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339.138:(330.124.4+339.3)

PIATA BUNURILOR DE CON-
SUM CA MEDIU DE DESFASU-
RARE A COMERTULUI INTERN

Prof. univ., dr. hab. Ala COTELNIC, ASEM
acotelnic@yahoo.com

Drd. Rodica HARITONOV, ASEM
haritonovrodica@gmail.com

In prezentul articol, se evidentiazd rolul
pietei bunurilor de consum ca mediu de activi-
tate a comertului. In acest sens, se prezintd con-
ceptul de piata in diverse abordari §i clasificari
ale acesteia, infrastructura pietei, elementele-
cheie ale infrastructurii pietei. Piata bunurilor
se prezintda drept una din principalele compo-
nente ale sistemului de piete, care cuprinde
tranzactii cu bunuri pentru productie si bunuri
pentru consum, pe care le abordam ca bunuri
destinate utilizarii directe de catre consumatorul
final, fara o prelucrare comerciala ulterioara.

Cuvinte-cheie: piatd, bunuri de consum,
concurentd, cerere, ofertd.

JEL: D4, L1.

Introducere

n economia moderna, un rol important il
ocupd piata cu mecanismele ei, studierea carora
permite crearea relatiilor dintre productie si
consum, dintre agentii economici.

Piata a aparut, cu multe secole in urma, ca
o simbioza intre productie si consum, atunci
cand functiile acestor doud domenii economice
s-au separat in timp si in spatiu. In decursul
secolelor, au fost inregistrate multiple schimbari
intre producatori si consumatori. Piata, fiind o
categorie economica, reflectd sistemul de relatii
vanzare-cumparare intre diferiti agenti econo-
mici §i reprezintd un mecanism complex ce
constd din cerere si ofertd, concurentd, preturi.
Existd mai multe tipuri de ,,piete”, insd, termenul
,piatd” are semnificatie doar cu referire la un
,»,bun” dat, care poate fi un produs sau un serviciu.

Scopul cercetarii In cauza rezida in stu-
dierea pietei bunurilor de consum in stransa
legdtura cu piata, ca mediu indispensabil al
desfasuririi activitatii de comert. In acest scop,
au fost evidentiate: esenta pietei de consum,
mecanismul de formare al acesteia, functionarea
si clasificarea pietei de consum, abordati ca

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018
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CONSUMER MARKET
AS INTERNAL TRADE
ENVIRONMENT

Prof. Hab. Dr. Ala COTELNIC, ASEM
acotelnic@yahoo.com

PhD cand. Rodica HARITONOV, ASEM
haritonovrodica@gmail.com

The present article highlights the role of
the consumer market as an environment of trade
activity. In this regard, the market concept is
presented in various approaches, various classi-
fications, market infrastructure and key elements
of the market infrastructure. The consumer mar-
ket presents itself as one of the main components
of the market system, which includes transact-
tions in goods for production and consumer
goods, which we address as goods intended for
direct use by the final consumer without further
commercial processing.

Key words: market, consumer goods, com-
petition, demand, offer.

JEL: D4, L1.

Introduction

Market, with all its mechanisms, plays
an important role in modern economy; its
study allows creating various relations between
production and consumption among econo-
mic entities.

Market appeared many centuries ago as a
binder between production and consumption,
when the functions of these two economic fields
separated in time and space. Over the centuries,
there have been many changes between produ-
cers and consumers. As an economic category,
market reflects the system of sale-purchase
relations between different economic agents and
represents a complex mechanism, consisting of
demand and supply, competition, prices. There
are several kinds of “markets,” but the term
“market” has meaning only in relation to a given
“good”, which can be a product or a service.

The purpose of the present research lies in
studying the consumer market in close connec-
tion with the market, as an indispensable envi-
ronment for the business activity. Therefore, we
have highlighted the essence of the consumer
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mediu de activitate al comertului intern, functiile
comertului intern pe piata bunurilor de consum.

Metode aplicate

In vederea elaboririi prezentului articol, au
fost utilizate diverse metode, precum: studierea
literaturii In domeniul de cercetare; numeroase
surse de informare, dintre cele mai cunoscute
fiind cartile si articolele de specialitate ale savan-
tilor straini si autohtoni; procedeele si instrumen-
tele de cunoastere stiintifica a proceselor econo-
mice, precum: analiza logica si comparativa.

Rezultate si discutii

In legatura cu realizarea scopului propus
pentru cercetare, studiind sursele bibliografice,
am constatat ca, in literatura economica, se intal-
nesc o multime de definitii ale pietei, in functie
de orientarea scolii sau a curentului de gandire
economica si, In special, a aspectelor economice
care se doresc a fi evidentiate. Spre exemplu, In
acceptiunea de marketing, conceptului de piata i
se conferd un sens mai larg si mai realist [5].
Astfel, piata trebuie privita ca locul real si ima-
ginar de intalnire, la un moment dat, a dorintelor
consumatorilor — exprimate prin cerere — cu cele
ale producatorilor — exprimate prin oferta, locul
in care puterile agentilor, care o compun, se con-
fruntd. Ea este un spatiu economic, in care se
schimba bunurile si serviciile, care privesc nu
numai ofertantul si solicitatorul, ci si o multitudi-
ne de agenti economici. Piata constituie un sistem
al tranzactiilor si Se prezintd ca un ansamblu de
relatii de schimb intre consumatori si producatori,
la un anumit moment al manifestarilor lor, ca
participanti la diviziunea sociala a muncii [9].

O altd definitie, mai generald, priveste
piata ca fiind ,,totalitatea producatorilor, ofertan-
tilor, vanzatorilor, cumparatorilor, consumatori-
lor si intermediarilor, care participa la schimburi
si tranzactii de bunuri sau valori. in sens mai
restrans, prin piatd, se intelege ,totalitatea mar-
furilor schimbate sau tranzactionate, intr-0 anu-
mitd regiune geografica, pe o anumitd perioada
si care implicad minimum doud parti: ofertanti si
cumparatori” [8].

Un alt punct de vedere ne propune o alta
definitie: ,piata desemneazd o arhitecturd de
relatii de vanzare-cumparare intre parteneri,
care, pe de o parte, sunt conexate prin raporturi
de interdependentd, iar pe de alta parte, se afld in
competitie, fiecare urmarind propriile interese”
[7, p.456]. Deci, piata este un mecanism com-
plex, care, prin intermediul cererii si ofertei, re-
glementeaza activitatile economice in societate.

market, its mechanism of formation, the func-
tioning and classification of the consumer mar-
ket, approached as an activity environment of
domestic trade, as well as its functions of inter-
nal trade on consumer market.

Applied methods

Various methods have been used for the
elaboration of this article, such as the study of
literature in the field of research, including
books and articles of foreign and native scholars,
as well as various methods and instruments of
scientific knowledge of economic processes
such as: logical and comparative analysis.

Results and discussions

In order to solve the proposed goal for
research, having studied the bibliographic sour-
ces, we have found that in the economic litera-
ture there are many definitions of market, depen-
ding on the orientation of the school or the eco-
nomic thinking, and, in particular, the economic
aspects they want to be highlighted. For exam-
ple, in terms of marketing, the concept of market
is given a broader and more realistic sense [5].
Thus, market must be regarded as the real and
imaginary place of meeting, at one time, the
desires of consumers — expressed by demand -
with those of the producers — expressed by offer,
the place where the forces of the agents are
confronted. It is an economic area in which
goods and services are exchanged and refer not
only to the seller and the buyer, but also to a
multitude of economic agents. Market is a system
of transactions and presents itself as a set of
exchange relations between consumers and pro-
ducers, at a certain moment of their manifesta-
tions as participants in the social division of
labour [9].

Another, more general definition, regards
market as “all producers, offerors, sellers, buyers,
consumers and intermediaries who participate in
exchanges and transactions in goods or values. In
a narrower sense, the market means the “total of
goods exchanged or traded in a given geogra-
phical region for a certain period and involving at
least two parts: sellers and buyers” [8].

Another point of view proposes another
definition: “the market designates the architecture
of sales relations between partners, which, on the
one hand, are linked by interdependence, and on
the other hand they compete, each pursuing their
own interests” [7, p.456]. Thus, market is a com-
plex mechanism that, through supply and demand,
regulates economic activities in society.

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018
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Piata apare ca un ansamblu de mijloace de
comunicatie, prin care vanzatorii si cumparatorii
se informeaza reciproc de ceea ce au, de ceea ce
au nevoie si de preturile cerute si propuse Tnainte
de a incheia tranzactiile [3].

Desi definitiile prezentate difera, totusi,
acestea au unele elemente comune: este cert ca,
pe piata, are loc confruntarea ofertei cu cererea
de marfuri sau servicii si realizarea lor sub
forma actelor de vanzare-cumpdrare, cu alte
cuvinte, pe de o parte, se afla productia totala de
marfuri si servicii, care apare sub forma de
ofertd, iar pe de altd parte, nevoile de consum,
sub forma de cerere. Piata mai este definita si ca
wloc de intdlnire”, insa nu este necesar ca ofer-
tantii si solicitatorii sd se Intdlneasca fizic, ci
trebuie sd se intalneasca cererile si ofertele lor.

In acelasi timp, piata este privita, de unii
economisti, drept un mecanism complex care
cuprinde, in principal, cererea si oferta, concu-
renta, preturile etc., ce reglementeaza activitatea
economica, actioneaza asupra diviziunii muncii
si schimbului de activitati. Dupd cum mentiona
Friedrich August von Hayek, ,piata apare,
pentru agentii participanti la schimb, ca o ,,ame-
nintare”, ca o ,,fortd arbitrara”, care le determina
pretul si implica venitul si pe care ei cautd sa o
influenteze sau si o controleze[4].

Datorita diviziunii sociale a muncii, fie-
care marfa sau serviciu trece, inainte de a intra
in consum, prin mai multe procese de vanzare-
cumpdrare si prin diferite forme de circulatie. Ca
rezultat, apar o multime de relatii, ce definesc
structura pietei ca fiind una complexa. Diver-
sitatea produselor care formeaza obiectul actelor
de schimb, natura diferitd a subiectilor ce apar in
relatiile de piatd, localizarea pietei, precum si
alte asemenea elemente dau acesteia imaginea
unui imens conglomerat de subdiviziuni, cu
numeroase parghii, care actioneaza ca un meca-
nism economic complex.

,»Piata este locul unde, in circuit, se schim-
ba bunurile si serviciile produse de intreprinderi.
Ea reprezinta ansamblul de cumparaturi si de
vanzari ale bunurilor si serviciilor, care asigura
confruntarea ofertei cu cererea. In cadrul ,eco-
nomiei de piatd”, piata se afld in centrul func-
tionarii acesteia” [1, p.17]. Participantii la aceste
relatii sunt producdtorii de bunuri si servicii,
ofertantii de factori de productie si consumatorii,
care reprezintd, asa cum aprecia J.K. Galbraith
si W. Salinger, ,,Centri distincti de decizie, care
se opun unul altuia prin urmdrirea propriului

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018

Market appears as a set of communication
means whereby sellers and buyers inform each
other of what they have, what they need and the
prices they have asked for before entering into
transactions [3].

Although the presented definitions differ,
however, they have some common elements: it
is certain that the market confronts the supply
with the demand for goods or services and their
realization in the form of sale-purchase acts, in
other words, on the one hand, we have the total
production of goods and services, which appears
as supply, and on the other hand, consumption
needs in the form of demand. Market is also
defined as a “meeting place”, but sellers and
buyers do not need to meet physically; their
offers and demands must meet.

At the same time, market is regarded by
some economists as a complex mechanism that
mainly comprises demand and supply, com-
petition, prices and others that regulate the eco-
nomy, which work on the labour division and
the exchange of activities. Friedrich August von
Hayek mentions that “market appears as a
“threat” or and “arbitrary power” for the partici-
pants to the exchange agents, that determines the
price and implies income which they seek to
influence or control” [4].

Due to the social division of labour, every
good or service passes through several sale and
purchase processes and different forms of
circulation before entering into consumption. As
a result, a lot of relationships arise, which
determine the complexity of the market struc-
ture. The variety of products, which are the
object of exchange, the different nature of the
subjects involved in market relations, the loca-
tion of the market, and other similar elements
give it the image of a huge conglomerate of
subdivisions, thus, presenting a particularly
complex structure.

“Market is the place where goods and
services, produced by enterprises, are changing
in flows. It represents the set of purchases and
sales of goods and services and assures the
confrontation of supply and demand. Within
the “market economy”, is in the middle of its
operation” [1, p.17]. The participants in these
relationships are producers of goods and ser-
vices, suppliers of inputs and consumers, who,
according to J.K. Galbraith and W. Salinger,
are “Separate decision centres, which oppose
each other by pursuing their own interest, but
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interes, dar sunt legati, n acelasi timp, printr-0
solidaritate functionald” [6].

Totodata, aceste diverse elemente, men-
tionate mai sus, determind si un vast domeniu
pentru clasificarea pietelor si studierea mai
profunda a anumitor laturi, ce prezinta interes.

Din punctul de vedere al obiectului tran-
zactiei de vanzare si cumpdrare, pot fi eviden-
tiate urmatoarele tipuri de piete:

v’ piata bunurilor si serviciilor;

v’ piata factorilor de productie — formata, la
randul sdu, din: piata resurselor naturale
(inclusiv pamantul), piata capitalului si
titlurilor de valori, piata fortei de munca;

v’ piata monetara, financiara.

Dacid scoatem in prim-plan natura consu-
mului, putem diviza piata in piata bunurilor
industriale si de echipament, care se referd la
produsele destinate satisfacerii  consumului
productiv, si piata bunurilor de consum indivi-
dual, ce se refera la totalitatea populatiei. Toto-
datd, merita si mentiondm ca, pornind de la
complexitatea influentelor ce intervin in pro-
cesul de consum, delimitarea celor doud piete
este ambigud, deoarece unele produse pot fi
intalnite, n acelasi timp, pe ambele piete; spre
exemplu, materiile prime din cadrul industriei
alimentare (carnea, laptele, zaharul etc.), unele
materiale de constructii (ciment, caramida etc.),
unele produse ale industriei constructoare de
masini (automobile, electropompe) etc. De ase-
menea, tot mai des, aceasta clasificare este com-
pletata si cu piata serviciilor, care este una dintre
cele mai promititoare piete si acoperd o gama
larga de activitati (transport, turism, asigurari,
credite, educatie etc.). Ceea ce este comun si care
uneste diferitele tipuri de activitate, ce tin de
servicii, este producerea unor astfel de valori de
utilizare, care nu imbraca, in mod obisnuit, o forma
materializatd. Natura acestor servicii este extrem
de variatd, fapt ce face ca structura pietei servi-
ciilor si fie reprezentata atat de activitati, ce pot fi
asimilate celor industriale — realizarea unor
produse la comandi: mobila, incaltaminte, con-
fectii, cercetare stiintifica, reparatii utilaje etc., cat
si de activitati ce reprezintd servicii pure, care nu
pot fi asimilate productiei materiale: spectacole,
activitatea bibliotecilor, transportul de calatori,
prestatiile casnice, asistenta medicala etc.

Piata bunurilor reprezinta una din princi-
palele componente ale sistemului de piete, care
cuprinde tranzactii cu bunuri pentru productie si
bunuri pentru consum. Tn conditiile economiei
moderne, forma specifica de organizare si rea-

are linked at the same time by functional soli-
darity” [6].

At the same time, the various elements,
mentioned above, also determine a broad field
for market classification and a deeper study of
particular sides of interest.

From the point of view of the object of
sale and purchase transaction, the following
types of markets can be highlighted:

v’ goods and services market;

v market of production factors — formed in
turn from: natural resources market (inclu-
ding land), capital and securities market,
labour market;

v" monetary, financial market.

If we take the nature of consumption into
the forefront, we can divide the market into the
industrial goods and equipment market, which
refers to products destined to meet productive
consumption, and the market for individual
consumer goods, which refers to the total popu-
lation. At the same time, it is worth mentioning
that, starting from the complexity of the influ-
ences in the consumption process, the deli-
mitation in the two markets is ambiguous, as
some products can be encountered in both mar-
kets at the same time; for example, raw materials
in the food industry (meat, milk, sugar, etc.),
some building materials (cement, brick, etc.),
some products of the machine building industry
(automobiles, electric pumps) etc. More and
more often, this classification is also comple-
mented by the services market, which is one of
the most promising markets and covers a wide
range of activities (transport, tourism, insurance,
credit, education, etc.). What is common and
unifies the various types of service activity is the
production of such use values that are not
usually materialized. The nature of these ser-
vices is extremely varied, which makes the
structure of the services market to be reprezened
by activities that can be treated as industrial —
making custom-made products: furniture, foot-
wear, clothing, scientific research, machinery
repairs, etc. — and activities that are pure
services that cannot be assimilated to material
production: shows, libraries, passenger transport,
domestic services, health care, etc.

The goods market is one of the main com-
ponents of the market system, which includes
transactions in goods for production and con-
sumption goods. Under the conditions of modern
economy, the specific form of organization and
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lizare a proceselor de véanzare-cumparare de
bunuri o constituie piata produselor. Ea include,
prin intermediul vanzarii-cumpararii, produsele
destinate populatiei, Intreprinderilor si institutii-
lor, care sunt nemijlocit legate de necesitatile
acestora si de posibilitatea de a le satisface.

Bunurile de consum sunt bunuri destinate
utilizarii directe de catre consumatorul final, fara
o prelucrare comerciald ulterioard. Acestea se
impart, de obicei, Tn trei subcategorii, in confor-
mitate cu felul in care sunt achizitionate. Con-
form terminologiei propuse, pentru prima data,
de Melvin T. Copeland [2], Tn 1923, ele sunt:
bunuri de uz curent (convenience goods), bunuri
intermediare (shopping goods) si bunuri de lux
(specialty goods).

Literatura economica determind bunurile
de uz curent, drept bunuri, pe care consumatorul
le cumpara frecvent si stabil in timp, cu mini-
mumul de efort pentru decizia de cumparare,
fara ezitari si deliberari prelungite. Acestea, de
obicei, au preturi mici si sunt disponibile pe
piata, Tn general, includ numai produse standar-
dizate, au o cerere constanti, promovarea este
foarte importantd. Aceste tipuri de bunuri for-
meaza o parte semnificativd a sectorului bunu-
rilor de larg consum, care reprezintd un sector
defensiv, si care este imun la schimbarile ciclice.
Produsele din aceasta categorie au o loialitate de
marca scazutd. De aici, rezulta cd producatorul
trebuie sd asigure cea mai mare disponibilitate
posibila, daca vrea sd-si sporeascéd vanzarile.

Bunurile intermediare, analizate din punc-
tul de vedere evocat mai sus, sunt acele bunuri
de consum, care, de obicei, sunt cumparate nu-
mai dupa ce clientul a comparat pretul, calitatea
si stilul in mai multe magazine. Deci, cumpa-
rarea este rezultatul unei comparatii a produselor
in functie de potrivire, calitate, pret, stil s.a.m.d.
Majoritatea bunurilor intermediare sunt durabile,
sunt mai complexe si au un pret mai ridicat, in
comparatie cu bunurile de uz curent. Multe
bunuri de consum de folosinta indelungata intra
in aceasta categorie.

Bunurile de lux sunt bunurile, care nece-
sitd din partea consumatorilor eforturi speciale
de cumparare si care posedd anumite carac-
teristici speciale. Cumparatorii sunt dispusi sa
cheltuiascd mult timp si bani pentru a le cum-
para in contrast cu bunurile intermediare, de
exemplu. Colectiile rare de arta, antichitatile,
marcile de prestigiu, articolele de stil, automo-
bilele etc. reprezintd anumite exemple. Factorul
de comparatie este absent in produsele de lux.
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realization of goods sale and purchase processes
are the product market. It includes, through sale-
purchase, products intended for population,
businesses and institutions that are directly
related to their needs and the possibility of
meeting them.

Consumer goods are goods intended for
direct use by the final consumer without further
commercial processing. They are usually divi-
ded into three subcategories, according to the
way they are purchased. According to the termi-
nology proposed for the first time by Melvin T.
Copeland [2] in 1923, they are: convenience
goods, shopping goods, and specialty goods.

Economic literature determines conve-
nience use goods as goods that the consumer
purchases frequently and steadily over time,
with the minimum effort to purchase, without
hesitation and prolonged deliberations. They
usually have low prices and are available on the
market generally only include standardized
products, they have a constant demand, promo-
tion is very important. These types of goods
form a significant part of the consumer goods
sector, which is a defensive sector and immune
to cyclical changes. Products in this category
have a low brand loyalty. Hence, the manufac-
turer must ensure the highest possible availabi-
lity if he wants to increase his sales.

Shopping goods, analysed from the point
of view mentioned above, are those consumer
goods, which are usually bought only after the
customer has compared price, quality and style
to several stores. So, buying is the result of a
product comparison based on matching, quality,
price, style, and so on. Most intermediate goods
are durable, more complex and have a higher
price compared to current use goods. Many
durable consumer goods fall into this category.

Speciality goods are goods, which require
special purchasing efforts from consumers and
which possess certain special characteristics.
Buyers are willing to spend a lot of time and
money to buy them in contrast to intermediate
goods, for example. Rare collections of art,
antiques, prestigious brands, style items, cars,
etc. are some examples. The comparison factor
is absent in luxury products. Some common
features are: limited demand and limited number
of buyers, expensive products generally sold in a
limited number of units, require aggressive
promotion.
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Unele caracteristici comune sunt: cererea limi-
tatd si numarul limitat de cumparatori, produse
costisitoare, in general, vandute intr-un numar li-
mitat de unitéti, necesitd promovarea agresiva.

In continuare, pietele bunurilor pot fi
clasificate si dupa un sir de alte caracteristici.
Astfel, piata produselor de consum se diferen-
tiaza in functie de tipul specific in alimentare si
nealimentare, dupa grupele de bunuri (de ex.,
incaltaminte, imbracaminte g.a.), dupd subgrupe
de marfuri (de ex., piata incéltdmintei din piele,
din cauciuc etc.).

Piata serviciilor poate fi clasificatd in
piata cu amanuntul §i piata angro.

Piata cu amanuntul (piata consumatorilor)
este o piatd pentru cumpardtorii ce achizitio-
neaza bunuri pentru uz personal (de familie, la
domiciliu). Este eterogena: aici actioneazid gru-
puri de populatie cu diferite venituri, niveluri
de consum, statut social, varstda, nationalitate,
obiceiuri culturale etc. Ca rezultat, fiecare din
aceste grupuri au cerinte specifice catre bunuri
(calitate, pret), manifesta reactie specifica la
aparitia unui produs nou, la publicitate.

Piata angro (piata intreprinderii) este piata
organizatiilor care achizitioneaza bunuri pentru
utilizarea ulterioara, in procesul de productie,
revanzare sau redistribuire. Se caracterizeaza
printr-un numar relativ mic de subiecti activi,
predominanta achizitiilor mari si o orientare
semnificativa cétre piata de consum.

Rolul pietei bunurilor decurge din urma-
toarele functii, pe care aceasta le indeplineste in
cadrul unei economii:

o In primul rdnd, piata faciliteaza contactul
permanent dintre producdtori si consumatori,
asigurandu-se autoreglarea activitatii economice,
avand in vedere ca, sistematic, productia se ali-
niaza la mobilitatea cererii. Prin aceasta, se deter-
mina utilizarea eficienta a resurselor (cresterea
eficientei investitiilor de capital), structura optima
a productiei si satisfacerea mai buna a consumului;

e In al doilea rind, se constituie ntr-un
adevarat sistem de informatii necesare agentilor
economici, orientandu-i spre activitati care satisfac,
laun nivel superior, necesitatile umane si obti-
nand, in acest fel, profit maxim. Prin parghiile
economice (pret, profit, salariu, dobanda etc.),
piata furnizeaza informatii asupra raportului
cerere-oferta, stimuland oferta de bunuri, de un fel
sau altul si corelarea ei cu cererea. In acest fel, se
asigura si echilibrul economic pe termen lung.

Concluzii

Sinteza surselor bibliografice consultate

Next, commodity markets can also be
classified by a number of other features. Thus,
the market for consumer goods, depending on
type is classified into food and non-food, accor-
ding to groups of goods (e.g., footwear, clothing,
etc.), or sub-groups of goods (e.g. leather foot-
wear market, rubber boots etc.)

The service market can be classified into
retail market and wholesale market.

Retail market (consumer market), is a
market for buyers who purchase goods for
personal use (family, at home). It is hetero-
geneous: here are groups of people with diffe-
rent incomes, consumption levels, social status,
age, nationality, cultural habits, etc. As a result,
each of these groups has specific requirements
for goods (quality, price) and has a specific
reaction to the emergence of a new product in
advertising.

The wholesale market (enterprise market)
is the market for organizations that acquire
goods for later use, in the production, resale or
redistribution process. It is characterized by a
relatively small number of active subjects, the
predominance of large purchases and a signifi-
cant orientation towards the consumer market.

The role of the property market derives
from the following functions that it performs
within an economy:

o Firstly, the market facilitates permanent
contact between producers and consumers by
ensuring self-regulation of economic activity,
since production is systematically aligned with
demand mobility. By this it is determined the
efficient use of resources, increasing the effi-
ciency of capital investments, the optimal struc-
ture of production and the better satisfaction of
consumption;

o Secondly, it forms a true information sys-
tem necessary for economic agents, focusing on
activities that meet the human needs to the
highest level and thus maximize profit. Through
economic levers (price, profit, salary, interest,
etc.), the market provides information on the
demand-supply ratio, stimulating the supply of
goods, one way or the other, and correlating it
with demand. In this way, long-term economic
equilibrium is also ensured.

Conclusions

The synthesis of the bibliographic sources
we have consulted has enabled us to address the
types of commodity markets, their essence
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ne-a permis sa abordam tipurile pietelor de bunuri,
esenta si sarcinile acestora gi sd definim piata
bunurilor de consum, drept totalitatea relatiilor
economice 1n procesul de circulatie a bunurilor si
serviciilor, destinate vanzarii in scopul consu-
mului personal si care au o valoare de utilizare.

In acest articol, piata bunurilor de con-
sum, este abordatd ca un mediu de activitate al
comertului intern, prin care se asigura echilibrul
cererii, ofertei si pretului bunurilor, care satis-
face cerintele dezvoltarii competitive si schim-
barilor conjuncturii pietei.

Analiza functiilor pietei de consum, in
general, ne-a permis si tragem concluzia ca
acestea sunt similare cu functiile comertului,
deoarece cle reflectd esenta schimbului de
marfuri, a procesului de cumpdrare si vanzare.
Tn ciuda unui numir de caracteristici generale
similare, conceptul de ,,piata” si ,,comert”, nu
pot fi considerate fara ambiguitati identice.
Sustinem opinia ca notiunea de ,,piatd” este mai
largd decat conceptul de ,,comert”, deoarece
»piata” se refera la relatiile economice de pro-
ductie, de distributie, de schimb si relatiile exis-
tente intre ele, in timp ce ,,comertul” serveste ca
o formd a acestor relatii: prin comert, are loc
schimbul echivalent de bunuri fabricate.

Activitatea de comert, pe piata de consum,
asigura procesul circulatiei marfurilor si banilor,
formeaza si satisface nevoile oamenilor 1in
bunuri si servicii, releva volumul cererii efective
de bunuri de consum si nevoile de productie. In
plus, in prezent, comertul, dintr-o veriga a pietei
bunurilor de consum, a devenit un domeniu
important de activitate.

and their tasks, and define the consumer goods
market as the totality of economic relations in
the process of moving goods and services for
sale for personal consumption and having a
value of use.

The consumer goods market, in this article,
is approached as an internal trade activity envi-
ronment that ensures the supply, demand and
price balance of goods that meet the require-
ments of competitive development and changing
market conditions.

The analysis of consumer market func-
tions generally allowed us to conclude that they
are similar to trade functions because they
reflect the essence of commodity exchange,
buying and selling. Despite a number of similar
general features, the concept of “market” and
“trade” cannot be considered without identical
ambiguities. We support the view that the notion
of “market” is broader than the concept of
“trade”, because “the market” refers to the eco-
nomic relations of production, distribution,
exchange, and the relations between them, while
“trade” as a form of these relationships: through
trade, the equivalent exchange of manufactured
goods takes place.

The trade activity on the consumer market
ensures the circulation of goods and money,
forms and satisfies the needs of people in goods
and services, reveals the volume of actual de-
mand for consumer goods and production needs.
In addition, at present, trade from a consumer
goods market has become an important field
of activity.
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Motto: Numai prin date statistice complete
si relevante putem asigura vizibilitatea
turismului autohton.

Autorul

O evidenta statistica veridicd are nevoie de
date complete si reale cu privire la structura si
dimensiunile industriei turistice. Datele colectate
de la actorii pietei turistice, care, in acest moment,
sunt utilizate in raportarea statistica, nu reflectda
situatia reald a ramurii.

In aceasta ordine de idei, Contul Satelit al
Turismului (CST) poate aborda, dintr-o noud
perspectiva, cheltuielile generate de turism ince-
pand cu cazarea, alimentarea, transportul, ser-
viciile culturale, agrementul, serviciile de asigu-
rari, produsele autohtone, serviciile turistice ofe-
rite de agentiile de turism, ocuparea fortei de
muncd din turism §i toate cheltuielile care duc la
generarea fluxului monetar turistic.

Prezentul articol introduce prevederi cu
privire la implementarea, pe viitor, a Contului
Satelit al Turismului, prin care va fi posibila
compararea corectd a turismului cu alte sec-
toare in ceea ce priveste efectele sale asupra
economiei nationale.

Cuvinte-cheie: Contul Satelit al Turismu-
lui, evidenta statisticd, date statistice, oferta
turistica, turism durabil, PIB.

JEL: M1, O 11

Actualitatea temei

Avantajul economic pe care il produce
turismul international a determinat multe tari in
curs de dezvoltare sa-si sporeascd eforturile
pentru dezvoltarea industriei turistice, ca activi-
tate capabila sd echilibreze balanta de plati, sa
asigure atragerea mijloacelor valutare in tard, a
investitiilor, sa creeze locuri de munca. Republica
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Motto: Only through complete and relevant
statistical datawe can ensure the visibility
of domestic tourism.

The author

A genuine statistical record needs com-
plete and real data on the structure and size of
the tourism industry. Data collected from the
actors of the tourism market that are currently
used in statistical reporting do not reflect the
real situation of the branch.

In this context, the Tourism Satellite
Account (TSA) can tackle, in a new outlook,
the tourism-generated spending, starting with
accommodation, food, transport, cultural servi-
ces, leisure, insurance services, domestic pro-
ducts, tourism services provided by tourism
agencies, tourism employment and all expenses
that lead to generating of the monetary tou-
ristic flow.

This article introduces provisions on the
future implementation of the Tourism Satellite
Account, which will make it possible to properly
compare tourism with other sectors in terms of
its effects on the national economy.

Key words: Tourism Satellite Account,
statistical evidence, statistical data, tourism
offer, sustainable tourism, GDP.

JEL: M1, 011

Topicality of the subject

The economic advantage, produced by
international tourism, has determined many
developing countries to increase their efforts for
the development of the tourism industry as an
activity capable of balancing the balance of pay-
ments, to ensure the attraction of foreign cur-
rency in the country, to invest, to create places
of work. The Republic of Moldova is no excep-
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Moldova nu constituie o exceptie. Odati cu
aprobarea Strategiei de Dezvoltare a Turismului
2020, statul si-a reiterat pozitia fatd de aceastd
ramurd, stabilind ca turismul trebuie sa devind un
sector economic competitiv, cu politici de dez-
voltare armonioasa si echilibratd in domeniu, care
sa valorifice eficient patrimoniul turistic natural si
antropic al tarii, promovand, totodatd, ospitali-
tatea moldoveneasca la standarde inalte.

Sistemul Contului Satelit al Turismului,
ale carui agregare si concepte decurg din sis-
temul de contabilitate nationald a Organizatiei
Natiunilor Unite, isi extinde sfera de analize nu
numai asupra cheltuielilor directe ale vizitato-
rilor internationali si interni, ci ia 1n calcul si
efectele indirecte ale cheltuielilor respective.

Pornind de la cele expuse mai sus, tema
supusa cercetarii este deosebit de actuala.

Drept argumente, ce se impun pentru cer-
Cetarea acestei teme, servesc urmatoarele enunturi:

e nu existd un concept bine definit privind
analiza statistica sectorial;

e raportarea statisticd se face in baza unei
metodologii Tnhvechite;

e nu existd un calcul privind ponderea turis-
mului in Produsul Intern Brut (PIB);

e nu se tine evidenta statisticd a efectului
multiplicator, pe care il genereaza indus-
tria turismului;

e industria turisticd din Republica Moldova
genereazd venituri mult mai mari decat
sunt raportate;

e din cauza discrepantei dintre raportarea
statistica privind turismul organizat si cel
pe cont propriu, datele furnizate de Biroul
National de Statisticd cétre Organizatia
Mondiald a Turismului (UNWTO) sunt
incomplete si, prin aceasta, scade ratingul
de tara ca destinatie turistica.

Scopul cercetarii il reprezinta studierea si
analiza problemelor privind modul de tinere a
evidentei statistice asupra industriei turistice.
Arealul cercetarii este cuprins de particularitatile
si dimensiunile industriei turistice, care impun o
abordare aprofundatad a conceptelor specifice
acesteia. Pentru a estima impactul ramurii asupra
PIB este necesar sa se calculeze anumiti indi-
catori statistici, care, in prezent, nu fac obiectul
cercetarii Biroului National de Statistica, dar
care, In opinia noastra, sunt destul de importanti.

Suportul  teoretico-metodologic al temei
investigate este asigurat de analizele organisme-
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tion. With the approval of the Tourism Develop-
ment Strategy 2020, the state reiterated its posi-
tion on this branch, establishing that tourism
should become a competitive and well-deve-
loped economic sector that effectively exploits
the country’s natural and anthropic tourism heri-
tage, by promoting, at the same time, Moldovan
hospitality at high standards.

The Tourism Satellite Account system,
whose aggregation and concepts derive from the
United Nations National Accounting System,
extends its scope not only to the direct costs of
international and domestic visitors, but also
takes into account the indirect effects of those
expenditures.

Based on the above mentioned, the subject
of the research is very current.

Arguments for the research on this topic are:

o there is no well-defined concept of secto-
rial statistical analysis;

e statistical reporting is based on an obso-
lete methodology;

e there is no calculation of the share of tou-
rism in GDP;

e there is no statistical evidence of the
multiplier effect generated by the tourism
industry;

e the tourism industry in the Republic of
Moldova generates much higher revenues
than reported;

e due to the discrepancy in the statistical
reporting on organized and unorganized
tourism, the data provided by the National
Bureau of Statistics to the World Tourism
Organization (UNWTO) is incomplete
and thus lowers the country’s rating as a
tourism destination, due to the small num-
ber of reported tourists.

The purpose of the research is to study and
analyse the problems related to the statistical
record keeping on the tourism industry. The
research area is covered by the specificities and
dimensions of the tourism industry, which re-
quire a thorough approach of its specific con-
cepts. In order to estimate the impact of the
branch on GDP, it is necessary to calculate some
statistical indicators, which are not currently
the subject of the research of the National
Bureau of Statistics, but which, in our opinion,
are quite important.

The theoretical and methodological support
of the investigated theme is provided by the
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lor internationale de profil, care au efectuat cer-
cetari in acest domeniu si care au demonstrat ca
industria turismului are un impact economic mult
mai mare decat se raporteaza in momentul actual.

