice formd, de la o
resursa naturald, la o resursa antropica, la o pres-
tatie educationala, de relaxare, la un centru
comercial sau la unul de afaceri. Prin aceste
activitati, ramura turistica influenteazd mai mult
sau mai putin asupra mediului ambiant.

Succesul si atractivitatea unei destinatii
turistice depind si de o serie de factori si varia-
bile, care se afld in stransa legatura atat cu ele-
mentele ce constituie si caracterizeaza destinatia
si resursele ei turistice, cat si cu determinantii
motivationali ai turistilor. Se observa faptul ca,
pe langd bogdtia si frumusetea naturald, infra-
structura de acces si facilititile oferite la nivelul

» adopting the legislation on investment
policies to attract foreign investments,
taking into account the requirements of
sustainability;

» developing tourism sector specific
rules and regulations and their control,
in order to maintain the desired levels
of the quality of the environment and
the quality of tourism services;

» designing strategies to minimize the
risks and negative impacts of invest-
ment plans on the natural environment
and on local communities.

As a result, tourism will remain sustai-

nable if it meets the following requirements:

v' its development will be rationally pla-
nned, based on rigorous economic and
social criteria;

v development policies and criteria will
respect the principle of sustainability;

v’ development will be realized as a part-
nership between the central public
authorities and the private business
environment;

v' civil society and local communities
will participate in this development.

Tourism must be sustainable; otherwise
damage of tourism on the environment, which
will have a negative impact on society, will tend
to destroy the very foundation on which the
prosperity of this sector has been built.

Tourism through its activity includes a set
of measures implemented for organizing and
conducting leisure trips or for other purposes,
made either by a company or specialized agen-
cies or on their own, for a limited period of time,
and by adjacent industries that conquer to satisfy
the consumption needs [1, p.40] in a particular
tourism destination. This tourism attraction can
be individual and can take any form, from a
natural resource, to an anthropic resource, to an
educational, relaxing, mall or business centre.
Through these activities, the tourism branch
influences more or less the environment.

Success and attractiveness of a tourism
destination also depend on a series of factors and
variables that are closely related to the elements
that constitute and characterize its destination
and tourism resources, as well as the motiva-
tional determinants of the tourists. It is noticed
that besides the richness and natural beauty, the
access infrastructure and facilities offered at the
destination level, respectively, besides the prac-
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destinatiei, respectiv pe langa nivelurile pretu-
rilor practicate, o influentd importanta le revine
elementelor ce caracterizeaza populatia locala,
adica atitudinea acestora fatd de turisti, precum
si trasdturile socio-culturale ale oamenilor
locului [2, p.77].

In aceasta ordine de idei, preocuparea
guvernelor pentru promovarea turismului ia
forme variate, de la crearea de organizatii,
inclusiv a ministerelor de resort, care urmeaza sa
sprijine cooperarea ih domeniu, pentru realizarea
unor proiecte complexe de mari dimensiuni,
pana la implicarea sa ca investitor in diferite
proiecte, In special de infrastructurd, sau ca
garant al sigurantei turistilor si investitilor prin
utilizarea politicilor de stat Tn acest domeniu,
care, in opinia noastra, joacd un rol fundamental.

Implicarea publicd apare si sub forma
unor institutii de reglementare care au roluri
diverse, de la asigurarea calitatii serviciilor pana
la modelarea structurilor de piatd pentru o serie
de industrii din domeniu. Tn afara celor cu
influente directe in turism, este important ca
statul sa transmita un semnal de sprijin, care sa
modeleze favorabil comportamentul celorlalte
institutii publice, cum ar fi organele de drept,
politia de frontiera, administratia fiscald si va-
mald, agentia pentru protectia consumatorilor
etc. In multe state, existd incd o atitudine ostila
fatd de industria turisticd, manifestatd printr-un
exces de activitate a organizatiilor de regle-
mentare, care au drept obiect verificarea ntre-
prinderilor de turism.

Expertii in turism considera ca implicarea
statului in industria turistica a tarii trebuie sé se
rezume la:

» asigurarea conditiilor facilitare de acti-
vitate prin liberalizarea actelor per-
misive;

» elaborarea documentelor de politici
publice in domeniul turismului;

» separarea atributiilor institutiilor statu-
tului  (elaborarea documentelor de
politici sa fie asigurata de catre o insti-
tutie a statului, iar implementarea — de
catre o alta institutie a statului);

> crearea unei infrastructuri moderne, care
sa permitd atragerea unui flux important
de turisti;

» actiuni de promovare a imaginii tarii,
precum si activitati de marketing.

Pe langa cele enumerate, un rol decisiv

trebuie sad-i revina statului si in formarea imagi-
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ticed price levels, and elements that characterize
the local population have an important influence,
i.e. their attitude towards the tourists as well as
the socio-cultural features of the locals [2, p.77].

In this respect, the government’s preoccu-
pation for the promotion of tourism takes va-
rious forms, from the establishment of orga-
nizations, including concerned ministries, that
are aimed to support cooperation in the field for
the implementation of large complex projects,
till its involvement as an investor in various
projects, especially infrastructure, or as a gua-
rantor of the safety of tourists and investments
through the use of state policies in this area,
which in our opinion plays a fundamental role.

Public involvement also occurs in the form
of regulatory institutions that have diverse roles,
ranging from assuring service quality to mo-
delling the market structures for a number of
industries in the field. Besides those with direct
influences on tourism, it is important for the
state to send a signal of support that will favour-
rably promote the behaviour of other public
institutions such as law enforcement, border
police, tax and customs administrations, con-
sumer protection agency, and so on. In many
countries there is still a hostile attitude towards
the tourism industry, manifested by an over-
activity of regulatory organizations, which are
aimed at verifying tourism companies.

Tourism experts consider that the state’s
involvement in the country’s tourism company
should be limited to:

» ensuring the facilitation of the activity

by liberalizing the permissive acts;

» development of public policy docu-
ments in the field of tourism;

» separation of attributions of the state
bodies (development of the policy do-
cuments to be provided by one state
institution, and implementation — by
another state institution);

» creating a modern infrastructure to
attract an important flow of tourists;

» actions to promote the image of the
country, as well as marketing activities.

Besides those listed, a decisive role should
be given to the state and to shaping the image of
the country as a tourism destination, the so-
called tourism country brand, which would have
an important impact on the country’s inclusion
in the global strategies of the transnational tou-
rism enterprises.
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nii tarii ca destinatie turistica, asa-zisului brand
turistic de tard, care ar avea un impact important
pentru includerea tarii in strategiile globale ale
intreprinderilor turistice transnationale.

In mod obisnuit, in tarile occidentale,
aceste elemente revin in sarcina unei agentii
guvernamentale de rang inalt, care gestioneazd
o stare de normalitate si o dezvoltare liniara a
turismului. In tarile care doresc o pozitionare
rapida pe harta marilor destinatii turistice,
implicarea statului se face la un nivel executiv
superior, cu investitii uriase pentru intervale
scurte de timp. Cazurile Emiratelor Arabe
Unite, Turciei etc., sunt edificatoare pentru
rapiditatea cu care s-au realizat investitii pe
scara larga in infrastructura generala si cea
turistica. Alaturi de aceste organizatii executive,
sunt implicate numeroase alte organizatii pu-
blice, care contribuie la crearea imaginii-suport
pentru ceea ce va fi folosit in campanii de mar-
keting in mass-media. Numarul si gama actiu-
nilor acestor organizatii acoperda o arie vastd,
de la cele de management al informatiilor de
toate tipurile, inclusiv turistice, pana la actiuni
de promovare adresate segmentului ingust de
decidenti politici supremi sau care folosesc
personalitati de mare notorietate.

Intreprinderile turistice transnationale au
extindd si sd-si intareasca pozitia pe piata natio-
nald si internationala. Explicatia consta in resur-
sele financiare si materiale mari, pe care acestea
le au la dispozitie, creditul si imaginea favora-
tare, inovare si utilizare a tehnologiilor de varf,
puncte de comercializare diversificate, o vasta si
eficace activitate de marketing, un management
modern, care le permite sa detind avantaje com-
petitive in comparatie cu alte intreprinderi.

Daca statul urmareste ca dezvoltarea
turismului sa genereze si o dezvoltare durabila la
nivel economic si social, atunci planurile sale
strategice vor fi corelate cu cele ale Tntreprin-
derilor turistice transnationale in sensul impli-
carii capitalului local, conservarii resurselor
turistice naturale, dezvoltarii resurselor umane
locale, inclusiv ale managementului destinatiei
turistice. Setul de conditiondri impuse de catre
un stat reflectd atat puterea sa relativa raportata
la o intreprindere anume sau la totalitatea Tntre-
prinderilor turistice transnationale, dar si coe-
renta planului propriu legat de dezvoltarea turis-
mului. Tn mod evident, un stat care are de oferit

Typically, in Western countries, these ele-
ments fall under the responsibility of a high-
ranking government agency that manages a state
of normality and a linear development of tourism.
In countries that aim a fast position on the map of
major tourism destinations, state involvement is
made at a superior executive level, with huge
investments for short intervals of time. The case
of the United Arab Emirates, Turkey, etc., is
enlightening for the rapidity with which large-
scale investments have been made in the general
and tourism infrastructure. Along with these
executive organizations, many other public orga-
nizations that help to create the support image for
what will be used in marketing campaigns in the
media are involved. The number and range of
actions of these organizations covers a vast area,
ranging from information management of all
types, including tourism, to promotional activities
addressed to the narrow segment of supreme
policy makers or the ones that use well-known
personalities.

Transnational tourism companies have
great opportunities to expand and strengthen
their position on the national and international
market through various strategies. The expla-
nation lies in the large financial and material
resources they have at their disposal, the credit
and the favourable image they enjoy, oppor-
tunities for research, innovation and the use
of cutting-edge technologies, diversified trading
points, a vast and effective marketing activity,
a modern management that allows them to
have competitive advantages compared to other
companies.

If the state seeks for the tourism deve-
lopment to generate sustainable economic and
social growth, then its strategic plans will be
linked to those of transnational tourism enter-
prises in terms of local capital involvement,
preservation of natural tourism resources, deve-
lopment of local human resources, including
management of the tourism destination. The set
of conditionalities imposed by a state reflects
both its relative strength compared to a parti-
cular enterprise or all the transnational tourism
enterprises, but also the coherence of its own
tourism development plan. Obviously, a state
that has advantages, such as market size, in the
case of Romania, will have a different position
than a state like the Republic of Moldova. In this
context, it is encouraged to attract transnational
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avantaje, cum ar fi marimea pietei, in cazul Ro-
maniei, va avea o altd pozitie, decit un stat pre-
cum Republica Moldova. Tn acest context, este
incurajata atragerea Intreprinderilor turistice trans-
nationale pentru a dezvolta capacitati operatio-
nale la nivel local.

Exceptand un numar mic de state care
blocheaza, in mod deliberat, circulatia turistilor
(cazul Coreei de Nord), celelalte au o atitudine
relativ pozitiva, chiar dacd, in practica, realizeaza
un filtraj al celor care intra sau ies din tard. Mai in-
teresant este faptul ca spatiile geografice, din ce in
ce mai mari, cuprinzand zeci de state, au sim-
plificat pana la disparitie formalitatile de trecere a
granitelor proprii, ceea ce a incurajat miscarea
turistilor in aceste spatii. Exemplul cel mai eloc-
vent 1l reprezintd Uniunea Europeand, care
inregistreazd un numér mai mare de turisti decat
SUA, Japonia sau China (Anexa 1). In aceste
conditii, spatiul devine o arie tentantd pentru
operarea intreprinderilor turistice transnationale,
provenite atat din tarile spatiului, cat si din afara.

Studiind practica internationald in materie
de dezvoltare turistica, putem concluziona ca
interesele guvernelor pentru promovarea turis-
mului si masurile de creare a unor organisme
oficiale, prin care statul sa-si poata exercita rolul
de organizare si coordonare a turismului, s-au
concretizat si in diverse acorduri si conventii de
colaborare internationald, precum si in legi me-
nite sd contribuie la dezvoltarea acestei activitati.

O serie de guverne europene continua si in
prezent, la scara larga, sa stimuleze dezvoltarea
turismului ca principal generator de fluxuri
valutare. Tn acest scop, au fost alocate fonduri
considerabile pentru dezvoltarea bazei tehnico-
materiale si a infrastructurii turismului, finantat
atat din bugetele de stat, cat si prin contributia
unor organizatii internationale, printre care un
loc de frunte a revenit Programului Natiunilor
Unite pentru Dezvoltare (PNUD) [3, p.372].

Injectiile financiare realizate de stat au fost
sustinute si de investitiile masive de capital ale
intreprinzatorilor privati, care necesitau si o
indrumare, si coordonare pe linie de stat. In con-
secintd, guvernele au ajuns la concluzia ca singura
cale de evitare a efectelor negative care rezultau
din conflictele de interese de stat, de grup sau pri-
vate, constd in coordonarea dezvoltarii turismului
sub egida organismelor guvernamentale.

Sub acest aspect, se poate lua in consi-
derare ipoteza ca, In turism, mai mult decét in alte
sectoare de activitate, trebuie sa se consolideze 0
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tourism enterprises to develop operational capa-
cities at the local level.

Except for a small number of states that
are blocking the traffic of tourists (North Korea
case), the others have a relatively positive
attitude, even if in practice they filter out those
who enter or leave the country. More interesting
is the fact that the growing geographical spaces,
comprising dozens of states, have simplified the
border crossing formalities until the disappea-
rance, which encouraged the movement of tou-
rists in these spaces. The most eloquent example
is the European Union, which has a larger num-
ber of tourists than the US, Japan or China
(Annex 1). Under these circumstances, space
becomes a tempting area for the operation of
transnational tourism enterprises, both from the
countries of the country and from outside.

Studying the international practice of
tourism development, we can conclude that the
government’s interests in promoting tourism and
the measures to create official bodies to enable
the state to play its role of organizing and coor-
dinating the tourism have also materialized in
various international cooperation agreements
and conventions, as well as laws designed to
contribute to the development of this activity.

A number of European governments are
still continuing, on a large scale, to stimulate
tourism development as the main source of fo-
reign exchange flows. To this end, considerable
funds have been allocated to develop the
technical-material base and tourism infrastruc-
ture, funded from both state budgets and the con-
tribution of international organizations, inclu-
ding the United Nations Development Program
(UNDP) [3, p. 372].

State-sponsored financial injections were
also supported by massive capital investment by
private entrepreneurs, which also required state
guidance and coordination. Consequently, go-
vernments have come to the conclusion that the
only way to avoid the adverse effects of con-
flicts of state, group or private interests lies in
coordinating the development of tourism under
the aegis of government bodies.

From here it can take into consideration
the hypothesis that in tourism, as in other sectors
of activity, close coordination between various
governmental institutions and non-governmental
and private organizations, dealing with tourism
activity, needs to be strengthened.
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stransd coordonare intre diversele institutii guver-
namentale, organizatii neguvernamentale si pri-
vate, care se ocupa cu activitatea turistica.

Aranjamentele de colaborare de tip public-
privat pot fi dezvoltate, pe scara larga, in turism
datoritd specificului social al activitatii. Pentru
reusita unei afaceri, trebuie sd fie implicatd si o
retea de organizatii publice, nu numai pentru
asigurarea unui mediu extern favorabil, ci si
pentru realizarea directd a unor produse. Orga-
nizatiile publice locale au un rol decisiv n
modelarea destinatiilor cu caracter local, la fel
cum cele centrale influenteaza atét reusita celor
locale, cat si a celor nationale [4, p.205].

In consecint, in afara coordonirii activitatii
turistice pe tard, trebuie sd existe si o coordonare
intre reprezentantii organismelor guvernamen-
tale de turism la nivel de raioane si local.

Pe de alta parte, importanta nationala cres-
candd a industriei turistice, privitd sub aspect
economic, social, politic si cultural, precum si
relatiile care s-au statornicit pe linie guverna-
mentald intre tari, au determinat coordonarea
treptatd a politicii de organizare i promovare a
turismului de catre autoritatile statale. Organis-
mele nationale de turism sunt menite sd coor-
doneze politica turisticd nationald, constituind,
totodata, si instrumentul de executare, indrumare
si control al activitatii turistice nationale. Odata
cu aprobarea Strategiei de Dezvoltare a Turis-
mului ,,2020”, statul si-a reiterat pozitia fata de
aceastd ramura, stabilind ca turismul trebuie sa
devind un sector economic competitiv si dez-
voltat echilibrat, care sa valorifice eficient patri-
moniul turistic natural si antropic al tarii, promo-
vand, in acelasi timp, ospitalitatea moldove-
neasci la standarde inalte [5].

In afara rolului de coordonator (de
exemplu, Tn cazul incheierii unor acorduri guver-
namentale de colaborare turistica, a elaborarii
unor proiecte de legi, decrete, legate de regle-
mentarea turisticad pe plan national etc.), statele
exercitd, totodatd, o importantd functie de dez-
voltare a turismului si 1n politica de investitii si
amenajari turistice. Este vorba de coordonarea
eforturilor investitorilor pentru realizarea unor
amenajari turistice de mari proportii, cum este
cazul crearii unor noi zone si statiuni de interes
turistic, unde dezvoltarea infrastructurii turistice
(dotarea retelei de drumuri, sosele, apd, cana-
lizare, electricitate, asigurarea echilibrului eco-
logic etc.), depaseste puterea financiara a agen-
tilor economici investitori.

Public-private collaboration arrangements
can be extensively developed in tourism due to
the social nature of the activity. For the success
of a business, a network of public organizations
must also be involved, not only to ensure a
favourable external environment, but also to
directly produce products. Local public organi-
zations have a decisive role in shaping local
destinations, just as the central ones influence
both local and national success [4, p.205].

Therefore, in addition to coordinating the
country’s tourism activity, there must also be
coordination between representatives of the
governmental tourism bodies at district and
local level.

On the other hand, the increasing national
importance of the tourism industry, viewed in
terms of economic, social, political and cultural
aspects, as well as the governmental relations
established between the states, determined the
gradual coordination of the policy of organizing
and promoting tourism by state authorities.
National tourism bodies are designed to coor-
dinate national tourism policy, and are also the
instrument for the execution, guidance and
control of the national tourism activities. With
the approval of the Tourism Development Stra-
tegy “2020”, the state reiterated its position on
this branch, establishing that tourism should
become a competitive and well-developed eco-
nomic sector that effectively exploits the
country’s natural and anthropic tourism heritage
by promoting at the same time Moldovan hospi-
tality at high standards [5].

Besides the role of coordinator (for exa-
mple, in the event of the conclusion of govern-
mental agreements on tourism collaboration,
drafting of laws, decrees, related to national
tourism regulation, etc.), the states also play an
important role in the development of tourism
and in investment policy and tourism arrange-
ments. It is about coordinating the efforts of
investors to develop large-scale tourism facilities
such as the creation of new tourism areas and
resorts, where the development of tourism
infrastructure (endowment of roads, highways,
water, sewage, electricity, ensuring ecological
balance, etc.) exceeds the financial strength of
the investing economic agents.

Another important state prerogative is to
increase the productivity of the tourism industry
by organizing the process of training and pro-
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O alta prerogativa importanta a statului
tine de ridicarea productivitatii industriei turis-
tice, prin organizarea procesului de pregatire
si perfectionare profesionald, a personalului la
toate nivelurile. Acest proces de pregatire si per-
fectionare trebuie realizat in strinsd cooperare
cu institutiile de stat si cele private, care sunt
direct interesate de formarea profesionala a
cadrelor si 1n continud ridicare a calitdtii profe-
sionale a personalului din industria turistica.
Eforturile depuse Tn acest proces trebuie apre-
ciate, prin urmare, ca fiind la fel de importante,
ca si cele din infrastructura sau promovare.

Direct sau indirect, statul are un rol n-
semnat si in procesul de orientare a cererii turis-
tice. Turismul modern este produsul direct al
dezvoltarii social-economice a tarilor, respectiv
al unui nivel determinat de venituri, al unui timp
liber sporit etc. Dezvoltarea turismului de masa
a creat probleme serioase cu privire la sezonali-
tatea cererii turistice si la esalonarea concediilor
si vacantelor. Statele au facut si continud sa faca
eforturi pentru rezolvarea acestor probleme.

Responsabilitatile organismelor guverna-
mentale de turism, In afara actiunilor de publi-
citate, includ functiile de coordonare a tuturor
activitdtilor de turism, elaborarea si punerea in
aplicare a programelor nationale de dezvoltare
turistica, reprezentarea, pe plan intern si interna-
tional, nu numai a organizatiilor turistice, ci si a
guvernelor tarilor respective.

Statele participa la actiunile de promovare
a turismului si prin procesul elaborarii diverselor
reglementari ce {in de activitatea turistica. Im-
portantele beneficii, pe care le aduce turismul
economiilor nationale, au determinat majoritatea
tarilor sa faciliteze dezvoltarea circulatiei turis-
tice internationale, prin desfiintarea sau simpli-
ficarea la maximum a formalitatilor de trecere a
frontierei nationale pentru turistii straini.

Evident, legislatia turistica trebuie sa tina
pasul permanent cu orientarea si dezvoltarea in
perspectiva a circulatiei turistice si cu noile
circumstante in cadrul carora se deruleaza flu-
xurile turistice.

Concluzii.

Din analiza cercetarii efectuate, rezulta ca,
in conditiile unei economii moderne, politica de
realizare a obiectivelor economice si sociale de
interes major pentru economia nationald (printre
care implicit obiectivele turistice sau cele care
servesc interesele turismului) sunt in competenta
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fessional development of staff at all levels. This
professional training process must be carried out
in close cooperation with state and private
institutions, which are directly interested in the
professional training of staff and in continuously
raising the professional quality of the staff in the
tourism industry. The efforts made in this pro-
cess must therefore be regarded as just as impor-
tant as those in infrastructure or promotion.

Directly or indirectly, the state also has an
important role to play in the orientation of tou-
rism demand. Modern tourism is the direct
product of the socio-economic development of
the countries, namely a determined level of inco-
me, increased free time, etc. The development of
mass tourism has created serious problems
regarding the seasonality of tourism demand and
the staggering of holidays and vacations. States
have made and continue to make efforts to
resolve these issues.

Responsibilities of governmental tourism
bodies, in addition to advertising, include the
coordination functions of all tourism activities,
the development and implementation of national
tourism development programs, representation
internally and internationally not only of tourism
organizations but also of governments of the
countries concerned.

States participate in the promotion of tou-
rism also through the process of elaborating
various regulations related to tourism activity.
The major benefits that tourism brings to nation-
nal economies have led most countries to faci-
litate the development of international tourism
by abolishing or maximizing national border
crossing formalities for foreign tourists.

Obviously, the tourism legislation must
keep up with the orientation and the future
development of the tourism traffic and with the
new circumstances in which the tourism flows
take place.

Conclusions.

From the above mentioned we can con-
clude that, under the conditions of a modern eco-
nomy, the policy of achieving the economic and
social objectives of major interest for the nation-
nal economy (including the touristic objectives
or those that serve the interests of tourism) are in
the direct competence of the state bodies, which
are the only one able to decide on the use of
public funds.

At international level, the state needs to
valorise its national advantages in order to create
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directa a organismelor de stat, singurele in ma-
sura sa decida utilizarea fondurilor publice.

La nivel international, statul trebuie sa
valorifice avantajele nationale pentru a-si crea
avantaje concurentiale care sa se reflecte si in
turism. El va trebui sd foloseascd diferentele
institutionale, care 1l avantajeaza pentru a genera
o motivatie cu efect in turism (spre exemplu,
Elvetia a fost timp de decenii o oaza de pace,
nefiind implicata in razboaiele mondiale si a
respectat secretul bancar intr-un mod particu-
lar, cu efecte pozitive asupra turismului).

O strategie de internationalizare se mate-
rializeaza, intr-un set de strategii de intrare pe o
piata nationala, cu caracteristici diferite fatd de
tara de origine care realizeaza strategia.

In aceste conditii, primul pas, in realizarea
unei strategii de intrare, trebuie asigurat printr-o
analizd a mediului intern specific tarii, pentru
care este ganditd extinderea produselor turistice.
De aceea, strategia de expansiune trebuie sa
includa efectuarea unei analize complexe, care
sd stabileascd daca produsele turistice oferite
sunt interesante pentru consumatorii-turisti, toto-
data, determinandu-se si avantajul competitiv al
acestor produse n raport cu produsele similare
ale altor tari, prezente pe aceasta piata.

In aceasta ordine de idei, in opinia noastra,
pentru asigurarea expansiunii produselor turis-
tice ale Republicii Moldova pe piata turismului
international, este necesara realizarea urmdtoa-
relor activitati:

> definirea Master Planului de dezvoltare

a turismului (determinarea prioritatilor
si a formelor de turism posibil a fi pro-
movate cu eficientd maxima, utilizarea
prioritard a zonelor turistice dezvoltate
ale tarii, precum si amenajarea infra-
structurii turistice a teritoriului);

» evaluarea in cadrul dezvoltarii gene-

suplinire a lor in caz de necesitate;

» coordonarea cercetarilor in domeniul
turismului, incluzénd si sistemele infor-
mationale pentru culegerea datelor
statistice indispensabile atat cerceta-
rilor, cét si pentru fundamentarea stra-
tegiei de promovare a turismului intern
si receptor;

» implementarea, prin unitati de stat si
private, a programelor de formare si

competitive advantages that are also reflected in
tourism. It will have to use the institutional diffe-
rences that advantages him to generate moti-
vation with an effect in tourism (for example,
Switzerland has been for decades an oasis of
peace not involved in world wars and has
respected banking secrecy in a particular way,
with positive effects on tourism).

An internationalization strategy is mate-
rialized in a set of strategies for entering a natio-
nal market, with different characteristics to the
country of origin that implements the strategy.

Under these circumstances, the first step
in the implementation of an entry strategy must
be ensured by an analysis of the domestic envi-
ronment specific to the country for which the
expansion of tourism products is envisaged. That
is why the expansion strategy should include a
complex analysis to determine whether the offe-
red tourism products are interesting for the
tourists, while at the same time determining the
competitive advantage of these products com-
pared to similar products of other countries
present on this market.

In our opinion, in order to ensure the
expansion of tourism products of the Republic of
Moldova on the international tourism market, it
is necessary to carry out the following activities:

» defining the Tourism Development
Master Plan (determining the priorities
and forms of tourism that can be pro-
moted with maximum efficiency, the
priority use of the developed tourism
areas of the country, as well as the
development of the tourism infrastruc-
ture of the territory);

» assessment of the general develop-
ment, accommodation possibilities,
food and recreation opportunities of
the tourism areas, as well as determi-
nation of the possibilities for their re-
placement if necessary;

» coordination of research in the field of
tourism, including information systems
for the collection of statistical data in-
dispensable both for research and for
substantiating the strategy of promo-
ting domestic and receptor tourism;

» implementation, through state and pri-
vate units, of programs for the training
and professional development of the
staff needed by the tourism industry;
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perfectionare profesionala a cadrelor
necesare industriei turistice;

» reglementarea si controlul functionarii
diferitelor compartimente sau compo-
nente ale industriei turistice, in vederea
stimuldrii, protejarii si asigurarii cadru-
lui legal al activitatii, corespunzator
intereselor industriei turistice, in gene-
ral, si intereselor turistilor nationali si
internationali, in special;

» furnizarea serviciilor cu caracter gene-
ral, indispensabile expansiunii turistice;

» desfasurarea campaniilor de promo-
vare turisticd generald si sprijinirea
campaniilor de publicitate turistica co-
merciald ale agentilor economici din
industria turistica,

» asigurarea echilibrului ecologic ca o
consecintd a dezvoltdrii circulatiei tu-
ristice in zonele turistice nationale prin
conservarea patrimoniului turistic na-
tural si antropic.

Propuneri si recomandari:

Pentru a face fata cerintelor stabilite de
catre Organizatia Mondiald a Turismului de a
deveni tara de destinatie turistica si pentru asi-
gurarea unui avantaj competitiv pe piata turistica
internationala, este necesard respectarea urma-
toarelor recomandari:

e popularizarea brandului turistic de
tard, ceea ce permite diminuarea costu-
rilor asociate unor bariere de intrare, de
naturd comerciald si ajutd la pregatirea
psihologica a viitorilor consumatori;

e utilizarea tehnologiilor avansate, care
presupune transferul, in timp si spatiu,
al produsului turistic solicitat;

e asigurarea principiului calitatii, care
presupune respectarea caracteristicilor
anterior enuntate in oferta turistica,
asociate cu un management performant
al costurilor de operare;

o determinarea anvergurii afacerii, care
permite concentrarea unei cantitati
mari de resurse, in special de natura
financiard si umana, ceea ce permite
alegerea unei dimensiuni economice
optimale a noii afaceri din strainatate;

e punerea in evidenta a produsului sau
serviciului turistic remarcabil, testat pe
piata internd, cu caracteristici bine dife-
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» regulation and control of the operation
of different departments or compo-
nents of the tourism industry in order
to stimulate, protect and ensure the
legal framework of the activity, corres-
ponding to the interests of the tourism
industry in general and to the interests
of national and international tourists in
particular;

» providing services of a general nature,
indispensable for tourism expansion;

» development of the general tourism pro-
motion campaigns and support of the
commercial tourism advertising cam-
paigns of the economic agents in the
tourism industry,

» ensuring the ecological balance as a
consequence of the development of the
tourism circulation in the national tou-
rism areas by preserving the natural
and anthropic tourism heritage.

Proposals and recommendations:

In order to meet the requirements set by

the World Tourism Organization to become a
country of tourism destination and to ensure a
competitive advantage on the international tou-
rism market, the following recommendations
must be respected:

e popularization of the country’s tou-
rism brand, which allows the reduc-
tion of costs associated with comercial
entry barriers and helps to psycholo-
gically prepare the future consumers;

e use of advanced technologies, which
involves the time and space transfer of
the requested tourism product;

e ensuring the principle of quality, which
supposes the respect of the previously
mentioned features in the tourism offer,
associated with an efficient manage-
ment of operating costs;

e determining the size of the business,
which allows concentrating a large
amount of resources, especially of fi-
nancial and human nature, which
allows the choice of an optimal eco-
nomic dimension of the new business
from abroad;

¢ highlighting the remarkable tourism
product or service, tested on the inter-
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rentiate, poate sd constituie sursa unei
expansiuni internationale;

competente in managementul infor-
matiilor, concretizate in utilizarea unor
baze mari de date, care sd permita obti-
nerea unor avantaje informationale, ca
premisa a identificarii rapide a oportu-

favorabile.

nal market, with well-define features,
may be the source of an international
expansion;

information management skills, mate-
rialized in the use of large data bases
that can provide informational advan-
tages as a prerequisite for a rapid iden-
tification of opportunities and obtai-
ning a favourable initial position.
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Anexa 1/ Annex 1

Statistica turismului international.
Principalii indicatori. Turism international receptor 2010-2016/
International tourism statistics. Main indicators
International tourism receptor 2010-2016

Regiunea/ Region Turism receptor (total turisti)/
Tourism receptor (total tourists)
Orientul
. . . Europa/ | Mijlociu/
Africa America Asia Europe Middle Total
Anul/ Year East

2010 49 min 150 min 204 min 477 min 60 min 940 min
2011 50 min 156 min 217 min 504 min 55 min 982 min
2012 53 min 163 min 234 min 534 min 52 min 1036 min
2013 56 min 169 min 248 min 563 min 52 min 1088 min
2014 56 min 182 min 263 min 584 min 50 min 1135 min
2015 53 min 191 min 278 min 609 min 54 min 1185 min
2016 58 min 201 min 303 min 620min 54 min 1236 min
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fncasiri in turismul international 2010-2016/
Proceeds in international tourism 2010-2016

Regiunea/ Incasiri in turism/ Tourism proceeds (USD)
egion Orientul
. . . Europa/ Mijlociu/
Africa America Asia Europe Middle Total
Anul/ Year East
2010 32 mird 182 mlrd 249 mird 406 mlrd 50 mird 919 mlird
2011 33 mird 199 mird 289 mlrd 463 mlrd 46 mird 1030 mlrd
2012 34 mird 215 mird 323 mird 457 mlrd 47 mird 1076 mlrd
2013 35 mird 229 mird 361 mird 489 mird 48 mlrd 1162 mlrd
2014 36 mird 274 mird 377 mird 509 mird 51 mird 1247 mlrd
2015 33 mird 304 mlrd 418 mlrd 451 milrd 54 mird 1260 mlrd
2016 35 mird 313 mird 367 mird 447 milrd 58 mird 1220 mlrd
Ponderea regiunii ca incasiri in turismul international 2010-2016/
Share of region as proceedings in international tourism 2010-2016
Anul/
Year 2010 2011 2012 2013 2014 2015 | 2016
Regiunea/ Regio
Africa 3% 3% 3% 3% 3% 3% 3%
America 20% 19% 20% 20% 20% 24% 27%
Asia 27% 28% 30% 31% 30% 33% 30%
Europa/ Europe 44% 45% 43% 42% 43% 36% 37%
Orientul Mijlociu/ 0 0 0 0 0 0 0
Middle East 6% 4% 4% 4% 4% 4% 5%
Ponderea turismului in economia mondiali (PIB) 2010-2016/
Share of tourism in world economy (GDP) 2010-2016
Anul/ Year PIB
2010 5,0%
2011 6,8%
2012 7,0%
2013 7.2%
2014 7,5%
2015 9,8%
2016 13,8%

Sursa: Elaborata de autor in baza datelor Organizatiei Mondiale a Turismuluil
Source: Elaborated by author based on data from Tourism World Organization
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Orice economie de piatd pune accentul pe
dezvoltarea intreprinderilor mici §i mijlocii, §i,
din aceste considerente, intreprinderile acestui
sector sunt denumite , coloana vertebrald” a
economiei. Astfel, putem ferm afirma cd, anume,
IMM-urile detin un rol major in dezvoltarea
economiei nationale, In special a economiei
rurale, constituind un factor important in forma-
rea Produsului Intern Brut, crearea locurilor de
muncd, cresterea exporturilor, stimularea con-
curentei, favorizarea inovatiilor si tehnologiilor.
De asemenea, acestea sunt mai flexibile, mai
usor adaptabile la noile cerinte ale pietei, in
comparatie cu intreprinderile mari, ceea ce
denotd importanta si necesitatea acestor intre-
prinderi. Scopul principal al lucrarii date consta
in identificarea rolului IMM-urilor pentru eco-
nomia rurala, la fel, identificarea directiilor
prioritare de sporire a eficientei activitdtii aces-
tor intreprinderi.

Cuvinte-cheie: intreprinderi mici gi mijlo-
cii, mediu rural, economie rurald, afacere, abi-
litati antreprenoriale.

JEL: M2; M21.

Introducere.

Intreprinderile mici si mijlocii (IMM) cons-
tituie cea mai raspandita forma organizatorica in
afaceri, fiind consideratd ,,coloana vertebrald a
economiei”, intrucat, in mod sigur, putem afirma
cd, In prezent, nu existd tard cu economie de
piata, In care s nu fie prezente intreprinderile
mici si mijlocii. Importanta enorméd pe care o
prezintd intreprinderile mici si mijlocii pentru
economie rezultd din faptul cd, anume, aceste
intreprinderi detin cea mai mare pondere in crea-
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Any world economy places special empha-
sis on small and medium enterprises that is why
the enterprises of this sector are called the
“backbone” of the economy. Therefore, we can
state that SMEs play a very important role in the
development of the national economy, especially
of the rural economy: SMEs contribute directly to
the Gross Domestic Product formation and to the
creation of new jobs; they stimulate competition,
increase exports, and promote innovation and
technology. They are also more flexible, more
adaptable to new market demands than large
enterprises; this fact shows the importance and
necessity of these enterprises. The main aim of
this paper is to identify the SME’s role for the
rural economy, as well as to identify the priority
directions for increasing the efficiency of these
enterprises’ activities.

Key words: small and medium enterprises,
rural environment, rural economy, business,
entrepreneurial skills.

JEL: M2; M21

Introduction.

Small and medium enterprises are the most
widespread organizational form in business,
being considered the “backbone of the economy”,
we can affirm that today every country with
market economy has small and medium-sized
enterprises. The great importance of small and
medium-sized enterprises (SMEs) for the econo-
my can be explained by the fact that mostly these
companies create new jobs in the country, thus
directly contributing to the fight against unem-
ployment. We can also see their direct contri-
bution to the formation of the Gross Domestic
Product (GDP) and to the stimulation of compe-
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rea noilor locuri de munca in tara, deci, contri-
buind direct la combaterea somajului. De aseme-
nea, putem mentiona contributia nemijlocitd a
acestora la formarea Produsului Intern Brut
(PIB) si stimularea concurentei, care contribuie,
in mod cert, la dezvoltarea economica. IMM-
urile sunt mai adaptabile la schimbarile cerinte-
lor pietei, de aceea, investitiile facute in sectorul
dat aduc venituri mai mari [1, p. 68].

Nivelul de dezvoltare al economiei unei
tari depinde de numarul si de dinamica IMM-
urilor, dar si de gradul lor de succes pe piata, de
realizarea cererii solicitate de catre consumatori,
gradul de competitivitate pe care 1l prezinta
intreprinderile. Astfel, IMM-urile contribuie sem-
nificativ la realizarea obiectivelor fundamentale
ale economiei nationale. In majoritatea tarilor
dezvoltate, numarul de IMM-uri este in perma-
nenta crestere, ca rezultat al [10, p. 671]:

— diversificarii si individualizarii cererii;

— modificarilor apérute in structura orga-

nizatoricd a intreprinderilor mari;

— reorientarii economiei In directia diver-

sificarii serviciilor;

— mondializarii economiei nationale.

Metode aplicate.

Baza metodologica a lucrarii date a cons-
tituit-o cercetarile stiintifice ale specialistilor
autohtoni, precum si strdini, actele legislative
nationale vizand dezvoltarea si sustinerea intre-
prinderilor mici si mijlocii, precum si datele pre-
zentate de catre Organizatia pentru dezvoltarea
sectorului intreprinderilor mici §i mijlocii si Biroul
National de Statistica din Republica Moldova.

Rezultate si discutii.

Cu toatd importanta pe care o prezinta, pana
in prezent, in practica si teoria economicd, nu
exista o definitie concretd a IMM-urilor. De ase-
menea, putem observa si o diferentd intre ter-
menul utilizat in diferite tari ale lumii. Astfel, in
majoritatea tarilor din Uniunea Europeana, este
frecvent utilizat termenul de ,,intreprinderi mici
si mijlocii”, in timp ce, in astfel de tari, precum
Marea Britanie, Germania, este utilizat con-
ceptul de ,,micul business”, in Federatia Rusa si
marea parte a tarilor asiatice — ,,antreprenoriatul
mic”. Insid, indiferent de conceptul utilizat Tn
diferite tari, acest sector prezintd o importantd
enormd pentru dezvoltarea economiei de piata,
avand la baza astfel de criterii, precum numa-
rul de angajati, volumul productiei realizate si
venitul obtinut.
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tition, which contributes to the economic deve-
lopment. SMEs are more flexible to changes in
market requirements, so we can say that the
investments made in the given sector bring higher
revenues [1, p. 68].

The level of development of a country’s
economy depends on the number and dynamics
of SMEs, as well as on their degree of success on
the market, on the satisfaction of the consumers’
demand, on the degree of competitiveness pre-
sented by the enterprises. So, these small busi-
nesses contribute very much to achieving funda-
mental goals of the national economy. In most
developed countries, SMEs are constantly gro-
wing due to the following factors [10, p. 671]:

— diversity and individualization of the

demand;

— changes in organizational structure of

large enterprises;

— reorienting the economy towards diver-

sity of services;

— globalization of the national economy.

Methods applied.

The methodological basis of this paper
constituted the scientific researches of local and
foreign specialists, the national legislative acts
aimed at developing and supporting the small and
medium-sized enterprises, as well as the data
presented by the Organization for Development
of the Small and Medium Enterprises Sector and
the National Bureau of Statistics.

Results and discussions.

Despite their importance, today there is no
concrete definition of SMEs in practice and in the
economic theory. We can also observe a diffe-
rence between the definitions to SMEs used in
different countries of the world. Thus, in most
EU countries, the term “small and medium enter-
prises” is often used, while in such countries as
the UK, Germany the concept of “small busi-
ness” is used, the Russian Federation and most of
the Asian countries use the term “small entrepre-
neurship”. However, irrespective of the concept
used in different countries, this sector is of
enormous importance for the development of the
market economy, based on such criteria as the
number of employees, the volume of production
achieved and the income achieved.

As far as small and medium enterprises in
the Republic of Moldova are concerned, accor-
ding to the Law “On Supporting the Small and
Medium Enterprises Sector” no. 206-XVI of
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In ce priveste intreprinderile mici si mijlocii
din Republica Moldova, conform Legii nr. 179
din 21.07.2016 ,,Cu privire la intreprinderile
mici si mijlocii”, categoria IMM-urilor este for-
matd din totalitatea intreprinderilor micro, mici
si mijlocii, clasificate in [3]:

1. Tntreprinderi micro, care includ agentii
economici ce au un numar mediu anual
de salariati de cel mult 9 persoane;
suma anuald a veniturilor din vanzari
constituie cel mult 9 milioane de lei, iar
valoarea totald anuald de bilant a acti-
velor nu depaseste 9 milioane de lei;

2. Intreprinderi mici — cuprind agentii
economici ce au de la 10 pana la 49 de
salariati; suma anuala a veniturilor din
vanzari constituie cel mult 25 milioane
lei, iar valoarea totald anuala de bilant a
activelor nu depaseste 25 milioane lei;

3. Intreprinderi mijlocii, din componenta
carora fac parte de la 50 pana la 249 de
salariati; suma anuala a veniturilor din
vanzari constituie cel mult 50 milioane
lei, iar valoarea totald anuala de bilant a
activelor nu depaseste 50 milioane lei.

Conform modificarilor efectuate in cadrul
Legii nr.179 din 21.07.2016, intreprinderile mici
si mijlocii sunt Intreprinderile care indeplinesc
cumulativ urmatoarele conditii [4]:

a) numarul mediu anual de salariati (nu-
marul mediu scriptic al personalului in
perioada de gestiune) este de pana la
250 de persoane;

b) veniturile obtinute din vanzari consti-
tuie pana la 50 de milioane de lei sau
activele totale detinute (active imobi-
lizate si active circulante) constituie
pana la 50 de milioane de lei, conform
ultimei situatii financiare aprobate.

Pe langd rolul si importanta sectorului
IMM-urilor, putem mentiona cd aceste intre-
prinderi dispun de un sir de puncte forte, dar, din
cauza managementului ineficient, acestea se pot
transforma in puncte slabe. Analiza SWOT a
intreprinderilor mici si mijlocii din Republica
Moldova este redata in tabelul 1.

07.07.2006 all micro, small and medium enter-
prises belong to the SME sector. They are classi-
fied in the following way [3]:

1. Micro-enterprise is the economic agent
that satisfies the following requirements:
it can have no more than 9 employees
on average, the annual amount of the
sales revenues is no more than MDL 3
million and the total annual balance
sheet value of the assets does not exceed
MDL 3 million;

2. Small enterprise is the economic agent
that meets the following criteria: the
average annual number of employees is
no more than 49 persons, the annual
amount of the sales revenues is up to
MDL 25 million and the total annual
balance sheet value of the assets does
not exceed MDL 25 million;

3. Medium enterprise is the economic
agent that meets the following criteria:
the average annual number of employees
is no more than 249 persons, the annual
amount of the sales revenues is no more
than MDL 50 million and the total
annual balance sheet value of the assets
doesn’t exceed MDL 50 million.

According to the amendments made under

this law, we can observe the following differen-
tiations mentioned in Law no.179 of 21.07.2016
on small and medium enterprises the enterprises
that meet the following conditions cumulatively
are defined as small and medium enterprises [4]:

a) they have an average annual number of
employees (the average number of
employees in the management period)
of up to 250 persons;

b) they achieve an annual turnover (sales
revenue) of up to MDL 50 million or
hold total assets (fixed assets and current
assets) of up to MDL 50 million, accor-
ding to the latest approved financial
statement.

In addition to the role and importance of the
SME sector, we can mention that these compa-
nies have a number of strengths, but because of
inefficient management, they turn into wea-
knesses. The SWOT analysis of small and me-
dium enterprises in the Republic of Moldova is
presented in table 1.
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Tabelul 1/Table 1

Analiza SWOT a intreprinderilor mici si mijlocii din Republica Moldova/
SWOT analysis of small and medium enterprises in the Republic of Moldova

Puncte forte/ Strengths

Puncte slabe/ Weaknesses

e Sunt flexibile si dinamice la schimbarile
pietei/ They are flexible and dynamic to
market changes;

e Elaboreaza si implementeaza inovatii/

They develop and implement innovations;

e Investesc in internationalizare si export/
They invest in internationalization and
export/;

e Beneficiaza de competente dobandite de cétre
emigrantii care si-au dezvoltat afacerile
proprii in tard/ They benefit from the skills
acquired by emigrants who have developed
their own businesses in the country;

e Forta de munca dispune de abilitati in
cunoasterea limbilor straine/

The labor force speaks foreign languages etc.

Nivel scézut al abilitétilor antreprenoriale/
Low level of entrepreneurial skills;

Capacitati reduse de a atrage fondurile UE
pentru dezvoltarea IMM-urilor inovative/

Low capacities to attract EU funds for the
development of innovative SMEs;

Slaba cunoastere a tehnicilor de acces pe pietele
externe/ Poor knowledge of access techniques
to foreign markets;

piatd/ Low level of SME’s competitiveness

on the market;

Interesul scazut al antreprenorilor de a dezvolta
afacerile rurale/ Low interest of entrepreneurs
to develop rural businesses.

Oportunititi/ Opportunities

Amenintari/ Threats

e Dezvoltarea sectorului IMM-urilor este o
directie strategica pentru politica Guvernului/
The development of the SME sector is a
strategic direction for Government policy;

e Bazi legislativa pentru dezvoltarea IMM-
urilor este creata si imbunatatitd continuu/
The legislative basis for the development of
SMEs is continuously created and improved,;

e Pozitia geografica favorabila a tarii, situata
intre UE si tarile CSI/ The favorable geogra-
phical position of the country, located
between the EU and the CIS countries;

e Regimuri de comert favorabile/

Favorable trade patterns;

e Acordul de asociere Republica Moldova —
UE/ The Republic of Moldova-EU
Association Agreement.

Existenta conflictului teritorial in tara/

The existence of the territorial conflict in

the country;

Migrarea semnificativa a populatiei, indeosebi a
tinerilor/ Significant migration of the
population, especially of young people;
Adaptarea lenta a sistemului de educatie la
cererea pietei fortei de munca/

Slow adaptation of the education system to the
demand of the labor market;

Tendinta de crestere a poverii fiscale/

The trend of increasing the tax burden;
Instabilitatea cadrului legislativ/ Instability

of the legislative framework;

Congtientizarea insuficientd a importantei
sectorului IMM-urilor de catre institutiile de
stat/ Insufficient awareness of the importance of
the SME sector by state institutions.

Sursa: Raportul de activitate al Organizatiei pentru Dezvoltarea Sectorului Intreprinderilor
Mici si Mijlocii [5]/ Source: Activity Report of the Organization for the Development of Small and

Medium Enterprises Sector [J].
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Efectudnd o analiza a datelor, in aspect
dinamic, a performantelor sectorului IMM-urilor,
in Republica Moldova, se evidentiaza faptul ca,
in perioada 2006-2015, dezvoltarea sectorului
IMM-urilor a avut o evolutie diferita, de la cres-
terea uniformad inregistratd in perioada 2006-
2008, la declinul aparut odata cu declansarea cri-
zei economice din 2008 si perioada 2009-2014,
cand se inregistreazd o relansare a activitatii

IMM-urilor (figura 1).

The dynamic analysis of the performances
data of the SME sector in the Republic of Mol-
dova shows that between 2006 and 2015 the
development of the SME sector had a different
evolution, from the uneven increase recorded in
the period 2006-2008, to the decline occurred
during the economic crisis and the period 2009-
2014 when there was a re-launch of the SME
activity (figure 1).
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Figura 1. Evolutia numérului IMM in perioada 2010-2015/
Figure 1. Evolution of the number of SMEs during 2010-2015
Sursa: Elaborat de autor in baza datelor Biroului National de Statistica [11]/
Source: Elaborated by the author based on the data of the National Bureau of Statistics [11]

Tn anul 2015, s-a inregistrat un numar total
de 52,3 mii ntreprinderi, dintre care 49,8 mii
constituie intreprinderi mici si mijlocii. De ase-
menea, putem constata cd 97,32% din numarul
total de intreprinderi din tard este alcatuit de
sectorul IMM-urilor. IMM-urile ating cel mai
nalt punct, Tn anul 2014, cand s-a inregistrat un
numar de 52,9 mii de intreprinderi mici si
mijlocii in numarul total de 53,7 mii, iar punctul
minim l-au atins, in anul 2010, de 45,6 mii de
intreprinderi mici si mijlocii. Dupa numarul des-
tul de considerabil, pe care il inregistreaza aces-
tea, putem afirma cé este un domeniu destul de
raspandit si practicat, iar veniturile obtinute de
acestea denota faptul ca sunt si destul de profi-

tabile, cu o enorma importantd pentru populatie.

In 2015 there was registered a total number
of 52.3 thousand enterprises, of which 49.8 thou-
sand were small and medium enterprises. We can
also state that the SME sector is made up of
97.32% of the total number of enterprises in the
country. The highest point was reached by SMEs
in 2014, when 52.9 thousand small and medium
enterprises were registered from the total humber
of 53.7 thousand and the minimum point was
reached by 45.6 thousand small and medium
enterprises in 2010. The great number of register-
red enterprises shows that this type of activity is
quite popular and practiced.

In addition to the total number of enterprises
present in the country, a great economic and so-
cial importance is presented by other indicators
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Pe langa numarul total de intreprinderi pre-
zente 1n tard, o mare importantd economico-sociala
o prezintd si alti indicatori ce caracterizeaza
activitatea intreprinderilor mici si mijlocii, pre-
cum forta de muncd incadratd 1n acest sector al
economiei si veniturile din vanzari obtinute de
IMM-uri (tabelul 2).

that characterize the activity of small and me-
dium enterprises, such as the labour force in this
sector of the economy as well as the sales reve-
nues obtained by SMEs (table 2).

Tabelul 2/Table 2

Evolutia ponderii intreprinderilor mici si mijlocii
n totalul intreprinderilor din Republica Moldova/
Evolution of share of SMEs in the total number
of enterprises in the Republic of Moldova

Numiirul de salariati, mii pers./ Venituri din vanzari, mil. lei/
Number of employees, Sales revenues,
thousand persons min. MDL
Anul/ Ponderea IMM in Ponderea IMM in
Year Total/ IMM/ total, %/ SME’s Total/ IMM/ total, %/ SME’s
Total SME share in the total Total SME share in the total
number, number,
% %

2013 524,5 298,4 56,9 231601,4 | 77413,2 33,4
2014 519,4 291,7 56,2 263090,2 | 83521,2 31,8
2015 510,3 281,4 55,1 282253,4 6824,6 30,8

Sursa: FElaborat de autor

in baza datelor Biroului

National de Statistica [11]/

Source: Elaborated by the author based on the data of the National Bureau of Statistics [11]

Analiza evolutiei IMM-urilor remarca o
scadere nesemnificativd a dimensiunii medii a
intreprinderilor din sectorul dat. De asemenea,
putem observa reducerea veniturilor din vanzari,
in anul 2015, comparativ cu anii precedenti.
Numarul mediu de salariati pe micro-intreprin-
dere a constituit 5 persoane in anul 2014, spo-
rind pana la 6 persoane in anul 2015. Totodata,
observam ca numdrul persoanelor ce activeaza
in acest sector este intr-o continua diminuare,
ceea ce se explica prin faptul ca persoanele sunt
mult mai motivate de conditiile oferite de intre-
prinderile mari.

Tn momentul cand se ia decizia de a fonda
sau de a se angaja la o anumita intreprindere o
mare importantd o prezintd domeniul de activi-
tate al intreprinderii respective (tabelul 3).
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The analysis of the evolution of SMEs
shows a small increase of the average size of the
enterprises in the given sector. We can also see
the decrease in average sales revenue in 2015 in
comparison with previous years. The average
number of employees per enterprise in 2014 was
5 people, compared to 6 people in 2015. At the
same time, the number of people working in this
sector is in a continuous decline, which can be
explained by the fact that people are more
motivated by the conditions offered by large
enterprises.