Introducere

Industria calatoriilor si turismului antre-
neaza o importanta miscare de bani, concretizata
in cheltuielile personale ale turistilor, in inca-
sarile agentilor economici, in salarii, taxe, impo-
zite etc., dar, pana in prezent, nu a existat un
instrument care s permitd masurarea avantajelor
economice reale ale turismului. Astfel, rapoar-
tele statistice vor releva, din ce in ce mai mult,
noile aspecte ale analizei turismului durabil, n
legatura cu dezvoltarea durabild, prin dezvol-
tarea conturilor satelit.

Tn aceste conditii, sistemul CST constituie
principalul mijloc pentru a intelege mai bine, la
nivel national, regional si local, avantajele eco-
nomice furnizate de ansamblul activitatilor ce
rezulta din industria calatoriilor si turismului.

Interesul pentru acest sistem este unul
foarte mare. Republica Moldova nu dispune, la
ora actuald, de un sistem statistic care sa cuanti-
fice exact ponderea pe care o are turismul in PIB.

In aceasti ordine de idei, Organizatia
Mondiala a Turismului recomanda si incurajeaza
tarile membre sé-si elaboreze propriile sisteme
de Cont Satelit al Turismului. In aceste conditii,
dezvoltarea unei baze statistice generate de catre
CST va veni in sprijinul Biroului National de
Statistica (BNS), care gestioneaza statisticile din
turism, in momentul de fata, si care foloseste
indicatori agregati incompleti.

De asemenea, CST poate contribui la eva-
luarea ponderii turismului In economia nationala
a tarii prin efectul sau multiplicator, n termeni
valorici si marimi concrete, comparabile pe
scard internationala.

Acest obiectiv va fi Tndeplinit prin stabili-
rea de conturi satelit, actualizarea, imbunatatirea
si/sau adaptarea conturilor satelit deja existente,
precum si prin dezvoltarea cooperarii transna-
tionale, schimbului de experientd si de bune
practici prin derularea unor proiecte comune,
conferinte, mese rotunde etc.

Metode aplicate

La elaborarea prezentului articol, autorul a
utilizat trei metode de cercetare, dupd cum
urmeaza:

Cercetarea fundamentala a permis eluci-
darea tendintelor actuale in domeniul statisticii
turistice, reflectand premisele schimbarii atestate

analyses of the international organizations that
have carried out research in this field and have
demonstrated that the tourism industry has a
much bigger economic impact than it is reported
at the moment.

Introduction

The travel and tourism industry is making
a major move in money, materialized in the
tourists’ personal expenses, receipts of economic
agents, salaries, taxes, fees, etc., but, so far, there
has not been a tool to measure the real economic
benefits of tourism. Thus, statistics will increa-
singly pursue the analysis of sustainable tourism
in relation to sustainable development through
the development of satellite accounts.

Under these circumstances, the Tourism
Satellite Account system represents the main
mean of better understanding, at national, re-
gional and local level, the economic benefits
provided by all activities of the travel and tou-
rism industry.

Interest in this system is very large. The
Republic of Moldova does not currently have a
statistical system that quantifies exactly the
share of tourism in GDP.

Therefore, the World Tourism Organiza-
tion recommends and encourages member coun-
tries to develop their own Tourism Satellite
Account systems. Under these circumstances,
the development of a statistical basis generated
by the TSA will support the National Bureau of
Statistics (NBS), which manages tourism statis-
tics at the moment and uses aggregated incom-
plete indicators.

The TSA can also contribute to assessing
the share of tourism in the national economy of
the country through its multiplier effect in terms
of value and scale, comparable on an interna-
tional scale.

This objective will be achieved by esta-
blishing satellite accounts, upgrading, impro-
ving and / or adapting existing satellite accounts
and by developing transnational cooperation and
exchange of experience and best practices
through joint projects, conferences, round tab-
les, etc.

Applied methods

When developing this article, the author
has used three research methods as follows:

Fundamental research allowed elucida-
ting the current trends in tourism statistics, ref-
lecting the prerequisites of the existing change in
the researched field, due to the implementation

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018



BUSINESS SI ADMINISTRARE / BUSINESS AND ADMINISTRATION

in domeniul cercetat, datoritd implementarii si
utilizarii Contului Satelit al Turismului. In cer-
cetarea fundamentald, au fost incadrate inves-
tigatiile sub forma de studii teoretice care au dus
la formularea unor concluzii practice stiin-
tific argumentate.

Cercetarea pentru dezvoltare a avut ca
scop utilizarea acelor procedee si dispozitive ce
pot influenta direct activitatea practica in dome-
niul economiei turismului. Pentru a aborda di-
versitatea de probleme pe care le intruneste
activitatea de turism, s-a folosit o bogata litera-
turd de specialitate si de interes general, un
variat instrumentar de cercetare statistico-mate-
matic, analize comparative, care evidentiaza
complexitatea turismului ca generator de bene-
ficii economice si sociale pe plan national.

Cercetarea aplicativda a avut ca sarcini
furnizarea de date pentru directionarea activitatii
practice, in vederea cresterii muncii metodice.
Aceasta a asigurat suportul practic in cunoas-
terea turismului ca activitate socio-economica de
mare complexitate, in clarificérile conceptuale si
insusirea principalelor categorii economice din
domeniu, ca si in evidentierea factorilor deter-
minanti, a tendintelor si formelor de manifestare
a programelor si politicilor in turism.

Relevanta articolului

Cercetarea si dezvoltarea acestei teme a
dat posibilitate autorului sa generalizeze anumite
concluzii la acest subiect si, ca urmare, sa
propuna factorilor de decizie o noud modalitate
de evaluare a turismului ca ramurd generatoare
de venituri si sd argumenteze necesitatea schim-
barii metodologiei de calcul prin introducerea
Contului Satelit al Turismului.

Rezultate si discutii

Organizatia Mondiala a Turismului (UNWTO)
a initiat dezvoltarea Contului Satelit al Turismu-
lui inca din anul 1995 si are ca principal obiec-
tiv: ,,Fixarea unor norme internationale pentru a
masura contributia turismului la economia unei
tari si bunastarea cetatenilor’” [1].

Deoarece efectele economice ale cheltuie-
lilor turistilor depasesc sfera incasarilor raportate
statistic de prestatorii de servicii, Organizatia
Mondiala a Turismului, in colaborare cu Con-
siliul Mondial al Calatoriilor si Turismului
(CMCT), cu EUROSTAT (Oficiul Statistic al
Uniunii Europene) si cu alte organisme turistice
regionale, a propus implementarea, pentru tarile
membre UNWTO, sistemului de Contul Satelit
al Turismului [7, 8, 9]. Recomandarile UNWTO
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and use of the Tourism Satellite Account. Fun-
damental research included investigations in the
form of theoretical studies that led to the
formulation of some scientifically substantiated
practical conclusions.

Research for development aimed at using
those processes and devices that can directly
influence practical work in the field of tourism
economy. In order to tackle the diversity of
issues that tourism activity involves, a rich spe-
cialized and of general interest literature has
been used, as well as wide range of statistical
and mathematical research tools, comparative
analysis, highlighting the complexity of tourism
as a generator of economic and social benefits at
the national level.

Applied research was tasked with provi-
ding data for directing practical work in order to
increase the methodical work. This ensures prac-
tical support in the knowledge of tourism as a
complex socio-economic activity, in the con-
ceptual clarifications and knowledge of the main
economic categories in the field, as well as in
highlighting the determinant factors, tendencies
and forms of manifestation of programs and
policies in tourism.

Relevance of the article

The research and development of this
theme gave the author the opportunity to gene-
ralize certain conclusions on this topic and, as a
result, to propose to decision-makers a new way
to measure tourism as income generating branch
and to argue the necessity of changing the cal-
culation methodology by introducing the Tou-
rism Satellite Account.

Results and discussions

The World Tourism Organization (UNWTO)
has begun the development of the Tourism
Satellite Account since 1995 and has as its main
objective: “Setting international standards to
measure tourism’s contribution to a country’s
economy and citizens” welfare[1].

As the economic effects of tourists’” spen-
ding outweigh the scope of revenue reported
statistically by service providers, the World
Tourism Organization, in collaboration with the
World Travel and Tourism Council (WTTC),
EUROSTAT (European Union Statistical Office)
and other regional tourism bodies, proposed the
implementation of the Tourism Satellite Account
System for the UNWTO member countries [7, 8,
9]. UNWTO recommendations for member sta-
tes to adopt a tourism satellite account were the
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pentru adoptarea, de catre tarile membre, a CST
au constituit obiectul unuia din principalele
puncte ale ordinii de zi a Conferintei internatio-
nale privind statistica si masurarea importantei
economice a turismului, ce a avut loc la Nisa,
Republica Franceza [5, p.363].

Motivul principal al credrii CST a fost convin-
gerea OMT ca implementarea acestuia va ajuta la:

e Imbunatitirea datelor de evidenta statis-
ticd, in raport cu industria turisticd pentru
toate industriile conexe, care au tangenta
cu turismul;

e asigurarea guvernelor cu un instrument
important pentru dezvoltarea statisticilor
eficiente;
intelegere a importantei cantitative a turis-
mului in jurul mai multor factori implicati
direct sau indirect in turism;

e cstimarea veridica a ponderii pe care o are
turismul in Produsul Intern Brut al tarii.
Cum poate fi definit un Cont Satelit al

Turismului? Conform UNWTO, ,,un Cont Sate-
lit al Turismului reprezintad un set de definitii,
clasificari integrate in tabele, organizate intr-un
mod logic, care permit o imagine asupra impac-
tului economic al turismului sub aspectul cererii
si ofertei”[2]. Acest CST a fost dezvoltat de
Natiunile Unite pentru a calcula dimensiunile
sectorului turistic, care nu este inclus, la propriu,
in statisticile nationale, mai ales a tarilor in curs
de dezvoltare. Cu alte cuvinte, este un sistem de
informatii cu privire la turism, integrat in siste-
mul national de statistica. CST este o metoda
statisticd prin care se compara, in mod direct,
jonctiunea sectorului turistic cu celelalte sec-
toare ale economiei si se afla masura in care
acesta le influenteazd. CST este necesar sd fie
creat si pentru a asigura o unitate metodologica
in definirea, colectarea, analiza si interpretarca
datelor din turism, la nivelul unei tari.

Contul Satelit al Turismului poate fi utili-
zat pentru a colecta, In mod sistematic si per-
manent, date cu privire la oferta si cererea de
turism pentru o destinatie turisticd (la nivel na-
tional, local, regional), necesare pentru o politica
de turism eficientd (ex.: politica generala,
marketingul turistic, planificarea). Elementele
acestui sistem depind, In mare parte, de conti-
nutul politicii de turism.

Un Cont Satelit al Turismului este diferit
de un sistem general de informatii. Statisticile

subject of one of the main agenda items at the
International Conference on Statistics and Mea-
suring the Economic Importance of Tourism
held in Nice, France [5, p.363].

The main reason for creating the TSA was
the conviction of the WTO that its implement-
tation will help in:

e improvement of statistical data in relation
to the tourism industry for all related
industries that are connected to tourism;

e ensuring governments with an important
tool for developing effective statistics;

e creating availability and a better under-
standing of the quantitative importance of
tourism around several factors directly or
indirectly involved in tourism;

e a true estimate of the share of tourism in
the country’s Gross Domestic Product.
How can a Tourism Satellite Account be

defined? According to UNWTO, “a tourism
satellite account is a set of definitions, classifi-
cations integrated in tables, logically organized,
which allow a picture of the economic impact of
tourism in terms of supply and demand” [2].
This account has been developed by the United
Nations to measure the size of the tourism sector
that is not included in national statistics, espe-
cially in developing countries. In other words, it
is a tourism information system integrated into
the national statistical system. The TSA is a sta-
tistical method that directly compares the junc-
tion of the tourism sector with other sectors of
the economy and the extent to which it influ-
ences them. The TSA is also necessary to be
created in order to provide a methodological unit
in defining, collecting, analysing and interpre-
ting tourism data at the country level.

The Tourism Satellite Account can be used
to collect systematically and permanently data
on tourism supply and demand for a tourism
destination (at national, local, regional level)
that is required for an efficient tourism policy
(e.g. general policy, tourism marketing, planning).
The elements of this system depend largely on
the content of the tourism policy.

A Tourism Satellite Account is different
from a general information system. Tourism
statistics have been often limited to data on arri-
vals, number of overnight stays, length of stay,
purpose of visit, type of accommodation struc-
ture, visitor origin and their socio-economic
profile, accommodation capacity, occupancy
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privitoare la turism au fost, deseori, limitate la
date despre volumul sosirilor, numarul innopta-
rilor, durata sederii, scopul vizitei, tipul structu-
rilor de cazare, originea vizitatorilor si profilul
lor socio-economic, capacitatea de cazare, rata
de ocupare si alte elemente. Toate acestea sunt
incluse in sistemul general de informatii statis-
tice si, de asemenea, pot fi regasite in cadrul
CST, insa ultimul furnizeaza mai multe date.

EUROSTAT enumera scopurile principale
ale CST:

» s3 descrie structura activitatii turistice a
unei tari sau a unei regiuni;

= sa furnizeze indicatori macroeconomici
agregati pentru a descrie marimea si
importanta economica a turismului, cum
ar fi valoarea adaugata si PIB-ul realizat
de turism;

= sa furnizeze date detaliate asupra consu-
mului turistic si modului in care este asigu-
rat acesta din productia internd si importuri;

= sa furnizeze date referitoare la ocuparea
fortei de munca, conexiunile cu alte activi-
tati productive si formarea capitalului;

= s& furnizeze o legaturd intre datele
economice si indicatorii statistici aferenti
industriei turistice.

Structura de bazd a CST reflecta balanta
generala existentd intr-0 economie Tntre cererea
de bunuri si servicii generatd de turism si oferta
turistica. Ideea este de a analiza detaliat toate
aspectele privitoare la cererea de bunuri si ser-
vicii, fapt ce poate fi asociat cu activitatile turis-
tice din economie pentru a observa interfata
operationala cu oferta de astfel de bunuri si de a
descrie modul in care oferta turisticd interactio-
neaza cu alte activitati [3].

In prezent, majoritatea tarilor europene au
introdus, deja, Contul Satelit al Turismului,
Republica Moldova fiind restantd la acest capi-
tol. In acest sens, industria turistica din Repu-
blica Moldova nu beneficiazd de reflectarea
reald a indicatorilor sectoriali efectivi realizati in
totalul economiei nationale. Lipsa unei astfel de
informatii relevante, reale, actuale si corelate,
din domeniul turismului, ingreuneaza efectuarea
analizelor concludente ale stadiului si evolutiei
pietei serviciilor de turism, ale cererii si ofertei,
ale sezonalitatii si ale altor factori determinanti
ai dezvoltarii acestui sector.

Intr-un studiu realizat in anul 2015, de
catre specialistii UNWTO, se declard ca modul
de colectare si interpretare a datelor statistice din
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rate and other items. All of these are included in
the general statistical information system and
can also be found in the TSA, but the latter
provides more data.

EUROSTAT lists the main goals of the TSA:

= to describe the structure of the tourism
activity of a country or region;

= to provide aggregated macroeconomic
indicators to describe the size and econo-
mic importance of tourism, such as value
added and GDP generated by tourism;

= to provide detailed data on tourism con-
sumption and how it is ensured from
domestic production and imports;

= to provide data on employment, connec-
tions with other productive activities and
capital formation;

= to provide a link between the economic
data and statistical indicators related to the
tourism industry.

The basic structure of the TSA is given by
the general balance between the demand for
goods and services generated by tourism and the
tourism offer. The idea is to analyse in detail all
aspects of the demand for goods and services
that may be associated with tourism activities in
the economy in order to observe the operational
interface with the supply of such goods in the
economy and to describe how tourism supply
interacts with other activities [3].

Currently, most European countries have
already introduced the Tourism Satellite Account,
while the Republic of Moldova is reluctant in
this chapter. In this respect, the tourism industry
in the Republic of Moldova does not benefit
from the real reflection of the actual sectorial
indicators achieved in the total national eco-
nomy. The lack of such relevant, real, current
and correlated information in the field of tourism
makes it difficult to carry out conclusive ana-
lysis of the stage and evolution of the tourism
services market, of supply and demand, seaso-
nality and other determinant factors of the sec-
tor’s development.

In the study conducted by UNWTO spe-
cialists in 2015, it is stated that the way of col-
lecting and interpreting statistical data from
tourism in our country is incomplete and under-
valued. This fact, with profound implications,
leads to the reduction of the tourism destination
rating, while diminishing the strategic impor-
tance of tourism in the sustainable development
of the Republic of Moldova.
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turismul din tara noastra este incomplet si
subevaluat. Acest fapt, cu implicatii profunde,
duce la reducerea ratingului de destinatie turis-
ticd, diminuand, totodatd, importanta strategica
pe care o are turismul in dezvoltarea durabila a
Republicii Moldova.

Punctele slabe ale Sistemului National de
Statisticd in Turismul din Republica Moldova,
identificate 1n cadrul studiului, sunt urmaétoarele:

o lipsa datelor privind ponderea turismului
in PIB;

o lipsa datelor privind productivitatea indus-
triilor conexe ramurii turistice, implicit im-
pactul contributiei totale indirecte la PIB;

o lipsa datelor privind numarul célatoriilor
si innoptdrilor pe categorie de turist,
respectiv pe formele de turism;

e lipsa informatiilor privind sederea turisti-
lor in spatiile locative private;

e lipsa informatiilor privind sederea turisti-
lor la rude;

e lipsa informatiilor privind turistii aflati in
tranzit, fara Tnnoptare;

e lipsa informatiei privind cheltuielile reali-
zate de turisti In unititile de alimentare,
exceptie facand cele din cadrul structurilor
de primire turistica cu functii de cazare;

e lipsa informatiei privind cheltuielile reali-
zate de turisti in transporturile interne.
Lipsa informatiilor mentionate afecteaza

modul de monitorizare a statisticii turistice pe
vacante si caldtorii la nivel national. Aceste
neconcordante ale sistemului cu realitatea pot
reduce efectele pozitive ce s-ar obtine ca urmare
a implementdrii Strategiei de Dezvoltare a
Turismului ,, Turism -2020” [6].

Tindnd cont de aceastd situatie, in opinia
noastra, sugeram utilizarea Contului Satelit al
Turismului, cu ajutorul caruia va fi posibilda ana-
liza detaliatd a aspectelor cererii de bunuri si
servicii care pot fi asociate turismului, stabilindu-
se, astfel, interfata reald cu oferta acestor bunuri
si servicii, in cadrul economiei de referinta, des-
criindu-se si modul in care aceasta ofertd inter-
actioneaza cu alte activitati economice.

In aceste conditii, Contul Satelit al Turis-
mului va putea furniza urmatoarele date:

e 3agregate macroeconomice pentru carac-
terizarea volumului si importantei econo-
mice a turismului, cum ar fi; valoarea
addaugatd brutd a turismului si produsul
intern brut direct din turism, compatibile

The weaknesses of the National Statistics
System in the field of tourism in the Republic of
Moldova identified in the study are as follows:

e lack of data on the share of tourism in
GDP;

e lack of data on the productivity of indus-
tries related to the tourism branch and
implicitly the impact of the total indirect
contribution to GDP;

e lack of data on the number of trips and
overnights per tourist category, respec-
tively on forms of tourism;

e lack of information on the stay of tourists
in private accommodation places;

o lack of information on the stay of tourists
at relatives;

e lack of information on tourists who are in
transit, without overnight stays;

o lack of information on the expenses
incurred by tourists in locals with food,
except for those from structures of tou-
rists’ reception with functions of acco-
mmodation;

e lack of information on the expenses
incurred by tourists in domestic transport.
The lack of mentioned information affects

the way of monitoring tourism statistics on
holidays and trips at the national level. These
inconsistencies of the system with reality can
reduce the positive effects that would have been
achieved as a result of the implementation
of the Tourism Development Strategy “Tourism-
20207 [6].

Taking this situation into account, in our
opinion, we suggest using the Tourism Satellite
Account to help analyse in detail aspects of the
demand for goods and services that may be
associated with tourism, thus establishing the
real interface with the supply of these goods and
services, in the reference economy, also des-
cribing how this offer interacts with other eco-
nomic activities.

Under these circumstances, the Tourism
Satellite Account will be able to provide the
following data:

e macroeconomic aggregates to characterize
the volume and economic importance of
tourism, such as: gross added value of tou-
rism and gross domestic product directly
from tourism, compatible with similar
aggregates used for the economy as a whole;

e detailed data on tourism consumption, a
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cu agregatele similare utilizate pentru
ansamblul economiei;

o (date detaliate despre consumul turistic,
concept asociat cu activitatea de consuma-
tori a vizitatorilor si o descriere a modali-
tatii in care aceasta cerere este satisfacuta
de oferta internd si de importuri;

o informatii despre cheltuielile turistice, care
reprezintd suma platitd pentru achizitio-
narea de bunuri si servicii de consum,
precum si obiecte de valoare, pentru uz
personal sau pentru a fi oferite altei per-
soane 1n timpul célatoriei turistice;

e conturile de productie a industriilor turis-
mului, detaliate, referitoare la ocuparea
fortei de munca, relatiile acestor industrii
cu alte activitati economice productive si la
nivelul formarii brute de capital fix;

e comunicari in domeniul economic si infor-
matii nemonetare cu privire la turism, cum
ar fi: numarul de calatorii, durata sejurului,
motivul calatoriei, mijlocul de transport,
legatura necesara pentru a preciza carac-
teristicile variabilelor economice.
Agregatele sunt extrem de utile, deoarece

ofera indicatori sintetici (indicatorii sintetici
sunt marimi medii calculate din abaterile varian-
telor caracteristicii de la nivelul mediu al aces-
teia), ce identificd dimensiunile pietei turistice.
Principalele agregate calculate pot fi compa-
rabile cu alti indicatori macroeconomici refe-
ritori la consum si la valoarea addugata si sunt
expuse Tn tabelul 1.

concept associated with consumers’ acti-

vity of visitors and a description of how

this demand is satisfied by the domestic
supply and imports;

¢ information on tourism expenses, which is
the amount paid for the purchase of
consumption goods and services, as well
as valuable objects, for personal use or to
be offered to another person, for and
during the trip;

e (detailed tourism industry production
accounts, including data on labour force,
on the relationships between these indus-
tries and other productive economic acti-
vities and on the gross fixed capital for-
mation;

e a link between economic data and non-
monetary information on tourism, such as:
number of trips, length of stay, reason for
travel, means of transport, which is
necessary to specify the characteristics of
economic variables.

Aggregates are extremely useful because
they provide synthetic indicators (synthetic
indicators are average sizes calculated from
deviations of the variants of the feature at its
average level), referring to the dimensions of
tourism. The main calculated aggregates can be
comparable to other macro indicators related to
consumption and value added.

The main aggregates are shown in table 1.

Tabelul 1/ Table 1

Nr. Agregatele/ Caracteristici/ Features
crt. Adggregates
1 2 3

1. |Cheltuielile turismului
intern/ Domestic
tourism expenditure

Reprezinta costurile suportate de agentii economici din industria
turismului pentru crearea si dezvoltarea bazei tehnico-materiale si de
infrastructura a turismului./ It represents the costs incurred by economic
agents in the tourism industry for the creation and development of the
technical and material infrastructure and base of the tourism.

2. |Consumul turistic
intern/ Domestic
tourism consumption

Reprezintd ansamblul cheltuielilor facute de consumatorii-turisti pentru

cumpararea de bunuri si servicii cu motivatie turistica./ It represents the
total expenditures made by consumers-tourists for the purchase of goods
and services with tourist motivation.

3. [Valoarea adaugata
bruta din industriile
conexe turismului/
Gross added value
from tourism-related
industries

Se obtine prin Tnsumarea valorilor adaugate brute totale din industriile
conexe turismului, daca toata gama de servicii si produse este furnizata
nerezidentilor./ It is obtained by summing the total gross added value
from tourism-related industries, if the whole range of services and
products is provided to non-residents.
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Continuarea tabelului 1/ Continuation table 1

[35Y

2

3

4. |Valoarea addugata
bruta directa din
turism/ Direct gross
value added from
tourism

Reprezintd suma partii din valoarea adaugata bruta generata de subiectii
pietei turistice, care presteaza servicii turistice specifice industriei
turistice./ It is obtained by summing the total gross added value from
tourism-related industries, if the whole range of services and products is
provided to non-residents.

5. |Produsul intern brut
direct din turism/
Gross domestic

Este format din valoarea adaugata bruta provenitd din industriile conexe
turismului, la care se adauga valoarea adaugata bruta generata de subiec-
tii pietei turistice si impozitele generale de stat./ It is formed of the gross

product directly from
tourism

state taxes.

added value from the tourism-related industries, plus the gross added
value generated by the subjects of the tourism market and the general

Sursa: elaborat de autor/ Source: developed by author

Dupa cum am mentionat anterior, analistii
statisticieni masoara dimensiunile consecintelor
economice ale industriei turismului prin evaluari
directe, indirecte sau stimulate, in functie de
sursele disponibile de colectare a informatiilor
statistice.

Cu toate acestea, in prezent, pentru eva-
luarea dimensiunilor reale ale circulatiei turistice
si a impactului global al cheltuielilor efectuate
de un turist, in timpul célatoriei si sejurului sau,
statisticile turismului nu se dovedesc Inca sufi-
cient de cuprinzatoare.

Daca, in formele turismului organizat,
rapoartele statistice ale agentiilor de turism
detailiste si ale tur-operatorilor, referitoare la
incasdrile obtinute de la participanti la progra-
mele derulate, ofera o imagine asupra volumului
valoric si asupra componentelor de servicii ale
activitatilor prestate sau intermediate, in cazul
turismului neorganizat, partial si in formele
turismului semiorganizat, statisticile turismului
nu oferd o imagine concreta: nici in ceea ce pri-
veste nivelul cheltuielilor angajate de partici-
panti, nici cu privire la efectul multiplicator al
turismului asupra economiei nationale [4].

De exemplu, pentru efectuarea unei cala-
torii pe cont propriu la o destinatie turistica
determinata, turistul respectiv isi procurd singur
biletul de calatorie, fie la transportul terestru,
fie la cel aerian sau la cel naval. Astfel, aceste
cheltuieli se vor regasi numai in incasarile
totale ale societdtii respective de transport, fara
posibilitatea de a masura impactul acestor chel-
tuieli asupra realizarilor industriei turismului.

In mod similar, costul carburantului con-
sumat intr-o caldtorie de vacantd cu autoturis-

As mentioned above, statistical analysts
measure the magnitude of the economic con-
sequences of the tourism industry through direct,
indirect, or stimulated assessments, depending
on the available sources of statistical infor-
mation.

However, at present, in order to assess the
real dimensions of tourism traffic and the overall
impact of travel expenses incurred by a tourist
during his travel and stay, tourism statistics are
not yet sufficiently comprehensive.

If in the forms of organized tourism the
statistical reports of the tourism agencies and
tour operators regarding the receipts from the
participants in the carried out programs, provide
a picture of the volume of value and of the ser-
vices components of the provided or interme-
diate activities, then in the case of unorganized
tourism, partially, and in the forms of semi-
organized tourism, tourism statistics do not pro-
vide a concrete picture of the level of spending
incurred by participants and on the multiplier
effect of tourism on the national economy [4].

For example, to travel on own account at
a designated tourism destination, the tourist
buys the ticket for travel either on land, air or
sea. Thus, these expenditures will be found only
in the total receipts of the respective transport
company, without the possibility of measuring
the impact of these expenditures on the achie-
vements of the tourism industry.

Similarly, the cost of fuel consumed on a
holiday trip with the passenger’s own car will
not be found as a distinct position in the Peco
station’s accounting where it has been fuelled,
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mul propriu al turistului nu se va regdsi ca o
porzitie distincta in contabilitatea statiei Peco,
unde a avut loc alimentarea, nemaivorbind si de
diverse cheltuieli generate de pregdtirea cala-
toriei si de deplasarea propriu-zisa.

Facand abstractie de acest exemplu, in
metodologia statistica, analistii statisticieni se
declara unanim de acord ca turismul exercita un
impact puternic asupra tarilor receptore de turisti.

Concluzie

In momentul actual, activitatea turistica
este dificil de masurat, fie ca este vorba despre
turismul local, regional, national si, mai ales, cel
international. Pand nu demult, oferta turistica era
calculatd doar sub forma numarului de paturi
existente in unititile de cazare, iar cererea tu-
ristica era considerata ca fiind expresia numarului
de innoptari si de sosiri pentru o destinatie/
regiune/tard. Acesti indicatori sunt utili, insd nu
indicd Intreaga activitate turisticd a unei tari. De
aceea, in ultimii ani, s-au facut eforturi in directia
stabilirii unui sistem de colectare a unor date
statistice mai complexe pentru a indica marimea
efectelor turismului.

O statistica eficientd are, de asemenca,
nevoie de date cu privire la structura cererii si
ofertei turistice n dezvoltarea sectorului. Tn plus,
un sistem de informatii bine pus la punct sta la
baza unui proces de planificare eficient la nivel
de tara. Planificarea strategicd incepe cu un diag-
nostic ce include date cu privire la piata-tinta,
care este calitatea infrastructurii turistice, baza
tehnico-materiala, unitatile de agrement etc.

n Republica Moldova, dimensiunile indus-
triei turistice sunt inca neclare, datorita faptului ca
nu exista informatii statistice relevante. Tn aceste
conditii, relatia turismului cu multiplele ramuri
ale economiei nationale a determinat autorul sa
cerceteze acest subiect, pentru a stabili interde-
pendenta sa cu alte industrii si pentru a estima
ponderea reala a turismului in PIB.

In aceste conditii, dimensiunile econo-
mice ale turismului trebuie analizate prin prisma
consumului turistic pe care il efectueaza turistul
in tara de destinatie turisticd. Printre aceste ser-
vicil, se numara:

e serviciile de cazare, inclusiv cele din me-
diul privat;

e serviciile de alimentare, inclusiv cele din
unitatile de alimentatie din afara struc-
turilor de cazare;

e serviciile excursioniste;
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not to mention the various expenses generated
by travel preparation and travel itself.

Making an abstraction from this example,
in statistical methodology, statistical analysts
unanimously agree that tourism exerts have a
strong impact on recipient countries of tourists.

Conclusion

Currently, tourism activity is difficult to
be measured, whether it is about local, regional,
national or, above all, international tourism.
Until recently, the tourism offer was calculated
only as the number of beds in the accommo-
dation units and the tourism demand was con-
sidered as the expression of overnight stays and
arrivals for a destination/ region/ country. These
indicators are useful, but do not indicate the
entire tourism activity of a country. Therefore,
efforts have been made in recent years to set up
a system to collect more complex statistical
data in order to indicate the magnitude of the
effects of tourism.

Efficient statistics also need data on the
structure of tourism demand and supply in the
sector’s development. In addition, a well-esta-
blished information system is at the heart of an
effective planning process at the country level.
Strategic planning starts with a diagnosis that
includes data on the target market, which is the
quality of the tourism infrastructure, the techni-
cal-material base, recreational facilities, etc.

In the Republic of Moldova the dimen-
sions of the tourism industry are still unclear,
due to the lack of relevant statistical informa-
tion. Under these circumstances, the relationship
of tourism with the multiple branches of the
national economy has led the author to inves-
tigate this issue, in order to establish its inter-
dependence with other industries and to estimate
the real share of tourism in GDP.

Under these circumstances, the economic
dimensions of tourism must be analysed in terms
of tourism consumption made by the tourist in
the country of destination. These include:

e accommodation services, including those
in the private environment;

o food services, including those from food
units outside accommodation facilities;

e excursion services;

e air transport if operated by a national com-
pany, domestic tourism transport, inclu-
ding transport hiring;
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e transportul aerian, daca este operat de
catre o companie nationald, transporturile
turistice interne, inclusiv inchirierile de
transporturi;

e consumul de bunuri si servicii;

e agrementul.

Importanta existentei unor asemenea date
si modul de masurare a acestora sunt incontes-
tabile pentru monitorizarea statistica.

Aceasta evidentiaza necesitatea de a face
unele modificari in metodologia folosita de catre
BNS, pentru a deschide calea catre posibilitatea
introducerii Contului Satelit al Turismului, cu
scopul de a obtine o imagine economicd mult
mai fiabila.

e consumption of goods and services;
e recreation.

The importance of existence of such data
and the way they are measured are indisputable
for statistical monitoring.

This highlights the need to make some
changes to the methodology used by the NBS to
pave the way for the introduction of the Tourism
Satellite Account in order to achieve a more
reliable economic picture.
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In acest articol, sunt examinate concep-
tiile contemporane ale spiritului de lider si
lucrul in echipa realizate in cadrul organiza-
tiilor de business. In conditiile unor schimbdri
dinamice, o mare importantd se acorda avanta-
jelor pe care le au echipele de tip lider. Aplica-
rea acestora este posibila in baza coachingului.
Cercetarile efectuate de autori la un sir de
Intreprinderi, care functioneaza in Republica
Moldova, permit tragerea unor concluzii, rapor-
tate la posibilitatea i oportunitatea utilizarii,
aici, a viziunii analizate in articol.

Cuvinte-cheie: leadership, teams, changes,
teambuilding, leaders’ tasks, coaching, coaching
work, model de echipa, echipe interfunctionale.

JEL: M12.

Introducere

Succesul oricarei companii depinde de
angajatii ei, eficacitatea si motivatia lor. Cum
putem obtine rezultate inalte de la angajati? In
ce mod sd-i interesam de aceasta? Cu ajutorul
caror metode putem mentine spiritul de colabo-
rare in echipe, sa trecem peste diverse opozitii,
pentru atingerea capacititii concurentiale a
schimbarilor 1n organizatii? Bazdndu-ne pe inte-
legerea importantei si actualitatii spiritului de
lider si formarii echipelor in conditiile schim-
barilor dinamice ale mediului exterior, vom
apela la modelele si metodele de realizare a
spiritului de lider, orientat spre eficacitatea echi-
pelor. Cercetatorii sustin cé, daca inainte condu-
catorii tindeau sa obtina rezultate, In primul
rand, prin remodelarea propriului stil si dezvol-
tarea competentelor lor, acum, insa, liderii vor sa
schimbe comportamentul angajatilor lor, aju-
tdndu-i sa capete aptitudini de colaborare si sa
excluda relatiile de confruntare [1; 3; 4; 5].

Astfel, renumitul business-consultant S.
Seksnea ne aduce drept exemplu corelatia dintre
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The article discusses the current issues of
leadership and team performance in business
organizations. In conditions of dynamic changes,
the actualization of teams’ advantages based on
leadership is very important. Their implementa-
tion becomes possible due to coaching. The study
conducted by the authors on a number of com-
panies leads to the conclusion that the analysed
approach is not only possible at those companies
but also in their interest.
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Introduction

Success of any company depends on its
employees, their performance, and motivation.
How to achieve the high performance of emp-
loyees? How to provoke their interest in top results?
What steps could maintain the cooperation in
teams and overcome the different kind of
opposition to the changes that are necessary for
the achievement of competitiveness? Given the
significance and current necessity of leadership
and teambuilding in conductions of dynamic
environment changes, it is important to analyse
the models and styles of leadership focused on
team efficiency and high performance. According
to researchers, whereas previously the top mana-
gers sought to achieve the results mainly by
transforming their own style and developing their
own competencies, now the leaders seek to
change the behaviour of their own employees by
helping them to acquire the cooperation skills and
exclude the confrontation [1; 3; 4; 5].

Thus, the famous business consultant
S. Shekshnia refers to the experience of one of
the leaders known to him and gives the following
correlation of these two components of the
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doua componente ale procesului de formare a
spiritului de lider, bazandu-se pe experienta unui
conducator bine cunoscut de el. ,Eficacitatea
mea este determinatd de mine, In cel mai bun
caz, doar cu 20%, dar restul 80% — de acele
persoane, care lucreazd in echipd cu mine. in
ultimii trei ani, am lucrat foarte mult asupra
celor 20% ale mele, dar n-am facut nimic in ceea
ce priveste celelalte 80%. A venit timpul sa ne
focalizam asupra altor detalii” [5, p.27].