When making the decision to set up an
enterprise or to get a job in a particular enter-
prise, the activity field of the related enterprise is
of great importance (table 3).
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Tabelul 3/Table 3

Evolutia in dinamici a numirului IMM-urilor pe principalele genuri de activitate/
Dynamic evolution of the number of SMEs by the main types of activity

2014 2015
Ponderea Ponderea
IMM (mii AIMM |r.1tota.l IMM (mii AIMM |r.1tota.l
e eins . R intreprinderi, o intreprinderi,
Activitatile economice/ unitati)/ %/ SME’s unitati)/ %/ SME’s
Economic activities SME ° . SME 0 .
share in share in
(thousand (thousand
. total number . total number
units) - units) .
of enterprises, of enterprises,
% %
Total economie/Total economy 50,3 97,3 49,8 97,2
Agricultura, silvicultura si
pescuitul/ 3,0 97,7 3,1 97,7
Agriculture, forestry and fishing
Industrl_a pr.elucratoare/ 4.4 94,6 4.2 97.7
Processing industry
Productia si furnizarea de
energie electrica si termica, gaze,
apa cald-a si aer conditionat/ _ 0.1 76.2 01 96.4
Production and supply of electric
and thermal energy, gas, hot
water and air conditioning
Distributia apei; salubritate,
gestionarea deseurilor/
Water distribution; sanitation, 03 923 0.3 100,0
waste management
Constructiile/Constructions 2,9 96,1 2,9 91,5
Comertul cu ridicata si cu
amanuntul/ 20,2 97,5 19,8 91,9
Wholesale and retail trade
Transportul si depozitarea/ 26 97.9 2.6 100,0
Transport and storage
Activitatile de cazare si
alimentatie publica/ 1,7 99,3 1,7 94,0
Accommodation and catering
Inforrna‘;}lle si comumca‘;l.lle/ . 1.9 08,7 2.0 885
Information and communications
Tranzactiile 1m0b111_are/ 3.4 97.2 3.4 726
Real estate transactions
Activitatile profesionale,
stiintifice si tehnice/. 41 99,4 42 55,6
Professional, scientific and
technical activities
Alte activitati/Other activities 57 97,03 55 92,4

Sursa: FElaborat de autor

in baza datelor Biroului

National de

Statistica [11]/

Source: Elaborated by the author based on the data of the National Bureau of Statistics [11]
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Analiza IMM-urilor, dupa genurile de acti-
vitate, denota faptul ca 40% din afaceri sunt din
domeniul comertului, fiind urmate de industria
prelucratoare si activitatile profesionale, stiin-
tifice si tehnice cu 8% din total sector, activi-
tatile imobiliare si constructiile 7%, respectiv
6%. Domeniul comertului ocupa 26% din totalul
fortei de munca a sectorului, de doud ori mai
putine persoane activand in industria prelucra-
toare si agricultura, 14%, respectiv 13%.

In tarile dezvoltate, sectorul IMM-urilor
este considerat elementul fundamental in dezvol-
tarea economicd datoritd avantajelor pe care le
oferd. Sectorul dat se caracterizeaza printr-0
dezvoltare accelerata, mai ales in domeniul ser-
viciilor si al producerii marfurilor de larg con-
sum. IMM-urile sunt mult mai flexibile, fatd de
schimbarile ce au loc in cadrul mediului de afa-
ceri si al pietei concurentiale. Astfel, investitiile
in IMM-uri aduc venituri mai mari decét inves-
titiile 1n intreprinderile mari si intr-un termen
mai redus. IMM-urile aduc o contributie substan-
tiald in solutionarea problemelor sociale, fiind
orientate spre satisfacerea necesitatilor pietei
locale si utilizarea resurselor de munca locale.

Politica de stat a Republicii Moldova, de
sustinere a sectorului IMM-urilor, este axatd pe
realizarea Strategiei de dezvoltare a sectorului
intreprinderilor mici si mijlocii pentru anii 2012-
2020, care are trasate urmatoarele directiile prio-
ritare [9]:

— asigurarea unui cadru legislativ si nor-
mativ avantajos de infiintare si dezvol-
tare a intreprinderilor mici si mijlocii;

— imbunatatirea mediului financiar pen-
tru intreprinderile mici si mijlocii;

— promovarea culturii antreprenoriale si
performantelor manageriale ale intre-
prinderilor;

— dezvoltarea competitivitatii Intreprin-
derilor mici si mijlocii si internationa-
lizarea acestora;

— amplificarea dialogului dintre Guvern
si sectorul privat.

Potrivit Hotararii nr. 538 din 17.05.2007 cu
privire la crearea Organizatiei pentru dezvoltarea
sectorului intreprinderilor mici si mijlocii pentru
sporirea rezultatelor obtinute in sectorul intre-
prinderilor mici §i mijlocii, pentru consolidarea
eforturilor Guvernului i implementarea politicii
de stat privind sustinerea sectorului respectiv, a
fost fondatd Organizatia pentru Dezvoltarea Sec-
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The analysis of SMEs by the type of acti-
vity shows that 40% of the businesses are in the
trade domain, being followed by the processing
industry and professional, scientific and technical
activities with 8% of the total sector, real estate
and constructions 7% and 6%, respectively. The
area of trade occupies 26% of the total labour
force of the sector, twice as fewer people wor-
king in manufacturing and agriculture, respec-
tively 14% and 13%.

In economically developed countries, the
SME sector is considered a promoter of econo-
mic development due to the benefits it offers, it
shows an accelerated development, especially in
the field of services and production of consumer
goods, which is a very important field for the
society. SMEs are more flexible and react more
quickly to changes in the business environment
and to market demands, so investments in SMEs
bring higher revenues than investments in large
enterprises in a shorter time. SMEs are geared to
meeting the needs of the local market and use
local resources and workforce, making a substan-
tial contribution to solving social problems.

The State Policy of the Republic of Mol-
dova, supporting the Small and Medium Enter-
prises sector, is focused on the development of
the Small and Medium Enterprises Sector Deve-
lopment Strategy for 2012-2020, which has the
following priority directions [9]:

— ensuring a legislative and normative fra-
mework favourable to the establishment
and development of small and medium
enterprises;

— improving the financial environment for
small and medium enterprises;

— promoting entrepreneurial culture and
business managerial performance;

— developing competitiveness and inter-
nationalization of small and medium
enterprises;

— intensifying the dialogue between the
Government and the private sector.

According to Decision no.538 of 17.05.2007
regarding the creation of the Organization for
Small and Medium Enterprises Development, in
order to increase the positive results registered in
the development of the small and medium enter-
prises sector, to strengthen the Government’s
efforts in the implementation of the state policy
in order to support this sector there was foun-
ded the Organization for the Development of
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torului Intreprinderilor Mici si Mijlocii in Repu-
blica Moldova (ODIMM), care are urmatoarele
functii [2]:

e Elaborarea si implementarea diverselor
programe si proiecte de dezvoltare a
sectorului IMM-urilor;

e Administrarea Fondului de Stat de
Garantare a Creditelor (FGC);

e Acordarea serviciilor de consultanta si
instruire a personalului angajat al
IMM-urilor;

e Dezvoltarea si sustinerea retelelor de
Incubatoare de Afaceri in Moldova;

e Sustinerea formarii de clustere si retele
inovative;

e Sustinerea dezvoltarii asociatiilor si
institutiilor de suport in afaceri;

e Cooperarea cu organizatii nationale si
internationale similare.

Unul dintre mecanismele financiare, utili-
zate de ODIMM pentru atingerea scopurilor
mentionate anterior, este facilitarea accesului la
finantare a intreprinderilor mici si mijlocii prin
emiterea garantiilor financiare prin intermediul
Fondului de Stat de Garantare a Creditelor
(FGCQ), aflat In gestiunea ODIMM. Cu suportul
garantiilor financiare emise de ODIMM s-au
creat premise pentru cresterea eficientei, dezvol-
tarea competitivitatii Intreprinderilor, imbuna-
tatirea calitatii si numarului de produse oferite
de sectorul IMM. Obiectivele de baza ale FGC
sunt [6, p.5]:

1) facilitarea accesului la finantare a in-
treprinderilor viabile, care intampina
dificultdti In accesarea resurselor pe
piata bancara;

2) sustinerea dezvoltarii intreprinderilor
micro si mici viabile, din toate sectoa-
rele economiei nationale;

3) promovarea proceselor de initiere a
afacerilor.

Dupa distributia geografica, 51% dintre
solicitarile de garantare provin din regiunea cen-
trald a Republicii Moldova, dintre care 28% sunt
atribuite mun. Chisinau, pe locul doi aflandu-se
intreprinderile ce activeazd in Zona de Nord a
tarii cu o proportie de 30% si cu o pondere de
19% sectorul IMM-urilor din Zona de Sud. In
proportii de 67% dintre IMM-urile din domeniul
agricol au beneficiat de credite pentru deschide-
rea si dezvoltarea fermelor de animale, moderni-
zarea parcului tehnico-agricol, sporirea calitatii

Small and Medium Enterprises Sector in Moldova

(ODSME), which has the following functions [2]:

e Elaboration and implementation of SME
development programs and projects;

e Administration of the State Credit Gua-
rantee Fund (CGF);

e Providing consultancy and training ser-
vices to managers and employees of
SMEs;

e Creating and developing a Business
Incubator Network in Moldova;

e Supporting the formation of innovative
clusters and networks;

e Supporting the development of associa-
tions and institutions that support
business;

o Cooperation with similar national and
international organizations.

One of the financial mechanisms used by
ODSME in order to achieve the above mentioned
goals is to facilitate access to finance for small
and medium enterprises by issuing financial gua-
rantees through the State Guarantee Fund (CGF)
under the management of ODSME. With the
support of the financial guarantees issued by
ODSME, prerequisites were created for increa-
sing efficiency, developing the competitiveness
of enterprises, improving the quality and number
of products offered by the SME sector. The core
objectives of the CGF are [6, p.5]:

1) facilitating access to finance for viable
businesses that have difficulty accessing
resources on the banking market;

2) supporting the development of viable
micro and small enterprises in all sec-
tors of the national economy;

3) promoting processes of business initia-
tion.

By geographic distribution, 51% of the
guarantee claims come from the central region of
the Republic of Moldova, of which 28% are attri-
buted to Chisinau municipality, the second rank
the enterprises operating in the North area of the
country with a 30% share and with a 19% share
of SMEs in the South. In proportion of 67%
SMEs in the agricultural field have been granted
credits to open and develop livestock farms, to
modernize the technical-agricultural park, to
improve the quality of services in agriculture, to
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serviciilor in agricultura, constructia serelor si a
frigiderelor, asigurarea cu materie prima pentru
prelucrarea terenurilor agricole etc.

build greenhouses and refrigerators, to ensure
with raw materials for processing the agricultural
land, etc.

1%
3% 2% 2% ~7°

13%

B Agriculturd/Agriculture

B Industria prelucratoare/Processing industry

® Comert/Commerce

B Alte activitdti/Other activities

m Servicii administrative/Administrative services
® Constructii/Constructions

Distributia apei/Water distribution

Figura 2. Distribuirea garantiilor dupa domenii de activitate pentru anul 2016/
Figure 2. Distribution of guarantees by fields of activity for 2016
Sursa: Elaborat de autor in baza datelor Biroului National de Statistica [11]/
Source: Elaborated by the author based on the data of the National Bureau of Statistics [11]

Intreprinderile beneficiare de garantii finan-
ciare, care activeaza in domeniul industriei pre-
lucratoare, constituie 13%. In acelasi timp, o
cota de 12% reprezinta intreprinderile din dome-
niul comertului, resursele financiare obtinute
fiind destinate achizitionarii utilajelor, materia-
lelor si accesoriilor necesare la amenajarea cen-
trelor comerciale 1n zonele rurale. Activitatile de
servicii administrative si servicii de suport detin
o cotd de 2%, respectiv domeniul de activitate in
constructie detine aceeasi parte procentualda de
2%. De asemenea, putem observa cota de 1% pe
care o detin serviciile pentru distributia apei,
salubritate, gestionarea deseurilor, activitdti de
decontaminare, respectiv 3% pentru intreprin-
derile din alte activitati.

Migratia populatiei, indeosebi a tineretu-
lui, a existat din cele mai vechi timpuri, Thregis-
trand atat beneficii si progrese, precum si unele
impedimente si riscuri pentru economia natio-
nald. Datoritad tendintelor de crestere a migratiei
populatiei si a consecintelor nefaste rezultate din
procesul migrationist, problema migratiei rama-
ne, in continuare, in atentia autoritatilor locale si
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The enterprises benefiting from financial
guarantees and operating in the processing sector
constitute 13%. At the same time, a 12% share is
represented by the enterprises in the field of co-
mmerce, the obtained financial resources being
used for the purchase of equipment, materials and
accessories needed for the development of co-
mmercial centres in rural areas. Administrative
and support service activities hold a 2% share,
respectively the construction field of activity also
has a 2% share. Similarly, we can see the 1% share
of water distribution, sanitation, waste mana-
gement, decontamination activities and 3% for
the enterprises from other activities.

Migration of population, especially of the
young, has existed since ancient times, presenting
benefits and progress, but also impediments and
risks to the national economy. Due to the tendency
of increasing migration of the population and to
the negative consequences of this phenomenon,
the migration problem is still considered by the
national and international authorities. According to
the results reflected in the analytical Report “The
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internationale. Potrivit rezultatelor reflectate in
Raportul analitic ,,Profilul Migrational Extins al
Republicii Moldova 2010-2015”, elaborat de
Ministerul Afacerilor Interne al Republicii Mol-
dova si Biroul Migratie si Azil, principalul fac-
tor de impulsionare este migratia Tn scopuri
economice, datoritd careia migrantii moldoveni,
in cele din urma, isi ating scopurile de a investi
si de a crea propriul business [4].

Unul din principalele programe de stimu-
lare a investirii resurselor acumulate peste hotare
in crearea si dezvoltarea afacerilor in Republica
Moldova este Programul de Atragere a Remiten-
telor in Economie pentru anii 2010-2018 ,,PARE
1+1”, aprobat prin HG nr. 972 din 18.10.2010 si
modificat la 18.08.2017, destinat lucratorilor
migranti sau rudelor de gradul intéi ale acestora,
care doresc si investeasca in initierea sau extin-
derea unei afaceri [7].

Conform acestui Program, antreprenorii
cointeresati au posibilitatea s beneficieze de un
grant in suma de pand la 200 mii lei, In baza
regulii ,,1+1”. Regula de bazia a programului
»1+1” prevede ca fiecare leu investit de antre-
prenori din remitente va fi suplinit cu un leu din
cadrul PARE 1+1.

Pentru a participa la Program solicitantul
trebuie sa intruneasca urmatoarele conditii [7]:

1) sa fie cetatean al Republicii Moldova;

2) sa fie lucrator migrant din Republica
Moldova sau ruda de gradul I — bene-
ficiar de remitente;

3) sd intentioneze sd lanseze o afacere
proprie Tn Republica Moldova sau si
dezvolte afacerea existenta;

4) sa dispuna de capital propriu, provenit
din remitente si sa poatd confirma prin
prezentarea documentelor justificative,
provenienta mijloacelor financiare (con-
tract de munca; certificat de confirmare
a salariului/veniturilor; extras din con-
turi bancare; copiile dispozitiilor de
transfer bancar, declaratii vamale).

Numarul persoanelor interesate de a se
reintoarce acasd ori de a investi remitentele in
crearea si dezvoltarea unei afaceri proprii prin
intermediul Programului de Atragere a Remiten-
telor in Economie ,,PARE 1+1” pentru anii 2010-
2018, este in crestere. Intrucat, anume, remiten-
tele reprezintd componenta de bazd a acestui
program, dar si principala sursa de venit a popu-

Extended Migration Profile of the Republic of
Moldova 2010-2015” elaborated by the Ministry
of Internal Affairs of the Republic of Moldova and
by the Migration and Asylum Bureau, for
Moldovan migrants the main stimulating factor is
migration for economic purposes with the final
aim to invest and create their own business [4].

One of the main programs for stimulating
the investment of the resources accumulated
abroad in the creation and development of busi-
nesses in the Republic of Moldova is The Pro-
gram for Attracting Remittances in Economy for
the years 2010-2018 “PARE 1+1”, approved by
GD no. 972 of 18.10.2010 and intended for
migrant workers or their first-degree relatives
who wish to invest in the initiation or expansion
of a business [7].

According to this Program, the interested
entrepreneurs can benefit from a grant of up to
MDL 200 thousand, based on the “1+1” rule. The
basic rule for the “1+1” program is that each
MDL invested by entrepreneurs from remittan-
ces will be replenished with one MDL of “PARE
1+1”.

In order to participate in the Program the
applicant must meet the following requirements [7]:

1) must be a citizen of the Republic of
Moldova;

2) must be a migrant worker from the
Republic of Moldova or a relative of the
first degree — beneficiary of remittances;

3) must intend to launch a business in the
Republic of Moldova or to develop the
existing business;

4) must have its own capital from remittan-
ces and must be able to confirm the
origin of the financial means by pre-
senting supporting documents (employ-
ment contract, salary/income confir-
mation certificate, bank statement, co-
pies of bank transfer provisions, customs
declarations).

The number of people who are interested
in coming back home or in investing remittances
in the creation and development of their own
business through the Program for Attracting
Remittances in Economy “PARE 1+1” for the
years 2010-2018 is increasing. Since remittances
represent the basic component of this program
and the main source of income for the population,
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latiei, 0 mare importantd o prezinta analiza pro-
venientei remitentelor la noi in tard. In cadrul
derularii Programului PARE 1+1, pe parcursul
anului 2016, ODIMM a organizat 10 grupe de
instruire (figura 3).

it is of great importance to analyse the origin of
remittances in our country. In the course of the
“PARE 1 + 1” Program, during 2016, ODSME
organized 10 training groups (figure 3).

40
35,7
35
m [talia/Italy
30 . .
m Rusia/Russia
25 = Marea Britanie/Great Britain
® Roméania/Romania
20
m Israel/Israel
15 m Irlanda/Ireland
10 Germania/Germany
Spania/Spain
5 2,929 Franta/France
0 ]

2016

Figura 3. Provenienta remitentelor in Republica Moldova pentru anul 2016, % /
Figure 3. The origin of remittances in the Republic of Moldova for 2016, %
Sursa: Elaborat de autor in baza datelor Biroului National de Statistica [11]/
Source: Elaborated by the author based on the data of the National Bureau of Statistics [11]

Astfel, Tn anul 2016, cea mai mare parte
a remitentelor iIn RM provine din Italia, cu o
pondere de 35,7% din numarul total al remi-
tentelor, pe pozitia a doua se situeaza Rusia cu
o pondere de 22,8%. Apoi, urmeaza alte tari cu
o pondere, practic, nesemnificativd. Putem, de
asemenea, observa cd, pe aceeasi treaptd, se
afld Israelul si Irlanda, ambele au obtinut valori
de 4,0%, pe ultima treaptd — cu 2,9% se afla
Spania, respectiv Franta.

La fel, conform datelor prezentate de
ODIMM, putem mentiona cé, din numarul total
al persoanelor instruite si doritoare de a participa
la program, cca 34% sunt femei.

In anul 2016, solicitantii de asistentd in
cadrul Programului PARE 1+1, au depus circa
271 de cereri de participare la Componenta Il
,Instruire si suport antreprenorial” si 264 de ce-
reri la Componenta III , Finantarea afacerilor”. In
cele din urma, pentru anul 2016, au fost incheiate,
in total, 210 contracte de finantare nerambur-
sabila in suma de 41,33 mln. lei (figura 4).
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Thus, in 2016, most of the remittances in
the Republic of Moldova came from lItaly with
35.7% of the total number of remittances, Russia
being ranked the second with a share of 22.8%.
Next are other countries with a practically insig-
nificant share. We can also observe that Israel
and Ireland have the same position, both gaining
4.0%, the lowest position belongs to Spain and
France with 2.9% respectively.

According to the data presented by ODSME,
we can also mention that of the total number of
people trained and willing to participate in the
program, about 34% are women.

During 2016, 271 applications for partici-
pation in Component Il “Entrepreneurship Trai-
ning and Support” and 264 applications for Com-
ponent 11l “Business Financing” were submitted
to the PARE 1 + 1 Program. Finally, in 2016 a
total of 210 grant contracts were concluded in the
amount of MDL 41.33 min. (figure 4).
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Figura 4. Dinamica cererilor si contractelor de finantare nerambursabile/
Figure 4. Dynamics of applications and grant contracts
Sursa: Elaborat de autor in baza datelor Biroului National de Statistica [11]/
Source: Elaborated by the author based on the data of the National Bureau of Statistics [11]

Analizdnd Tn dinamicd numarul cererilor
de finantare, observam o crestere semnificativa pe
parcursul perioadei de implementare a progra-
mului, ceea ce denota existenta unui interes sporit
din partea lucratorilor migranti de a investi
remitentele in dezvoltarea unei afaceri, originea
remitentilor provenite din 20 de state, atat ale UE,
CSI, cat si ale altor tari. La inceputul derularii
programului, adica, in anul 2010, au fost depuse
doar 10 cereri pentru a beneficia de granturi din
cadrul Programului PARE 1+1, insa niciuna din
cererile depuse nu a fost aprobatd, din motivul
neindeplinirii ghidului de finantare. Analizand
datele expuse in figura 4, constatim ca cel mai
mare numar de cereri a fost depus in anul 2014 —
309 cereri, iar cele mai multe contracte au fost
semnate in 2015 — 213 contracte.

Deci, subliniind importanta majora, pe care
o prezintd IMM-urile pentru economia unei tari,
putem mentiona cresterea semnificativd a numa-
rului de granturi si de credite acordate Republicii
Moldova, precum si investirea crescanda a remi-
tentelor in deschiderea micilor intreprinderi.

Orientarea slabd a IMM-urilor pe piata,
precum si sistemul informational imperfect cons-
tituie impedimente substantiale in dezvoltarea
IMM-urilor poate fi atinsa prin [9]:

1) stimularea spiritului inovator;

2) utilizarea tehnologiilor eficiente de asi-

gurare cu energie;

Analysing the number of funding applica-
tions dynamically, we can see a significant in-
crease of the program implementation during the
period, indicating that there is a growing interest
from migrant workers to invest remittances in the
development of a business; the remittances came
from 20 states from the EU, CIS, and other coun-
tries. At the beginning of the program, i.e. in 2010
only 10 applications were submitted in order to
benefit from the program’s grants, but none of the
applications was approved because of the non-
fulfilment of the financing program requirements.
Analysing the data given Figure 4, we can see that
the largest number of applications was submitted
in 2014 — 309 applications, and most of the con-
tracts were signed in 2015 — 213 contracts.

Therefore, considering the enormous impor-
tance of SMEs for the economy of a country, we
can mention the significant increase in the number
of grants and credits granted to the Republic of
Moldova, as well as the increasing investment of
remittances in starting small enterprises.

The poor orientation of SMEs on the trai-
ning market, as well as the imperfect information
system remains an impediment to the develop-
ment of small businesses. The increase of SMEs’
competitiveness can occur by achieving the follo-
wing development components [9]:

1) encouraging innovative spirit;

2) using efficient energy technologies;

3) applying information technologies;
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3) aplicarea tehnologiilor informationale;

export.

Competitivitatea sectorului  IMM-urilor
depinde, in mare masurd, de nivelul de dezvol-
tare al activitatilor inovative si creative. Capa-
citatea competitiva a IMM-urilor nationale, la
nivel european, este incd foarte limitatd. Con-
form Raportului Global al Competitivitatii 2015-
2016, Republica Moldova se afld in tranzitie de
dezvoltare de la prima etapa la a doua, din cele 3
etape existente. La fel, conform datelor Indexu-

blica Moldova s-a clasat pe locul 84, imbuna-
tatindu-si pozitia cu doua trepte, In comparatie
cu Indexul Global al Competitivitatii 2014-2015,
cand s-a clasat pe pozitia 82 din 144 de tari.

Una dintre directiile prioritare de eficien-
tizare a activitatii intreprinderilor mici i mijlocii
este ajustarea cadrului normativ de reglementare
la necesitatile dezvoltarii IMM-urilor, care pre-
vede micgorarea presiunii administrative, modi-
ficarea actelor legislative privind activitatea
IMM-urilor precum si sustinerea acestora din
partea statului. Actiunile care au fost Intreprinse
pentru imbundtatirea activitafii antreprenoriale
au influentat benefic asupra activititii IMM-
urilor, avand efecte pozitive asupra plasarii
Republicii Moldova in clasamentul international
al mediului de afaceri. Astfel, Republica Mol-
dova s-a situat pe locul 52 in clasamentul tarilor
(189 de tari), care au cel mai favorabil mediu de
afaceri, potrivit raportului anual — “Doing Busi-
ness 20167, realizat de Banca Mondiala, ridican-
du-se cu 11 pozitii fatd de anul precedent [8].

Potrivit respectivului clasament, care ref-
lecta pozitia statelor cu cel mai favorabil mediu
de afaceri, Republica Moldova a nregistrat pro-
grese semnificative la capitolul demararea unei
afaceri si tara noastra se afla pe locul 26, iar la
categoria inregistrarea unei proprietati — locul 21.

Sectorul IMM-urilor are un rol semnifi-
cativ in asigurarea dezvoltarii economice, a sta-
bilitatii economiei nationale, a majorarii mobili-
tatii si adaptabilititii economiei nationale la
schimbadrile de ordin intern si extern. Dezvolta-
rea si consolidarea IMM-urilor sunt deosebit de
importante, In special, In conditiile schimbarii
structurale a economiei §i cresterii somajului in
republica.

Concluzii.

Intreprinderile mici si mijlocii constituie
cea mai raspandita forma de organizare a aface-
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4) enhancing the competitiveness of export
production, by raising the quality of pro-
duction.

The competitiveness of the SME sector
depends to a large extent on the level of imple-
mentation of innovative activities and creativity.
The ability of national SMEs to compete at Euro-
pean level is still very limited. According to the
Global Competitiveness Report 2015-2016, the
Republic of Moldova is at the transition stage of
development from the first to the second stage,
out of the three existing stages. Also, according
to the Global Competitiveness Index 2015-2016,
Moldova ranks 84th, improving its two-step
position compared to the Global Competitive-
ness Index 2014-2015 when it ranked 82 out of
144 countries.

One of the priority directions for impro-
ving the activity of small and medium enterprises
is “adjusting the normative regulatory framework
to the needs of SME development”, which inclu-
des the reduction of the administrative pressure,
the modification of the legislative acts regarding
the activity of the SMEs and their support from
the state. The actions taken to improve entrepre-
neurial activity have positively influenced their
activities, having positive effects on the place-
ment of the Republic of Moldova in the interna-
tional ranking concerning the business environ-
ment. Thus, the Republic of Moldova ranks 52th
in the ranking of countries (189 countries) that
have the most favourable business environment
according to the annual report “Doing Business
2016”, made by the World Bank, with 11 posi-
tions up compared to the previous year [8].

According to this ranking, which reflects
the position of the most favourable business
environment, significant progress has been made
in the Republic of Moldova: in starting a busi-
ness, the Republic of Moldova is ranked 26th,
and in the registration of property — 21st place.

The SME sector plays an important role in
ensuring economic development, its stability, in
increasing the mobility and adaptability of the
national economy to the changing internal and
external conditions. The presence of a well-deve-
loped SME sector in the economy is particularly
important in the context of the structural change
in the economy and the rise in unemployment,
phenomena that accompany this process.

Conclusions.

Small and medium enterprises are the most
widespread organizational form of business, with



BUSINESS SI ADMINISTRARE / BUSINESS AND ADMINISTRATION

rilor, detindnd si cea mai mare pondere la crearea
noilor locuri de munca in tara, contribuind direct
la diminuarea somajului, avand un mare aport la
formarea Produsului Intern Brut (PIB). IMM-
urile sunt mult mai flexibile, Tn comparatie cu
intreprinderile mari, astfel, reactioneaza mult mai
operativ in conditiile de fluctuatie a pietei, iar
investitiile facute in sectorul dat aduc venituri mai
mari §i se recupereaza mai rapid.

Dezvoltarea Intreprinderilor mici si mijlo-
cii este o prioritate a Guvernului, activitatea
caruia are drept obiectiv imbunatatirea infra-
structurii de suport in afaceri, cresterea culturii
antreprenoriale, facilitarea accesului la finantare,
sporirea competitivitdtii intreprinderilor mici si
mijlocii etc.

the largest share in creating new jobs in the
country, contributing directly to the reduction of
unemployment, with a strong contribution to GDP.
SMEs are more flexible than large enterprises, so
they react much more efficiently to changes in
market requirements, and investments made in
the given sector bring higher revenues and reco-
ver more quickly.

The development of small and medium
enterprises is a priority of the Government, whose
activity aims at improving business support infra-
structure, increasing the entrepreneurial culture,
facilitating access to finance, increasing the com-
petitiveness of small and medium enterprises, etc.
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Articolul analizeaza principala cauza a
emigrarii tineretului rural — rata insuficienta de
ocupare a fortei de muncd. Datele statistice
oficiale si rezultatele sondajului elaborat de autor
evidentiaza problemele cu care se confruntd
tinerii §i care conduc la o ocupare mai micad.
Pentru a reduce emigratia si a creste rata de
ocupare a fortei de munca a lucrdtorilor din me-
diul rural, se propun cdteva solutii: atragerea
investitiilor in localitatile rurale, sprijinirea tine-
rilor agricultori; incurajarea si sprijinirea tine-
rilor care doresc sa tnceapa o afacere la tara etc.

Cuvinte-cheie: ocuparea fortei de muncd,
migratia fortei de munca, emigrarea, mediul
rural, exodul de inteligentd.

JEL: J620.

Introducere.

Evidentierea si solutionarea problemelor
in domeniul ocuparii fortei de munca tinere
ramane una din problemele ce persista in Repu-
blica Moldova. Majoritatea tineretului rural des-
fasoara, preponderent, activititi agricole (in
mare parte, fiind activitati informale) sau acti-
vitati publice (educatie, ocrotirea sanatatii, cul-
tura, asistenta sociala), ponderea carora este des-
tul de modestd in structura ocuparii resurselor
umane in mediul rural. Atat activitatile agricole,
care nu pot asigura o crestere rapida a produc-
tivitdtii muncii, cat si ocuparea in sectorul pu-
blic, unde salariile angajatilor depind de posi-
bilitatile limitate ale bugetului local, nu pot
asigura un nivel al veniturilor necesare pentru un
trai decent. Cercetdrile arata ca cel mai mult sunt
afectati tinerii din mediul rural, unde rata
somajului, in randul tinerilor, este cu mult mai
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The article analyses the main cause of emi-
gration of rural youth — insufficient employment
rate. The official statistical data and the results
of the survey elaborated by the author highlight
the problems faced by young people and that lead
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young farmers, encouraging and supporting
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Introduction.

Highlighting and solving problems in the
field of youth employment remains one of the
problems that persist in the Republic of Moldova.
Most rural youth carry out mainly agricultural
activities (mostly informal activities) or public
activities (education, health care, culture, social
assistance), whose share is rather modest in the
rural employment structure. Agricultural activi-
ties cannot ensure a rapid increase in labour pro-
ductivity and public sector employment, where
employees’ salaries depend on limited local
budgets, cannot provide a level of income for a
decent living. Research shows that young people
in the rural area are the most affected, the youth
unemployment rate is much higher than the
average country, the employment conditions of
rural youth are unfavourable, and the material
stimulation of the employed youth is insufficient.

The economic active population in rural
areas is in a position to choose between two
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inaltd decat media pe tara, conditiile de angajare
a tinerilor din mediul rural in cdmpul muncii
sunt nefavorabile, stimularea materiala a tinere-
tului angajat este insuficienta.

Populatia economic activa din mediul rural
1) sa accepte o munca retribuitd cu un venit
modest; 2) sa aleagd calea emigrarii in mediul
urban, in vederea gasirii unui loc de munca mai
atractiv si mai bine platit sau 3) a plecarii peste
hotare, in cautarea unui loc de munca. Situatia
devine si mai alarmanta, dat fiind faptul ca
majoritatea persoanelor din totalul celor declarate,
plecate peste hotare din mediul rural in cautarea
unui loc de munca, sunt persoane in varsta de 15-
29 de ani. Din aceste considerente, in prezent,
localitatile rurale din Republica Moldova devin
tot mai putin populate, iar cei ramasi in mediul
rural reprezintd, in mare parte, persoanele in
varsta de pana la 16 ani, adica acei ce-si fac Inca
studiile si persoanele in etate, adicad pensionarii.
Depopularea, in special, in localitatile din mediul
rural, raméne una din principalele probleme cu
care se confruntd tara, cu impact negativ asupra
diferitelor sfere social-economice.

Metode aplicate.

Suportul informational al cercetarii 11 cons-
tituie actele normative ale Republicii Moldova in
domeniul ocupdrii fortei de munca; datele fur-
nizate de Biroul National de Statistica, Agentia de
Ocupare a Fortei de Munca; informatiile rezultate
din sondajul realizat de autor. Metodologia cer-
cetarii se axeazd pe metode, precum analiza,
sinteza, sondajul — realizat pentru evaluarea opor-
tunitatilor de ocupare in campul muncii si a nive-
lului de migratie a tinerilor din mediul rural.

Rezultate si discutii. Pentru Republica
Moldova, fenomenul migrator, in special, mi-
gratia de munca, constituie o componenta impor-
tantd a dezvoltarii economice si ocuparii fortei
de munca in ultimii ani. Cu toate ca datele ofi-
ciale estimeaza migratia de munca la un nivel de
330-340 mii de persoane, sau circa 30% din
potentialul uman al tarii, numeroase studii denota
ca amploarea fenomenului este mult mai mare.

Astfel, in opinia expertilor in domeniu,
evolutia fenomenului migratiei din Republica Mol-
dova poate fi divizata in patru etape, fiecare dintre
acestea avand caracteristicile sale [4, p. 46].

possibilities: 1) to accept work that brings a mo-
dest income; 2) to choose the way of emigration
in the urban environment in order to find a more
attractive and better paid job or 3) to emigrate
abroad looking for a job. The situation is even
more alarming, given that most of the people
declared to be away from the countryside in search
of a job are people aged 15-29. For these reasons,
rural localities in the Republic of Moldova are
now becoming less populated, and those who left
in rural areas are mostly people under the age of
16, those who still do their studies and older
people, retirees. Depopulation, especially in rural
areas, remains one of the main problems faced by
the country, with a negative impact on different
socio-economic spheres.

Applied methods.

Information support for research consists
of normative acts of the Republic of Moldova in
the field of employment; statistical data provided
by the National Bureau of Statistics, the Employ-
ment Agency; information from the survey
realized by the author. The methodology of re-
search focuses on the following methods: ana-
lysis, synthesis, survey — realized in order to
evaluate the employment opportunities and the
level of migration of rural youth.

Results and discussions.

For the Republic of Moldova, the migra-
tion phenomenon, especially labour migration, is
an important component of economic develop-
ment and occupation in recent years. Although
official data estimate labour migration at 330-340
thousand people, or about 30% of the country’s
human potential, many studies show that the
magnitude of the phenomenon is much higher.

According to the experts in the field, the
evolution of the phenomenon of migration in the
Republic of Moldova can be divided into four
stages, each with its characteristics [4, p.46].

The first stage (1990-1994). The dramatic
worsening of the social-economic situation, the
mass layoffs of the workers following the pri-
vatization processes, the growth of poverty, etc.
have increased migration. Migrants migrated
abroad (in Turkey, Romania, the Russian Fede-
ration, or Poland), where they sold domestic
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Prima etapd (perioada 1990-1994). Inrau-
tatirea drasticd a situatiei social-economice,
disponibilizarea Tn masa a lucratorilor in urma
proceselor de privatizare, de crestere a saraciei
etc. au intetit migratia. Persoanele migrante ple-
cau peste hotare (in Turcia, Roméania, Federatia
Rusa sau Polonia), unde vindeau marfuri autoh-
tone, iar cu banii obtinuti procurau marfuri din
tara respectivd pe care le vindeau acasad la un
pret mai mare.

A doua etapa (perioada 1995-2000) se
caracterizeaza prin intetirea proceselor migra-
torii, 1n special, a migratiei pentru munca.

A treia etapa (perioada 2001-2006) -
migratia ilegald catre alte state ajunge la apogeu,
fiind determinata, In primul rdnd, de dificultatea
obtinerii vizelor pentru a intra in tarile europene,
afara tarii, precum si de impozitele mari ce
urmau sa fie platite pentru obtinerea dreptului de
sedere pe teritoriul tarilor de destinatie.

Etapa a patra (din mai 2006 — pana in
prezent) se caracterizeaza printr-un interes sporit
in promovarea politicilor raportate la migratia
internationalda de munca. Are loc o cooperare
mai stransa cu tarile Uniunii Europene in dome-
niul problemelor ce tin de migratie.

Migratia nu mai este un fenomen care 1i
afecteazd doar pe cei care pleaca, ci, in egald
masurd si pe cei care rdman in tara de origine, si
pe cei din tara de destinatie. Datoritd migratiei,
zone intregi se transforma si isi schimba identi-
tatea etnica si culturald. Astfel, migratia contem-
porand a devenit unul dintre elementele funda-
mentale ale transformarii sociale si economice in
lumea contemporana [5, p.7].

Conform statisticilor MFM (Migratia Fortei
de Munca), n trimestrul 1V al anului 2017, fie-
care a zecea persoand, in varsta de 15-64 de ani
inclusiv (330.3 mii), era plecata din tara in cau-
tarea unui loc de munca. Plecarea masiva a fortei
de munca din mediul rural a inrautatit structura
demografica a localitatilor, creand dezechilibre
demografice, diminuand capacitatea de repro-
ducere si de dezvoltare a lor. Aceste fenomene
emigrationiste au avut drept consecintd reduce-
rea ponderii populatiei rurale de varsta tanara.
Din numarul total de persoane ce migreaza din
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goods, and with the money they obtained, they
purchased goods from the country they were
selling at a higher price.

The second stage (1995-2000) is characte-
rized by the intensification of migratory pro-
cesses, in particular labour migration.

The third stage (2001-2006) — illegal labour
migration reaches its peak, being determined,
first of all, by the difficulty of obtaining visas to
enter the European countries, by the lack of the
possibility to go to work legally outside the coun-
try, and by the high taxes what would be paid to
obtain legalization of the stay on the territory of
the destination countries.

The fourth stage (May 2006 — present) is
characterized by an increased interest in pro-
moting policies related to international labour
migration. There is a closer cooperation with the
countries of the European Union in the field of
migration issues.

Migration is no longer a phenomenon that
affects only those who leave, but also those who
remain in the country of origin and those in the
destination country. Due to migration, whole
areas are transforming and changing their ethnic
and cultural identity. Thus, contemporary migra-
tion has become one of the fundamental elements
of social and economic transformation in the
contemporary world [5, p.7].

According to Labour Force Survey statis-
tics, in the fourth quarter of 2017, each tenth
person aged 15-64 years (330.3 thousand) was
away from the country in search of a job. The
massive departure of rural labour has worsened
the demographic structure of localities, creating
demographic imbalances, diminishing their repro-
ductive capacity and their development. These
emigration phenomena have resulted in reduction
of the proportion of the young rural population.
The total number of people migrating from rural
areas, the age group of 16-29 is 30%. The migra-
tion of a large number of people of reproductive
age has serious consequences of decreasing the
birth rate and leads to depopulation of the rural
environment.

Economic theory demonstrates that econo-
mic growth generates job growth due to moder-
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localitatile rurale, grupa de varsta 16-29 de ani
constituie 30%. Migratia unui numar mare de
persoane de varsta reproductiva este un fenomen
care se soldeaza cu consecinte grave de descres-
tere a ratei natalitdtii si conduce la depopularea
mediului rural.

Teoria economica demonstreaza cd cres-
terea economica genereaza o crestere a locurilor
de munca datoritd modernizarii si retehnologizarii
intreprinderilor, atragerii investitiilor interne si
externe etc. Cu toate acestea, Republica Moldova
demonstreaza o evolutie specificd in acest sens,
economia inregistrand o anumitd crestere, dar in
paralel cu reducerea locurilor de munca.

Dinamica negativd a ocuparii fortei de
muncad are o influentd nefasta asupra productivi-
tatii si cresterii economice, deoarece salariile au
cea mai mare pondere 1n veniturile populatiei,
iar nivelul scdzut al acestora si neatractivitatea
pietei muncii creeaza premisele migratiei.

Migratia, fiind un fenomen de amploare in
Republica Moldova, are numeroase repercusiuni
economice §i sociale, unele dintre care pot fi
apreciate la momentul actual, altele, insa, ur-
meazd si se manifeste pe termen lung. In ulti-
mele doud decenii, s-a declansat un exod masiv
al populatiei din spatiul rural, atat Tnspre Est, cat
si spre Vest. Conform datelor Biroului National
de Statistica, migratia pentru munca a afectat,
intr-o proportie mai mare, mediul rural. Sub
aspect cantitativ, fenomenul migratie vizeaza,
conform datelor Biroului National de Statistica,
pentru anul 2016, grupele de varsta 15-24 de ani
si 25-34 de ani — 179 mii de persoane in total pe
republicd, dintre care 130,7 mii de tineri din
mediul rural, care muncesc sau cauta un loc de
munca peste hotare (tabelul 1).

nizing and refurbishing businesses, attracting
domestic and foreign investment, and so on.
Nevertheless, the Republic of Moldova demon-
strates a specific evolution in this respect, the
economy showing some growth, but in parallel
with the reduction of the jobs.

The negative dynamics of employment has
a bad influence on productivity and economic
growth, as salaries have the largest share in the
income of the population, and their low level and
the unattractive nature of the labour market create
the premises of migration.

Migration, being a major phenomenon in the
Republic of Moldova, has many economic and
social repercussions, some of which can be
appreciated at the moment, others, however, are
going to manifest in the long run. In the last two
decades a massive exodus of the rural population
has begun, both towards the East and the West.
According to the data of the National Bureau of
Statistics, labour migration has affected to a
larger extent the rural environment. In quanti-
tative terms, the migration phenomenon, accor-
ding to the National Bureau of Statistics for the
year 2016, targets for the age group 15-24 years
and 25-34 years, 179 thousand persons in total, of
which 130,7 thousand young people from the
rural area who work or look for a job abroad
(table 1).

Tabelul 1/Table 1
Populatia de 15-34 de ani aflati la lucru in striinitate, mii persoane/
Population aged 15-34 years who work abroad, thousands

A ex 2013 2016
Grz\pe de varsta/ Total pe republica/ Total pe republica/
ge groups All population Urban | Rural All population Urban | Rural
15-24 de ani / years 69,9 12,2 | 57,7 69,1 11,0 | 58,2
25-34 de ani / years 84,1 27,1 | 57,0 111,7 31,9 | 79,8
Total 154,0 39,3 | 1147 180,8 429 |138,0

Sursa: elaborat de autor in baza datelor statistice ale BNS al Republicii Moldova /
Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova.
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Astfel, 3 din 4 persoane plecate 1n straina-
tate sunt de origine din mediul rural (72,0%)
(figura 1).

Thus, 3 out of 4 people who left abroad are
from rural areas (72,0%) (figure 1).

BUrban
ORural

Figura 1. Repartizarea migrantilor dupa medii, % (2016) /
Figure 1. Distribution of migrants by average,% (2016)
Sursa: elaborata de autor in baza datelor statistice ale BNS al Republicii Moldova /
Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova

The distribution of population by age and
areas is shown in figure 2.

Repartizarea populatiei pe grupe de varsta

I
]
]
si medii este prezentata in figura 2. !

35
30
25 L
20
X
15
10
15-24 25-34 35-44 45-54 55-64
ani/years ani/years ani/years ani/years ani/years
m Total 20,78 33,59 22,43 18,44 4,66
m Urban 11,65 33,79 24,45 23,3 6,81
Rural 24,45 33,54 21,68 16,55 3,78

Figura 2. Repartizarea emigrantilor dupa grupe de varsta si medii, % (2016) /
Figure 2. Distribution of emigrants by age and areas groups,%o (2016)
Sursa: elaboratad de autor in baza datelor statistice ale BNS al Republicii Moldova /
Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova

Din analiza repartizarii emigrantilor, in
functie de grupele de varsta si medii rezultd ca
circa 58% din populatia rurala in varsta de 15-34
de ani se afla in strdinatate.

The analysis of the emigrant’s distribution,
according to their backgrounds and age groups,
shows that about 58% of the rural population
aged 15-34 is abroad.
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Analiza emigrantilor, in functie de sex si
grupe de varsta (figura 3), releva faptul ca majo-
ritatea femeilor (76,40%) se regasesc in randul
persoanelor adulte (25-54 de ani), avand o distri-
butie uniforma intre grupele de varsta 25-34 de
ani, 35-44 si 45-54 de ani (cate 24-26%); intr-o
proportie mult mai mica (16,44%) in randul tine-
rilor (15-24 ani) si, respectiv, 7,1% in randul per-
soanelor in varstd (55-64 ani). In randul barba-
tilor, cea mai mare pondere 1i revine grupei de
varstd 25-34 de ani (37,9%), urmata de barbatii de
15-24 de ani (23,1%) si 35-44 de ani (21,26%).
Vérsta medie a emigrantilor este de 36,6 ani
pentru barbati si, respectiv, 38,5 ani pentru femei.

The analysis of migrants by gender and
age group (figure 3) reveals that the majority of
women (76.40%) are among adults (25-54
years), with a uniform distribution between the
age groups 25-34 , 35-44 and 45-54 years (24-
26%) and much lower (16,44%) among young
people (15-24 years) and 7,1% among persons
aged (55-64 years). Among men, the largest
proportion is the age group 25-34 years (37,9%),
followed by males 15-24 years (23,1%) and 35-
44 years (21,26%). The average age of migrants
is 36,6 years for men and 38.5 years for women
respectively.

a0
35 |
30
25
3
20
15
10
5 7
0 _
15-24 25-34 35-44 45-54 55-64
ani/years ani/years ani/years ani/years ani/years
m Total 20,78 33,6 22,44 18,44 4,67
B Barbati/Men 23,1 37,9 21,26 14,34 3,37
Femei/Women 16,44 25,52 24,66 26,22 7,1

Figura 3. Repartizarea emigrantilor dupa grupe de varsta si sex, % (2016) /
Figure 3. Distribution of emigrants by age and gender, % (2016)
Sursa: elaborata de autor in baza datelor statistice ale BNS al Republicii Moldova /
Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova

Conform datelor Biroului National de Sta-
tistica, factorii care au determinat plecarea la
muncé peste hotare sunt, in mare parte, de natura
economicd, reprezentati de lipsa oportunitatilor
de a obtine venituri adecvate pentru trai. Astfel,
3 din 4 (76,5%) emigranti au indicat ca motiv
principal al plecarii peste hotare salariile mici
din Moldova. Printre alte motive, au fost invo-
cate lipsa locurilor de munca conform compe-
tentelor/calificarilor avute (8,8%) si conditiile
de munca proaste (6,0%), (figura 4).

According to the data of the National Bureau
of Statistics, the factors that determined the
departure to work abroad are largely of economic
nature, represented by the lack of opportunities to
obtain adequate income for living. Thus, 3 out of
4 (76.5%) emigrants indicated as the main reason
of migration — the low salaries in Moldova.
Among other reasons, there was — the lack of
jobs according to their skills / qualifications
(8.8%) and poor working conditions (6,0%),
(figure 4).
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®60% B45% @ 0,3%

B 76,5%

H 8,8%

m Lipsa locurilor de muncéa/Lack of jobs
m Salarii mici/Low slaries
E Motive familiale/Family reasons

B Conditii de munca proaste/Poor working
conditions

@ Pentru experientd profesionala/To gain
profesional experience

@ Altele/Others

Figura 4. Motivele plecarii peste hotare, % / Figure 4. Reasons for leaving abroad,%
Sursa: elaboratd de autor in baza datelor statistice ale BNS al Republicii Moldova /
Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova

Repartizarea dupa activitatea economica si
locul de munca avut pana la plecare (tabelul 2)
releva faptul cd majoritatea emigrantilor au
activat 1n sectorul agricol (43,3%). Totodata, la
barbati, acest indicator (50,3%) este net superior
fata de cel inregistrat la femei (28,4%). Un alt
sector important, Tn care au activat anterior
barbatii, sunt constructiile (18,1% din total). In
randul femeilor, 1 din 4 (26,9%) au lucrat anterior
in administratie, invatamant, sanatate, iar 1 din 3
(22,8%) — in comert, hoteluri si restaurante.

Distribution of emigrants according to eco-
nomic activity and the place of work before depar-
ture (table 2) reveal that the majority of emigrants
were active in the agricultural sector (43.3%). At
the same time, this indicator (50.3%) is signifi-
cantly higher than that for women (28.4%). Another
important sector in which men were previously
active is construction (18.1% of the total). Among
women, 1 in 4 (26.9%) previously worked in admi-
nistration, education, health, and 1 in 3 (22.8%) — in
commerce, hotels and restaurants.

Tabelul 2/Table 2

Repartizarea emigrantilor conform activitatii economice (%)/
Distribution of emigrants according to economic activity (%o)

. eiege . . s Birbati/ Femei/

Activitati economice/ Economic activities Total/ Men Women
Total 100,0 100,0 100,0
Agr!cultura, economia Vaqatulul si piscicultura/ 433 50.3 284
Agriculture, hunting and fish farming
Industrie/ Industry 9,5 8,3 12,0
Constructii/ Construction 13,1 18,1 2,4
Comert cu ridicata si cu amanuntul, hoteluri si restaurante / 13.8 96 208
Wholesale and retail trade, hotels and restaurants ’ ' ’
Transporturi si comunicatii/ Transport and communications | 5,0 6,4 1,9
Administratie publica, invatamant, sanatate si asistenta
sociala/ Public administration, education, health and social 12,1 5,2 26,9
assistance
Alte activitati/ Other activities 3,3 2,1 57

Sursa: elaborat de autor in baza datelor statistice ale BNS al Republicii Moldova /
Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova.

Sondajul realizat de autor confirma unele
din datele mentionate mai sus §i prezintd unele
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The survey realized by the author confirms
some of the above-mentioned data and presents
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clarificari (tabelul 3). Mai putin de jumatate din
tinerii din Transnistria chestionati (35,93%)
intentioneazad sd mearga peste hotare, dintre
care, pentru 25,56%, aceasta ar fi prima expe-
rientd, pentru 10,37% — una repetata, iar 64,07%
nu intenfioneaza sa paraseascd tara. Aceeasi
situatie a fost Inregistratd si in Zona de Nord a
republicii, unde 37,45% din respondenti au optat
pentru plecarea lor peste hotarele tarii. O situatie
inversd a fost inregistrata in UTA Gagauzia,
unde 51,66% intentioneaza sd meargd peste
hotare, iar 48,34% au raspuns negativ.

some clarifications (table 3). Less than half of
the interviewed young people in Transnistria
(35,93%) intend to go abroad, of which for
25,56% this would be the first experience, for
10,37% — one repeated and 64,.07% not inten-
ding to leave the country. The same situation was
recorded in the Northern part of the republic,
where 37,45% of the respondents opted to leave
abroad. A reverse situation was recorded in ATU
Gagauzia, where 51.66% intend to go abroad and
48,34% responded negatively.

Tabelul 3/Table 3

Intentia de emigrare a tinerilor cu virsta de 15-24 de ani (in %)
The intention of young people aged to emigrate 15-24 (in%)

Nord/ | UTA Gigiuzia / _
North | ATU Géggéuzia Transnistria
Da, pentru prima data / Yes, for the first time 22,63 34,32 25,56
Da, deja fiind peste hotare / Yes, already being abroad 14,82 17,34 10,37
Nu / Not 62,55 48,34 64,07
Total 100,00 100,00 100,00

Sursa: elaborat de autor in baza rezultatelor sondajului /
Source: elaborated by the author based on survey results

Respondentii care intentionau si emigreze
au fost intrebati cat timp au de gand sa stea
peste hotare (figura 5). Majoritatea tinerilor do-
resc sa emigreze pentru o perioada relativ scurta:
pentru mai putin de jumatate de an — 26,46%: de
la un an pana la trei ani — 22,90%. Un numar
mic de respondenti ar dori sa stea peste hotare 3-
5 ani (13,54%), iar cei care ar intentiona sa
ramand acolo permanent formeaza 17,05% din
numarul total.

Respondents planning to emigrate were asked
how long they were going to stay abroad (figure
5). Most young people want to emigrate for a
relatively short period: for less than half a year —
26,46%: from one year to three years — 22,90%.
A small number of respondents would like to stay
abroad 3-5 years (13,54%), and those who would
like to stay there permanently account for
17,05% of the total number.

Permanent/ Permanently F

3-5 ani / years

1-3 ani / years

0,5-1 ani /years

Perioada / Period

Péana la 0,5 ani /Till 0,5 yars

% O 5

m Total Transnistria

B UTA Gagauzia/ATU Gagauzia

10 15 20 25 30 35

m Nord / North

Figura 5. ,,Daca intentionati sa plecati peste hotare, pentru cat timp?” (in %) /
Figure 5. "If you intend to go abroad, for how long?*"* (in%)
Sursa: elaborata de autor in baza rezultatelor sondajului /
Source: elaborated by the author based on survey results
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Sondajul efectuat ne oferd informatii si
despre tarile de destinatie pentru emigranti (fi-
gura 6). Astfel, cel mai mare flux de emigranti
este orientat spre Rusia si Italia, respectiv 44,2% si
13,6%. Alte destinatii importante includ Ucraina,
Romania, Portugalia, Franta, Canada, Spania,
Grecia si Republica Ceha. Mai existd migratiune
de anvergura 1n Israel, Turcia si SUA.

The survey also gives us information about
the countries of destination for emigrants (figure
6). Thus, the largest flow of migrants is directed
towards Russia and Italy, respectively 44,2% and
13,6%. Other major destinations include Ukraine,
Romania, Portugal, France, Canada, Spain, Greece
and the Czech Republic. There is far-reaching
migration in Israel, Turkey and the US.

44,22

%

13,61
12724 9.52

Figura 6. Tarile de destinatie pentru emigranti /
Figure 6. Countries of destination for emigrants
Sursa: elaborata de autor in baza rezultatelor sondajului /
Source: elaborated by the author based on survey results

Este de mentionat faptul ca persoanele
originare din mediul rural tind si aleagd mai
frecvent Rusia, decéat alte destinatii — tarile
Europei de Vest, in particular. Una din explica-
tiille acestei tendinte rezida in costul migratiei,
or, este mult mai ieftin sd migrezi in Rusia, iar
gospodadriile rurale (mai nevoiase) ar putea, pur
si simplu, sa nu fie in stare sa aleagd altd desti-
natie. Pe langd aceasta, persoanelor care calato-
resc 1n Rusia li se oferd, 1n principal, munci fizi-
ce sezoniere In domeniul constructiilor si agri-
culturii. In tarile occidentale, sunt mai raspandite
alte activitati, cum ar fi: asistentd pentru copii,
asistentd sociald sau alimentatie publica.

Migratia persoanelor tinere din zonele ru-
rale este o migratie determinata de factori eco-
nomici. Majoritatea tinerilor vor sa plece in céu-
tarea unui loc de munca (53,78%), urmati de cei
care ar dori sa-si faca studiile peste hotare
(14,06%). Circa 11,84% doresc sa se dezvolte
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It is necessary to mention that people from
the rural sector tend to choose Russia more often
than other destinations — the Western European
countries in particular. One explanation for this
trend is the cost of migration, or it is much chea-
per to migrate to Russia, and rural (more needy)
households may simply not be able to choose
another destination. Besides, people traveling to
Russia are offered mainly seasonal physical work
in the field of construction and agriculture. Other
activities such as, for example, child care, social
assistance or public welfare are more widespread
in Western countries.

Migration of young people from rural areas is
a migration driven by economic factors. Most
young people want to go looking for a job
(53,78%), followed by those who would like to
study abroad (14,06%). About 11,84% want to
develop professionally, and the share of those
intending to travel is 5.69%. These data support
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profesional, iar ponderea celor care intentioneaza
sa calatoreasca este de 5,69%. Aceste date sustin
ideea ca tinerii considera ca nu pot castiga destul
in Moldova, indiferent de serviciu (tabelul 4).

the idea that young people consider that they
cannot earn enough in Moldova, regardless of the
job they have (table 4).

Tabelul 4/Table 4

Distributia respondentilor in scopul plecéirii in strainatate /
Distribution of respondents by purpose of leaving abroad (in%o)

Scopul / The goal Rl?):?h/ Ii],;% (G;iggilllnzziii/ Transnistria | Total
Studii / Studies 20,00 12,88 9,30 14,06
Munca / Work 49,47 63,80 48,06 53,78
e e o NonGTR | g | e
Calatorii / Travels 3,16 3,07 10,85 5,69
Vizitarea rudelor / Visiting relatives 9,47 3,07 6,20 6,25
Schimb cultural / Cultural exchange 3,16 1,23 3,10 2,50
Altele (traiul) / Others (Living) 1,05 - 0,78 0,92

Sursa: elaborat de autor in baza rezultatelor sondajului / Source: elaborated by the author

based on survey results

Tn Republica Moldova, preponderent in
regiunile rurale, miscarile migrationiste ale tine-
rilor sunt determinate de factori, precum séracia
si lipsa de oportunitdti de angajare. Emigrantii
moldoveni sunt atrasi de locurile de munca po-
tentiale din tarile vecine si din Uniunea Euro-
peand. Situatia economicd nesatisfacatoare ra-
mane, in continuare, factorul dominant, alaturi
de o serie de alte cauze ce impiedica reintoar-
cerea emigrantilor acasa. Participantii la sondaj
sustin cd reintoarcerea este conditionati de o
guvernare mai buna, de oportunititi de angajare
in cdmpul muncii, o infrastructurd corespunza-
toare pentru dezvoltarea afacerilor si o calitate
mai buna a serviciilor publice, cum ar fi inva-
tamantul si sdnatatea.

Datele prezentate denotd ca migratia pre-
zintd atat aspecte pozitive, cat si negative din
punct de vedere al mentalitatii, dar si in plan
social. Printre aspectele pozitive, putem men-
tiona circulatia fortei de munca, care favorizeaza
diseminarea cunostintelor tehnice si a metodelor
moderne de lucru intre statele afectate de feno-
menul migratiei. In Uniunea Europeani, libera

In the Republic of Moldova, predomi-
nantly in rural areas, the migratory movements of
young people are determined by factors such as
poverty and lack of employment opportunities.
Moldovan emigrants are attracted to potential
jobs in neighbouring countries and in the Euro-
pean Union. The unsatisfactory economic situa-
tion remains the dominant factor, along with a
number of other causes that prevent the return of
emigrants home. Survey participants claim that
return is conditioned by better governance, emp-
loyment opportunities, adequate infrastructure for
business development, and better quality of pub-
lic services such as education and health.

Data show that migration has both positive
and negative aspects in terms of mentality, but
also socially. Among the positive aspects we can
mention the circulation of the labour force, which
favours the dissemination of technical knowledge
and of modern working methods between the
countries affected by the migration phenomenon.
In the European Union, the free movement of
people enhances the adoption of a European way
of thinking. For migrants’ countries of origin,
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circulatie a persoanelor potenteaza adoptarea
unui mod de gandire european. Pentru tarile de
origine a emigrantilor, fluxurile de capital care
intrd n tara sporesc, intr-o oarecare masura, pro-
dusul intern brut, dar si cresterea nivelului de trai
al familiilor emigrantilor si al comunitatilor din
care acestia provin. Astfel, veniturile ce ar fi putut
fi generate de forta de munca emigrantd sunt
compensate, mai mult sau mai putin, de resursele
monetare remise de acestia in tara de origine.

Transferurile financiare ajunse in tara sunt
destinate pentru cheltuieli curente, schimbarea
domiciliului, reamenajarea locuintei, procurarea
unui mijloc de transport, mai rar pentru inifierea
unei afaceri. De asemenea, datorita contactului
cu societatile occidentale, apar modificari in sti-
lul de viata, alimentatie si vestimentatie, creste
nivelul educatiei sanitare, creste implicit ponde-
rea educatiei, cel putin pentru descendenti.

Totodata, sustinerea financiard de peste
hotare ii face pe tineri mai inerti in cautarea unui
loc de munca si in lansarea activitatilor antrepre-
noriale. Tn sondajul realizat de autor, 14,07%
dintre respondenti au marturisit cd primesc
transferuri de bani de peste hotare. Aceasta pro-
portie include doar tinerii care primesc resurse
financiare direct de la emigranti, Tnsd numarul
persoanelor care beneficiazd ar putea fi mai
mare, Tntrucat unele persoane ar putea beneficia
indirect (tabelul 5).

capital flows entering the country somewhat
increase gross domestic product but also raise the
standard of living of migrant families and the
communities they come from. Thus, the incomes
that could have been generated by the emigrant
workforce are more or less compensated by the
monetary resources they have transferred to the
country of origin.

Financial transfers in the country are inten-
ded for current expenses, home change, home
refurbishment, procurement of a means of trans-
port, more rarely for starting a business. Also,
due to contact with Western societies, appear
changes in lifestyle, food and clothing, health
education increases, implicitly the share of edu-
cation, at least for descendants.

At the same time, financial support from
abroad makes young people more inactive in
search of a job and in launching entrepreneurial
activities. In the survey realized by the author,
14.07% of respondents confessed to receiving
money transfers from abroad. This proportion
includes only young people who receive financial
resources directly from emigrants, but the num-
ber of beneficiaries may be higher, as some
people could benefit indirectly (table 5).

Tabelul 5/Table 5

,Dumneavoastra personal primiti bani de peste hotare?” (in %)
“Do you personally receive money from abroad?” (in %o)

UTA Gagauzia/ s

Nord/ North ATU Gagiuzia Transnistria Total
Rispuns/ Nr. Pondere, Nr. Pondere, Nr. Pondere, Nr. Pondere,
ANSWer | persoane/| % persoane/ % persoane/ % persoane/| %o/

Nr. Share, Nr. Share, Nr. Share, Nr. Share,

persons % persons % persons % persons %

Da/ Yes 35 12,96 42 15,56 37 13,70 114 14,07
Nu/ No 235 87,04 228 84,44 233 86,30 696 85,93
Total 270 100,00 270 100,00 270 100,00 810 100,00

Sursa: elaborat de autor in baza rezultatelor sondajului / Source: elaborated by the author
based on survey results

Conform datelor BNS, familiile emigran- i
tilor utilizeaza banii primiti de peste hotare, in |
principal, pentru acoperirea cheltuielilor curente |

According to NBS data, emigrant families
use the money received from abroad mainly to
cover current household expenses (food, clothing,
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ale gospodariei (hrana, imbracaminte, plata
serviciilor etc.), fapt confirmat de 88,9% dintre
respondenti (care trimit bani acasd). Pentru fie-
care al doilea emigrant (49,7%), la fel de impor-
tante sunt cheltuielile ce tin de procurarea, repa-
ratia sau constructia caselor/locuintelor, iar
pentru fiecare al treilea (36,0%) — procurarea
bunurilor de folosintd durabild (automobil, TV,
computer etc.). Alte scopuri de utilizare a bani-
lor primiti sunt: achitarea/plata datoriilor (16,7%),
plata pentru tratament (13,1%), plata pentru
studiile membrilor familiei (12,6%), investitii in
agriculturd (10,2%), odihna/distractie (6,0%). 3
din 10 (28,7%) respondenti au mentionat ca eco-
nomisesc banii primiti.

Majoritatea emigrantilor (81,3%) transfera/
transmit bani familiilor. Din randul acestora, o
treime (35,8%) transferd/trimite lunar sub 500
USD, 12,4% - intre 500 si 800 USD si 7,2%
transferd/trimite mai mult de 800 USD. Au refu-
zat sau nu au stiut raspunsul la aceastd Intrebare
un sfert din numarul total de emigranti (figura 7).

payment of services, etc.), which was confirmed
by 88,9% of respondents (who send home mo-
ney). For each second emigrant (49,7%), expen-
ditures related to the purchase, repair or cons-
truction of houses/ dwellings are equally impor-
tant, and for each third (36,0%) — the purchase of
durable goods (car, TV, computer etc.). Other
purposes of using the money received are:
payment / payment of debts (16.7%), payment for
treatment (13,1%), payment for studies of family
members (12,6%), investments in agriculture
(10,2% ), rest / fun (6,0%). 3 out of 10 (28,7%)
respondents mentioned that they save the money
they received.

Most migrants (81,3%) transfer money to
families. Of these, one-third (35,8%) transfer /
send under USD 500, 12,4% — between USD 500
and USD 800, and 7,2% transfer / send more than
USD 800 a month. A quarter of the total number
of emigrants did not know the answer to this
question (figure 7).

40,00%

35,80%

35,00%

30,00%

25,00%

20]00% 1 R,700/n

20,00%

15,00%

10,00%

12,40%

5,00%

7,20%
5,40%

0,00%

Nimic/Nothing Sub/Under 500$ Tntre/Between Peste/More 800$ Refuz/Refuse
501-800%

Nu stie/Don't
know

Figura 7. Repartizarea emigrantilor conform sumelor de bani transferati/trimisi, in medie, pe
luné in ultimii 2 ani, % / Figure 7. Distribution of emigrants according to the amount of money
transferred / sent on average per month in the last 2 years,%

Sursa: elaborata de autor in baza datelor statistice ale BNS al Republicii Moldova /

Source: elaborated by the author based on the statistical data of the NBS of the Republic of Moldova.
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Amploarea fenomenului migratiei fortei
de munca in Republica Moldova, inregistrat Th
ultimii ani, are un impact dublu asupra popu-
latiei republicii: pe de o parte, efectele pozitive
socio-economice determinate, Tn majoritate, de
remitente, iar pe de altd parte, cele de ordin
social, economic si demografic. Migratia externa
influenteaza cantitativ si calitativ structura popu-
latiei, constituind o problema demograficd com-
plexa pentru Republica Moldova.

Migratia ilegald este apreciatd ca o forma
a ,,exodului de inteligentd”, deoarece populatia
care a emigrat se caracterizeaza printr-un nivel
nalt de instruire (studii superioare sau medii de
specialitate), cu un Tnalt nivel de calificare
(pedagogi, medici, ingineri). Astfel, o consecinta
negativd a migratiei externe o constituie pier-
derile de populatie reproductiva, a populatiei
calificate si economic active.

Strategia de dezvoltare a Republicii Mol-
dova ,,Moldova 2020 [3] abordeazd problema
migratiei pentru munca drept o forma de inves-
titie in capitalul uman si o perspectiva de cres-
tere economicd, urmareste scopul de a stimula
formarea de capital prin inlaturarea constran-
gerilor in afaceri sau prin investirea remitentelor
si crearea mai multor oportunitati pe piata mun-
cii din tard, pentru a interesa si retine forta de
munca, astfel, incat, catre anul 2020, si fie atins
obiectivul care presupune reducerea pana la 10%
a numarului tinerilor migranti.

Concluzii.

Studiul efectuat de autor si analiza datelor
statistice prezentate de catre BNS in Rapoartele
anuale din perioada 2013-2017 ne permit sa
concluzionam ca mediul rural din Republica
Moldova se confruntd cu probleme demografice
grave, fiind cauzate si de intensificarea fenome-
nului emigratiei pentru munca din mediul rural,
in special a populatiei tinere. Oportunitatile de
angajare a fortei de munca tinere din mediul
rural sunt limitate, iar mobilitatea teritoriald a
fortei de munca tinere se afld intr-o crestere
permanenta.

In scopul majorarii ratei de ocupare a tine-
rilor din mediul rural in cAmpul muncii si dimi-
nuarii proceselor migrationiste, se propune in-
tensificarea atragerii investitiilor interne si exter-
ne Tn localitatile rurale, necesare pentru crearea
unor locuri de munca mai atractive pentru tineri,
diversificarea structurii ocupationale, Tncurajarea
si sustinerea tinerilor fermieri si agricultori,
persoanelor tinere din localitdtile rurale care
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The magnitude of the phenomenon of
labour migration in the Republic of Moldova,
registered in recent years, has a double impact on
the population of the republic: on the one hand
the positive socio-economic effects determined
mostly by remittances, and on the other hand the
social, economic and demographic ones. External
migration influences quantitatively and qualita-
tively the structure of the population, represen-
ting a complex demographic problem for the
Republic of Moldova.

Illegal migration is seen as a form of “Brain
Drain” because the emigrated population is
characterized by a high level of education with a
high level of qualification (pedagogues, doctors,
engineers). Thus, a negative consequence of the
external migration is the loss of the reproductive
population, of the qualified and economically
active population.

The “Moldova 2020” Development Strategy
[3] addresses the issue of labour migration as a
form of investment in human capital and as a
prospect of economic growth, aims to stimulate
capital formation by removing business cons-
traints or by investing remittances and create
more employment opportunities in the country to
keep the workforce in place by 2020 to meet the
target of reducing the number of young migrants
by up to 10%.

Conclusions.

The study realized by the author and the
analysis of the statistical data OF THE National
Bureau of Statistics allow us to conclude that the
rural area in the Republic of Moldova is facing
serious demographic problems and is also caused
by the intensification of the phenomenon of
labour emigration from the rural area, especially
the young population. The employment opportu-
nities of the young rural labour force are limited
and the territorial mobility of the young labour
force is on a permanent increase.

In order to increase the employment rate of
young people in rural areas and reduce migration
processes it is proposed to increase the attraction
of internal and external investments in rural
localities, necessary to create more attractive jobs
for young people, diversification of the occupa-
tional structure, encouragement and support of
young people from rural areas who want to start a
business, the efficient use of young rural labour,
which will reduce labour exodus. The mitigation
of the negative effects of migration as well as the
involvement of migrants in development strate-
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doresc s initieze o afacere, utilizarea eficienta a
fortei de munca tinere din mediul rural, ceea ce
va reduce exodul fortei de munca. Atenuarea
efectelor negative ale migratiei, precum si
implicarea migrantilor in strategiile de dezvol-
tare, poate fi exercitata prin interventia statului,
care trebuie sd presupund integrarea tuturor
aspectelor ce tin de procesul migrator in strate-
giile nationale de dezvoltare.

gies can be exerted by state intervention, which
must involve the integration of all aspects of the
migration process into national development
strategies.
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ABORDAREA COMPOR-
TAMENTULUI CONSUMA-
TORULUI SUB ASPECTUL

EVOLUTIEI CONCEPTULUI

Lect. univ., drd.
Natalia REMESOVSCHI, ASEM,
remesovski@gmail.com

Prin prezentul articol ne propunem sa
identificam cadrul de conceptualizare a compor-
tamentului consumatorului, prin punerea in
evidentd a modului in care s-a dezvoltat, definit si
abordat acesta. Comportamentul consumatorilor
este acea activitate care vizeaza direct identi-
ficarea, consumul si inlaturarea bunurilor si
serviciilor, incluzand acele procese care produc
si urmeaza aceste actiuni. Comportamentul con-
sumatorilor este un domeniu vast, aplicativ §i
distinct. Acesta serveste ca ,,punte” intre stiintele
fundamentale si practica, translind aspectele
largi si abstracte la un nivel concret. La interfata
stiintei comportamentale se afld o serie de do-
menii fundamental-stiintifice, precum: sociologia,
psihologia si psihologia sociald, teoria econo-
mica generald, antropologia, istoria sociald si
istoria culturii. Comportamentul consumatorului
este strans legat de doua domenii aplicative:
marketing si management, in special, de marke-
ting, deoarece acesta se preocupd de comporta-
mentul consumatorului si vizeaza dezvoltarea de
mijloace §i strategii privind reactia companiei la
comportamentul  consumatorului. In  esentd,
marketingul este viziunea sau punctul de vedere
al companiei despre piata cu care opereazd.

Cuvinte-cheie. Comportament, consuma-
tor, marketing, management, consum, comporta-
mentul consumatorului.

JEL: M30, M31, A12, Al13, Al4.

Introducere.

Extinderea tot mai accentuata a pietelor
reprezintd o tendintd a mediului de afaceri in
prezent. Dat fiind faptul cd comportamentul con-
sumatorului constituie un domeniu de marketing
este logic sa sugeram cd preocuparea companii-
lor vizeaza o gama largd de contexte ale pietei
de consum, fapt ce serveste ca motiv pentru
companii de a atrage noi consumatori cu prefe-
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CONSUMER BEHAVIOUR
APPROACH UNDER THE
ASPECT OF CONCEPT
EVOLUTION

Lect., PhD cand.
Natalia REMESOVSCHI, ASEM
remesovski@gmail.com

This article aims to identify the framework
for conceptualizing the consumer behaviour by
highlighting how it has developed, defined and
addressed. The consumer’s behaviour is the acti-
vity that directly targets the identification, con-
sumption and removal of goods and services,
including those processes which produce and
follow these actions. The consumer’s behaviour
is a vast, applicative and distinct field. It serves
as a “bridge” between the fundamental and prac-
tical sciences, translating broad and abstract
aspects at a concrete level. At the interface of the
behavioural science there are a series of fun-
damental and scientific fields such as sociology,
psychology and social psychology, general eco-
nomic theory, anthropology, social history and
culture history. Consumer behaviour is closely
related to two application areas: marketing and
management, especially marketing. This is be-
cause marketing is concerned with consumer
behaviour and aims at developing tools and
strategies, responding to consumer behaviour. In
essence, marketing is the vision or view of the
company about the market it operates with.

Key words: behaviour, consumer, marke-
ting, management, consumption, consumer beha-
viour.

JEL: M30, M31, Al 2, A13, Al4.

Introduction.

The pronounced extension of markets is a
trend in the business environment today. Given
that consumer behaviour is a marketing area, it is
logical to suggest that the concern of companies
targets a wide range of consumer market con-
texts. This fact serves as a reason for companies
to attract new consumers with different prefe-
rences and behaviours. Thus, the study of consu-
mer behaviour is of paramount importance,
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rinte si comportamente diferite. Astfel, studierea
comportamentului consumatorului capata o im-
portantd capitala, jucand un rol decisiv in ceea
ce priveste activitatea de marketing. Peter F.
Drucker afirma ca orientarea companiilor are ca
obiectiv crearea consumatorilor, orice actiune si
activitate incepe de pe pozitia consumatorului,
ceea ce largeste preocuparea managerilor §i acti-
vitatea de marketing. Comportamentul manifes-
tat reprezintd precepte cu rol de catalizator in
actiunile lor de marketing [15, pag. 37].

Metode aplicate.

Pentru a realiza scopul stabilit, au fost uti-
lizate o serie de metode de cercetare stiintifica,
printre care: metoda dialecticd, metoda de ana-
liza a literaturii in domeniul cercetat, metoda
comparativa, inductia si deductia, abstractia stiin-
tifica etc. Utilizarea acestor metode a permis ana-
liza profunda si detaliatd a conceptelor ce tin de
continutul, definirea si abordarea comportamen-
tului consumatorului. Baza metodologica a arti-
colului o reprezintd cercetarea comparativa.
Partea informationald a articolului include lucrari
ale cercetatorilor straini §i autohtoni in domeniul
comportamentului consumatorului.

Rezultate si discutii.

In corelatie cu obiectivul prezentului arti-
col, pe parcurs, vom Incerca sa stabilim aspec-
tele evolutiei comportamentului consumatorului,
a viziunilor de definire si abordare, care, in opi-
nia noastra, reprezinta cadrul conceptual al stiin-
tei comportamentale.

1. Evolutia conceptuald a comporta-
mentului consumatorului.

Dezvoltarea si evolutia conceptului de
comportament al consumatorului, din perspec-
tiva marketingului, s-a realizat sub impactul
schimbarilor in relatiile dintre producator si con-
sumator. Insi, ca domeniu distinct si stiinta,
comportamentul consumatorului este relativ nou
si s-a creat ca interfatd intre economie, manage-
ment, marketing si psihologie. Dezvoltarea stiin-
tei comportamentului consumatorului a fost
determinatd atat de factorii obiectivi ai dezvol-
tarii sociale, cat si de dezvoltarea paraleld a altor
stiinte raportate la comportamentul consuma-
torilor. Pe parcurs, acesta absoarbe treptat un
numar colosal de metode, proprii si altor dome-
nii ale cunoasterii.

Etapa initiala de dezvoltare a stiintei
despre comportamentul consumatorului a fost
in perioada anilor 20-30 ai secolului XX, pe-
rioada in care supra-productia a impus produca-

playing a decisive role in marketing activity.
Peter F. Drucker states that companies’ orienta-
tion is aimed at creating consumers, any action
and activity starts from the position of the con-
sumer, which broadens the concern of the mana-
gers and the marketing activity. Consumer beha-
viour is the result of the relationship between
marketing stimulation and the reaction or the
response of consumers [15, pag. 37].

Applied methods.

In order to achieve the established purpose,
a series of scientific research methods were used,
among which: the dialectical method, the method
of analysis of the literature in the researched
field, the comparative method, the induction and
the deduction, the scientific abstraction, etc. The
use of these methods has allowed profound and
detailed analysis of content concepts, defining
and addressing the consumer behaviour. The
methodological basis of the article is comparative
research. The informational part of the article
includes works by foreign and national resear-
chers on consumer behaviour.

Results and discussions.

Correlated with the objective of this article,
we will try to establish aspects of consumer beha-
viour, visions of definition and approach, which,
in our view, represent the conceptual framework
of behavioural science.

1. The conceptual evolution of consumer
behaviour.

The development and the evolution of con-
sumer behaviour from marketing perspective
have been achieved under the impact of changes
in the relationship between producer and con-
sumer. But, as a distinct domain and science,
consumer behaviour is relatively new and created
as an interface between economics, management,
marketing, and psychology. The development of
consumer behaviour as science of has been
driven by both, objective factors of social deve-
lopment and the parallel development of other
consumer-related science. This process gradually
absorbs a large number of own methods and
other areas of knowledge.

The initial stage of science development
on consumer behaviour was during the 20-30’s
of the 20th century, when over-production forced
manufacturers to think about the individual needs
of consumers. As W. Belk noted [4, p.58], “tra-
ders were studying the consumer as fishermen are
studying fish, but not as ichthyologists”. There-
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torii sa se gandeascd la nevoile individuale ale
consumatorilor. Dupa cum a remarcat W. Belk
»comerciantii studiau consumatorul, precum
pescarii studiazd pestii, dar nu ca ihtiologii” [4,
p. 58]. Prin urmare, nevoile consumatorilor erau
vazute ca fiind inndscute, si nu formate de
societate sau piata.

O alta etapa care pune baza funda-
mentarii comportamentului consumatorului, in
anii 50 ai secolului XX, se refera la debutul in
practica companiilor americane a studiilor
motivationale, a cercetirii acestora. In aceast
perioada, un aport in domeniu l-au avut ideile lui
Freud, de care s-au bucurat, pe parcursul dez-
voltarii lor, cercetatorii motivatiei si agentiile
publicitare [10, p.4].

Perioada anilor '60 ai secolului XX este
marcatd de noile tendinte provenite din
psihologie, ceea ce dau consumului semnificatia
unui proces de informare. Consumatorul a fost
asociat cu un computer care primeste, pre-
lucreaza informatii si coincide cu studiul proce-
selor de cunoastere in psihologie. Odata cu
infiintarea, in 1969, a Association of Consumer
Research si lansarii, in 1974, a publicatiei Jour-
nal of Consumer Research in SUA, comporta-
mentul consumatorului se transformd 1intr-0
disciplind independentd. In acest sens, prima
jumatate a anilor '70 este consideratd etapa de
initializare a cercetarilor stiintifice a comporta-
mentului consumatorului si acesta este afiliat
marketingului, iar a doua jumatate a anilor '70
este numiti perioada de institutionalizare. Tn
acelasi timp, problema consumului a atras aten-
tia si altor domenii, precum: istoria, antropolo-
gia, psihologia, cultorologia, sociologia etc., care
marcheazd o serie de progrese in cadrul disci-
plinelor de baza, dar si dezvoltarea unei metodo-
logii complexe de culegere, prelucrare si analiza
a datelor ce, ulterior, oferd o serie de interpretari
interdisciplinare legate de profilul unui consu-
mator. De remarcat c¢d perioada anilor 50-80 ai
secolului XX se considera a fi perioada activa a
dezvoltarii comportamentului consumatorului si
are ca specific extinderea aplicabilitatii concep-
tului de marketing, precum si cresterea bunasta-
rii si puterii de cumpirare. In anii 80 ai secolului
XX, au loc progrese semnificative Tn domeniu,
ca rezultat al contributiilor comune ale antropo-
logilor, sociologilor si chiar criticilor literari, in
cadrul Catedrei de Marketing, in SUA. Acestea
au extins viziunea asupra comportamentului
consumatorului, fiind criticatd abordarea tradi-
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fore, the needs of consumers were seen as being
innate and not formed by society or market.

Another stage that underlies the foun-
dation of consumer behaviour in the 1950s refers
to the start of American companies’ motiva-
tion studies, research and study. During this
period, contribution in the field has Freud’s ideas,
which the motivation researchers from adver-
tising agencies had used during its development
[10, p.4].

The 60s period of the 20th century is
marked by the new psychological trends, which
give the meaning of an information process to
consumption. The consumer has been associated
with a computer that receives and processes infor-
mation and coincides with the study of knowledge
processes in psychology. With the founding of
the Association of Consumer Research in 1969
and the launch of the Journal of Consumer
Research in the US in 1974, the consumer beha-
viour turns into an independent discipline. In this
sense, the first half of the 1970s is considered the
initiating stage of scientific research into con-
sumer behaviour and it is affiliated with marke-
ting and the second half of the 1970s is called the
period of institutionalization. At the same time,
the issue of consumption has drawn attention to
other areas such as history, anthropology, psy-
chology, culture, sociology, etc., which marks a
number of advances in the core disciplines, but
also the development of a complex methodology
for collecting, processing and data analysis that
later provides a series of interdisciplinary inter-
pretations of a consumer’s profile. To note that
the period of the 50s-80’s of the 20th century is
considered to be the active period of the develop-
ment of the consumer behaviour and has as a
specific the extension of the applicability of the
concept of marketing as well as the increase of
wellbeing and purchasing power. In the 1980’s,
there has been significant progress in the field, as
a result of the joint contributions of anthropo-
logists, sociologists, and even literary critics, to
the Department of Marketing in the USA. They
expanded the view of consumer behaviour, criti-
cizing the traditional approach — focusing on
individualism. Emerging from marketing re-
search, it is a “new approach” to the consumer
behaviour that lasted until the 1990s of the 20th
century and focuses on culture and social issues.
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tionala — focalizatd pe individualism. Emergent,
din cercetareca de marketing, este ,,0 noud abor-
dare” a comportamentului consumatorului ce du-
reaza pana in anii '90 ai secolului XX si se con-
centreaza pe cultura si problemele sociale.

Consideram importante aspectele de dife-
rentiere in dezvoltarea stiintei comportamentale
in SUA si Europa de Vest. Acestea, in SUA,
rezultd din impactul culturii americane avand un
individualism propriu si o formulare a comporta-
mentului de pe pozitia stiintei psihologice. De
asemenea, orientarea traditionald este mai evi-
dentd, iar pentru a studia consumul ca parte
integrantd a procesului cultural, apare necesita-
tea de specialisti cu instruire specifica si expe-
rientd stiintifica.

La Tnceputul acestui mileniu, Tn anii
2000, comportamentul de consum al indivi-
zilor a evoluat semnificativ, aceasta in condi-
tiile in care asistam la schimbari majore ale me-
diului socio-economic. In studiul comportamen-
tului consumatorului, sunt luate in considerare
noi concepte, precum: experienta de consum,
perceptia senzoriald, coeziunea sociala etc. [11,
p. 16-18]. Noul consumator este in cautarea unui
sens pentru tot ceea ce intreprinde, sens care nu
intotdeauna este compatibil cu notiunea de
rationalitate sau utilitate. Astfel, consumul nu
mai apare doar ca rezultat al prelucrarii infor-
matiilor primite, practic, este stil de viata.

2. Definirea comportamentului consu-
matorului.

Comportamentul consumatorului este o
componentd a comportamentului economic al
oamenilor, care, la randul lor, reprezinta o forma
de manifestare a comportamentului uman, in
general. Ca urmare a acestor interferente si
determindri, comportamentul consumatorului a
fost definit de specialisti in mai multe moduri,
dar niciuna dintre definitii nu s-a bucurat de o
acceptiune universald. Considerdm importanta
conturarea unor definitii si explicatii date com-
portamentului consumatorului Tn urma analizei
evolutiei stiintei comportamentale, de la origini
panad in prezent [6, p.13].

In general, comportamentul este un an-
samblu de reactii exterioare prin care individul
raspunde la stimuli [8, p. 72]. In acelasi context,
Dictionarul Explicativ al Limbii Romdne acre-
diteaza ideea ca notiunea de comportament este
0 modalitate de a actiona In anumite Imprejurari
sau situatii §i ansamblul manifestarilor obiective
ale animalelor si oamenilor prin care se exterio-

We consider important aspects of diffe-
rentiation in the development of behavioural
science in the USA and Western Europe. These
in the USA stem from the impact of American
culture having its own individualism and the
formulation of behaviour on the position of psy-
chological science. The traditional orientation is
also more evident, and in order to study the con-
sumption as an integral part of the cultural pro-
cess, there is a need for specialists with specific
training and scientific experience.

At the beginning of this millennium in
the 2000s, the consumption behaviour of indi-
viduals evolved significantly, as we witnessed
major changes in the socio-economic environ-
ment. In the study of consumer behaviour, new
concepts such as consumer experience, sensory
perception, social cohesion, etc. are considered
[11, p.16-18]. The new consumer is looking for a
sense for everything he does, meaning not always
compatible with the notion of rationality or
utility. Thus, consumption no longer only results
from the processing of the information received,
basically it is a lifestyle.

2. Defining consumer behaviour.

Consumer behaviour is a component of
people’s economic behaviour, which, in turn, is a
form of manifestation of human behaviour in
general. As a result of these interferences and
determinations, the consumer behaviour has been
defined by specialists in many ways, with none of
the definitions enjoying a universal concept. We
consider important to define definitions and
explanations given to the consumer behaviour as
a result of the analysis of the evolution of
behavioural science, from origins to the present
[6, p.13].

Generally, behaviour is an assembly of
external reactions by which the individual res-
ponds to stimuli [8, p.72]. In the same context,
the Explanatory Dictionary of Romanian Lan-
guage accredits that the notion of behaviour is a
way to act in certain circumstances or situations
and the ensemble of objective manifestations of
animals and people through which the psychic
life expands; as a result they get a way to wear,
act, or behave different things, behaviours and
manners. From a psychological point of view,
behaviour defines what is objectively observable
in the individual’s overall reaction, regardless of

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018



BUSINESS SI ADMINISTRARE / BUSINESS AND ADMINISTRATION

rizeaza viata psihicd, ca rezultat acestia capata
un anumit mod de a se purta, actiona sau com-
portd diverse tinute, conduite si maniere. Din
punct de vedere psihologic, comportamentul
desemneaza ceea ce este obiectiv observabil in
reactia globald a individului, independent de
ceea ce declard, de gandurile si atitudinile sale
psihologice. Sociologic, comportamentul este
activitatea subiectului Tntr-o situatie sociala data.
Insa, din punct de vedere economic, comporta-
mentul consumatorului reprezintd totalitatea
actelor si actiunilor indivizilor referitor la modul
in care 1si cheltuie sau incearcd sa-si economi-
seascd resursele existente, pentru satisfacerea
anumitor nevoi si dorinte.

Tn sensul definirii comportamentului con-
sumatorului, Asociatia Americand de Marketing
defineste comportamentul consumatorului ca
fiind o interactiune dintre impresie si perceptie,
conduitd §i intdmplarile naturale comune, prin
care fiintele umane 1isi dirijeazd schimbarile
survenite in propriile vieti. Definitia atesta exis-
tenta unei serii de procese elementare, general
acceptate, ce trebuie luate Tn considerare in
formularea comportamentului consumatorului, si
anume: perceptia, procesul de informare/invatare,
atitudinea, motivatia si procesul comportamen-
tului efectiv (manifestat) [12, p.13].

Ph. Kotler trateaza comportamentul con-
sumatorului in limbaj cibernetic si, potrivit aces-
tuia, comportamentul apare ca o ,,iesire”, respec-
tiv ca rezultat al unor ,,intrari” receptionate, eva-
luate si prelucrate de indivizi [7, p.570]. Cuno-
scutii specialisti J. F. Engel, R. D. Blackwell si
D. T. Miniard [10, p.44], definesc comportamen-
tul consumatorului ca: ,,acele actiuni ale indivi-
zilor implicati direct in procesul de obtinere si
utilizare a bunurilor si serviciilor, inclusiv proce-
sul de debarasare a acestora. Autorii considera
comportamentul consumatorului o stiinta despre
motivul: ,,de ce oamenii cumparda” — in sensul ca
vanzatorii dezvolta strategii de influentare, atunci
cand stiu de ce oamenii cumpara anumite produse
sau marci”. D. I. Hawkins, R. J. Best; K. A. Coney
mentioneaza cd comportamentul consumatorului
include locurile si procesele de schimb si cum-
parare, determinate de consumul, achizitia si
debarasarea de bunuri [9, p.6].

Autoarea romanca Tecau S. defineste com-
portamentul consumatorului mai explicit si anu-
me: prin acel comportament pe care consuma-
torul il afiseazd in momentul cautérii, cumpa-
rarii, utilizarii, evaluarii si renuntarii la un produs,
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what he declares, his psychological thoughts and
attitudes. Sociologically, behaviour is the activity
of the subject in a given social situation. But from
a economic point of view, the consumer beha-
viour are all acts and actions of individuals on
how they spend or try to save existing resources
to meet certain needs and desires.

In defining consumer behaviour, the Ame-
rican Marketing Association defines consumer
behaviour as an interaction regarding common
impressions and perceptions, behaviours and
natural occurrences by which human beings di-
rect their changes in their own lives. The defi-
nition attests to the existence of a series of gene-
rally accepted elementary processes that must be
taken into account in the formulation of the
consumer behaviour, namely: perception, infor-
mation/ learning process, attitude, motivation and
process of actual behaviour [12, p.13]:

Ph. Kotler treats consumer behaviour in a
cyber-language, according to which the beha-
viour appears as an “output”, respectively as a
result of “inputs” received, evaluated and pro-
cessed by individuals [7, p.570]. The known spe-
cialists J. F. Engel, R. D. Blackwell and D. T.
Miniard [10, p.44], define consumer behaviour as
“those actions of individuals directly involved in
the process of obtaining and using goods and
services, including the process of discarding
them”. The authors consider that consumer
behaviour is a science of “what people buy” — in
the sense that vendors develop influencing stra-
tegies when they know why people buy certain
products or brands”. D. I Hawkins, R.J. Best;
K. A. Coney mention that consumer behaviour
includes the places and processes of exchange
and purchase, determined by the consumption,
acquisition and disposal of goods [9, p.6].

Romanian author Tecau S. defines con-
sumer behaviour more explicitly, namely: the
behaviour that the consumer displays when
searching, buying, using, evaluating and giving
up a product, service or idea, all of which are
likely to satisfy a need [11, p. 16]. A consumer is
thus a person seeking to satisfy their various
needs by purchasing goods. One of the Russian
authors, 1. Aliosina, finds that the consumer
behaviour is the activity directly involved in the
acquisition and disposal of products, services,
ideas, including the decision-making processes of
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un serviciu sau idee, toate acestea fiind suscep-
tibile de a-i satisface o nevoie [11, p.16]. Un con-
sumator este, astfel, o persoana care cautd sa-si
satisfacd trebuintele variate prin achizitionarea de
bunuri. Unul dintre autorii rusi, I. Aliosina, cons-
tatd cd comportamentul consumatorului este acea
activitate, nemijlocit implicatd in achizitia si
debarasarea de produse, servicii, idei, incluzand
procesele de decizie specifice acesteia sau urmate
de ea. O alta definitie a comportamentului con-
sumatorului se refera la ,,studiul indivizilor, gru-
purilor sau organizatiilor si procesele pe care ei le
folosesc pentru a alege, folosi si dispune de
produse, servicii, experiente sau idei ce satisfac
nevoile acestora si impactul pe care aceste procese
il au asupra consumatorului si societtii [5, p. 67]”.
Aceasta definitie releva aspecte ce tin de: aparitia
comportamentului de grup sau individual; compor-
tamentul ce implica modele diferite de consum;
consumul concretizeaza bunuri tangibile si intan-
gibile sau idei; comportamentul consumatorului
care are un impact relevant asupra societatii.

Prin prisma comportamentului uman,
comportamentul consumatorului este definit de
ideile a doua scoli si anume: scoala comporta-
mentala si scoala fenomenologica. Scoala com-
portamentala defineste si studiaza comporta-
mentul pornind de la actiuni observabile. Feno-
menologii considera cda pentru a intelege un
comportament trebuie sid se tind cont atdt de
aspectele manifestate, cat si de cele indirect
observabile, fiind studiat nu doar prin simpla
observare. In cadrul activitatilor economice, con-
sumul are menirea de solvent al ofertei, factor
fara de care nu poate activa compania moderna.
Din acest punct de vedere, comportamentul
consumatorului este definit ca ,,dinamica actiunii
dintre afectivitate, percepere i evenimente de
mediu prin care individul incepe sd schimbe
aspectele vietii”. Sub acest aspect, marketingul
preia problema prin premisa ca orice activitate
economica trebuie sd-si propuna satisfacerea
cat mai deplini a cerintelor consumatorului —
efective si potentiale. Astfel, activitatea de mar-
keting ia amploare, iar subiectii economici tre-
buie sa se bazeze pe cunoasterea, urmarirea evo-
lutiei si anticiparea cerintelor pietei, precum si
adaptarea actiunilor lor pentru a raspunde la
aceste cerinte, apeland la mijloace diverse din
teorie §i practicd, instrumente ce se afla in con-
tinud perfectionare [9, p. 6].

In opinia noastrd, generalizand cele men-
tionate, consideram ca comportamentul consuma-

the company or its follow-up. Another definition
of consumer behaviour refers to “the study of
individuals, groups, or organizations and pro-
cesses that they use to choose, use and dispose of
products, services, experiences, or ideas that meet
their needs and the impact these processes they
have on the consumer and society [5, p.67]”. This
definition reveals aspects related to: the occu-
rrence of group or individual behaviour; beha-
viour involves different patterns of consumption;
consumption constituting tangible and intangible
goods or ideas; consumer behaviour has a rele-
vant impact on society.

Consumer behaviour, in terms of human
behaviour, is defined by the ideas of two schools
namely: behavioural school and phenomeno-
logical school. Behavioural school defines and
studies behaviour based on observable actions.
Phenomenologists believe that in order to under-
stand a behaviour one has to take into account
both manifest and observable aspects, being
studied not only by mere observation. In the
context of economic activities, consumption is
the solvent of supply, a factor without which the
modern company cannot activate. From this point
of view, the behaviour of the consumer is defined
as “the dynamics of the action between affec-
tivity, perception and environmental events
through which the individual begins to change
the aspects of life”. In this respect, marketing
assumes the premise that any economic activity
should aim at satisfying as fully as possible
the consumer’s actual and potential require-
ments. Thus, marketing activity grows, and eco-
nomic subjects have to rely on knowledge, tra-
cking evolution and anticipating market de-
mands, and adapting their actions to meet these
demands, using various means of theory and
practice, tools that are found in continuous
improvement [9, p. 6].

In our opinion, by enforcing the above
mentioned we consider that the behaviour of the
consumer is the totality of acts conscious or
manifested by individuals regarding the satisfac-
tion of some needs under the impact of certain
factors. Analysing these aspects, we recognize
the complexity of human behaviour. These in-
volve behaviours and reactions caused by stimuli
of different origins, especially in the decision to
buy and consume goods and services. Consumer
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torului reprezinta totalitatea de acte constientizate
sau manifestate de indivizi referitor la satisfacerea
unor nevoi sub impactul anumitor factori. Anali-
zand aceste aspecte, ne dam seama de complexi-
tatea comportamentului uman. Acestea implica
conduite si reactii determinate de stimuli de
diferita origine, mai ales In decizia de a cumpara
si consuma bunuri si servicii. Comportamentul
consumatorului, ca obiect de studiu, este 0 com-
ponentd a comportamentului economic. Compor-
tamentul diferd in functie de segmentul de popu-
latie caruia 1i apartine consumatorul si evolueaza
in timp atat calitativ — ca tipuri de produse si
servicii preferate, fidelitate sau indiferenta fata de
marcile produselor s.a., cit si cantitativ — sub
influenta conjuncturii economice.

Literatura de specialitate considera ca
consumatorii sunt ,,persoanele si organizatiile
care cumpard produsul sau serviciul pentru a-l
folosi sau pentru a-l incorpora n alt produs” sau,
in opinia noastra, orice persoand care constata o
necesitate poate fi consideratd consumator [13,
p.154-155]. Astfel, in definirea comportamen-
tului consumatorului, trebuie sa se tind cont de
cateva aspecte si anume:

— consumatorul este cel ce decide in cumpa-

rarea/consumul de anumite bunuri sau
servicii, iar comportamentul sdu este
imprevizibil;

— motivarea si comportamentul consumato-
rului pot fi intelese prin intermediul stu-
diilor, insd pronosticuri absolute nu sunt
posibile, desi rezultatele strategice pot fi
imbunatatite, in cazul utilizarii corecte a
rezultatelor cercetarilor;

— comportamentul consumatorului poate fi
influentat prin convingere, proprie fieca-
ruia in parte;

— convingerea si influenta consumatorului e
posibild, doar in limitele normelor etice,
morale si legale.

3. Abordarea comportamentului consu-
matorului.

Studierea comportamentului consumato-
rului a incitat interesul mai multor specialisti. Tn
consecinta, s-au integistrat realizari notabile, pe
plan teoretic si practic. Insa, dificultatile ce tin
de abordarea comportamentului consumatorului
au orientat cercetdrile spre tratarea multidiscip-
linara, ceea ce explicd, Intr-o oarecare masura,
consemnarea unor rezultate mai mult secven-
tiale, fragmentate, decat reunite intr-0 viziune
integratoare si coerentd. Cu toate acestea, intr-o
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behaviour as a subject of study is a component of
economic behaviour. The behaviour differs accor-
ding to the segment of the population to which
the consumer belongs and evolves in time both
qualitatively — as preferred products and services,
loyalty or indifference to his product brands but
also quantitatively — under the influence of the
economic conjuncture.

The literature suggests that consumers are
“people and organizations who buy the product
or service to use or embed it in another product”
or, in our opinion, anyone who finds a necessity
can be considered a consumer [13, p. 154-155].
Thus, in defining the behaviour of the consumer,
some aspects need to be taken into account,
namely:

- the consumer is the one who decides to
buy/ use certain goods or services, and his
behaviour is unpredictable;

- the consumer motivation and behaviour
can be understood through studies, but
absolute prognoses are not possible, alt-
hough strategic results can be improved
when using research results correctly;

— the consumer behaviour can be influenced
by individual conviction;

- the conviction and influence of the con-
sumer is possible, only within the limits of
ethical, moral and legal norms.

3. Approaches to consumer behaviour.

The study of consumer behaviour has
inspired the interest of many specialists. This fact
succeeds notable achievements, theoretical and
practical. However, the difficulties in addressing
consumer behaviour have led research into mul-
tidisciplinary treatment, which, to some extent,
explains the occurrence of more sequential, frag-
mented results than combined in an integrative
and coherent vision. However, in an attempt to
generalize, it can be said that the efforts and
quests of different specialists converge towards
treating, most often sequentially, the behaviour of
the consumer as a system in the centre of which
the human being is.

With the emergence and development of
the modern marketing concept in the second half
of the previous century, it was allowed to answer
a series of questions about the definition, content,
object and purpose of the consumer’s behaviour.
Therefore, the individual’s behaviour is at the
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incercare de generalizare, se poate afirma ca
eforturile si cautarile diferitilor specialigti con-
duc spre tratarea, cel mai adesea secventiald, a
comportamentului consumatorului ca un sistem,
in centrul caruia se afla fiinta umana.

Odata cu aparitia si dezvoltarea concep-
tului modern de marketing, in a doua jumatate a
secolului trecut, s-au admis raspunsuri la o serie
de intrebari referitoare la definirea, continutul,
obiectul si scopul comportamentului consumato-
rului. Prin urmare, comportamentul individului
se afla la intersectia mai multor domenii de
cercetare si In cadrul cercetarilor de marketing,
ne referim la studierea dimensiunilor compor-
tamentale raportate la cumpararea si consumul
bunurilor si serviciilor. In ceea ce priveste abor-
darea conceptului, aceasta a fost marcatd de
realizarile obtinute in timp, ce tin de cunoasterea
umana, tratarea fiind realizatd din mai multe
puncte de vedere [13, pp.31-33, 5 p.12-13]. Ast-
fel, pentru a putea clarifica aspectele definitorii,
am scos iIn evidentd diferitele abordari ale
comportamentului consumatorului, specificand
viziunea, perioada, autorii si principiul de baza.

intersection of several research fields and in
marketing research we refer to the study of the
behavioural dimensions related to the purchase
and consumption of goods and services As
regards the approach to the concept, it was mar-
ked by the achievements achieved over time with
regard to human knowledge, the treatment being
carried out from several points of view [13, p. 31-
33, 5, pp.12-13]. Thus, in order to clarify the
defining aspects, we highlighted the different
approaches of consumer behaviour, specifying
the vision, the period, the authors and the basic
principle.

Tabelul 1/Table 1

Abordairi ale comportamentului consumatorului/
Approaches to consumer behaviour

Autorii si
Abordairi/ perioada/ Viziunea/Vision Principiul dezvoltat/
Approaches Authors The principle developed
and period
1 2 3 4
Abordarea . - .. . . cn
multidiscipli- Are la baza principiul evolutiei cunoasterii umane si naturii fundamental diferite
9 - a actelor si proceselor de decizie, ce se includ in comportamentul uman./
nari/ Multi- . e - .

Col It is based on the principle of the evolution of human knowledge and fundamentally different
disciplinary . . . - :
approach nature of the acts and decision-making processes that are included in human behaviour.

Secenov, Abordarea psihologica. - Comportamentul consumatorului
Paviov, Comportamentul consumatorului este trebuie studiat si tratat prin prisma
Freud, concretizat in acte de alegere, caracteristicilor individuale ale

J. B. Watson, |urmdrire, cumparare, dispunere si consumatorilor si factorilor care
H. Pieron, folosire ale bunurilor materiale si influenteaza si fundamenteaza

Sf- sec. XIX- |serviciilor./ comportamentul, in mod direct, si
inceputul sec. | Psychological approach. The procesul de luare a deciziei; /

XX behaviour of the consumer is - Consumer behaviour should be

materialized in acts of choice,
tracking, buying, disposition and use
of material goods and services.

studied and treated in the light of
the individual characteristics of
consumers and the factors that
directly influence and substantiate
the behaviour and the decision-
making process;

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018




BUSINESS SI ADMINISTRARE / BUSINESS AND ADMINISTRATION

Continuarea tabelului 1/ Continue table 1

(1922-1970)

activities of the people is based on the
knowledge acquired intuitively, from
the communication with his fellow

2 3 4

Abordarea sociologica. - Traind in societate, individul 1si
Comportamentul consumatorului insuseste, in decursul existentei
constd in activitatile practice ale sale, o anumitd suma de cunostinte
oamenilor ce se realizeaza pe baza despre realitatea sociala, traiul
cunostintelor dobandite intuitiv, din oamenilor, relatiile dintre ei, iar

G. Zimmel comunicarea cu semenii sai. / aceste cunostinte se bazeaza pe

(1858-1918) | Sociological approach. Consumer experienta directa. /

M.Veber behaviour is the are the practical - Living in society the individual

acquires, during his existence, a
certain amount of knowledge
about social reality, people's
livelihood, relationships between
them, and these knowledge is
based on direct experience.

Comportamentul consumatorului dupa
Aristotel: ,,societatea nu este o simpla
reuniune de oameni, ci 0 reuniune
bazata pe relatii”. Comportamentul
este rezultanta unei interactiuni
complexe a mai multor factori cu
preponderenta variabili de la un
subiect la altul. /

This follows Aristotle: society is not
just a meeting of people, but a
relationship based on relationships”.
Behaviour is the result of a complex
interaction of several predominantly
variable factors from one subject to
another.

- Pe parcursul vietii, indivizii trec
prin anumite procese si fenomene
sociale, face parte din anumite
grupuri sociale, au anumite relatii
sociale cu alti membri ai societatii,
poseda cunostinte si un anumit
nivel social. /

- Throughout their lives, individuals
experience certain processes and
social phenomena, are part of
certain social groups, have some
social relationships with other
members of society, possess a
certain level of social awareness.

Thomas
Hylland
Eriksen, 1990

Abordarea antropologica.
Comportamentul vizeaza particularul,
manifestat de fiinta umana si include
cunoasterea globald a omului — ca
creaturd rationald, in toata extinderea
lui istorica si geografica./
Anthropological approach.
Behaviour refers to the individual,
manifested by the human being and
includes the global knowledge of man
—as a rational creature in all its histo-
rical and geographical expansion.