Metodologia de cercetare

A obtine rezultate in business, prin instrui-
rea si dezvoltarea angajatilor in procesul lucrului
in comun, devine un factor tot mai important, atat
pentru angajati, cat si pentru lideri, si a organiza-
tiei, in general. Dupa parerea noastra, In aceasta
privinta, trebuie accentuatd actualitatea abordarii
acestui subiect, care conditioneaza necesitatea de
a lua 1n considerare dezvoltarea si a liderilor, si a
angajatilor, care fac parte din echipa. Indivizii se
perfectioneaza mult mai repede decat colectivul si
aceasta poate constitui un impuls pentru crearea
organizatiilor eficiente. In acelasi timp, este de
mentionat faptul cd interactiunea liderilor cu
membrii echipei nu este lineard. Colaborarea lor
eficientd este posibild datoritd trecerii de la
paradigma fricii angajatului fatd de conducator,
supunerii directionale, la o noud paradigma de
incredere, a intelegerii reciproce, a responsabi-
litatii maxime si a implicarii maxime in procesul
ludrii deciziilor. O atare abordare poate fi carac-
terizatd drept o ,,putere usoarda” de influentare sau
coaching [7].

Clasicul spiritului de lider contemporan
(Peter Drucker) [4] mentiona aparitia, in sec.
XXI, a noii clase de lucratori, pe care el i-a
numit Knowledge workers — oameni liberi. Ei nu
depind de mijloacele de productie, pentru a crea
preturi, Intrucat dispun de cunostinte si abilitati
profesionale, pot trece dintr-o organizatie in alta,
se impun ca niste personalitati integre. Drucker
considera ca pe acesti oameni nu-i poti conduce
cu ajutorul managementului directiv in limitele
unei paradigme de conducere traditionala.
Asteptarile acestor angajati se rezuma la posibi-
litatea de a capata cunostinte suplimentare, de a-
si dezvolta potentialul de lider, la atentia per-
sonala a conducatorului fatd de ei, la relatiile de
colaborare si intelegere reciproci. Intrucat, in
companiile contemporane, atare angajati devin
tot mai multi si anume ei influenteaza rezultatele
businessului, consideram cd anume coachingul
devine o metoda solicitata si eficienta.

leadership process: “My performance, at best, is
20%, determined by me and the remaining
80% is determined by the people who work with
me. In the past three years, | have worked very
hard on my 20% but | have done nothing with
respect to those 80%. It is time to change the
focus” [5, p.27].

Research methodology

The achievement of results in business
through employees’ training and development in
teamwork becomes an increasingly important
factor for the employees themselves, for the lea-
ders, and the company as a whole. In this regard,
we should emphasize the current necessity for a
comprehensive and systemic approach towards the
analysed issue: it is important to take into con-
sideration the development of both leaders and
employees in the teams. Individuals are improving
much faster than a collective body. This fact could
be an impulse to build high performance teams
and organizations. At the same time, the relation-
ship between a leader and employees in a team is
certainly not a linear one. Their successful and
effective cooperation is made possible by the
transition from the paradigm of an employee’s fear
of the top management, directive submission,
towards the new paradigm of trust, mutual under-
standing, maximum responsibility, and maximum
involvement in the decision-making process. This
approach can be described as a “soft power” of
influence or coaching [7].

The classic author of contemporary leader-
ship, Peter Drucker [4], noted the emergence of a
new class of workers in the 21st century, which
he called knowledge workers. They do not de-
pend on means of production for creating value
because they possess the professional knowledge
and skills, can easily move from one company to
another, and to see themselves as full-fledge
individuals. P. Drucker believed that such people
cannot be managed in an autocratic managerial
style and within the framework of the traditional
management paradigm. Expectations of such
employees consist in the expectations of oppor-
tunities for acquiring additional knowledge, de-
veloping leadership potential, garnering personal
attention of a leader, fostering partnership and
mutual understanding. Given an increasing num-
ber of such employees in modern companies and
namely their decisive influence on the overall
business results, the coaching, to our mind, beco-
mes an effective and highly sought method of
managing people.
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Rezultate si discutii

In ultimele doua decenii, coachingul se
dezvolta activ ca o filozofie de conducere si o
metodologie, care permite colaborarea eficienta
intre conducdtori si angajati. Istoria sportiva a
termenului coaching, adicd antrenament, prega-
tirea pentru competitii, este cunoscutd de mult
timp. Astfel, in Grecia antica, coacherii profesio-
nisti pregiteau sportivii in vederea Jocurilor
Olimpice. In a doua jumitate a sec. XX, acest
termen din sport a patruns in domeniul busi-
nessului, in societate. Au aparut asemenea
notiuni, precum coachingul CEO (al persoanelor
de conducere principald), coachingul conducerii
supreme, coache-manager, business-coaching,
coachingul personal profesionist. Suplimentar,
vom examina rolul coachingului de echipa.
Toate aceste denumiri presupun metode utilizate
de anumite persoane, pentru a ajuta alte per-
soane 1n activitatea lor profesionala [2; 5; 6].

In prezent, au aparut multe lucriri cu
privire la coaching si s-a formulat o parere
comund despre importanta, principiile si pers-
pectivele acestuia. In continuare, vom exempli-
fica anumite definitii.

Astfel, renumitul expert Myles Downey
considera coachingul o artd de a oferi ajutor,
pentru a mari auto-eficacitatea, invatandu-i si
dezvoltandu-i pe altii [2]. Savantul John Whit-
more raporteazd emanciparea angajatului la
scopul maximizarii eficacitatii lui [7]. Autorul T.
Golvi, de asemenea, considerd cid, anume, coa-
chingul permite dezviluirea potentialului per-
sonal, in asa fel, ajutandu-1 sa atinga eficacitatea
maxima [6].

Eficacitatea, care poate fi obtinuta datorita
coachingului, conditioneaza utilizarea acestuia
pe scard largd in organizatiile de business. Dar,
dupa parerea noastrd, coachingul nu poate servi
ca panaceu pentru toate problemele. De ase-
menea, nu este bine sd-l examinim ca pe un
instrument ,,tehnocratic”, separat de management.
Coachingul presupune efectuarea interactiunii
angajatilor si a conducdtorilor in rezolvarea pro-
blemelor de afaceri, in limitele comunicarii
neformale dominante, bazate pe principiile de
tutelare, consultare, instruire si mentorat. Ca o
forma de utilizare a lui, poate servi convorbirea,
discutarea neformala in dialog a unor probleme si
alternative de solutionare a lor. In aceastd pri-
vintd, vom mentiona cd mulfi specialisti (vezi
bibliografia) sustin, pe bund dreptate, In procesul
coachingului, sensul componentului de instruire,
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Results and discussions

In the last two decades, coaching is acti-
vely developing as a management philosophy and
methodology, which allows establishing effective
cooperation between the leadership and em-
ployees. The history of the term “coaching”
comes from sports meaning training or prepara-
tion for the competition. In ancient Greece, for
example, professional coaches prepared athletes
for the Olympic Games. In the second half of the
XX century, this sports term penetrated into
business and society and as a result, the new
concepts have emerged: CEO (chief executive
officials) coaching, top management coaching,
coach manager, business coaching, and personal
carrier coaching. In addition, there is the con-
cept of team coaching that is of our particular
interest. All of them are about the methods used
by some people in order to provide assistance to
other people in their carrier or professional
activities [2; 5; 6].

At present, there is a rich literature on coa-
ching. The studies provide practically a common
view on its importance, principles, and prospects.
We shall focus only on some of the exiting
definitions.

For example, the well-known expert, Myles
Downey, believes that coaching is the art of
facilitating the development, learning, and perfor-
mance of another [2]. The scholar John Whitmore
suggests that coaching is unlocking people’s
potential to maximize their own performance [7].
Of similar view is T. Gallwey who thinks that coa-
ching unlocks human’s potential and helps him to
maximize his own performance [6].

The high performance that stems from
coaching determines the wide application of coa-
ching in business organizations. To our mind,
however, coaching cannot be seen as a panacea
for all problems or as a mere separate “techno-
cratic” management tool. Coaching involves the
interaction of managers and employees in solving
business problems within the framework of pre-
vailing informal communication based on the
principles of mentoring, counselling, training,
and mentoring. Its application largely is done
through the conversation, informal dialogue, dis-
cussion of questions and alternatives to their
solution. In this regard, let us note that many
scholars (see the bibliography) rightly value the
“training” component in the coaching process. As
a result of coaching, there is a mutual enrichment
of the knowledge of managers and employees
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respectiv, este vorba de o Tmbogitire bilaterala de
cunostinte a conducatorilor si angajatilor, privind
efectuarea cat mai eficienta a lucrului comun,
datoritd cunostintelor capatate, care conditioneaza
colaborarea eficace si unitatea tuturor par-
ticipantilor, pentru a obtine un rezultat maximal.

Dupa parerea noastra, este important s se
atragd atentia asupra partii conceptuale a pro-
blemei. Echipele unite cu efect sinergetic, care
conditioneaza atingerea scopurilor dorite, in ma-
re parte, sunt un rezultat al coachingului. Deci,
abordarea constructiva a coachingului reprezinta
dezvoltarea si aplicarea acestuia, ca fiind un stil
al spiritului de lider. Acest fapt permite analiza-
rea lui ca pe un stil de coaching.

Tn atare calitate a sa, coachingul va facilita
realizarea mult mai deplina a potentialului per-
sonal al angajatilor.

In continuare, vom remarca niste carac-
teristici comparative ale stilului traditional si de
coaching, privind spiritul de lider.

that aim at the best implementation of joint work.
That goal is achieved because of the jointly
acquired knowledge and skills which, in their
turn, determine the effective cooperation and
cohesion of all participants in order to achieve
the best result.

It is important to mention the conceptual
aspects of coaching. Cohesive teams with a
synergy effect, which determine the achievement
of the desired goals, are largely the result of
coaching. In this regard, it seems that the positive
approach towards coaching consists in its deve-
lopment and application as one of the styles of
leadership.

Therefore, we can view it as a coaching
style. In such capacity, coaching contributes
to unlocking the full personal potential of
employees.

Below we provide some comparative cha-
racteristics of the traditional and coaching lea-
dership styles.

Tabelul 1/Table 1

Stilurile spiritului de lider/ Leadership Styles

Traditional/Traditional

Coachingul/ Coaching

1

2

o Stilul cosubordonator: relatii formale, o distanta
mare a puterii/ Subordinate style: formal
relations, high power distance,
posibile urmari comportamentale/ possible
behavioral consequences:

- subordonare/ submission
- frica/ fear
- stres/ stress

e Sustinerea din partea conducatorului, relatii
neformale preponderente/ Leader supporting
style, prevalence of informal relations,
posibile urmari comportamentale/ possible
behavioural consequences:

- responsabilitate personala/ personal
responsibility

- initiativa/ initiative

- entuziasm/ enthusiasm

e Remunerarea externa: stimularea bazata pe
nivelurile inferioare de necesitati/ External
reward: incentives based on lower-order needs,
urmari/ consequences:

- sa-i intri in voie conducatorului/ please the
boss

- tensionarea relatiilor interpersonale/ tension in
interpersonal relationships

- conflicte distructive, confruntare/ negative
conflicts, confrontation

- construirea mecanismelor de aparare/ building
the protective mechanisms

e Remunerarea internd (motivarea —necesitati
supreme)/ Internal reward (motivation — higher-
order needs),
urmari/ consequences:

- satisfacerea necesitatilor clientilor/ clients
satisfaction needs

- conflicte constructive/ positive conflicts

- unire/ cohesion

- colaborare/ partnership (cooperation)

- sinergie/ synergy
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Continuarea tabelului 1/ Continuation table 1

1

2

o Legitura directa/ Direct communication,
domina/ prevalence of:
- indicatiile/ directions
- directivele/ instructions
- ordinele/ commands
- comenzile/ orders
urmarile/ consequences:
¢ Legatura inversd/ Feedback:
- incdlcarea termenelor/ failure to meet
deadlines
- calitatea insuficientd/ insufficient quality
- lipsa posibilitatilor noi/ lack of new
opportunities

e Legatura directa/ Direct communication,
domina/ prevalence of:

- convorbirile, discutiile Tn dialog, tutelarea,
instruirea, consultarea, instruirea prin exem-
plul propriu/ discussions, dialog, mentoring,
training, conseiling, learning by example

- integrarea in proces/ inclusion in the process,

urmarile/ consequences:

e Legatura inversa/ Feedback:

- 0 noua viziune asupra problemelor cunoscute/
new vision of known problems

- idei noi, decizii noi de solutionare a proble-
melor cunoscute/ new ideas, new methods
for solving known problems

e Componentele stilului comportamental/
Components of behavior style,
persista/ prevalence of:
- Tnvinuiri/ accusations
- observatii/ reprimands
- sanctiuni/ sanctions
- nemultumiri/ dissatisfaction
- iritare/ irritation
- atitudine pesimistd/ pessimistic attitude

e Componentele stilului comportamental/
Components of behaviour style,
persista/ prevalence of:
- incurajari/ incentives
- sustinere/ support
- Intelegere/ understanding
- optimismul Tn perceperea viitorului/ optimistic
perception of the future
- colaborare/ partnership (cooperation)

o Atitudinea fata de schimbari/ Attitude to

changes,

sunt percepute doar/ are seen only:

- ca 0 amenintare/ as a threat

- atmosfera in grup — suspecta din ambele
parti,distructiva/ group atmosphere is mutually
suspicious, negative

- nivelul de unire de tip-lebada, rac, stiuca/
unity degree: “swan, cancer,
and pike”

e Atitudinea fata de schimbari/ Attitude to

changes,

sunt percepute doar/ are seen only:

- schimbarile ca fiind un pas spre succes/
changes are steps to success

- relatii de incredere/ trust-based relations

- decizii indraznete, riscante/ bold and risky
decisions

- unirea — toti formam o echipa/ unity: “we are
all one team”

Sursa: alcatuit de autori in baza surselor [2,;3,5; 7]/ Source: compiled from the sources [2,3;5,7]

Din comparatiile prezentate mai sus, pu-
tem trage concluzii, pe care noi le consideram
importante pentru lideri si echipele lor. Pentru a
dezvolta colaborarea si a crea echipe unite cu
efect sinergetic, liderul-coacher trebuie sa aiba
griji de conditiile care permit angajatilor sa-gi
manifeste cele mai bune calitati personale si, in
aceastd baza, sa formeze aptitudini comune, care
ar corespunde interactiunii eficace de echipa, in
procesul atingerii scopului comun.

Ei se raporteaza la asemenea necesitéti ale
angajatilor, precum demonstrarea propriilor ca-
pacitati, a respectului, a succesului si cu astfel de
calitati, cum ar fi independenta, initiativa, res-
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Based on the above comparison, we can
draw important conclusions for leaders and
teams. In order to promote cooperation and build
a cohesive team with a synergy effect, the coa-
ching leader must take care of the conditions that
would allow employees to express their best
personal qualities, and on this basis to develop
the cooperation skills relevant for the effective
teamwork in achieving a common goal.

Those conditions are related to the follo-
wing workers’ needs: self-expression, respect,
success as well as the following abilities: inde-
pendence, initiative, responsibility, sense of risk
and purpose, desire for innovation.
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ponsabilitatea, simtul riscului, dorinta de a-si
atinge scopul, tendinta spre ceva nou.

Manifestarea lor este posibila doar dato-
ritd influentei firesti a managerului asupra anga-
jatilor, adica, a spiritului de lider, efectuat n baza
coachingului. Dar cele mai importante realizari
din lumea de afaceri, care inspira, dupd cum con-
sidera multi cercetatori [3; 5; 7], nu sunt doar rea-
lizari personale, dar cele ale unei echipe eficiente,
care lucreaza dupa regulile de lider si se caracteri-
zeaza printr-o culturd organizationald aparte, care i
determind pe oameni sa faca schimbari.

Dupa parerea noastrd, spiritul eficient de
lider are legatura cu stilul carismatic, corectional
si etic, In esenta sa, al conducdtorului. Drept
sursa a influentei sale ne pot servi urmatoarele
caracteristici comportamentale si de cultura
organizationald — o viziune strategica clard si
bine delimitatd de toti colaboratorii, educarea
liderilor, formarea unui sistem de valori corpo-
rative, increderea — ca un mecanism de influenta,
crearea atmosferei si a culturii schimbarilor,
consolidarea 1increderii fiecaruia in propriile
puteri si a autorealizdrii in atingerea scopurilor
echipei, mandria pentru echipa, care ar motiva
personalul sé actioneze cu o intensitate, produc-
tivitate si eficacitate sporite.

Analizdnd importanta realizarii potentialului
propriu-spiritual, emotional, mental si fizic, vom
mentiona cd dezvoltarea personala are loc mai
rapid, decét cea colectiva. In legatura cu aceasta,
formarea unei echipe eficiente unite va fi determi-
nata de capacitatea de dezvoltare si perfectionare a
membrilor ei. Tn‘gelepciunea este un adevar: ,,Ca sa
schimbam lumea, trebuie sd ne schimbam pe noi
ingine” [7, p.38]. Specialistii afirma ca calitatile
personale, ce caracterizeazd dezvoltarea si per-
fectionarea individului este gandirea deschisa.
Acesta este unul dintre cei mai importanti factori ai
coachingului de lider. Dezvoltarea gandirii des-
chise este capacitatea individului de a se vedea nu
doar pe sine insusi. Atare tip de gandire aduce
rezultate pozitive atat persoanei, cat si echipei, din
care face parte acest individ.

Gandirea inchisa este orientata doar spre
sine. Este important de a sesiza diferenta dintre
acestea si influenta lor asupra dezvoltarii per-
dorite. La argumentarea abordarii spiritului de
lider si crearea echipelor eficiente cu ajutorul
coachingului, vom tine cont de conceptia de baza
— tipul de gandire influenteazd comportamentul
uman in orice moment i in orice situatie. Tipul

Their manifestation becomes only possible
if there is a stress-free influence of managers on
employees, or leadership, which is carried out
through coaching. At the same time, the most
significant and inspiring achievements in the
business world, according to many researchers
[3; 5; 7], are not just personal achievements but
the achievements of a highly performing team
that works in accordance with the leadership
rules and a certain organizational culture that sets
people up for change.

To our mind, the effective leadership stems
from the transformative, charismatic, and ethic
style of a leader. The sources of his influence are
based on the following elements of behavioural
and organizational culture: existence of a clear,
shared by all employees’ strategic vision and
values, the corporate values system, the trust as a
mechanism of interaction; education of leaders
and creation of a special atmosphere and culture
of change. They also include bolstering eve-
ryone’s’ belief in their own strength and self-
fulfilment in order to achieve team goals and
taking pride for the team that motivates staff to
exceed the usual level of intensity, productivity,
and performance.

While considering the importance of maxi-
mizing the personal potential — spiritual, emo-
tional, mental and physical, we should keep in
mind that the personal development is done faster
than the collective one. In this regard, the building
of an effective cohesive team is determined by the
ability for development and improvement of the
participants in a team. The true wisdom is the
following saying: “To change the world, you must
change yourself” [7, p.38]. In this context, experts
name an outward mind-set as one of the personal
qualities characterizing personal development and
perfection. That is one of the most important
factors of coaching leadership. The development
of outward mind-set is the ability to see beyond
oneself. This type of thinking brings positive
results to both the individual and the team where
that individual is a participant.

An inward mind-set is directed at oneself. It
is important to see their difference and the impact
on development of an individual and on the
possibility of achieving the desired results. In jus-
tifying the approaches to leadership and building
effective teams through coaching, we shall be
guided by the fundamental concept: the mind-set
influences the behaviour of a person at any time
and in any situation. The mind-set determines
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de gandire determina tot ce face si cum colabo-
reazd el cu alti angajati intr-o organizatie sau
echipa. Gandirea deschisa faciliteaza procesul de
efectuare a lucrului comun, condus de altcineva.
Intelegerea importantei gandirii deschise si ma-
nifestarea ei de catre fiecare membru al echipei
faciliteazd crearea echipelor si organizatiilor
inovative, autodidacte si gata de colaborare.

Schimbarea tipului de gandire influenteaza
schimbarea comportamentului si atingerea rezul-
tatelor scontate. Aceasta are loc din cauza schim-
barii respective a tipului de interactiune a per-
soanelor in echipd. Tipul de gandire deschisa va
facilita colaborarea, spre deosebire de tipul care,
adesea, duce la confruntare si conflicte.

Spiritul de lider bazat pe coaching presu-
pune gandirea deschisd a membrilor echipei. In
schemele de mai jos, vom demonstra legatura
reciproca dintre tipurile de gandire, In contextul
schimbarilor planificate.

Rezultatele
actuale /
Current

Results

!

Com-
portament /
Behaviour

Tipul de gandire /
Mind-set

everything that a leader does and how he interacts
with other employees in, for example, an orga-
nization or team. An outward mind-set contributes
to openness in the process of working together, in
leading the others. Understanding the importance
of an outward mind-set and its manifestation by
each participant of the team contributes to the
creation of innovative, self-learning, and coope-
rative teams and organizations.

Changing the mind-set affects the behaviour
change and achievement of the desired results.
That happens because the type of people’s
interaction in a team changes accordingly. An
outward mind-set will facilitate cooperation
whereas an inward mind-set often leads to con-
flicts and confrontation.

Coaching style of leadership implies an
outward mind-set of team members. The diagram
below demonstrates the relationship between the
mind-set model and types of behaviour in the
context of planned changes.

Comportamentul
influenteaza rezultatele /
Behaviour drive results

Tipul de gdndire determina alegerea

comportamentului de cdtre persoand

si eficacitatea acestui comportament /
Mindset informs which behavior a person

choses and the effectiveness of those behaviours

Figura 1. Modelul tipurilor de gandire / Figure 1. The Mindset Model
Sursa: alcatuita de autori in baza sursei [7, p.37]/ Source: compiled from the sources [7, p.37]

In cercetarile Institutului Arbinger (SUA),
subliniindu-se importanta modelului dat, se men-
tioneaza ca incercarile de a face modificari doar
in schimbarea comportamentului, fara a schimba
tipul de gandire, vor esua cu o probabilitate mai
mare, In comparatie cu incercirile de a modifica
nu doar comportamentul, dar si tipul de gandire.
Figura 2 ne demonstreaza schema gandirii des-
chise pentru organizatie (echipd).

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018

The research conducted by the Arbinger Insti-
tute (USA) demonstrates the substance of the
above presented model: the attempts to conduct
the changes only on the basis of behavioural
changes without mind-set changes are more likely
to fail when compared to the attempts to conduct
the changes on the basis of behavioural and mind-
set changes. The figure 2 shows the organizational
(team) outward mind-set model.
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a vedea necesitatile lor,

scopurile, problemele/
see their needs, objectives, challenges

Proprietarii /
Owners

Organizatia

Tn fiecare directie:/
In each direction:
1. Conducerea altora/ see others
2. Aplicarea eforturilor/ adjust efforts
3. Evaluarea influentei/ measure
impact

a vedea necesitatile lor,
scopurile, problemele/

- o)

PO = = (@] . . .
avedea_necesna;lle lor, 58 (echipa) / & = @ see their needs, objectives,
scopurile, problemele/ S & Organization 33 challenges

see their needs, objectives, oo (team) o =
w

challenges

Colaboratorii /
Workforce

a vedea necesitatile lor, scopurile,
problemele/
see their needs, objectives, challenges

Figura 2. Schema gandirii deschise pentru organizatie (echipa) /
Figure 2. The Outward Mindset at Work (of a Team)
Sursa: alcatuita de autori in baza sursei [7, p.37]/ Source: compiled from the sources [7, p.37]

Bazatd pe gandirea deschisa, abordarea-
coaching este identica atat la nivel individual,
cat si la cel de echipd sau de organizatie. Creand,
la fiecare dintre aceste niveluri, scheme ale
gandirii deschise, pot fi atinse rezultatele plani-
ficate sau dorite in procesul schimbarii. Echipele
construite dupd principiul gandirii deschise se
caracterizeaza prin faptul cd membrii acestora
sunt gata sa lucreze, ajutandu-i pe cei fata de
care resimt responsabilitate (colegi, proprietari,
colaboratori, clienti).

In asemenea echipe, se consolideazi rela-
tii trainice de afaceri, care se caracterizeaza prin
ajutor reciproc si incredere. Organizatia, care este
constituitd din asemenea echipe si colaboratori,
va fi una cu procese reformatate, incepand de la
misiune, conducere, strategie de dezvoltare a
companiei, pana la structurd si sistemele ei.
Problema rezida in modalitatea de a le aduce la
cunostinta echipelor si tuturor membrilor organi-
zatiei faptul cd ei trebuie sd fie responsabili,
disciplinati, orientati spre un rezultat comun si
cum ar trebui sa creeze conditii, pentru a deveni
colaboratori tot mai utili, care sd asigure atingerea
scopului scontat. Gandirea inchisa, deseori, este
cauza eficacitatii joase a activitdtii oamenilor, a
membrilor echipelor din organizatii si a inefica-

The outward mind-set coaching approach is
identical for an individual, a team, and an orga-
nization. Having created at each of these levels an
outward mind-set, one can achieve the planned or
desired results in the process of change. Teams,
which are built on the principle of outward mind-
set, are characterized by the fact that the members
of such teams are ready to work and help those
towards whom they have responsibilities (collea-
gues, owners, employees, clients).

In such teams, there are reliable business
relations based on mutual support and trust. An
organization consisting of such teams and emp-
loyees represents an organization with the resha-
ped processes that include a mission, a company’s
strategy as well as its structure and systems. The
problem is how to convey to all members of an
organization and teams the understanding of
importance of being responsible, disciplined, and
focused on the overall result people, and how to
assist in creating the conditions to become as such,
i.e. increasingly valueble employees who ensure
the attainment of the goals set. An inward mind-
set is often the reason for the low productivity of
people and teams in an organization and for the
personal inefficiency. An outward mind-set can
best influence the high performance of employees
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citatii personale, in timp ce gandirea deschisa
poate influenta pozitiv productivitatea si eficienta
muncii Th cadrul echipelor.

Tn ce mod are loc dezvoltarea aptitudinilor,
care faciliteazd colaborarea si consolidarea echi-
pelor? Raspunsul la aceasta intrebare il gasim in
stilul relatiilor de coaching. Acest proces se va
solda cu succes, daca va fi bilateral cognitiv si toti
participantii vor constientiza sensul lucrului in
comun, al sarcinilor si scopurilor, al comporta-
mentului, rezultatelor, evaluarea rezultatelor si
stabilirea remunerdrii. in asa mod, procesul de
instruire (organizare) este determinat de raspun-
surile la urmédtoarele intrebari: De ce trebuie
efectuat acest lucru? De ce intr-un astfel de inter-
val de timp? De ce sunt puse asemenea scopuri,
probleme, remunerari? De ce trebuie obtinute asa
rezultate? Procesul este unul de capatare a incre-
derii si, ca urmare, a actiunii nefortate.

Gandirea traditionala se manifesta in orga-
nizarea relatiilor interpersonale, a relatiilor din-
tre manageri si angajati, dupa formula: Cum, ce
si in ce termene trebuie si fie executat? Intr-un
asemenea proces de interactiune, lipseste pro-
cesul de instruire bilateral, care conditioneaza
increderea, motivatia si colaborarea. Din aceasta
cauza, va surveni neincrederea si subordonarea,
in loc de aptitudinile comune de colaborare.

Odata cu obtinerea sensului, deci, a incre-
derii reciproce, persoanele din echipe (organi-
zatii) capatd motivatie, demonstreaza intelegere
reciproca, sustinere bilaterald, directionare spre
un scop comun. Vom sublinia faptul ca, prin
elucidarea sensului de a lucra in comun, persoa-
nele dobandesc valori comune (necesitati, moti-
vatie), principalul motiv al activitatii lor 1l cons-
tituie apararea valorilor, intereselor comune,
orice s-ar intdmpla. Adunandu-se in jurul lor, se
formeazd o unitate, o colaborare, sunt atinse
scopurile dorite. Tn acest sens, calea spre echi-
pele unite si eficiente este una de incredere, im-
partasitd de toate valorile (necesitéti, motivatie),
prin forme de interactiune nefortate, usoare,
neformale, cum ar fi coachingul de lider. Acesta
este bazat pe dezvoltarea personald, pe realizarea
potentialului individual in plan spiritual, emo-
tional, mental si fizic [9]. Competenta-cheie a
unei asemenea cdi de dezvoltare a colaborarii
intre lider si membrii echipei se manifestd prin
alegerea personala sau a realizdrii individului,
ceea ce devine posibil in conditiile interactiunii
socio-responsabile si etice intre persoane in
organizatie sau echipa.
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and teams encourage them to cooperate and speed
up innovations at an enterprise.

How the cooperation and team-building
skills are learned? The coaching leadership style
provides an answer to this question. The process is
successful if it involves mutual learning and
understanding by all participants of the meaning of
the joint work, its tasks, goals, behaviour, results,
evaluation of results, and rewards. Thus, the
learning process (organization) is determined by
the answers to the questions: why this work should
be done? Why within these deadlines? Why are
the goals, objectives and rewards as they are? Why
should such results be achieved? The acquisition
process is a process of gaining trust and, as a
consequence, of non-coercive influence.

Traditional inward mind-set is focused on
organizing interactions and relations between em-
ployees and managers according to the for-
mula: “How, what, and by what date should the
task be completed?” In such interaction, there is
no component of mutual learning that brings
about trust, motivation, and cooperation. Instead,
there are distrust and subordination that do not
allow for the development of cooperation skills in
that interaction.

When people in an organization (team)
understand the meaning of their work and gain
mutual trust, they tend to have motivation, show
mutual understanding, provide mutual support,
and focus on the overall result. We should empha-
size that, with understanding the meaning of the
joint work, people acquire shared values (needs,
motivation) and something special in their acti-
vities that they are ready to defend against every-
thing. By being united around those values, teams
develop the cohesion and cooperation and achieve
the desired goals. In this regard, the path to cohe-
sive and effective teams is the path to trust and
values (needs, motivations), which are shared by
all. That path is formed by the “soft”, non-coer-
cive, trusting, and informal interactions, which are
the basis of coaching leadership. It is grounded on
personal development, the expression of the
spiritual, emotional, mental, and physical intelli-
gences of a human being [9]. The key competence
of such development of cooperation between the
leader and employees in the team is the choice or
self-actualization, which are inherent to the nature
of a human being, and their pursuit, which is
possible within the socially responsible and
ethical interaction of people in the organization
or team.
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Odatd cu trecerea la gandirea deschisa,
adica, cu trecerea la paradigma de a alege (auto-
actualizarea), de a avea incredere si a colabora,
trebuie sa dispara gandirea inchisa a managerilor
si a angajatilor — frica, neincrederea, supunerea.
In legiturd cu aceasta, comportamentul liderului
si al membrilor echipei lui va fi efectuat, tindnd
cont de valorile comune, bazate pe dezvoltarea
personalitatii si respectarea normelor etice si a
criteriilor de responsabilitate sociala. In acest caz,
stilul dominant va fi cel de lider si de colaborare
in echipa, orientat spre valori comune, necesitati,
motivatie-stil democratic. Corelatia conceptiilor-
cheie analizate o vom demonstra in urmatoarea
schema (figura 3).

Along with the transition to an outward
mind-set, that is, to the paradigm of choice (self-
actualization), trust, and cooperation, the inward
mind-set of managers and employees such as fear,
distrust, and submission should become history. In
this regard, the behaviour of a leader and his team
members is based on the common shared values,
personal development, and respect for the ethical
standards and criteria for social responsibility. The
prevailing style in such case is a leadership style
and teamwork, focused on shared values, needs,
and motivation, i.e. a democratic style. The
relationship of the key concepts, analysed in this
article, is presented in the diagram (figure 3).

Valorile comune ale liderului si colaboratorilor: /
Common, shared by a leader and employees values:
e viziunea privind viitorul companiei (schimbari) / see the future of a company (changes)
e alegere, sens, incredere / a choice, meaning, trust
e abordare holistica / holistic approach

Spiritul formal de lider
(autocrat, prepotenta,
confruntare) /
Formal leadership
(autocratic, unlimited
power, confrontation)

Dezvoltarea personala:/

Personal development:

¢ Auto-actualizarea (alegerea)
/ self-actualization (choice)

e increderea colaboratorilor /

spiritul neformal de lider,
stil democratic
(colaborare, echipa,
coaching) /
Informal leadership,
democratic style
(partnership, team,

employees’ trust
e entuziasmul /enthusiasm
e initiativa / initiative
e responsabilitatea, etica /
responsibility, ethics
o rezultatul / result

coaching)

Figura 3. Calea de la confruntare spre colaborare /
Figure 3. From Confrontation to Partnership
Sursa: alcatuita de autori in baza surselor [6; 7]/ Source: compiled from the sources [6; 7]

Aspectele practice ale cercetarii

Bazé&ndu-ne pe studierea teoriei si a expe-
rientei reusite in domeniul ce tine de lideri, echipe
si coaching, autorii acestui articol au cercetat
unele aspecte ale problemei date intr-un sir de
intreprinderi, care functioneazd 1n Republica
Moldova. Acestea sunt Societati cu Respons-
abilitate Limitata (SRL) — Interior Pro, Aptolent
Plus, Cartnord, Autocurat, Lingotex, Ditex,
Sigmatur-Com, Goodyear Service Co, Birovits
SA, la fel ca si Floare Carpet, Viorica. Pentru a

Practical aspects of the study

Based on theory and successful experience
in the field of leadership, teams, and coaching,
the authors of this article conducted the study of
those issues on a number of enterprises operating
in the Republic of Moldova. They included the
following private limited companies (LtD):
Interior Pro, Aptolent Plus, Cartnord, Autocurat,
Lingotex, Ditex, Sigmatur-Com, Goodyear Ser-
vice Co, as well as Birovits SA, Floare Carpet,
and Viorica. To conduct the study in the form of
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efectua cercetdrile necesare sub forma de ches-
tionar, a fost intreprinsd o ancheta. Esantionul,
privind subiectele coachingului, l-au constituit
153 de persoane. Printre ei — manageri si anga-
jati, care au constituit 10-12% din numarul total
de persoane ocupate la fiecare nivel analizat si
veriga a sistemului de management.

Pornind de la raspunsurile angajatilor la
intreprinderile cercetate, coachingul, ca o parte
componentd a spiritului de lider, a managemen-
tului, si, ca un reper de formare a noilor echipe
eficiente, comportd un caracter episodic, fara
sistem. Aceastd parere este impartdsitd de mai
mult de jumatate dintre respondenti (57,6-
60,0%). In acelasi timp, o mare parte dintre ei
(pana la 77,9-80,0%) considerd coachingul o
metodd de a stabili relatii eficiente de afaceri
intre manageri si angajati, ceea ce poate facilita
realizarea unei activititi in comun mult mai
eficiente (in %, raportat la numarul din esan-
tionul comun).

Réspunsurile participantilor, care au apreciat
coachingului la intreprinderi si raspunsurile pri-
vind directiile si sarcinile lui, s-au repartizat in
felul urmator (figura 1):

1. Dezvoltarea calitatilor de lider si aptitu-
dinilor de colaborare (eficacitatea organizatio-
nald) — 74,3%; 2. Clarificarea valorilor perso-
nale si concordanta lor cu misiunea si strategia
(eficacitatea organizationald) — 73,0%; 3. Solu-
tionarea problemelor concrete la locul de munca
(eficacitate individuald) — 87,7%; 4. Solutio-
narea problemelor din sfera profesionald, in
regim de colaborare (eficacitate de echipa) —
86,6%; 5. Crearea unei rezerve de lideri/succe-
sori (eficacitate individuala si organizationald) —
74,1%; 6. Legatura directd si feedback-ul pri-
vind specificarea perspectivelor strategice si
tactice in intreprindere (eficacitate organizatio-
nald) — 78,8%; 7. Legatura directa si feedback-ul
in procesul de coaching, pentru a specifica stra-
tegia proprie (eficacitate individuala) — 88,5%.