Se studiaza speciile umane si
faptele de cultura manifestate in
comportamentul uman. /

Studying human species and
cultural facts manifested in human
behaviour.

K. Marx,
1818-1883

J. M. Keynes,
1883-1946

Abordarea economica.
Comportamentul consumatorului:
individul actioneaza sub influenta unui
singur factor, anume pretul.
Comportamentul individului este
explicat prin trei legi psihologice
fundamentale: a inclinatiei spre
consum, eficientei marginale si a
preferintei pentru lichiditate./
Economic approach. The consumer
behaviour: an individual acting under
the influence of one factor, namely the
price. The behaviour of the individual
is explained by three fundamental

- Nevoia poate fi considerata
satisfacutd numai atunci cand
existd acoperire financiara, pana la
acel moment, exista numai dorinte
si intentii de cumparare.

- Se introduce notiunea de compor-
tament de consum integrat intr-un
model complex al cererii — proce-
sul de alocare a resurselor si
bunurilor economice limitate, fata
de nevoile In continud crestere si
diversificare. /

- Needs can be considered satisfied
only when there is financial
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Continuarea tabelului 1/ Continue table 1

1 2 3 4
psychological laws: the inclination coverage, until that time there are
towards consumption, the marginal only wishes and intentions to buy.
efficiency and the preference for - The concept of integrated con-
liquidity. sumption behaviour is introduced

into a complex model of demand —
the process of allocating limited
resources and economic goods to
the growing needs and diversi-

fication.
Abordarea Katz D, Comportamentul este rezultatul Natura fundamental diferita
interdiciplinara/ | Festinger L., |acumularii unor experiente de viata a actelor si proceselor de decizie
Interdisciplinary | 1963 sub influenta mobilitatii si plasticitatii | ce-1 compun. /
approach nevoilor si preferintelor./ The fundamentally different nature
Behaviour is the result of the of the acts and the decision-

accumulation of life experiences under | making processes that make up it.
the influence of mobility and plasticity
of needs and preferences.

Abordarea Sternthal Comportamentul consumatorilor a Examinarea si aplicarea cunostin-
extinsa/ Brian, evoluat sub impactul a trei etape telor despre comportamentul con-
Extended Zaltman suprapuse, dar distincte: epoca sumatorului sub aspect ,,netraditio-
approach Gerald, 1974 |segregarii, era comparativismului si nal”, referitor la existenta unei

era integrarii./ paradigme privind intelegerea,

Consumer behaviour has evolved predictia si controlul./

under the impact of three overlapping The examination and application

but distinct stages: the era of of knowledge about consumer be-

segregation, comparativism and haviour in a ,,non-traditional” way

integration. of having a paradigm of under-

standing, prediction and control.

Abordarea Raffée Hans, |Comportamentul este rezultanta spe- |- Conceptul de consumator nu
specifica/ 1974 cificd a unui sistem de relatii dinamice | vizeaza numai sfera existentei
Specific dintre procesele de perceptie, informa- | materiale, ci se extinde si asupra
approach tie, atitudine, motivatie si manifestare | eului subiectului, Tn principal

efectivd, care caracterizeaza integrarea | asupra proceselor cognitive, asupra
individului sau a grupului in spatiul de- | elementelor ce determina constien-

scris de ansamblul produselor si servi- tizarea actului de cumparare.
ciilor existente in societate, laun mo- |- Comportamentul consumatorului
ment dat, prin acte decizionale indivi- include: comportamentul de cum-
viduale sau de grup referitoare la parare si comportamentul de
acestea. / consum./

Behaviour is a specific result of a sys- | - The concept of consumer does not
tem of dynamic relationships between | only cover the sphere of material
perception, information, attitude, moti- | existence, but also extends to the

vation and actual manifestation pro- subject's self, mainly on cognitive
cesses that characterize the integration | processes, on the elements that

of the individual or the group in the make the purchasing act aware.
space described by all the products - Consumer behaviour includes:
and services existing in society at a purchasing behaviour and

given moment through decisional acts | consumption behaviour.
individual or group related to them.
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1 2 3 4
Abordarea Serena Chen, | Comportamentul consumatorului Consumatorul isi formuleaza unele
sistemica/ Kimberly reprezinta un sistem de prelucrare a convingeri semnificative, le modi-
Systemic Duckworth informatiei. / fica pe baza unor informatii noi. /
approach & Shelly Consumer behaviour is an information | The consumer formulates some
Chaiken, processing system. significant beliefs, changes them
1980 on the basis of new information.
Abordareade |A4ssociation | Comportamentul consumatorului - Proces deosebit de complex si
ansamblu/ The | for Consumer |reprezinta totalitatea actelor decizio- anevoios, prin prisma modului de
overall Research, nale realizate la nivel individual sau de | manifestare a cererii, in functie de
approach 1989 grup, legate direct de obtinerea si utili- | caracteristicile pe care le poseda,
zarea bunurilor si serviciilor, in vede- de factorii economici.
rea satisfacerii nevoilor actuale si vii- |- Plasarea studiilor comportamentale
toare, incluzand procesele decizionale de la nivel global la cel al
care preced si determina aceste acte. / consumatorului individual. /
Consumer behaviour represents all the |- A very complex and difficult
decisional acts made at the individual process, in terms of the way in
or group level, directly related to the which demand manifests, depen-
obtaining and use of goods and servi- ding on the characteristics they
ces, in order to meet current and future | possess, the economic factors.
needs, including the decision-making |- The placement of behavioural
processes that precede and determine studies from global tier to the
these acts. individual consumer.
Abordarea Del Comportamentul consumatorului - Predilectia pentru analiza rolului si
afectiva/ Hawkinks, include si variabilele emotionale. / modului de influenta a factorilor
Affective Roger Best, | Consumer behaviour also includes psihologici si sociologici in expli-
approach Keneth emotional variables carea comportamentului consu-
Coney, John matorului;
Mowen, Paul - Rolul factorilor de natura demo-
Peter, economica; /
Solomon - The predilection for analyzing the
Michael, anii role and the way of influencing the
1980-1990 psychological and sociological

factors in explaining the behaviour
of the consumer;
- The role of demo-economic factors;

Abordarea de
marketing/
Marketing
Approach

lacob Catoiu,
Nicolae
Teodorescu,
1997

Comportamentul consumatorului Tn
sens restrans — conduita oamenilor Th
cumpardrea si/sau consumul de bunuri
si servicii, si Tn sens larg — conduita
utilizatorului final de bunuri materiale
si nemateriale. /

Consumer behaviour in a narrow
sense — as the conduct of people in the
purchase and / or consumption of
goods and services, and in a broad
sense - the conduct of the end user of
material and non-material goods.

Modul de manifestare a cererii si
interactiunile ce au loc in procesul
de satisfacere a nevoii;/

The way in which demand is
expressed and the interactions that
take place in the process of satis-
fying the need;

Sursa: elaborat de autor in baza literaturii de specialitate/ Source: written by the author based
on specialty literature
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Tabelul prezentat confirma rezultatul cer-
cetdrii comportamentului consumatorului. Aces-
tea au menirea sa explice cadrul comportamental
si mecanismul procesului decizional de cum-
parare si de consum al indivizilor. Deci, odata cu
dezvoltarea anumitor fenomene de diferitd na-
turd, stiinta comportamentala accentueaza carac-
terul multidisciplinar, iar preocuparile manage-
rilor si marketerilor au fost orientate spre in-
fluenta comportamentului consumatorului.

Consumatorul este elementul Tn jurul
cdruia graviteaza activitatea companiilor. Dupa
Ph. Kotler el poate fi identificat in baza a ,,7 O”
— numite ,,interogatii cu privire la consuma-
tori” [7, p. 94-95], aspect identificat in figura 1.

The chart also confirms the outcome of the
research on consumer behaviour. These results are
intended to explain the behavioural framework
and mechanism of purchasing and consumption
decisions of individuals. As a result, the concerns
of managers and marketers were directed towards
the influence of consumer behaviour.

The consumer is the element around which
the business activity revolves. According to Ph.
Kotler he can be identified on the basis of “7 O”
— called — consumer interrogations [7, pp. 94-
95], aspect identified in figure 1.

Ocupatii — Cine sunt consumatorii?/ Occupants — Who constitutes the market?

Obiecte — Ce nevoi si dorinte au consumatorii?/Objects — What does the market buy?

Obiective — Care este telul consumatorilor?/Objectives - Why does the market buy?

Organizatii— Cine participa la luarea deciziei de cumparare?/
Organizations — Who participates in buying?

Operatii — Cum iau consumatorii deciziile de cumparare?/Operations — How does the market buy?

Ocazii — Cand sunt gata consumatorii sa achizitioneze?/Occasions - When does the market buy?

|

Outlets (puncte de desfacere) —> Unde prefera consumatorii sa cumpere?/
Outlets - Where does the market buy?

Figura 1. Cei "7 O", adaptati dupa Ph. Kotler/
Figure 1. The"7 O", adapted after Ph.Kotler
Sursa: Kotler Philip, Despre marketing, Ed. Brandbuilders Grup, 2008 [16]/
Source: Kotler Philip, About marketing, Brandbuilders Grup Ed., 2008 [16]

Esenta reprezentarii date vine sa concre-
tizeze complexitatea comportamentului consu-
matorului, identificAndu-l ca subiect al pietei.
Pornind de la ideea ca intreprinderile pot primi
raspunsurile la aceste intrebari prin cercetarile
de marketing, semnificatia lor va fi inglobata
intr-un ,,model al factorilor principali care
determinad comportamentul consumatorilor”
[16, pag. 94-95]. Modelul serveste ca bazd in
elaborarea sau dezvoltarea strategiilor de piata,

The essence of this representation is to
concretize the complexity of the consumer beha-
viour, identifying it as a subject of the market.
Starting from the idea that businesses can get
answers to these questions through marketing
research, their significance will be embedded in a
“model of the main factors determining consu-
mer behaviour” [16, pag. 94-95]. The model
serves as the basis for elaborating or developing
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iar in cazul in care consumatorii se schimba, sub
aspect valoric si comportamental, companiile
revalideaza periodic modelul.

Majoritatea specialistilor recunosc ca, de
fapt, comportamentul consumatorului nu se poate
explica doar prin cunoasterea sistemului de
factori ce actioneazd in stransa legatura si inter-
conditioneaza reciproc, dar si prin modul, si mai
ales locul, si rolul pe care acestia il au in sistem.
In consecinta, complexitatea comportamentului
consumatorului se explica si prin multitudinea
factorilor care influenteaza direct sau indirect
procesul decizional de cumpdrare si de consum.

Constatam, deci, cd nu se poate sti cu pre-
cizie comportamentul consumatorului, dar stiinta
comportamentald a incercat sia descric si sa
explice acest fenomen prin prisma mecanismelor
si proceselor cu care opereaza in ,,cutia neagra”.
Astfel, teoriile si modelele comportamentale,
conceptualizate in momente diferite de timp, ajuta
la intelegerea consumatorului si dau posibilitatea
influentarii lui. Specialistii din sfera marketin-
gului si comportamentului consumatorului au
abordat teoriile si modelele intr-o manierd inte-
gratoare, fapt care a permis asigurarea unui fun-
dament stiintific studierii comportamentului con-
sumatorului. Printre cele mai cunoscute modele
se numara: Modelul Marshallian; Modelul Veble-
nian; Modelul Pavlovian; Modelul Freudian;
Modelul Hobbesian, Modeul deciziei de cumpa-
rare Engel-Kollat-Blackwell, Modelul Howard-
Sheth; Modelul F. Nicosia; Schemele structurale
ale procesului de decizie al Scolii Wurzburg,
Katona, March si Simon s.a. [6, p.27-33].

Fiind abordat de catre diferiti autori, teo-
retic sau experimental, in prezent, existd sufi-
ciente temeiuri pentru formularea unor judecati
de valoare care contureaza, conceptual, notiunea
de comportament al consumatorului. In aceasta
directie, se mentioneaza contributiile valoroase
datorate unui numar mare de specialisti, cadre
didactice universitare si cercetitori din mai
multe tari ale lumii. Bogata literatura de specia-
litate din acest domeniu este vastda, practic,
cumuléndu-se zi de zi, noi si noi contribugii si
realizéri. Studierea comportamentului consuma-
torului cunoaste, in ultimii ani, dezvoltari care
pot fi apreciate, fara teama de a exagera, ca fiind
spectaculoase.

Dintre numeroasele discipline sociale si
psihologice, de pe urma cérora poate beneficia
marketingul, se evidentiaza comportamentul
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market strategies, and if consumers change in
value and behaviour, companies periodically
revalidate the model.

Most specialists recognize that, in fact, the
consumer behaviour cannot be explained simply
by knowing the system of factors that work
closely together and interrelates with each other,
but also by their way, and especially the place
and role they have in the system. As a result, the
complexity of the consumer behaviour is also
explained by the many factors that directly or
indirectly influence purchasing and consumption
decisions.

We find that consumer behaviour cannot
be accurately understood, but the behavioural
science has attempted to describe and explain this
phenomenon through the mechanisms and
processes with which it operates in the “black
box”. Thus, theories and behavioural models,
conceptualized at different times, help to under-
stand the consumer and give him the possibility
to influence. Marketing and consumer behaviour
specialists have approached the theories and
models in an integrative way that has enabled a
scientific basis to be given to the study of consu-
mer behaviour. Among the best-known models
are the Marshallian model, the Veblenian model,
the Paviovian model, the Freudian model, the
Hobbesian model, Engel-Kollat-Blackwell’s pur-
chasing decision model, the Howard-Sheth mo-
del, Nicosia, the structural schemes of the Wurz-
burg school decision making process, Katona,
Marsh and Simon, and so on [6, p. 27-33].

Being approached by different authors,
theoretically or experimentally, currently there
are sufficient grounds for the formulation of
value judgments which outline the conceptual
notion of consumer behaviour. In this respect we
can mention the valuable contributions due to a
large number of professionals, academics and
researchers from several countries. The rich lite-
rature in this area is truly extensive practically
gathering day by day more and more input and
practical implementation. Study of the consumer
behaviour in recent years knows the develop-
ments that can be considered, without fear of
exaggeration, as spectacular.

Among the many social and psychological
disciplines from which marketing can benefit is
consumer behaviour, and in order to understand,
il must start from assessing power and comple-
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consumatorului care procurd bunuri §i servicii
pentru si consum, iar pentru a-l intelege, trebuie
inceput de la aprecierea puterii si complexitatii
»creierului uman”. Dincolo de avantajele oferite
de dezvoltarile teoretice mai sus mentionate, se
constatd ca acestea contin si anumite limite,
determinate de o serie de factori, cum ar fi: mo-
dificarea variabilelor in functie de timp; dife-
rentele intre conditiile testate si realitate; distor-
siunile datorate realitatii; variabilele false;
tehnicile de masurare improprii; insuficienta la
nivelul ipotezelor; insuficienta de limbaj; para-
digmele consumatorului si specialistilor de mar-
keting in procesul complex al pietei, legate de
personalitatea abordata formal, intr-0 maniera
subiectiva datoritd multitudinii de manifestari
individuale [13, p. 62-113]. Limitele nu sunt de
netrecut, ele pot fi diminuate prin luarea unor
masuri, cum ar fi: definirea riguroasa a varia-
bilelor si categoriilor folosite in explicarea
comportamentului consumatorului; cunoasterea
posibilelor interactiuni ce au loc intre astfel de
variabile; repetarea in timp a cercetarilor, astfel,
incat acestea sa confirme Intr-un mod sigur
anumite ipoteze etc.

Ceea ce trebuie clarificat in studierea
comportamentului consumatorului se reflectd in
analiza motivelor care determina un individ sa
cumpere si sd consume un anumit produs si/sau
serviciu, de o anumitd cantitate, intr-un anumit
moment si loc, astfel, se poate identifica cauza
ce tine de ratiunile si motivele care determina
individul sd cumpere un produs sau o marca si
mai ales, dacd aceste motive nu se integreaza
intr-un ansamblu mai vast de reactii fatd de
lumea exterioara, adicd se referd si la alte ele-
mente ce definesc acea cutie neagrda specifica
consumatorului.

In conditiile reinnoirii permanente a
ofertei de bunuri si servicii, firmele se confrunta
cu o situatie complexa atat in ceea ce priveste
fundamentarea strategiilor generale, cat si la
nivelul practicilor de piata. Tendintele marcate
de domeniul economic, social, politic, tehnolo-
gic, legislativ, demografic, scot in evidenta un
nou consumator — mai exigent, expert, care cere
ca parerile sa-i fie ascultate si luate in consi-
derare de citre firme, implicAndu-se, Tn mod
activ, In procesul de marketing. Aflati in fata
unor noi provocari, specialistii in marketing sunt
in cautarea noilor repere pentru studierea si
intelegerea mecanismelor care ghideaza compor-
tamentul consumatorului. Acest lucru permite

xity of “human brain”. Apart from the advantages
offered by the theoretical developments mentio-
ned above, it is found that it also has certain
limits, being determined by a number of factors,
such as the modification of the variables based on
the time differences between the tested condi-
tions and reality, distortions due to reality, false
variables, improper measurement techniques,
failure at the assertion level, insufficient language
paradigms consumer and marketing specialists in
the complex process of the market, aspects of
personality are addressed formally, in a subjec-
tive manner and this because of the multitude of
individual events [13, pp. 62-113]. Limits are not
insurmountable, they can be reduced by taking
measures such as rigorous definition of variables
and categories used to explain consumer
behaviour, knowledge of possible interactions
that occur between such variables, repeating as
research, so they to confirm in a secure certain
assumptions etc.

What must be made clear in the study of
the consumer behaviour reflects the analysis of
the reasons that cause an individual to buy and
consume a product and/or service, a certain amount
in a certain time and place, so the question could
arise related reasons and reasons for an indivi-
dual to buy a product or brand, especially if these
reasons do not integrate into the larger whole of
reactions to the outside world, that also refers
to other elements that define the black box spe-
cific to consumer.

Under the conditions of permanent renova-
tion of supply of goods and services, the compa-
nies are faced with a complex situation, both in
terms of overall strategies and substantiate the
market practice. Trends marked by economic,
social, political, technological, regulatory, demo-
graphic area highlights a new consumer — more
demanding, expert, who askes that his her views
to be heard and taken into account by companies,
is actively involved in the marketing process.
Being forced to face new challenges marketers
are looking for new guidelines for studying and
understanding the mechanisms that guide consu-
mer behaviour. This allows companies to apply
the results of behavioural studies, becoming a
postulate of modern enterprise which would
exempt it from any mistake or failure. In conclu-
sion, we note that the behaviour of the consumer
should be given priority in formulating marketing
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companiilor sd aplice rezultatele studiilor com-
portamentale, devenind, astfel, un postulat al
intreprinderii moderne ce ar scuti-o de orice gre-
seald sau esec. In concluzie, mentionam ci com-
portamentul consumatorului ar trebui si aiba
prioritate Tn formularea programului de marke-
ting si ar trebui sa se regaseasca in fiecare com-
ponentd a mix-ului. Fiind element-cheie al mar-
ketingului, comportamentul consumatorului tre-
buie integrat Tn procesul de planificare, de stabi-
lire a preturilor, de promovare si de inovare a
bunurilor si serviciilor, asigurand, astfel, atinge-
rea obiectivelor Tntreprinderii si indivizilor.

Concluzii.

Domeniul comportamentului  consuma-
torului s-a dezvoltat tocmai pentru a oferi mar-
ketingului posibilitatea de a privi necesitatile si
nevoile consumatorului dintr-un unghi de vizua-
lizare mai larg din unghiul corect. Aceasta intr-o
perioada in care e din ce in ce mai evident ca str-
ategia ce poate asigura succesul in afaceri este: —
orientarea spre consumator. In acest sens, relatia
cu consumatorii devine elementul-cheie in acti-
vitatea companiilor, iar asa cum mentioneaza
Ph. Kotler — ,,marketerii trebuie si intre in cone-
xiune cu clientii — §i, cu aceastd ocazie, sa le
ofere informatii, sa-i cucereasca si poate chiar
sa-i energizeze” [7, pag. 209], aspecte impuse de
schimbarea opticii fatd de piata si ca rezultat al
abandonarii vechii filozofii axate pe vanzare si
produs. Astfel, conchidem ca comportamentul
consumatorului devine domeniu distinct ca re-
zultat al schimbarilor din sfera consumului si
sub impactul evolutiei pietelor. Domeniul com-
portamentului consumatorului a evoluat pe par-
curs de la o disciplind psiho-sociald la una eco-
nomici cu predilectie Th marketing.

program and should be included in each com-
ponent of the mix. As a key element of marke-
ting, the consumer behaviour must be integrated
into the planning, pricing, promotion and inno-
vation of goods and services, thus providing the
company and individual goals.

Conclusions.

In this sense, the relationship with con-
sumers is a key element in the business, and as
indicated by Ph. Kotler — “marketers need to en-
ter in connection with customers — and, on this
occasion, to provide information, to conquer and
even energize them” [7, pag.209], the aspect of
changing the optics towards the market and the
result of the abandonment of the old philosophy
focused on the sale and the product. Thus, we
conclude that consumer behaviour becomes a
distinct domain as a result of changes in the con-
sumption sphere and under the impact of market
developments. The field of consumer behaviour
has evolved over the course of a psycho-social
discipline to an economic one with marketing
predilection.
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Articolul este o analiza a legislatiei in
vigoare a Republicii Moldova cu privire la
modul de implementare i utilizare pentru
obtinerea actelor permisive in diferite sectoare,
precum comerul, constructiile. Cercetarile
efectuate s-au bazat pe studiul legislatiei privind
reglementarea activitdtii de antreprenor ce ftine
de inregistrarea i lichidarea intreprinderilor.
Procesul de inregistrare, care include si luarea
in evidenta fiscala, statistica, medicala si
sociald prin transmiterea in format electronic,
catre autoritatile vizate, a datelor privind inre-
gistrarea acesteia, instiintarea respectiva a per-
soanei juridice. Sunt elaborate concluziile res-
pective in acest domeniu. Concluzia de baza este
ca modificarile si completarile legislatiei in
vigoare au fortificat reglementarea activitatii de
intreprinzator prin introducerea ghiseului unic.
Din cauza migratiei la munca a populatiei acti-
ve, numarul populatiei in spatiul rural descreste,
infrastructura de productie pentru producatori
nu este destul de dezvoltata, aceste consecinte
duc direct la diminuarea eficientei antrepre-
norialului prin scdaderea numarului de intre-
prinderi inregistrate §i cresterea numarului de
intreprinderi radiate din Registrul de stat.

Cuvinte-cheie: ghiseu unic, declaratie

rapida, e-declaratie, autorizatii, certificate,
avize, licente. radierea intreprinderilor.

JEL: L26, L53.

Introducere.

Tn Programul de activitate al Guvernului
Republicii Moldova pe anii 2015-2018, se pre-
vede ca, pentru dezvoltarea, in continuare, a
micului business, sa fie simplificate procedurile
si reducerea costurilor de inregistrare si lichidare
benevola a unei afaceri, sa fie reduse numarul
actelor permisive elaborate de autoritati si numa-
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The article represents an analysis of the
legislation of the Republic of Moldova in force on
the way of implementation and use for obtaining
permits in different sectors, such as trade, con-
structions. The researches were based on the
study of legislation regulating the entrepreneur’s
activity, which refers to the registration and li-
quidation of enterprises. The registration process
also includes fiscal, statistical, medical and so-
cial records by electronic transmission to the
authorities concerned of the data on its regis-
tration and the respective notification of the legal
person. The relevant conclusions are drawn in
this area. The basic conclusion is that the amen-
dments and supplements to the legislation in
force strengthened the regulation of the entre-
preneurial activity by introducing the one-stop
shop. Due to the active population’s migration to
work, the population in the rural area decreases,
the production infrastructure for the producers is
not quite developed; these consequences directly
lead to the diminution of the entrepreneurial effi-
ciency by decreasing the number of registered
enterprises and the increase of the number of
enterprises that are deleted from the State Regis-
ter of Companies.

Key words: single desk, rapid declaration,
e-declaration, authorisations, certificates, notify-
cations, licences, deleting companies.

JEL: L26. L53.

Introduction.

The Moldovan Government’s Activity
Program for 2015-2018 provides that for further
development of small businesses the procedures
and reduction of the costs of voluntary registra-
tion and liquidation of a business are simplified.
There should be reduced the number of per-
missive acts drafted by the authorities and the
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rul de activitati licentiate, in scopul eliminarii
barierelor de intrare pe piata a noilor companii si
stimuldrii concurentei.

Reformele institutionale incluse in Progra-
mul de activitate al Guvernului prevad racor-
darea politicilor de suport intreprinderilor mici si
mijlocii la principiile ,,Small Business Act for
Europe”.

Small Business Act (SBA) este un cadru
general pentru politica UE pentru intreprinderile
mici si mijlocii (IMM). Aceasta are scopul de a
imbunatati activitatile de intreprinzator in Europa,
de a lichida barierele existente nh procesul inre-
gistrarii/radierii, licentierii, autorizarii si efectudrii
controlului de stat pentru IMM-uri.

In Planul de actiuni privind implemen-
tarea Strategiei de dezvoltare a sectorului intre-
prinderilor mici §i mijlocii pentru anii 2012-
2014, ca prioritate nr.1, era prevazuta ajustarea
cadrului de reglementare la necesititile dezvol-
tarii IMM-urilor. Printr-un punct aparte, s-au
prevazut efectuarea cercetarilor stiintifice, elabo-
rarea propunerilor §i monitorizarea realizarii
masurilor prevazute in politica de stat Tn vederea
sustinerii sectorului IMM-urilor. Studiul s-a sa-
varsit si au fost elaborate Recomandari pentru
aprobarea politicilor de stat, dar aceasta a fost
inceputul colaborarii stiintifice a INCE cu Mi-
nisterul Economiei in privinta implementarii
principiilor SBA, cum ar fi: promovarea antre-
prenorialului, mai putin reglementarea activitatii
intreprinderilor din partea statului, accesul
intreprinderilor la finantare, accesul intreprin-
derilor la pietele UE.

Pentru anii 2015-2017, de asemenea, au
ramas, ca prioritati ale Guvernului, ajustarea
cadrului de reglementare si ca obiectiv — elabo-
rarea recomandarilor stiintifice, in scopul armo-
nizarii politicilor IMM-urilor cu ,,Small Busi-
ness Act, privind:

e dezvoltarea intreprinderilor familiale;

e imbunitatirea reglementarii activitatii
cu profesii liberale, cu referintd la
practica tarilor strdine privind politica
de reglementare a activitatii persoa-
nelor, cu accent pe tarile UE;

e consolidarea capacitatilor si abilitatilor
antreprenoriale ale persoanelor cu
dizabilitati si ale celor din categoriile
social-vulnerabile.

Pentru realizarea acestor principii, autorii

articolului au facut cercetarile de rigoare, au

number of licensed activities, in order to eli-
minate the barriers of entering the market of new
companies and to stimulate competition.

The structural reforms included in the
Government’s Activity Program provide for the
linkage of support policies to small and medium-
sized enterprises to the Small Business Act for
Europe principles.

The Small Business Act (SBA) is a general
framework for the EU policy on small and me-
dium-sized enterprises (SMEs). It aims to impro-
ve entrepreneurial activities in Europe, simplify
the regulatory environment and eliminate barriers
in masses for SMEs.

The Action Plan on the implementation of
the Small and Medium Enterprises Sector Deve-
lopment Strategy for the years 2012-2014 as the
priority a 1, it was provided for the adjustment of
the regulatory framework to the needs of SMEs
development. A special point was to carry out
scientific researches, to draft proposals and to
monitor the implementation of state policy mea-
sures to support the SMEs sector. The study has
been completed and recommendations were
developed for the approval of state policies. But
this was the beginning of the scientific colla-
boration of NIER with the Ministry of Economy
regarding the implementation of the SBA prin-
ciples, such as: entrepreneurship promotion, less
regulation of state business activity, access to
finance for enterprises, access of enterprises to
EU markets.

For the years 2015-2017, the regulatory
framework adjustment has also been set as a
priority for the Government and as an objective —
the elaboration of scientific recommendations in
order to harmonize the SMEs policies with the
Small Business Act regarding:

o development of family businesses;

e improving the regulation of work with
liberal professions, with reference to the
practice of foreign countries regarding
the policy of regulation of the activity
of persons, with an emphasis on EU
countries.

e strengthening the entrepreneurial skills
and abilities of people with disabilities
and those from socially vulnerable cate-
gories.

In order to achieve these principles, the

authors of the article have done rigorous research,
developed and published conclusions on the lack
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elaborat i publicat concluziile in privinta lipsei sau
folosirii insuficiente a unor produse larg utilizate
pe pietele bancare ale tarilor dezvol-tate, printre
care, cele mai importante sunt instrumentele de
finantare a intreprinderilor din micul business si
instrumentele de finantare a exportului.

Au fost studiate si publicate aspectele fi-
nanciare ale sustinerii IMM-urilor, cu accent pe
afacerile familiale din Europa si cele autohtone.

Dar procesul reglementérii de stat in pri-
vinta Inregistrarii §i radierii intreprinderilor, si
introducerii ,,ghiseului unic” demareaza cu multi
ani Tnainte si executorii sunt: Cancelaria de Stat,
Ministerul Economiei, Tn calitate de coordo-
nator, si ministerele de resort, de aceea, scopul
acestui articol 1l constituie analiza materialului
informativ si elaborarea unor propuneri pentru
imbunatatirea activitatii mediului de afaceri.

Procesul de reformare a mediului de
afaceri a fost lansat prin implementarea Legii
nr.424-XV din 16 decembrie 2004 privind revi-
zuirea si optimizarea cadrului normativ de regle-
mentare a activitatii de intreprinzator (,,Ghilotina
I”) si a fost continuat prin implementarea Legii
nr. 235-XV din 20 iulie 2006 cu privire la prin-
cipiile de baza de reglementare a activitatii de
intreprinzator (,,Ghilotina II”).

,,Ghilotina I”” a servit la eliminarea actelor
de reglementare inutile ale autoritdtilor admi-
nistratiei publice centrale si ale Guvernului.
»,Ghilotina 11” a vizat legile, stabilind principiile
bunei reglementari pentru imbundtatirea, in
continuare, a mediului de reglementare.

In cel mai recent clasament al studiului
,Doing Business 2017” (www.doingbusiness
org.), R. Moldova ocupa locul 23 din 190 de tari
la Tnregistrarea businessului, locul 165 la pri-
mirea autorizatiilor pentru constructii, locul 80
la conectarea la sistemul de asigurare cu electri-
citate si locul 20 la inregistrarea proprietatii.

Tncepand cu anul 2008, Camera Inre-
gistrarii de Stat a implementat mecanismul
,ghiseului unic”, integrand astfel serviciile pres-
tate de catre urmatoarele institutii: Inspectoratul
Fiscal Principal de Stat, Centrul National de
Terminologie, Casa Nationald de Asigurari So-
ciale, Biroul National de Statistici, Compania
Nationala de Asigurdri in Medicina, standar-
dizarea si unificarea serviciilor de stat. Antrepre-
norul vine la Camera Inregistrarii de Stat de
doud ori: o data cand depune cererea si a doua
oard, cand ridicd acte, precum: certificatul de
inregistrare si de atribuire a codului fiscal, stam-
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or insufficient use of products widely used in the
developed countries’ bank markets. Among them,
the most important tools for financing small busi-
nesses, export financing tools can be mentioned.

The financial aspects of SMEs support have
been studied and published, focusing on Euro-
pean and domestic family affairs.

But the process of state regulation regar-
ding the registration and deletion of enterprises,
and the introduction of the “single-desk”, has
begun many years before and the executors are
the State Chancellery, the Ministry of Economy
as coordinator, and the related ministries, so the
purpose of this article is to analyse the infor-
mative and developing proposals to improve the
business environment.

The business environment reform process
was launched through the implementation of the
Law no.424-XV of 16 December 2004 on the
revision and optimization of the regulatory fra-
mework for entrepreneurial activity (“Guillotine I””)
and was continued through the implementation of
Law no. 235-XV of 20 July 2006 on basic prin-
ciples of regulating business entrepreneurship
(“Guillotine 11”).

“Guillotine I” served to eliminate the unne-
cessary regulatory acts of the central government
and government authorities. “Guillotine 11” tar-
geted laws, setting the principles of good regula-
tion for further enhancing the regulatory environ-
ment.

In the latest ranking from 2017 of the
Doing Business study (www. doingbusiness org.),
Republic of Moldova occupies 23" position of
190 countries for business registration, 165"
place for receiving authorizations for construc-
tion, 80" in the connection to the energy system
and 20" place in registering properties.

Since 2008, the State Chamber of Regis-
tration has implemented the “single desk” mecha-
nism, thus integrating the services provided by
the following institutions: the Main State Tax
Inspectorate, the National Terminology Centre,
the National Office of Social Insurance, the
National Bureau of Statistics, the National Health
Insurance Company, etc., the standardization and
unification of state services. The entrepreneur
comes to the State Chamber of Registration twice
when he submits the application and second time,
when he takes the documents: the registration and
attribution certificate of the tax code, the stamp
and other documents, depending on the legal
status of each company [7].
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pila si alte acte, in functie de situatia juridica a
fiecarei intreprinderi [7].

Impactul implementarii ,,ghiseului unic”
constd in reducerea numarului documentelor,
necesare pentru a fi prezentate la nregistrarea
intreprinderii, reducerea termenului de Thregis-
trare, iar la solicitarea Intreprinzétorilor, inregis-
trarea se poate efectua operativ. Politica de stat
de sustinere a sectorului intreprinderilor mici si
mijlocii era axatd pe realizarea Programului de
stat de sustinere a dezvoltarii Intreprinderilor
mici si mijlocii pentru anii 2009-2011, una din
directiile prioritare fiind asigurarea unui cadru
legislativ si normativ favorabil infiintarii si dez-
voltarii intreprinderilor mici §i mijlocii [8].

Metode aplicate: 1. Reforma cadrului
de reglementare

Conform Strategiei reformei cadrului de
reglementare a activitatii de Intreprinzator pentru
anii 2013-2020 si a Planului de actiuni pentru
implementarea acesteia, in anii 2016-2017, apro-
batd prin Hotararea Guvernului nr.1021 din
16 decembrie 2013, reforma cadrului de regle-
mentare a reusit, intr-o oarecare masurd, sa
simplifice interactiunea dintre intreprinderi si
stat in diferite domenii, precum Tnregistrarea
noilor afaceri, autorizarea, licentierea, controlul
de stat etc. Unele autoritdti de reglementare, ca
Serviciul Fiscal de Stat si Camera de Licentiere,
au implementat noi procese, care implicd moda-
litati inovatoare de interactiune cu sectorul pri-
vat, utilizand tehnologiile informationale. Astfel
de solutii includ: declaratia rapida, e-declaratia
si sistemul informational in licentiere, care au
redus povara achitarii impozitelor si a obtinerii
licentelor. Atat Serviciul Fiscal de Stat, cat si
Serviciul Vamal trec treptat de la controalele
universale de rutina la controalele bazate pe risc.
O multitudine de alte schimbari operationale,
care se afla in proces de implementare, ar trebui
sa conduca la optimizarea procedurilor adminis-
trative. Cu toate acestea, in materie de perceptie
de catre reprezentantii mediului de afaceri si
analisti, putine aspecte s-au schimbat esential,
dupa cum reflectd raspunsurile anchetelor si
datele clasamentelor internationale, dar, totusi,
locul 23 la inregistrarea intreprinderilor, conform
ratingului international si 20 la inregistrarea pro-
prietatii, constituie un rezultat foarte bun.

De asemenea, a fost eliminatd procedura
de ,,deschidere a unui cont bancar temporar si
depunerea a cel putin 40% din capitalul social al
societatii”, in cadrul procedurii de deschidere a

The impact of “single desk” implementa-
tion is to reduce the number of documents requi-
red to be submitted at the registration of the com-
pany, to reduce the registration time, and at the
request of entrepreneurs, the registration can be
carried out faster. State policy to support the
small and medium enterprises sector was focused
on the implementation of the State support pro-
gram for the development of small and medium-
sized enterprises for the years 2009-2011, one of
the priority directions being the provision of a
legislative and normative framework favourable
to the establishment and development of small
enterprises and medium [8].

Applied methods: 1. Reform of the regu-
latory framework

According to the Strategy for the reform of
the regulatory framework for the entrepreneurial
activity for the years 2013-2020 and the Action
plan for its implementation during 2016 - 2017
approved by the Government Decision no.1021
of December 16, 2013, the reform of the regu-
latory framework succeeded, in a certain extent,
to simplify the interaction between businesses
and the state in various areas, such as registering
new businesses, authorization, licensing, state
control, etc. Some regulatory authorities, such as
the State Tax Service and the Licensing Chamber
have implemented new processes that involve
innovative ways of interacting with the private
sector using information technologies. Such
solutions include: rapid declaration, e-declaration
and licensing information system, which reduced
the burden of paying taxes and obtaining licen-
ses. Both the State Tax Service and the Customs
Service are gradually moving from routine
universal controls to risk-based controls. Other
operational changes that are in the process of
implementation should lead to optimization of
administrative procedures. However, in terms of
perception by business environment and analysts,
few aspects have changed fundamentally, as ref-
lected by survey responses and international ran-
king data, but the 23 place in the company
registration according to the international rating
and 20" place in property registration represent a
good result.

Also, the procedure for “opening a tem-
porary bank account and submitting at least 40%
of the company’s share capital” was eliminated
during the procedure of opening an enterprise, e-
licensing was introduced, the procedures for
obtaining permissive documents in construction
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unei intreprinderi, a fost introdusa e-licentierea,
fiind simplificate procedurile de obtinere a acte-
lor permisive 1n constructie, care permit reduce-
rea numarului de proceduri de la 26 la 12, a
duratei de la 291 la 70 de zile si a costurilor de
la 17270 lei la 5329 lei.

Totodata, potrivit fostului viceprim-mi-
nistru Valeriu Lazar, cele mai mari dificultati au
fost identificate Tn procesul de instituire a
»ghiseurilor unice” in cadrul autoritatilor emi-
tente de acte permisive. Astfel, din cele 57 de
acte normative, pentru care urmau sa fie insti-
tuite obligatoriu ghisee unice de catre 15 autori-
tati la situatia de 15 mai 2014, au fost elaborate
Regulamente de functionare doar de citre noud
institutii pentru 26 de acte permisive. Ministerul
Agriculturii si Industriei Alimentare, in respon-
sabilitatea caruia revine instituirea ghiseurilor
unice pentru eliberarea a 21 de acte permisive la
data respectiva, acesta n-a raportat realizarea
actiunilor necesare [8].

2. Cadrul juridic de implementare a
ghiseului unic la inregistrarea si lichidarea
intreprinderilor

Hotararea Guvernului nr.970 din 17.11.2014
privind crearea si functionarea ghiseului unic
pentru eliberarea certificatului fitosanitar pentru
export/reexport instituie unele proceduri unitare
si norme de conlucrare a institutiilor publice
competente la eliberarea certificatului sanitar
pentru exportul/reexportul productiei vegetale.
Certificatul fitosanitar se elibereaza in termen de
5 zile, in cazul detinerii, de catre functionarul
ghiseului unic, a dosarului integral. Taxa de eli-
berare este prevazuta in Nomenclatorul actelor
permisive anexa la Legea nr.160 din 22 iulie
2011 privind reglementarea prin autorizare a
activitatii de intreprinzator.

Prin Hotararea Guvernului nr.654, din 18
octombrie 2015, a fost aprobat Regulamentul
privind ghiseul unic pentru eliberarea actelor
permisive pentru exportul produselor si subpro-
duselor de origine animala. Regulamentul pre-
vede facilitarea perfectarii documentatiei nece-
sare pentru exportul produselor si subproduselor
de origine animala — reducerea timpului de eli-
berare a actelor permisive necesare exportului,
dar si a costurilor actuale pentru serviciile res-
pective, prin optimizarea si eficientizarea comu-
nicdrii pe interior a institutiilor emitente a aces-
tor acte (ANSA, CRDV, oficiile teritoriale ANSA,
Serviciul Vamal etc.).

Datoritad crearii ghiseului unic, durata nece-
sard pentru obfinerea autorizatiilor de constructie
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were simplified, which allows a reduction in the
number of procedures from 26 to 12, with a dura-
tion from 291 to 70 days and costs from MDL
17270 to MDL 5329.

At the same time, according to the Deputy
Prime Minister Valeriu Lazar, the greatest diffi-
culties were identified in the process of esta-
blishing “single desks” within the authorities
issuing permits. Thus, of the 57 normative acts for
which single desks were supposed to be esta-
blished by 15 offices on May 15, 2014, function-
ning regulations have been developed only by nine
institutions for 26 permissive acts. The Ministry of
Agriculture and Food Industry, responsible for the
establishment of single desks for issuing 21
permissive documents on that date, did not report
the implementation of the necessary actions [8].

2. The legal framework for the imple-
mentation of the single desk for the registra-
tion and liquidation of enterprises

Government Decision no.970 of 17.11.2014
on the establishment and operation of the single
desk for the issue of the phytosanitary certificate
for export/re-export establishes some unitary
procedures and rules of cooperation of public
institutions competent to issue the sanitary certi-
ficate for the export/re-export of the vegetal pro-
duction. The phytosanitary certificate shall be
issued within 5 days if the officer of the single
desk has all the necessary documents. The
issuing fee is stipulated in the Nomenclature of
permissive acts annexed to Law no.160 of July
22, 2011, on regulating the entrepreneurial acti-
vity through authorization.

Government Decision no.654 of 18 October
2015 approved the Regulation on the single desk
for issuing of permissive acts for the export of
animal products and sub-products. The regulation
provides the facilitation of issuing of the docu-
mentation necessary for the export of animal pro-
ducts and sub-products — the reduction of the
time for issuing permissive documents necessary
for export, as well as the current costs for the
respective services, by optimizing and streamli-
ning the internal communication of the institu-
tions issuing these documents (ANSA, CRDV,
ANSA territorial offices, Customs service, etc.).

Due to the creation of the single desk, the
duration for obtaining construction permits will be
reduced from 247 days to about 100 days. Simul-
taneously, the procedures for reducing the costs
borne by the applicant will be simplified, with
several barriers being removed in this respect [1].
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se reduce de la 247 de zile pana la circa 100 de
zile. Totodata, se simplifica procedurile de micso-
rare a costurilor pe care le suportd solicitantul,
fiind eliminate mai multe bariere Tn acest sens [1].

Principalele modificari aplicate prin Legea
nr.153 din 23 septembrie 2010 ,,Cu privire la
comertul interior” prevad:

e regulile de desfasurare a activitatii de
comert, inclusiv cele sanitare, sanitar-
veterinare care se aproba de Guvern;

e monitorizarea, din partea Ministerului
Economiei, prin intermediul resursei
informationale;

e atributiile autoritatilor administratiei
publice locale in domeniul comertului:
implementarea principiului ,,ghiseul
unic” in notificérile depuse de comer-
cianti, efectuarea supravegherii in do-
meniul activitdtii de comert in confor-
mitate cu legislatia, suspendarea activi-
tatii unitatii comerciale si Tnaintarea
instantei de judecata a cererii de ince-
tare a activitagii de comert in confor-
mitate cu legislatia;

e principiile si cerintele organizarii co-
mertului cu amanuntul;

e autorizarea sanitar-veterinara a activi-
tatii de comert in conformitate cu pre-
zenta lege;

e organizarea comertului cu piete [2].

Legea nr. 220-X V1 din 19 octombrie 2007
privind nregistrarea de stat a persoanelor juri-
dice si intreprinzatorilor individuali a fost com-
pletatd si modificatd conform altor legi la capi-
tolul ghiseul unic (art.2). Astfel, notiunea de
»ghiseu unic la inregistrarea de stat” este expusa
intr-o formula mai ampla si prezintd informatii
din Registrul de stat al persoanelor juridice, si
Registrul de stat al intreprinzatorilor individuali,
autoritatilor publice locale pentru luarea in
evidenta fiscala, statistica si al organelor caselor
de asigurare sociala si medicala [3].

Taxa pentru inregistrarea de stat si furni-
zarea informatiei (art.4) este datd in anexa la
lege. Taxa pentru Tnregistrarea de stat a persoa-
nei juridice, a filialei si reprezentantei acesteia
constituie 1149 lei, iar pentru Tnregistrarea de
stat a intreprinzatorului individual — 364 lei.
Pentru redactarea actului de constituire a persoa-
nei juridice, se incaseazd taxa de 120 lei, iar
pentru perfectarea actelor de constituire pentru
Tnregistrarea de stat — taxa de 202 lei.

The main amendments applied by Law no.
153 from September 23, 2010 on the internal
trade provide for:

o rules for the conduct of the trade acti-
vity, including sanitary and sanitary-
veterinary which are approved by the
Government;

e monitoring by the Ministry of Economy
through the information resource;

o attributions of the local public adminis-
tration authorities in the field of trade:
implementation of the “single desk”
principle in the notifications submitted
by the traders, supervising the trade acti-
vity in accordance with the law, suspen-
ding the activity of the comercial unit
and submitting the court the request for
termination of the retail activity in
accordance with legislation;

e principles and requirements of the orga-
nization of the retail trade;

e sanitary-veterinary authorization of the
trade activity in accordance with this
law.

e organization of trade with markets [2].

Law no. 220-XVI of October 19, 2007 on
the state registration of legal persons and indi-
vidual entrepreneurs was completed and amended
according to other laws, regarding the single desk
(art. 2). Thus, the notion of “single desk for state
registration” is set out in a wider formula and
presents information from the State register of
legal entities and the State register of individual
entrepreneurs to Local Public Authorities for
taking them in the fiscal and statistical evidence,
together with the social and health insurance
houses [3].

The fee for state registration and the pro-
vision of information (art. 4) is given in the annex
to the law. The fee for the state registra-tion of the
legal entity, its subsidiary and its representation
amounts to MDL 1149 and for the state registra-
tion of the individual entrepreneur accounts for
364 lei. For drafting the act of establishment of the
legal person, the fee of MDL 120 is charged, and
for drafting the acts of establishment for the state
registration, the fee amounts to MDL 202.

In order to disclose the history of the legal
entity or the individual entrepreneur, from the
time of registration until the request of the
history, regarding the initial enterprise and the
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Pentru a dispune de informatia ,,istoricul
persoanei juridice sau al Intreprinzatorului
individual”, din momentul inregistrarii pana la
data solicitarii istoricului, privind intreprinderea
initiala si informatiile in ordine cronologica este
necesara achitarea taxei de 245 lei.

3. Analiza indicatorilor cu privire la
inregistrarea/radierea/ intreprinderilor pe
forme organizatorico-juridice, sectoare si
regiuni in perioada 2013 — iulie 2017

A. Indicatorii privind demografia intre-
prinderilor

Analiza datelor cu privire la nregistrarea,
radierea intreprinderilor din Republica Moldova,
conform datelor statistice ale Camerei Inregistrarii
de Stat (tabelul 1), reflectd anual o tendintda des-
crescitoare a Infiintdrii unor noi companii in
perioada 2013 — primele sapte luni ale anului 2017.

In anul 2016, numarul intreprinderilor
inregistrate a constituit 5673 de Tntreprinderi,
sau cu 312 intreprinderi (cu 5,2%), mai putin
fata de anul 2015 si cu 558 de intreprinderi (cu
8,9%), mai putin, fatd de anul 2013. In primele
sapte luni ale anului 2017, numarul intreprin-
derilor inregistrate a constituit 3810 unitati, iar
numarul intreprinderilor radiate a intrecut anul
2016 cu 621 de unitati sau cu 115,3%. Numarul
intreprinderilor nete are valoarea negativa si
constituie — 866 de unitati.

information in chronological order, it is necessary
to pay the fee of MDL 245.

3. Analysis of indicators on registration /
deletion /of enterprises by organizational-legal
forms, sectors and regions in 2013 — July 2017

A. Demographic indicators of enter-
prises

The analysis of data on the registration of
enterprises in the Republic of Moldova, accor-
ding to the statistical data of the State Chamber
of Registration (Table 1), reflects annually a
decreasing trend of the establishment of new
companies in the period of 2013 — the first seven
months of 2017.

In 2016 the number of registered enter-
prises constituted 5673 enterprises, or with 312
enterprises (by 5.2%) less than in 2015 and by
558 enterprises (by 8.9%) less than in 2013. In
the first seven months of 2017, the number of
registered enterprises constituted 3810 units and
the number of deleted enterprises exceeded 2016
by 621 units or by 115.3%. The number of net
companies has a negative value and constitutes —
866 units.

Tabelul 1/ Table 1

Dinamica inregistrarii si radierilor in Registrul de Stat, anii 2013 — iulie 2017 /
Dynamics of registration and deletions in the State Registry, from 2013 to July 2017

. .. . 7 luni/

Indicatorii / Indicators 2013 | 2014 | 2015 | 2016 month 2017
Numarul 1ntrep_r1nder110r 1nre_glstratef unitati / 6231 6263 5985 5673 3810
Number of registered enterprises, units
Numarul intreprinderilor re.ldlate, unitati / 2808 | 2770 | 3905 | 4055 4676
Number of deleted enterprises, units
Numarul 1ntrepr1nder11_0r nete, unitafi / 3423 | 3493 | 2080 | 1618 866
Number of net enterprises, units

Sursa: www.cis.gov.md. Statistica. Intreprinderile inregistrate in anii 2000-2017 [sursd
electronica] | Source: www.cis.gov.md. Statistics. Companies registered in the years 2000-2017

[electronic source]

Dupa inregistrare, pentru obtinerea licentei,
conducitorul intreprinderii depune la autoritatea
de licentiere respectiva, personal sau prin scri-
soare recomandatd, sau prin posta electronica, o
declaratie, ce contine: denumirea, forma juridica
de organizare, sediul, IDNO al Tintreprinderii,
adresa si IDNP al persoanei fizice. De asemenea,
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After registration, in order to obtain the
license, the company’s manager submits a sta-
tement to the licensing authority personally, or
by registered letter or by e-mail, which contains:
the name, legal form of organization, headquar-
ters, IDNO of the enterprise, address and IDNP
of the natural person. Also, the declaration shall
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in declaratie, se Inscrie genul de activitate, pentru
a carui desfasurare solicitantul de licentd inten-
tioneaza sa obtina licenta sau sd o prelungeasca.

Genurile de activitate supuse reglemen-
tarii prin licentiere, precum si documentele nece-
sare pentru obtinereca sau prelungirea licentei,
sunt stipulate in articolele 8 si 10 ale Legii nr.
451 din 30.07.2001 privind reglementarea prin
licentiere a activitatii de intreprinzator.

Prin Legea nr.138 din 17.06.16 cu privire la
modificarea si completarea unor acte legislative,
este data definitia persoanei juridice inactive: daca,
n decurs de 12 luni de la data inregistrarii sau pe
parcursul ultimilor 3 ani, nu a prezentat darile de
seama fiscale, nu are datorii la bugetul public
national, nu a efectuat operatiuni pe niciun cont
bancar, nu a fost inregistratd in calitate de contri-
buabil al TVA etc. Toate aceste stipulari se refera
si la intreprinzatorul individual inactiv.

Conform modificarilor si completarilor
facute la Legea nr.220-X VI din 19 octombrie 2007
privind Tnregistrarea de stat a persoanelor juridice
si intreprinderilor individuale, Inspectoratul Fiscal
Principal de Stat prezinta trimestrial organului
inregistrarii de stat informatia despre persoanele
juridice inactive pentru a decide asupra radierii
acestora din Registrul de Stat.

Daca procedurile de inregistrare a unei
intreprinderi au fost mult simplificate Tn ultimii
ani, durata deschiderii unei firme ajungand la
cateva zile, iar in regim de urgentd si in patru
ore, inchiderea acesteia reprezinta un proces
indelungat, costisitor si incarcat de tot felul de
,hartii”. Este adevarat ca acest proces complicat
si de duratd depinde foarte mult si de moda-
litatea de desfiintare (voluntard sau impusa), de
forma organizatorico-juridica a societatii respec-
tive (cu raspundere limitatd, pe actiuni, cu aso-
ciat unic sau cu mai multi asociati), precum si de
motivele care stau la baza deciziei de inchidere.