Una dintre directiile importante ale coa-
chingului, in realizarea principiilor de echipa in
intreprinderile analizate, este crearea echipelor
interfunctionale. Aceastd recomandare este con-
ditionata de faptul cé cercetarile au demonstrat ca
o mare parte din manageri si angajati, efectuand o
sarcind de lucru sau alta, realizeaza coachingul in
baza interfunctionala (figura 4).
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survey, we developed questionnaires. The sample
on the questions related to coaching included 153
people. Managers and employees amounted to
10-12% of the total number of employed on the
each management level in every company
selected for the study.

As seen from the employees’ answers,
coaching, as an element of leadership and mana-
gement and a driver for the effective teambuil-
ding, is episodic and non-systemic. This is an
opinion of more than a half of respondents
(57.6-60.0%). At the same time, their significant
number (up to 77.9-80.0%) believes that coa-
ching is a way to establish productive business
relations between employees and managers, and
that, in its turn, can enhance the performance of
joint activities (in per cent to the number of the
total sample).

The respondents’ positive views on the
future and perspectives of coaching at enterpri-
ses, with regard to the coaching tasks and direc-
tions, were divided as follows (figure 1).

1. Development of the leadership coope-
ration skills and attributes (organizational perfor-
mance) — 74,3%; 2. Clarification of the personal
values and their reconciliation with the mission
and strategy (organizational performance) -
73,0%; 3. Solution of specific problems at the
work place (individual performance) — 87,7%;
4. Solution of professional problems based on
cooperation (team performance) - 86,6%;
5. Creation of leaders’/successors’ pool (indivi-
dual and organizational performance) — 74,1%;
6. Direct communication and feedback on cla-
rifying strategic and tactic possibilities of an
enterprise (organizational performance) — 78,8%;
7. Direct communication and feedback during
coaching on clarifying personal strategies (indi-
vidual performance) — 88,5%.

One of the coaching areas for the imple-
mentation of team principles at the enterprises
surveyed is the creation of cross-functional teams.
This recommendation is based on the study’s
finding that a significant part of managers and
employees performing one work assignment or
another carries it out on a cross-functional basis
(figure 4).
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31-40 41-50 51-60 si mai mult/and up Total / In total

7 1 150

31-40

41-50
7%

51-60
o 10 u 6onee 1%

53%

Figura 4. Greutatea specifica a problemelor ce tin de inovatii (in %, raportat la volumul
total de timp, legat de efectuarea unei sau altei sarcini de lucru), care se solutioneaza
in baza interfunctionali (in %, raportat la numirul de respondenti) /
Figure 4. Percentage of the problems related to innovations (in % of the total amount
of time associated with the performance of a particular work assignment), which are solved
on a cross-functional basis (in % of the number of respondents)
Sursa: elaborata de autori / Source: elaborated by the author

Echipele interfunctionale corespund cel
mai mult inovatiilor. Unul din cei mai importanti
indicatori ai eficientei relatiilor de echipa si a
proceselor in organizatie, care a fost analizat la
intreprinderile cercetate, este comunicarea. Dupa
parerea noastra, intr-o echipa interfunctionala
eficienta, orientatd spre inovatii, comunicarea ar
trebui sd corespundd formulei de coaching
,Castig-castig”.

Comunicarea de afaceri, cu colegii si con-
ducatorul in compartimentele intreprinderilor cer-
cetate, este construitd, dupd formula numita,
la circa 56,67%.

Cross-functional teams most fully meet the
requirements of innovations. One of the most
important indicators of the effectiveness of team
relations and processes in the organization, which
was analysed at the enterprises surveyed, is com-
munication. In our opinion, in an effective cross-
functional team focused on innovation, the
communication must meet the coaching formula
“win-win”.

At the studied enterprises, business commu-
nication between colleagues and the head of sub-
division, which is built in accordance with such
formula, is often at 56.67%.

56,67

" I R N O

Des/
Often

Tntotdeauna
Always

Niciodata/
Never

Rar/
Rare

Uneori/
Sometimes

Figura 5. Comunicarea in interiorul echipei dupa formula ,,castig-castig”
(in %, raportat la numirul de respondenti)/ Figure 5. Internal team communication using
the formula ""win-win" (in % of the number of respondents)
Sursa: alcatuita de autori in baza sursei [10] | Source: compiled from source [10]
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Vom sublinia ca posibilitatea realizarii spi-
ritului de lider, cu ajutorul mecanismului de coa-
ching propus, este determinatd de conditiile create
de lideri la intreprinderile cercetate si de faptul ca
aproximativ 36,6% dintre respondenti se consi-
derd lideri potentiali. Fi isi planificd cresterea
carierei si sustin trecerea la echipele cu auto-
gestiune si autoinstruire (figura 6).

O

Echipa incepatoare: conducatorul verifica permanent
activitatea echipei / Newly-started team:
A top manager constantly controls a team’s performance

Echipa cu experienta: conducatorul echipei urmareste
activitatea ei / Experienced team: A team manager simply
observe its performance

We should emphasize that the possibility of
leadership through the proposed coaching mecha-
nism is determined by the prevailing conditions
of leadership in the studied enterprises and by the
fact that about 36.6% of respondents consider
themselves the potential leaders. They plan their
further career growth and support the transition to
self-governing and learning teams (figure 6).

Echipa in perioada de tranzitie: conducatorul echipei
coordoneaza activitatea ei / Team in transition: A team
manager coordinates its performance

e
[ ]

BRY

Echipa matura: cu autogestiune, care se instruieste
n baza coachingului / Mature team:
A self-managing, coaching based learning team

Figura 6. Modelul dezvoltirii echipei / Figure 6. Team’s Development Model
Sursa: alcatuita de autori in baza sursei [8]/ Source: compiled from source [8]

Concluzii

In baza cercetarilor teoretice si practice
efectuate, putem trage urmatoarele concluzii si
formula cateva recomandari:

e Realitatea noud, caracterizata prin schim-
barile rapide ale conditiilor de criza, conditio-
neaza necesitatea de a utiliza, in organizatiile de
afaceri, avantajele ce tin de dezvoltarea spiritului
de lider si a echipelor.

e Este important a Intelege ca spiritul de
lider, intotdeauna, presupune interactiunea intre
lider si membrii echipei sale. Ei influenteaza
unul asupra altuia si tind sa atingd scopuri co-
mune, sd obtina rezultate si schimbari reale.

e Una din abordarile, care permit cresterea
eficacitatii echipei, acum, este coachingul. Coa-
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Conclusions

Based on the analysed theoretical and prac-
tical studies, we suggest the following conclusions:

e The new reality of fast-paced changes
and crises call for a need to incorporate the ad-
vantages of leadership and teams’ development
in business organizations.

e It is important to understand that leader-
ship is always about the interactions between a
leader and the members of a team. They influ-
ence each other and mutually aim to achieve
common goals, results, and real changes.

e Coaching is one of the current approa-
ches that helps to enhance the teams’ perfor-
mance and efficiency. Business coaching is deve-
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chingul de afaceri se dezvolta ca o ramurd a con-
sultarii gestionale. In coachingul care reprezintd
parteneriatul si colaborarea coacherului (a con-
sultantului, liderului) si coacherii clientului
(colaboratorului) este posibilda o sporire a efica-
citatii celor din urmd, din contul schimbarilor
pozitive in comportamentul si motivatia lor.

e Cercetarile efectuate la un sir de intre-
prinderi au demonstrat cd este necesara utiliza-
rea mai activda a avantajelor organizarii de
echipa. Avantajele sunt legate, preponderent, de
dezvoltarea stilului-coaching de tip lider.

e Deocamdatd, la intreprinderile cerce-
tate, nu sunt utilizate programele de coaching.
Dar, in acelasi timp, angajatii intreprinderilor
respective si-au exprimat atitudinea pozitiva si
promptitudinea de a utiliza business-coachingul.
Coachingul eficient va facilita sporirea eficaci-
tatii organizatiei In ansamblu, In particular,
pentru a crea echipe interfunctionale, cu imple-
mentarea inovatiilor in productie, produselor/
serviciilor, de asemenea, care au legaturd cu
iesirea pe pietele noi.

Pentru implementarea avantajelor spiritu-
lui de lider si a activitatilor de echipa in organizatii,
este necesara planificarea si realizarea unor
programe de instruire de tip coaching, privind dez-
voltarea aptitudinilor respective ale angajatilor.

loping under management consultancy. Coaching
represents the partnership and cooperation bet-
ween a coach (consultant, leader) and a coachee
(client, employee) that leads to the development
and enhancement of the latter’s performance
thanks to the positive changes in his behaviour
and motivation.

e The study conducted among a number of
enterprises showed that they need to further
incorporate the advantages of teams and team-
work. To a larger degree, those advantages are
related to the development of coaching style of a
leadership.

e Currently, there are no coaching pro-
grams at the studied enterprises. However, their
employees viewed positively the possibilities of
coaching and expressed willingness to incurpo-
rate business coaching. Effective coaching would
enhance the performance of an organization as a
whole, and specifically, with regard to the cross-
functional teambuilding related to the imple-
mentation of innovations in production, goods/
services, and entries into new markets.

To use the advantages of leadership and team-
work in organizations, it is necessary to plan and
implement the coaching training programs in order
to develop the appropriate skills of employees.
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ATITUDINEA NOII GENERATII
DE CONSUMATORI FATA
DE PRODUSELE
FAST-FOOD

Conf. univ. dr. Maria GRIGORAS, UASM
grigoras-maria@mail.ru

Primii vanzatori de fast-food au fost co-
merciantii ambulanti, care isi postau cadru-
cioarele cu delicatese la intrarea in fabrici
pentru a hrani muncitorii. Aceasta practica este
specifica si astazi pentru comerciantii ambulanti
turci, care igi expun carucioarele cu , kokoreg”,
,manti”, ,,pilav” si ,,pide” oriunde in strada.

Scopul cercetarii a fost de a determina
atitudinea §i perceptia noii generatii de consu-
matori fata de produsele fast-food si de a verifica
ipoteza potrivit careia ca studentii si specialistii
in tehnologiile informationale sunt segmentele
cele mai inclinate spre un atare comportament.
Pentru executarea acestui demers, s-a realizat un
sondaj aleatoriu non-exhaustiv alcatuit din 63
de persoane, iar metoda de culegere a informatii-
lor a fost prin anchetare. In urma cercetdrilor,
s-a conchis ca piata alimentelor fast-food, in
Republica Moldova, este in ascensiune.

Cuvinte-cheie: alimente fast-food, produse
Jjunk-food, jurnal alimentar, aport caloric, avan-
taj concurential.

JEL: L66, M11, M31.

Introducere

Acest consumator se gaseste oriunde:
20% dintre salariatii din Franta preferd optiunea
fast-food pentru pauzele de pranz [6], 1,3 mi-
lioane de kebap-uri vandute zilnic in Marea
Britanie de cétre cele peste 200 mii de restau-
rante din tara, 3 milioane de kebap-uri si sha-
orme vandute zilnic in Germania de citre cele
peste 16 mii de restaurante fast-food [7].

Fast-food-ul reprezinta un simbol al inde-
pendentei in randul adolescentilor. Astfel, pe-
rioada adolescentind se caracterizeaza printr-0
evadare de sub controlul zilnic al parintilor,
inclusiv al tabuurilor alimentare si orientarea
spre recreere, iesiri cu prietenii, detasdndu-se de
controlul zilnic la care sunt supusi.
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ATTITUDE OF THE NEW
GENERATIONS OF CONSUMERS
TOWARDS FAST-FOOD
PRODUCTS

Assoc. Prof., PhD Maria GRIGORAS, SAUM
grigoras-maria@mail.ru

The first fast-food vendors were ambulant
merchants who parked their carriages with
delicacies at the entrance of the factories to feed
the workers. This practice is specific to today's
Turkish ambulant merchants who expose their
“kokore¢”, “manti”, “pilav” and “pide” carts
anywhere in the street.

The aim of this research was to determine
the attitudes and perceptions of the new gene-
rations of consumers towards fast food products
and to verify the hypothesis that students and IT
specialists are the most predisposed segments
to such behaviour. In order to carry out this
research, a non-exhaustive random survey of 63
people was conducted and a questionnaire was
used as a method of information gathering. The
research has concluded that the fast food market
in the Republic of Moldova is on the rise due to
the emergence of a new type of consumer.

Key words: fast food products, junk food
products, food diary, calorie intake, competitive
advantage.

JEL: L66, M11, M31.

Introduction

This consumer is found everywhere: 20%
of French employees prefer fast-food option for
lunch breaks [6], 1.3 million kebabs are sold daily
in the UK by more than 200 thousand restaurants
in the country, 3 million kebabs and shawarmas
are sold daily in Germany by over 16,000 fast-
food restaurants [7].

Fast-food is a symbol of independence
among teenagers. Thus, the teenage period is cha-
racterized by an escape from the daily control of
parents, including eating taboos and choosing
recreation, meeting friends, detaching themselves
from the daily control they are subjected to.

However, fast food restaurants attract a va-
riety of consumers by age, gender, marital status,
education level.
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Totusi, restaurantele fast-food atrag o diver-
sitate de consumatori, dupa vérsta, sex, stare
civild, nivel de scolarizare.

Toti acesti consumatori desconsidera pro-
filul nutritional al alimentelor consumate si hiper-
bolizeaza calitatile organoleptice ale produselor
fast-food.

Metode aplicate

Pentru realizarea anchetei, s-a folosit me-
toda sondajului aleatoriu non-exhaustiv. Am
admis un prag de incredere de 95%, astfel, esan-
tionul a cuprins 63 de persoane, deci, eroarea va fi
de 12,346%. Pentru a verifica ipoteza ca cei mai
inclinati spre consumul de produse fast-food ar fi
persoanele pana la varsta de 25 de ani si specialis-
tii din domeniul tehnologiilor informationale,
unitatea de sondaj au constituit-o studentii de la
Facultatea Calculatoare, Informatica si Micro-
electronica a Universitatii Tehnice a Moldovei.

Ulterior, analizele efectuate au fost can-
titative si calitative deopotriva. Printre analizele
cantitative, s-a recurs la analiza individuala a
intrebarilor, analiza incrucisata si cea a corelatiei
dintre variabile.

O alta tehnica de colectare a informatiei a
fost cea a jurnalului alimentar prin estimare,
metodd prin care respondentilor li s-a cerut sa
indice numarul de mese luate in decursul unei
zile, tipul si cantitatile de alimente consumate.

Ulterior, s-au analizat discursurile a 10
angajati ai restaurantelor fast-food, atunci cand
primeau comenzile de la clienti. De asemenea, S-
au utilizat si metode calitative de explorare a
informatiilor.

Rezultate si discutii

Din totalul de 63 de persoane chestionate:
80,95% au fost de sex masculin si 19,05% de sex
feminin, cu o varstd medie de circa 21de ani.

Pentru a elucida cunoasterea problemei
abordate de catre unitatea de sondaj, respon-
dentii au fost Intrebati daca au auzit de mancarea
fast-food? Astfel, raspunsurile au fost 100%
afirmative, denotand faptul cd subiectul ches-
tionat cunoaste tema abordatd de catre opera-
torul de chestionar.

Pentru delimitarea consumatorilor de non-
consumatori, intervievatilor 1i s-a cerut sa ras-
punda la intrebarea: ,,Consumati produse fast-
food?” Astfel, 90,47% din cei chestionati con-
suma acest tip de produse fata de 9,53% care se
declara non-consumatori.

Pentru a determina gradul de patrundere, in
consumul tinerei generatii de specialisti IT, a

All these consumers disregard the nutritio-
nal profile of consumed foods and hyperbolize
the organoleptic qualities of fast food products.

Applied methods

A non-exhaustive random survey method
was used to carry out the research. We have ad-
mitted a 95% confidence threshold; sample con-
tained 63 people, so, the error would be 12.346%.
In order to verify the hypothesis that the most
predisposed to the consumption of fast-food
products would be the persons up to the age
of 25 and the IT specialists, the survey unit was
composed of the students who study at the
Faculty of Computer Science, Informatics and
Microelectronics of the Technical University
of Moldova.

Subsequently, the performed analyses were
both quantitative and qualitative. Quantitative
analyses were: individual question analysis,
cross-analysis and correlation between variables.

Another technique for collecting informa-
tion was that of the consumption diary by esti-
mation, a method by which respondents were
asked to indicate the number of meals taken
over a day, the type and the amount of the con-
sumed food.

Subsequently, the remarks of 10 employees
of fast-food restaurants were analysed while they
were receiving orders from customers. Also,
qualitative methods of information exploration
were used.

Results and discussions

Of the total of 63 questioned people 80.95%
were males and 19.05% females, with an average
age of 21 years.

In order to elucidate the matter of the ques-
tion addressed by the survey unit, the respondents
were asked if they had heard about fast food.
Thus, the answers were 100% affirmative, indi-
cating that the questioned subject knew the topic
asked by the operator.

For the delimitation of consumers from
non-consumers, the interviewees were asked to
answer the question: “Do you eat fast food pro-
ducts?” Thus, 90.47% of those surveyed consume
this type of product compared to 9.53% of those
who identify themselves as non-consumers.

To determine the degree of penetration of
fast food products into the consumption of the
young generation of IT specialists, we wanted to
discover the intensity of using these foods by
asking “How often do you eat in a fast-food res-
taurant?” And, to avoid the fact that, in the
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produselor fast-food, am avut ca scop deter-
minarea intensitatii utilizarii acestor alimente prin
intrebarea ,,Cat de des luati masa intr-un res-
taurant fast-food?” Iar pentru a evita faptul ca, in
opinia studentilor, restaurantul este o locatie de
lux, inabordabild acestui segment de consumatori
care, de obicei, au venituri mici, intervievatilor li
s-a cerut sa indice §i ce tip de mancare consuma
mai des. Astfel, rezultatele au fost urmatoarele:
90,47% din subiectii cercetati consuma mai des
mancare gatitd acasa, fata de 9,53%, care prefera
mancarea fast-food de la coltul strazii sau servita
in restaurante. Rezultatele intrebarii ,,Cat de des
luati masa fintr-un restaurant fast-food?” sunt
prezentate n figura 1.

students’ opinion, a restaurant is a luxury loca-
tion, inappropriate for this segment of consumers
who usually have low incomes, the interviewees
were asked to indicate what type of food they
consumed more often. Thus, the results were as
follows: 90.47% of the investigated subjects con-
sume more often home-cooked food compared to
9.53% preferring fast food at the corner of the
street or served in restaurants. The answers to the
question “How often do you eat in a fast-food
restaurant?” are shown in figure 1.

4,76 %

4,76 % 4,76 %

™~ 0% |

47,62 %

14,29 %

23,81 % mIn fiecare zi / Every day

m O data la 2 - 3 zile / Once every 2-3 days

m O data pe saptdmana / Once a week

m O data la doud saptamani / Once every 2 weeks
m O data pe luna / Once a month

m Ocazional / Occasionally

Niciodata / Never

Figura 1. Intensitatea consumului produselor fast-food aferenti esantionului cercetat /
Figure 1. Intensity of fast food products consumption for the researched sample
Sursa: rezultatele esantionului cercetat/

Source: results of the surveyed sample

Se constatd cd cea mai mare pondere
(47,62%) dintre subiectii intervievati iau masa
ntr-un restaurant fast-food ocazional.

Pentru a determina factorii, care atrag con-
sumatorii Tntr-un restaurant fast-food, subiectilor
cercetati li s-a cerut si nominalizeze cu cine
obignuiesc sd ia masa intr-o asemenea locatie.
Astfel, 76,19% dintre respondenti au nomina-
lizat prietenii, 14,29% iau masa in asemenea
restaurante cu familia si 9,52% — singuri.

Pentru a determina motivele ce genereaza
consumul de produse fast-food, intervievatii au
raspuns la Intrebarea: ,,Care sunt motivele care
va determina sa folositi produsele fast-food?”
Raspunsurile sunt reflectate sugestiv Tn figura 2.
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We can see that the largest share (47.62%)
of the interviewed subjects has meals in an occa-
sional fast-food restaurant.

In order to determine the factors that attract
consumers to a fast-food restaurant, the surveyed
subjects were asked to say with whom they used
to eat at such places. Thus, 76.19% of the respon-
dents have meals with friends, 14.29% eat with
family in such restaurants and 9.52% — alone.

To determine the reasons for the fast food
products consumption, the interviewees answered
the question: “What are the reasons for using fast
food products?” The answers are suggestively
reflected in figure 2.
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Ambianta placutd, adolescentina / Pleasant teenage
environment

Preturi accesibile / Affordable prices

Livrare rapida/ultrarapida / Fast/ultrafast delivery

Produse foarte gustoase / Very tasty products

Varietatea produselor / Variety of products

’
’
~1

| | J 1420 %

' 9,52 %

) 52.38%

J 4286%

TV 2381%

/"
1
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Figura 2. Ponderea factorilor ce determina consumul de produse fast-food /
Figure 2. Share of factors that determine the consumption of fast food products
Sursa: rezultatele esantionului cercetat/ Source: results of the surveyed sample

Astfel, pentru 52,38% dintre consumatori,
livrarea rapida si chiar ultrarapidd este motivatia
dominanta ce genereaza consumul.

Apoi, pe locul doi, se plaseaza gustul, urmat
de varietatea produselor fast-food si de ambianta
placuta si adolescentina din aceste locatii.

Se constatd ca preturile sunt accesibile
doar pentru 9,52%, ceea ce rezultd ca ele cons-
tituie un impediment in sporirea atractivitatii
produselor. Acest fapt impulsioneaza o studiere
la nivel mondial al pretului celui mai popular
produs fast-food si, anume, a unui ,,Big Mac”, in
timpi de muncd necesari pentru a-l cumpéra.
Situatia este reflectata in tabelul 1.

Thus, for 52.38% of consumers fast and
even ultrafast delivery is the dominant motivation
that generates consumption. Then, on second
place is the taste, followed by the variety of fast
food products and the pleasant and teenage envi-
ronment of these locations.

We can see that prices are only affordable
for 9.52%, which implies that they are an impe-
diment to increasing the attractiveness of the pro-
ducts. This stimulates a worldwide study of the
price of the most popular fast-food product,
namely a “Big Mac”, in working time required to
buy it. The situation is reflected in table 1.

Tabelul 1/ Table 1

Timpii de munci necesari pentru cumpararea unui Big Mac in lumea intreaga, in minute /
Working time needed to buy a Big Mac worldwide, in minutes

S - @ S - Q
3 SE_ 8 < E
= 85| c E 85
= é’ Orasul (Tara) / o5 § Orasul (Tara) / 2o
C o City (Country) =S| o City (Country) =5
Z3 2328 3
— = S =
o F<| O [
1 2 3 4 5 6
1 Nairobi (Republica Kenya) / 173 | 11 Roma (Republica Italiand) / 18
" |Nairobi (the Republic of Kenya) " |Rome (Italian Republic)
Ciudad de Mexico (Statele Unite Abu Dhabi (Regatul Arabiei Saudite) /
2. |Mexicane) / Ciudad de Mexico 78 | 12. |Abu Dhabi (the Kingdom of Saudi 17
(the United States of Mexico) Arabia)
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Continuarea tabelului 1/ Continuation table 1

1 2 3 4 5 6
Cairo (Republica Araba Egipt) / Amsterdam (Regatul Tarilor de Jos) /
3. |Cairo (the Arab Republic of 62 | 13. |Amsterdam (the Kingdom of the 16
Egypt) Netherlands)
4 New Delhi (Republica India) / 50 | 14 Bruxelles (Regatul Belgiei) / 16
" |New Delhi (the Republic of India) " |Bruxelles (the Kingdom of Belgium)
5 Sofia (Republica Bulgaria) / 20 | 15 Paris (Republica Franceza) / 15
" |Sofia (the Republic of Bulgaria) " |Paris (French Republic)
. . Berlin (Republica Federala Germania)
6. t:m: E;iplgghgglrce:)?;eru) 38 | 16. |/ Berlin (the Federal Republic of 13
P Germany)
. . Londra (Regatul Unit al Marii Britanii
Buenos Aires (Republica .
7. |Argentina) / Buenos Aires 29 | 17. [ I.rlagde.de;\lord)f/ London_ (t_he q 12
(Argentine Republic) United Kingdom of Great Britain an
Northern Ireland)
. < New York (Statele Unite ale Americii)
8. ﬁiﬁ”a (lepﬁbh."alflenz)l./ 26 | 18. |/ New York (the United States of 11
ens (Hellenic Republic) America)
Lisabona (Republica Portughezi) / .
9. Lisbon (Portuguese Republic) 22 | 19. |Tokyo (Japonia) / Tokyo (Japan) 10
. o Hong Kong (Republica Populara
10. Moscova (Federa‘;l_a Rusa) / . 20 | 20. |Chinezd) / Hong Kong (the People's 9
Moscow (the Russian Federation) i :
Republic of China)

Sursa: alcatuit de autor in baza sursei [8]/ Source: compiled from source [8]

Se poate conchide cad cel mai scump Big
Mac este in Republica Kenya, iar cel mai ieftin
in Hong Kong.

In acest scop, am determinat pretul unui
Big Mac in Republica Moldova in timpi de
munci necesari pentru anii 2015 si 2018. In anul
2015, salariul mediu lunar pe economie a fost
de 4500 lei, iar pretul unui Big Mac a fost de 40
lei. Deci, 40 1ei+(4500 lei/luna +~ 30 zile + 8
ore/zi +~ 60 minute/ord) = 128 de minute. lar
pentru anul 2018 (salariul mediu lunar per
economie 5600 lei, iar pretul unui Big Mac este
de 43 lei), un Big Mac costa 110 minute si 35 de
secunde [7, 10].

Totusi, daca analizdm jurnalele zilnice de
consum ale respondentilor, care au indicat ca
preferd mancarea gatitd acasd, vom demonstra,
dupd un model ales ad-hoc, costul unui pranz
care ofera acelasi grad de satietate ca si cel al
unui Big Mac si al unei bauturi racoritoare.
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We can conclude that the most expensive
Big Mac is in the Republic of Kenya, and the
cheapest one is in Hong Kong.

We determined the price of a Big Mac in
the Republic of Moldova in the necessary
working time for the years 2015 and 2018. In
2015, the average monthly salary in economy
was MDL 4500, and the price of a Big Mac was
MDL 40. So, MDL 40 + (MDL 4500 / month +
30 days + 8 hours / day + 60 minutes / hour) =
128 minutes. And for the year 2018 (average
monthly salary in economy is MDL 5600, and the
price of a Big Mac is MDL 43), a Big Mac costs
110 minutes and 35 seconds [7, 10].

However, if we examine the daily con-
sumption diary of the respondents who have
indicated they prefer home-cooked food, we will
show by an ad-hoc model, the cost of a lunch
offering the same satiety degree as a Big Mac and
a refreshing drink.
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Tabelul 2/ Table 2

Avantaje/pret ale prianzului bazat pe alimente fast-food si ale celui bazat pe alimente sinatoase /
Advantages/pricing of lunch based on fast food products and of lunch based
on healthy food products

A . . Pretul de Costul pranzului bazat
Pranzul bazat pe alimente Aportul caloric, S .
. . | referinta, MD /| pe alimente fast-food /
fast-food / Lunch based calorii / Calorie
on fast food products intake, calories Reference Cost of lunch based
P ’ price, MD on fast food products
Un Big Mac / A Big Mac 509 43 43
O bautura carbogazoasa /
) 158,15 18 18
A carbonated drink
Total / Total 667,15 X 61
Pretul de Costul pranzului bazat

Pranzul bazat pe alimente gatite
acasd/sanatoase / Lunch based
on home cooked / healthy food

Aportul caloric,
calorii / Calorie
intake, calories

referinta, lei/kg
/ Reference

pe alimente gatite
acasa/sanatoase, lei /
Cost of the lunch based on

price, lei/ kg home cooked/healthy food
150 g somon / 150 g of salmon 190 360 54
25 g unt ,,Crestianscoe” JLC / 25 ¢
butter ,,Crestianscoe” JLC 165,25 100 2.5
300 g legume (rosii) / 300 g 54 40 12
vegetables (tomatoes)
50 g branza de vaci / 50 g de cow 100,5 50 25
cheese
40 g paine / 40 g of bread 106,4 13 0,52
100 g de fructe proaspete (mere) /
100 g de fresh fruit (apples) 51 21 21
Total / Total 667,15 X 73,62

Sursa: jurnalul alimentar al subiectilor chestionati si [4] | Source: consumption diary of the

surveyed subjects and [4]

Se constata cd costul unui pranz bazat pe

We can see that the lunch based on home-

alimente gatite acasa este mai costisitor in com-
paratie cu cel servit intr-un restaurant fast-food
cu 20,69%, apoi, acesta mai necesita si un con-
sum de timp, care il face neatractiv pentru indi-
vidul aflat in criza de timp.

De asemenea, se poate mentiona ca pre-
turile alimentelor sandtoase cresc intr-un ritm
mai rapid, in comparatie cu produsele junk-food,
care raman ieftine, accesibile consumatorului.

cooked food is more expensive by 20.69% than
the lunch in a fast-food restaurant, at the same it
is also time consuming that makes it unattractive
to the individual who is short of time.

It is also worth mentioning that healthy
food prices are rising at a faster rate than junk-
food prices, which remain cheap and affordable
to the consumer.
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Produse fast-food / Fast-food products

Mere / Apples

Rosii proaspete / Fresh tomatoes

Peste proaspat / Fresh fish

Branza de vaci / Cow cheese

Carne de gaina / Chicken

Péine din faina de grau de calitate superioara /..

?’: +17,53 ‘
1 ] | ) +93,69
) +78,26

| ] ) +161,67

] [ | | }+193,73
] ! ) +81,84

| i

S +67,44
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Figura 3 . Ritmul mediu de crestere al preturilor produselor alimentare in perioada 2001-2010 /
Figure 3. Average growth rate of food prices over the period 2001-2010
Sursa: calculele autorului in baza [1] | Source: Author's calculations based on [1]

Totusi, la intrebarea ,,Cat ati platit ultima
oard pentru o masi la un restaurant fast-food?”,
suma medie a fost de 95,71 lei. Aceastd suma
depaseste costul unui pranz bazat pe alimente
sdnatoase, ceea ce denota faptul cd consumatorul
mai dispune de un avantaj atunci cand mizeaza
pe alimentele fast-food, si anume, rapiditatea
pregatirii si satisfacerea momentand a nevoii de
hranad. Graba consumului este mentionatd si n
intrebarea: ,,Cat timp petreceti, de obicei, Intr-un
restaurant fast-food?”, astfel, 66,67% au spe-
cificat ca: sub o ora, iar 28,57% intre o ora si 2
ore, restul iau produsele la pachet.

La intrebarea: ,Mentionati 5 cuvinte ce
caracterizeaza mancarea fast-food!”, respon-
dentii au indicat:

However, the question “How much did you
pay for a meal at a fast-food restaurant last time?”
was answered that the average amount was MDL
95,71. This amount exceeds the cost of a healthy
food lunch, which shows that the consumer has
another advantage when relying on fast food, and
namely, the speed of preparation and the immediate
satisfaction of the need for food. The rush of con-
sumption is also mentioned in the question: “How
much time do you usually spend in a fast-food
restaurant?” So 66, 67% mentioned less than one
hour and 28,57% between one hour and 2 hours, the
others buy the take away products.

The respondents answered the question:
“Mention 5 words that characterize fast food!” in
the following way:

Pentru tineri/studenti / For the young/for students
Nesanatoasd / Unhealthy

Réspandita si comoda / Widespread and comfortable
Bogata in calorii / Rich in calories

Accesibila ca pret / Affordable

Servitd In locatii atragatoare / Served in attractive locations
Rapida / Fast

Gustoasa, apetisanta, incitanta / Tasty, appetizing, exciting

0O 10 20 30 40 50 60 7

T =T T T -t T T T T T

80 90 100

Figura 4. Ponderea caracteristicilor aferente mancarii fast-food/
Figure 4. Share of characteristics related to fast food
Sursa: rezultatele esantionului cercetat/ Source: results of the surveyed sample
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Din figura de mai sus, se conchide ca toti -

respondentii au nominalizat cd mancarea fast-

food este gustoasd, apetisantd si, datoritd miro- :
surilor ce le emana, este si incitanta. Astfel, este .
prezent contrastul dinamic, acea gama larga de -
senzatii, pe care o oferd un singur aliment, ca -
exemplu, pe 14nga un gust aromat si foarte pla- -
cut, un invelis crocant, care acoperd un miez .
moale, iar pentru creierul uman, aceasta combi- -
natie poate reprezenta ceva nou, ce trebuie -
explorat. lar mirosul incitd salivatia, care cu cat -
este mai mare, cu atit gustul alimentului este :

mai intens pentru papilele gustative.

Un alt motiv, ce contribuie la optiunea -
pentru alimentele de tip fast-food, este rapidita-
tea cu care se executd comanda. Tergiversarea -
comenzii face consumatorul nervos, de aceea, °
operatorii care o preiau anuntd si timpul de :
asteptare. Astfel, consumatorul exploreaza loca- -
tia. Cu cat aceasta e mai atrdgatoare, cu atat

clientul nu realizeaza trecerea timpului.

La intrebarea: ,,Considerati ca produsele °
fast-food duc la obezitate?”, 3/4 dintre respon- :
denti au raspuns afirmativ. Totusi, desi consu- -
matorii cred cd aceste produse sunt nesdna- -
toase, ei le folosesc in consum datorita factorilor -

sus-mentionati.

La 1intrebarea: ,,Ce tipuri de produse fast- .

food obisnuifi sd consumati?”, raspunsurile sunt
prezentate in figura de mai jos:

The above figure shows that all the res-
- pondents have mentioned that fast-food is tasty,
appetizing, and, because of the scent that it
emanates, it is also exciting. Thus, we can see the
dynamic contrast, that wide range of sensations
offered by a single food, beside a tasteful and
very pleasant taste it has, a crisp coating cove-
ring, a soft core, and for the human brain this
combination is something new to explore. And
the smell incites salivation; the stronger is the
smell the more intense is the taste of the food for
the taste buds.

Another reason that contributes to favou-
ring fast-food is the speed with which the order is
executed. Delaying the order makes the consumer
nervous, that’s why the operators who take the
order also announce the waiting time. Meanwhile
the consumer explores the location. The more
attractive it is, the more the customer does not
perceive the time.

Three quarters of respondents answerred
affirmatively the question: “Do you think that
fast food products lead to obesity?” However,
although consumers believe these products are
unhealthy, they use them for consumption due to
the above-mentioned factors.

The answers to the question: “What kind
of fast-food products do you eat?” are shown in
. the figure below:

Specialitatile restaurantului / Restaurant specialty
Meniul zilei / Meniu of the day

Kebap/shaorma / Kebab/shawarma

Pizza / Pizza

Deserturi / Desserts

Salate / Salads

Cartofi prajiti / Fries

Hamburgeri/cheesburgeri / Hamburgers/cheesburgers

33,33%
14,29%
95,24%
80,95%

28,57%
52,88%
57,14%
0 20 40 60 80 100 120

Figura 5. Ponderea patrunderii in consum a produselor fast-food/
Figure 5. Share of fast food penetration in the consumption
Sursa: rezultatele esantionului cercetat/ Source: results of the surveyed sample

Astfel, cele mai solicitate produse de catre
consumatori sunt: kebap-ul si shaorma, apoi

i Thus, the most demanded products by
pizza si, pe locul III, figureazi hamburgerii, |

consumers are: kebab and shawarma, then comes
pizza and the third place is for the hamburger,
cheeseburger, etc.

For the reasons that incite fast food con-
sumption, we asked the respondents to mention

cheesburgerii etc.
Pornind de la din motivele ce incitd con-
sumul de fast-food, am rugat respondentii sa |
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mentioneze care restaurant specific acestei indus-
trii are mancarea cea mai buna, care are cele mai
accesibile preturi, care se gaseste in proximitatea
domiciliului §i care are cea mai rapida servire.

which restaurant, specific to this industry, has the
best food, which restaurant has the most affor-
dable prices, which restaurant is in the immediate
neighbourhood to home and has the fastest ser-

Rezultatele sunt exprimate n tabelul 3. ving. The results are expressed in the table 3.

Tabelul 3/ Table 3
lerarhia restaurantelor fast-food / Hierarchy of fast food restaurants

lerarhia restaurantelor fast-food /
Set de afirmatii / The hierarchy of fast food restaurants
Set of statements Locul 1/ Locul 11/ Locul 111/
| Place 11 Place 111 Place

Are mancarea cea mai buna / Has the best food KFC Twistter Kebap | Andy’s Pizza
Are cele mai .acces1blle preturi / Has the most Star Kebab McDonald’s La Plicinte
affordable prices
Se gaseste cel mai aproape de casa / Is the closest | Andy’s Pizza/
to the house Star Kebab i i
Are cea mai rapida servire / Has the fastest serving KFC Star Kebab Mc Donald’s

Sursa: rezultatele esantionului cercetat / SOUrce: results of the surveyed sample

The leader for the statements — the best
food and the fastest serving — is the “KFC” res-
taurant. In terms of location accessibility, there
are two restaurants: “Andy’s Pizza” and “Star
Kebab”, and in terms of price accessibility, “Star
Kebab” is the first.

As 47,62% of consumers serve meals in a
fast-food restaurant only occasionally, it has
become important to know the reasons that
hinder the penetration of these products into con-
sumption. That’s why the investigated subjects
answered the question: “What do you dislike in a
fast-food restaurant?” The results are outlined
in figure 6.

Lider la capitolele: mancarea cea mai
buna si cea mai rapida servire este restaurantul
,»KFC”. Din punct de vedere al raspandirii loca-
tillor, pe primul loc, se situeaza doud restau-
rante: ,,Andy’s Pizza” si ,,Star Kebab”, iar la
capitolul accesibilitatea preturilor, intaietatea i
revine ,,Star Kebab”-ului.

Asa cum 47,62% dintre consumatori
servesc masa intr-un restaurant fast-food doar
ocazional, important a devenit faptul cunoasterii
motivelor ce retardeaza patrunderea in consum a
acestor produse. Pornind de la acest fapt, su-
biectii cercetati au raspuns la intrebarea: ,,Ce nu
va place la un restaurant fast-food?”’Rezultatele
sunt elucidate n figura 6.

A

— 9,52 %

Scaune dure/neconfortabile / Hard/uncomfortable seats

Preturi ridicate / Hight prices - :- 9,52 %
Prea multe ambalaje / Too many packages F 4,76 % 57.14 %
Mancarea nu e prea sanatoasa / Unhealthy food _
Elucidarea rapida a meniului / Quick withdrawal of the meniu - _ 19,05 %
Coada foarte mare / Long queue - _ 42,86 %
0 1I0 2IO 3I0 4IO 5I0 6I0

Figura 6. Ponderea factorilor ce caracterizeaza retardul patrunderii in consum a produselor
fast-food / Figure 6. Share of the factors that characterize the delay of fast food products
penetrationin the consumption
Sursa: rezultatele esantionului cercetat/ Source: results of the surveyed sample
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Se conchide ca principalul motiv, ce-i face
pe subiectii cercetati sa fie reticenti in consumul
produselor fast-food este faptul cid acest tip de
mancare nu este prea sanatos, apoi, pe locul II se
plaseaza timpul de asteptare stand la coada (tre-
buie remarcat ci cea mai mare pondere a subiec-
tilor cercetati sunt consumatori ocazionali de
produse fast-food. Tocmai ocaziile genereaza
cozile: sarbatorile nationale, sarbatorile traditio-
nale etc.), iar pe locul Il — elucidarea rapida a
meniului de catre angajati.

Pentru a elucida si efectele subliminale in
luarea deciziei de cumparare, inclusiv aportul
publicitatii, intervievatilor li s-a cerut sa indice
cat de importante sunt in luarea deciziei de cum-
parare ofertele promotionale realizate de resta-
urantele fast-food, pe 0 scala cu 5 niveluri (de la
foarte important pana la foarte putin important).
Tn acest scop, s-a folosit diferentiala semantica.
Astfel, scorul global obtinut a fost de 2,5 clasat
intre nivelurile putin important si nici-nici.

La intrebarea: ,,Care este culoarea ce se
asociaza cu mancarea fast-food?”, 52,38% au
mentionat galbenul, 38,09% — rosul si 9,52% —
verdele. Cercetdtorii din domeniu sustin ca
pentru a stimula apetitul si a atrage consuma-
torii, restaurantele fast-food folosesc cel mai des
doua culori: galben si rosu. Trucul se bazeaza pe
nteoria mustarului si a ketchup-ului” trezind
dorinta inconstientd de a intra pentru a face
consumatie.

De altfel, s-au analizat si discursurile a 10
angajati de la 10 restaurante fast-food diferite.
Astfel, s-au desprins doud fraze, pe care le
putem cataloga ca fraze ce au ca scop sporirea
consumatiei, si anume: dupad ce consumatorul
face comanda, angajatul ce o preia va Intreba:
,Altceva?” si a doua fraza ,,Doriti si cartofi la
burger?”, in loc de ,,Nu doriti si cartofi la bur-
ger?”. Deci, se evitd formularile negative pentru
ca acestea necesitd mai mult timp de procesare
de citre creierul uman. Putem conchide ci ase-
menea formulari ale frazelor reprezinta un truc
de persuasiune si influentare.

La intrebarea: ,,Ce varsta a individului se
asociaza cel mai bine cu mancarea fast-food?”,
s-a obtinut o medie aritmeticd ponderata, cal-
culata pe intervale neegale, de circa 20 de ani.

Iar la intrebarea ,,Ce profesie/ocupatie se
asociaza cel mai bine cu mancarea fast-food?”,
subiectii cercetati au ierarhizat: 61,0% considera
ca soferii, 19,05% studentii si 19,05% — lucra-
torii de birou si programatorii. Folosind metoda

We can see that the main reason why the
investigated subjects are reluctant to eat fast food
products is that this type of food is not very
healthy, then the waiting time stays in the second
place (it should be noted that the largest share of
the surveyed subjects are casual consumers of
fast food products. The celebrations are those that
generate queues: national holidays, traditional
holidays, etc.), and on the third place — the quick
withdrawal of the menu by the employees.

In order to elucidate the undermining
effects in taking purchasing decisions, including
advertising, the interviewees were asked to indi-
cate how important the buying offers made by
fast food restaurants are using a 5-level scale
(from very important to very little important).
For this purpose, consumer’ estimations rating
have been used. Thus, the overall score was 2.5
ranked between the less important levels and
neither...nor.

When asked: “What colour do you asso-
ciate with fast food?” 52,38% mentioned yellow,
38,09% — red and 9,52% — green. The researchers
in this field claim that in order to stimulate
appetite and attract consumers, fast-food
restaurants often use two colours: yellow and red.
The trick is based on the “mustard and ketchup
theory” awakening the unconscious desire to
come in and eat.

At the same time, the remarks of 10 em-
ployees from 10 different fast food restaurants
were also analysed. Thus, two phrases have been
separated, which we can categorize as phrases
aimed at increasing consumption, namely: after
the consumer orders, the employee that takes the
order asks: “Anything else?” And the second
sentence “"Would you like some potatoes to the
burger?” instead of “Wouldn’t you like some
potatoes to the burger?” So, negative formula-
tions are avoided because they are longer pro-
cessed by the human brain. We can conclude that
such formulations are a trick of persuasion and
influence.

To the question: “What is the age of the
individual best associated with fast food?” we
obtained a weighted arithmetic mean, calculated
at unpredictable intervals of 20 years.

When asked “What profession / occupation
best associates with fast food?” the investigated
subjects built up a hierarchy: 61,0% consider that
these are drivers, 19,05% — students and 19,05%
— office workers and programmers. Using the
“caeteris paribus” method (thus, epidemiologists
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,caeteris paribus”, (metoda prin care se mentin
constante toate variabilele unei situatii, cu excep-
tia variabilei ale carei influente se doreste a fi
studiate), putem determina capacitatea potentiala
a pietei alimentelor fast-food, si anume:

for example may such to control independent
variables as factors that may influence dependent
variables the outcomes or effects of interest), we
can determine the potential capacity of the fast
food market, namely:

Tabelul 4/ Table 4

Determinarea capacititii potentiale a pietei alimentelor fast-food dupi metoda ,,caeteris
paribus” / Determination of the potential capacity of fast food market according
to the ,,caeteris paribus” method

Ponderea Capacitatea
ocupatiilor in potentiala a pietei
Componenta pietei-tinta Numiirul de |piata alimentelor | alimentelor fast-
a alimentelor fast-food / persoane / fast-food, % / food, persoane /
The composition of the target Number of The share of The potential
fast food market people occupations in capacity of the
the fast food fast food market,
market,% people
Numarul de soferi dupa Registrul de Stat al
Conducatorilor de vehicule Ia 01.01.2018 /
Number of drivers according to the State 972553 61 593258
Register of Vehicle Drivers on 01.01.2018
Numarul de studenti din anul 2017-2018 /
Number of students in 2017-2018 65543 19,05 12486
Numarul de lucratori din sectorul informal / 179918 19,05 34275
Number of IT workers
Total / Total 1218014 X 640019

Sursa: calculele autorului in baza [3], [2], [5] si al rezultatelor cercetarii /
Source: the author's calculations based on [3], [2], [5], and the research results

Astfel, putem conchide cé piata alimen-
telor fast-food reprezinta 40,18% din numarul
total de persoane cuprinse ntre varsta de 18 ani
pana la 45 de ani (1 592 975 de persoane).

Concluzii

Piata alimentelor fast-food, in Republica
Moldova, este in ascensiune, datoritd unei poli-
tici de marketing integrat. Printre cauzele cres-
terii atractivitatii fast-food-ului sunt:

e produsele sunt accesibile ca pret in com-
paratie cu alimentele sandtoase;

e se mentine o constan{d a preturilor, ceea
ce fidelizeazd consumatorii §i sporeste
credibilitatea 1n declaratiile de misiune ale
acestei industrii;

e rapiditatea servirii;

e crearea efectelor senzoriale exceptionale;

e oferirea unei atmosfere placute.

Aceste alimente se raporteazd la consu-
matorul aflat In migcare, care nu dispune de timp
de asteptare si care este si in cdutarea formulelor
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Thus, we can conclude that the fast food
market represents 40,18% of the total number
of people aged between 18 and 45 (1592 975
people).

Conclusions

The fast food market in the Republic of
Moldova is on the rise due to an integrated mar-
keting policy.

Among the reasons for increasing fast food
attractiveness are:

e products are affordable as compared to
healthy foods;

e maintaining price constancy, which rewards
consumers and increases credibility in the
mission statement of this industry;

e speed of service;

e creating exceptional sensory effects;

e providing a pleasant atmosphere.

These foods are addressed to the consumer
who is on the move, who has no waiting time and
who is also looking for economically advanta-
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economicoase financiar. Aceste formule eco-
nomicoase din punct de vedere financiar exercita
o concurentd acerbd asupra unor produse, si
anume: intre kebap/shaorma, pizza si burgeri.

Kebap-ul si shaormaua fructifici avan-
tajele: axioma cantitatii (sunt mari), ofera sen-
zatii gustative exceptionale, sunt economicoase
din punct de vedere financiar si se gasesc
oriunde, ceea ce le plaseaza pe locul I (tabelul 3)
in patrunderea in consumul subiectilor cercetati.
Pizza fructificd avantajele intaietatii, ca exem-
plu, serveste proximitatea fatd de domiciliul
potrivit caruia ,,Andy’s Pizza” are cele mai
multe restaurante dislocate in tard (tabelul 3),
apoi oferd senzatii gustative exceptionale, dar
pretul este un impediment, in comparatie cu cel
al kebap-ului, de exemplu.

Iar burgerii se situeaza pe locul III si con-
tinud sa fructifice avantajul intdietatii, dar pierd
in favoarea kebap-ului la capitolul avantaj pret/
enzatii gustative exceptionale.

geous formulas. These economically advantageous
formulas exert fierce competition on products,
namely: kebab / shawarma, pizza and burgers.

Kebab and shawarma have the following
advantages: the axiom of the quantity (they are
big), they offer exceptional taste, and they are
financially advantageous and can be found any-
where, which puts them in the first place (table 3)
in the consumption of the surveyed subjects.
Pizza has the following advantage: home proxy-
mity “Andy’s Pizza” has the most restaurants in
the country (table 3), it offers exceptional taste,
but the price becomes an impediment in com-
parison with the kebab, for example.

Burgers are on the third place and continue
to be preferred, but lose to the kebab in terms of
price advantage / exceptional taste sensation.
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INFORMAREA
CONSUMATORILOR CU
PRIVIRE LA REGULAMENTUL
SI MODUL DE GESTIONARE A
REGISTRULUI DE
RECLAMATII

Asist. univ., drd. Olesea CERNAVCA, ASEM
cernavca_olesea@mail.ru

Consumatorul este cel care dicteaza pia-
ta, datorita lui companiile producatoare si
prestatoare de servicii obtin performante in
activitatile lor, progreseaza si implementeaza
noi metode, tehnici si sisteme la locul de munca.
Pentru a obtine pareri, doleante, plangeri sau
asa-zisele reclamatii din partea consumatorilor,
exista Registrul de Reclamatii, unde acestia isi
pot inregistra parerile. Pentru a inregistra corect
plangerile, dar si pentru a gestiona si raspunde
corespunzator la acestea, Guvernul Republicii
Moldova a aprobat un Regulament cu privire la
modul de gestionare a Registrului de Reclamatii.
Acest regulament este publicat integral pe ulti-
mele pagini ale Registrului. Majoritatea consu-
matorilor nu au facut cunostintd cu acest
regulament, din acest motiv pldangerile depuse de
catre acestia nu sunt valabile, nu se iau in
considerare si administratorii institutiei in cadrul
careia a fost depusa plingerea nu rdspund
referitor la masurile intreprinse. Cu unele cerinte
ale regulamentului consumatorii nu sunt de
acord, astfel, in cadrul acestei cercetari se ofera
unele imbunatatiri.

Cuvinte-cheie: consumator, reclamatie,
registrul de reclamatii, bon de casa, date perso-
nale, pldngere, pretentii.

JEL: CO2, K10, K40, M10.

Introducere

»Consumatorul mereu are dreptate” — este
afirmatia de top a marilor milionari, care luau in
considerare doleantele clientilor lor. Astfel, in
anul 2006, Guvernul Republicii Moldova a apro-
bat o hotdrare de guvern cu privire la modul de
gestionare a registrului de reclamatii. Acesta
include reguli de completare a registrului respec-
tiv, termenul in care administratorul trebuie sa
sesizeze situatia si sd Intreprindd masuri in vede-
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INFORMING
THE CONSUMERS
ON THE REGULATION
AND THE WAY
OF MANAGING THE BOOK
OF COMPLAINTS

Assist. lect., PhD cand. Olesea CERNAVCA,
ASEM, cernavca_olesea@mail.ru

Consumer is the one who dictates the mar-
ket, thanks to him the production and service
providing companies gain performance in their
activities, progress and implement new methods,
techniques and systems in the workplace. In
order to obtain a feedback from consumers (opi-
nions, wishes, complaints) to monitor customers’
perceptions of the quality of their products and
services, companies use different methods of
collecting, monitoring and analysing them. One
of these methods is the effective use of the Book
of Complaints. The Republic of Moldova has a
regulation on the way of managing the Book of
Complaints. Most of consumers are not aware
of this regulation, therefore their complaints are
not valid, are not taken into consideration and
the managers of the institution where the
complaint was made do not take any measures to
solve the complaint. Consumers do not agree
with some provisions of the regulation, thus we
submitted some improvements in the framework
of this research.

Key words: consumer, complaint, book of
complaints, cash receipt, personal data, compla-
ints, claims.

JEL: CO2, K10, K40, M10.

Introduction

“The consumer is always right” — it is the
top motto of the great millionaires who took into
account the wishes of their clients. That is why,
in 2006, the Government of the Republic of
Moldova approved a government decision on ma-
naging the book of complaints. It includes rules
for filling it in, the deadline for the administrator
to report the situation and to take action to solve
the conflict and other useful information for both
consumers and administrators. It is very impor-
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rea solutiondrii conflictului si alte informatii utile
atdt pentru consumatori, cat si pentru admi-
nistratori. Este foarte important ca clientii sa faca
cunostintd cu acest regulament, pentru a-si face
valabila plangerea si a fi In stare sa-si apere drep-
turile. Pentru a veni Tn sprijinul consumatorilor in
scopul de a solutiona, in mod direct, cu operatorii
economici, eventualele nemultumiri referitoare la
achizitionarea unor produse sau servicii, opera-
torii economici sunt obligati de a detine registrul
de sesizari si reclamatii pentru consumatori.
Acest registru constituie un mod rapid si eficient
pentru colectarea reclamatiilor si sesizarilor
consumatorilor si, in acelasi timp, o maniera uni-
tara standardizatd, in privinta rezolvarii cu
celeritate a nemultumirilor consumatorilor.

De asemenea, registrul permite autoritati-
lor sa fie mai aproape de consumatori, astfel
verificand nemultumirile acestora si incalcarile
legislatiei de cétre operatorii economici. Regis-
trul este un document tipizat, cu regim special
(Inseriat, numerotat gi snuruit) si usor de com-
pletat de catre consumator. Acest model de
registru de sesizari si reclamatii este implemen-
tat de multe state membre ale Uniunii Europene
(Spania, Portugalia, Ungaria, Romania etc.).

Metode de cercetare

In cadrul acestei cercetdri, a fost utilizatd
ca metoda de cercetare studiul de caz, care a fost
folosit pentru a obtine o investigare completa in
contextul in care se desfdsoara subiectul. La fel a
fost utilizata si metoda chestionarului, la com-
pletarea caruia au participat 100 de persoane. O
altd metoda utilizata in lucrare, a fost si analiza
documentelor, care a permis o cercetare cu obiec-
tive extrem de diverse, acoperind toate telurile
(scopurile) posibile.

Rezultate si discutii

Condica de reclamatii, care este obliga-
torie pentru magazine, restaurante si alte localuri
a devenit, Tn ultimii ani, un document mai mult
formal. In timp ce unii agenti economici ,,uitd”
sa 11 afigeze la locuri vizibile, asa cum ii obligad
legea, altii nu verifica plangerile consumatorilor
si nu raspund la ele. La randul lor, consumatorii
nu cer condica de reclamatii, atunci cand sunt
nemultumiti de un produs sau un serviciu. In
opinia expertilor, de vind ar fi lipsa de informare
si control din partea autoritatilor [4].

Astfel, ca scop al acestei cercetdri, am
decis sa raspund la urmatoarele intrebari:

v' Cat de informati sunt consumatorii?
v’ {si cunosc consumatorii drepturile?

tant for customers to become acquainted with this
regulation in order to make their complaint valid
and to be able to defend their rights. In order to
help consumers to solve directly with economic
operators any discontent with the purchase of
some products or services, the economic opera-
tors are required to hold the book of referrals and
complaints for consumers. This book is a fast and
efficient way of collecting consumers’ referrals
and complaints and, at the same time, a stan-
dardized unit manner, in order to solve consu-
mers’ dissatisfaction.

The book also allows authorities to be clo-
ser to consumers, thus checking their dissa-
tisfaction and the breaches of legislation made by
economic operators. The book is a pre-printed
document with special regime (serialized, num-
bered and bonded) and it is easy for the consumer
to fill it in. This model of referrals and com-
plaints book is implemented by many Member
States of the European Union (Spain, Portugal,
Hungary, Romania, etc.).

Research methods

In this publication, as a research method
was used the case study, which obtained a
complete investigation in the subject’s context.
Another method used was the questionnaire; one
hundred persons participated in completing the
questionnaire and, the last method used in this
research was the documents’ analysis, which
allowed setting various objectives, out of the
proposed ones.

Results and discussions

The book of complaints, compulsory for
shops, restaurants, and other places, has become
a more formal document in recent years. While
some economic agents “forget” to expose it in
visible places, as the law requires, others do not
check consumers’ complaints and do not respond
to them. In their turn, consumers do not ask for
the book of complaints when they are unhappy
with a product or service. Experts believe it
happens because of the lack of information and
control by the authorities. [4]

Thus, for the purpose of this research, we
have decided to answer the following questions:

v" How informed the consumers are?

v Do the consumers know their rights?

v' May the consumers fill in a complaint so
that it is valid?

v" Which are the reasons the consumers do
not appeal to “writing complaints™?
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v Pot consumatorii s formuleze o reclama-
tie, astfel, incat sa fie valabila?

v/ Care sunt motivele pentru care consuma-
torii nu apeleaza la ,, a scrie reclamatii”?

v" Cum evita antreprenorii raspunderea?

In cadrul acestei cercetiri, au fost intervie-
vate 100 de persoane. Pentru formularea intreba-
rilor, am utilizat scalele nominale. Acestea sunt
elementare din punctul de vedere al capacititii
de masurare si cea mai putin restrictivd din
punct de vedere statistico-matematic [1].

Tn cadrul acestui studiu, au participat 35
de barbati si 65 de femei (figura 1). Incercand o
alta delimitare a intervievatilor, i-am grupat con-
form mediului de provenientd (figura 2). Astfel,
80% dintre persoane se grupeaza dupa mediul
urban, iar celelalte 20% dupa mediul rural.

v How do entrepreneurs avoid responsibility?

In this research, 100 people were inter-
viewed. We used the nominal scales to formulate
the questions. They are elementary in terms of
measuring capacities and the least restrictive
from statistically and mathematical point of
view [1].

A number of 35 men and 65 women par-
ticipated in this study (figure 1). We have also
tried another delimitation of the interviewed
persons; we grouped them according to the back-
ground (figure 2). Thus, 80% of persons are
grouped by urban area and the other 20% by
rural area.
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Mediul de provenienta/Background of interviewed

Figura 1. Genul persoanelor intervievate//
Figure 1. Gender of interviewed persons
Sursa: elaborata de cdtre autor/ Source: elaborated by author

Pentru a oferi concluzii veridice in urma
cercetarii, intervievatii au fost delimitati pe criteriul
de varsta, astfel, 60% dintre intervievati au varsta
cuprinsa ntre 26-35 de ani, 28% au varsta cuprinsa
ntre 19-25 de ani, 8% cu varsta cuprinsa intre 36-
45 de ani si 4% cu varsta de pana la 18 ani.

Figura 2. Mediul de provenientd a persoanelor intervievate/
Figure 2. Background of interviewed
Sursa: elaborata de catre autor/ Source: elaborated by author

In order to provide veritable conclusions
from the research, the interviewed persons were
delimited on the age criterion, so, 60% of
interviewed persons are aged 26-35 years, 28%
are aged 19-25, 8% are aged between 36-45 years
old and 4% under the age of 18 years.
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Figura 3. Varsta persoanelor intervievate/ Figure 3. Age of interviewed persons
Sursa: elaborata de catre autor/ Source: elaborated by author
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70% dintre intervievati sunt angajati in
campul muncii, anume, 1n unitatile comerciale si
prestatoare de servicii, 16% sunt studenti sau
elevi, 10% sunt someri si doar 4% dintre
intervievati  sunt  antreprenorii  unitatilor
prestatoare de servicii si comerciale. E binevenit
faptul cd, in cadrul cercetarii, au participat
persoane cu diverse interese si din domenii
multilateral-diversificate. Astfel, am colectat
date, care vor oferi evaluari veridice.

Out of the interviewed persons 70% are
employed, in businesses and service units, 16%
are students or pupils, 10% are unemployed, and
only 4% of interviewed persons are entrepreneurs
in services and commerce. It is welcomed the fact
that people with diverse interests and multilateral
and diversified domains participated in the
research. Thus, we have collected data that, in
our opinion, will provide a veritable evaluation.

Antreprenor al unei unitati prestatoare de
servicii/Entrepreneur of a service providing unit

Antreprenor al unei unitati comerciale/Entrepreneur of a
commercial unit

Angajat in unitate prestatoare de servicii/Employee of a
service providinf unit

Angajat In unitate comerciald/Employee of a commercial
unit

Student/Elev/Student/Pupil

Somer/Unemployed

/ / o / / / 7

15 20 25 30 35 40

Figura 4. Activitatea intervievatilor (Procente)/
Figure 4. Activity of the interviewed persons (percent)
Sursaz: elaborata de catre autor/ Source: elaborated by author

Din numarul total al intervievatilor, recla-
matii au completat doar 40% (figura 5). E nevoie
de identificarea motivelor ce au Tmpiedicat
consumatorii sd depund o plangere si o delimi-
tare pe grupuri a persoanelor deponente.

Only 40% of the total number of interviewed
persons filled in any complaints (figure 5). It is
necessary to identify the reasons that prevented
consumers from submitting a complaint and a
group delimitation of the persons who filled it in.

Nu/No |

Da/Yes | ;

Figura 5. Delimitarea intervievatilor pe grupuri, care au formulat, vreodata, reclamatii si care
nu au completat niciodata/ Figure 5. Delimitation of interviewed persons by groups that filled in
complaints and never filled them in
Sursa: elaborata de catre autor/ Source: elaborated by author

Motivele din care cei 60% intervievati nu
au formulat niciodatd vreo reclamatie sunt
prezentate in figura 6. Ca rezultat al intervie-
varii, se afirmd cd necunoasterea drepturilor
ramane un motiv important, din care majoritatea

The reasons why 60% of respondents never
filled in any complaints are represented in figure
6. The interview proved that the lack of know-
ledge on the rights remains an important reason
because of which most citizens cannot affirm and
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cetatenilor nu se pot afirma si apara. Lipsa de
timp este alt motiv major, din cauza caruia con-
sumatorii nu actioneaza. Lipsa de curaj si, pro-
babil, neincrederea cd vor reusi sa ajunga la
urechile antreprenorului isi face loc in clasa a
I11-a a motivelor, urmat de situatia in care unita-
tea comerciald sau prestatoare de servicii nu
detine registrul sau are, deja, cartea de reclamatii
completatd. Registrul de reclamatii este un docu-
ment de strictd evidentd si nu poate fi anulat pana
la completarea lui integrala. Dupa completare, el
se pastreaza in cadrul unitatii un an de zile, apoi,
se anuleaza in temeiul actului de lichidare [2].
Astfel, putem observa situatii cand antreprenorii
speculeaza pe faptul cd registrul este completat
integral si acesta este in proces de lichidare, dupa
care vor primi altul nou. Aceastd situatie Tmpie-
dicd consumatorii sd inregistreze o plangere in
registrul, deja, completat.

defend themselves. Lack of time is another major
reason why consumers are not taking action.
Lack of courage and perhaps the disbelief that
they will be heard by the entrepreneur goes in the
third class of reasons, followed by the situation
when the commercial or the service providing
unit does not have the book of complaints, or it is
fully filled in. The Book of Complaints is a
strictly record document and cannot be cancelled
until it is fully filled in. After completion, it is
kept within the unit for one year, and then it is
cancelled on the basis of the liquidation act [2].
Thus, we can see situations when entrepreneurs
speculate on the fact that the register is fully
filled in and it is in the process of liquidation
after which it will receive a new one. This situa-
tion prevents consumers from filing in a com-
plaint in the already filled in register.

Alte motive/Other reasoons
Registrul era completat integral/The register was..
Necunoasterea drepturilor/Lack of rights..

Lipsa unui registru/Lack of register

Lipsa de timp/Lack of time

Lipsa de curajLack of courage

10 20 30 40
Procente/Percent

Figura 6. Motivele ce impiedici consumatorii sii formuleze reclamatii (Procente)/
Figure 6. Reasons that prevent consumers from filling in complaints (Percentages)
Sursa: elaborata de catre autor/ Source: elaborated by author

Conform Regulamentului cu privire la
modul de Gestionare a Registrului de Recla-
matii, acesta se anexeazd Intr-un loc vizibil si
accesibil pentru consumatori, iar la unitatile mari
de alimentatie publicd — in toate salile de deser-
vire [2]. Acest fapt este cunoscut de majoritatea
consumatorilor (figura 7).

NUNO_———
8%

DAJYES
92%
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According to the Regulation on the way of
managing the Book of Complaints, it should be
annexed in a visible and accessible place for
consumers, and at large public catering esta-
blishments — in all service halls [2]. This fact is
known by most consumers (figure 7).

Figura 7. Registrul de reclamatii se anexeaza
la loc vizibil si accesibil consumatorilor/
Figure 7. Book of Complaints shall be annexed
in a visible and accessible
place for consumers
Sursa: elaborata de catre autor/
Source: elaborated by author
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Se spune ca legile existd pentru a fi incal-
cate, iar regulamentul cu privire la modul de
Gestionare a Registrului de Reclamatii nu este o
exceptie. Astfel, 43% dintre consumatori, de multe
ori, au atestat lipsa acestuia la un loc vizibil.

Regretfully, laws are often violated — a
practice we disagree with, and the regulation on
the way of managing the Book of Complaints is
no exception. Thus, 43% of consumers often
attested its lack in a visible place.

Prezenta/
Presence
43%

Lipsa/Lack
57%

Figura 8. Atestarea registrului de reclamatii la un loc vizibil/
Figure 8. Attesting the Book of Complaints in a visible place
Sursa: elaborata de catre autor/ Source: elaborated by author

Deseori, poti fugi de raspundere prin asa-
numitele —, lacune legislative”. Datoritd acestora
te poti eschiva de la anumite obligatii. Astfel,
conform Regulamentului, Registrul de reclama-
tii se inmdneaza consumatorului, de reguld, la
prezentarea bonului de casa, iar in cazul pro-
curarii, de la detinatorul de patenta, a unui
document ce confirma actul de cumparare in
forma libera, care indica numarul patentei si
numele detinatorului, pretul marfii procurate
sau serviciului prestat si data [2]. Oare, ce ar
insemna ,,de regula”? La indulgenta antrepre-
norului, sau poate In dependentd de dispozitia
acestuia? Consumatorul nu are voie sa ceard
condica fara a achizitiona ceva? Daca acesta
vrea sd scrie cd unitatea lucreazd In conditii
antisanitare si din aceasta cauza nu se va procura
nimic de acolo?

When laws are not violated, they are avoided
by the so-called “legal loopholes”. Thanks to
them you can escape from certain obligations.
Thus, according to the Regulation, the Book of
Complaints is usually handed over to the consu-
mer when presenting the cash receipt, and in the
case of purchasing from the patent owner — a
document confirming the purchase act in free
form, indicating the patent number and the name
of the holder, the price of goods purchased or the
service provided and the date. [2] What would
“usually” mean? To the indulgence of the entre-
preneur, or may be according to his/her mood? Is
the consumer not allowed to ask for the book of
complaints without buying anything? What if
he/she wants to write that the unit is working in
anti-sanitary conditions and because of this
he/she will not buy anything?

Nu, nu

stiam/I didn't_~"
know
75%

] Stiam/Yes, 1
knew
25%

Figura 9. Registrul este inménat, de reguli, la prezentarea bonului de casa/
Figure 9. Book is usually handed over when submitting the cash receipt
Sursa: elaborata de catre autor/ Source: elaborated by author
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Daca Registrul de Reclamatii este un do-
cument de stricta evidenta, de ce ar fi nevoie sa
fie amplasat la vedere, dacd consumatorul nesa-
tisfacut nu are acces, in mod liber la el, fara a-l
cere si fara sa prezinte bonul de casa? Registrul
de Reclamatii este eliberat contra platd de catre
Intreprinderea de Stat Editura de Imprimate
., Statistica” §i de reprezentantii ei de pe langa
directiile si sectiile teritoriale de statistica, snu-
ruit §i autentificat prin aplicarea stampilei si
semnaturii reprezentantului autoritatii adminis-
tratiei publice locale [2]. Registrul de Recla-
matii, pe care il detin toti antreprenorii, costa
circa 21.00 lei [3]. Atunci, de ce sa 1l puna la
vedere, ca si demonstreze detinerea acestuia?
Poate, pentru faptul ca sa le aducd aminte con-
sumatorilor de existenta acestuia? Personal, con-
sider ca nu se urmareste o logica. Daca il fura
cineva din locul vizibil si mai tarziu esti tras la
raspundere administrativd pentru cd nu poti
explica situatia, ce faci?

75% dintre intervievati considera cd e ne-
voie, totusi, de a-l amplasa la vedere, 20% con-
sidera ca nu e obligatoriu si doar 5% considera
ca hotararea are nevoie de reformulari.

If the Book of Complaints is a document of
strict recording, why would it need to be placed
in sight if the unsatisfied consumer does not have
free access to it without requesting it and without
submitting the cash receipt? The Book of Com-
plaints is issued for a fee by the State Enterprise
Publishing House “Statistica” and its represen-
tatives to the statistical directorates and depart-
ments, bonded and authenticated by applying
the stamp and signature of the representative
of the local public administration authority [2].
The Book of Complaints, owned by all entre-
preneurs costs around MDL 21.00 [3]. Then why
should they put it in a visible place to prove its
possession? May be to remind the consumers of
its existence? We believe that this is not logic. If
someone steals it from a visible place and later
the entrepreneur is held accountable for not
being able to explain the situation, what should
be done?

A share of 75% of interviewed persons think
it should be placed in a visible place, 20% think it
is not mandatory and only 5% think the decision
needs reformulation.

Alt raspuns/Other
answer
5%

Da, e
obligatoriu/Yes, it is
mandatory
75%

Nu e obligatoriu/lt is
not mandatory
20%

Figura 10. ,,Este nevoie ca Registrul de Reclamatii, totusi, sa se afle la un loc vizibil?”/
Figure 10. “Is it necessary to expose the Book of Complaints in a visible place?”
Sursaz: elaborata de catre autor/ Source: elaborated by author

Majoritatea intervievatilor cunosc faptul ca
reclamatia nu are nicio valoare, dacd consu-
matorul nu indica datelp personale: ,adresa
si/sau telefonul indicat. In cazul lipsei acestor
informatii de contact, reclamatia nu se ia in
considerare” [2].

Most interviewed persons know that the com-
plaint has no value if the consumer does not indi-
cate the personal data: “the address and/or the
phone indicated. In the absence of such contact

information, the complaint will not be consi-
dered” [2].
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Figura 11. Reclamatia nu este valabila fara indicarea datelor cu caracter personal (Procente)/
Figure 11. The complaint is not valid without indicating personal data (Percent)
Sursa: elaborata de catre autor/ Source: elaborated by author

Dar sd nu uitam de faptul cd nu toti
consumatorii sunt gata sad-si ofere datele
personale (figura 12), 23% dintre intervievati nu
sunt gata sa-si ofere datele personale, astfel,
reclamatia nefiind valabila.

But let us not forget that not all consumers
are ready to provide personal data (figure 12),
23% of interviewed persons are not ready to
provide personal data, so, the claim is not valid.

1000

500

Procente/
Percent

L

0,0

DA/YES

NU/NO

Figura 12. ,,Sunt gata consumatorii de a face reclamatia valabila?” (Procente) /
Figure 12. “Are the consumers ready to make the claim valid?” (Percent)
Sursaz: elaborata de catre autor/ Source: elaborated by author

Circa 27,3% dintre intervievati se tem si
le indice datele personale, 54,5% nu sunt gata sa
le indice din motive de razbunare, iar 18,2% se
tem sa nu fie amenintati (figura 13). Apro-
ximativ un sfert dintre cei care nu sunt gata sa-si
ofere datele personale au indicat alte motive:
apeluri private la jumatate de noapte, indicarea
numarului de contact in diferite anunturi
publicitare, deteriorarea fatadei la adresa de
domiciliu s.a.