Incetarea activitatii unei intreprinderi, de
obicei, nu rezulta din prima cu eliminarea din
Registrul CIS, de multe ori, unele Tntreprinderi
prefera sa-si suspende activitatea pe un termen
nelimitat, care, uneori, poate dura si ani de zile.
Acest fapt este prevazut de art.17 din Legea nr.
235 din 20.07.2006 ,,Cu privire la principiile de
bazd de reglementare a activitatii de intreprin-
zator” [4]. Acelasi articol prevede regulile de
suspendare a activitatii si, anume, sistarea tem-
porard a valabilitatii si/sau retragerea licentei,
autorizatiei pentru activitatea de intreprinzator si
conform alineatului sase al art.17 ,,reluarea acti-

indicate the type of activity for which the license
applicant intends to obtain the license or to
prolong it.

The types of activity subject to licensing
regulation, as well as the documents necessary
for obtaining or extending the license are
stipulated in Articles 8 and 10 of Law no. 451 of
30.07.2001 regarding the licensing regulation of
the entrepreneurial activity.

The Parliament’s Law no.138 of 17.06.16
on the amendment and completion of some legis-
lative acts gives the definition of the inactive
legal entity if within 12 months from the date of
registration or during the last 3 years did not
present the fiscal statements, has no debts to the
national public budget, has not performed ope-
rations on any bank account, has not been regis-
tered as VAT taxpayer, etc. All these stipulations
also refer to the inactive individual entrepreneur.

According to the amendments and addi-
tions made to the Law no.220-XVI of October
19, 2007 on the state registration of legal entities
and individual entrepreneurs by the given law the
Main State Tax Inspectorate presents quarterly to
the state registration authority the information on
inactive legal entities in order to decide on their
removal from the State Register.

If the procedures for registering a business
have been greatly simplified in recent years, the
duration of a company’s opening reaching a few
days, and in an emergency form, even four hours,
its closure is a lengthy, costly and hard process of
all sorts of “papers”. It is true that this compli-
cated and lasting process also depends very much
on the way of liquidation (voluntary or imposed),
on the organizational and legal form of the res-
pective company (limited liability, joint stock,
with one or more associates), as well as the rea-
sons behind the closure decision.

The cessation of an enterprise’s activity
usually does not result immediately with the
deletion from the SCR Register; many times,
some companies prefer to suspend their activity
indefinitely, which may sometimes last for years.
According to the Law no. 235 of 20.07.2006 “On
the basic principles of regulating the entrepre-
neurial activity” [4]. Art.17, “suspending (restric-
ting) entrepreneurial activity means the tempo-
rary suspension of validity and / or withdrawal of
the license/ authorization for the entrepreneurial
activity, which has the effect of not being able to
continue this activity at the level of the enterprise
or its authorized functional unit” [4].
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vitatii de Intreprinzator conform hotararii instan-
tei de judecata” [4].

Totusi, unele cerinte, impuse de legislatia
in vigoare, necesitd bani si mai ales timp. La
insistenta comunitatii de afaceri, a expertilor lo-
cali si internationali, Ministerul Economiei, in
colaborare cu Programul Agentiei Statelor Unite
pentru Dezvoltarea Internationala (USAID), a
elaborat si prezentat legile ce propun optimizarea
procedurilor si a perioadei de timp necesare unui
agent economic pentru lansarea, desfasurarea si
lichidarea afacerii prin aplicarea unor proceduri
inovationale 1n reglementarea afacerilor.

Numarul intreprinderilor radiate din an in
an creste si, in anul 2016, a atins cifra de 4055
de unitati, sau de 1,44 ori mai mult, in compa-
ratie cu anul 2013. Cadrul legal de radiere din
Registrul de Stat impune o serie de etape, care
solicitd timp si efort. Intr-o asemenea situatie, o
parte dintre agentii economici preferda sa-si
mentina Intreprinderile in stare inactiva.

B. Distributia Tntreprinderilor nregis-
trate/radiate la nivel teritorial

Datele tabelului 2 demonstreaza ca inre-
gistrarile mai masive, in ultimii ani, au reusit ca,
in structura numarului de intreprinderi inre-
gistrate, Tn medie, pe anii 2013-2017, sa predo-
mine Tnregistrarile in filiala Chisinau a Camerei
Tnregistrarii de Stat cu proportia 63%, in timp
ce, in filialele din raioane, Inregistrarile au cons-
tituit 37%.

Tendintele de scadere a numarului de intre-
prinderi inregistrate se observa atat in filiala
Chisinau a Camerei Inregistririi de Stat, cat si in
filialele din raioane.

However, some of the requirements im-
posed by the legislation in force require money
and especially time. At the insistence of the busi-
ness community, local and international experts,
the Ministry of Economy, in collaboration with
the United States Agency for International
Development Program (USAID) has drafted and
presented laws aiming to optimize the procedures
and the time needed for an economic agent to
launch, develop and liquidate the business by
applying innovative business regulation.

The number of deleted enterprises increa-
ses and in 2016 it reached 4055 units or by 1.44
times more compared to 2013. The legal frame-
work of deletion from the State Register imposes
a series of stages and these stages require time
and effort. In this situation, some of the economic
agents prefer to keep their businesses inactive.

B. Distribution of registered/deleted
enterprises at the territorial level

The data from table 2 show that the more
massive recordings in recent years have succee-
ded that in the structure of the number of regis-
tered enterprises in average for the years 2013-
2017 to prevail registrations in the Chisinau
branch of the State Chamber of Registration with
the proportion of 63%, while in the branches in
the districts, the records accounted for 37%.

The trends of decreasing the number of
registered enterprises are observed both in the
Chisinau Branch of the State Chamber of Regis-
tration and in the branches in the districts.

Tabelul 2/ Table 2

Evolutia inregistrarii intreprinderilor de filiala Chisinau si filialele din raioane
Tn anii 2013 — primele sapte luni ale anului 2017 / Evolution of registration of enterprises of
branch Chisinau and subsidiaries of the districts in the years 2013 - the first seven months

of the year 2017
Tnregistrarea intreprinderilor / 7 luni/
Enterprise registration 2013 | 2014 | 2015 | 2016 months 2017
Filiala Chisinau, un. / Chisinau branch, units 3785 | 4035 | 3873 | 3661 2405
Filialele din raioane, un. / District branches, units | 2446 | 2228 | 2112 | 2012 1405
Total / Total 6231 | 6263 | 5985 | 5673 3810

Sursa: www.cis.Gov.md. Statistica. Intreprinderile inregistrate in anii:2000-2017 [sursd
electronica] | Source: www.cis.gov.md. Statistics. Companies registered in the years 2000-2017
[electronic source]
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In dinamica, pe anii 2013-2016, numarul
intreprinderilor inregistrate in filiala Chisindu
creste fatd de anul 2013: in anul 2014 — cu 250
de unitati sau cu 6,6%, in anul 2015 — cu 88 de
unitati sau cu 2,3%, iar in anul 2016, descreste
cu 124 de unitati sau cu 3,7% (tabelul 3). In
filiala Chisindu, numéarul intreprinderilor radiate
a atins cifra maxima in primele sapte luni ale
anului 2017 — 1466 de intreprinderi, numarul este
mai mare, In comparatie cu anul 2016, cu 607
intreprinderi sau cu 70,7%, si fatd de anul 2013,
cu 131, 6% (tabelul 3).

During 2013-2016, the number of enter-
prises registered in the Chisinau branch increased
compared to 2013: by 2014, by 250 units or by
6,6%, in 2015 by 88 units or by 2,3% and in 2016
decreases by 124 units or by 3.7% (table 3). In
Chisinau branch, the number of enterprises that
have been deleted reached the maximum figure in
seven months of 2017-1466 enterprises, their
number being higher compared to 2016 by 607
enterprises or by 70.7%, and compared to 2013
by 131.6% (table 3).

Tabelul 3/ Table 3

Evolutia intreprinderilor nete in filiala Chisinau si filialele din raioane
in anii 2013 — primele sapte luni ale anului 2017 / Evolution of net enterprises in Chisinau
branch and district branch offices in the years 2013 — seven months of 2017

7 luni/

2013 2014 | 2015 | 2016 months 2017
Numarul intreprinderilor inregistrate in filiala
Chisindu, unitati / Number of registered enterprises | 3785 4035 | 3873 | 3661 2405
in the Chisinau branch, units
Numarul intreprinderilor radiate in filiala Chisinau,
unitati / Number of deleted enterprises in the 633 785 880 | 859 1466
Chisinau branch, units
Numarul intreprinderilor nete in filiala Chisindu
unitati / Number of net enterprises in the Chisinau 3152 3250 | 2993 | 2802 939
branch, units
Numarul intreprinderilor inregistrate in filialele
teritoriale, unitati / Number of registered enterprises | 2446 2228 | 2112 | 2012 1405
in the district branches, units
Numarul intreprinderilor radiate in filialele
teritoriale, unitati / Number of deleted enterprises in | 2175 1985 | 3025 | 3196 3210
the district branches, units
Numarul intreprinderilor nete in filialele teritoriale,
unitati / Number of net enterprises in the district 172 243 -913 | -1184 -1805
branches, units
Numarul 1ntrepr1nder1_10r nete total, unitati / Total 3324 3493 | 2080 | 1618 866
number of net enterprises, units

Sursa: www.cis.Gov.md. Statistica. Intreprinderile inregistrate in anii:2000-2017 [sursd
electronica] / Source: www.cis.gov.md. Statistics. Companies registered in the years 2000-2017

[electronic source]

Numarul Tntreprinderilor finregistrate Tn
filialele teritoriale, in comparatie cu anul 2013,
este in descrestere: in anul 2014 — cu 218 unitati
sau cu 9,8%, in anul 2015 — cu 334 de unitati sau
13,7%, iar in 2016 cu 434 de unititi sau cu 17,8%.

Intreprinderile radiate in filialele terito-
riale, in raport cu anul 2013: in anul 2014, des-
creste numarul intreprinderilor radiate cu 190 de

The number of enterprises registered in the
territorial branches in comparison with 2013 is
decreasing: in 2014 by 218 units or by 9.8%, in
2015 by 334 units or 13.7%, and in 2016 by 434
units or by 17, 8%.

Deleted enterprises in territorial branches
in relation to 2013: in 2014, the number of dele-
ted enterprises decreases by 190 units or by
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unitati sau cu 8,7%, in anul 2015, numarul lor
creste pana la 3025 de unitati — cu 850 de unitati
mai mult sau cu 39,1%, in anul 2016, numarul
lor a crescut pana la 3196 de unitati cu 47% mai
mult, iar in primele sapte luni ale anului 2017
numarul intreprinderilor radiate a atins cifra
maxima — de 3210 unitati. Deoarece, numarul
intreprinderilor radiate in perioada 2015 — pri-
mele sapte luni ale anului 2017 au atins cifre
mari, numarul intreprinderilor nete, in aceasta
perioada, este o valoare negativa (-).

Rezultate si discutii.

Politicile regulatorii structurale au influ-
enta lor benefica la dezvoltarea antreprenoria-
lului, mai ales Tn prezent, cand procesele demo-
grafice duc la scurgerea populatiei active, cand
infrastructura de productie in spatiul rural este
slab dezvoltata, cand statul, din insuficienta de
mijloace banesti, nu poate sustine pe deplin
producatorii.

»Atractia investitionald” are sorti de izbanda
atunci, cand statul creeaza conditii: pentru toate
categoriile de antreprenori in privinta costului
scazut la inregistrarea si radierea intreprinderilor,
diminuarea numarului de acte permisive la nre-
gistrare, optimizarea presiunii fiscale, crearea unor
facilitati fiscale si stimularea in procesul activitatii
agentilor economici care directioneaza o parte din
profit la: investitii in infrastructurd, si reutilarea
tehnologica a intreprinderilor.

De asemenea, este captivanti notiunea de
»atractie investitionald” pentru investitorii straini
la inregistrarea/radierea companiilor strdine,
complexitatea mecanismelor ale politicii regula-
torii, atitudinea Guvernului fatd de dezvoltarea
micului business, impactul cadrului normativ-
legislativ la petrecerea reformelor structurale.

Investitorii straini, Inainte de a deschide
afacerea, analizeaza: capacitatile administrative
de implementare a politicilor, facilitatile acor-
date de guverne la impunerea fiscala, eficienta
reformelor structurale, sustinerea investitorilor
in organizarea si realizarea productiei.

Fluxul redus al investitiilor iIn economia
Moldovei, atat intern, cat si extern, nu a fost in
stare sa contribuie la crearea noilor capacitati de
productie si a locurilor de munca. Lipsa condi-
tiilor prielnice pentru desfasurarea activitatilor
de business, cand reformele economice se
desfasoara anevoios, investitorii autohtoni nu
riscau sa facd investitii de proportii, iar pentru
investitorii straini tara nu prezintd destul interes,
tinand cont de piata interna constransa.
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8,7%, in 2015 their number increases to 3025
units — by 850 units more or by 39,1%, in 2016
their number increased to 3196 units, by 47%
more, and in the first seven months of 2017 the
number of deleted enterprises reached the maxi-
mum figure of 3210 units. As the number of
deleted enterprises during the period 2015 —
seven months of 2017 reached high figures, the
number of net enterprises in this period is with
the (-) sign.

Results and discussions.

Structural regulatory policies have their
beneficial influence on entrepreneurship develop-
ment, especially when demographic processes
lead to leakage of the active population, when
rural production infrastructure is poorly deve-
loped, when the state in lack of money cannot
fully support producers.

“Investment attractiveness” has a lot of
success when the state creates conditions: for all
categories of entrepreneurs in terms of the low
cost of registering and deleting businesses, dimi-
nishing the number of permissive registration do-
cuments, optimizing fiscal pressure, creating tax
incentives and stimulating the process the activity
of economic agents that directs part of the profit
to: investments in infrastructure, and the techno-
logical re-engineering of enterprises.

Also, the notion of “investment attract-
tiveness” is captivating for foreign investors to
the registration/ deletion of foreign companies,
the complexity of the regulatory policy mecha-
nisms, the attitude of the Government towards
the development of small business, the impact of
the normative and legislative framework on the
structural reforms.

Foreign investors, before opening the busi-
ness, analyse: administrative capacities for policy
implementation, government facilities to tax
enforcement, structural reform efficiency, and
investor support in organizing and delivering
production.

The low flow of investments in the Moldo-
van economy, both internally and externally, was
unable to contribute to the creation of new pro-
duction capacities and jobs. The lack of favou-
rable conditions for carrying out business acti-
vities, when the economic reforms are difficult,
the domestic investors did not risk to make large
investments, and for the foreign investors the
country is not interested enough, taking into
account the constrained domestic market.
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Lichidarea intreprinderilor se petrece n
prezent conform modificarilor petrecute in iunie
2017 la Codul fiscal, in ceea ce priveste con-
siderarea perioadei fiscale in timpul adoptarii
deciziei de lichidare a intreprinderii, platii de
lichidare la repartizarea activelor agentului
economic lichidat.

Prin Legea nr.104 din 9 iunie 2017 pentru
modificarea si completarea unor acte legislative,
au fost introduse un sir de completari la Codul
fiscal, care se refera la regimul fiscal, atunci
cand intreprinderile se lichideaza, cu precizarea
regimului fiscal, care se ia Tn considerare la ince-
putul anului calendaristic pana la data intocmirii
bilantului provizoriu de lichidare[5].

Legea in cauza stipuleaza ca, daca subiectul
impunerii, aflat in proces de lichidare, nu a depus
cererea privind anularea Inregistrarii in calitate
de contribuabil al TVA in legatura cu lichidarea,
pand la 1inceperea controlului fiscal, Serviciul
Fiscal de Stat este in drept sa anuleze de sine
statator inregistrarea contribuabilului cu TVA.

In cazul lichiddrii, anularea inregistrarii
drept contribuabil al TVA, se efectueaza in baza
cererii depuse de contribuabil pana la data ince-
perii controlului fiscal in legaturd cu lichidarea
agentului economic. Agentul economic aflat Tn
proces de lichidare este obligat sd prezinte Ser-
viciului Fiscal de Stat darea de seama la impozitul
pe venit pentru perioada fiscala stabilita.

In legea nominalizati, se introduce art.
224 conform caruia Serviciul Fiscal de Stat
efectueaza controlul fiscal in legaturda cu lichi-
darea agentului economic n baza criteriilor de
risc, de neconformare fiscala in termen de cel
mult 20 de zile lucrdtoare de la data prezentarii,
in prealabil, a darii de seama cu privire la
impozitul pe venit.

Conform art.227* al legii nominalizate,
obligatiile fiscale in proces de lichidare, restante
dupa lichidarea activelor, se sting de catre aso-
ciati, actionari, membrii-fondatori in limita ras-
punderii patrimoniale stabilita de legislatie.

Prin legea 104 din 2017, art. 37 din Legea
nr. 220/2007 privind inregistrarea de stat se
completeazd cu punctul 6 ,, Certificatul privind
lipsa restantelor fata de bugetul public national
in cazurile stabilite de prezenta lege se emite de
catre Agentia Servicii Publice in baza informa-
tiei obtinute din sistemul informational autorizat
al infrastructurii” [5].

In prezent, Legea nr.220-XVI din 19
octombrie 2007 ,,Cu privire la inregistrarea de

The liquidation of enterprises is currently
taking place in accordance with the amendments
made in June 2017 to the Fiscal Code, regarding
the tax period during the decision to liquidate the
company, the liquidation payment on the distri-
bution of assets of the liquidated economic agent.

By Law n0.104 of June 9, 2017 on amen-
ding and completing some legislative acts, a
series of amendments to the Fiscal Code referring
to the tax regime when companies are liquidated
were introduced, there is noted the tax regime
that starts from the beginning of the calendar year
up to the date of drawing the provisional liqui-
dation balance sheet [5].

The law in question stipulates that if the
subject of the taxation, which is in the process of
liquidation, did not file the application for the
cancellation of VAT registration as a taxpayer
in connection with the liquidation until the begi-
nning of the fiscal control, the State Tax Service
has the right to cancel the taxpayer’s VAT regis-
tration.

In the case of liguidation, the cancellation
of tax registration as a taxpayer is made on the
basis of the request submitted by the taxpayer up
to the date of beginning of tax control in connec-
tion with the liquidation of the economic agent.
The economic agent in liquidation process is
obliged to submit to the State Tax Service the
income tax report for the established tax period.

The mentioned law introduces art. 224,
according to which the State Tax Service carries
out the fiscal control in connection with the
liquidation of the economic agent on the basis of
the risk criteria for non-compliance within no
more than 20 working days from the date of the
presentation of the report on the income tax.

According to art.227" of the aforementio-
ned law, the fiscal obligations in liquidation pro-
cess, outstanding after the liquidation of the assets,
are extinguished by associates, shareholders, foun-
ding members within the limits of the patrimonial
liability established by the legislation.

By law 104 of 2017 art. 37 of the Law no.
220/2007 on the state registration is completed
with pt. 6 “The certificate on the lack of arrears
to the national public budget in the cases esta-
blished by the present law shall be issued by the
Public Services Agency based on the information
obtained from the authorized information system
of the infrastructure” [5].

At present, the Law no.220-XV1 of October
19, 2007 “on the state registration of legal entities
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stat a persoanelor juridice §i a intreprinzatorilor
individuali” prevede inregistrarea si radierea
simplificatd a intreprinzatorilor individuali, re-
ducerea actelor necesare radierii, radierea din
oficiu a persoanelor juridice inactive.

Ca urmare a indeplinirii HG nr.597 din 21
octombrie 2009 ,,Privind unele masuri de exe-
cutare a Legii nr.21-XVIII din 18 septembrie
20097, Agentia Servicii Publice a trecut din su-
bordinea Ministerului Tehnologiilor Informa-
tionale si Comunicatiilor in subordinea Ministe-
rului Justitiei.

Pe langd principalele atributii pe care le
indeplineste, obiectivul de baza al Agentiei Ser-
vicii Publice il constituie optimizarea si simpli-
ficarea continud a procedurii de inregistrare,
reorganizare si radiere a persoanelor juridice si a
intreprinzatorilor individuali, ajustand-o0 la stan-
dardele UE. Obiectivul mentionat este prevazut
in Strategia de reforma a cadrului de reglemen-
tare de stat a activitatii de intreprinzitor, apro-
bata prin HG nr.104 din 01.02.2007, iar actiunea
prioritard in realizarea acestui obiectiv rezida in
implementarea in cadrul Camerei Inregistrarii de
Stat a documentului electronic si a semnaturii
digitale. O alta masurad prioritard in realizarea
acestui obiectiv constd in optimizarea procedu-
rilor si largirea spectrului de servicii acordate
prin intermediul internetului.

Dizolvarea persoanei juridice are ca efect
deschiderea procedurii lichidarii, cu exceptia
cazurilor de fuziune si dezmembrare ce au ca
efect dizolvarea, fara lichidare.

Persoana juridicd inactivd §i Intreprinza-
torul individual inactiv se considera ca si-au
incheiat activitatea si sunt radiati din oficiu daca:

e nu au datorii la bugetul public national,
nu detin maginile de casa si de control
cu memorie fiscald;

e nu sunt fondatori ai unei persoane juri-
dice si nu au filiale si reprezentante,
organul inregistrarii de stat initiaza din
oficiu procedura de radiere [3].

Radierea persoanelor juridice din registrul
de stat se indeplineste conform art.25 din Legea
nr. 220-XVI din 2007 privind Tnregistrarea de
stat a persoanelor juridice §i a intreprinzatorilor
individuali. Inregistrarea dizolvarii persoanei
juridice se efectueaza in conformitate cu preve-
derile art. 89 din Codul civil, conform caruia
aceasta are loc: a) la expirarea termenului stabilit
pentru durata ei; b) potrivit hotararii organului ei
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and individual entrepreneurs” provides simpli-fied
registration and deletion of individual entrepre-
neurs, reduction of the acts necessary for the dele-
tions, ex officio deletion of inactive legal persons.

As a result of the fulfilment of GD no. 597
of 21 October 2009 “On some measures to en-
force Law no.21-XVIII of September 18, 20097,
the Public Services Agency has passed from the
subordination of the Ministry of Information
Technologies and Communications to the Minis-
try of Justice.

In addition to its main tasks, the basic
objective of the Public Services Agency is to
further streamline and simplify the procedure for
registration, reorganization and deletion of legal
entities and individual entrepreneurs by adjusting
it to EU standards. This objective is stipulated in
the Strategy for the reform of the regulatory fra-
mework for business activity, approved by Go-
vernment Decision no.104 of 01.02.2007, and the
priority action in achieving these objective results
in the implementation of the electronic document
and digital signature in the State Chamber of
Registration. Another priority measure in achie-
ving this goal is to optimize procedures and broa-
den the spectrum of services provided through
the Internet.

The dissolution of the legal person has the
effect of opening the liquidation procedure,
except for cases of mergers and dismantling
which result in dissolution, without liquidation.

The inactive legal entity and the individual
idle entrepreneur are deemed to have termina-
ted their activity and are automatically extingui-
shed if:

¢ have no debts to the national public bud-
get, do not own cash machines and con-
trol with fiscal memory;

o are not founders of a legal person and do
not have subsidiaries or representations,
the State Registration Authority initiates
the deregistration procedure ex officio [3].

The deletion of the legal entities from the
state register is performed according to art.25 of
the Law no. 220-XVI of 2007 on the state regis-
tration of legal entities and individual entrepre-
neurs. The registration of the dissolution of the
legal person shall be carried out in accordance
with the provisions of art. 89 of the Civil Code,
according to which it takes place: a) on the expiry
of the term set for its duration; b) at the decision
of its competent body; c) the fact that the legal
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competent; c) datoritd faptului ca persoana juri-
dica cu scop nelucrativ sau cooperativa nu mai
are niciun participant; d) altor cauze prevazute
de lege sau de actul de constituire [3].

Cererea de dizolvare depusa de organul
executiv al persoanei juridice si hotararea jude-
catoreascad constituie temeiuri pentru Inregistra-
rea dizolvarii. La data inregistrarii dizolvarii
persoanei juridice, administratorul acesteia de-
vine lichidator, dacd organul competent sau
instanta de judecatd nu desemneaza o altd per-
soana in calitate de lichidator.

Lichidatorul depune cererea de radiere a
persoanei juridice din Registrul de Stat in ter-
menele si in conditiile art.98 din Codul civil,
care prevede cd, dupa expirarea termenului de
30 de zile de la data aprobarii bilantului definitiv
de lichidare, activele persoanei juridice dizolvate
pot fi repartizate persoanelor indreptatite[6].

Persoana juridicd se considera lichidata
din momentul cénd registratorul adoptd decizia
de radiere. In cazul in care, dupa radierea per-
soanei juridice din Registrul de Stat, la organul
inregistrarii de stat a parvenit hotararea instantei
de judecata privind redeschiderea procedurii de
lichidare a persoanei juridice, organul inregis-
trarii de stat adopta, din oficiu, decizia de res-
tabilire a datelor din Registrul de Stat, potrivit
situatiei de pand la radierea persoanei juridice.
Dacid instanta de judecatd desemneazd un nou
lichidator, Tn Registrul de Stat, se vor inscrie da-
tele lichidatorului desemnat.

Radierea din Registrul de Stat a persoanei
juridice in privinta careia a fost redeschisa pro-
cedura de lichidare se efectueaza in baza hota-
rarii instantei de judecata[3].

Articolul 26, al Legii nr.220-XVI din 19
octombrie 2017 privind inregistrarea de stat a
persoanelor juridice si intreprinzatorilor indivi-
duali alin.1, prevede radierea din oficiu a per-
soanei juridice inactive si intreprinzatorului indi-
vidual inactiv, care se considera ca si-au Incheiat
activitatea. Daca aceste categorii de antreprenori
n-au datorii la bugetul public national, nu detin
casd de marcat control cu memorie fiscald, nu
sunt fondatori ai altei persoane juridice si nu au
filiale si reprezentante, organul inregistrarii de
stat initiazd, din oficiu, procedura de radiere din
Registrul de Stat a persoanei juridice inactive si
a intreprinzatorului individual inactiv, adoptand
decizia de initiere a procedurii de radiere. Infor-
matia privind lipsa/existenta datoriei la bugetul
public national se obtine de catre organul inre-

entity with the non-work aim or the cooperative
has no longer any participant; d) other causes
provided by law or constitutive act [3].

The dissolution request submitted by the
executive body of the legal person and the court
decision shall be grounds for the registration of
the dissolution. On the date of the registration of
the dissolution of the legal person, its adminis-
trator becomes a liquidator if the competent body
or the court does not designate another person
as liquidator.

The liquidator submits the request for
deletion of the legal entity from the State Re-
gister within the terms and under the conditions
of art.98 of the Civil Code, which stipulates that
after the expiration of the 30 day term from the
date of approval of the final liquidation balance,
the assets of the dissolved legal person may be
allocated to the entitled persons [6].

The legal person shall be considered as
liquidated as soon as the registrar adopts the dele-
tion decision. If, after the deletion of the legal entity
from the State Register, the state registration
authority has received the court decision on the
reopening of the liquidation procedure of the
legal person, the state registration body shall adopt,
ex officio, the decision to restore the data from the
State Register in accordance with the situation until
the legal person has been deleted. If the court
appoints a new liquidator, the data of the designa-
ted liquidator will be entered in the State Register.

Withdrawal from the State Register of the
legal entity in respect of which the liquidation
procedure has been reopened shall be carried out
on the basis of the judgment of the court [3].

Article 26 of the Law no.220-X V1 of Octo-
ber 19, 2017 on the state registration of legal per-
sons and individual entrepreneurs, par. 1 provides
for the ex officio removal of the inactive legal
entity and of the inactive individual entrepreneur
who are considered to have completed their acti-
vity. If these categories of entrepreneurs do not
have debts to the national public budget, they do
not own cash and control machines with fiscal
memory, they are not founders of another legal
entity and have no branches and representatives,
the state registration body initiates ex officio the
cancellation procedure from the State Register of
the inactive legal entity and of the inactive indi-
vidual entrepreneur, adopting the decision to ini-
tiate the deletion procedure. The information on
the lack / existence of the debt to the national
public budget is obtained by the state registration
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gistrarii de stat din sistemul informational auto-
matizat al Inspectoratului Fiscal Principal de
Stat ,,Contul curent al contribuabilului” [3].

Concluzii.

1. Legislatia Republicii Moldova fortifica
reglementarea activitdtii de Intreprinzator prin
introducerea ghiseului unic pentru a usura munca
intreprinzatorului de a obtine un act permisiv de
la autoritati publice in privinta: eliberarii unui
act permisiv determinat, initierea sau Incetarea
unui tip de activitate, initierea/ incetarea activi-
tatii de intreprinzator.

2. Ca rezultat, au fost create centre unice
de depunere a cererilor si eliberare a actelor de
inregistrare a agentilor economici la filialele
Camerei. A fost organizata activitatea filialelor
CIS conform principiului ghiseului unic in pri-
vinta obtinerii avizelor si informatiilor necesare
pentru inregistrarea de stat de la autoritatile
publice, precum s§i remiterea acestor autoritati,
prin intermediul retelelor electronice, a informa-
tiilor privind inregistrarea de stat, fard implica-
rea, In acest proces, a solicitantului inregistrarii.

3. Activitatea n regimul stabilit permite
efectuarea verificarii identitatii persoanei in Re-
gistrul de stat al populatiei, controlul existentei
datoriilor fondatorilor fatd de bugetul public na-
tional, aprobarea denumirii intreprinderii la Cen-
trul National de Terminologie, atribuirea coduri-
lor statistice, luarea 1n evidentd de catre Inspec-
toratul Fiscal Principal de Stat, Biroul National
de Statisticd, Casa Nationald de Asigurari So-
ciale si Compania Nationalda de Asigurari in Me-
dicind, preluarea avizelor pentru Monitorul
Oficial al Republicii Moldova.

4, Odata cu implementarea ,,ghiseului
unic” §i modificérilor operate in actele legisla-
tive si normative, Camera Inregistririi de Stat a
intreprins un sir de actiuni, care au simplificat la
maximum procedura inregistrarii unei intreprin-
deri, ce a dus la: reducerea circuitului de docu-
mente-suport de hartie, a numarului de acte pre-
zentate pentru inregistrate, a costurilor si terme-
nelor de Tnregistrare. Tn prezent, procesul de
inregistrare si initiere a unei afaceri dureaza, in
Republica Moldova, maximum 5 zile lucratoare,
iar la solicitare Tnregistrarea are loc intr-o zi sau
in 4 ore. Astfel, pe parcursul anului 2015, au fost
inregistrate 5985 de persoane juridice si intre-
prinzétori individuali, dintre care 2111(35%) in
regim de 24 ore si 472(8%) 1n regim de 4 ore.

5. Pe parcursul ultimilor ani, Parlamentul
Republicii Moldova a adoptat un sir de legi ce
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body from the automated information system of
the Main State Tax Inspectorate “Current account
of the taxpayer” [3].

Conclusions.

1. The legislation of the Republic of Mol-
dova strengthens the regulation of the entre-
preneurial activity by introducing the single desk
in order to facilitate the entrepreneur’s work to
obtain a permissive act from the public autho-
rities regarding: the issuance of a certain per-
missive act, the initiation or termination of a type
of activity, the initiation/ termination of entre-
preneurial activity.

2. As a result, unique centres for filing
applications and issuing registration documents to
economic agents at the Chamber’s subsidiaries
were created. The activity of the SCR subsidiaries
was organized according to the single desk prin-
ciple in order to obtain the necessary opinions and
information for the state registration from the
public authorities, as well as transmitting to these
authorities through the electronic networks, infor-
mation on the state registration without involving
the registration applicant in this process.

3. The activity under the established regi-
me allows to verify the identity of the person in
the State Register of the population, to control the
existence of the founders’ debts to the national
public budget, to approve the name of the enter-
prise at the National Terminology Centre, to
assign the statistical codes, to register at the Main
State Tax Inspectorate, The National Bureau of
Statistics, the National Office of Social Insurance
and National Health Insurance Company, taking
over the notifications for the Official Gazette of
the Republic of Moldova.

4. At the same time, with the implemen-
tation of the “single desk” and the modifications
made in the legislative and normative acts, the
State Chamber of Registration took a number of
actions that simplified the procedure of registe-
ring an enterprise to the maximum, which led to:
reducing the circuit of paper-format documents,
of the number of documents submitted for regis-
tration, costs and registration deadlines. The
process of registering and starting a business lasts
in the Republic of Moldova today for a maximum
of 5 business days, and at the request, the regis-
tration takes place in 1 (one) day or 4 hours. Thus,
during the year 2015, 5985 legal persons and
individual entrepreneurs were registered, of which
2111 (35%) were registered in 24 hours and 472
(8%) in 4 hours.
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vizeaza intdrirea pozitiilor ghiseului unic in ceea
ce priveste Inregistrarea si lichidarea persoanelor
juridice si intreprinzatorilor individuali, prin
care au fost excluse un sir de avize solicitate
pentru Tnregistrarea afacerii, s-a completat Re-
gistrul de stat cu date informationale, prezen-
tarea de catre IFPS organului Inregistrarii de stat
a informatiei despre persoanele juridice inactive
pentru radierea din registru, in legislatie si-au
facut loc definitiile persoanelor juridice inactive,
taxele pentru inregistrarea de stat, precum si un
sir de masuri pentru imbunatatirea mediului de
afaceri 1n sectoarele economiei.

6. Inregistririle mai masive, in ultimii
ani, au reusit ca, in structura numarului de intre-
prinderi Tnregistrate, in medie, pe anii 2013 -
07.2017, sa predomine inregistrarile in filiala
Chisinau a Camerei Inregistrarii de Stat in pro-
portie de 63%, in timp ce, in filialele din repu-
blicd, inregistrarile au constituit 37%.

7. In privinta radierii intreprinderilor din
Registrul CIS, cadrul legal, Tn ultimii ani, a fost
imbunatatit considerabil.

5. Over the past few years, the Parliament
of the Republic of Moldova has adopted a series
of laws aimed at strengthening the positions of
the single desk for the registration and liquidation
of legal entities and individual entrepreneurs
through which: a series of notifications required
for the registration of the business were excluded,
the State Register was filled in with information
data, the presentation by MSTI to the state regis-
tration authority of the information on inactive
legal entities for deletion from the register. The
definitions of inactive legal entities, state registra-
tion fees, as well as a series of measures to impro-
ve the business environment in the sectors of the
economy have found their places in the legislation.

6. The massive registrations in recent years
have made it possible that in the number of enter-
prises registered on average during the years
2013 — 07.2017 to prevail registrations in the
Chisinau branch of the State Chamber of Regis-
tration with the proportion of 63%, while in the
branches in the republic they accounted for 37%.

7. With regard to the deletion of enterprises
from the SCR Register, the legal framework in
recent years has been considerably improved.
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O conditie indispensabila pentru dezvol-
tarea economicd a societdtilor pe actiuni o
reprezintd formarea unui capital propriu sufi-
cient pentru asigurarea prestigiului lor pe piata
de capital si obfinerea increderii investitorilor
in perspectivele de dezvoltare strategica.

In prezent, in literatura de specialitate
autohtona g§i internationald, nu s-a investigat
suficient si sub aspect complex confinutul eco-
nomic al capitalului propriu al societdfilor pe
actiuni. In acest context, in acest articol, este
prezentatd examinarea abordarilor raportate la
conftinutul economic al conceptului privind capi-
talul propriu, precum si analiza teoretico-stiin-
tifica a opticilor de definire §i a functiilor aces-
tuia. In baza investigatiilor efectuate, s-au iden-
tificat §i examinat cinci grupe de caracteristici
ale esentei capitalului propriu, precum §i s-a
fundamentat stiintific notiunea de ,,capital pro-
priu al societitii pe actiuni”. In plus, rafiunea
fundamentala a acestui articol tine de dezvol-
tarea economica a societdtilor pe actiuni din
Republica Moldova.

Cuvinte-cheie: capital propriu, societate
pe actiuni, active nete, sursa proprie de finangare.

JEL: M 40, M 49.

Introducere.

Cercetarea stiintifica a continutului eco-
nomic al conceptului privind capitalul propriu
este determinatd de importanta formarii si uti-
lizarii capitalului propriu pentru adoptarea unor
decizii tactice, operationale si strategice, legate
de: aprecierea atractivitatii actiunilor emise de
societatea pe actiuni si riscului de investire in
titlurile de valoare emise; elaborarea proiectelor
de investitii in activele imobilizate si circulante
ale societatii pe actiuni; stabilirea nivelului de
indatorare, la care poate apela societatea pe
actiuni, astfel, incat acesta sa nu se reflecte
negativ asupra echilibrului financiar; examinarea
alternativelor de finantare pe seama emisiunii
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An indispensable premise for the economic
development of joint-stock companies is getting
sufficient equity capital to ensure their prestige
on the capital market and to gain investors’ con-
fidence in the strategic development prospects.

At present, the economic aspect of the joint
stock companies’ equity capital has not been
analysed sufficiently and thoroughly, neither in
the national, nor in the international specialty
literature. In this context, this article considers
various approaches to the economic content of
the concept of equity, as well as the theoretical
and scientific analysis of the definitions (pers-
pectives) and their functions. The research ca-
rried out identified and studied 5 groups of cha-
racteristics related to the essence (meaning) of
equity; additionally a scientific foundation for the
notion of “equity of the joint-stock company” has
been laid down. Aditionally, the main reason of
this article is linked with economical develop-
ment of joint-stock company in the Republic
of Moldova.

Key words: equity, joint-stock company,
net assets, a self-financing source.

JEL: M 40, M 49.

Introduction.

The scientific research of the equity capital
economic concept is determined by the impor-
tance of gaining equity capital and using it in
taking some tactical, operational and strategic
decisions related to: appreciating the attractive-
ness/value of the shares issued by the joint stock
company and the risk of investing in the issued
securities; elaborating investment projects in the
joint stock company’s fixed and current assets;
determining the level of indebtedness which
might be reached by the joint stock company so
that it does not affect negatively its financial
balance; examining funding alternatives based on
the issue of securities compared to other options;
determining and assessing the feasibility of the
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valorilor mobiliare in comparatie cu alte variante;
determinarea si aprecierea caracterului adecvat
al politicii de dividende promovate de societatea
pe actiuni etc.

Desfasurarea activitatii economico-finan-
ciare a unei societati pe actiuni este conditionata
de existenta factorilor de dezvoltare, in cadrul
carora capitalul detine un loc esential.

Teoria si practica economica au fost si
continud sd fie preocupate de conceptul de ca-
pital. Continutul si sfera conceptului de capital
fac obiectul unor ample dezbateri atat politico-
ideologice, cat si metodologico-stiintifice.

Actualmente, ca urmare a aprofundarii si
extinderii abordarii conceptului de capital, exis-
td o varietate de termeni economici, Tn compo-
nenta carora figureaza si cel de capital.

Metode aplicate.

In vederea realizarii scopului propus, au
fost utilizate urmatoarele metode de cercetare
stiintifica: metoda dialectica, metoda de analiza
a literaturii de specialitate Tn domeniul cercetat,
metoda comparativa, inductia si deductia, abst-
ractia stiintifica etc. Metoda logica si-a regasit
expresia in cercetarea conceptului de capital
propriu, de la simplu la complex. Metodele apli-
cate au permis o analizd mai profundd a con-
ceptului de capital propriu.

Rezultate si discutii:

Continutul §i sfera conceptului de capital

Deoarece utilizatorii termenilor, care includ
si conceptul de capital, nu intotdeauna sunt de
acord cu continutul si sfera de cuprindere ale
acestor notiuni, in domeniul economic, se
intalnesc frecvent doua situatii:

1. Utilizarea unor termeni diferifi pentru
identificarea acelorasi confinuturi economice, In
particular: capitalul statutar sau capitalul social,
capitalul financiar sau capitalul propriu, capitalul
economic sau valoarea activelor disponibile etc.

2. Indicarea aceluiasi termen pentru con-
finuturi economice diferite. De exemplu, pro-
fesorul universitar Lazar Cistelecan, in prefata
lucrarii ,,Costul capitalului”, a autorului Gheorghe
Gavrilas, mentioneazi: ,,Capitalul reprezintd o
categorie economicd cu caracter istoric, fiind
definit, ca stoc de valori sau ca active, care, prin
implicarea Tn circuitul economic, poate genera
venituri pentru posesori” [6, p.9], la care se
raliaza si opinia cercetdtorului stiintific Camelia
Oprean, care considera ca ,,conceptul de capital
cuprinde ansamblul bunurilor posedate de un

dividend policy promoted by the joint stock com-
pany, etc.

The economic and financial activity of a
joint-stock company is conditioned by the exis-
tence of the factors of development, among
which the capital holds an essential place.

The concept of capital has been and is still
the focus of the economic theory and practice.
The content and area of the concept “equity”
generate considerable debates both of political-
ideological and methodological-scientific nature.

At present, further to a thorough and exten-
sive approach to the concept of capital, there has
been identified a variety of economic terms, among
which capital is also to be found.

Applied methods.

In order to achieve the proposed goal, the
following methods of scientific research were
used: the dialectical method, the method of
literature analysis in the researched field, the
comparative method, induction and deduction,
scientific abstraction, etc. The logical method has
found its expression by researching the concept
of equity, from simple to complex. The applied
methods allowed a deeper analysis of the concept
of equity.

Results and discussions:

The content and area of the concept of
capital

Due to the fact that users of the terms,
including of the concept of capital, do not always
approve of the content and the area of coverage
of these notions, the economic domain often
generates two situations:

1. Using some different terms to identify
similar economic contents, particularly: statutory
capital or social capital, financial capital or
equity, economic capital or the value of available
assets etc.

2. Using the same term for different eco-
nomic contents: for ex., the university professor
Lazar Cistelecan, in the preface of the work “The
cost of capital”, written by Gheorghe Gavrilas,
mentions that “the capital represents an economic
category with a historic nature defined as a stock
of values or as assets that can be involved in the
economic circuit, thus generating income for
holders/owners” [6, p.9]. At the same time, we
can further refer to the opinion of the scientific
researcher Camelia Oprean who believes that
“the concept of capital entails the range of assets
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individ sau de o societate” [8, p.28]. Astfel
definit, capitalul este egal cu marimea activelor
entitatii. Totodata, un grup de cercetatori stiinti-
fici roméni, sub coordonarea profesorului uni-
versitar Mihai Ristea sustin: ,,Capitalurile intre-
prinderii, ca surse de finantare cu caracter sta-
bil, reprezintd echivalentul valoric al resurselor
investite Tn active de proprietari (capitaluri
proprii) sau terte persoane (datorii pe termen
lung si mediu)” [11, p.69]. In aceeasi ordine de
idei, conferentiarul universitar roman, Radu
Baluna, afirma: ,,Capitalurile reprezinta echi-
valentul valoric al resurselor investite in active
de proprietari (capitaluri proprii) sau terte
persoane (datorii pe termen lung si scurt)” [1,
p.33]. De aceeasi parere sunt si economistii
romani Marius Dumitru Paraschivescu si Florin
Radu, care definesc capitalul ca ,totalitatea
surselor de finantare stabile, pe care Tntreprinderea
le poate utiliza in scopul procurdrii de active
necesare existentei si functionarii pe durata ei
de viata” [9, p.21]. Aceeasi parere o impartaseste
si profesorul universitar roman lon Bucur,
considerand ca: ,,in sensul cel mai general, prin
capitaluri, in contabilitate, se intelege totalitatea
surselor de care dispune o intreprindere pe termen
mediu si lung si pe care le utilizeaza in activitatea
pe care o desfasoard” [3, p.83].

Din cele prezentate, observim ca notiu-
nea de capital este abordatd sub doud aspecte
diferite: ca forma de manifestare si ca sursa de
finantare, sau prin prisma elementelor de activ
si pasiv din bilant. In aceasti ordine de idei,
economistul roman Mihaela-Brandusa Tudose
mentioneaza ca ,,in momentul infiintarii, intre-
prinderea dispune de doud forme de capital:
economic si social”, ,,adica acel capital prezen-
tat ca aport de diferite persoane fizice sau juri-
dice” [14, p.20].

Dupa parerea noastra, din punct de ve-
dere financiar-contabil, prin notiunea generala
de capital, trebuie delimitate sursele de finan-
tare ale activelor, care includ: sursele proprii
(capitalul propriu) si sursele imprumutate (dato-
rii pe termen lung si cele curente).

Tn contextul celor prezentate anterior, este
justificata si, concomitent, foarte importantd cer-
cetarea abordarilor conceptuale privind continutul
capitalului propriu, deoarece acesta constituie o
sursa de finantare stabild a societatii pe actiuni.

Particularitatile conceptului financiar §i
fizic al capitalului

Analizand continutul pct. 4.57 al Cadrului
general conceptual pentru raportarea financiara,
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held/owned by an individual or by a society” [8,
p.28]. These definitions imply that capital equals
the extent of the assets of an entity. Furthermore,
a group of Romanian scientific researchers, under
the guidance of the university professor Mihai
Ristea, state that “a company’s capital as sustai-
nable sources of financing represents the value
equivalent of the resources invested in assets by
owners (equity) or third parties (long-term and
medium-term debts)” [11, p.69]. On the other
hand, the Romanian Associate professor Radu
Baluna states that “capital represents the value
equivalent of the resources invested in assets by
owners (equity) or third parties (long-term debts
and short-term debts)” [1, p.33]. The same opi-
nion is shared by the Romanian economists
Marius Dumitru Paraschivescu and Florin Radu,
who define capital as “the number of sustainable
sources of financing that a company can apply to
purchase assets required for existence and func-
tioning during its lifecycle” [9, p.21]. The same
opinion is supported by the Romanian Professor
lon Bucur who considers that “generally spea-
king, capital, in accounting, represents all the
medium and long-term sources that a company
can apply during its activity” [3, p.83].

The above-mentioned imply that the notion
of capital is tackled under two different aspects:
as a form of manifestation and a source of finan-
cing or from the perspective of assets and liabi-
lities in the balance sheet. Thus, the Romanian
economist Mihaela-Brindusa Tudose mentions
that “upon the start-up, the company has two
types of capital: economic capital and statutory
capital”, “i.e. the capital that different natural per-
sons or legal entities contribute with” [14, p.20].

In our opinion, from the financial and
accounting point of view, the general notion of
capital entails sources of asset financing that in-
clude: one’s own sources (equity) and borrowed
sources (long-term debts and current debts).

That is the reason why it is very important
to research conceptual approaches to the content
of equity, because the latter represents a
sustainable source of financing of the joint-stock
company.

Features of financial concept and phy-
sical concept of capital

When analysing item 4.57 of the General
conceptual framework for financial reporting, we
can state that the definition of the term “capital”
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putem afirma cd, in definirea notiunii de capital,
se confruntd doud concepte, conceptul financiar
si cel fizic [4]. Conform conceptului financiar,
capitalul este sinonim cu activele nete sau cu
capitalurile proprii ale entitatii. Conform con-
ceptului fizic, capitalul reprezinta capacitatea de
productie a entitatii, exprimata in unitati de
productie pe zi. In acest context, un grup de
cercetatori stiintifici romani, sub coordonarea
profesorului universitar Mihai Ristea, mentio-
neaza: ,capitalul financiar este un concept
propriu opticii financiare si patrimoniale”, dar
»capitalul fizic porneste de la categoria de
capitaluri permanente (capital propriu + datorii
pe termen lung) si are in vedere reconstruirea, in
plan fizic, a capacititii de exploatare a capi-
talului” [11, p.31].

Tn functie de aceste doud concepte de
capital — financiar si fizic, Cadrul general con-
ceptual pentru raportarea financiara diferentiaza
si conceptele de mentinere a capitalului, si
anume: menfinerea capitalului financiar i
menfinerea capitalului fizic [4]. Conceptele de
mentinere a capitalului pornesc de la premisa ca
orice baza de evaluare folosita trebuie sa permita
mentinerea capacitatii de finantare a capitalului.

Potrivit actelor normative contabile men-
tionate mai sus, optiunea unei entitati din Repu-
blica Moldova, pentru cel mai potrivit concept,
trebuie sa aibd in vedere necesitatile utiliza-
torilor situatiilor financiare. Totodata, trebuie
mentionat cd Standardul National de Conta-
bilitate (SNC) ,,Capital propriu si datorii” [12],
SNC ,,Prezentarea situatiilor financiare” [13] si
Planul general de conturi contabile [10] trateaza
conceptul de mentinere a capitalului financiar,
ceea ce ne permite si mentiondm ca societatile
pe actiuni din Republica Moldova au posibi-
litatea sa aplice numai acest concept.

Caracteristici specifice capitalului pro-
priu al societdtii pe actiuni

Tn continuare, pentru a aprofunda con-
tinutul economic al conceptului de capital pro-
priu, consideram necesard examinarea carac-
teristicilor principale ale capitalului propriu
(figura 1). Caracteristicile recomandate de autori
disting capitalul propriu ca: obiect al conducerii
economice; valoare economica acumulata; sursd
generatoare de venituri; obiect al relatiilor de
piata; purtator al factorului de risc.

m

tackles two concepts: the financial concept and
the physical concept [4]. According to the
financial concept, capital is synonymous with the
net assets or the company’s equity. According to
the physical concept, capital represents the
production capacity of the company, expressed,
for example, in units of production per day. In
this context, a group of Romanian scientific
researchers, under the supervision of the uni-
versity lecturer Mihai Ristea, mentions that “the
financial capital is a concept belonging to com-
pany’s finances and assets”, but “the physical
capital originates from the category of permanent
capital (equity + long-term debts) and implies
physical reconstructions of the capacity to exploit
capital” [11, p.31].

Depending on these two concepts of capi-
tal — financial and physical, the General concep-
tual framework for financial reporting, distin-
guish the concepts of retaining capital, i.e. retai-
ning the financial capital and retaining the
physical capital [4]. The concepts of retaining
capital sustain primarily the fact that any ground
used for evaluation must enable retention of the
capacity to finance capital.

According to the above-mentioned accoun-
ting documents, an entity from the Republic of
Moldova must opt for the most adequate concept
in accordance with the needs of the users of the
financial situations. Moreover, it should be men-
tioned that the National Accounting Stan-dard
(NAS) “Equity and debts” [12], NAS *“Presenting
the financial situations” [13] and the General
Plan of Accounts [10] tackles the concept of
retaining financial capital that enables us to
state that joint-stock companies from the Repu-
blic of Moldova have the possibility to apply
only this concept.

Specific characteristics of the joint-stock
company’s equity

Furthermore, in order to provide a deeper
economic content for the concept of equity, it is
necessary to examine the main characteristics of
equity which are depicted in figure 1. The charac-
teristics recommended by the authors distinguish
equity as the subject of economic management;
accrued economic value; source of income;
subject of market economy relations, risk bearer.
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CAPITALUL PROPRIU AL SOCIETATII PE ACTIUNI /

JOINT-STOCK COMPANY’S EQUITY

Obiect al 5
conducerii Valoare Sursi
economice / economica generatoare
Obi f acumulata / de venituri /
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management
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Figura 1. Principalele caracteristici ale capitalului propriu al societatii pe actiuni /

Figure 1. The main characteristics of the joint-stock company’s equity
Sursa: elaborata de autori | Source: Drawn up by the authors

= Capitalul propriu ca obiect al conducerii
economice. In lucririle economistilor con-
temporani, esenta capitalului propriu
constd in mai multe notiuni: bogatie,
valoare economicd, resurse economice,
factor economic etc. Cu alte cuvinte,
capitalul propriu poate fi tratat ca o cate-
gorie economicd ce se manifestd in sfera
relatiilor economice si sociale. Consideram
ca capitalul propriu ca obiect al conducerii
economice, caracterizeaza gradul de
incredere in societatea pe actiuni, obiectul
relafiilor economice §i conditiile acestora,
capacitatea societdtii pe actiuni de a
conlucra etc.

Capitalul propriu ca valoare economica
acumulatd. In aceasta calitate, capitalul
propriu constituie o rezerva a valorii eco-
nomice acumulate. Evident, cresterea va-
lorii economice acumulate a capitalului
propriu determina cresterea valorii de pia-
ta a societatii, care conduce la o continua
crestere a averii actionarilor. Din punctul
nostru de vedere, capitalul propriu, ca
valoare economicd acumulatd reprezinta
o mdsurd a performanfei societdfii pe
actiuni ce tine direct de crearea de va-
loare pentru actionari.

Capitalul propriu ca sursa generatoare de
venituri. Actionarii sunt dispusi sa faca o
investitie riscantd in actiuni, numai daca
se asteapta si fie compensati printr-un
venit superior. Dupd parerea noastra, prin
capitalul propriu, ca sursd generatoare de
venituri, se inteleg veniturile primite sau

Equity as the object of economic mana-
gement. The works of modern economists
treat equity through a number of notions:
wealth, economic value, economic resour-
ces, economic factor, etc. In other words,
equity can be defined as an economic
category which is found in economic and
social relations. We believe that equity as
the subject/object of economic manage-
ment depicts the degree of reliability in the
Jjoint-stock company, the object of econo-
mic relations and their conditions, the
ability of the joint-stock company to
interact (co-work) etc.