About 27.3% of interviewed persons are
afraid of indicating their personal data, 54.5% are
not ready to indicate it for reasons of revenge,
and 18.2% are afraid of being threatened (figure
13). About a quarter of those who are not ready
to provide personal data have indicated other
reasons: half-night private calls, indicating the
contact number in different advertisements, home
facade damage, and more.

Alt motiv/Other reason

Rézbunare/Revenge

Amenintare/Threat

) l I

||
J )

0,0

10,0 20,0 30,0 40,0 50,0 60,0

Figura 13. Motivele ce impiedica consumatorii de a indica datele personale (Procente) /
Figure 13. Reasons that prevent consumers from indicating their personal data (Percent)
Sursa: elaborata de catre autor/ Source: elaborated by author
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Conform regulamentului, Conducatorul
(patronul) unitdtii este obligat, in termen de
doua zile, sa examineze reclamatiile inscrise in
Registrul de Reclamatii si sa ia masurile nece-
sare [2]. Astfel, 50% dintre intervievati cunosc
acest lucru, iar 50% nu-I cunosc.

Conducatorul (patronul) consemneazad, pe
reversul reclamatiei, o nota despre mdasurile
intreprinse §i, in termen de cinci zile, trimite, in
mod obligatoriu, un rdaspuns in scris consumato-
rului-reclamant la adresa si/sau telefonul indi-
cate. In cazul lipsei acestor informatii de con-
tact, reclamatia nu se ia in considerare. Copiile
raspunsurilor  expediate consumatorilor se
pastreazd la administrafia unitatii, intr-o mapa
speciald, pdnd la sfarsitul anului in curs [2].
Doar 37,5% dintre cei care au depus plangeri au
primit raspuns, restul de 62,5% fie nu au com-
pletat corect reclamatia, fie antreprenorul nu a
considerat de cuviinta sa intreprinda ceva.

In cazul depunerii de cdtre consumator a
reclamatiei cu privire la neconformitatea produ-
selor (serviciilor) sau la preschimbarea lor,
termenul si modul de solutionare sunt prevazute
in Legea privind protectia consumatorilor (cel
mult 14 zile calendaristice de la data depunerii
reclamatiei) sau in contract [2]. In cazul in care,
pentru intreprinderea masurilor de lichidare a
deficientelor depistate de consumatorul-recla-
mant sau realizarea propunerilor, sunt necesare
mai mult de 5 zile, conducatorul unitatii stabileste
termenul necesar (dar nu mai mult de 14 zile) si
consemneazd in condicd nota respectiva [2].

Astfel, 66,6% dintre persoanele, ce au
depus plangere, au primit raspuns in termen de
14 zile si doar 33,4% au primit raspuns pana la 7
zile. Evident, se justifica situatia cu livrarea
scrisorilor prin Posta Moldovei si alte motive.

According to the regulation, The manager
(the owner) of the unit is obliged, within two
days, to examine the complaints recorded in the
Book of Complaints and to take the necessary
measures. [2] Thus, 50% of interviewed persons
know this, and 50% are not aware of this.

The manager (the owner) makes a note of
the action taken on the verso of the complaint
and must, within five days, send a written reply to
the complainant consumer to the address and/or
telephone number indicated. In the absence of
such contact information, the complaint is not
taken into consideration. Copies of answers sent
to consumers are kept at the unit’s administra-
tion, in a special folder, by the end of the current
year [2] . Only 37.5% of complainant consumers
received an answer, the remaining 62.5% either
did not fill in the complaint correctly, or the
entrepreneur did not consider it appropriate to
do anything.

In the event that the consumer submits a
complaint about the non-conformity of the pro-
ducts (services) or about their change, the term
and the manner of settlement are stipulated in the
Law on Consumer Protection (maximum 14 ca-
lendar days from the date of filing in the com-
plaint) or in the contract [2]. If more than 5 days
are required for taking actions for the liquidation
of deficiencies detected by the complainant con-
sumer or the making of the proposals, the ma-
nager of the unit shall set the necessary time (but
not more than 14 days) and makes the respec-
tive note [2].

Thus, 66.6% of persons filling in a com-
plaint received an answer within 14 days, and
only 33.4% received answer within 7 days. Obvi-
ously, the situation with the delivery of letters
through the Post Office of Moldova and other
reasons are justified.

Peste 20 zileAfter 20 days
Pana la 20 zile/Within 20 days

Pana la 14 zile/Within 14 days

Péna la 7 zile/Whithin 7 days

20 40 60 80

Procente/Percent

Figura 14. Termenul in care consumatorii au primit rispuns la reclamatie (Procente)/
Figure 14. The time the consumers received answers to the complaint (Percent)
Sursa: elaborata de catre autor/ Source: elaborated by author
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Existd situatii in care administratiile nu
examineazd plangerile, iar, in alte cazuri, se
limiteaza sa le citeasca, fard sa raspunda la ele,
asa cum 1i obliga legea. Cei care incalcd legea
riscd o amendd de la 100 pana la 200 de unitati
conventionale [4].

In cazul lipsei Registrului de Reclamatii,
consumatorul nu este lipsit de dreptul de a
depune o plangere pe adresa agentului
economic. Consumatorul se poate adresa n
forma scrisa, optand pentru una din modalitati:

v' Fie cu o pldngere intocmita in doud
exemplare la Cancelaria sau secretariatul
comerciantului, la care trebuie sa se
raspundd in cel mult 14 zile calendaristice
de la data inregistrarii.

v’ Fie cu o scrisoare transmisd printr-un e-
mail, cu termen de examinare de cel mult
14 zile calendaristice de la data expedierii.

v’ Fie cu o plingere transmisa pe cale pos-
tala, cu aviz recomandat, la adresa juri-
dicd a agentului economic, ce urmeazd a fi
examinata in cel mult 14 zile calendaristice
de la data receptiei, conform avizului rosu.
Vanzatorii si prestatorii de servicii vino-

vati de incadlcarea modului stabilit de tinere a
Registrului de Reclamatii, precum si de refuzul
de a-l prezenta la prima cerere a consumatorului,
care a prezentat bonul de casa sau alt document
ce confirmd actul de cumparare sau serviciul
prestat, sunt trasi la raspundere administrativa,
in conditiile legii.

Concluzii

In urma cercetarii, s-a stabilit ca Registrul
de Reclamatii nu intotdeauna este expus la un
loc vizibil, desi este un document de strictd
evidenta. Astfel, in cadrul cercetarii, putem afir-
ma cd administratorii Intreprinderilor nu inde-
plinesc cerintele regulamentului. Ar fi nevoie ca
organele competente, n cadrul controalelor ino-
pinate, sa verifice activitatea patronilor conform
regulamentului. Pentru ca respectivii consuma-
tori sd completeze corect reclamatiile, ei trebuie
sa familiarizeze cu Regulamentul cu privire la
Modul de Gestionare a Registrului de Recla-
matii, sau sd se introduca modificari pe pagina
de completare cu inscriptiile: ,,Indicare obliga-
torie” a datelor cu caracter personal, fara de care
reclamatia isi pierde valabilitatea. Pentru ca
datele cu caracter personal ale consumatorilor sa
fie protejate, ar fi nevoie ca Guvernul sa intro-
duca unele modificari In regulament, ce ar face
valabila reclamatia fara includerea acestor date.

There are situations in which administra-
tions do not examine the complaints, and in other
cases they are limited to reading them without
responding to them, as required by law. Those
who violate the law risk a fine from 100 to 200
conventional units. [4]

In the absence of the Book of Complaints,
the consumer is not deprived of the right to
address the economic agent. The consumer can
address in written form, choosing one of the
following ways:

v’ Either by a complaint made in two copies
at the Chancellery or the Secretariat of the
merchant, which must be answered within
14 calendar days from the date of regis-
tration.

v’ Either by a letter sent by e-mail, with a re-
view term of no more than 14 calendar
days from the date of mailing.

v’ Either by a complaint sent by registered
post, to the legal address of the economic
agent, to be examined within 14 calendar
days from the date of receipt, according to
the red notice.

The sellers and service providers, guilty of
violating the established manner of maintaining
the Book of Complaints and the refusal to submit
it to the consumer at the first request, who sub-
mitted the cash receipt or other document con-
firming the purchase act or the service provided,
are subjects to administrative liability, under
the law.

Conclusions

As a result of the research, it was esta-
blished that the Book of Complaints is not always
exposed in a visible place, although it is a docu-
ment of strict recording. Thus, within the re-
search, we can say that the administrators of the
enterprises do not meet the requirements of the
regulation. It would be necessary, at the unanno-
unced controls, for the competent bodies to check
the activity of the patrons according to the
regulation. In order for consumers to correctly fill
in the complaints, they need to become familiar
with the Regulation on Way of Managing the
Book of Complaints, or introduce modifications
to the filling page with the inscriptions: “Man-
datory indication” of personal data, without
which complaint loses its validity. In order to
protect the personal data of consumers, the
Government should introduce some modifica-
tions in the regulation, which would make the
complaint valid without providing this data.
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De asemenea, ar trebui ca registrul si nu fie | Similarly, it would be necessary for the Book not
inmanat doar la prezentarea bonului de casi, ci | to be handed over only if submitted the cash
si la solicitarea consumatorului. | receipt, but only at the consumer’s request.
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In acest articol, autorii au urmdarit sd ana- :
lizeze un interval mai lung de timp, incepdnd din -
1948 (cand, in Romdnia, a avut loc procesul de
nationalizare a intreprinderilor industriale, ban- -
care, de asigurdri, miniere i de transport) si -
- suggest through the study of the figures, the data

pdna in zilele noastre. In acest context, autorii

Incearca sa sugereze, prin studiul cifrelor, date- -
lor si cadrului legislativ, pas cu pas, cum a evo- .
- currently at the stage it is. There are references

luat §i de ce industria romdneasca se afla, in

prezent, la stadiul pe care il are. Se fac referiri -
la conditiile care au condus la procesul de -
. properties in the national economy, concluding

nationalizare a industriei si a altor proprietdti

private din economia nationald, ajungandu-se la .
. staged and the industry was developed according

concluzia ca, in anul 1989, economia Romdniei

era complet etatizatd, iar industria era dezvol-
tata dupa alte criterii decat cel al eficientei -
economice. Astfel, unul dintre criterii era acela -
al repartizarii uniforme pe intreg teritoriul tarii
a unor obiective industriale care sa asigure .
- domain, privatization, association.

utilizarea fortei de munca.

Cuvinte-cheie: industrie, economie centra- -

lizata, domeniu, privatizare, asociere.

JEL: H13, L16, P26.

in perioada 1948 si pana in prezent. Acestia sur-

prind doud momente esentiale, pe care, parafra- :
zand opera lui Dimitrie Cantemir, le putem numi :
,cresterea si descresterea industriei romanesti”. In -
Roméania, la 11 iunie 1948, are loc procesul de -
nationalizare a obiectivelor industriale, bancare si -
din alte domenii de activitate, trecandu-se la :
economia socialistd complet etatizatd. Dezvol- !
- the basis of the industry staging, then the prin-
, ciple of uniform distribution of industrial re-

tarea industriei romanesti este surprinsa de autori,
utilizdnd cadrul legislativ, care a stat la baza

- 338.45(091)(498)

ASPECTS OF THE ROMANIAN
INDUSTRY DEVELOPMENT

* Prof. PhD Constantin ANGHELACHE, ASE
ASE Bucuresti, -
Universitatea ,, Artifex” din Bucuresti

Bucharest, “Artifex” University of Bucharest
actincon@yahoo.com

- Assoc. Prof. PhD Madalina-Gabriela ANGHEL
“Artifex” University of Bucharest
madalinagabriela_anghel@yahoo.com

PhD candidate Alexandru BADIU

ASE Bucharest

badiu@transferrapid.com

In this article, the authors sought to ana-
lyse a longer period, since 1948 (when the pro-
cess of nationalization of industry, banking,
insurance, mining and transportation) took place
until today. In this context, the authors try to

and the legislative framework, step by step, how
it evolved and why the Romanian industry is

to the conditions that led to the process of natio-
nalization of the industry and of other private

that in 1989 the Romanian economy was fully

to other criteria than the economic efficiency.
Thus, one of the criteria was the uniform distri-
bution throughout the country of industrial
objectives to ensure the use of labour force.

Key words: industry, centralized economy,

JEL: H13, L16, P26.

Introduction. In this article, the authors

. try to analyse the evolution of the Romanian

Introducere. In acest articol, autorii in- -
cearcd si analizeze evolutia industriei romanesti -
- phrasing the work of Dimitrie Cantemir, can be

industry between 1948 to present times. They
capture two essential moments, which, para-

called “the growth and decrease of the Romanian
industry”. In Romania, on June 11, 1948, the pro-
cess of nationalization of industry, banking and
other fields of activity takes place, moving to the
fully staged socialist economy. The development
of the Romanian industry is considered by the
authors, using the legislative framework that was
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etatizarii industriei, apoi, principiul de repartizare
uniformd a resurselor industriale, pe intregul
teritoriu al tdrii, care era conjugat cu faptul ca,
prin aceasta, se urmdrea utilizarea uniforma a
fortei de munca in teritoriu. In treacat fie spus,
putem afirma ca, in perioada economiei etatizate,
1948-1989, desi nu se vorbea despre somaj si
inflatie, cele douad fenomene negative ale unei
economii nationale existau, dar sub forma pasiva.
Apoi, autorii surprind fenomenul industriei
romanesti dupa 1 ianuarie 1990. Treptat, econo-
mia Romaniei a fost privatizatd prin cupoane,
taloane si altele, aducand un mare deserviciu unei
privatizari reale. Desi din articol nu reiese in mod
clar, accentul fiind pus mai mult pe elementele
legislative implementate, trebuie sa precizam ca
acele parti sociale, pe care le detineau romanii in
perioada economiei comuniste, trebuiau, farad
niciun dubiu, transformate in actiuni si, in acest
fel, privatizarea industriei romanesti, ca si a
celorlalte ramuri ale economiei nationale, sa se fi
facut in interesul poporului romén. Acestea se
puteau transforma rapid in actiuni, grupuri de
actiuni, astfel, Incat participantii la formarea capi-
talului erau cei care dirijau, munceau, distribuiau
si obtineau dividende. Sunt date exemple in acest
sens si cateva grafice care relevd modul in care a
evoluat industria Romaniei, Tn acest ultim tronson
de timp, de aproape trei decenii.

Literature review

C. Anghelache (2017) a realizat un ciclu de
volume, in care a analizat evolutia social-econo-
micd a Romaniei. C. Anghelache, M.G. Anghel,
F. Lilea, D. Burea si D. Avram (2017) au studiat
strategia adoptata la nivelul Uniunii Europene cu
privire la dezvoltarea industriei. C. Anghelache,
A. Ursache, G. Lixandru (2013) au prezentat o
serie de aspecte referitoare la indicii productiei
industriale. C. Anghelache (1996) a prezentat
principalele metode si modelele de masurare si
de analizd comparativa a dezvoltarii economice.
Len Brewster (2004) a studiat daca realititile din
prezent indicd o intoarcere la socialism. A.
Cottrell si P. Cockshott (1993) au oferit o reeva-
luare a dezbaterii modului de calcul in perioada
socialistd. S. Fischer si A. Gelb (1991) au anali-
zat procesul de reformd in tarile din Europa
Centrala si de Est, care au decis sa treaca de la
un sistem socialist planificat la o economie de
piata privata. C. Iordachi si D. Dobrincu (2009)
au analizat si au prezentat elemente esentiale ale
colectivizarii In Romania. W.L. Megginson si
J.M. Netter (2001) au studiat literatura de spe-
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sources throughout the country, which was
coupled with the fact that the uniform use of the
labour force in the territory. We should also men-
tion that during the nationalized economy in the
period, 1948-1989, although there were no dis-
cussions on the issues of unemployment and
inflation, the two negative phenomena of the
national economy existed, but in passive form.
The authors then capture the phenomenon of the
Romanian industry after 1 January, 1990. Gra-
dually, Romania’s economy was privatized by
coupons, bonds and others, bringing a great deal
of despair to real privatization. Although it is not
clear from the article, as the emphasis being
placed on the implemented legislative elements,
it should be noted that the social shares, held by
the Romanians during the communist economy
had to be transformed into actions and, thus, the
privatization of the Romanian industry, as well as
the other branches of the national economy, had
been done in the interest of the Romanian people.
They could easily turn into shares, groups of
shares so that the participants in capital formation
were the ones who were directing, working, dis-
tributing and obtaining dividends. Examples are
given in this respect and some graphs that show
how Romania’s industry has evolved over this
last timeframe of almost three decades.

Literature review

C. Anghelache (2017) made a volume cycle
in which he analysed the socio-economic evo-
lution of Romania. C. Anghelache, M.G. Anghel,
F. Lilea, D. Burea and D. Avram (2017) studied
the strategy adopted at European Union level on
industry development. C. Anghelache, A. Ursache
and G. Lixandru (2013) presented a number of
issues related to industrial production indices. C.
Anghelache (1996) presented the main methods
and models of measurement and comparative
analysis of economic development. Len Brewster
(2004) studied whether current realities point to a
return to socialism. A. Cottrell and P. Cockshott
(1993) offered a reassessment of the debate on
how to calculate during the socialist period. S.
Fischer and A. Gelb (1991) analysed the reform
process in the countries of Central and Eastern
Europe that decided to move from a planned
socialist system to a private market economy.
I. lordachi and D. Dobrincu (2009) analysed and
presented essential elements of collectivization
in Romania. W. L. Megginson and J. M. Netter
(2001) studied the literature examining the priva-
tization of state-owned enterprises. C. Murgescu
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cialitate care examineaza privatizarea intreprin-
derilor de stat. C. Murgescu (1956) a cercetat
modalitatea de implementare a reformei agrare
din anul 1945. J. Nellis si S. Kikeri (2002) au
studiat dovezile recente cu privire la eforturile
de privatizare si la impactul privatizarii.

Metode aplicate

Legea nr. 119 din 11 iunie 1948 pentru
nationalizarea intreprinderilor industriale, ban-
care, de asigurari, miniere si de transporturi, sau
mai cunoscuta lege a nationalizarii, din 1948,
reprezintd lovitura de gratie datd proprietatii pri-
vate din Romania, prin exproprierea intreprin-
derilor individuale, a societatilor de orice fel,
asociatiilor particulare industriale, bancare, de
asigurari, miniere, de transporturi si telecomu-
nicatii etc., prin nationalizarea ,bogatiilor de
orice natura ale subsolului, zacdmintele miniere,
padurile, apele, izvoarele de energie naturala,
caile de comunicatie, ferate, rutiere, de apa si
aer, posta, telegraful, telefonul si radioul”, care
nu se regaseau in proprietatea statului la data
intrarii in vigoare a Constitutiei Republicii Po-
pulare Roméne din 1948. Aceasta a fost legea,
care, fara echivoc, a consfintit trecerea econo-
miei de tip capitalist existentd la acea dati la o
economie de tip centralizat [12, p.4].

In fond, nationalizarea insemna actiuneca
de a lua bunuri private si a le pune in domeniul
statului, urmarind destabilizarea acelei parti din
societate, care ar fi putut reactiona la masurile
luate de noua forma de guvernare.

Fara discutie, legea era exponentul in drept
al rasturnarilor din plan social, politic si econo-
mic, rasturnari provocate de abolirea monarhiei
si proclamarea republicii la 30 decembrie 1947.
Regimul comunist, instaurat in forta, a demarat o
ampld actiune de preluare fortatd a bazei eco-
nomice si de trecere a acesteia In mainile unui
nou stapan luand o serie de masuri economice in
stransa corelatie cu cele de ordin politic, res-
pectiv: legiferarea reformei agrare la 23 martie
1945, etatizarea Bancii Nationale a Romaniei
la 20 decembrie 1946, reorganizarea Ministeru-
lui Industriei si Comertului la 5 aprilie 1947,
crearea oficiilor industriale la 20 mai 1947 [10,
p.98-101].

In perspectiva nationalizarii, statul roman
a adoptat o seriec de masuri speciale de ordin
statistic, juridic si organizatoric privind inventa-
rierea, intre 15-24 octombrie 1947, a intreprin-
derilor industriale, comerciale, de transport si de
credit, menite sd furnizeze informatii exacte

(1956) researched the way in which the agrarian
reform was implemented in 1945. J. Nellis and S.
Kikeri (2002) studied recent evidence of privati-
zation efforts and the impact of privatization.

Applied methods

Law no. 119 of June 11, 1948 on the natio-
nalization of the industrial, banking, insurance,
mining and transportation enterprises, or the
more known nationalization law, of 1948, repre-
sents the grace of the date of private property in
Romania by the expropriation of individual
enterprises, private industrial associations, ban-
king, insurance, mining, transport and telecom-
munications, etc., by nationalizing “any kind of
subsoil, mineral deposits, forests, water, non-
energy sources, roads, railways, and the air, the
post, the telegraph, the telephone and the radio ...
“which did not belong to the state at the date of
the 1948 Constitution of the Romanian People’s
Republic. This was the law that unequivocally
consisted of the transition of the existing capi-
talist economy to that date to a centralized eco-
nomy [12, p.4].

In essence, nationalization meant the
action of taking private goods and putting them
in the state’s possession, pursuing the destabili-
zation of that part of the society that could have
responded to the measures taken by the new form
of government.

It goes without saying that the law was the
exponent of the social, political, and economic
overturns, reversals brought about by the abo-
lition of the monarchy and the proclamation of
the republic on December 30, 1947. The Com-
munist regime in force began a massive action of
forced takeover of the economic and passage
base in the hands of a new owner taking a series
of economic measures in close correlation with
those of a political nature, namely: the legislation
of the agrarian reform on March 23, 1945, the
nationalization of the National Bank of Romania
on December 20, 1946, the reorganization of the
Ministry of Industry and Commerce on April 5,
1947, the creation of industrial offices on May
20, 1947 [10, p.98-101].

In the perspective of nationalization, the
Romanian state adopted a series of special sta-
tistical, legal and organizational measures con-
cerning the inventory of industrial, commer-
cial, transport and credit enterprises between
October 15-24, 1947, meant to provide accurate
information on the number, capacity and their
situation, allowing them a precise knowledge

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018



ECONOMIE FUNDAMENTALA SI APLICATIVA / FUNDAMENTAL AND APPLIED ECONOMICS

referitoare la numarul, capacitatea si situatia
acestora, permitandu-i o cunoastere si orientare
precisd asupra acelora care urmau sa intre in
patrimoniul sau.

Nationalizari au avut loc in aproape toate
tarile, care retinusera modelul economic capita-
list: Marea Britanie, Franta, Italia, (Republica
Federald) Germania, Roméinia facand parte
dintr-o ampla tendinta manifestata atat in estul
european in curs de sovietizare, cat i in vest.

Regimul comunist s-a prevalat de con-
junctura istorica si, in mod impropriu, i-a confe-
rit termenului de ,nationalizare” un caracter
propagandistic prin actiunea de trecere in pro-
prietatea statului, cand, in realitate, ceea ce s-a
intdmplat, a fost o ,,confiscare” a proprietatii pri-
vate, Tntrucét nu le-a fost acordata fostilor pro-
prietari nicio compensatie materiald sau morala.

Procesul inceput in iunie 1948 cu etati-
zarea a 1060 de intreprinderi industriale, bancare
sau de asigurari, detaliate pe domenii de acti-
vitate, pe parcursul a 28 de anexe, marile socie-
tati din economie fiind in capul listei, a continuat
si in domeniul agrar prin Decretul 84 din 2
martie 1949. Astfel, colectivizarea agriculturii
romanesti a vizat, intr-o prima etapa, expro-
prierea fara despagubiri a proprietatilor mai mari
de 50 ha. Tn perioada 1949-1962, au fost con-
fiscate aproape toate proprietatile agricole pri-
vate din tard si comasate in ferme agricole
controlate si administrate de stat. Daca, la sfar-
situl anului 1949, erau infiintate doar 56 de uni-
tati G.A.C., cuprinzand 4.085 gospodarii tara-
nesti, cu o suprafatd de 14.692 ha, in aprilie
1962, a fost anuntatd incheierea colectivizarii
prin mijloace de ,,mana forte”, 96% din supra-
fata arabild a tarii si 93,4% din suprafata agri-
cola, cu 3201000 de familii, trecand in pro-
prietatea statului — realizandu-se, astfel, colec-
tivizarea agriculturii [8, p.34-36].

Mecanismul de organizare a economiei
centralizate s-a bazat pe sistemul de conducere pe
baza de plan, primul plan anual a fost cel din 1949,
urmat de altul In 1950. Ulterior, s-a trecut la
planurile cincinale, primul fiind cel dintre 1951-
1955 si chiar planuri sesenale (1960-1965).

Romania si Albania au fost singurele tari
est-europene, care au implementat o colecti-
vizare cvasitotald de tip stalinist. Ca o paralela
vizand nationalizarea, amintim faptul cd Bul-
garia, Cehoslovacia si RDG, desi au implemen-
tat un model de colectivizare ,,masiva”, au per-
mis, totusi, taranilor sa cultive si loturi indivi-

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018

and orientation over those who would enter their
patrimony.

Nationalization took place in almost all
countries that had retained the capitalist eco-
nomic model: Great Britain, France, Italy, (Fe-
deral Republic) Germany, Romania, being part of
a wide tendency manifested both in the East
European Soviet and West.

The communist regime prevailed in the
historical context and improperly gave the term
“nationalization” a propaganda character through
the act of passing into state property, when in
reality what happened was a “confiscation” of
private property, no material or moral compen-
sation was granted to former owners.

The process started in June 1948 with the
nationalization of 1060 industrial, banking or
insurance companies, detailed by field of activity
over 28 annexes, the major companies in the
economy being at the top of the list, continued in
the agrarian field by Decree 84 of March 2,
1949. Thus, the collectivization of the Romanian
agriculture targeted in the first stage the expro-
priation without property damages of more than
50ha. Between 1949 and 1962, almost all private
agricultural properties in the country were con-
fiscated and farmed in state farms controlled and
managed. If at the end of 1949 there were only
56 GAC units, comprising 4,085 peasant farms
with an area of 14,692 ha, in April 1962, it was
announced the end of collectivization by means of
“strong hand”, 96% of the country's arable land,
and 93.4% of the agricultural area, with 3 201 000
families, becoming state property — thus achieving
the collectivization of agriculture [8, p.34-36].

The mechanism of organizing the centra-
lized economy was based on a plan-based mana-
gement system; the first annual plan was that of
1949, followed by another one in 1950. Sub-
sequently, it was moved to the five-year plans,
the first one being between 1951- 1955 and even
the plans of the six-years (1960-1965).

Romania and Albania were the only Eastern
European countries that implemented a quasi-
state collectivization of the Stalinist type. As a
parallel to nationalization, it is reminded that
Bulgaria, Czechoslovakia and the GDR, even
though they have implemented a “massive” col-
lectivisation model, have allowed peasants to
cultivate and individual batches, which has led to
the avoidance of a total disaster of the economy
[6, p.73-112].
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duale, ceea ce a condus la evitarea unui dezastru
total al economiei [6, p.73-112].

Trebuie sd mentionam ca atat Tugoslavia,
cat si Polonia au renuntat la ideea colectivizarii
in 1953, respectiv 1956, in cele doua tari pro-
prictatea de stat si cea privatd in domeniul
agricol coexistand, model urmat si de Ungaria,
care a permis coexistenta proprietafii private
doar asupra terenurilor mici, lasand astfel cres-
terea animalelor in seama sectorului agricol
privat, proprietatea statului concentrandu-se
exclusiv pe cultura cerealelor pe arii extinse.

Procesul legislativ privind reformarea
proprietatii private in Romania a debutat cu nou-
adoptata Constitutie la data de 13 aprilie 1948.
Titlul II al legii fundamentale a tarii avea denu-
mirea de ,,structura social-economicd” si cuprin-
dea articole care trasau liniile directoare si pre-
gateau nationalizarea ce urma sd vind, afirmand,
ca idee de bazd a economiei socialiste, ca eco-
nomia de piatd si initiativa privata sa fie inlo-
cuite cu politica de planificare a economiei ,,in
vederea dezvoltarii puterii economice a tarii,
asigurdrii bunei stdri a poporului si garantdrii
independentei nationale”.

Cele mai multe articole, au fost scrise in
mod echivoc, lasand loc de interpretari. Preci-
zam cu titlu exemplificativ mai jos: Art. 5, care
stipula ca ,,in Republica Populard Romana, mij-
loacele de productie apartin sau Statului, ca
bunuri ale intregului popor, sau organizatiilor
cooperative, sau particularilor, persoane fizice
sau juridice”, iar in Art. 6 se preciza ca: ,,Boga-
tiille de orice naturd ale subsolului, zicamintele
miniere, padurile, apele, izvoarele de energie
naturald, cdile de comunicatie ferate, rutiere, pe
apa si n aer, posta, telegraful, telefonul si radio-
ul apartin Statului, ca bunuri comune ale popo-
rului. Prin lege, se vor stabili modalitatile de tre-
cere Tn proprietatea Statului, a bunurilor enume-
rate in alineatul precedent, care, la data intrarii
in vigoare a prezentei Constitutii, se aflau in
maini particulare”. Tn cazul exproprierilor pentru
cazurile de utilitate publica, despagubirile acor-
date urmau sa fie stabilite de justitie, iar In cazul
celorlalte exproprieri facute in interesul general,
respectiv a mijloacelor de productie, bancilor si
societatilor de asigurare private, se mentiona
doar ca puteau fi trecute in proprietatea statului
in conditiile prevazute de lege.

Din dorinta de a crea, totusi, aparenta unei
compensatii, legea prevedea despagubirea actio-
narilor intreprinderilor nationalizate prin obliga-

We should mention that both Yugoslavia
and Poland gave up on the idea of collectivi-
zation in 1953 and 1956 respectively, in the two
countries the state property and the private pro-
perty in the agricultural field coexisting, a model
followed by Hungary that allowed the coexis-
tence of private property only on small land, thus
leaving animal husbandry to the private agricul-
tural sector, state ownership focusing exclusively
on cereal crops in extensive areas.

The legislative process on the reform of
private property in Romania started with the
newly adopted Constitution on April 13, 1948.
Title Il of the fundamental law of the country
was called “socio-economic structure” and inclu-
ded articles that drafted the guidelines and
prepared nationalization blaming the basic idea
of the socialist economy that the market eco-
nomy and private initiative should be replaced by
the economic planning policy “in order to deve-
lop the country's economic power, ensure the
good state of the people and guarantee national
independence”.

Most articles were unequivocally written
leaving room for interpretations. In the following
words: “In the Romanian People’s Republic, the
means of production belong to the State, as pro-
perty of the whole people or to the cooperative
organizations, individuals, or legal entities” and
in Art. 6 is mentioned that “The wealth of any
kind in the subsoil, the mining deposits, the fo-
rests, the waters, the natural energy springs, the
rail roads, roads, water and air, the post, the
telegraph, the phone and the radio belong to the
State as goods common people. By law, were
determined the modalities of transferring pro-
perty of the State to the goods listed in the pre-
ceding paragraph, which at the date of entry into
force of this Constitution were in private hands”.
In the case of expropriations for public utility
cases, the damages granted were to be determi-
ned by the courts and in the case of other expro-
priations made in the general interest, i.e. the
means of production, the banks and the private
insurance companies, it was only mentioned that
they could be transferred to the state property
under the conditions provided by law.

However, in order to make the appearance
of compensation, the law provided for the com-
pensation of the shareholders of the nationalized
enterprises through bonds issued by the “Natio-
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tii emise de ,,Fondul Industriei Nationalizate”,
obligatii care urmau a fi rascumpdrate in bene-
ficiul net al intreprinderilor nationalizate, des-
pagubirile cuvenite proprietarilor urmand a fi
stabilite de comisii functionand pe langa Curti,
formate din trei magistrati numiti de Ministerul
de Justitie. Impotriva deciziilor acestor comisii
nu va exista nicio cale de atac, iar din drepturile
de despagubire se vor scadea datoriile Intreprin-
derilor neprevazute in pasivul acestora, precum
si cele care izvorasc din evaziuni fiscale sau alte
operatii contrare legii, ca si pierderile provenite
din reaua administrare a acestor intreprinderi,
inainte de nationalizare.

Au fost exceptate, in mod expres, de la
expropriere ntreprinderile mixte sovieto-roméane
(asa-numitele sovromuri), infiintate in 1945, cu
scopul recuperarii datoriilor de razboi de catre
Uniunea Sovietica. Astfel, legea oprea de la
expropriere, intreprinderile sau partea din capi-
talul acestora, care se gdseau in proprietatea unui
Stat facand parte din Natiunile Unite, care a
dobandit aceste bunuri ca urmare a executarii
Tratatului de Pace, sau prin achitarea unor
obligatii de despagubiri, izvorand din starea de
razboi [7, p.91-105].

Chiar daca, in plan teoretic, proprietatea
privatd parea a fi recunoscutd si garantatd de
stat, ,Proprietatea particulara si dreptul de
Mmostenire sunt recunoscute si garantate prin
lege. Proprietatea particulard, agonisitd prin
munca si economisire, se bucura de o protectie
speciala” — art. 8 [12, p.6], totusi, legea funda-
mentald continea un pasaj ,,agonisita prin munca
si economisire”, ce permitea, in fapt, un artificiu
propagandistic menit sd impresioneze ,,0amenii
interpretare a legii, rimanand la latitudinea sta-
tului comunist sa stabileasca, daca si mai ales,
care proprietate era licita si care nu.

De asemenea, se pregitea clar temeiul
juridic al aparitiei unei legi speciale avand drept
obiect etatizarea mijloacelor de productie, res-
pectiv ,,Cand interesul general cere, mijloacele
de productie, bancile si societatile de asigurare,
care sunt proprietate particulara a persoanelor
fizice sau juridice, pot deveni proprietatea
Statului, adicd bun al poporului, In conditiunile
prevazute de lege” [12, p.7].

Nationalizarea mijloacelor de productie
devine astfel o necesitate obiectiva, in cadrul
procesului revolutionar, ce se desfasura in
Romania. Dacad, la inceputul anului 1948, statul
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nalized Industry Fund” bonds that would be
redeemed for the net benefit of the nationalized
enterprises, the indemnities due to the owners
being determined by commissions Courts, con-
sisting of three magistrates appointed by the
Ministry of Justice. Against the decisions of these
committees there will be no remedy and from the
rights of indemnification the debts of the
enterprises that are unforeseen in their liabilities,
as well as those resulting from tax evasion or
other operations contrary to the law, as well as
the losses from the general administration of
these enterprises , before nationalization.

The Soviet-Romanian joint ventures (so-
called SovRoms) set up in 1945 with the purpose
of recovering the war debts of the Soviet Union
were expressly exempted from expulsion. Thus,
the law ceased from the expropriation, the
enterprises or the part of their capital, which was
owned by a State belonging to the United
Nations, who acquired these goods as a result of
the execution of the Peace Treaty, or by paying
indemnity bonds, stemming from the state of war
[7, p.91-105].

Even if theoretically the private property
appeared to be recognized and guaranteed by the
state, “Private property and the right of inheri-
tance are recognized and guaranteed by law.
Private property, aggrieved by labour and saving,
enjoys special protection” — art. 8 [12, p.6], yet
the fundamental law contained a passage “ago-
nized by labour and saving”, which, in fact,
permitted a propagandistic artifice meant to
impress the “working people” opens up ample
possibilities of interpreting the law, leaving it to
the communist state to determine whether and
especially which property is lawful and not.

Also, the legal basis for the emergence of a
special law, the object of which is the nationa-
lization of the means of production, “Where the
general interest requires, the means of produc-
tion, the banks and the insurance companies,
which are private property of the natural or legal
persons, can become the state property, that is,
the good of the people, under the conditions
provided by the law” [12, p.7].

The nationalization of the means of
production thus becomes an objective necessity
within the revolutionary process that unfolds
in Romania. If at the beginning of 1948 the
state had a limited sector in the country’s eco-
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detinea un sector restrins In economia tarii,
cuprinzand circa 20% din industria siderurgica,
30% din industria metalurgica, transporturile
feroviare nationale si un numar limitat de ferme
de stat in agriculturd, la sfarsitul anului 1948,
sectorul socialist ajunsese sa detind 85% din
intreaga industrie.

La data nationalizérii, Intreprinderile
,hationalizate” au trecut in proprietatea Statului
cu intregul fond de comert si cu toate ,,obli-
gatiunile contractate In vederea exploatarii lor”,
altfel spus, intreprinderile sub forma de ,,socie-
tate sau asociatiuni” si-au pdstrat patrimoniul,
asa cum reiesea el din bilantul incheiat n
vederea predarii acestuia catre noua conducere,
desemnatd de Stat, in urma nationalizarii. In
activul si pasivul intreprinderilor nationalizate,
intrand:

e La activ toate bunurile imobile si mobile,
corporale si incorporale, precum: terenuri,
cladiri, instalatii, drepturi patente, licente,
contracte, autorizatii, marci de fabrica,
hartii de valoare, cambii, carti de depu-
neri, numerar, sume datorate Tntreprin-
derii, accesorii, materii prime, marfuri
semifabricate sau finite si alte asemenea;

e La pasiv, totalitatea obligatiilor intreprin-
derii.

Prin efectul nationalizarii, intreprinderile
nationalizate se substituiau in toate drepturile si
obligatiile vechilor intreprinderi, ministerele de
resort numind directori, care urmau sa exercite
toate atributiile vechilor organe de conducere.

Calea pentru numeroase abuzuri se des-
chidea chiar prin lege, ministerele de resort
urmau sa preia conducerea In intreprinderi si
astfel a fost posibil ca indivizi agreati de partid,
de multe ori cu instructic sumara sia ajungd la
conducerea multor Tintreprinderi spre paguba
intreprinderilor si a salariatilor, iar vechile con-
duceri cu experientdi in domeniu, au fost
indepartate pe motive de origine nesdndtoasa sau
mai erau acuzati de acte de sabotaj.

In urma masurilor luate, de punere in
aplicare a Legii nationalizarii din 11 iunie 1948,
amintim faptul cd au trecut in proprictatea
statului 28 de fintreprinderi metalurgice, 115
intreprinderi ale metalurgiei prelucratoare si
santiere, 156 de intreprinderi de materiale de
constructii, 67 de Intreprinderi chimice si labora-
toare farmaceutice, 32 de intreprinderi petroli-
fere si de gaze naturale, 163 de intreprinderi

nomy, comprising about 20% of the steel indus-
try, 30% of the metallurgical industry, national
railway transports and a limited number of
state farms in agriculture at the end of 1948,
the socialist sector had reached 85% of the
entire industry.

At the time of nationalization, the “natio-
nalized” enterprises went into State ownership
with the entire commerce fund and all “bonds
contracted to exploit them”, in other words, the
enterprises in the form of “society or associa-
tions” kept their patrimony as it was of the
balance sheet ended with a view to surrender to
the new government designated by the State after
nationalization. In the assets and liabilities of
nationalized enterprises, entering:

e To active and movable, corporeal and
incorporeal assets such as: land, buildings,
installations, patent rights, licenses, con-
tracts, authorizations, factory marks, secu-
rities, bills of exchange, deposit cards,
cash, accessories, raw materials, semi-fini-
shed or finished goods and the like;

e To passive: total company’s bonds.

By the nationalization effect, the natio-
nalized enterprises were replacing all the rights
and obligations of the old enterprises, the line
ministries appointing directors to perform all the
duties of the old governing bodies.

The way for many abuses was opened even
by law, line ministries were to take the lead in
businesses, and so it was possible for party-
approving individuals, often with brief instruct-
tion, to lead many enterprises to the detriment of
businesses and employees and the old experien-
ced leaders have been removed on grounds of
unhealthy or worse accusations of sabotage.

As a summary of the implementation of
the Nationalization Act of June 11, 1948, it is
worth mentioning that 28 metallurgical enterpri-
ses, 115 processing and manufacturing enterpri-
ses, 156 building materials enterprises, 67 chemi-
cal enterprises and pharmaceutical laboratories,
32 oil and gas companies, 163 textile enterprises,
68 food businesses, then transport companies
(railways), shipping companies, 15 insurance
companies, etc. [13, p.8]. Afterwards, as a natural
consequence of the nationalization, hospitals,
pharmacies, cinemas, part of housing funds
belonging to capitalists became state-owned etc.
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textile, 68 de intreprinderi din industria alimen-
tard, apoi intreprinderi de transport (cai ferate),
societati de navigatie, 15 societdti de asigurare
etc. [13, p.8]. Ulterior, ca o urmare fireasca a
nationalizarii au trecut in proprictatea statului si
spitalele, farmaciile, cinematografele, parte din
fondul de locuinte de la orage apartinand capi-
talistilor etc.

Interesul privat si economia privatd au fost
inlocuite cu economia planificata si interesul
public asa cum rezulta din Constitutie, respectiv,
statul indrumeaza si planificdi economia natio-
nald in vederea dezvoltdrii puterii economice a
tarii, asigurdrii bunei stéri a poporului si garantarii
independentei nationale.

Principiile enuntate in legea fundamentala
au fost dezvoltate in Legea 119, adoptatd de
Marea Adunare Nationalda a Republicii Populare
Romane, prin care se ,,nationalizau” toate boga-
tiile subsolului, care nu se gaseau in proprietatea
statului la data intrarii in vigoare a Constitutiei,
precum si intreprinderile individuale, societatile
de orice fel si asociatiile particulare industriale,
bancare, de asigurari, miniere, de transporturi $i
telecomunicatii, enumerate in anexele legii,
dupa criterii stabilite pentru fiecare categorie
[12, p.13], [14, p.5].

Legea nationalizarii, prin efectele ei, a
condus la oprirea dezvoltarii industriei romanesti
in formare si destructurarea economiei, repre-
zentand sfarsitul revolutiei burghezo-democra-
tice in Romania si inceputul revolutiei socialiste.

Nationalizarea a insemnat un dezastru
pentru economia romaneascd, ruinand nu doar
clasa industriasilor, carora statul le-a luat tot,
fara nici cea mai mica despagubire, dar a fost
distrusa si clasa antreprenoriald, a specialistilor,
a inginerilor si economistilor, totul realizandu-se
in numele luptei de clasd si al luptei mpotriva
imperialismului anglo-american.

Au trecut mai mulfi ani pana cénd politica
de industrializare comunista sa depaseasca nivelul
de dezvoltare al celei antebelice, anul de varf al
economiei interbelice 1938 raméanand, mult timp
un reper permanent pentru economia socialista.

Este interesant de urmarit care au fost
premisele privatizarii, odatd cu aparitia Legii 15
din 1990, cat si urmdrile acesteia in economia
romaneasca.

Tnainte de abordarea subiectului, vom face
0 micd introspectie a Privatizarii, ce consta in
transferul activelor, care sunt in proprietatea
statului sau a societatilor comerciale cu capital
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The private interest and the private eco-
nomy have been replaced by the planned eco-
nomy and the public interest as it results from the
Constitution, respectively; the state is guiding
and planning the national economy in order to
develop the country's economic power, ensure
the good state of the people and guarantee natio-
nal independence.

The principles laid down in the Basic Law
were developed in the Law 119 adopted by the
Great National Assembly of the Romanian
People's Republic, which “nationalized” all the
underground riches not owned by the state on the
date of the Constitution's entry into force, as well
as the individual enterprises, of any kind and of
the private industrial, banking, insurance, mi-
ning, transport and telecommunications associa-
tions listed in the annexes to the law, according
to criteria established for each category [12,
p.13], [14, p.5].

The law of nationalization, through its
effects, led to the cessation of the development of
the Romanian industry in formation and the des-
truction of the economy, representing the end of
the bourgeois-democratic revolution in Romania
and the beginning of the socialist revolution.

Nationalization has meant a disaster for the
Romanian economy, ruining not only the class of
industrialists, to whom the state has taken every-
thing without the slightest compensation, but also
the entrepreneurial class, the specialists, the engi-
neers and the economists, was destroyed, every-
thing being done in the name of class struggle and
the fight against Anglo-American imperialism.

It has been several years before Commu-
nist industrialization policy surpassed the level of
pre-war development, the peak year of the 1938
inter-war economy, long standing a permanent
landmark for the socialist economy.

It is interesting to follow the premises of
privatization with the appearance of the 15th law
of 1990 and its consequences in the Romanian
economy.

Prior to the subject’s approach, we shall
make a small introduction of Privatization, which
consists in the transfer of assets owned by the
state or companies with majority state-owned
capital to private investors, and / or outsourcing
of certain functions or services to private firms
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majoritar de stat catre investitori privati, si/sau
externalizarea catre firme private a unor functii
sau servicii.

In principiu, existi cinci tipuri majore,
prin care se poate derula procesul de privatizare:
e Privatizare prin emiterea de actiuni: aceasta
implicd vanzarea de actiuni pe bursa de
valori;
e Privatizare prin vanzarea activelor: aceasta
implicd vanzarea activelor unei companii de
stat unor investitori strategici, de obicei, prin
licitatie, sau prin modelul Treuhand;
e Privatizare prin cupoane: Distribuirea de
cupoane, care reprezintd dreptul la o parte
a unei corporatii, catre toti cetatenii, de
obicei, gratuit sau la un pret foarte scazut;
e Privatizare de jos in sus: Infiintarea de noi
intreprinderi private in foste tari socialiste;
e Privatizarea catre angajati sau manage-
ment: Distribuirea de actiuni in mod gra-
tuit sau la un pret foarte scazut catre lucra-
tori sau managementului organizatiei.
Existd o serie de argumente pro priva-
tizare, studiile ardtdnd ca o piatd privatd poate
lucra mai eficient datoritd concurentei pe piata
libera, fapt ce tinde sd conduca la preturi mai
mici, calitate Tmbunatatita, o varietate mai mare
de bunuri si servicii, mai putind coruptie, mai
putina birocratie, in timp ce guvernele, adeseori,
intarzie investitiile sau restructurarile In compa-
niile de stat datoritd unor interese speciale si a
sustinatori ai privatizarii nu cred cd totul ar
trebui sa fie privatizat.

Rezultate si discutii

Oponentii anumitor privatizari sustin ca
unele bunuri si servicii publice ar trebui sd ra-
mana in mainile guvernului, in scopul de a se
asigura ca toata lumea din societate are acces la
ele (cum ar fi aplicarea legii, sanatatea sau edu-
catia). Constitutiile anumitor tari deleaga guver-
nele pentru furnizarea gratuitd a unor servicii de
baza, din domeniul justitiei, sanatatii, apararii si
bunastarii generale, guvernele furnizdnd aceste
servicii in interes public pentru binele tuturor si
pentru prosperitatea colectivi. In cazul mono-
polurilor naturale, acestia sustin ca ele sunt mai
bine administrate de catre stat, nefiind supuse
concurentei loiale [9, p.321-389].

Evenimentele din 1989 ar fi trebuit sa repre-
zinte un nou Tnceput pentru Romania din punct de
vedere economic si social, dar, din pacate, eco-

In principle, there are five major types
through which the privatization process can
take place:

e Privatization by issuing shares: this in-
volves the sale of shares on the stock
exchange;

e Privatization through the sale of assets: this
involves selling the assets of a state-owned
company to strategic investors, usually by
auctioning the Treuhand model;

e Coupon privatization: The distribution of
coupons, representing the right to part of a
corporation, to all citizens, usually free of
charge or at a very low price;

e Privatization from the bottom up: Esta-
blishment of new private enterprises in
former socialist countries;

e Privatization to employees or management:
Distribution of shares free of charge or at a
very low price to employees or manage-
ment of the organization.

There are a number of privatization argu-
ments, studies showing that private market can
work more efficiently due to competition on the
free market, which tends to lead to lower prices,
improved quality, a larger variety of goods and
services, less corruption, less bureaucracy, while
governments often delay investments or restruc-
turing in state-owned companies due to special
interests and political sensitivity. However, many
supporters of privatization do not think that
everything should be privatized.

Results and discussions

The opponents of certain privatizations
argue that certain public goods and services
should remain in the hands of the government in
order to ensure that everyone in society has
access to them (such as law enforcement, health
or education). The constitutions of certain coun-
tries delegate governments to provide basic ser-
vices such as justice, health, defence and general
well-being, governments providing these services
in the public interest for the good of all and for
collective prosperity. In the case of natural mo-
nopolies, they claim that they are better admi-
nistered by the state and not subject to fair
competition [9, p.321-389].

The events of 1989 should have been a
new beginning for Romania from an economic
and social point of view, but unfortunately
Romania’s economy has experienced a rapid
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nomia Romaniei a avut parte de un declin rapid
datoritd si reformelor greoaie, a lipsei competiti-
vitatii produselor autohtone, a intreprinderilor
supradimensionate, a tehnologiei invechite si
energofage, cat si a luptei pentru putere si a unui
sistem judiciar ineficient.

Modul de manifestare a mediului economic,
precum si structura acestuia au generat aparitia de
noi Tntreprinderi cu pierderi atat n sectorul public,
cat si 1n cel privat, astfel, incat tranzitia Romaniei
a devenit, de fapt, o tranzitie prin criza.

Economia reald a inregistrat un regres
continuu, fenomen 1insotit de o inflatie care a
atins varful in 1997. Putem spune ca declinul
productivitdtii muncii in ramurile industriei si
constructiilor s-a reflectat in diminuarea produ-
sului intern brut.

La data de 21 decembrie 1989, Romania
avea un produs intern brut de 800 miliarde de
lei, adica de aproximativ 53,6 miliarde de dolari,
si un curs mediu de schimb de 14,92 lei pentru
un dolar (figura 1).

Industria era principalul fundament al
economiei planificate, 58% din venitul national
fiind realizat de industrie si doar 15% de agricul-
turd [3, p.64-68]. Populatia salariatd reprezenta
peste 73% din cea ocupata, iar salariul minim era
de aproximativ 2.000 de lei, adica 135 de dolari,
Cu toate acestea, Romania avea peste 8 milioane
de salariati si 3,6 milioane de pensionari.

decline due to cumbersome reforms, the lack of
competitiveness of domestic products, oversized
enterprises, obsolete and energetic technology,
and the struggle for power and an inefficient
judicial system.

The manner of manifestation of the eco-
nomic environment and its structure generated
the emergence of new enterprises with losses
both in the public and the private sector, so that
the transition of Romania has in fact become a
transition through crisis.

The real economy experienced a continu-
ous regression, a phenomenon accompanied by
inflation that peaked in 1997. We can say that the
decline in labour productivity in the branches of
industry and construction was reflected in the
diminution of gross domestic product.

On December 21, 1989, Romania had a gross
domestic product of ROL 800 billion, or about
53.6 billion dollars, and an average exchange rate
of ROL 14.92 for one dollar (figure 1).

Industry was the main foundation of the
planned economy, with 58% of national income
being made by industry and only 15% by agri-
culture [3, p.64-68]. The employed population
represented over 73% of the employed popula-
tion and the minimum wage was about ROL
2,000, or USD 135, although Romania had over
eight million employees and 3.6 million retirees.
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Figura 1. Evolutia Produsului Intern Brut in perioada 1989-1996 (miliarde USD)/
Figure 1. Evolution of Gross Domestic Product in 1989-1996 (billion USD)

Sursa: reprezentare proprie pe baza datelor prelucrate de autori [18,19] |
Source: own representation based on data processed by the authors [18,19]
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Figure 2. Evolution of Value Added in Industry during 1988-1996
Sursa: reprezentare proprie pe baza datelor prelucrate de autori [18,19] |
Source: own representation based on data processed by the authors [18,19]

In graficele de mai sus, se poate observa
clar directia 1n care a mers economia Romaniei
dupa revolutie, astfel, pana in 1992, atat PIB-ul a
scazut cu aproape 40%, cat si productia indus-
triald, care a scazut cu peste 45% (figura 2).

In anul 2006, Roménia a reusit si egaleze
(la paritatea dolarului) PIB-ul pe locuitor realizat
in 1988. Fatd de media europeand a produsului
intern brut pe locuitor in 2007, de 26.208 de
dolari americani si de cea mondiala, de 8.191 de
dolari, Romania avea un nivel de 7523 de dolari,
aproape de 3,5 ori mai scazut decat cel european
si se afla sub nivelul mediu mondial.

Comparand PIB-ul din 2009, estimat la
circa 162 miliarde de dolari (117,01 miliarde de
euro), cu cel din 1989, rezultd o crestere de
numai circa trei ori a PIB-ului in 20 de ani.

Exporturile Romaniei totalizau, in anul
1989, 5,9 miliarde de dolari, iar datoria externa a
tarii, in valoare de 11-12 miliarde de dolari, a
fost achitata integral, in februarie 1989, dupa
plata ultimei transe din datorie, Romania
ramanand cu 3,7 miliarde de dolari in rezerva
Bancii Nationale. Plata datoriei a facut ca
economia sa inregistreze, in 1989, un declin de
5,8%, fata de 1988, dupa datele Bancii Nationale
a Romaniei (BNR) (figura 3) .

Peisajul bancar al Romaniei cuprindea cinci
mari institutii — Banca Nationald a Romaniei,
Banca Romand de Comert Exterior, Banca pen-
tru Agriculturd si Industrie Alimentard, Banca
de Investitii si Casa de Economii si Consemna-
tiuni. Asa cum am mai precizat, datoria externa
a Romaniei a fost achitatd aproape integral pana
n 1989, dar, Tn perioada 1989-1996, a crescut de

In the graphs above, one can clearly see
the direction of Romania’s economy after the
revolution, so by 1992, both GDP has fallen by
almost 40%, and industrial production that has
fallen by over 45% (figure 2).

In 2006, Romania managed to equalize (at
the dollar parity) GDP per capita achieved in
1988. Compared to the European average of
gross domestic product per capita in 2007 of
USD 26,208 and the world average of USD
8.191, Romania had a level of USD 7523, almost
3.5 times lower than the European average and
was below the world average

By comparing the estimated 2009 GDP to
about USD 162 billion (EUR 117.01 billion),
with 1989, there is only about three times the
growth of GDP in 20 years.

Romanian exports totalled USD 5.9 billion in
1989, and the country’s foreign debt, worth USD
11-12 billion, was fully paid in February 1989 after
the last tranche of debt Romania remained USD
3.7 billions in the National Bank’s reserve. Debt
payment made the economy record a 5.8% decline
in 1989 compared to 1988, according to data from
the National Bank of Romania (BNR) (figure 3).

Romania’s banking landscape consisted of
five major institutions — the National Bank of
Romania, the Romanian Foreign Trade Bank, the
Bank for Agriculture and Food Industry, the
Investment Bank and the House of Savings and
Consignments.

As we have already mentioned, Romania’s
external debt was paid almost entirely until 1989,
but in the period 1989-1996 it grew from one
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la un miliard USD la peste opt miliarde, iar
cursul de schimb leu/USD a crescut de la 14
lei/USD n 1989 la peste 3000 lei/USD in 1996
(figura 4).

billion USD to over eight billion, and the leu /
USD exchange rate increased from 14 ROL /
USD in 1989 to over 3000 ROL / USD in 1996
(figure 4).
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Figura 3. Evolutia datoriei externe a Romaniei in perioada 1989-1996 (miliarde USD)/
Figure 3. Evolution of Romania's External Debt in 1989-1996 (Billion USD)
sursa: reprezentare proprie pe baza datelor prelucrate de autori [18,19] |
Source: own representation based on data processed by the authors [18,19]
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Figure 4. Evolution of inflation in the period 1989-1996
Sursa: reprezentare proprie pe baza datelor prelucrate de autori [18,19] |
Source: own representation based on data processed by the authors [18,19]

Exploatarea in scop economic a proprie-
tatii Statului constituia sarcina intreprinderilor
socialiste de stat, asa cum stipula Legea 5 din
1978 cu privire la organizarea si conducerea
unitatilor socialiste de stat, precum si la functio-
narea acestora pe baza autoconducerii muncito-
resti si autogestiunii economico-financiare.

Principalele industrii ale Romaniei erau:
cea textild si de incéltdminte, industria metalur-
gicd, de masini usoare si de asamblare de ma-
sini, minierd, de prelucrare a lemnului, a mate-
rialelor de constructii, chimica, alimentara si cea
de rafinare a petrolului [4, p.115-117].
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The economic exploitation of state pro-
perty was the task of state socialist enterprises
as stipulated by Law 5 of 1978 on the organi-
zation and management of state socialist units
and their operation on the basis of workers' self-
induction and economic and financial self-
management.

The main industries of Romania were: tex-
tile and footwear, metallurgy, light and machine
assembling, mining, woodworking, construction,
chemical, food and refining [4, p.115-117].

Less important are pharmaceutical indus-
tries, heavy machinery and household appliances.
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O importantd mai scdzutd o prezentau
industriile farmaceutica, a masinilor grele si a
aparatelor electrocasnice.

Puterea economicd a Romaniei era con-
centrata, in primul rand, pe producerea de bunuri
de catre Intreprinderile mici si mijlocii 1n indus-
trii, precum cea a masinilor de precizie, vehicu-
lelor cu motor, industria chimica, farmaceutica,
a aparatelor electrocasnice si a Tmbracamintei
[4, 146-148].

Desi Constitutia ramasese neschimbata
(Constitutia din 1968 a fost inlocuitd in 1991),
schimbarea ordinii sociale comuniste, survenita
Tn 1989, a condus firesc la necesitatea remode-
larii cadrului juridic referitor la proprietatea pri-
vatd, fiind adoptatd Legea 15 din 7 august 1990
privind reorganizarea unititilor economice de
stat ca regii autonome si societdti comerciale.

Constitutia Romaniei din 1965 cuprindea
percepte generale referitoare la modalitatea de
constituire, organizare i functionare a proprie-
tatii socialiste, respectiv Art. 6, sublinia faptul
ca: ,,Proprietatea socialistd asupra mijloacelor de
productie este fie proprietate de stat — asupra
bunurilor apartindnd intregului popor, fie pro-
prietate cooperatista — asupra bunurilor aparti-
nand fiecarei organizatii cooperatiste” — prin
exceptie, existd proprietate privatd, dar ,,puteau
constitui obiect al dreptului de proprietate per-
sonald veniturile si economiile provenite din
munca, casa de locuit, gospodaria de pe langa ea
si terenul pe care ele se afld, precum si bunurile de
uz si confort personal” (art. 36 alin.2) [16, p.23].

In consecintd, ceea ce era evidentiat in
patrimoniul intreprinderilor socialiste, care au
fiintat pand in 1990, nu era in proprictatea
acestora, ci a Statului.

Astfel, primul pas in vederea privatizarii a
fost constituit de adoptarea Legii nr.15/1990,
prin care fostele intreprinderi de stat din vremea
regimului comunist au fost transformate in
societati comerciale sau regii autonome.

Analizand prevederile acestei legi, obser-
vam modalitatea de trecere a proprietatii din
patrimoniul statului in proprietatea privata, astfel
art. 1 stipuleaza: ,,Unitatile economice de stat,
indiferent de organul in subordinea céruia isi
desfagoara activitatea, se organizeaza si functio-
neazd, In conformitate cu dispozitiile prezentei
legi, sub formad de regii autonome sau societati
comerciale. De asemenea, unitatile economice,
bunurile sau activitatile pot fi, dupa caz, conce-
sionate sau Tnchiriate cu respectarea prevederilor
prezentei legi. Regiile autonome si societatile

Romania’s economic power was primarily
focused on the production of goods by small and
medium-sized enterprises in industries such as
precision machinery, motor vehicles, chemicals,
pharmaceuticals, household appliances and
clothing [4, 146-148].

Although the Constitution remained un-
changed (the 1968 Constitution was replaced in
1991), the change in the communist social order
in 1989 led naturally to the necessity of remo-
delling the legal framework regarding private
property, being adopted in 1990 the Law no. 15
of August 7, 1990 on the reorganization of state
economic units as autonomous administration
and commercial companies.

The Romanian Constitution of 1965 con-
tained general perceptions about the way in
which socialist property was constituted, orga-
nized and functioning, respectively. Article 6
emphasized that: “The socialist property on the
means of production is either state property -
over property belonging to the entire people, or
cooperative property — on the assets belonging
to each cooperative organization” by exception,
there is private property but “could be the object
of the personal property right the income and the
savings from the work, the dwelling house, the
household from it and the land on which they are,
and goods for personal use and comfort” (Article
36, paragraph 2) [16, p.23].

Consequently, what was highlighted in the
patrimony of the socialist enterprises, which
had existed up to 1990, was not their property but
the State.

Thus, the first step towards privatization
was the adoption of the Law no. 15/1990, whe-
reby the former state enterprises from the com-
munist regime were transformed into commercial
companies or autonomous administration.

Analysing the provisions of this law, we
observe the way of transferring property from the
state patrimony to private property, so art. 1
stipulates: “The state economic units, irrespective
of the organ under their subordination, are
organized and function, in accordance with the
provisions of the present law, in the form of
autonomous administration or commercial com-
panies. Also, economic units, goods or activities
may, as the case may be, be leased or leased in
accordance with the provisions of this law.
Autonomous governments and commercial com-
panies may, in the circumstances of this law,
associate themselves with the joint realization
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comerciale pot, in conditiile prezentei legi, sa se
asocieze pentru realizarea in comun de activitati
productive si de comercializare. Totodata, con-
form art. 3 — regiile autonome sunt persoane
juridice si functioneazda pe baza de gestiune
economicd si autonomie financiard, se pot
infiinta prin hotararea guvernului, pentru cele de
interes national, sau prin hotarare a organelor
judetene si municipale ale administratiei de stat,
pentru cele de interes local, din ramurile si
domeniile stabilite potrivit art. 2” [15, p.2].

Procesul de privatizare propriu-zisa a fost
initiat pe baza Legii nr.58/1991. Conform aces-
tei legi, atributia de privatizare a societatilor
comerciale aflate Tn proprietatea statului revenea
unei institutii specializate, nou-create, denumita
Fondul Proprietatii de Stat (FPS), iar unitatile
economice de stat, cu exceptia celor care se
constituisera ca regii autonome, urmau a fi
organizate sub forma de societati pe actiuni sau
societati cu raspundere limitatd, in conditiile
prevazute de lege. Unitatile economice de inte-
res republican se reorganizeaza ca societdti co-
merciale doar prin hotarari ale guvernului, pe
cand cele de interes local, prin decizia organului
administratiei locale de stat [16, p.4].

In conformitate cu Legea nr.58/1991,
participatiile statului la societatile comerciale cons-
tituite pe baza Legii nr.15/1990 erau transferate, in
proportie de 30% catre cinci fonduri regionale ale
proprietatii private (SIF-uri), restul de 70% ra-
manand in proprietatea statului si trecand in
gestiunea FPS, astfel inventarierea patrimoniului
unitatilor economice de stat supuse transformarii in
societati comerciale, precum si evaluarea si sta-
bilirea capitalului societatilor comerciale infiintate
pe aceastd cale se fac in conditiile stabilite prin
hotarare a guvernului [16, p.6].

In 1993, existau, deja, 209 societati mixte
intre companiile cu capital de stat si investitori
straini si 512 societati mixte Intre companiile cu
capital de stat cu investitori romani. Metoda de
privatizare de tip MEBO (acronim din engleza
pentru Management Employee Buyouts este o
metodd de privatizare, care presupune trecerea
mijloacelor de productie ale unitatii economice,
care se vrea privatizata, din proprietatea statului
in proprietatea muncitorilor, angajatilor sau
salariatilor) a fost un proces prin care activele
unor companii au fost vandute salariatilor.
Astfel, Tn perioada 1993-1996, numarul societa-
tilor vandute prin MEBO a fost de 837, adica
28,8% din totalul privatizarilor.
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of productive and commercial activities. Also,
according to art. 3 — the autonomous adminis-
tration are legal entities and operate on the basis
of economic management and financial auto-
nomy, they can be established by decision of the
government, for the national interests, or by
decision of the county and municipal bodies of
the state administration, for those of local inte-
rest, from branches and fields established accor-
ding to art. 2” [15, p.2].

The privatization process itself was ini-
tiated on the basis of Law no. 58/1991. Accor-
ding to this law, the privatization of state-owned
companies belonged to a newly created specia-
lized institution called the State Property Fund
(FPS), and the state economic units, with the
exception of those that were constituted as auto-
nomous administration, were to be organized as
joint stock companies or limited liability com-
panies under the conditions provided by law. The
economic units of republican interest are reorga-
nized as commercial companies only by govern-
ment decision, while those of local interest, by
the decision of the local state administration
body [16, p.4].

According to Law no. 58/1991, the State’s
shareholdings in commercial companies consti-
tuted on the basis of Law no. 15/1990 were trans-
ferred, in proportion of 30% to five regional
private equity funds (SIFs), the remaining 70%
remaining in the state ownership and passing to
the FPS management, the inventory of the patri-
mony of the state economic units subjected to the
transformation into commercial companies, as
well as the valuation and the establishment of the
capital of the companies set up in this way are
made under the conditions established by the
government decision [16, p.6].

In 1993, there were already 209 joint ven-
tures between state-owned companies and foreign
investors and 512 joint ventures between state-
owned companies and Romanian investors. The
MEBO privatization method (English acronym
for Management Employee Buyouts is a pri-
vatization method that involves passing the
means of production of the economic unit that is
to be privatized, from state ownership to the
workers, employees or employees) was a process
by which the assets of some companies were sold
to employees. Thus, between 1993 and 1996, the
number of companies sold through MEBO was
837, or 28.8% of all privatizations.
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Conform legii: ,,Societatile comerciale,
constituite potrivit prezentei legi, vor transmite
Agentiei nationale pentru privatizare un titlu de
valoare egal cu 30% din cuantumul capitalului
social stabilit, in termen de 30 de zile de la
constituirea lor. Tn temeiul titlurilor astfel pri-
mite, Agentia nationala pentru privatizare emitea
nscrisuri nominative de valoare a céte 5.000 lei,
pe care le distribuia, Tn mod egal si gratuit,
tuturor cetatenilor roméani cu domiciliul in tara,
care pand la 31 decembrie 1990, au implinit
varsta de 18 ani” [16, p.8].

In practica, incepand cu 1995-1996, a fost
initiat programul de privatizare in masa,
»Cuponiada”, asa cum se regdseste in constiinta
publicului, program care a constat in distribuirea
gratuitd catre populatie a unor ,cupoane de
privatizare”, cu o valoare nominala determinata,
de 975.000 lei. Practic, prin aceste cupoane, mai
multe societati de stat erau impartite catre
populatie In cele din urma, s-a ajuns la stadiul
actual al privatizarilor, concentrat pe tranzactii
individuale [1, p.350-352].

Modalitatea in care a fost transformata
proprietatea de stat, prin interventia Legii 15 din
1990, necesitd interpretdri care sd concretizeze
vointa legiuitorului. In primul rand, legea nu
identifica, intr-un mod precis, care este titlul cu
care se face preluarea proprietatii statului de
nou-infiintatele regii autonome s$i societdti
comerciale (cu titlu de proprietar sau cu un alt
titlu) [15, p.7].

Un ,,ajutor” in interpretare il da art. 20
alin. 2 din aceeasi Lege, dispozitie care se rega-
seste, de altfel, si in Legea 31/1990 art.6: ,,bunu-
rile din patrimoniul societatii comerciale sunt
proprietatea acestuia, cu exceptia celor doban-
dite cu alt titlu” [17, p.7].

Aceasta dispozitie nu descrie ea insasi
relatia dintre patrimoniul intreprinderii socialiste
si societatea comerciald nou-formatd pe baza
acesteia, 1nsa instituie o prezumtie utila atat timp
cét, In actele de constituire a societatii comerciale,
nu este identificat un alt titlu, cu care se face
transferul de patrimoniu, atunci, este prezumat ca
acel titlu este cel de proprietar [5, p.65-77].

Actele administrative de infiintare (res-
pectiv, hotardre de guvern, in cazul societatilor
comerciale de interes national, sau o decizie a
administratiei publice locale, In cazul in care
societatea comerciala era de interes local) nu
sunt foarte explicite asupra titlului cu care se
transmite patrimoniul de la Tntreprinderea socia-
lista catre societatea comerciala, uzual fiind a se

According to the law: “The commercial
companies set up under this law will send to the
National Agency for Privatization a 30% — offi-
cial amount of the established social capital
within 30 days from their establishment. On the
basis of the titles thus received, the National
Agency for Privatization issued nominative
documents amounting to RON 5,000, which they
distributed equally and free of charge to all
Romanian citizens domiciled in the country
who until December 31, 1990, reached the age of
18” [16, p.8].

In practice, starting with 1995-1996, the
mass privatization program, “cuponiada” was
launched, as it is in the public consciousness, a
program which consisted of free distribution to
the population of “privatization coupons” with a
nominal value determined, of 975,000 lei. In fact,
through these coupons, several state-owned com-
panies were divided into the population. Finally,
the state of privatizations, focused on individual
transactions, was finally reached [1, p.350-352].

The manner in which the state property
was transformed by the intervention of the 15th
Law of 1990 requires interpretations that will
concretize the will of the legislator. First of all,
the law does not identify in a precise way what is
the title by which the ownership of the state is
taken by the newly established autonomous kings
and the commercial company (as owner or other
title) [15, p.7].

A “help” in interpretation is given by art.20
par.2 of the same Law, a provision which is also
found in Law 31/1990 art.6: “the assets of the com-
pany's patrimony are its property, except for those
acquired under another title” [17, p.7].

This provision does not describe the rela-
tionship between the patrimony of the socialist
enterprise and the newly formed company based
on it, but establishes a useful presumption as long
as in the documents of incorporation of the
company no other title is transferred to the
patrimony transfer, then it is assumed that the
title is the owner [5, p. 65-77].

Administrative acts of establishment (i.e.
governmental decision in the case of companies
of national interest or a decision of the local
public administration, if the company was of
local interest) are not very explicit on the title of
the patrimony from the socialist enterprise to the
commercial company, usually being resumed the
legal provision of art. 18 of the Law 15/1990 on
Asset and Liability Acquisition. However, having
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relua dispozitia legalda din art. 18 din Legea
15/1990 privind preluarea activului si pasivului.
Insa, avand si prezumtia din art. 20 alin. 2, prin
care se prevede ca acolo unde nu este identificat
un alt titlu, cu care bunurile sunt preluate in
patrimoniu, se poate trage concluzia, temeinic
sustinutd juridic, cd regula este cea a unei pre-
luari cu titlu de proprietar.

Ceea ce au preluat in patrimoniu socie-
tatile comerciale nu este dreptul de administrare
al fostelor ntreprinderi, ci chiar un drept de
proprietate asupra bunurilor respective.

Restul bunurilor, despre care se face vor-
bire in lege, sunt bunuri, care au iesit din pro-
prietatea Statului, deci, titlul cu care s-a facut
transferul de la intreprinderile socialiste la socie-
tatile comerciale este cel de proprietate (exceptie
face doar situatia cand s-a prevazut, in mod
expres, altfel prin actele de constituire). Cu atat
mai mult dreptul de administrare ar fi trebuit sa
fie determinat, mai ales, prin limite temporale,
limite fard de care nici nu ar fi putut fi evaluat
pentru constituirea capitalului social. Societatile
comerciale infiintate au emis actiuni §i parti
sociale, care reprezintd un capital social, care
este imposibil de justificat economic, daca ar fi
fost constituit doar din drepturi de administrare,
si nu din proprietatea insési asupra bunurilor.