Equity as the accrued economic value. In
this capacity, equity is viewed as a reserve
of the accrued economic value. It is
obvious that an increase of the accrued
economic value of equity determines the
increase of the company’s market value
which further leads to a sustainable growth
of the shareholders’ wealth. From our
point of view, equity as an accrued eco-
nomic value is a measure of the joint-stock
company’s performance directly related to
the creation of value for shareholders.
Equity as the source of income. The share-
holders are willing to make a risky invest-
ment in shares, only if they expect to be
rewarded by the highest income. In our
opinion, equity as a source of income re-
presents received income or income to be
received by the company and shareholders
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care urmeaza sd fie primite de cdtre socie-
tate Si actionari din utilizarea eficientd a
capitalului propriu. Aceasta ne permite sa
mentionam ca propriul capital al socie-
tatii pe actiuni comporti un caracter
creativ, adica se autovalorifica in procesul
utilizarii eficiente.
= Capitalul propriu ca obiect al relafiilor de
piata. Capitalul propriu, ca obiect al rela-
tiilor de piata, nu se limiteazad doar la
relatiile de pe piata financiara. Dupa pare-
rea noastra, capitalul propriu, ca obiect al
relatiilor de piata, reprezinta totalitatea
relatiilor dintre societatea pe actiuni si
actionarii sdi, precum $§i a raporturilor
dintre societatea pe actiuni si alte per-
soane fizice §i juridice privind emisiunea,
plasarea §i tranzactionarea actiunilor;
evaluarea patrimoniului societatii pe ac-
tiuni in scopul actionarii, privatizarii,
vanzarii, mostenirii; evaluarea pachetelor
de actiuni pentru rascumparare etc.
= Capitalul propriu ca purtator al factorului
de risc. Capitalul propriu este un capital
cu risc, fiindca nu exista nicio garantie cu
privire la remunerarea lui. Unele elemente,
care compun capitalul propriu, de exemplu,
capitalul social format din actiuni prefe-
rentiale cu dividende fixate, nu sunt ur-
marite de aceleasi riscuri, daca se are in
vedere o prioritate in distribuirea dividen-
delor si in ordinea de rambursare, in caz de
lichidare etc. in opinia noastra, capitalul
propriu, ca purtdtor al factorului de risc,
tine de posibilitatea societdtii pe acfiuni sa
acopere pierderile generate sau posibili-
tatea micsorarii profitului asteptat, de
posibilitatea pierderii totale sau partiale a
capitalului investit de actionari, cu proba-
bilitatea neexecutarii, de catre societate, a
obligatiilor sale fatd de actionari etc.
Generalizand cele expuse, conchidem ca
abordarile examinate releva trasaturile carac-
teristice ale capitalului propriu, din diferite
puncte de vedere, ce sunt strans legate si cer o
reflectare completa pentru formularea unei defi-
nitii mai ample a capitalului propriu al societatii
pe actiuni.
Opticile de definire §i functiile capita-
lului propriu
Din cele relatate pand acum, se poate
mentiona cd, actualmente, exista optici diferite

Bl ——

further to the efficient usage of equity. This

enables us to state that the joint-stock

company’s equity has a creative nature,

i.e. it capitalizes by itself in the process of

an efficient usage.

= Equity as the object of market economy
relations does not limit only to the rela-
tions on the financial market. To our mind,
equity as the object of market economy
relations, represents all the relations bet-
ween the joint-stock company and its
shareholders, as well as the relations bet-
ween the joint-stock company and other
natural persons and legal entities with
regard to the issue, investment and trade
of shares; assessment of the joint-stock
company’s assets in order to act, privatize,
sell, inherit; assessment of the stock to be
repurchased etc.

= FEquity is a risk-bearing capital, as there is

no guarantee for its remuneration. Some of
its elements, for ex. the statutory capital
made up of preferred shares with fixed
dividends do not bear similar risks, if we
refer to precedence in distributing divi-
dends and reimbursing in case of liquida-
tion etc. From our viewpoint, equity as a
risk bearer is related to the joint-stock
company’s ability to cover incurred losses,
its ability to decrease the expected profit,
to lose fully or partially the shareholders’
invested capital, a potential failure of the
company to honor its obligations towards
its shareholders etc.

Summing up the above-related, concerning
the approaches to the main characteristics of
equity, we conclude that the approaches under
discussion reveal the characteristics of equity
from different perspectives that are closely
interrelated and call for a full treatment in order
to generate a more ample definition of the joint-
stock company’s equity.

The perspectives to define equity and its
functions

Taking into account the above-mentioned
so far, we can point out the fact that, at present,
there are different views on the concept of equity.
This concept is applied with various meanings
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asupra conceptului de capital propriu. Acest
concept este folosit cu semnificatii foarte
diverse atat in literatura stiintifica, cat si in
practica economicd. Pentru a realiza un mini-
mum de rigoare stiintificd, este necesara subli-
nierea opticii, din care este definit capitalul
propriu. Din punctul nostru de vedere, se pot
distinge urméatoarele optici de definire a capita-
lului propriu al societatii pe actiuni: optica
contabila, optica juridica, optica economica si
optica financiara.

In optica juridicd, capitalul propriu al
societatii pe actiuni poate fi privit ca ansamblul
drepturilor de proprietate, pe care le detin si de
care beneficiaza actionarii. Aceastda definitie se
poate completa cu parerea cercetatorului stiin-
tific roman Mihaela-Brandusa Tudose, care
considera ca, din punct de vedere juridic, capi-
talul propriu ,,reprezinta primul indiciu al garan-
tiei pentru terte persoane” [14, p.25].

In optica contabild, capitalul propriu al
societatii pe actiuni rezida Tn sursele proprii de
finantare a societatii pe actiuni, inscrise in
pasivul bilantului si constituite prin aportul
actionarilor, prin autofinantare si din alte surse
nerambursabile.

In opinia noastrd, legitura dintre optica
contabila si cea juridica este foarte bine eviden-
tiatd, deoarece contabilitatea a fost si rimane, mai
mult sau mai putin, marcata de conceptele
juridice. De exemplu, structura capitalului social
ilustreaza aportul fiecarui actionar la formarea
capitalului social al societatii pe actiuni, aceasta
determinand conditiile de exercitare a puterii si
servind ca baza de repartizare a profitului net.

In optica economica, capitalul propriu al
societatii pe actiuni constituie o categorie eco-
nomicd ce poate fi privitd atat din punctul de
vedere al provenientei (capital social si supli-
mentar, rezerve, profit nerepartizat (pierdere
neacoperitd), alte elemente de capital propriu),
cat si din punctul de vedere al repartizarii pro-
fitului. Tn acest context, economistul roman
Dorel Berceanu sustine ca ,recurgerea la capi-
taluri proprii antreneaza o constrangere econo-
micd, in sensul cd impune firmei o anumita
remunerare a actionarilor sau asociatilor sai, ca o
prin capitaluri proprii. Aceastd remunerare se
realizeaza prin varsarea de dividende” [2, p.213].

In optica financiara, capitalul propriu al
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both in scientific literature and economic prac-
tice. To achieve a minimum of scientific accu-
racy, it is necessary to emphasize the perspective
that equity is defined from. In our opinion, one
can distinguish the following views to define the
joint-stock company’s equity: accounting, legal,
economic and financial.

From legal perspective, the joint-stock com-
pany’s equity can be seen as all the ownership
rights that shareholders have and enjoy. This
definition may further be supported by the opi-
nion of the Romanian scientific researcher Mi-
haela-Brandusa Tudose, who considers that le-
gally, equity “represents the first sign of guaran-
tee for third parties” [14, p.25].

From accounting perspective, the joint-
stock company’s equity represents the joint-stock
company’s own sources of financing, registered
in the liabilities of the balance sheet and raised
through shareholders’ contribution, self-financing
and other non-reimbursable sources.

We believe that there is an obvious connec-
tion between the accounting and the legal pers-
pectives as accounting has always been, more or
less, marked by legal concepts. For instance, the
structure of the statutory capital shows each
shareholder’s contribution to the joint-stock com-
pany’s statutory capital and determines the con-
ditions under which power is exercised and the
net profit is distributed.

From economic perspective, the joint-stock
company’s equity is an economic category that
can be regarded both from its origin point of view
(statutory capital and supplementary capital,
reserves, retained profit (uncovered loss), other
elements of equity) and from the perspective of
profit distribution. In this context, the Romanian
economist Dorel Berceanu claims that “using
shareholders’ equity leads to an economic cons-
traint, i.e. the firm must reward financially its
shareholders or associates, as a reason for an
ultimate possibility to finance through equity.
This remuneration is carried out through dividend
payment” [2, p.213].

From financial perspective, the joint-stock
company’s equity reveals the possibilities to
finance the company’s economic and financial
activity by means of its own sources of financing.
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finantare a activitatii economico-financiare a
societatii pe seama surselor de finantare proprii.

Din cele prezentate mai sus, reiese ca
exista diferente Tntre opticile de definire a capita-
lului propriu al societatii pe actiuni. Dupa parerea
noastra, alegerea opticii de abordare a capitalului
propriu trebuie sd se efectueze in functie de
obiectivele urmarite de utilizatorii de informatii.

Continutul capitalului propriu poate fi
examinat, intr-un mod mai riguros, facandu-se
referinta la functiile fundamentale pe care le
indeplineste si care vor fi cercetate in conti-
nuare. Astfel, economistul roman Gheorghe
Manolescu sustine: ,,capitalurile proprii au doua
functii: sa finanteze 0 parte a investitiei; sa
serveasca drept garanfie creditorilor Tntreprin-
derii, care finanteaza cealalta parte” [7, p.240].
O abordare mai largd a functiilor capitalului
propriu este prefiguratd de catre savantul rus
0O.V. Efimova, care distinge patru functii ale
capitalului propriu: a) operativd — ce consta in
mentinerea unei activitati continue; b) de pro-
tecfie — orientatd spre apdrarea capitalului
creditorilor si acoperirii pierderilor; ¢) de repar-
tizare — ce rezida in participarea la repartizarea
profitului; d) de reglementare — referitoare la
participarea anumitor subiecti (persoane fizice si
juridice) la conducerea entitatii [5, p.252].

Dupa parerea noastra, functia esentiala a
capitalului propriu al societatii pe actiuni consta
N asigurarea autonomiei financiare a societdfii
pe actiuni, deoarece permite libertatea de
actiune a societatii pe actiuni; confera societatii
pe actiuni un mare grad de independenta privind
alegerea investitiilor; permite diminuarea gradu-
lui de Tndatorare si, implicit, reducerea cheltuie-
lilor financiare; asigura accesul pe piata de
capital si atragerea investitorilor etc.

Concluzii.

Generalizdnd cele prezentate mai sus,
referitor la abordarile privind esenta capitalului
propriu, caracteristicile principale ale capitalu-
lui propriu, opticile de definire a capitalului pro-
priu si la functiile capitalului propriu, conside-
ram cd o definitie sugestivda a capitalului pro-
priu al societatii pe actiuni trebuie sd contina
urmatoarele aspecte:

— in primul rand, faptul cé acesta repre-

zinta o categorie economica,

— in al doilea rand, capitalul propriu

este una din sursele de finantare, pe
termen lung, a activititii economico-

Thus, the above interpretations indicate
that there are different perspectives to define the
joint-stock company’s equity. In our opinion, the
choice of the perspective to treat equity must
comply with information users’ objectives.

The content of equity may be considered
accurately referring to the fundamental functions
that are carried out by equity and further resear-
ched. Thus, the Romanian economist Gheorghe
Manolescu states that “equity has two functions:
to finance a part of the investment; fo serve as
security for the company’s creditors who finance
the remaining part” [7, p.240]. A larger approach
to the functions of equity is applied by the
Russian scientist O.V. Efimova who distinguishes
four functions of equity: a) operational — to
ensure on-going activity; b) security — to protect
creditors’ capital and cover losses; ¢) distribution
— to participate at profit distribution; d) regu-
latory — to enable certain subjects (legal entities
and natural persons) to run the entity [5, p.252].

From our viewpoint, the essential function
of the joint-stock company’s equity is to ensure
the joint-stock company’s financial autonomy,
because it allows for freedom of action, allocates
the joint-stock company a high degree of inde-
pendence with regard to the choice of investments,
enables a lower degree of indebtedness, and
implicitly, lower financial costs, allows for access
to the capital market and draws investors etc.

Conclusions.

Summing up the above-related concerning
the approaches to the essence of equity, the main
characteristics of equity, the perspectives to
define equity and its functions, we suggest to
include the following aspects into the definition
of the joint-stock company’s equity:

— firstly, it represents an economic cate-

gory;

— secondly, equity is one of the sources
of long-term financing of the joint-
stock company’s economic and finan-
cial activity;

— thirdly, it is necessary to emphasize the
fact that equity is raised through sha-
reholders’ contributions, self-financing
and other non-reimbursable sources;

— fourthly, it must ensure financial auto-
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financiare a societétii pe actiuni;

— 1n al treilea rand, este necesard evi-
dentierea faptului ca acesta se consti-
tuie prin aporturile actionarilor,
prin autofinantare si din alte surse
nerambursabile;

— 1n al patrulea rind, trebuie si asigure
autonomie financiara si majorarea
rentabilitatii societatii pe actiuni;

— Tnal cincilea rand, trebuie sa determine
cresterea valorii de piatd a societatii
pe actiuni, respectiv, cresterea valorii
de piatd a actiunilor societitilor pe
actiuni cotate si/sau maximizarea
veniturilor actionarilor.

Asadar, In opinia noastrd, notiunea inves-
tigata poate fi definitd in felul urmator: capitalul
propriu al societdtii pe actiuni, in calitate de
categorie economicd, reprezintd una din sursele
de finantare pe termen lung, constituitd prin
contributiile acfionarilor, autofinantare si din
alte surse nerambursabile in scopul asigurarii
autonomiei financiare, cresterii rentabilitatii i
valorii de piatd a societatii pe actiuni.

Tn final, subliniem ca, Tn procesul alegerii
strategiei de dezvoltare a societatii pe actiuni,
cautarii surselor de finantare a activitatii eco-
nomico-financiare, trebuie profund constientizata
importanta continutului economic si sfera con-
ceptului de capital propriu al societitii pe actiuni.

nomy and the joint-stock company’s
increased profitability;

— in the fifth place, it must determine the
increase of the joint-stock company’s
market value, respectively, the increase
of the market value of the company’s
listed shares and/or maximization of
shareholders’ earnings.

Thus, in our opinion, the term under consi-
deration can be defined as follows: the joint-
stock company’s equity as an economic category
represents one of the sources of long-term
financing, made up of shareholders’ contri-
butions, self-financing and other non-reim-
bursable sources with a view to ensuring finan-
cial autonomy, increased profitability and the
company’s market value.

Finally, we would like to point out that in
the process of selecting the strategy for the joint-
stock company’s development and in search of
sources of financing for the company’s economic
and financial activity, one must be fully aware of
the importance given to the economic content and
the domain of the concept of a joint-stock com-

pany’s equity.
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In aceastd lucrare, este pusa in discutie
terminologia utilizata in noul domeniu, numit
,,economie comportamentala” si cdtiva dintre
adeptii sai. Economia comportamentala, in mo-
dalitatea de plata primara, utilizata pentru fur-
nizorii de asistentda medicald spitaliceasca, nu-
mita DRG, este discutata in trei subsectiuni ale
acestei cercetari, cu cdteva reprezentari in do-
meniu. In multe situafii, economia comportamen-
tala devine psihologie economica. Unii dintre
factorii psihologici, care au impact asupra agen-
filor economici din sistemul de sandatate, sunt
stabiliti si indicatorii principali de performanta
ai cunoasterii oricarui spital sunt identificati si
calculafi in prezenta lucrare, pentru a oferi o
imagine de ansamblu in domeniu. Acestia au fost
supusi atentiei, prin analiza statistici matematica
privind determinarea intervalului de incredere a
duratei medii de spitalizare a unui compartiment
cu profil chirurgical. O serie de concluzii au fost
trase la sfarsitul acestui studiu, lasdand sesiunea
deschisa pentru o viitoare cercetare.

Cuvinte-cheie: grupe inrudite de diagnostic
— DRG, indicele de complexitate al cazurilor —
ICM, Categorii Majore de Diagnostic (MDCs),
DMS — durata medie de spitalizare, comporta-
mentul agentilor, anomalii, factori psihologici.
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The terminology used in the newly emerging
field called “behavioural economics” and some of
its contributors are discussed in this paper. Beha-
vioural economics, in the primal used way of
payment for the hospital care providers called
DRGs, is discussed along three subsections of this
research with some representations in the domain.
In many situations, behavioural economics beco-
mes economic psychology. Some of the psycholo-
gical factors that impact over the economic agents
in the health system are established and the key
performance indicators of knowledge of any
hospital are identified and calculated in this paper
to provide an overview in this area. They were
subject to statistical mathematical analysis to
determine the confidence interval for the average
length of stay of a surgical profile department. A
series of conclusions were made at the end of this
study leaving the session open for the future survey.

Key words: diagnosis-related groups -
DRG, index of complexity of cases — ICM, Major
Diagnostic Categories (MDCs), LOS — Length Of
Stay, companies’ behaviour, anomalies, psycho-
logical factors.
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1. Introduction

In an interview Dan Ariely, one of the well-
known researchers in behavioural economics, has
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1. Introducere

Tntr-un interviu, Dan Ariely, unul dintre cei
mai cunoscuti cercetatori in economia comporta-
mentald, a definit, in termeni simpli, acest nou
domeniu ca fiind in contrast cu economia-stan-
dard [1]. El a afirmat ca oamenii sunt rationali,
ca se comportd in modul cel mai bun pentru ei, ca
pot sa ia intotdeauna decizia corecta In economia-
standard, contrar economiei comportamentale,
care nu admite prea multe despre oameni, in
masura in care oamenii nu se comporta asa cum
te-ai astepta sd se comporte dintr-o perspectiva
perfect rationala. Economia comportamentald
examineazd oamenii prin analizarea comporta-
mentului uman si, deoarece ei actioneaza diferit
fatd de asteptiri, adesea irational, acest lucru
conduce la concluzii distincte despre modul n
care Intreprinderile ar trebui sa actioneze sau cum
ar trebui sa lucreze diferite companii [1].

Eforturile unor economisti de a adapta teo-
riile economice bazate pe rationalitate la realitatea
comportamentului uman complex au produs ,,eco-
nomia comportamentald”. Cercetarea in psihologie
urmareste sa identifice modul in care oamenii
gandesc si nu semnaleaza erorile de judecata [2].

Economia comportamentald este organi-
zatd in jurul unor descoperiri experimentale care
sugereazd neajunsuri ale teoriilor economice
standard. Cele mai celebre dintre acestea sunt (i)
esecurile teoriei utilitatii asteptate; (ii) efectul
inzestrarii; (iii) reducerea hiperbolica si (iv) pre-
ferintele sociale [3, p. 1].

Majoritatea scrierilor lui Adam Smith, des-
pre ceea ce consideram astazi a fi economie com-
portamentala, au aparut intr-una din cele mai vechi
carti ale sale ,,Teoria morald a sentimentelor”,
publicata in 1759. Aici, Smith a vorbit despre
autocontrol, demonstrand o profunda intelegere,
descriind individul ca pe o lupta intre ,,pasiuni” si
ceea ce el numea ,,spectatorul nostru impartial”.
Ca majoritatea economistilor, care afirmd ca
Smith este primul care a spus acest lucru, am
aflat despre declaratie numai dupa ce am propus
un model ntr-un articol precedent [4, pp. 4-7].

Herbert Simon a folosit notiunea de ,,ratio-
nalitate marginitd”, care este un concept propus
de el, ce contesta notiunea unei viziuni a rationa-
litatii umane raportate la matematica. Rationali-
tatea este limitatd, deoarece exista limite ale
capacitatii noastre de gandire, ale informatiilor
disponibile si ale timpului (Simon, 1982). Ratio-
nalitatea limitatd este similara cu conceptul social-

defined in simple terms this newly emerging field
as “in contrast to standard economics” [1]. He
stated that people are rational, that they behave in
the best way for them, they can make always the
right decision in standard economics in contrary
with behavioural economics that doesn’t assume
much about people insofar people often don’t
behave as you would expect from a perfectly
rational perspective. Behavioural economics exa-
mine people by looking at the human behaviour
and because they act differently than expected,
often irrationally, which leads to distinct conclu-
sions about how companies should do or various
systems should be doing [1].

The efforts of some economists to adjust
rationality, based on economic theories to the rea-
lity of complex human behaviour produced “beha-
vioural economics”. Research in psychology seeks
to identify how people think, not point out errors
in judgment [2].

Behavioural economics is organized around
experimental findings that suggest inadequacies of
standard economic theories. The most known are
(i) failures of expected utility theory; (ii) the
endowment effect; (iii) hyperbolic discounting and
(iv) social preferences [3, p. 1].

Most of Adam Smith’s writings, on what
we consider today to be behavioural economics,
appeared in one of his earliest books, “The Theory
of Moral Sentiments”, published in 1759. Here he
talked about self-control, demonstrating a pro-
found understanding; he also described the subject
as a struggle or a conflict between “passions” and
what he called our “our impartial spectator.” Like
most economists who state that Smith was the first
to say it, we have learned about the statement only
after having proposed a model in a previously
written article [4, pp. 4-7].

Herbert Simon used the notion of “boun-
ded rationality” which is a concept proposed by
him that challenges the notion of a view of hu-
man rationality linked in mathematics. Rationa-
lity is bounded because there are limits to our
thinking capacity, available information, and time
(Simon, 1982). Bounded rationality is similar to
the social-psychological concept that describes
people as “cognitive misers” (Fiske & Taylor,
1991) and represents a fundamental idea about
human psychology that underlies behavioural
economics [5].
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psihologic, care descrie oamenii ca ,,martori cog-
nitivi” (Fiske & Taylor, 1991) si reprezinta o idee
fundamentala despre psihologia umana, care sta la
baza economiei comportamentale [5].

2. Stadiul cunoasterii in domeniu

Economia comportamentald, pe baza cer-
cetarilor lui Tversky si a lui Kahneman, a aparut
la jumatatea anilor '80. Un sponsor important al
acestei cercetdri este Fundatia Russell Sage
(RSF). RSF mentine o ,;masa rotundd a econo-
miei comportamentale”, compusad din oameni de
stiintd, care contribuie la economia comporta-
mentald bazata pe Tversky si Kahneman.
Impreuna cu Daniel Kahneman si Amos Tversky
(pana la moartea sa, in 1996), aceastd masa
rotundd include, printre altii, pe Richard Thaler,
Colin Camerer, Matthew Rabin, David Laibson,
Sendhil Mullainathan si George Loewenstein. Tn
ciuda lipsei de aderare la ideile lui Tversky si ale
lui Kahneman, cercetarea produsd de membrii
mesei rotunde poate fi divizatd, metodologic,
intr-un grup care urmeaza distinctia normativ-
descriptiva a psihologilor si un grup care urmeaza
distinctia pozitiva-normativa a economiei.

Intr-o prelungire a distinctiei normativ-
descriptive, Kahneman si colaboratorii sai, in
economia de comportament RSF, sustin o teorie
,prescriptiva” a luarii deciziilor.

Ei promoveazd o reinterpretare a econo-
miei Tn termenii unei distinctii normativ-descrip-
tive-prescriptive. ,,Normativ” este ceea ce este
obiectiv si corect, modul Tn care oamenii ar trebui
si, fie Tn mod constient, fie inconstient, vor sa se
comporte. ,,Descriptiv”’ este modul in care oame-
nii se comporti in realitate. Abaterile comporta-
mentului din lumea reald din teoria normativa pot
sa apard dintr-0 serie de motive si, probabil, nu
sunt rezolvate prin explicarea teoriei indivizilor.
»Prescriptiv”’ se referd la modul in care ar trebui
concepute politicile pentru a face oamenii sa se
comporte mult mai bine Tn conformitate cu teoria
normativa [6, p.14-16).

Tn articolul nostru anterior, am identificat
factorii psihologici, care influenteaza agentii eco-
nomici ca: stimulente, invatare, autocontrol, ano-
malii, perceptii, motivatie si atitudine [4, p.1-3].

Ludnd stimulentele financiare asa cum au
fost date, daca un director doreste sa-1 determine
pe un agent s se angajeze Intr-o anumita acti-
vitate, cum ar fi scrierea unei lucrari sau econo-
misirea pentru pensionare, o posibilitate ar fi sa
ofere agentului mai multe optiuni. De exemplu,
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2. Literature Review

Behavioural economics, on the basis of
Tversky and Kahneman’s work, emerged in the
middle of 1980s. An important sponsor of this
research is the Russell Sage Foundations (RSF).
The RSF maintains a ‘Behavioural Economics
Roundtable’ that consists of scientists who con-
tribute to behavioural economics based on Tver-
sky and Kahneman. Along with Daniel Kahne-
man and Amos Tversky (until his death in 1996)
this roundtable includes among others Richard
Thaler, Colin Camerer, Matthew Rabin, David
Laibson, Sendhil Mullainathan, and George
Loewenstein. Despite its close adherence to the
work of Tversky and Kahneman, however, the
research produced by roundtable members can
methodologically be divided into a group that
follows the psychologists’ normative-descriptive
distinction, and a group that follows economics’
positive-normative distinction.

In an extension to the normative-descriptive
distinction, Kahneman and his collaborators in
RSF behavioural economics argue for a ‘prescrip-
tive’ theory of decision-making.

They promote a re-interpretation of eco-
nomics in terms of a normative-descriptive-pre-
scriptive distinction. ‘Normative’ is what is objec-
tively correct and how people should, and, either
consciously or unconsciously, want to behave.
‘Descriptive’ is how people actually behave in
reality. Deviations of real world behaviour from
the normative theory may occur for a number of
reasons and are not likely solved by explaining the
theory to the individuals. ‘Prescriptive’, then, is
about how policies should be designed in order to
make people behave more in accordance with the
normative theory [6, p. 14-16].

In our prior article we identified the psycho-
logical factors that impact the economic agents as:
incentives, learning, self-control, anomalies, per-
ceptions, motivation and attitude [4, p.1-3].

Taking monetary incentives as given, if a
principal wishes to induce an agent to engage in a
particular activity, such as writing a paper or sa-
ving for retirement, one possibility would be to
provide the agent with more options. For instance,
the principal could be flexible on when the paper
is due or could offer more funds for the agent to
invest in. It turns out, however, that such indirect
incentives can backfire.



INFORMATICA, STATISTICA SI CIBERNETICA ECONOMICA / INFORMATICS, STATITICS AND ECONOMICS

directorul ar putea fi flexibil in momentul in care
lucrarea este datorata sau ar putea oferi mai multe
fonduri pentru agentul In care sd investeasca. Se
pare, totusi, ca astfel de stimulente indirecte ar
pute reveni.

Ariely & Wertenbroch (2002) au efectuat
un experiment, Tn care subiectii sunt platiti pen-
tru corectarea a trei texte si primesc fie un ter-
men-limitd de returnare a unui text in fiecare
saptdmand, fie un termen-limitd de returnare a
celor trei texte la sfarsitul a trei siptimani. In
ambele conditii, subiectii au platit o penalizare
de 1 USD pentru fiecare zi de intarziere care
depaseste termenul stabilit. Chiar daca subiectii
din ultima conditie aveau mai multe optiuni cand
sd-si indeplineasca sarcinile, ei au raportat cd au
cheltuit mai putin timp pentru aceasta sarcina si
au detectat mai putine erori n texte [7, p.10].

Un principiu, care a rezultat din multe stu-
dii, denota ca perceptiile privind corectitudinea
tin de ,,efectul inzestrarii”. Atat cumparatorii, cat
si vanzatorii se simt indreptatiti sa beneficieze de
conditiile cu care au fost obisnuiti si sa reactio-
neze la orice deteriorare a acestor termeni ca la o
pierdere [8, p.200].

Acest sentiment de proprietate asupra con-
ditiilor obisnuite de vanzare se aplica, in special,
atunci cand un vanzitor incepe sa ceard bani pentru
ceva care era, de obicei, liber sau inclus Tn pret. Tn
acest fel, status quo-ul devine punctul de referinta.

Cu toate acestea, cetatenii considerd ca
societatile si angajatorii au dreptul de a face un
profit (rezonabil). Nimeni nu se asteapta ca aceste
companii sd ofere gratuit produse. Printre altele,
aceasta implica faptul ca o crestere a preturilor,
cauzata de cresterea costurilor, este aproape intot-
deauna considerata corecta.

Perceptiile privind corectitudinea clarifica o
veche dilemd a economiei: in recesiuni, de ce sa nu
scadeti salariile suficient pentru a mentine locurile
de munci pentru toatd lumea? Intr-0 tard a agenti-
lor economici, atunci cand economia intra in rece-
siune si companiile se confruntd cu o scadere a
cererii pentru bunurile si serviciile lor, prima reactie
ar fi sa se renunte, pur si simplu, la angajati.

Teoria echilibrului denota ca, atunci cand
cererea pentru ceva scade, in acest caz, pentru
ocuparea fortei de munca, preturile ar trebui sa
scada la oferta lor suficient pentru a fi egale cu
cererea. Asadar, ne asteptim ca firmele sa reduca
salariile atunci cand economia este n recesiune,
pentru a reduce preturile produselor si a obtine
profit. Dar aceasta nu este ceea ce vedem: casti-

m

Ariely & Wertenbroch (2002) conducted an
experiment where subjects are paid for proofrea-
ding three texts and are given either a deadline of
turning one text in every week or a deadline of
turning in all three texts at the end of three weeks.
In both conditions, subjects paid a penalty of $1
for each day of delay past the assigned deadline.
Even though the subjects in the latter condition
had more options for when to work on their task,
they reported spending less time on the task, and
they detected fewer errors in the texts [7, p.10].

A principle that has emerged from many
studies is that perceptions concerning the fairness
are related to “endowment effect”. Both buyers
and sellers feel entitled to benefit from the terms
with which they have become accustomed and
react to any deterioration in those terms as against
of a loss [8, p.200].

This sense of ownership of customary con-
ditions of sale applies especially when a seller
begins to ask for money for something that was
usually free or included in the price. In this way,
the status quo becomes the reference point.

However, citizens feel that companies and
employers have the right to make a profit (rea-
sonable). Nobody expects companies to give
products. Among other things, this implies that an
increase in prices caused by increased costs is
almost always considered correct.

Perceptions concerning the fairness clarify
an old dilemma of economy: in recessions, why
not decrease wages enough to keep the jobs for
everyone? In a country of economic agents, when
the economy falls into recession and companies
are faced with a decrease in demand for their
goods and services, the first reaction would not be
to simply give up to employees.

Equilibrium theory says that when demand
for something drops, in this case for employment,
prices should drop their bid enough to be equal to
demand. So, we would expect firms to cut wages
when the economy is in trouble, in order to reduce
product prices and still make a profit. But that’s
not what we see: wages and salaries seem to be
immovable. When entering into recession, either
wages do not decrease at all or drop too little in
order to everyone to keep their jobs.

A partial explanation for this is that cutting
wages angry so hard the employees that compa-
nies find it more appropriate to maintain the same
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gurile si salariile par a fi imobile. La intrarea in
recesiune, salariile nu scad deloc sau scad prea
putin pentru ca toata lumea sa isi pastreze slujba.

O explicatie partiala pentru acest lucru o
constituie faptul ca tdierea salariilor supara atat
de mult angajatii, incat companiile considera mai
potrivita mentinerea aceluiasi nivel si, pur si
simplu, renunta la excesul de salariati (cand nu
sunt pe cale sa se plangd). Pe de altd parte, se
observa ca, prin utilizarea inflatiei, este posibil sa
se reducd salariile ,,reale” (si anume, ajustate In
functie de inflatie), cu reactii mai putin vehe-
mente din partea angajatilor.

Urmatoarele doud probleme
acest lucru [8, p.201].

O companie face putin profit. Se afla intr-0
comunitate, care se confrunta cu recesiune, cu o
rata ridicata a somajului, dar fara inflatie. Multi
muncitori vor sd lucreze la companie. Compania
a decis sa reduca salariile cu 7% in acest an.

ilustreaza

__________________________

O companie are un profit mic si se afla
intr-o comunitate, care se confruntd cu recesiu-
nea, cu o rata ridicata a somajului si o inflatie de
12%. Compania a decis sa majoreze salariile cu
numai 5% 1n acest an.

Retinem ca puterea de cumpérare a anga-
jatilor este aceeasi In ambele variante ale decla-
ratiei, dar reactiile sunt foarte diferite. O redu-
cere a salariului nominal este considerata o pier-
dere si, prin urmare, este incorectd, in timp ce
nerespectarea inflatiei este considerata accepta-
bild, deoarece salariile nominale continuia sa
creascd. Acesta este unul dintre motivele pentru
care unii agenti economici au simtit ca bancile
centrale ar trebui sa fie dispuse sd tolereze o
inflatie mai mica dupa criza financiara. Chiar si 0
inflatie de 3% ar fi permis firmelor sa reduca
salariile reale efective pentru a accelera redre-
sarea locurilor de munca, atat de lentd la nivel
mondial [12, p.202].

3. Metoda folesitia — economie comporta-
mentald in cea mai frecventi modalitate de
plata pentru furnizorii de servicii medicale
spitalicesti

3.1. Semnificatia DRG

Grupurile Tnrudite de diagnostic (DRG)
constituie un sistem de clasificare a pacientilor
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level and simply give up the excess of employees
(when they are not around to complain). On the
other hand, it is observed that by using inflation,
there is likely to reduce “real” wages (namely
adjusted according to inflation) with less vehe-
ment reactions from employees.

The next couple of questions illustrate this
[8, p.201].

A company makes little profit. It is set in a
community that is facing recession, with high
unemployment, but without inflation. Many wor-
kers want to work at the company. The company
decided to reduce the wages and salaries by 7%
this year.

__________________________

A company makes little profit and is set in
a community that is facing recession, with high
unemployment and inflation of 12%. The com-
pany decided to increase wages by only 5% this
year.

__________________________

Note that the purchasing power of em-
ployees is the same in both versions of the state-
ment, but the reactions are very different. A cut of
the nominal wage is regarded as a loss and the-
refore is incorrect, while failure to meet inflation
is considered acceptable, since nominal salaries
continue to rise. This is one of the many reasons
why some economic agents have felt that central
banks should be willing to tolerate a little more
inflation after the financial crisis. Even 3% infla-
tion would have allowed firms to cut actual real
salaries to accelerate jobs recovery, so slow worl-
dwide [12, p.202].

3. Used method - behavioural economics
in the primal used way of payment for the
hospital care providers

3.1. The DRG significance

The diagnosis-related groups (DRG’s) are a
system of classifying patients based on diagnosis,
procedures and other clinical information, which
provides the ability to make a correlation between
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bazat pe diagnostic, proceduri si alte informatii
clinice, care ofera posibilitatea de a face o core-
latie intre tipul de cazuri tratate de spital (adica,
indicele de complexitate a cazurilor — ICM sau
indexul de cazuri) si costurile aferente [9, p.91].

Proiectarea si dezvoltarea DRG au Inceput,
la sfarsitul anilor '60, la Universitatea Yale din
a fost acela de a crea un cadru eficient pentru
monitorizarea utilizarii serviciilor intr-un spital.
Prin urmare, DRG ar trebui sa fie considerate, in
primul rand si mai presus de toate, un sistem de
clasificare, nu doar unul de finantare. Daca DRG-
urile sunt folosite ca bazd pentru un sistem de
finantare, trebuie sa fie create si implementate o
serie de alte componente. Prima aplicare, pe scara
larga, a DRG-urilor pentru finantare s-a facut la
sfarsitul anilor '70, in statul New Jersey din
Statele Unite [10, p.95].

Prin grupurile de diagnostice (DRG), care
analizeaza caracteristicile fiecarui pacient exter-
nat (varsta, sex, duratd de spitalizare, proceduri
primare si secundare diagnostice, starea de des-
carcare si greutatea la nastere la nou-nascuti),
pacientii sunt clasificati intr-o anumita categorie.
In acest fel, sistemul DRG ofera o ,fotografie” a
rezultatelor spitalului, incercand sa standardizeze
modul in care sa ruleze rezultatele activitatii sale
[9, p.91].

DRG-urile au doua caracteristici esentiale:
(1) omogenitatea cazurilor clinice, adica, intr-un
anumit caz, DRG (pacienti) este similara (dar nu
identicd) clinic si (2) omogenitatea costului, pe
care fiecare DRG 1l contin, cazurile necesita un
consum de resurse. Grupurile de diagnostice
medicale si chirurgicale se bazeaza pe prezenta
sau absenta interventiilor chirurgicale si sunt
destinate sd acopere patologia asociatd a pacien-
tilor cu tip acut, care necesita spitalizare [9, p.91].

3.2. Experienta internationala

Tn prezent, multe tiri utilizeaza sistemul
DRG, fie evaluand rezultatele spitalelor, fie
finantarea acestora, dupa cum urmeaza:

= SUA - cu privire la finantarea retro-

spectiva a spitalelor pentru pacientii din
programul Medicare si a celor din siste-
mul de asigurdri private; Majoritatea
spitalelor folosesc sistemul pentru a
evalua activitatea;

= Belgia — evaluarea spitalelor si standar-

dizarea duratei medii de spitalizare;

= Franta, Irlanda, Spania, Ungaria, Ger-

mania, Singapore — cu privire la finan-

the type of cases that the hospital treats (i.e. the
index of complexity of cases — ICM or case-mix
index) and their related costs [9, p.91].

The design and development of DRG began
in the late 60s at Yale University in the United
States. The reason for the initial development of
DRG was to create an effective framework for
monitoring the use of services in a hospital. The-
refore, DRGs should be considered, first and
above all, a classification system, not just a fun-
ding one. If DRG’s are used as the basis for a
system of funding, there must be created and
implemented a number of other components. The
first large-scale application of DRG for funding
was the late “70s in the State of New Jersey in the
United States [10, p.95].

Through the groups of diagnoses (DRG),
analysing the characteristics of each discharged
patient (age, gender, duration of hospitalization,
diagnostic primary and secondary procedures,
discharge status and birth weight in new-born in-
fants), and according to them patients are classi-
fied into a category. In this way, the DRG system
provides a “picture” of the results of the hospital,
trying to standardize how to play the results of its
activity [9, p.91].

DRGs have two essential characteristics:
(1) the homogeneity of the clinical, i.e., in a
particular DRG cases (patients) are similar (but
not identical) of clinically and (2) the homo-
geneity of the cost that each DRG contains the
cases that require like resource consumption.
Groups of medical and surgical diagnoses are
based on the presence or absence of surgeries
and are designed to cover the associated patho-
logy of patients with acute type, requiring hospi-
talization [9, p.91].

3.2. International experience

Currently, there are many countries that are
using the DRG system either evaluating the
results of the hospital or its funding as follows:

= USA - on retrospective financing of hos-

pitals for patients in the Medicare pro-
gram, and those in the private insurance
system; most hospitals use the system to
assess the activity;

= Belgium — to the assessment of hospitals

and standardization average length of
stay;

= France, Ireland, Spain, Hungary, Ger-

many, Singapore — on prospective fun-
ding of public hospitals;

= Norway, Finland, Sweden and Denmark
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tarea potentiala a spitalelor publice;

= Norvegia, Finlanda, Suedia si Dane-
marca — privind finantarea potentiala a
spitalelor publice si reglementarea
regionald;

= Portugalia, Australia — privind finanta-

rea potentiald a spitalelor publice cétre
spitalele private si finantarea retroac-
tiva pentru solutionarea regionala.

Tn Romania, clasificarea RODRG a fost
elaborata de catre Scoala Nationala de Sanatate
Publica, Management si Perfectionare in Dome-
niul Sanitar Bucuresti, in urma unei consultari
ample a diversilor experti si a reprezentantilor
factorilor de decizie in domeniul sanatatii. Tn
conformitate cu Ordinul Ministerului Sanatatii
nr. 400/2010, a fost format un grup de lucru care
a inclus reprezentanti ai Ministerului Sanatatii,
Casei Nationale a Asigurarilor de Sénatate, Cen-
trului National pentru Organizarea si Furnizarea
Sistemului Informational in Sanatate si Scoala
Nationala de Sanatate Publica, Management si
Perfectionare in Domeniul Sanitar Bucuresti si
care au contribuit la crearea primei versiuni a
clasificarii. A fost introdusa clasificarea RO.vi.
DRG si Ordinul nr. 1199/2011 privind introduce-
rea si utilizarea clasificarii RO DRG v.1 cea mai
recenta versiune a clasificarii [11, p.1].

Tn 2016, In Romania, 409 spitale publice si
private au finantare bazata pe caz, ca modalitate
de plata, conform noilor norme de aplicare la
contractul-cadru intre CNAS si furnizorii de
asistenta medicala spitaliceasca.

Calitatea ingrijirilor, Tn ceea ce priveste
serviciile oferite pacientilor si rezultatele aces-
tora, este importantd pentru factorii de decizie,
pentru spitale si, Tn special, pentru pacientii care
beneficiaza de aceste servicii.

Atingerea unui nivel acceptabil de calitate
a asistentei medicale/ serviciilor medicale furni-
zate este deosebit de importantd atunci cand
resursele disponibile pentru finantarea sanatatii
sunt drastic limitate [10, p.6].

Definirea si masurarea calitatii vor consti-
tui un proces continuu, insd primul pas consta in
existenta unui set uniform de date clinice la
nivelul pacientului, care poate fi organizat intr-un
numar finit de categorii de semnificatie clinica
(DRG) [10, p. 6]. Setul uniform de date clinice la
nivelul pacientului nregistrat Tn sistemul DRG
este descris Tn tabelul 1.
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— on prospective funding of public hos-
pitals, and regional settlement;

= Portugal, Australia — on prospective fun-

ding of public hospitals to private hos-
pitals and retrospective funding for
regional settlement.

In Romania RODRG classification was
developed by The National School of Public Health,
Management and Improvement Development
Bucharest, following a wide consultation of vari-
ous experts and representatives of healthcare
decision makers. In accordance with the Health
Ministry Order no. 400/2010 was formed a wor-
king group, which included representatives of the
Ministry of Health, the National Health Insurance,
National Centre for the Organisation and Provi-
sion of Information System in Health and the
National School of Public Health Management
and Improvement Development Bucharest and
helped create the first version of the classification.
It was introduced the use RO.vi.DRG classifi-
cation and Order no. 1199/2011 on the introduc-
tion and use of classification RO DRG v.1 the
latest version of the classification [11, p.1].

In 2016 Romania had 409 public and
private hospitals that have case-based funding as
the way of payment according to the new fra-
mework contract rules between National Health
Insurance and hospital care providers.

Quality of care in terms of services offered
to patients and outcomes is important for decision
makers and for hospitals and especially patients
who receive these services.

Reaching an acceptable level of quality of
healthcare/ medical services provided is especially
important when available resources to finance
health are drastically limited [10, p.6].

Defining and measuring quality will be an on-
going process, but the first step is the existence of
a uniform set of clinical data at the patient level,
which can be organized into a finite number of ca-
tegories of clinical significance (DRGs) [10, p.6].
The uniform set of clinical data at the patient level
recorded in the DRG system is described in the
table 1.
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Tabelul 1/Table 1
Exemplu practic de pacient spitalizat, inregistrat si grupat DRG — Specificatie
de interfatare DRG National/ Practical example of a hospitalized patient
DRG recorded and grouped — National DRG interfacing specification

Caz ID pacient/ Patient ID case 9c4a2206-8c6b-4a53-8942-0f0512264fc6

Spital / cod spital/ Hospital / hospital code Spitalul Judetean de Urgenta Pitesti / AG01/
Emergency County Hospital Pitesti / AG01

Denumire sectie internare / codul sectiei/ Ward Obstetrica si ginecologie 1 /2191 01/ Obstetrics
(unit) name / internment department / internment |and gyneacology 1 /2191 01
ward (unit) code

Numar Foaie de Observatie Clinica Generala/ 16945
Medical sheet number

Numele/ First name 2z

Prenumele/ Last name XX-VV

Codul orasului/ City (code) 6

Judetul/ District Arges

Data nasterii/ Date of birth 3/14/1986

Data si ora internarii/ Internment date internment |6/27/2016 10:05
hour

Data si ora externarii/ Release date and time 6/30/2016 11:30

Denumirea sectiei externare / codul sectiei/ Ward | Obstetrics and gyneacology 1 /2191 01
(unit) name discharge / Ward (unit) code
discharge

CNP/ Person identifier (PID) 1234567891234

Numele casei de asigurare/ Name Insured Status | Casa Nationala de Asigurari de Sanatate/
(Insurance type_ID) National Health Insurance House

Denumirea casei de asigurare/ Organization unit [Casa de Asigurari Arges/ AG Insurance House

Tipul de asigurare/ Name insurance type Asigurare obligatorie/ Compulsory insurance

Sexul/ Sex F/ False

Greutatea la internare / nastere (pentru nou-
nascuti)/ internment weight / birth (for babies)

Tipul interndrii/ internment type Fara bilet de internare/ Free internment ticket

Criteriul de internare/ Internment Criteria name Urgente chirurgicale si situatii in care viata
pacientului este Tn pericol sau care au acest
potential, care necesita supraveghere medicala
continua/ Surgical emergencies and situations
where the patient's life is in danger or that have
this potential, which require continuous medical
supervision
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Tipul de externare/ Released type

Externat/ Released

Starea la externare/ Release state

Vindecat/ Cured

Medicul/ Physician Mxcf@
Numarul parafei medicului/ Physician stencil A96388
number

Medicul operator/ Surgeon Physician Mxcf@
Medicul operator secund/ Second Surgeon Vxcf@

Physician

Numele diagnosticului la internare/ Internment
Diagnostic Name

Nastere spontana/ Spontaneous delivery

Codul diagnosticului la internare/ Internment
Diagnostic Code

080

Denumirea diagnosticului principal (Denumirea
diagnosticului de externare)/ Main Diagnostic
Name (Release Diagnostic Name)

Nastere spontana/ Spontaneous delivery

Codul diagnosticului principal (Codul
diagnosticului de externare)/ Main Diagnostic
Code (Release Diagnostic Code)

080

Denumirea procedurii principale (interventia
chirurgicala principald)/ Main procedure name

Nastere spontana in prezentatie craniana/
BIRTH spontaneous CRANIAL presenter

Codul de DRG al procedurii principale
(interventia chirurgicala principald)/

DRG code main procedure

N00701

Data interventiei chirurgicale principale (ora de
inceput — ora de sfarsit)/ Main procedure date
(starting hour — finish hour)

6/27/2016 11:05 - 6/27/2016 11:50

Valoarea relativa (VR)/ Relative Value (VR)/ 1,2412
Violated rule

Regula de validare (confirmare) incalcata/ -
Confirmed

Validat (confirmat)/ Patient district Da/ Yes
Judetul pacientului/ Patient City Arges
Orasul pacientului/ Pitesti

Nivelul de pregitire/ Level training name

nespecificat/ unspecified

Denumirea profesiei// Occupation Name

salariat/ employee

Cetatenia/ Citizenship

Roman/ Romanian

Sursa: reprezentarea autorului/ Source: Author’s reprezentation
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3.3. Utilizarea DRG

Doua dintre cele mai rezonabile utilizari
ale DRG 1n lume este furnizarea de asistentd me-
dicala si utilizarea informatiilor clinice la pacient,
ca baza pentru finantarea spitalelor. Folosirea
DRG pentru a organiza codurile si procedurile de
diagnozd in grupuri de pacienti similari repre-
zintd primul pas in crearea sistemului de finan-
tare. In functie de clasificarea pacientilor, poate fi
atribuitd fiecarui grup o taxa pentru finantarea
spitalelor 1n functie de tipurile de pacienti pe care
le trateaza [10, p.7].

Atunci cand se utilizeaza sistemul DRG ca
baza pentru finantarea spitalelor, sumele acordate
pentru spitale sunt direct raportate de tipurile de
pacienti pe care le trateaza. Aceasta este o distri-
butie obiectiva si rationald a resurselor pentru
ingrijirea sanatatii. Tipurile de pacienti sunt tra-
tate si cuantificate ca asa-numitele cazuri de
index de complexitate. Aceasta este o masura
simpla care aratd numarul de produse spitalicesti
de interactiune cu DRG si costul relativ al fie-
carui DRG [10, p. 7].

Acest lucru Tnseamna ca un spital, care are
un indice de complexitate mai mare, din perspec-
tiva pacientilor tratati cu DRG, necesita mai
multe resurse de la spital. Dar nu inseamna,
neapadrat, ca spitalul a tratat pacienti cu grade mai
severe de boala, cu un risc mai mare de deces, cu
un tratament mai dificil, cu un prognostic mai
rezervat si cu o nevoie mai mare de interventii
chirurgicale. De exemplu, un pacient spitalizat
pentru o apendectomie consumd mai putine
resurse decat unul internat in spital pentru a
schimba o protezi de sold. In acest caz, spitalul a
tratat doi pacienti diferiti, fiecare cu un consum
diferit de resurse si, prin urmare, avand diferite
incasdri. Un alt spital, care a tratat pacientii
pentru aceeasi afectiune, va primi, de asemenea,
aceeasi valoare incasatd standard pentru DRG
mentionatd mai sus [10, p.7].

Din perspectiva economiei comportamen-
tale, afirmatia anterioara este consideratd o ano-
malie si, din acest motiv, din cauza noului sistem
DRG, spitalele au schimbat, uneori, diagnosti-
cul pacientilor astfel, incat sd poatd primi mai
multd finantare.

Stimulentele generale ale platii DRG sunt
cereri pentru tehnologii medicale. Plata prin
DRG creeaza doud stimulente majore: reducerea
costurilor spitalizarii fiecarui pacient internat si,

3.3. The DRG usage

Two of the most common uses of DRG in
the world understand healthcare provision and use
of clinical information at the patient as a basis for
funding hospitals. The using of DRG to organize
diagnoses codes and procedures into groups of
similar patients is the first step to creating fun-
ding system. Depending on the classification of
patients, it can be assigned each group a fee to
fund hospitals according to the types of patients
that they treat [10, p.7].

When using DRG as the basis for funding
hospitals, the hospital grant amounts are directly
related to the types of patients it treats. This is an
objective and rational distribution of resources for
health care. The types of patients treated quan-
tified as so-called complexity index cases. This is
a simple measure that shows the number of DRGs
interaction hospital products and the relative cost
of each DRG [10, p. 7].

This means that a hospital that has a greater
case mix index from the perspective of DRG
treated patients who require more resources from
the hospital. But this does necessarily mean that
the hospital treated patients who had more severe
degrees of illness, a greater risk of death, treat-
ment more difficult, more reserved prognosis and
a greater need for surgery. For example, a patient
hospitalized for an appendectomy consumes fewer
resources than a hospital inpatient for changing a
hip prosthesis. In this case, the hospital has treated
two different patients, each with different resource
consumption and, therefore, having different
charges. Another hospital that had treated patients
for the same condition will also receive standard
charge for DRG mentioned above [10, p.7].

From behavioural economic point of view
the prior assertion is considered to be an anomaly
and this is why because of the new DRG system,
hospitals sometimes changed patients’ diagnosis
so that they could receive more funding.

General Incentives of DRG Payment are
demands for medical technologies. DRG pay-
ment creates two major incentives: to reduce the
cost to the hospital of each inpatient hospital stay
and on the other hand to increase the number of
inpatient admissions as a results of hospitals’
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pe de alta parte, cresterea numarului de externari
din spitale, ca rezultat al duratei medii de spita-
lizare a spitalelor (DMS) si gradele de ocupare
[12, p.25].

Pentru a crea un mecanism de finantare
just si echitabil, Tn ceea ce priveste stimulentele
acordate spitalelor, pentru furnizarea cantitatii
potrivite de Tngrijiri in cadrul legal, tarile care
utilizeaza acest tip de implementare a sistemului
de finantare DRG au stabilit, de obicei, o politica
de plata excedentara.

O abordare practicd, in acest sens, presu-
pune stabilirea anumitor limite in functie de
durata medie de spitalizare pentru fiecare DRG.
Aceste limite ajutd la determinarea momentului
in care un caz este considerat de ,spitalizare
scurtd” (externat inainte de o limita prestabilitd a
limitei de durata de spitalizare inferioare) sau un
»caz de spitalizare lunga” (eliberat dupa o durata
de spitalizare prestabilitd ca limitd superioard a
duratei de spitalizare) [13, p.60].

Tn primii ani de implementare a sistemului
DRG, tarile folosesc, in mod obisnuit, outlier
duratei de spitalizare (deviatie extrema fatd de
medie), in detrimentul outlier costuri, pana cand
se va ajunge la un nivel mai de incredere al da-
telor privind costurile. Odata ce datele referitoare
la costuri sunt prelucrate si reflectate in acti-
vitatile spitalicesti, outlier costuri pot fi simulate
si luate Tn considerare pentru utilizare in locul
datelor privind durata de spitalizare [13, p. 60].

Stimulentele de a reduce costul pe caz sunt
motivatia platii per caz ca element primar. Finan-
tarea bazatd pe caz este sustinuta de convingerea
ca spitalele au multe oportunitati de a economisi
banii datoritd operarii mai eficiente si oferirii
unor mixuri la preturi convenabile, astfel,
spitalele cu finantare bazatd pe caz fructificand
acest avantaj.

Reducerea duratei de spitalizare poate avea
drept consecinta scaderea costului pe caz externat
si este foarte probabil sd contina efecte imediate
asupra costurilor de finantare bazate pe caz, desi
astfel de economii ar fi mai mici pentru spitalele
care functioneaza deja la rate scazute de ocupare
[12, p. 25].

DRG se formeaza prin impartirea diagnos-
ticelor principale in 24 de categorii de diagnoza
exclusiva, denumite categorii majore de diag-
nostic (CMD) —in figura 1 [14, p.6].
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average lengths of stay (LOS) and occupancy
rates [12, p.25].

In order to create a fair and equitable finan-
cing mechanism about the incentives on hospitals
to provide the right amount of care in the right
framework, countries that are using this type of
implementation of DRG-based financing system
typically established an outlier payment policy.

A common approach for doing so is to set
certain limits around the average length of stay
for each DRG. These limits help determine when
a case is considered to be a “short- stay case” (dis-
charged before a pre-defined lower length of stay
limit) or a “long-stay case” (discharged after a pre-
defined upper length of stay limit) [13, p.60].

In the early years of DRG-based system
implementation, countries typically use length of
stay outliers rather than cost outliers, until there is
more confidence in the cost data. Once cost data
are refined and reflective of hospital activities,
cost outliers can be simulated and considered for
use instead of data on length of stay [13, p.60].

The incentive to reduce cost per case is the
motivation for per-case payment as primal thing.
Based funding case is predicated on the belief that
hospitals have many opportunities to save money
by operating more efficiently and offering a more
cost-effective mix of services, based funding case
rewards hospitals that take advantage of these
opportunities.

Reducing length of stay can result on the
drop of the cost per admission and are likely to
have the greatest immediate effects on based fun-
ding case costs, although such savings would be
lower for hospitals already operating at low occu-
pancy rates [12, p.25].

The DRG is formed by dividing all possible
principal diagnoses into 24 mutually exclusive
principal diagnosis categories referred to as Major
Diagnostic Categories (MDCs) as it is stipulated
in the figure 1 [14, p.6].
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ICD - 10 — AM (Clasificarea Internationala si Statistica a
Bolilor si Problemelor de Sinitate Inrudite, Revizia 10, Modificarea
Australiand) / ICD - 10 - AM
International Statistical Classification of Diseases and Related Health
Problems, Tenth Revision, Australian Modification

CMD (Categoria Majora de
Diagnostic)/ MDC
Major Diagnostic Categories

V

sau
Procedura principala/ or
Main Procedure

nu/ no da/ yes

Diagn'osti'c princi_pal/ Tipul interventiei/
Main diagnostic Type of surgery
Agregare dupa diagnosticul/procedura

principala/ Aggregation after
main )
Boli si diagnostic/procedure Interventie
tulburari ale < > principald/
sistemului Major surgery
nervos/ \ )
Diseases and

disorders of

the nervous Interventie minora/

Minor surgery

\ 4

System Conditii specifice legate de
\ / Sistemul de organe/ ~—
Specific Conditions Relating
to the Organ system )
Alta interventie/
. . > Other surgery
Diagnostice
secundare/ —
Secondary .
diagnosis [ Simptome/ Symptoms l ] )
Interventie nelegata

de diagnosticul
principal/ Surgery
unreleated to the
main diagnostic

—

) 4

Alte/ Other

A

Figura 1. Structura DRG tipici pentru o categorie majord de diagnostic/
Figure 1. Typical DRG structure for a Major Diagnostic Category
Sursa: Reprezentarea autorului dupa [14, p. 8]/

Source: Author’s representation based upon [14, p. 8]

4. Rezultate si discutii ! 4. Results and discussions

Tn continuare, vom supune analizei per- | Further we will analyse the June 2016
formanta din iunie 2016 a sectiei Chirurgie Vas- | performance of the Vascular Surgery ward from
culara de la Spitalul Judetean de Urgenta Pitesti, | the Emergency County Hospital Pitesti being
avand furnizate, in tabelul 2, urmatoarele date. | given the following dates in the table 2.
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Tabelul 2/Table 2

Activitatea medicala din sistemul DRG a compartimentului
Chirurgie Vasculara 0150 iunie 2016/ The medical activity in the DRG
system of the Vascular Surgery ward — June 2016

Data Denumirea Cod Valoarea | Numirul de
internarii/ Data sectiei/compartiment care DRG/ relativa zile _de spi-
Internment externarii/ externeaza/ Ward (unit) DRG (VR_)/ ta!lzqre/ _

date Release Date name discharge / Ward code Relative |Hospitalization

(unit) code discharge value (RV) days, no

1 2 3 4 5 6
Chirurgie vasculara/

12.05.2016 13.06.2016 | Vascular Surgery -- 2133 F1112 2,9487 32
Chirurgie vasculara/

16.05.2016| 07.06.2016 | Vascular Surgery -- 2133 F1130 2,3375 22
Chirurgie vasculara/

17.05.2016 16.06.2016 | Vascular Surgery -- 2133 F3061 1,2853 30
Chirurgie vasculara/

19.05.2016| 21.06.2016 | Vascular Surgery -- 2133 F1112 2,9487 33
Chirurgie vasculara/

30.05.2016| 16.06.2016 | Vascular Surgery -- 2133 F1130 2,3375 17
Chirurgie vasculara/

01.06.2016| 15.06.2016|Vascular Surgery -- 2133 F1112 2,9487 14
Chirurgie vasculara/

06.06.2016| 13.06.2016|Vascular Surgery -- 2133 F1141 3,1881 7
Chirurgie vasculara/

06.06.2016| 21.06.2016|Vascular Surgery -- 2133 F1211 3,2385 15
Chirurgie vasculara/

07.06.2016| 13.06.2016|Vascular Surgery -- 2133 F1141 3,1881 6
Chirurgie vasculara/

09.06.2016| 13.06.2016|Vascular Surgery -- 2133 F3062 0,4284 4
Chirurgie vasculara/

09.06.2016| 21.06.2016|Vascular Surgery -- 2133 F1112 2,9487 12
Chirurgie vasculara/

10.06.2016 16.06.2016 | Vascular Surgery -- 2133 F1212 1,2601 6
Chirurgie vasculara/

10.06.2016 16.06.2016 | Vascular Surgery -- 2133 F1211 3,2385 6
Chirurgie vasculara/

10.06.2016| 27.06.2016 | Vascular Surgery -- 2133 F1143 0,9388 17
Chirurgie vasculara/

12.06.2016| 29.06.2016 | Vascular Surgery -- 2133 F1141 3,1881 17
Chirurgie vasculara/

13.06.2016| 24.06.2016 | Vascular Surgery -- 2133 F1081 5,2232 11
Chirurgie vasculara/

13.06.2016| 16.06.2016 | Vascular Surgery -- 2133 F1211 3,2385 3
Chirurgie vasculara/

15.06.2016| 21.06.2016|Vascular Surgery -- 2133 F3061 1,2853 6
Chirurgie vasculara/

15.06.2016| 27.06.2016 | Vascular Surgery -- 2133 F1141 3,1881 12
Chirurgie vasculara/

16.06.2016| 30.06.2016 | Vascular Surgery -- 2133 F1112 2,9487 14
Chirurgie vasculara/

17.06.2016| 24.06.2016 | Vascular Surgery -- 2133 F1081 5,2232 7
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Continuarea tabelului 2/ Continue table 2

1 2 3 4 5 6
Chirurgie vasculara/

20.06.2016| 30.06.2016 | Vascular Surgery -- 2133 J1092 0,8947 10
Chirurgie vasculara/

20.06.2016| 23.06.2016 | Vascular Surgery -- 2133 X1041 2,1611 3
Chirurgie vasculara/

21.06.2016| 24.06.2016 | Vascular Surgery -- 2133 F3061 1,2853 3
Chirurgie vasculara/

24.06.2016| 28.06.2016 | Vascular Surgery -- 2133 F1141 3,1881 4
Chirurgie vasculara/

24.06.2016| 30.06.2016 | Vascular Surgery -- 2133 F1141 3,1881 6

Sursa: Reprezentarea autorului cu date de la Spitalul Judetean de Urgenta Pitesti/
Source: Author’s reprezentation from the Emergency County Hospital Pitesti

Din datele furnizate, vor fi extrasi indica-
torii de performanti, care vor ajuta la evaluarea
sectiei.

Durata medie de spitalizare se calculeaza
dupa urmatoarea formula:

From the provided dates we will extract the
key performance indicators that will help us to
evaluate the ward.

The Average Length of Stay is given by the
formula:

Yo,

i=k
256

unde:
Yi=Kd; exprimi ilelor de spi
i_:1 i ©€Xprima suma zilelor de Spi-
talizare per caz
E=K ¢; — suma cazurilor externate

Tn cazul nostru, durata medie de spita-
lizare este de 12,19 zile, comparativ cu cea
stabilita la nivel national de 7,00 zile, ceea ce
inseamna cd, din cauza complexitatii diagnos-
ticarii, pacientii au fost eliberati mai tarziu
decat ar fi trebuit sa se intample.

Indicele de Case Mix (ICM) este dat de
urmatoarea formula:

(1)

where:

=K d; — express the sum of the hospi-
talization days per case

i=k¢; — the sum of the discharged
cases

In our case the average duration is 12,19,
comparing to the one settled for the national
level that is 7,00 meaning that because of com-
plexity of diagnostics the patients were dis-
charged later than it supposed to happen.

The case mix index (CMI) is given by
the formula:

X X on,
=k )
Liah;
unde: where:
Z}ill‘Xini indicd suma cazurilor pon- Z}ill‘Xini — indicate the sum of the
derate, weighted cases
i:’f Nn; —suma cazurilor externate. i:’f n; - isthe amount of the discharged
cases.

Prin urmare, ICM = 2,6249 ofera oportuni-
tatea pentru compartimentul de Chirurgie Vas-
culard, de a obtine mai multe fonduri pentru spital

Therefore, the ICM = 2,6249 is giving the
opportunity for the Vascular Surgery ward to
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si compartimentul specificat, ceea ce duce la
investitii evidente. Aceastda abordare compen-
seazd durata indelungatd a cazurilor externate,
care, prin natura lor, atrag costuri mai mari.

Tn continuare, vom efectua analiza statis-
tica matematicd a compartimentului cercetat si
vom vizualiza distributia normala.

Consideram X variabila aleatoric pentru
numarul de zile de spitalizare si X durata medie
de spitalizare, iar densitatea de probabilitate va fi
definita prin functia f(x).

Tindnd cont de datele tabelului 2, datele
pentru distributia normala rezulta din tabelul 3.

bring more funds for the hospital and the specified
ward which leads to obvious investments. This
approach compensates the long stay of the cases
per admission that by their nature attract higher
costs.

Next we will perform the mathematical
statistical analysis of the researched compartment
and visualize the normal distribution.

We consider X the random variable for the
number of days of hospitalization and x the ave-
rage length of hospitalization, and the probability
density will be defined by the function f (x).

Taking into account table 2 data, the data
for normal distribution is shown in table 3.

Tabelul 3/Table 3

Datele pentru distributia normala/
Data for the normal distribution

Y_Du_rata TERIE .de ST X Numarul de zile de spitalizare/
spitalizare / Medium |  standard/Standard T f(x)
length of stay o T Hospitalization days number

12,19 8,69 3 0,026236

3 0,026236

3 0,026236

4 0,029439

4 0,029439

6 0,035621

6 0,035621

6 0,035621

6 0,035621

6 0,035621

7 0,038412

7 0,038412

10 0,044485

11 0,045494

12 0,045913

12 0,045913

14 0,044941

14 0,044941

15 0,043587

17 0,039403

17 0,039403

17 0,039403

22 0,02428

30 0,005617

32 0,003412

33 0,002607

Sursa: Calculele autorului/ Source: Author's calculations
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Tn mod natural, durata medie de spitalizare
(DMS), este indicatorul cel mai uzitat al tendintei

centrale.

Distributia rezultatd este asimetrica tip
moda < mediana < media, asa cum este vizua-

lizata in figura 2.

0,05
0,045
0,04
0,035
0,03
0,025
0,02
0,015
0,01

0,005

limita de jos a
intervalului de

X (DMS=12,19)

Naturally, average length of stay (LOS) is
the most useful indicator of the central tendency.

The resulting distribution is asymmetric the
mode < the medium < the median as shown in

figure 2.

limita de sus a
intervalului de

Tncredere(8,84)/

R

\\“ncredere(15,54)

[
un

25

30

Figura 2. Graficul distributiei normale pentru compartimentul
chirurgie vasculara in luna iunie 2016/ Figure 2. The normal distribution graph
for Vascular Surgery ward — June 2016
Sursa: Reprezentarea autorului/ Source: Author’s reprezentation

Determining the confidence interval of 0.95 for the average length of stay

35

Tabelul 4/Table 4
Determinarea intervalului de incredere de 0,95 pentru durata medie de spitalizare
a pacientilor externati de pe compartimentul de chirurgie vasculara/

for the patients discharged from the vascular surgery department

Limita Limita
N S S a inferioard a | superioard a | Distributia
(Numarul (Er ogre [1(DMS)/| (Deviatia et intervalului |intervaluluide| normala
cazurilor Medium | standard) : de incredere/ | incredere/ standard/
standard)/ tudine/
externate)/ Standard length of / Uncer- The lower The upper Standard
Number of error stay Standard tainty bound of the | bound of the normal
released cases deviation confidence confidence distribution
interval interval
26 1,71 12,19 8,69 0,05 8,84 15,54 -1,96

Sursa: Calculele autorului/ Source: Author's calculations
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Acest fapt se refera la fiabilitatea proce-
durii de estimare, adica ne asteptam ca intervalul
de 0,95 calculat (care se schimba de la un esan-
tion la altul) sa contind parametrul in 95% din
esantioane, asadar, acest lucru se transpune
probabilistic in formularea matematica:

P(liminf < g <limsup), 4 =DMS

Prin urmare, intervalul de incredere de 95%
pentru durata medie de spitalizare a pacientilor
externati din compartimentul de chirurgie vascu-
lara este de la 8,84 1a 15,54.

Factorul psihologic, invatare in codificarea
diagnosticelor, a influentat majorarea Indicelui de
case mix (ICM) pentru compartimentul de chirur-
gie vasculara (ICM = 2,6249), acest considerent
fiind in corelatie cu extinderea duratei medii de
spitalizare realizate (DMS), fatd de cea stabilita
la nivel national pentru specialitatea in discutie,
lucru estimat prin determinarea intervalului de
ncredere pentru acest parametru.

Sistemul de plati DRG prezinta avantaje si
inconveniente, care se reflectd in cresterea efi-
cientei, transparentei si reducerii duratei medii de
spitalizare. Dezavantajul DRG rezida in crearea
de stimulente financiare pentru externarile spita-
licesti anterioare [15, p. 6].

5. Concluzii

Sistemul de plati DRG este utilizat, intr-0
gamad larga de téri, deoarece utilizeaza rezultatul
nfotografiat” al unui furnizor de servicii de
ingrijire, desi are avantaje si dezavantaje, cum ar
fi sporirea eficientei si transparentei sau crearea
de stimulente financiare pentru externarile
spitalicesti anterioare.

Aplicand principalii indicatori de perfor-
mantd, care ne ajutd sia evaludm un comparti-
ment, ne asteptdim ca o sectie/compartiment de
chirurgie sa solicite mai multe resurse ale
spitalului Tn comparatie cu o sectie medicala care
utilizeaza mai putine resurse In cazuri obisnuite
(de exemplu, utilitati, menaj, administrare).

The fact that we refer to the reliability of the
estimation procedure, i.e. we expect that the 0.95
calculated interval (which changes from one
sample to another) will contain the parameter in
95% of the samples, so this is probabilistically
done in the following math formula:

@)

Therefore, the 95% confidence interval for
the medium length of stay discharged patients in
the vascular surgery department is from 8,84
to 15,54.

The psychological learning factor in the
coding of diagnoses influenced the increase of the
Case Mix Index (CMI) for the vascular surgery
department (CMI = 2,6249), this consideration
being correlated with the extension of the medium
length of stay (MLOS) to that established at the
level national for the specialty in question, which
is estimated by determining the confidence
interval for this parameter.

We can conclude that the DRG payment
system has advantages and disadvantages that are
reflected in increasing efficiency and transparency
and reducing the average length of hospitalization.
The disadvantage of DRG is the creation of finan-
cial incentives for previous hospital discharges
[15, p. 6].

5. Conclusions

The DRG payment system is used in a wide
range of countries because it uses the “photogra-
phed” result of care provider, although it has ad-
vantages and disadvantages, such as increasing
efficiency and transparency, or creating financial
incentives for hospital discharges earlier.

Applying the main performance indicators
that help us evaluate a compartment, we expect a
department / surgery department to request more
hospital resources compared to a medical depart-
ment that uses fewer resources in the usual cases
(e.g. utilities, housekeeping and administration).
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Problematica egalitatii de sanse reprezinta
o prioritate la nivelul Uniunii Europene pentru a
indeplini obiectivele de coeziune sociala la nivel
comunitar. Studiul are drept scop analiza evolu-
tiei disparitatilor salariale de gen si vdrsta intre
statele membre ale UE, in perioada 2006-2014.

Utilizand metodele specifice statisticii des-
criptive, analizei de tip cluster si econometriei,
s-a ajuns la concluzia ca, in UE, exista dispari-
tati de gen si varstd, dar, in perioada analizata,
acestea s-au redus, existand un proces de con-
vergenid.

Cuvinte-cheie: cdstig salarial lunar, dispa-
ritati de gen si varsta, dendrogramd, convergentd.

JEL: C10, E24.

Introducere.

Politica de promovare a coeziunii sociale
de la nivelul Uniunii Europene, are drept obiec-
tiv principal reducerea diferentelor de venituri
intre statele membre. Prin urmare, problematica
prezentului studiu, respectiv evaluarea existentei
disparitatilor salariale, precum si a unui proces
de convergenta a acestora, este una de actualitate,
iar o analiza a lor poate oferi indicii cu privire
la gradul de indeplinire a obiectivelor de coe-
ziune sociala.

Metode aplicate.

In demersul cercetarii stiintifice, EURO-
STAT-ul a fost folosit ca sursa de date [1], astfel
cd, din rezultatele Anchetei “The Structure of
Earnings Survey (SES)”, ce se desfasoard din 4
in 4 ani si ofera informatii detaliate privind distri-
butia castigurilor salariale si costului fortei de
munca pe sexe, varsta, ocupatie, nivel de educatie
etc., au fost selectati doar indicatorii referitori la
castigurile salariale lunare pe sexe si grupe de
varsta. Conform EUROSTAT, acesti indicatori,

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018

331.2-053+055.1/.3:061.1EU

GENDER AND AGE EARNINGS
DISPARITIES AMONG EU
MEMBER STATES

Lecturer, PhD Oana-Ancuta STANGACIU
“Vasile Alecsandri” University of Bacau
stangaciu@ub.ro,

Professor, PhD Eugenia HARJA,

“Vasile Alecsandri” University of Bacdu,
eugenia.harja@ub.ro

The issue of equal opportunities is a prio-
rity for the EU in order to achieve the objectives
of social cohesion at community level. The study
aims to analyse the evolution of gender and age
gaps between EU Member States over the period
2006-2014.

Using the methods specific to descriptive
statistics, cluster analysis and econometrics, it
was concluded that gender and age disparities do
exist in the EU, but they decreased over time, con-
firming a convergence process.

Key words: monthly gross earnings, gender
and age earnings disparities, dendrogram, con-

vergence.
JEL: C10, E24.

Introduction.

The policy of promoting social cohesion in
the European Union has as its main objective
reducing income inequality among Member States.
Therefore, the topic of the present study, namely
the evaluation of existence of earnings disparities,
as well as that of a convergence process related to
them, is very actual nowadays and analysing them
could provide indications of the achievement rate
of social cohesion objectives.

Methodology.

While undertaking the scientific research,
EUROSTAT was used as a source of data [1], so
that there were only selected indicators related to
monthly remuneration by sex and age groups out
of the results of “The Structure of Earnings Sur-
vey (SES)”, a 4-yearly survey which provides
detailed information on distribution of earnings and
labour cost by gender, age, occupation, highest
educational level attained etc. According to EURO-
STAT, these indicators, expressed in euros, refer
to monthly gross earnings obtained by employees
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exprimati In Euro, se referd la castigurile salariale
brute obtinute 1n luna octombrie a fiecarui an de
referintd, respectiv 2006, 2010 si 2014, de catre
salariatii din statele membre ale Uniunii Europene.

Analiza disparitatilor salariale intre statele
membre ale UE a presupus determinarea indica-
torilor specifici statisticii descriptive (indicatorii
variatiei §i de pozitie ce oferd indicii asupra
omogenitatii i simetriei seriei), dar si construirea
unei dendrograme pentru o analiza de tip cluster.
In ceea ce priveste fundamentarea stiintifica a
existentei unui proces de convergentd a dispari-
tatilor salariale intre statele membre ale UE, s-a
utilizat analiza legaturii econometrice dintre
valoarea indicatorului din anul de baza si dina-
mica aferenta perioadei analizate.

Rezultate si discutii. Evolutia castigului
salarial pe sexe si grupe de varstd in statele
membre UE

In cele 28 de state membre ale UE, casti-
gurile salariale per salariat au crescut, de la 2.010
Euro, n anul 2006, la 2.293 Euro, in anul 2014
si, dupa cum se poate observa in figura 1, dis-
tributia castigurilor salariale pe grupe de varsta
este neuniforma.

in the Member States of the EU in the month of
October of each reference year, namely 2006,
2010 and 2014.

The analysis of earnings disparities among
EU Member States implied the determination of
specific descriptive indicators (indicators of
variation and position that provide indications of
the homogeneity and symmetry of the series), but
also the construction of a dendogram for a cluster
analysis. As to the scientific substantiation of the
existence of a process of convergence of earnings
disparities between EU Member States, the ana-
lysis used was the econometric connection
between the value of the indicator in the base year
and the dynamics of the analysed period.

Results and discussions. The evolution of
monthly earnings by gender and age groups in
the Member States

Monthly earnings per employee in EU28
rose from EUR 2,010 in 2006 to EUR 2,293 in
2014 and the monthly earnings by age groups is
uneven, as it can be seen in figure 1.
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Figura 1. Castigul salarial in UE 28, pe grupe de varsta, in 2006, 2010 si 2014 (Euro)/
Figure 1. Monthly earnings in EU 28, by age groups, in 2006, 2010 and 2014 (EUR)
Sursa: prelucrare dupa datele EUROSTAT/ Source: processed based on EUROSTAT
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Cele mai mici castiguri sunt realizate de
citre salariatii tineri, ce au varsta sub 30 de ani
(1.419 Euro in anul 2006, respectiv 1.591 Euro in
2014), iar cele mai mari salarii sunt obtinute de
persoanele angajate, ce au varsta cuprinsad intre
50 si 59 de ani (2,256 Euro n anul 2006, res-
pectiv 2.572 Euro in 2014). De asemenea, se mai
poate evidentia faptul cd angajatii cu varsta de
peste 60 de ani au aproximativ aceleasi salarii cu
angajatii ce au varsta cuprinsa intre 30 si 39 de
ani, dar si ca cel mai mare decalaj de salarizare,
in functie de varsta angajatilor, se Inregistreaza
intre grupele de varsta ,,sub 30 de ani” si ,,intre
30 si 39 de ani” (de 624 Euro, in anul 2006, res-
pectiv de 699 Euro, in 2014).

Din perspectiva disparitatilor de gen, se
poate observa, in figura 2, cd, la nivelul Uniunii
Europene, barbatii au salarii mai mari decat fe-
meile. Astfel, in anul 2006, barbatii au castigat cu
729 EURO, respectiv cu 45,1%, mai mult decat
femeile, iar decalajul salarial dintre acestia s-a
accentuat, iTn marime absoluta, in anul 2014, fiind
de 794 Euro, in timp ce, in marime relativa,
acesta s-a redus la 42,2%. Pe grupe de varsta,
disparitdti de gen foarte mari se regisesc la
salariatii cu varsta de peste 40 de ani, iar mai
mici la salariatii mai tineri.
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The lowest earnings are made by young
employees under the age of 30 (1,419 EUR in
2006 and 1,591 EUR in 2014) and the highest
salaries are obtained by employees between the
ages of 50 and 59 (2,256 EUR in 2006, and 2,572
EUR in 2014). It can also be pointed out that
employees aged over 60 have approximately the
same salaries as employees aged between 30 and
39, but also that the largest earnings gap accor-
ding to the age of employees is registered between
the age groups “under 30 years” and “between 30
and 39 years” (of 624 EUR in 2006 and 699 EUR
in 2014).

From the point of view of gender dispa-
rities, men have higher salaries than women in the
EU, as it can be seen in figure 2. Thus, in 2006,
men earned 729 EUR more than women, that is
45.1%, and the pay gap increased in absolute
value to 794 EUR in 2014, whereas it decreased in
relative value to 42.2%. Significantly large gender
disparities by age groups are found among em-
ployees aged over 40, and smaller disparities
among younger employees.
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Figura 2. Castigul salarial in UE 28, pe grupe de varsta si sexe, in 2006, 2010 si 2014 (EURO)/
Figure 2. Monthly earnings in EU 28, by age groups and gender, 2006, 2010 and 2014 (EUR)
Sursa: prelucrare dupd datele EUROSTAT/ Source: processed based on EUROSTAT
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Pe grupe de varsta, situatia este urmatoarea:

— salariati cu varsta sub 30 ani: 1n anul
2006, barbatii au castigat cu 204 Euro,
respectiv cu 15,6%, mai mult decét fe-
meile, iar decalajul salarial dintre acestia
a crescut n anul 2014, fiind de 244 Euro,
respectiv de 16,7%;

— salariafi cu varsta cuprinsa intre 30 si
39 de ani: in anul 2006, barbatii au cas-
tigat cu 680 Euro, respectiv cu 40,0%,
mai mult decat femeile, iar decalajul
salarial dintre acestia s-a micsorat in
anul 2014, fiind de 633 Euro, respectiv
de 32,4%;

— salariati cu varsta cuprinsa intre 40 si 49
de ani: in anul 2006, barbatii au castigat
cu 997 Euro, respectiv cu 58,2%, mai
mult decat femeile, iar decalajul salarial
dintre acestia s-a accentuat, in marime
absoluta, 1in anul 2014, fiind de 1.071
Euro, In timp ce, in marime relativa,
acesta s-a redus la 53,4%;

— salariafi cu varsta cuprinsa intre 50 si
59 de ani: in anul 2006, barbatii au cas-
tigat cu 930 Euro, respectiv cu 53,1%,
mai mult decat femeile, iar decalajul
salarial dintre acestia a crescut, in anul
2014, fiind de 1.109 Euro, respectiv de
55,2%);

— salariati cu varsta de peste 60 de ani: in
anul 2006, barbatii au castigat cu 952
EURO, respectiv cu 63,9%, mai mult
decét femeile, iar decalajul salarial din-
tre acestia s-a micsorat in anul 2014,
fiind de 862 Euro, respectiv de 46,9%.

In profil teritorial, cele mai mari castiguri

salariale, Tn anul 2014, s-au inregistrat in Luxem-
burg, Danemarca si Irlanda, iar cele mai mici in
Bulgaria, Romania si Lituania. De asemenea, in
figura 3, se poate observa ca in toate statele
membre ale UE, barbatii castigd mai mult decat
femeile, iar disparitatile de gen, calculate ca pro-
cent ce evidentiaza cu cat este mai mare salariul
barbatilor fata de cel al femeilor, variaza foarte
mult de la o tara la alta, respectiv intre 5,85%
(Roménia) si 64,06% (Olanda).

114

By age groups, the situation is as follows:

— employees under the age of 30: in 2006,
men earned 204 EUR more than women,
that is 15,6%, and the pay gap between
them increased in 2014, reaching 244
EUR, that is 16.7%);

— employees aged between 30 and 39: in
2006, men earned 680 EUR more than
women, that is 40,0%, and the pay gap
between them decreased in 2014, rea-
ching 633 EUR, that is 32,4%;

— employees aged between 40 and 49: in
2006, men earned 997 EUR more than
women, that is 58,2%, and the pay gap
between them increased in absolute value
in 2014, reaching 1,071 EUR, whilst it
decreased in relative value to 53,4%;

— employees aged between 50 and 59: in
2006, men earned 930 EUR more than
women, that is 53,1%, and the pay gap
between them increased in 2014, rea-
ching 1,109 EUR, that is 55,2%;

— employees aged over 60: in 2006, men
earned 952 EUR more than women, that
IS 63,9%, and the pay gap between them
decreased in 2014, reaching 862 EUR,
that is 46,9%.

In territorial terms, the highest wages in

2014 were registered in Luxembourg, Denmark
and Ireland, and the lowest ones in Bulgaria,
Romania and Lithuania. Also, as can be seen in
figure 3, men earn more than women in all EU
Member States, and gender disparities, measured
as a percentage which highlights how much
bigger men’s monthly earnings are than women’s,
vary greatly from one country to another, between
5.85% (Romania) and 64.06% (the Netherlands).
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Figura 3. Castigul salarial in statele membre ale UE, pe sexe (Euro) si procentul castigului
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Figure 3. Monthly earnings in EU member states, by gender (EUR) and proportion
of males/females wage (+/-%) in 2014
Sursa: prelucrare dupd datele EUROSTAT/
Source: processed based on EUROSTAT

Salarizarea pe grupe de vérsta, in statele
membre Uniunea Europeana, a se vedea figura 4,
releva faptul ca, in majoritatea statelor, cele mai
mici salarii le regdsim, cum este si firesc, la
grupa ,,sub 30 de ani” (exceptie fac Bulgaria,
Letonia si Estonia, unde cele mai mici salarii se
inregistreaza la salariatii cu varsta de peste 60 de
ani), iar cele mai mari la grupele ,,intre 40 si 49
de ani” sau ,,Intre 50 si 59 de ani”, exceptie fa-
cand Romania, Polonia, Grecia, Slovenia, Italia si
Belgia, unde salariatii cu varsta peste 60 de ani
castiga cel mai mult.
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Monthly earnings by age groups in Euro-
pean Union Member States (see figure 4) show
that in most countries, the lowest monthly ear-
nings are found, as natural, in the “under 30s
group” (with the exception of Bulgaria, Latvia and
Estonia, where the lowest monthly earnings are
registered for employees aged over 60), and the
highest monthly earnings are found in the
“between 40 and 49 years” or “between 50 and 59
years”, with the exception of Romania, Poland,
Greece, Slovenia, Italy and Belgium, where emp-
loyees older than 60 years earn the most.
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Euro

statele membre UE

supus, intr-o prima etapa, analiza omogenitatii si
simetriei seriilor (figurile 5 si 6).

5000 i g
-
4500 +
4000 - Less than 30 years
=—From 30 to 39 years
3500 4 ——From 40 to 49 years
3000 . e From 50 to 59 years
2500 4
2000 +
1500 -
1000 - _
500 - g -
g3 g % 8
0 : : : : . : : ; ' : . ' : . . ' : : ' ]
g . 2 = g g % & s £ £ £ 48 £ 8 E |- -1
SEENRR TR RRRR R R R AR RN RN
g g 3 % . ) $§ < ¢ ¢ = -
£ 3 B 3
i 5

Figura 4. Castigul salarial in statele membre ale UE, pe grupe de varsta (Euro) in 2014 /

Figure 4. Monthly earnings in EU member states, by age groups (EUR) in 2014
Sursa: prelucrare dupd datele EUROSTAT/ Source: processed based on EUROSTAT

! Gender and age earnings disparities among
| EU Member States

Analiza disparitatilor de gen si vérsti a pre- | The analysis of gender and age disparities re-
| quired, for a first step, the analysis of the homo-
I geneity and symmetry of the series (figures 5 and 6).
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Figura 5. Boxplot-ul distributiei castigului salarial pe statele membre ale UE,
grupe de varsta si sexe, in 2006 si 2014 /
Figure 5. Boxplot of monthly earnings in EU member states,
by age groups and gender, in 2006 and 2014
Sursa: prelucrare dupa datele EUROSTAT/ Source: processed based on EUROSTAT

Forma boxplot-urilor distributiei castigu-
rilor salariale pe total si pe grupe de varsta si sexe
—Figura 5 — confirma existenta unor disparitati
salariale mari de gen si varsta in statele membre
ale UE (sunt diferente mari intre valorile media-
nei si cuartilei 4), dar si ca, in anul 2014, exista o
oarecare aglomerare a statelor membre ale UE
catre valorile mici ale seriei.

Evolutia, in perioada 2006-2014, a coefi-
cientilor de asimetrie Skewness determinati pen-
tru distributia teritoriald a castigurilor salariale pe
total, grupe de varsta si sexe — a se vedea figura 6
- scoate 1n evidenta, din perspectiva disparitatilor
de gen, ca distributia salariilor Tn profil teritorial
are un grad de asimetrie mai mare la femei decét
la barbati, iar aceasta asimetrie creste in perioada
analizata. In ceea ce privesc disparitatile de vars-
td, se observa ca cel mai mare grad de asimetrie a
distributiei castigurilor pe tari se inregistreaza in
anul 2006 la grupa de varsta cuprinsa ,,intre 30 si
39 de ani” atat la femei, cat si la barbati, in timp
ce, In anul 2014, cea mai asimetricd este grupa
,»Sub 30 de ani”.
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The form of the boxplots for the distribu-
tion of monthly earnings by total and by age groups
and gender — figure 5 — confirms the existence of
some large gender and age earnings disparities
across EU Member States (there are great diffe-
rences between the median value and the 4th
quartile value), but also that Source: processed
based on EUROSTAT in 2014 there is a certain
general tendency of the EU Member States to-
wards the small values of the series.

The evolution of the coefficients of Skew-
ness over the period of time 2006-2014, determi-
ned for the territorial distribution of earnings by
total and by age and gender groups — see figure 6
— highlights from the perspective of gender dispa-
rities the fact that earnings distribution in the terri-
torial profile has a higher degree of asymmetry in
women than in men, and this asymmetry increases
in the analysed period. As for age disparities, it is
noted that the highest degree of asymmetry in the
distribution of earnings per country is recorded in
the age group “between 30 and 39 years” in both
women and men in 2006, whilst the most asym-
metric group in 2014 is the “under 30s” group.
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Case Summaries

i Median [ Minimum | Maximum Range Std. Deviation Yariance kurtosis | Skewness
2014 - Total 27 | 1798.00 420 3913 3493 1062.786 | 1120513422 | -1.209 259
2014- Less than 30years 27 | 1267.00 289 2744 2365 f72.004 | 462020644 -807 287
2014~ Fram 30 to 30 years 27 | 1722.00 467 3972 3505 1060836 | 1125372410 | -1.181 342
2014- Fram 40 to 40 years 27 | 1963.00 432 4507 4075 1240475 | 1538777439 | -1.125 306
2014 - Fram 40 to 59 years 27 | 2088.00 401 4643 4242 1263885 | 1587405.028 | -1.059 258
2014 - 60 years of over 27 | 2270.00 367 4238 2871 1160810 | 1324614687 | -1.017 213
2014 - Males - Total 27 | 1980.00 455 4276 3771 1221153 | 1431230011 -1 406 198
2014 - Males - Less than 30 years 27 | 1314.00 409 2762 2353 716.448 | 527727256 | 1478 336
2014 - Males - From 3010 38 years 27 | 1878.00 513 4408 3895 1177136 | 1385649.567 | -1.308 302
2014 - Males - From 4010 49 years 27 | 2216.00 486 5149 4663 1452767 | 2110803087 | -1.343 248
2014- Males - From 8010 59 years 27 | 2404.00 432 5116 4684 1506726 | 2270224003 | -1.367 178
2014 - Males - 60 years of over 27 | 2488.00 340 4637 4257 1346.420 | 1812847179 | -1.358 ez
2014 - Females - Total 27 | 1684.00 285 1425 2040 002288 | 814123328 -820 404
2014 - Females - Less than 30 years 27 | 118000 365 2772 2357 B26118 | 302024251 -534 529
2014 - Females - Fram 30 to 39 years 27 | 1579.00 419 3877 348 944,507 | 892094182 -843 483
2014 - Fernales - Fram 40 to 49 years 27 | 1682.00 a7 3047 860 1024118 | 1048817179 744 472
2014 - Females - Fram 50 ta 58 years 27 | 1714.00 76 3800 3514 1011670 | 1023454 0A3 - Bo8 430
2014 - Females - 60 years or over 27 | 1563.00 340 715 3365 047.170 |  897130.541 - 530 523

Case Summaries

& Median [ Minirmum | Maxirmum Range St Deviation Yariance Kurtosis | Skewness
2006 - Total 27 | 1497.00 193 3142 2949 967138 | 935355003 | -1.392 0a8
2006 - Less than 30 years 27 | 1082.00 168 2282 2124 652,800 | 426264872 -1.290 163
2006- From 30 to 38 years 27 | 1680.00 196 3379 a3 1016268 | 1030748962 | -1.239 235
2006 - From 40 to 48 years 27 | 1770.00 204 3613 3409 1110429 | 1233061473 | -1.297 148
2006- Fram 50 to 58 years 27 | 2072.00 204 769 3565 1133161 | 12084054413 | -1.345 oz7
2006 - 60 years or over 27 | 2021.00 191 4479 4288 1140406 | 1300623872 -.500 28
2008 - Males - Tatal 27 | 1782.00 206 3715 3509 1134 665 | 1287463808 | -1.405 128
2006 - Males - Less than 30 years 27 | 1183.00 163 2502 2339 713,407 508949251 =133 186
2006 - Males - From 30 to 39 years 27 | 1716.00 216 3973 3767 1160.468 | 1346685923 | -1.208 283
2006 - Males - From 40 to 49 years 27 | 2001.00 223 4393 4170 1340.319 | 1796454949 -1.245 233
2006 - Males - From 50 to 59 years 27 | 2301.00 218 4537 4319 1371188 | 1880156328 -1.394 095
2006 - Males - 60 years or over 27 | 2338.00 195 A042 1847 1363136 | 1830975.823 - 775 276
2006 - Females - Total 27 | 13z27.00 179 2660 2481 784151 | 614892772 1,258 a3
2006 - Females - Less than 30 years 27 | 1002.00 152 2200 2048 597682 | 367223977 | -1.09B 204
2006 - Fermales - From 30 to 39 years 27 | 1383.00 177 2964 2787 B51.460 | 724984926 -1.088 262
2006 - Females - From 40 to 49 years 27 | 1478.00 187 3098 2011 BE0.G7E | 741284114 | 1122 178
2006 - Fermales - From 50 to 59 years 27 | 1522.00 191 3067 2876 851877 | 725694952 | -1.212 0an
2006 - Females - B0 years ar aver 27 | 128000 175 3287 3107 853,654 726724.302 - GRE 430

Figura 6. Statistici descriptive pentru castigul salarial in statele membre ale UE, pe grupe de
varsta si sexe, in 2006 si 2014 / Figure 6. Descriptive statistics for monthly earnings in EU
member states, by age groups and gender, in 2006 and 2014
Sursa: prelucrare dupa datele EUROSTAT / Source: processed based on EUROSTAT

Din analiza de tip cluster (hierarchical cluster
analysis) (dendrogramele din figura 7), se poate
observa ca atat pentru anul 2006, cat si pentru 2014,
diagrama are 2 ramuri (ramurile A si B) cu cate 2
ramuri fiecare (ramurile C si D), iar ramura C are
doar o singura ,,frunza” (Luxemburg) pe o subra-
murd in 2006, respectiv 2 ,.frunze” (Danemarca si
Luxemburg) pe ramura C, in anul 2014. De ase-
menea, analiza de tip cluster, plaseazi, in anul
2006, pe o singura ramura (B), 15 tari ce au un grad
ridicat de dezvoltare si aflate in centrul si vestul
Europei, iar, in anul 2014, pe ramura B (clusterul
statelor dezvoltate) sunt plasate doar 12 dintre ele,
Spania, Grecia si Cipru, plecand pe ramura A.

From the hierarchical cluster analysis (den-
drograms in figure 7) we can see that for both
2006 and 2014, the diagram has two branches
(A and B) with 2 branches each (C and D), and
branch C has a single “leaf” (Luxembourg) on a
sub-branch in 2006 and 2 “leaves” (Denmark and
Luxembourg) in 2014. Also, the cluster analysis
places 15 highly developed Central and Western
European countries on a single branch (B) in
2006, and in 2014 on branch B (cluster of deve-
loped countries), there are only 12 of them, with
Spain, Greece and Cyprus having moved to
branch A.
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Figura 7. Dendrograma pentru castigul salarial in statele membre ale UE,
pe grupe de virsta si sexe, in 2006 si 2014/ Figure 7. Dendrogram for monthly earnings
in EU member states, by age groups and gender, in 2006 and 2014
Sursa: prelucrare dupa datele EUROSTAT / Source: processed based on EUROSTAT
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Convergenta disparitatilor salariale de
gen si varsta intre statele membre UE

Demersul fundamentarii stiintifice a con-
vergentei intre statele membre UE, in ceea ce
priveste disparitatile de gen si varsta, a presupus
analiza legaturii econometrice dintre castigul
salarial pe grupe de varsta, respectiv pe sexe in
anul 2006 (variabila independentd) si dinamica
acestuia din anul 2014, fata de 2006 (variabila
dependentd) [3].

Ecuatia de regresie are urmatoarea forma:

S2014/2006 = a + f LN(S2006) + &

unde:
S2014 exprima castigul salarial pe grupe
de varsta, respectiv pe sexe, Tn statele
membre UE, n anul 2006;
S2014/2006 — dinamica castigului salarial
pe grupe de varstd, respectiv pe sexe, in
statele membre UE, din anul 2014, compa-
rativ cu anul 2006;
o si B — parametrii ecuatiei de regresie;
€ — eroarea reziduala.

250000 -

2,00000 -

1,50000 4

1,00000 -

y=-0.2687x+3.2173
R?=0634

0,50000

0,00000

400 5,00 600 7.00 800 9,00

The convergence of the gender and age
earnings disparities among the Member states

The approach of scientific substantiation of
convergence between EU Member States in terms
of gender and age disparities required the analysis
of the econometric connection between the monthly
earnings by gender and age groups in 2006 (inde-
pendent variable) and their dynamics in 2014
compared to 2006 (dependent variable) [3].

The regression equation has the following
form:

M

where:
S2014 = the monthly earnings by age groups
and gender in EU Member States in 2006;
S$2014/2006 = the dynamics of monthly
earnings by age groups and gender in EU
Member States in 2014 compared to 2006;
o and B = the parameters of the regression
equation;
€ = the residual error.

Model Summary

Adjusted B Std. Error of
R R Square Sguare the Estimate
745 34 527 62
The independent variable is 2008,
ANOVA
Surn af
Sguares if flean Sguare F 3in.
Regression 2442 1 2442 93532 .0oo
Residual 1.410 a4 028
Total 3843 il
The independent variable is 2008.
Coefficients
Standardized
Unstandardized Coefficients | Coefficients
B Std. Error Beta i Sin,
In¢2008) -.269 028 - 798 -9.671 .oon
{Constant) 3217 194 16.143 000

Figura 8. Scatter plot-ul dintre castigul salarial in statele membre ale UE pe grupe de varsta in
2006 (variabila independenti) si dinamica acestuia in 2014 fata de 2006 (variabila dependenta);
Rezultatul testirii ecuatiei in SPSS [2] / Figure 8. Scatter plot of monthly earnings in EU
member states by age group for 2006 (independent variable) and the dynamics of 2014
compared to 2006 (dependent variable); The test report of the regression equation in SPSS [2]
Sursa: prelucrare dupa datele EUROSTAT / Source: processed based on EUROSTAT
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Rezultatele analizei econometrice, dupa cum
se poate observa in figura 8, fundamenteazd din
punct de vedere stiintific faptul cd existd o
legdtura puternica intre castigul salarial pe grupe
de varsta si dinamica acestuia, nivelul castigului
determinand dinamica intr-o proportie de 58,7%,
si cd existd un proces de convergentd (datorita
valorii negative a coeficientului £ al ecuatiei de
regresie) intre statele membre UE n ceea ce pri-
veste disparitatile salariale pe grupe de varsta.

De asemenea, un proces de convergenta
exista si In cazul disparitatilor de gen. Astfel, pre-
cum se poate observa in figura 9, existd o lega-
tura puternica intre castigul salarial pe sexe si
dinamica acestuia, nivelul castigului determinand
dinamica intr-o proportie de 63,4%, iar valoarea
mai mica decat zero a coeficientului f a ecuatiei
de regresie demonstreaza faptul ca exista acest
proces de convergenta intre statele membre UE.

3,00000

The results of the econometric analysis, as
can be seen in Figure 8, scientifically substantiate
the fact that there is a strong connection between
the monthly earnings by age groups and their
dynamics, the level of the earnings determining
58.7% of the dynamics, and also substantiate the
fact that there is a convergence process (due to the
negative value of the coefficient g of the regres-
sion equation) between EU Member States, in
terms of earnings disparities by age groups.

A process of convergence exists in the case
of gender disparities as well. Thus, as can be seen
in Figure 8, there is a strong connection between
the monthly earnings by gender groups and their
dynamics, the level of the earnings determining
63.4% of their dynamics and the negative value of
the coefficient B of the equation of regression
demonstrates that there is a convergence process
between EU Member States.

Model Summany
e Adjusted R Std. Error of
250000 . R R Square Square the Estimate
+ 766 587 584 182
The independent vanable is 2006
*
2,00000 R
* ANOVA
Sum of
Squares df Mean Square F Sig.
1,50000 Regression 6.499 1 6499 | 195769 000
Residual 4.581 138 033
Total 11.080 139
0000 The independent variable is 2006
Coefficients
. - aro Standardized
0.50000 y= 'U%" 1 ”_’ 32083 Unstandardized Coefficients | Coefficients
R'=05669 B Std_Eror Bela 1 Sig.
In(20086) =27 019 -. 766 -13.992 000
{Constant) 3.208 140 22.982 oo

0,00000

4,0000

5,0000 6,0000 70000 8,0000
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Figura 9. Scatter plot-ul dintre castigul salarial in statele membre ale UE pe sexe
in 2006 (variabila independenta) si dinamica acestuia in 2014 fata de 2006
(variabila dependenti); Rezultatul testarii ecuatiei in SPSS /

Figure 9. Scatter plot of monthly earnings in EU member states by gender for 2006

(independent variable) and the dynamics of 2014 compared to 2006 (dependent variable);

The test report of the regression equation in SPSS

Sursa: prelucrare dupa datele EUROSTAT /
Source: processed based on EUROSTAT
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Concluzii

Prin intermediul metodelor statistico-econo-
metrice utilizate in prezenta analiza, se fundamen-
teaza din punct de vedere stiintific faptul ca intre
statele membre UE exista diferente mari de sala-
rizare 1n functie de sex si varsta (seriile sunt ne-
omogene si asimetrice), dar si ca la nivelul Uniunii
Europene, in perioada 2006-2014, s-a inregistrat
un proces de convergentd a distributiei castigurilor
pe grupe de varsta si sexe, disparitatile salariale
reducandu-se.

Conclusions

By using statistical and econometric me-
thods in the present analysis, it is scientifically sub-
stantiated the fact that there are great gender and
age earnings disparities between EU Member Sta-
tes (the series are inhomogeneous and asymmet-
rical), but also that in the period 2006-2014, at
European Union level, there was a process of con-
vergence of the distribution of earnings by age and
gender groups, with earnings disparities decreasing.

Bibliografie/Bibliography:
1. Eurostat: http://ec.europa.eu/eurostat/data/database;
http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=earn_ses_monthly&lang=en
2. HARJA, Eugenia, STANGACIU, Ancuta, Analiza datelor statistice utiliziand SPSS, Ed. Alma

Mater a Universitatii din Bacau, 2009.

3. PERSSON, Joakim. Convergence in per capita income and migration across the Swedish
counties 1906-1990, Institute for International Economic Stockholm University — Series Semi-

nar Papers, nr. 601, 1994.

Revista / Journal ,, ECONOMICA” nr.1 (103) 2018


http://appsso.eurostat.ec.europa.eu/nui/show.do?dataset=earn_ses_monthly&lang=en

INFORMATICA, STATISTICA SI CIBERNETICA ECONOMICA / INFORMATICS, STATITICS AND ECONOMICS

330.47:005

SITUATIA ACTUALA SI
PROBLEMELE CONCEPTUALE
ALE CONSTITUIRII SI
FUNCTIONARII SISTEMELOR
INFORMATIONALE INTE-
GRATE DE MANAGEMENT
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In lucrarea prezentd, este analizatd situa-
tia existenta in domeniu de pe pozitiile abordarii
sistemului de management economic ca nucleu
informational unitar, ce functioneazda automat in
timp real. In acest context, sunt evidentiate obiec-
tivele, conform cdarora este caracterizatd starea
actuala a sistemelor informationale economice.
In baza rezultatelor analizei obiectivelor formu-
late, din perspectiva evolutiei sistemelor in cauza,
sunt dezvaluite problemele constituirii si activi-
tatii informatice integrate ale acestora.

Cuvinte-cheie: analiza, situatie actuald, sis-
tem informational integrat, management economic,
obiective, probleme, constituire, functionare.

JEL: C88, D83, G14, L15, 031, 033.

Introducere.

Actualmente, majoritatea proceselor eco-
nomice de bazd (productie, comercializare, con-
sum) si informationale (informative, decizionale)
sunt, sub aspect spatial, separate si functioneaza
in diverse perioade de timp. Odata cu progresul
galopant al elaborarii, productiei si implementarii
masive a mijloacelor si metodelor informatice, in
ambele sfere ale activitatii stiintifice si practice,
tot mai insistent, se impune abordarea realizarii si
functionarii sistemelor informationale, spatial si
temporal integrate de management economic. In
legdtura cu situatia creatd, in contextul dat si de
pe pozitille mai sus mentionate, o importantd
majora o prezintd problemele de analiza a situa-
tiei formate la moment in domeniul vizat, precum
si evidentierea si formularea obiectivelor si pro-
blemelor constituirii si functionarii sistemelor
informationale economice integrate.
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The management of economic system, as a
unitary information and material nucleus, that
acts automatically, in real-time, is analysed in the
present work. In this context we have highlighted
the objectives according to which is characterized
the current situation of the existent economic
information systems. Based on the results of the
analysis of this situation, of the formulated object-
tives at the prospect of the evolution of in cause
systems, have been disclosed the problems of their
constitution and daily activities in the functional-
informatics integrated plan.

Key words: analysis, current situation, inte-
grated information system, economic manage-
ment, objectives, issues, constitution, functioning.

JEL: C88, D83, G14, L15, 031, 033.

Introduction.

Nowadays, most basic economic processes
(production, distribution, consumption) and infor-
mational (informative, decisional), under a spatial
aspect, are separated and function in different pe-
riods of time. The galloping progress of the elabo-
ration, production and massive implementation of
informatics means and methods, in both spheres
of scientific and practice activities, more insis-
tently requires an approach in fulfilling and func-
tioning of information systems that are spatially
and temporally integrated in the economic mana-
gement. Considering the created situation, in the
given context and from the afore-mentioned posi-
tions, of the major importance are the issues of
analysis arising in the field, as well as highligh-
ting and formulating the objectives and the pro-
blems of constitution and functioning of the eco-
nomic integrated information systems.
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Metode si materiale aplicate.

Efectuarea cercetarilor s-a produs in baza
metodelor de investigatie a teoriei, analizei si sin-
tezei informatiilor, estimarii lor, teoriei manage-
riale, teoriei sistemelor si analizei sistemice, teo-
riei informaticii si ciberneticii economice. O par-
te din materialele lucrdrii in cauza sunt formulate
gratie consultdrii si examinarii surselor biblio-
grafice stiintifice de management informational
economic, informatica economica si a domeniilor
aferente acestor specialitati. Alta parte de infor-
matii sunt obtinute in urma elaborarii si imple-
mentarii metodelor si tehnicilor de proiectare ale
sistemelor informatice folosite de unitatile eco-
nomice din Republica Moldova si alte tari.

Rezultate si discutii.

A. Obiectivele si caracteristica sisteme-
lor informationale economice existente

Circumstantele create si tendinta previzi-
bila a sistemelor informationale economice exis-
tente impun formularea si respectarea urmatoa-
relor obiective esentiale [1,5]:

1) saturarea deplind a procesului unitar
managerial economic cu informatii cali-
tative;

2) organizarea eficienta, structurarea ratio-
nald si prelucrarea operativd a unor
astfel de informatii din sistemul mana-
gerial, care formeaza aspectul func-
tional al acestora;

3) realizarea argumentata a acelorasi situa-
tii evolutioniste ale informatiilor din

subsistemul informatic al sistemului
managerial, care formeaza aspectul lor
informatic;

4) integrarea aspectelor functional si infor-
matic, cu scopul asigurarii tranzitiei cat
mai adecvate a proceselor informative
din mediul managerial in cel informatic
si invers, aceasta contribuind,in primul
rand,la selectarea optima si punerea in
functiune a resurselor informatice.

Pornind de la obiectivele mai sus enume-

rate, conjunctura existentd si urmdrile ipotetice
ale celor doud compartimente de baza (material si
informational) ale procesului unitar de manage-
ment economic, pot fi caracterizate prin anumite
stari ale activitatilor de elaborare si functionare a
sistemelor informationale economice in astfel de
modalitate integrate[3, p.15-23; 6, p.11-13].
Actualmente, starea fiecarui compartiment
si subcompartiment variaza, iar la baza acestei
variatii std un motiv comun — dinamica proceselor
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Applied methods and materials.

The research was carried out on the basis of
methods of theory investigation, analysis and syn-
thesis of information, their estimation, manage-
ment theory, systems theory and systemic analy-
sis, theory of economic informatics and cyberne-
tics. A part of the content of applied materials have
been formulated after consulting and analysing of
scientific bibliographical sources of economic
informational management, economic informatics
and cybernetics and related domains to their spe-
cialities. Another part of information is obtained
following of elaboration and implementing of
projection methods and technics of the informatics
systems used by the economic units of the Repu-
blic Moldova and other countries.

Results and discussions.

A. Objectives and the specific features of
existing economic information systems

The created circumstances and the fore-
seeable trend of the existing economic informa-
tion systems require the formulation and comp-
liance with the following essential objectives:

1) full saturation of the unitary economic
management process with qualitative in-
formation;

2) efficient organization, rational structu-
ring and operative processing of infor-
mation management system, which forms
its functional aspect;

3) motivated achieving of the same evolu-
tionary situations of the management sys-
tem, which form its informatics aspect;

4) integration of functional and informatics
aspects in order to ensure adequate tran-
sition of information processes from the
managerial environment to the informa-
tics one and conversely, this contributing
first of all to most propitious selection
and functioning of informatics resources.

Starting from the above mentioned objecti-
ves, the existent situation and the suppositional
consequences of the fundamental two compart-
ments (material and informational) of unitary
economic management process can be characte-
rized through the following situation of elabora-
tion and functioning of in such modality integra-
ted economic information systems [3, p.15-23; 6,
p.11-13].

Currently, the state of each compartment and
sub-compartment varies and, the basis of this
variation is a common cause — the dynamics of
material processes and of social-economic relations
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materiale si a relatiilor social-economice existente
intre acestea. Dacd compartimentul material si
subcompartimentul informativ gradual se apropie
de nivelul suprasaturatiei, atunci subcompartimen-
tul decizional nu este ,,pregatit” pentru aceasta. La
o astfel de situatie paradoxald, s-a ajuns din cauza
ca ,abundenta” (,explozia”) informationald in
cadrul obiectului gestionat a provocat ,,penurie
informationald” in sistemul managerial al acestuia.
Ca urmare, cu dificultati esentiale, se poate reusi
solutionarea chiar si a acelor probleme, care,
candva, nu prezentau o anumitd complexitate, iar
acum, de pe pozitiile stiintei managementului, ele
se considera de rutini. In circumstantele create,
»,NU ajung maini” pentru a rezolva problemele
manageriale, impuse de realitatea materiald mo-
derna. Prin aceasta se explicd inventia si for-
mularea principiului ,,problemelor noi”, proprii
sistemelor automatizate de gestiune (S.A.G.),
care, in complex, realizeaza problemele informa-
tive, dar si decizionale [5, p.43-45].

De mentionat cd, in practica, acest prin-
cipiu, nici pe departe, nu este realizat pe deplin la
toate etapele constituirii §i functiondrii S.A.G.
S-au atestat o multime de cauze ce au condus la
situatiea data. Insa, principala dintre ele consti in
aceea ca sistemul gestional nu dispune de mij-
loace suficiente, inclusiv tehnice, si metode ce ar
contribui cel putin la obtinerea informatiilor infor-
mative utile pentru formularea deciziilor. Numai
dupa solutionarea acestei probleme poate fi vorba
despre tranzitia reald in masa, intr-o etapa noud,
mai performanta si mai calitativa, de dezvoltare a
sistemului de management.

Pe langa cele elucidate, e necesar sa se aiba
in vedere si relativitatea ,,abundentei informa-
tionale”, asa cum ea nu are loc din cauza posibi-
litatilor reduse ale sistemului managerial de ,,do-
bandire” si ,,prelucrare” a informatiilor de conti-
nut informativ, aceasta fiind potentiald, si nu
reald. De aceea, eca este realizatd numai in unele
etape, pentru unele functii de gestiune si numai
din motive ca altfel procesul managerial nu s-ar fi
realizat. Astfel, de exemplu, functia de evidenta
(operativa, contabild, statisticd) nu poate fi reali-
zatd fard obtinerea mai ntdi a datelor primare.
Deci, sistemul managerial economic trebuie sa
asigure functia de evidenta cu toate datele nece-
sare, inclusiv la etapa initiala. Aceasta, nsa, nu
inseamna cd, pentru alte functii manageriale eco-
nomice (normare, previziune, analizd), nu sunt
necesare datele initiale. Specificul lor consta in
faptul ca obtinerea datelor in cauzd are loc epi-
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between them. If the material compartment and the
informative sub-compartment gradually approach
the level of saturation, then the decisional sub-
compartment is “unprepared” for this. This parado-
xical situation was reached due to informational
“abundance” (“explosion)” of the envisaged object
and caused informational “penury” in its manage-
ment system. As a result, with essential efforts can
be reached the solution even for those issues, which
had once presented a certain complexity, and no-
wadays, from the management science positions
are considered a routine. Under the existent cir-
cumstances we do not have sufficient means to
solve the new management issues, which are
imposed by the modern material reality. This also
explains the invention and the formulation of the
“new issues” principle, which are specific to auto-
matized financial administration systems (A.F.A.S.),
which, in complex, achieve the informative, but
also the decisional issues [5, p.43-45].

It is worth mentioning that in practice this
principle is by no means fully realized at all stages
of the establishment and functioning of the S.A.G.
There have been mentioned a lot of causes that led
to the situation. However, the most important is
that the management system does not have suffi-
cient means, including technical ones, and me-
thods that would contribute to obtaining informa-
tive information useful for making decisions.
Only after solving this problem we can discuss
about the actual mass transition, to a new, better
and more qualitative stage of development of the
management system.

Apart from the above mentioned, it is nece-
ssary to consider the relativity of the “informa-
tional abundance” as it does not occur because of
the limited possibilities of the managerial system
of “acquiring” and “processing” informative con-
tent information, which is potential, and not real.
Therefore, it is accomplished only in some stages,
for some management functions, as otherwise the
managerial process would not have been achie-
ved. Thus, for example, the record (operative,
accounting, statistical) function cannot be perfor-
med without first obtaining the primary data. So,
the economic management system must ensure the
record keeping function with all necessary data,
including at the initial stage. This, however, does
not mean that for the other economic managerial
functions (norming, forecasting, analysis); the
initial data are not needed. Their specificity lies in
the fact that obtaining the data in question takes
place episodically to the extent of its necessity or
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sodic, in masura necesitatilor, sau de o singura
data, in cadrul unei anumite perioade temporale.
Functia de evidenta, mai cu seama, cea contabila,
solicita obtinerea datelor primare zi de zi. Celelalte
functii se caracterizeaza, de asemenea, §i prin
volume informationale relativ reduse, admit un
anumit nivel de aproximatie (eronare), unele din
ele drept initiale folosind informatiile derivate ale
altor functii. Prin aceasta, se explica faptul cd, in
practicd, unele functii de management economic
manifestd o anumitd ,.toleranta” fatd de proprie-
tatile consumabile ale datelor, in timp ce evidenta
trebuie sd opereze cu date de precizie maxima.

Tn acest mod, numai realizarea deplini a
»abundentei informationale” potentiale a obiectu-
lui gestionat va lichida definitiv ,,penuria infor-
mationald” a sistemului de gestiune al acestuia,
ceea ce, in final, va contribui la un salt calitativ
nou in evolutia managementului economic.

Deoarece ,,abundenta informationald”, deo-
camdata, este numai potentiald, si nu reala, imbu-
natatirea calitdtii managementului proceselor
materiale economice poate avea loc, preponde-
rent, prin asigurarea mai deplind a lui cu infor-
matii cat mai calitative. Ultima (asigurarea) de-
pinde nu numai de ,capacitatile” transformarii
datelor, dar si de nivelul de cunoastere si de
aptitudinile de aplicare a legitatilor existentei si
evolutiei informatiilor in practica cotidiani. In
acest sens, e necesar de constatat ca, desi s-a Scurs
mai mult de jumatate de secol de cand modalitatea
de realizare a proceselor informationale econo-
mice cu ajutorul mijloacelor tehnice a devenit
masiv, incd pana In prezent, nu este constientizat
faptul ca domeniul informaticii economice este de
ordin aplicativ combinativ si, de aceea, solicitd, in
mod egal, abordari conceptuale si abilitati practice
atat privind mijloacele si metodele informatice, cat
si referitor la domeniul lor de aplicare in cadrul
activitatilor informationale.

Starea actuald a domeniului activitatilor in-
formative economice este marcatd de urmatoarele
circumstante esentiale:

1) pastrarea rolului mai mult ,,reflectator”

al informatiilor situationale;

2) abordarea si realizarea separatd a pro-

ceselor informationale de cele materiale;

3) dependenta directa a potentialului infor-

mational de cel material;

4) cresterea ponderii informatiilor exterioare

gratie intensificarii relatiilor externe;

5) majorarea treptata a volumelor §i com-

plicarea  componentei  informatiilor
situationale.

only once within a certain time period. The evi-
dence function, especially the accounting one, re-
quires getting daily primary data. The other func-
tions are also characterized by relatively small
informational volumes; they admit a certain level
of approximation (errors), some of them as initial
by using the derived information of other functions.
This explains that in practice, some economic
management functions exhibit a certain “tolerance”
to the consumable data properties, while the record
has to operate with maximum precision data.

In this way, only the full realization of the
potential “informational abundance” of the mana-
ged object will permanently liquidate the “infor-
mational shortage” of its management system,
which in the end will contribute to a new quali-
tative leap in the evolution of the economic
management.

Considering that “informational abundance”
is only potential and not real, the improvement in
the quality of the management of the economic
material processes can take place, mainly by
providing him with the most qualitative infor-
mation. The last (assurance) depends not only on
the “capacities” of data transformation, but also
on the level of knowledge and the aptitude to
apply the laws of existence and the evolution of
information in everyday practice. In this respect, it
is necessary to note that, although more than half
a century has passed since the way of realization
of the economic information processes, with the
help of technical means has become massive, until
now it is not aware that the field of economic
informatics is of combinative applications, and
therefore calls for conceptual approaches and
practical skills both on the means and methods of
IT and on their scope in the context of informa-
tion activities.

The current state of the economic informa-
tion activities is marked by the following essential
circumstances:

1) preserving the more “reflective” role of

situational information;

2) separate approach and realization of
information and material processes;

3) direct dependence of the information
potential on the material one;

4) increasing the share of external infor-
mation through the intensification of
external relations;

5) gradual increase of volumes and com-
plicating the composition of situational
information.
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Privind aspectul functional al procesarii
informatiilor situationale in mediul sistemului de
management economic, in momentul actual, se
atestd urmatoarele situatii:

1. Procesul informational unitar este in-
vestigat fragmentar, lucrarile fiecarei
etape transformative a lui (primara, de
prelucrare, de utilizare) fiind abordate
si realizate separat.

2. Organizarea informatiilor are loc, pre-
ponderent, prin modificarea ordinii de
amplasare a suporturilor manuale, mai
rar — a suporturilor tehnice. Formele

organizdrii suporturilor nu asigura
accesul rapid si utilizarea oportund a
informatiilor.

3. Structurarea entitatilor informationale
este redusa la structurarea formularelor
de documente, de reguld, inadecvate si
neadaptate pentru formularea unitatilor
decizionale si prelucrarea informatica a
continutului lor.

4. Prelucrarea valorilor unitétilor informa-
tionale, iIn mediul managerial econo-
mic, se efectueaza divers, in functie de
categoria procedurilor si operatiilor
transformative, unele din ele fiind inde-
plinite Tn mod manual, altele — Tn mod
automatizat sau automat. Discordanta
modalitatilor executarii este prezentd in
toate etapele procesului transformativ
unitar al informatiilor.

Organizarea, structurarea si transformarea
informatiilor situationale economice, in subsis-
temul informatic al sistemului managerial, pun in
evidentd mai multe probleme de baza, printre
care se evidentiaza urmétoarele:

1. O serie de probleme se raporteaza la
organizarea datelor pe spatiul de memorie infor-
maticd, intre acestea cu deosebire relevanta fiind:

a) insuficienta reliefarii clare a analizei
detaliate, a sistematizarii si clasificarii
metodelor de organizare a datelor refe-
ritoare la spatiile fizice memorare defi-
nitorii pentru toate clasele de mijloace
tehnice informatice (de date primare,
organizatorica, de transmitere, multipli-
care, prelucrare etc.);

b) atét in teoria, cat si in practica informa-
ticd, metodele de organizare a datelor
stocate 1In cadrul memoriei interne si
externe nu sunt examinate separat, cu
integrarea lor;
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Regarding the functional aspect of situa-
tional information processing in the economic
management system environment, at present, the
following situations are attested:

1. The unitary information process is in-
vestigated fragmentarily; the work of
each transformative stage (primary, of

processing, of usage) is being approa-
ched and performed separately.

2. The organization of information takes
place mainly by changing the order of
placement of manual supports, less
often of technical supports. Forms of
media organization do not provide quick
access and timely use of information.

3. The structuring of information entities
is reduced to the structuring of docu-
ment forms, as a rule, inadequate and
inappropriate for the formulation of
decision-making units and the compute-
rized processing of their content.

4. The processing of the informational
units values in the economic managerial
environment is carried out differently
depending on the category of the trans-
formation procedures and operations,
some of them being manually fulfilled,
others — automated or automatic. The
discordance of the modalities of exe-
cution is present at all stages of the uni-
tary transformative process of infor-
mation.

The organization, structuring and transfor-
mation of economic situational information in
the informatics system of the managerial system
highlight several basic problems, among which
we can mention the following:

1. A number of problems relate to the orga-
nization of data on the computer memory space,
the following being particularly relevant:

a) insufficient clarification of the detailed
analysis, systematization and classifica-

tion of the methods of organizing the
data regarding the physical spaces, de-
fining memorabilia for all classes of
computer technical means (primary,
organizational, transmission, multiplica-
tion, processing etc.);

b) both, in theory and in computer science,
the methods of organizing data stored in
internal and external memory are not
examined separately, with their integra-
tion;
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C) absenta investigatiilor ce tin de elaborarea
metodelor noi de organizare a datelor;

d) practicarea abuziva a metodei succesive
de organizare a datelor;

e) nediferentierea metodelor organizarii
virtuale a datelor de cele fizice;

f) confundarea metodelor de organizare a
datelor cu cele de structurare;

g) neconcordanta metodelor functionale si
informatice ale organizarii datelor;

h) ne aducerea in corespondentd a meto-
delor de organizare a datelor pe spatiile
de memorare a tuturor mijloacelor infor-
matice existente;

i) echivalarea metodelor de organizare a
datelor cu cele de acces la ele.

2. O alta serie de probleme tine de struc-
turarea datelor:

a) evidentierea si clasificarea incompleta a
tipurilor de structuri de date, caracte-
risticd pentru fiecare categorie a spa-
tiului de memorare informatica, inclu-
siv a memoriei calculatorului;

b) ignorarea metodelor econome de adre-
sare fizica a structurilor de date;

c) absenta concordantei semiotice si logice
a unitatilor informationale structurale;

d) lipsa evidentierii, clasificarii si concor-
dantei acestor unitati logice si fizice;

e) unitdtile structurale materiale, informa-
tive si decizionale nu sunt echivalate.

3. Deficiente esentiale se constata §i in pri-
vinta transformarii datelor:

a) nu sunt elaborate, analizate si aplicate
variantele alternative de procesare in-
formatica a datelor in dependenta de
modalitatile functionarii calculatoarelor
si de introducere a datelor, de capacita-
tile de memorare si amplasare a lor;

b) nu se propun scheme de solutionare
manuald, automatizatd si automata pro-
pice fiecarei categorii de probleme eco-
nomice;

C) nu sunt stabilite si analizate echiva-
lentele functionale si informatice exis-
tente in procesul unitar transformativ
economic;

d) nu este adecvatd abordarea sistemica a
procesului inseparabil al protectiei resur-
selor informatice de pe pozitiile inte-
grate ale fiabilitatii si securitatii lor.

¢) the absence of investigations concerning
the development of new methods of data
organization;

d) misuse of the successive method of data
organization;

e) non-differentiation of the methods of
virtual organization of the data from the
physical ones;

f) confusion between data organization and
structuring methods;

g) incompatibility of the functional and in-
formational methods of data organization;

h) methods of organizing data on the me-
mory spaces of all existing computer
resources are not included;

i) equalizing the methods of organizing the
data with those of access to them.

2. Another series of issues is related to data

Structuring:

a) incomplete highlighting and classifi-
cation of the types of data structures,
characteristic for each category of com-
puter storage space, including computer
memory;

b) ignoring the economic methods of phy-
sical addressing of data structures;

c) absence of semiotic and logical concor-
dance of the structural information
units;

d) lack of highlighting, classification and
concordance of these logical and phy-
sical units;

e) material, informative and decision-ma-
king structural units are not equated.

3. Essential shortcomings are also found in

the data transformation:

a) alternative variants for data processing
are not developed, analysed and applied
depending on the ways of computer
operation and data input, storage capa-
cities and location;

b) no manual, automated and automated
solution schemes for each category of
economic problems are proposed,

¢) functional and informational equivalen-
ces existing in the economic transforma-
tional unit process are not established
and analysed;

d) system approach to the inseparable pro-
cess of protecting information resources
from the integrated positions of their
reliability and security is not very good.
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4. Nu mai putin lamentabila este si situatia
privind dezvaluirea specificului si formularea
tendintelor evolutiei resurselor informative eco-
nomice in mediul relatiilor de piata. Spre con-
firmare, semnalam doar cateva din ele:

a) nu este elaborata si aplicata, pornind de
la obiectivitatea materiald, metodologia
determindrii componentei si volumelor
acestor resurse in raport cu necesitatile
gestiunii;

b) nu este constientizat si analizat in pro-
funzime decalajul dintre abordarea
stiintifica si cea practica a constituirii §i
functionarii sistemelor informatice eco-
nNomice, precum si consecintele acestui
decalaj;

) este neglijat conceptul de bancid automa-
tizata de date informative si inteligente;

d) ca urmare a unor astfel de situatii, nu
sunt evidentiate si analizate particula-
ritatile elaborarii si functionarii bancilor
automatizate de date informative cu
continut economic;

e) din acelagi motiv, nu sunt elucidate
notiunea, structura si problemele consti-
tuirii si functionarii bancilor automati-
zate de date inteligente;

f) nu este formulat conceptul general al
compozitiei, structurii si functionarii
componentelor informative ale bazei de
cunostinte.

5. In planul estimativ si selectiv al resur-
selor informatice, constatam situatii inaccep-
tabile, ca, de exemplu:

a) primele Incercari de solutionare a pro-
blemei se refera numai la resursele
informationale [5,7] si mijloacele teh-
nice, ulterior abordate sporadic;

b) conceptul curent de estimare si selectare
a resurselor informatice are la baza
principiul capacitatilor functionale ale
mijloacelor tehnice, fara referire Ia
valorile reale ale parametrilor calitativi
si cantitativi ai domeniului aplicarii lor;

C) conceptia si variatiile ei privind inven-
tia, fabricarea si aplicarea mijloacelor
tehnice, tehnologiilor informatice mo-
derne, in procesul unitar informativ cu
caracter economic, nu sunt formulate;
de asemenea, succesiunea selectarii
resurselor informatice, pornind de la
domeniu spre mijloacele si metodele
functionarii lui, nu este argumentata;

4. The situation regarding the disclosure of
the specifics and the formulation of the tendencies
of the evolution of the economic informational
resources in the environment of the market rela-
tions is no less lamentable. To confirm, we only
highlight some of them:

a) there is not being elaborated and applied

a methodology in determining the com-
position and volumes of these resources
in relation to the needs of the manage-
ment based on the material objectivity;

b) the gap between the scientific and prac-
tical approach to the establishment
and functioning of economic informa-
tion systems and the consequences of
this gap is not fully understood and
analysed,;

c) the concept of automated intelligent and
informative data bank is neglected:;

d) as a consequence of such situations, the
particularities of the development and
functioning of automated banks of
informative data with economic content
are not highlighted and analysed,;

e) for the same reason, the notion, struc-
ture and problems of the establishment
and operation of automated intelligent
data banks are not elucidated;

f) the general concept of the composition,
structure and functioning of the Know-
ledge Base components is not formulated.

5. In the estimative and selective informa-
tion resources plan, we find unacceptable situa-
tions, such as:

a) first attempts to solve the problem rela-

ted only to information resources [5,7]
and the technical means, then sporadi-
cally approached;

b) current concept of estimating and selec-
ting information resources is based on
the principle of functional capacities of
the technical means, without reference to
the real values of the qualitative and
quantitative parameters of the scope of
their application;

¢) its conception and variations, regarding
the invention, manufacture and applica-
tion of technical means, modern infor-
mation technologies in the unitary infor-
mation process with an economic cha-
racter, are not formulated; also the
succession of the selection of computer
resources, starting from the field to the
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d) selectarea metodelor organizarii resur-
selor informationale nu este abordata
teoretic si realizata practic;

e) in aceeasi ordine de idei, pentru astfel
de metode, nu sunt selectate structurile
de date corespunzatoare subsistemelor
si grupelor de probleme de gestiune;

f) criteriile estimarii si selectarii structu-
rilor de date nu sunt sistematizate si
aplicate;

g) aparatul matematic al calcularii valo-
rilor acestor criterii nu este elaborat
integral.

6. In ceea ce priveste trierea resurselor
tehnice in baza parametrilor sistemului informa-
tional:

a) nu sunt identificate doud etape ale pro-
cesului de selectare — pregatitoare si
propriu-zisa de selectare, continutul si
succesiunea indeplinirii lucrarilor fie-
carei etape;

b) componenta, succesiunea indeplinirii si
continutul lucrarilor de selectare a mij-
loacelor tehnice informatice nu sunt
determinate;

¢) metodologia si aparatul matematic al
trierii mijloacelor tehnice de date pri-
mare, de procesare si utilizare a lor nu
sunt elaborate pe deplin;

d) conceptiile, criteriile si principiile se-
lectarii resurselor matematice, progra-
mate si tehnologice, pornind de la spe-
cificul problemelor solutionate nu sunt
elaborate si aplicate;

e) acelasi plan situational este propriu si
resurselor social-economice.

B. Problemele procesirii datelor in sis-
temul informational de management economic
functional-informatic integrat

Tn domeniul examinat, Tn mod imperios, s-
au impus constientizarea si formularea urmatoa-
relor grupe de probleme ce necesitd solutionare
primordiala [2, 3, 5]:

1. Problemele perfectionarii continutului
informativ al procesului managerial:

a) abordarea sistemicad a procesului infor-
mational unitar;

b) amplificarea rolului functional activ al
informatiilor in procesele decizionale;

C) acordarea si realizarea importantei func-
tionale la egal a activitatilor materiale
cu cele informationale, prioritate acor-
dandu-se celor din urma;

means and methods of its operation, is
not argued,;

d) selection of methods of organizing infor-
mation resources is not approached theo-
retically and practically;

e) also, for such methods, the data structu-
res corresponding to the subsystems and
management problem groups are not
selected;

f) criteria for estimating and selecting data
structures are not systematized and
applied,;

g) mathematical apparatus of calculating
the values of these criteria is not fully
developed.

6. Regarding the sorting of technical reso-
urces based on the parameters of the information
system:

a) the two stages of the selection process —
preparatory and proper selection, content
and sequence of the work of each stage
are not identified;

b) composition, sequence of fulfilment and
content of the works for selecting the
technical means of information are not
determined;

¢) mathematical methodology and mathe-
matical apparatus for classifying primary
technical data, processing and using
them are not fully developed;

d) conceptions, criteria and principles of
selecting mathematical, programmed
and technological resources, based on
the specifics of the solved problems, are
not elaborated and applied,;

e) similar situational plan is specific to the
social-economic resources as well.

B. Problems of data processing in the
integrated functional information system of
information economic management

In the area under consideration, it was im-
perative to raise awareness and formulate the
following groups of issues that require primordial
resolution [2, 3, 5]:

1. The problems of improving the informa-
tion content of the managerial process:

a) systematic approach of the unitary infor-

mation process;

b) enhancing the active functional role of
information in decision-making processes;

¢) giving and realizing the functional im-
portance of peer to informational activi-
ties, giving priority to the latter;
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d) examinarea obiectului economic de pe
pozitii unitare, sub forma de nucleu
integrat material-informational,

e) asigurarea independentei potentialului
informational de cel material, dupa cum
nivelul evolutiei celui secund nu este in
concordanta cu nivelul evolutiv al celui
dintéi;

f) coordonarea interconexiunilor si inter-
actiunilor, nu numai materiale, dar si
informationale in cadrul sistemului de
gestiune unitar;

g) integrarea functionala si informatica a
compartimentelor sistemului manage-
rial pentru rationalizarea proceselor
informationale si eficientizarea siste-
mului informatic.

2. Problemele organizarii rationale a
informatiilor in mediul sistemului managerial
economic se raporteaza la inventia si aplicarea
unor asemenea suporturi fizice, ce ar permite
indeplinirea, cu aceeasi performanta si produc-
tivitate, a procedurilor si operatiunilor transfor-
mative atdt iIn mod manual, cit si automat. Pro-
blemele in cauza pot fi rezolvate si prin inventia
si aplicarea diverselor dispozitive, mijloace
tehnice sau agregate ale lor.

Problemele de acest gen, raportate la spa-
tiul memoriei informatice, solicitd solutii radi-
cale, dintre care le mentiondam pe urmatoarele:

a) unificarea metodelor de organizare a
datelor pentru spatiile fizice ale tuturor
claselor de mijloace tehnice informatice
in scopul asigurarii unei continuitdti a
realizarii automate iminente pentru ci-
clul informational unitar;

b) sistematizarea si clasificarea metodelor
organizdrii datelor pentru fiecare clasa
de mijloace informatice;

c¢) elaborarea unor metode noi de organi-
zare a datelor;

d) aplicarea metodelor organizarii datelor
n functie de caracterul valorilor lor;

e) disocierea metodelor virtuale de cele
fizice in cadrul organizarii, structurarii
si accesdrii informatiilor;

f) determinarea unei concordante optime
intre metodele functionale si informa-
tice de organizare a datelor pe toate
spatiile memorare fizice.

3. Problemele aspectului functional al

structurarii ragionale a informatiilor se reduc la
determinarea componentei depline a entitatilor
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d) examination of the economic object on
unitary positions, in the form of an inte-
grated material-information core;

e) ensuring the independence of the infor-
mational potential from the material, as
the level of evolution of the second is
not in line with the evolutionary level of
the former;

f) coordination of interconnections and
interactions, not only material but also
informational within the unitary mana-
gement system;

g) functional and informational integration
of the managerial system compartments
for streamlining the information pro-
cesses and the efficiency of the infor-
mation system.

2. The problems of the rational organization
of information in the environment of the economic
managerial system relate to the invention and the
application of such physical supports, which would
allow the execution and the transformation pro-
cedures and operations both manually and auto-
matically with the same performance and pro-
ductivity. The problems in question can be solved
by the invention and application of various devices,
their technical or aggregated means.

Problems of this kind, related to the space
of computer memory, require radical solutions,
among which we mention the following:

a) unification of data organization methods
for the physical spaces of all classes of
computer technical means in order to
ensure continuity of the imminent auto-
mation for the unitary information cycle;

b) systematization and classification of
data organization methods for each class
of computer media;

¢) development of new methods of data
organization;

d) application of data organization methods
according to the character of their values;

e) dissociation of virtual and physical me-
thods from organizing, structuring and
accessing information;

f) determining optimal concordance bet-
ween the functional and informational
methods of organizing the data on all
physical memory spaces.

3. Problems of the functional aspect of the
rational structure of information are reduced to
determining the full constituency of the informa-
tive and decisional entities, with the determination
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informative si decizionale, cu stabilirea succesiu-
nii amplasarii adecvate a constituentelor in inte-
riorul lor.

Problemele structurarii datelor pe mediul
informatic constau in urmatoarele:

a) evidentierea tuturor structurilor de date
si clasificarea lor in dependenta de orice
spatiu de stocare;

b) aplicarea in practica a metodelor de adre-
sare economica a structurilor de lista;

C) stabilirea concordantei unitatilor struc-
turale de informatii si de date situatio-
nale 1n plan semiotic si logic (primar si
superior);

d) delimitarea, clasificarea si concordarea
unitatilor de date de tip logic si fizic;

€) scoaterea in vileag, sistematizarea si
echivalarea unitatilor structurale mate-
riale, informative si decizionale;

4. Problemele esentiale ale transformarii

informatiilor economice presupun:

a) aducerea in concordanta autentica, ana-
liza si precizarea terminologiei exis-
tente in domeniu;

b) profilarea, in aspect functional, a com-
partimentelor constituente, stadiilor,
etapelor si operatiunilor transformative
ale informatiilor procesului unitar de
gestiune economica;

¢) dezviluirea si integrarea conexiunilor gi
actiunilor dintre ele in cadrul procesu-
lui dat.

5. Realizarea informatica a transformarii
valorilor unitatilor informationale inainteaza
urméatoarele probleme de baza:

a) elaborarea variantelor posibile de trans-
formare automata a datelor in functie de
modalitatile de introducere a datelor,
spatiale memorare §i de forma functio-
narii calculatoarelor;

b) determinarea componentei si succesiu-
nii Tndeplinirii categoriilor de prelucrare
(informationala, structurald, de calcul)
pentru fiecare clasa de probleme infor-
mative cu caracter economic;

C) evidentierea, gruparea i, in aceasta baza
— clasificarea, conform categoriilor de
prelucrare, a etapelor si operatiilor trans-
formative, a echivalentelor functionale
si informatice ale procedurilor i ope-
ratiilor de prelucrare a informatiilor
situationale economice;

of the succession of the proper placement of the
constituents within them.

The data structuring problems on the com-
puter environment consist of the following:

a) highlighting all data structures and cla-
ssifying them according to any storage
space;

b) practical application of the methods of
economic listing of the list structures;

c) establishing the consistency of the struc-
tural units of information and situational
data in the semiotic and logical plane
(primary and higher);

d) delimiting, classifying and configuring
logical and physical data units;

e) the deportation, systematization and equi-
valence of material, informative and
decision-making structural units;

4. The key issues of transforming economic
information are:

a) bringing into line the authenticity, ana-
lysis and clarification of the existing
terminology in the field;

b) profiling, in functional aspect, of consti-
tuent compartments, stages, stages and
transformative operations of the infor-
mation of the unitary economic mana-
gement process;

c¢) disclosure and integration of connections
and actions between them within the
given process.

5. The computerization of the transforma-
tion of the values of the information units presents
the following basic problems:

a) elaboration of possible variants of
automatic data transformation according
to the data input, spatial memory and the
form of computer operation;

b) determination of the composition and
succession of the fulfilment of the pro-
cessing categories (information, structu-
ral, calculation) for each class of infor-
mative issues with economic character;

¢) highlight, grouping, and on this basis,
classifying, according to categories of
processing steps and operations transfor-
mative, functional equivalents and com-
puter procedures and processing opera-
tions situational economic information;

d) establishing the correspondence bet-
ween the functional and informational
equivalents of the procedures and trans-
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d) stabilirea concordantei dintre echiva-
lentele functionale si informatice ale
procedurilor si operatiilor transfor-
mative ale informatiilor situationale din
domeniul economic;

€) scoaterea in evidentd a componentei
depline, cu sistematizarea si determina-
rea succesiunii includerii consecutive a
unitatilor structurale tehnologice;

f) determinarea concordantei echivalen-
telor unitatilor structurale tehnologice
functionale si informatice in cadrul
procesului unitar informativ cu continut
economic;

0) ca urmare a relieférii si accentudrii feno-
menului protectiei datelor, a aparut pro-
blema terminologiei, precizarii evolutiei
si analizei modalitatilor efectuarii ei.

6. Tranzitia graduala de la principiile
administrative la cele de liberalizare a pietei a
influentat esential continutul, compozitia, struc-
tura si variantele procesarii unitatilor informa-
tionale economice. Situatia creatd a dictat cons-
tientizarea si respectarea particularitatilor si ten-
dintelor evolutiei resurselor informationale ale
economiei de piatd, dintre care pot fi enumerate:

a) elaborarea metodologiei determinarii
necesitatilor informationale, pornind de
la asigurarea functiondrii eficiente a
domeniului material,

b) evidentierea si elucidarea preliminara a
decalajului existent dintre teoria i pra-
ctica constituirii si functionarii siste-
melor informatice economice §i con-
secintele acesteia;

C) impunerea rezolvarii problemelor de
stabilire a specificului de constituire si
functionare a bancilor automatizate de
date operative cu caracter economic;

d) formularea conceptiei functionarii, com-
ponentei, structurii si relatiilor functio-
nale ale constituentelor acestor banci;

e) fundamentarea conceptiei continutului,
compozitiei, structurii si functionarii
componentelor informative ale bazei de
cunostinte economice.

7. Estimarea §i selectarea resurselor infor-
matice ce asigurd existenta rationald i evolutia
eficienta a entitatilor bancilor de date si a bazei
de cunostinte elucidate.

8. Pentru asigurarea realizarii scopului sus
mentionat, se cere solufionarea mai multor pro-
bleme, intre care:
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formative operations of the situational
information in the economic field:;

e) highlighting the full composition, with
the systematization and determination of
the succession of the consecutive inclu-
sion of the structural technological units;

f) determination of the equivalence of the
functional and informational technolo-
gical units in the unitary information
process with economic content;

g) as a result of emphasis on data protect-
tion phenomenon, the problem of termi-
nology, explanation of the evolution and
analysis of the modalities of its imple-
mentation arose.

6. The gradual transition from adminis-
trative principles to market liberalization has
essentially influenced the content, composition,
structure and variants of the economic information
units processing. The situation created dictated the
awareness and observance of the particularities
and trends of the evolution of information
resources of the market economy, among which
can be listed:

a) elaboration of the methodology for de-
termining the informational needs, star-
ting from ensuring efficient functioning
of the material field;

b) highlighting and preliminary elucidation
of the existing gap between the theory
and practice of the establishment and
functioning of economic information
systems and its consequences;

¢) imposing the solving of the problems of
establishing the specific nature of the
establishment and functioning of the
operative banks with economically ope-
rative data;

d) formulating the concept of the functio-
ning, composition, structure and func-
tional relationships of the constituents
of these banks;

e) substantiating the conception of content,
composition, structure and functioning
of the informational components of the
economic knowledge base.

7. Estimation and selection of computer re-
sources to ensure rational existence and efficient
evolution of data bank entities and the knowledge
base elucidated.

8. In order to achieve the above mentioned
goal, it is necessary to solve several problems,
among which:
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a) supunerea estimdrii si selectarii nu nu-
mai a celor mai substantiale douda com-
ponente (tehnica si informatia), dar si a
celorlalte resurse de baza;

b) in interiorul resurselor tehnice — estima-
rea gi selectarea nu numai a calculatoa-
relor, dar si a tuturor celorlalte categorii
de tehnica informatica, ce formeaza un
agregat unitar;

c) fundamentarea si, in aceasta baza, for-
mularea conceptiei unitare de inventie
si aplicare a tehnicii informatice;

principiilor corelative de selectare a
mijloacelor tehnice informatice si de
agregare a lor intr-un monolit;

e) stabilirea succesiunii estimarii §i selec-
tarii resurselor informatice;

f) determinarea componentei depline a
principiilor si criteriilor estimarii si se-
lectarii metodelor virtuale si procedee-
lor fizice de organizare a resurselor
informationale in interconexiune cu
tipurile structurilor de date;

g) elaborarea compozitiei integrale a prin-
cipiilor si criteriilor estimarii si selec-
tarii structurilor de date situationale
economice;

h) formularea principiilor si criteriilor
estimdrii §i selectdrii resurselor mate-
matice, programate, organizatorico-teh-
nologice si social-economice.

Concluzii:
zare informatica interconectatd a oricaror pro-
cese, se impune necesitatea abordarii lor atat
in plan practic, cat si stiintific, de pe pozitii uni-
tare. Prin urmare, si sistemul de management e
necesar sa fie interpretat ca unitate spatial-tem-
porald inseparabilda a compartimentelor material
si informational.

2. Conceptul general al sistemului infor-
mational al managementului economic de pers-
pectiva trebuie sa se bazeze pe integrarea auto-
mata a tuturor resurselor implicate in functio-
narea lui.

3. Dupa rolul realizat in cadrul procesului
managerial unitar, compartimentul informational
se divizeazd in doud subcompartimente: infor-
mativ si decizional.

4. ldeea magistrald a noului sistem mana-
gerial economic unitar rezida in organizarea spatial-
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a) submitting the estimation and selection
not only of the most substantial two com-
ponents (technique and information), but
also of the other basic resources;

b) within the technical resources — the esti-
mation and selection not only of the
computers but also of all the other cate-
gories of computer technology, which
form a unitary unit;

) substantiation and, on this basis, formula-
tion of the unitary concept of invention
and application of computer technology;

d) development of the theory of compati-
bility of correlative principles of selec-
ting the technical means and aggregating
them in a monolith;

e) establishing the succession of the estima-
tion and selection of IT resources;

f) determination of the full composition of
the principles and criteria of the estima-
tion and selection of the virtual methods
and the physical processes of organizing
the information resources in interconnec-
tion with the types of data structures;

g) elaboration of the full composition of the
principles and criteria of the estimation
and selection of the economic situational
data structures;

h) formulation of the principles and criteria
for the estimation and selection of ma-
thematical, programmed, organization-
nal-technological and socio-economic
resources.

Conclusions:

1. With the emergence of the possibilities
of interconnected computer processing of any
processes, it is necessary to approach them both in
practical and scientific terms, from unitary posi-
tions. Therefore, the management system also
needs to be interpreted as an inseparable spatial-
temporal unit of the material and informational
compartments.

2. The general concept of the prospective
economic management information system must
be based on the automatic integration of all the
resources involved in its operation.

3. After the role played in the unitary ma-
nagement process, the informational compartment
is divided into two sub-compartments: informa-
tive and decisional.

4. The core idea of the new unitary econo-
mic management system resides in the interco-
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temporald interconectatd si functional interactio-
nata a constituentelor lui In regim de timp real.

5. De pe pozitiile anterior formulate, s-a
stabilit ca sistemul informational de management
economic actual se caracterizeaza prin pastrarea
rolului mai mult descriptiv (de reflectare) al
informatiilor situationale; abordarea si realizarea
spatial si temporal separate ale proceselor infor-
mationale de cele materiale; dependenta directa a
potentialului informational de cel material; cres-
terea ponderii informatiilor exterioare gratie in-
tensificarii relatiilor externe; majorarea treptatd a
volumelor si complicarea componentei informa-
tiilor situationale.

6. In aceastd baza, este justificatd aplica-
rea principiului ,,problemelor noi”, care, conju-
gate, realizeazd nu numai problemele informa-
tive, dar si decizionale;

7. Numai dupd solutionarea problemei
obtinerii automate a informatiilor situationale, se
creeazd conditii obiective de tranzitie reald, in
masd, la o etapd noud, mai performantd si mai
calitativa, de dezvoltare a sistemului managerial
economic.

nnected and functionally inter-connected spa-
tial-temporal organization of its constituents in
real time.

5. From the previously formulated posi-
tions, it has been established that the present
economic information management system is cha-
racterized by preserving the more descriptive (ref-
lective) role of situational information; and spatial
temporal approach and realization of information
and material processes; direct dependence of the
informational potential of the material; increasing
the share of external information through the
intensification of external relations; the gradual
increase of volumes and complicating the compo-
sition of situational information.

6. On this basis, it is justified to apply the
principle of “new problems”, which, cmryceys,
do not deal with informative but also decision-
making issues;

7. Only after solving the problem of the
automatic obtaining of situational information are
created objective conditions of real transition, in
mass, at a new, more efficient and qualitative
stage of development of the economic manage-
ment system.
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IN OPTIMIZAREA PERFORMANTEI
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JiEe) 1V OLDOVA

Cilauza managementului executiv, contro-
lul de gestiune, urméreste optimizarea perfor-
mantei in scopul realizirii obiectivelor strategice
ale entitatii. O buna parte a cercetatorilor in do-
meniu apreciaza performanta drept masura de
control in cadrul sistemului descentralizat de luare
a deciziilor. Altii sustin ca performanta variaza in
functie de atitudinea persoanelor responsabile cu
guvernanta fatd de evenimentele care se produc
atat Tn interiorul, cét si in exteriorul ei. In aceasta
perspectiva, precizam ca imboldul oferit de ma-
nagementul de top este un factor important pen-
tru stabilirea unui mediu de control favorabil,
care sa contribuie la implementarea unui sistem
de control bazat pe evaluarea performantei.

A scrie despre control unei lumi deosebit
de preocupate poate fi neinteresant, insa scanda-
lurile financiare de la inceputul secolului nostru
au scos in evidentd problemele organizarii me-
diului economic de afaceri. Afirmatia lui Imma-
nuel Wallerstein este actuala si astazi ,,ceea ce
face ca aceasta lume sa meargad inainte nu este
nevoia de realizare, ci nevoia de profit”.

Identificat incd din Antichitate, controlul
de gestiune joacd un rol important in asigurarea
sanatatii financiare a unei entitdti si stabilitatii

Management control is the guide of execu-
tive management and aims the performance
optimization in achieving the entity's strategic
goals. A great part of research in the field consi-
ders performance as a control measure within a
decentralized decision-making system. Others
argue that performance varies according to the
attitude of those responsible for governance regar-
ding the events that occur both, inside and outside.
From this perspective, we emphasize that the im-
petus offered by top management is an important
factor in establishing a favourable control envi-
ronment that contributes to the implementation of
a performance-based control system.

Writing about control to extremely preoccu-
pied readers may not be uninteresting, but finan-
cial scandals at the beginning of the current cen-
tury have highlighted the problems of organizing
the business environment. Immanuel Waller-
stein’s statement is actual “what makes this world
go ahead is not the need for realization but the
need for profit”.

Identified from antiquity, management con-
trol plays an important role in assuring the finan-
cial health of an entity and the economic stability
of a country. A lot of researchers consider it a
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economice a unei tari. O bund parte a cercetato-
rilor il considerd element de management sau
finante, in timp ce altii incearca sa pastreze origi-
nea contabild a acestuia. Noile abordari ale stiin-
tei 1si indreaptd aria de cercetare spre relatiile
dintre contabilitate si management printr-un set
de notiuni cu valoare sistemica. In cautarea solu-
tiilor la aceste probleme, autoarea monografiei a
examinat controlul prin prisma demersului istoric,
a actelor legislative si normative, precum si ana-
liza modului de utilizare in activitatea practica.

Monografia ,,Controlul de gestiune in opti-
mizarea performantei entitdtii” contine 220 de
pagini: 5 capitole, 34 de figuri, 24 de tabele, 256
de surse bibliografice si 24 de anexe. Informatia
prezentata cititorului de citre Conferentiarul univ.
dr. Aliona Birca reprezintd rezultatele unui studiu
deosebit de profund atat teoretic, cat si practic.

Suportul conceptual al lucrérii ,,Controlul
de gestiune in optimizarea performantei entitda-
tii” este divizat in doud parti. Prima parte se re-
ferd la stadiul cunoasterii in domeniul controlului
de gestiune si a performantei entitatii, avand un
caracter predominant fundamental si este formata
din primele doua capitole. Partea a doua a acestui
studiu comporta un caracter predominant aplica-
tiv cu referire la diversele mecanisme ale con-
trolului de gestiune, fiind formata din urmatoa-
rele trei capitole.

Tn primul capitolul — ,,Geneza si evolutia
controlului de gestiune si a performantei entita-
tii” — sunt prezentate rezultatele cercetarilor
nationale si din strdindtate cu privire la evolutia
controlului de gestiune Tn Antichitate, capitalism
(feudalism) si socialism. Acestea sunt urmate de
realizdrile lui F. Taylor, H. Fayol si ale altor cer-
cetatori de la inceputul secolului al XX-lea, care
au pus bazele managementului stiintific.

Capitolul al doilea — ,, Dimensiunile actuale
ale controlului de gestiune” — este dedicat cerce-
tarii relatiilor dintre controlul de gestiune si
diverse domenii, precum: contabilitatea, auditul si
controlul intern. Un rol aparte revine conceptului
de abordare sistemica a controlului de gestiune. Tn
vederea verificarii gradului de corespundere dintre
cercetarile teoretice si studiile pragmatice cu pri-
vire la control, au fost analizate diverse acte
reglementative atat cu caracter national, cat si
international, precum si rapoartele administrato-
rilor, pentru anul 2015, ale entitétilor din cadrul
pietei reglementate a Bursei de Valori Bucuresti.

In capitolul al treilea — ,, Strategii manage-
riale si controlul bugetar” — au fost prezentate
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management or finance issue, while others are
trying to keep its accounting origins. New science
approaches focus their research area on the rela-
tionship between accounting and management
through a set of systemic notions. In searching so-
lutions to these problems, the monograph author
examined control in terms of its historical approach,
of the legislative and normative acts, as well as the
analysis of its practical implementation.

The Monograph “Management Control in
Enhancing the Entity Performance” contains 220
pages: 5 chapters, 34 figures, 24 tables, 256 bib-
liographic sources and 24 annexes. The informa-
tion presented to the reader by Associate Pro-
fessor, PhD Aliona Birca represents the results of
a very profound theoretical and practical study.

The conceptual support of the monograph
“Management Control in Enhancing the Entity
Performance” is divided into two parts. The first
part refers to the state of knowledge in the field of
management control and entity performance,
having a predominantly fundamental character
and is made up of the first two chapters. The
second part of the study has a predominantly
applicative character with reference to the various
mechanisms of management control, consisting of
the following three chapters.

In the first chapter — “Genesis and evolu-
tion of management control and entity perfor-
mance” — are presented the results of national and
foreign research on the evolution of management
control in antiquity, capitalism (feudalism) and
socialism. These are followed by the achieve-
ments of F. Taylor, H. Fayol, and other early-
twentieth century researchers who have laid the
foundations for scientific management.

The second chapter — “Current dimensions
of management control” — is dedicated to stu-
dying the relationships between management
control and various areas of accounting, auditing
and internal control. A special role is given to the
concept of systemic approach to management
control. In order to verify the correspondence
between the theoretical research and the pragmatic
studies on control, various regulatory acts, both
national and international, were analysed, as well
as the administrators’ reports for 2015 of the enti-
ties within the regulated market of the Bucharest
Stock Exchange.

In the third chapter — “Managerial Strate-
gies and Budgetary Control” — are presented the
pragmatic aspects of the managerial strategies, the
relations with the objectives and the budgetary
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aspectele pragmatice ale strategiilor manageriale,
relatiile cu obiectivele si sistemul bugetar. Pro-
cesul de planificare si bugetare a fost studiat din
perspectiva rolului de transformare a conceptelor
cu privire la obiectivele strategice Tn expresie
valorica. Astfel, a fost demonstrat ca planificarea
si controlul sunt doua activitati distincte, care
merg ,,mand in mana“, iar bugetul de venituri si
cheltuieli constituie ultima etapd a planificarii si
prima etapa a controlului.

Capitolul al patrulea — ,, Realizarea contro-
lului operational prin metodele contabilitatii de
gestiune. Implicatii asupra deciziilor manage-
riale” — are rolul de a demonstra implicatiile
Controlul operational vizeaza activitatea curenta,
bazat, de cele mai multe ori, pe sistemul de
costuri. Directiile de cercetare au fost concentrate
pe activitatile zilnice, realizate cu scopul punerii in
aplicare a planurilor strategice si a bugetelor. Pe
parcursul acestui capitol, au fost cercetate:
problematica metodei standard-cost, metoda
ABC/ABM, costurile rationale si analiza cost-
volum-profit.

Tn capitolul al cincilea — ,, Evaluarea per-
formantei entitatii — etapa finala a controlului de
gestiune” — se prezintd, In mod detaliat, diverse
categorii de indicatori necesari procesului de
evaluare a performantei. De asemenea, a fost
demonstrat ca imbinarea aspectelor financiare, de
naturd cantitativa, cu cele nefinanciare, de natura
calitativa, reprezintd caracteristicile de baza ale
acestui sistem de evaluare. Cercetarea problema-
ticii utilizarii tabloului de bord prospectiv a fost
realizata in cea de-a doua parte a acestui capitol,
fiind considerata drept cea mai utilizatd metoda
de gestiune a performantei.

Am convingerea ca aceastd monografie nu
va deveni doar o referintd, ci un mijloc de largire
a cunostintelor teoretice si un instrument de lucru
cotidian al profesionistilor in domeniul contro-
lului de gestiune. Informatia din lucrare face apel
la modele aplicate in practica internationala,
valorificand, totodatd, experienta entitatilor din
Republica Moldova si Roméania. Tinem sa felici-
tam autorul pentru calitatea demersului oferit si
sa multumim cititorilor, studentilor, cadrelor
didactice, specialistilor in domeniul financiar-
contabil, managerilor, pentru interesul si rabdarea
in lecturarea acestei carti.

system. Planning and budgeting process has been
studied from the perspective of the role of trans-
forming concepts on strategic goals in value expre-
ssion. Thus, it has been demonstrated that pla-
nning and control are two distinct activities that
go hand in hand and the revenue and expenditure
budget is the final stage of planning and the first
stage of control.

Chapter Four — “Achieving operational
control through management accounting methods.
Implications on Managerial Decisions” — has the
role of demonstrating the implications of accoun-
ting in the decision-making process. Operational
control targets current activity, often based on the
cost system. The research directions are focused
on day-to-day activities for the implementation of
strategic plans and budgets. In this chapter were
investigated: the standard-cost method, the ABC/
ABM model, the rational costs and the cost-
volume-profit analysis.

In the fifth chapter — “Entity Performance
Assessment — the final stage of management con-
trol” — are rendered in a very detailed way the
various categories of indicators necessary for the
performance evaluation process. It has also been
demonstrated  that  combining  financial,
quantitative and non-financial aspects, of
qualitative nature, is the basic characteristic of this
evaluation system. The research of the use of the
prospective scoreboard was done in the second
part of this chapter, being considered as the most
used method of performance management.

I am firmly convinced that this monograph
will become not only a reference but a means of
widening the theoretical knowledge and a daily
work tool of professionals in the field of mana-
gement control. The information presented in the
paper appeals to the models applied in the inter-
national practice, while capitalizing on the expe-
rience of the entities from the Republic of
Moldova and Romania. We would like to congra-
tulate the author for the quality of the monograph
and to thank the readers, students, lecturers,
financial and accounting specialists, managers for
the interest and patience in reading this book.

Recenzent, Profesor, dr. hab. Alexandru Nederita, ASEM/
Reviewer, Professor, Hab. Dr. Alexandru Nederita, ASEM
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