Precizam ca terenurile pe care functionau
aceste nou-infiintate societati comerciale se
aflau Tn proprietatea statului socialist si erau
evidentiate intr-un cont de ordine si evidentd in
afara bilantului. Pentru cd pamantul nu era
mijloc fix, nu era evidentiat ca avind valoare
financiard, cu atat mai mult cd acesta era pro-
prietatea statului §i atribuit in folosinga intre-
prinderii socialiste.

Ca opus al nationalizarii, privatizarea si-a
dovedit, in cei 29 de ani scursi din decembrie
1989, atat falimentul economic, cat si lipsa de
moralitate, fiind un izvor nesecat de coruptie, de
spoliere a avutiei nationale, instrument de
exploatare coloniald si distrugere sistematica a
economiei romanesti [2, p.145-158]. Caracterul
lipsit de onestitate al privatizarii reiese si din
modul Tn care a Tnceput aceasta, cu cele mai
rentabile terenuri agricole, cat si cele mai ravnite
obiective ale industriei romanesti, nu cum ar
fi fost firesc — cu cele mai putin rentabile
obiective industriale.

Procedura de restituire a terenurilor agri-
cole proprietarilor de drept a faramitat exploata-
tiile agricole si din cauza lipsei de experienta a
noilor proprietari, a varstei Thaintate a acestora, a
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the presumption in art. 20 par. 2, which stipulates
that where no other title is found with which the
goods are taken over in the patrimony, the
conclusion can be drawn, duly supported by the
law, as the rule is a takeover as owner.

What companies have taken over in the
patrimony is not the right to administer former
businesses, but even a property right over the
property.

The rest of the goods that are mentioned in
the law are goods that have left the State’s pro-
perty, so, the title with which the transfer from
the socialist enterprises to the commercial com-
panies was made is the property (except for the
situation when it was expressly stipulated other-
wise by the acts of constitution). The more the
right to administer should have been determined
mainly by temporal limits, limitations without
which it could not even be assessed for the cons-
titution of the social capital. Established trading
companies issued shares and shares representing
a share capital, social capital that is unjustifiably
economically justifiable if it was constituted only
by management rights and not by ownership of
the property itself.

We specify that the land on which these
newly founded commercial companies were
owned was the property of the socialist state and
was highlighted in an off-balance sheet order and
evidence account. Because land was not a fixed
asset, it was not highlighted as having financial
value, especially as it was state property and
assigned to the socialist enterprise.

As opposed to nationalization, privatiza-
tion proved in the 29-year period since December
1989 bhoth economic bankruptcy and lack of
morality, being a source of unbridled corruption,
the spoiling of national wealth, a colonial exploit-
tation tool, and the systematic destruction of the
economy Romanian [2, p.145-158]. The unethi-
cal nature of privatizations also arises from the
way it started, with the most profitable agricul-
tural land and the most sought-after objectives of
the Romanian industry not as natural as the least
profitable industrial objectives.

The procedure for restitution of agricul-
tural land to the owners of the land has broken
the agricultural holdings and because of the lack
of experience of the new owners, their advanced
age, the reduced mechanization of the agri-
cultural works and the cumbersome obtaining
of the titles of property, which led to the decrease
the productivity of agriculture, with a year-to-
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mecanizarii reduse a lucrarilor agricole, conco-
mitent cu obtinerea greoaie a titlurilor de pro-
prietate, fapt ce a condus la scaderea producti-
vitatii agriculturii, inregistrandu-se o oscilatie de
la an la an greu de previzionat (figura 5).

year oscillation recorded to be difficult to predict
(figure 5).
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Figura 5. Evolutia productiei de cereale in perioada 1989-1996/
Figure 5. The evolution of cereal production in 1989-1996
Sursa: reprezentare proprie pe baza datelor prelucrate de autori [18,19] |
Source: own representation based on data processed by the authors [18,19]

Procesul de privatizare a fost vazut dese-
ori ca o sursd de coruptie la toate nivelurile.

Modul n care s-a facut privatizarea unor
societdti a ridicat si continua sa ridice semne de
intrebare. In aceasta categorie, intr privatizarea
unor societati, precum: Romtelecom, Sidex,
Combinatul Siderurgic Resita, IPRS Baneasa,
Balneoclimaterica Sovata, Petrom etc. Compa-
niile Roman Brasov si IMGB au fost vandute pe
un dolar, plus preluarea datoriilor. In februarie
2004, Combinatul Siderurgic Resita (CSR) a fost
vandut pe un euro cétre compania rusd TMK.

in 2011, Fondul Monetar International si
Guvernul vizeaza o restructurare activa si in-
tensa a companiilor din portofoliul statului, dupa
concluziile concentrate pe tema absorbtiei fon-
durilor UE, respectiv guvernul urma si desem-
neze un management privat pentru compania
Tarom. Totodatd, panad la finele anului 2011,
guvernul se obliga sa scoatd la vanzare un pa-
chet reprezentand 20% din actiunile CFR-Marfa
prin oferta publica initiald, urmarind astfel ca
CFR-Marfa sa fie privatizat.

Dupa mai bine de un sfert de secol de eco-
nomie de piatd, tara noastra apare in statistici cu
o crestere economica, de parca ar fi parcurs doar

78

The privatization process has often been
seen as a source of corruption at all levels.

The way in which companies have been
privatized has raised and continues to raise ques-
tions. This category includes the privatization of
some companies such as: Romtelecom, Sidex,
Siderurgic Resita, IPRS Baneasa, Balneoclima-
terica Sovata, Petrom etc. The Roman Bragov and
IMGB companies were sold on a dollar plus debt.
In February 2004, the Sucursala Siderurgic Resita
(CSR) was sold to the Russian company TMK
for one euro.

In 2011, the International Monetary Fund
and the Government are targeting an active and
intense restructuring of state-owned companies,
following the conclusions focused on the absorp-
tion of EU funds, and the government would
designate private management for Tarom. At the
same time, by the end of 2011, the government
undertook to sell a package representing 20% of
CFR Marfa’s shares through the initial public
offer, thus ensuring that CFR Marfa is privatized.

After more than a quarter of a century of
market economy, our country appears in statistics
with economic growth as if it had only covered a
five-year plan of the well-known economy
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un plan cincinal din binecunoscuta economie
planificatd de pe vremuri. De data aceasta, insa,
nu cu o economie centralizatd si cu raportari
indoielnice, ci in conditii de economie de piata,
membra cu drepturi depline a UE si integratd in
ceea ce se numea inainte ,,societatea de consum”.

Prezentata ca o solutie la toate problemele
administratiei de stat, un adevarat panaceu uni-
versal, in realitate, privatizarea a condus la o
polarizare uriasd a societdtii, la ineficientda eco-
nomica, la scdderea productivititii muncii,
mergand panad la desertificarea economicda a
Romaniei [11, p.2-30].

Un studiu recent, realizat Tn comun de
catre cercetdtorii de la Cambridge si Harvard,
concluziona ca atdt sardcia si coruptia, cat si
falimentul Rusiei si al statelor din Europa de Est,
au fost provocate de programele de privatizare in
masa create de economistii occidentali si impuse
brutal statelor post-comuniste de organisme,
precum Fondul Monetar International, Banca
Mondiala si Banca Europeana de Reconstructie
si Dezvoltare. Cercetatorii arata ca cu cat o tara
a adoptat mai fidel politicile de privatizare
sugerate de la Vest, cu atdt mai mult au suferit
de esec economic si coruptie.

Concluzii

Din acest articol, rezulta o serie de conclu-
zii si, in primul rand, aceea ca industria Romaniei
a trecut prin doud perioade, una care, desi
sistemul era comunist, controlat, a evoluat, s-a
dezvoltat in unele domenii chiar cu rezultate
bune. In al doilea rand, se relevd faptul ci prin
privatizarea industriei romanesti nu s-a obtinut
acel salt calitativ, care ar fi trebuit sa existe, ci,
pur si simplu, s-a instrdinat intreaga industrie
roméneascd pe valori nesemnificative, aducand
un mare gol de resurse in perspectiva revitalizarii
mécar a unor ramuri ale economiei nationale. O
concluzie suficient de clara, dar negativa, este
aceea ca, teoretic, in momentul de fatd, Romania
nu mai are niciun domeniu al industriei in care sa
fie specializata si pe baza céruia sa poata participa
la proiectele majore, pe care le va initia Uniunea
Europeana. Din acest punct de vedere, se impun
eforturi pentru a se face investitii si 1n acest
domeniu, dar, mai degraba, pentru a asigura
atragerea de investitii straine directe, de a utiliza
fondurile valutare europene nerambursabile si de
a incerca s se salveze unele mici domenii, care
au mai ramas pe teritoriul tarii noastre. Dam un
singur exemplu, pentru a se intelege la ce ne-am
referit in cadrul articolului. Combinatul Side-
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planned for the past. This time, however, not with
a centralized economy and with questionable
reports, but under market economy conditions, a
full member of the EU and integrated into what
was formerly called the “consumer society”.

Presented as a solution to all the problems
of the state administration, a true universal pana-
cea, in reality the privatization led to a huge pola-
rization of society, to economic ineffciency, to the
decrease of labor productivity going to the
economic desertification of Romania [11, p.2-30].

A recent joint study by researchers at
Cambridge and Harvard concluded that both
poverty and corruption and the bankruptcy of
Russia and Eastern European countries were
caused by mass privatization programs created by
Western economists and brutally imposed post-
communist states such as the International Mone-
tary Fund, the World Bank and the European
Bank for Reconstruction and Development. Re-
searchers show that the more a country has more
faithfully adopted Western privatization policies,
the more they have suffered economic failure
and corruption.

Conclusions

From this article follows a series of onclu-
sions and, first of all, that the Romanian industry
has gone through two periods, one that, although
the system was communist, controlled, evolved,
has developed in some areas even with good
results. Secondly, it is revealed that the privati-
zation of the Romanian industry did not achieve
the qualitative leap that should have existed, but
simply to alienate the entire Romanian industry to
insignificant values, bringing a large gap of
resources in the perspective of revitalizing at least
some branches of the national economy. A suffi-
ciently clear but negative conclusion is that
theoretically, at present, Romania has no industry
field in which to specialize and on the basis of
which it can participate in the major projects that
the European Union will initiate. From this point
of view, efforts are also needed to make invest-
ments in this area, but rather to ensure the attrac-
tion of foreign direct investment, the use of non-
reimbursable European foreign currency funds and
to try to save some small areas that have remain-
ning on the territory of our country. Here is one
example to understand what we have referred to in
the article. Galati was one of the best in Southeast
Europe. It was privatized under conditions known
and taken over by Mittal. The production capacity
of the plant was reduced to a single important
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rurgic Galati era unul dintre cele mai bune din
sud-estul Europei. A fost privatizat Tn conditiile
care se cunosc si preluat de Mittal. Capacitatea de
productie a combinatului s-a redus pana la o
singura sectie importantd, care a mai ramas in
activitate. Acum, pe plan european, se pune
problema ca si acest mic combinat siderurgic sa
fie preluat de italieni pentru a se asigura, conform
criteriului concurentei, un climat favorabil in
Europa. lata, deci, concluzia finald, industria
roméaneascad desi se bazeazd pe resurse nationale,

obtine rezultate in concordanta cu aceste atuuri.

section that remained in operation. Now, at Euro-
pean level, it is a problem that this small smelter is
taken over by the Italians to ensure, according to
the competition criterion, a favourable climate in
Europe. Here is the final conclusion, Romanian
industry, although based on national resources,
the possibilities of the processing industry,
exploitation does not achieve results in line with
these trump.
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Articolul releva importanta si rolul efor-
turilor de dezvoltare a exportului Republicii
Moldova, in contextul cadrului normativ i insti-
tutional actual. Atdat dinamizarea exporturilor,
in ultima perioadd, cat si reorientarea acestora
spre destinatiile vestice, reconfirma necesitatea
unor angajamente clare, care pot fi transpuse
atat la nivel de companie, cdt si la nivel sec-
torial. Viziunea de dezvoltare a exportului si a
exportatorilor urmeazd sa accentueze, in spe-
cial, aceste eforturi.
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Introducere

In nota sa de argumentare a importantei
comertului, Bela Balassa, economist notoriu si
consultant al Bancii Mondiale, remarca, inca in
anii 80 ai secolului XX, ca statele, care se afld
intr-un stadiu incipient de dezvoltare, vor bene-
ficia, mai intéi, de pe urma specializarii in pro-
duse bazate pe resurse naturale, insa, pentru a
implica efectul cuvenit si beneficii superioare,
specializarea statelor in dezvoltare urmeaza sa se
adapteze modelului de avantaj comparativ mereu
n schimbare [1].

Evidente mai recente [2] confirma statis-
tic aceste afirmatii. Numarul companiilor, care
intentioneazd sa-si extinda operatiile pe plan
international, este concentrat in entitatile, care,
deja, exportd (numér dublu de articole fatd de
acelea care opereaza in reteaua nationald), fapt
ce demonstreaza cid acestea au beneficiat, deja,
de avantajele extinderii pietei si doresc o forti-
ficare a pozitiei lor in urmitorii ani. In plus, spre
deosebire de companiile care opercaza doar pe
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The article highlights the importance and
the role of Moldova’s export development efforts
in the context of the current regulatory and
institutional framework. Both the dynamics of
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Introduction

During the 80s of the 20th century, Bela
Balassa, a notorious economist and consultant of
the World Bank emphasized in his remark on the
importance of trade that countries, at an early
stage of development, would first benefit from
product specialization based on natural resources.
But in order to imply the appropriate effect and
superior benefits, the specialization of the deve-
loping countries is to be adapted to the com-
parative advantageous model of change [1].

More recent evidence [2] confirm these
statements. The number of companies intending
to expand their operations internationally is
concentrated in the already exportting entities (a
number twice higher of those operating natio-
nally), which demonstrates that they have already
benefited from the expansion of the market and
want to strengthen their position in the following
years. In addition, as opposed to companies
operating only on the local market, exporters are
more oriented towards growth, towards perfor-
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piata locala, exportatorii sunt mai mult orientati
spre crestere, adicd, spre performantd, avandu-se
in vedere investitiile de capital, lansarea de noi
produse, activitati de cercetare-dezvoltare etc.

In aceste conditii, integrarea Republicii
Moldova in fluxurile comerciale internationale
este nu numai o tendintd sincrona a evolutiilor
regionale si internationale, ci si cale logica de
dezvoltare pentru un stat precum R. Moldova,
vulnerabil sub aspect de resurse si pozitie geo-
graficd. Un export durabil genereaza beneficii
evidente pentru economia nationald, precum
cresterea volumului vanzarilor, reducerea riscurilor
nivel national si international, noi idei pentru
produse sau un proces de productie mai eficient.

Metode aplicate

Evaluarea mediului antreprenorial, din
perspectiva entitatilor exportatoare, are la baza
metodologia cantitativa si calitativa, aplicata si
in cuantificarea macroeconomica a exportului.
Sinteza, metoda istorica si cea comparativa au
contribuit la aprecierea eforturilor institutionale
in sustinerea exportului, iar metodele tabelara si
graficd au permis vizualizarea proceselor des-
crise n articol.

Baza informationald, in elaborarea mate-
rialelor expuse, este formatd din rapoarte si
publicatii ale organizatiilor internationale de
dezvoltare si consultantd (Banca Mondiala,
Gateway & Partners, PwC), iar din sursele locale
au fost utilizate datele Biroului National de
Statisticd, ale Serviciului Vamal, Proiectului
ACED (Proiectul Competitivitatea Agricold),
MIEPO (Organizatia de Atragere a Investitiilor
si Promovare a Exportului din Moldova), cadrul
normativ n vigoare.

Rezultate si discutii

Politici si institutii

Politicile ce tin de promovarea exportului
au evoluat odata cu modificarea cadrului legal si
institutional, conturand o viziune strategica spre
sfarsitul anilor 90 (tabelul 1).

Hotararile de Guvern [3] aferente politi-
cilor de promovare si stimulare a exportului, din
primii ani ai independentei Republicii Moldova,
inca faceau referire la Legea cu privire la regle-
mentarea importului si exportului de marfuri si
servicii, adoptatd In anul 1990 de catre Sovietul
Suprem al Republicii Sovietice Socialiste Moldo-
venesti (RSSM). Ulterior, s-a incercat funda-
mentarea liberalizarii exportului in baza de
Hotérare de Guvern (1993), insa acest exercitiu a

mance, taking into account capital investments,
launching new products, research and develop-
ment activities, etc.

Under these circumstances, the integration
of the Republic of Moldova into international
trade flows is not only a synchronous trend to
regional and international developments, but also
a logical development path for a state such as
Moldova, vulnerable in terms of resources and
geographical position. Sustainable exports bring
obvious benefits to the national economy, such as
increasing sales volume, reducing internal market
risk, developing national and international com-
petitiveness, new product ideas, or a more effi-
cient production process.

Applied methods

The assessment of the entrepreneurial en-
vironment from the perspective of the exporting
entities is based on the quantitative and quali-
tative methodology, applied also in the macro-
economic quantification of the export. Synthesis,
historical and comparative methods have contri-
buted to the appreciation of institutional efforts
in export support, and tabular and graphical
methods have allowed the processes described in
the article to be visualized.

The information base used in the elabo-
ration of the present work is made up of reports
and publications of international development
and consultancy organizations (World Bank,
Gateway & Partners, PwC), and from local sour-
ces data from the National Bureau of Statistics,
Customs Service, ACED (the Agricultural Com-
petitiveness Project), MIEPO (Moldova Invest-
ment and Export Promotion Organization), the
normative framework in force.

Results and discussions

Policies and Institutions

Export promotion policies evolved with
the change in the legal and institutional fra-
mework, outlining a strategic vision in the late
1990s (table 1).

The Government’s decisions [3] on export
promotion and export promotion policies in the
early years of Moldova’s independence were still
referring to the Law on the Regulation of Import
and Export of Goods and Services adopted in
1990 by the Supreme Soviet of the Moldovan
Soviet Socialist Republic (RSM). Subsequently,
the export liberalization was attempted under the
Government Decision (1993), but this exercise
failed rapidly (1994), yet to approve the Govern-
ment Decision no. 13 of January 1994 on the
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esuat rapid (1994), ca tot atunci sa fie aprobata
Hotararea de Guvern nr. 13, din ianuarie 1994, cu
privire la reglementarea exportului si importului
in anul 1994, document care aduce in premiera
decizia de a institui Comisia guvernamentala
pentru reglementarea comertului exterior, inves-
titii straine, asistenta tehnica si ajutor umanitar,
scopul declarat fiind ,, stimularea activitatii eco-
nomice externe, perfectionarea mecanismului de
reglementare a exportului si importului” [3].

Abordarea activitatii de promovare a
exportului de marfuri, ca notiune separatd, s-a
petrecut abia Tn anul 1998 (prin Hotirarea de
Guvern nr. 1147), cand se instituie un Grup pro-
vizoriu de coordonare a promovarii exporturilor
Republicii Moldova, pe langd Ministerul Eco-
nomiei si Reformelor de atunci. Acest Grup de
coordonare, format din reprezentantii ministe-
relor de resort, urma sa analizeze informatii
despre piata internd si externa, s identifice par-
teneri pentru Tncheierea de contracte comerciale,
sd asigure o activitate de promovare a exportului
pe piata mondiala, sd informeze afacerile straine
despre potentialul Republicii Moldova in scopul
promovarii exportului s.a.

Ca urmare a acestui exercitiu, prin Hota-
rarea de Guvern nr. 105 din februarie 1999, are loc
crearea unei structuri nationale separate, respon-
sabile de promovarea exportului [3] — Organizatia
de Promovare a Exportului din Moldova, subor-
donatd Ministerului Economiei. Noua entitate
urma sa aibd atributii In promovarea si dezvoltarea
exportului, diversificarea pietelor de desfacere,
precum si atragerea investitiilor straine.

In aceeasi perioadi, se contureazi si ca-
drul normativ de promovare a exporturilor, prin
adoptarea, n iunie 1999, a primei Strategii
nationale de promovare a exportului de marfuri
din Republica Moldova pentru anii 1999-2001.
Tn nota de argumentare, Strategia recunoaste ca
Republica Moldova depinde decisiv de ,, ampla-
sarea §i eficienta relatiilor economice externe,
Strategia urma sa facd fatd unor astfel de pro-
bleme, ca: orientarea geografica unilaterala spre
anumite piete din CSI, competitivitatea redusa a
marfurilor autohtone pe pietele externe s.a.,
propundnd mésuri de redresare a situatiei, pre-
cum identificarea produselor cu perspectiva
pentru export, lichidarea obstacolelor in calea
exportului, eficientizarea activitatii structurilor
publice responsabile de promovarea exportului,
organizarea pregatirii cadrelor din institutiile
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regulation of export and import in 1994, docu-
ment that showed for the first time the decision to
establish the Governmental Commission for
regulation of foreign trade, foreign investments,
technical assistance and humanitarian aid, the
declared aim being “stimulation of the external
economic activity, the export and import regu-
lation mechanism” [3].

The approach to promoting the export of
goods, as a separate notion, did not take place
until 1998 (Government Decision No. 1147)
when a Provisional Export Promotion Coordina-
tion Group of the Republic of Moldova was set
up at the Ministry of Economy and Reforms. This
Coordinating Group, consists of representatives
of the relevant Ministries, was to analyse internal
and external market information, to identify
partners for the conclusion of commercial con-
tracts, to ensure export promotion activity on the
world market, to inform foreign affairs about the
potential of the Republic of Moldova in order to
promote the export, etc.

As a result of this exercise, through Go-
vernment Decision no. 105 of February 1999, the
creation of a separate national structure respon-
sible for export promotion [3] — Moldovan Export
Promotion Organization, subordinated to the
Ministry of Economy took place. The new entity
would have attributions in promoting and deve-
loping exports, diversifying outlets, and attracting
foreign investment.

At the same time, the normative frame-
work for export promotion is also shaped by the
adoption of the first National Export Promotion
Strategy of the Republic of Moldova for 1999-
2001 in June 1999. In the argumentation note, the
Strategy recognizes that the Republic of Moldova
is decisively dependent on the “location and
efficiency of external economic relations, the
possibilities to amplify its export” [3]. The stra-
tegy was to face such issues as: unilateral geo-
graphic orientation towards certain CIS markets,
reduced competitiveness of domestic goods on
foreign markets, etc., proposing measures to
redress the situation, such as identifying pro-
ducts with an export perspective, removing obs-
tacles in the direction of export, the efficiency of
the activity of the public structures responsible
for export promotion, the organization of staff
training in the respective institutions, the organi-
zation of the economic missions of the Republic
of Moldova, the financial assurance of the export,
the assurance of a stable offer of products on the
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respective, organizarea misiunilor economice ale
Republicii Moldova, asigurarea financiara a ex-
portului, asigurarea unei oferte stabile de pro-
duse pe piata externa, stimularea activitatilor de
reclama si publicitate comerciala externa etc.

Urmatoarea Strategic de promovare a
exportului (2002-2005) este, deja, una mai deta-
liata in actiunile ce urmau a fi intreprinse, foca-
lizdndu-se pe anumite sectoare/subsectoare prio-
ritare pentru export. Printre acestea, se numara
produsele agroalimentare, produse ale industriei
usoare, masini, echipamente, aparate. In acelasi
timp, noua Strategie de promovare a exporturilor
scoate in evidentd reperele politicii comerciale
externe — o inovatie a cadrului normativ de
atunci. Aceste repere se axeaza pe produse com-
petitive pentru piata externa, un mediu de afaceri
favorabil, atragerea investitiilor strdine si tehno-
logiilor avansate, determinarea cailor de acces
pe pietele externe de perspectivd, implicarea
statului Tn promovarea exportului si sustinerea
financiara a activitatilor promotionale.

Urmatorul exercitiu strategic s-a concen-
trat pe crearea unor conditii favorabile de atra-
gere a investitiilor in economia Republicii Mol-
dova si a asigurarii promovarii eficiente a expor-
turilor de marfuri si servicii autohtone. In acest
context, se hotdraste aprobarea Strategiei de
atragere a investitiilor si promovarea exporturi-
lor pentru anii 2006-2015 [3]. Documentul urma-
reste perfectionarea cadrului de politici in atrage-
rea investitiilor, promovarea investitiilor in infra-
structura, crearea parcurilor industriale, dezvol-
tarea exporturilor de marfuri si servicii prin dez-
voltarea regimurilor comerciale preferentiale, a
infrastructurii calitatii, promovarea exporturilor,
dar si consolidarea si dezvoltarea sectorului
exportului de servicii (in premierd, trecut ca
directie strategica). Noua Strategie nationald de
atragere a investitiilor si promovare a exporturi-
lor, pentru anii 2016-2020, recunoaste rolul-cheie
al investitiilor In dezvoltarea exporturilor si argu-
menteaza viziunea strategicd, in care industria
prelucratoare si serviciile orientate spre export
urmeaza sa constituie principalele sectoare-gazda
pentru noile investitii straine directe.

Cel mai probabil ca ralierea cadrului insti-
tutional la realitdtile comerciale externe a fost
mai latentd decat ajustarea normativa, dupa cum
Organizatia de Promovare a Exportului din
Moldova a activat aproape 15 ani fara revizuiri
substantiale. Abia, In 2014, se hotaraste crearea
Organizatiei de Atragere a Investitiilor si Pro-

foreign market, the stimulation of advertising
activities and external commercial advertising
and so on.

The next Export Promotion Strategy (2002-
2005) is already more detailed in the actions to
be undertaken, focusing on certain export prio-
rity sectors/subsectors. These include agri-food
products, light industry products, machinery,
equipment and appliances. At the same time, the
new export promotion strategy highlights the
strands of foreign trade policy — an innovation of
the normative framework since then. These mile-
stones focus on competitive products for the
foreign market, a favourable business environ-
ment, attracting foreign investments and advan-
ced technologies, determining access routes to
prospective foreign markets, state involvement in
export promotion, and financial support for
promotional activities.

The next strategic exercise focused on crea-
ting favourable conditions for attracting invest-
ments in Moldova’s economy and ensuring effi-
cient promotion of local goods and services.
Against this background, it is decided to approve
the Investment and Export Promotion Strategy
for 2006-2015 [3]. The document aims the
improvement of the policy framework to attract
investment, promote investment in infrastructure,
create industrial parks, develop exports of goods
and services through the development of pre-
ferential trade regimes, quality infrastructure,
export promotion, and the consolidation and
development of the export services (for the first
time passed as a strategic direction). The new
National Investment and Export Promotion Stra-
tegy for 2016-2020 recognizes the key role of
investment in export development and argues the
strategic vision in which manufacturing and
export-oriented services are to be the main host
sectors for new foreign direct investments.

It is most likely that the adjustment of the
institutional framework to external commercial
realities was more latent than the normative
adjustment, as the Moldovan Export Promotion
Organization has activated for almost 15 years
without substantial revisions. It is only in 2014
that the creation of the Moldova Investment and
Export Promotion Organization (MIEPO) is
decided by the transformation of the Export
Promotion Organization. The mission of the new
organization is synchronized with the evolution
of the national strategic framework, where the
export-investment link is a priority. Thus, MIEPO
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movare a Exportului din Moldova (MIEPO),
prin transformarea Organizatiei de Promovare a
Exportului. Misiunea noii organizatii este sin-
cronizata cu evolutia cadrului strategic national,
in care legdtura export-investitii este una priori-
tard. Astfel, MIEPO capatd misiunca [4] de a
sustine eforturile companiilor in vederea extin-
derii catre alte piete, diversificarea pietelor si
promovarea imaginii mércilor, sporirea competi-
tivitatii la nivel international, promovarea inves-
titiilor straine pe teritoriul tarii.

Dupa mai bine de 3 ani de activitate, in
contextul implementarii Strategiei de reformare
a administratiei publice, MIEPO urmeaza a fi
reorganizata prin fuziune cu Agentia Turismului
[5]. Organul nou-creat este Agentia de Investitii,
autoritate administrativa centrald din subordinea
Guvernului cu misiunea de a implementa politi-
cile statului Tn domeniile de promovare, atragere
si localizare a investitiilor, promovarea exportu-
lui si turismului, fortificarea diplomatiei econo-
mice si promovarea imaginii tarii.

has the mission [4] to support companies’ efforts
to expand to other markets, diversify markets and
promote brand image, enhance international com-
petitiveness, promote foreign investment across
the country.

After more than 3 years of activity, in the
context of implementing the Public Administra-
tion Reform Strategy, MIEPO is to be reorga-
nized by merging with the Tourism Agency [5].
The newly created body is the Investment Agency,
a central administrative authority subordinated to
the Government, with the task of implementing
state policies in the areas of promotion, attracting
and locating investments, promoting export and
tourism, strengthening economic diplomacy and
promoting the image of the country.

Tabelul 1/ Table 1

Evolutia cadrului normativ si institutional al politicilor de promovare
si dezvoltare a exportului Republicii Moldova/
Evolution of the normative and institutional framework of Moldova's
export promotion and development policies

An/ Cadrul normativ / An/ Cadrul institutional /
Year Normative framework Year Institutional framework
1 2 3 4
1990 |Legea cu privire la reglementarea importului si 1998 |Hotéarare de Guvern cu privire la
exportului de marfuri si servicii / Law on crearea Grupului de coordonare a
regulation of import and export of goods and activitatii de promovare a exportului
services de marfuri din Republica Moldova /
Government Decision on the Esta-
blishment of a Group for the Coor-
dination of Promotion of Goods
Exports in the Republic of Moldova
1993 |Hotarare de Guvern cu privire la liberalizarea 1999 |Hotéarare de Guvern cu privire la
exportului si importului de méarfuri in Republica crearea Organizatiei de Promovare a
Moldova / Government Decision on Exportului din Moldova / Govern-
Liberalization of Export and Import of Goods in ment Decision on the Establishment
the Republic of Moldova of Export Promotion Organization
of Moldova
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Continuarea tabelului 1/ Continuition table 1

1 2 3 4
1994 |Hotarare de Guvern cu privire la reglementarea | 2014 |Hotarare de Guvern cu privire la
exportului si importului in anul 1994 / Organizatia de Atragere a Investi-
Government Decision on export and import tiilor si Promovare a Exportului din
regulation in 1994 Moldova / Government Decision on
the Organization for the Attraction
of Investment and Export Promo-
tion of Moldova
1999 |Hotarare de Guvern cu privire la Strategia de 2018 |Hotarare de Guvern cu privire la
promovare a exportului de marfuri din Republica organizarea si functionarea Agentiei
Moldova pe anii 1999-2001 / Government Deci- de Investitii / Government Decision
sion on the Export Promotion Strategy of the on the Organization and Functio-
Republic of Moldova for 1999-2001 ning of the Investment Agency
2002 |Hotarare de Guvern cu privire la aprobarea
Strategiei de promovare a exportului pe anii
2002-2005 / Government Decision approving the
Export Promotion Strategy for 2002-2005
2006 |Hotarare de Guvern cu privire la aprobarea
si |Strategiei de atragere a investitiilor §i promovare
2016 |a exporturilor pentru anii 2006-2015 si Strategia
pentru anii 2016-2020/ Government Decision
approving the Investment and Export Promotion
Strategy for 2006-2015 and that for 2016-2020

Sursa: elaborat de autori in baza Registrului de Stat al actelor juridice ale Republicii Moldova/
Source: elaborated by author based on State Register of Legal Acts of the Republic of Moldova

Mediul antreprenorial

La baza evolutiilor cadrului normativ si
institutional, stau prioritatile politicilor privind
activitatea economicad externd, prioritati care
reflectd starea de lucruri a mediului antrepreno-
rial si, mai ales, a companiilor care exporta.
Conform datelor Serviciului Vamal al Republi-
cii Moldova [6], in anul 2016, au activat in tara
peste 1 900 de exportatori, sau in crestere cu
peste 19% fata de 2008. Totusi, ponderea expor-
tatorilor In numarul total de companii econo-
mic active ramane a fi foarte mic, de doar 3,7%.
Pentru comparatie, in Lituania, companiile ex-
portatoare ocupa circa 14-15% din numarul de
firme economic active, adica o pondere de 4 ori
mai mare [7].

Desi putem cataloga Republica Moldova
drept o tara economic deschisa (luand in consi-
derare acordul de liber schimb cu UE, acordurile
bilaterale cu statele membre CSI, acordul de

Entrepreneurship

At the basis of the legislative and institu-
tional framework developments are the priorities
of the policies regarding the external economic
activity, priorities that reflect the state of affairs
of the entrepreneurial environment and, espe-
cially, of the exporting companies. According to
the Customs Service of the Republic of Moldova
[6], more than 1 900 exporters were active in the
country in 2016 or more than 19% more than in
2008. However, the share of exporters in the total
number of economically active companies remains
small, only 3.7%. For comparison, in Lithuania
[7], exporting companies occupy about 14-15%
of the number of economically active companies,
at a 4 times higher share.

Although we can consider the Republic of
Moldova as an open economic country (taking
into consideration the free trade agreement with
the EU, the bilateral agreements with member
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comert liber cu Turcia etc.), ponderea foarte
mica a exportatorilor in numarul total de com-
panii constituie un semn de Tngrijorare, mai ales
stiind ca exportatorii sunt companii mai perfor-
mante decéat non-exportatorii.

Tn plus, conform datelor Serviciului Vamal
si ale Biroului National de Statistica [8], putem
deduce performanta companiilor exportatoare in
baza urmatoarelor constatari:

» desi ocupd o pondere de doar 3,7% din
numarul total de companii economic acti-
ve, exportatorii angajeazd mai mult de
14% din numarul de salariati pe economie;

»  exportatorii cumuleaza mai mult de 24%
din cifra de afaceri a tuturor companiilor
din tara;

» exportatorii genereazd mai mult de 29%
din profitul tuturor companiilor din tara.
Este evident — cu cat va creste numarul de

exportatori, cu atat se va mari si numarul com-
paniilor mai performante, in conditiile in care
doar 3,7% dintre companii (exportatori) gene-
reaza aproape 1/3 din profitul agentilor econo-
mici pe tard. Fiind expusi pietelor externe,
exportatorii sunt nevoiti sa se adapteze unor con-
ditii mai dure de concurentd, calitate si pozi-
tionare pe piata. Acest lucru reconsidera modelul
lor de business si transpune pe intern reguli mai
clare de joc si 0 mai buna performanta.

Aceste eforturi tin, nemijlocit, si de piata
de desfacere, pe care activeaza exportatorii. In
ultimul deceniu, exporturile moldovenesti au
suferit schimbari esentiale. Unele industrii (de
exemplu, vinificatia) au resimtit schimbari struc-
turale importante, stimulate de embargourile
Federatiei Ruse in 2006 si 2013-2014, acum
reprezentdnd un exemplu de bune practici in
stabilirea pozitiei competitive pe piata interna-
tionala. Valoric, exporturile de marfuri au tota-
lizat peste 2,4 mird USD 1n 2017, volum supe-
rior celui realizat in anul 2016 cu 18,6% [8].

Acordul de Liber Schimb RM-UE (2014) a
sustinut eforturile depuse de producétorii autohtoni
pentru patrunderea pe piata UE, astfel, incat
exporturile catre UE au crescut, in mod constant,
insumand mai bine de 1,5 mird USD sau 65,8%
din exporturile nationale in 2017, ceea ce consti-
tuie cu 19,9% mai mult fata de 2016. Tarile CSI au
fost prezente n exporturile Republicii Moldova cu
0 pondere de 19,1% (sau 462,9 min USD).
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states of CIS, free trade agreement with Turkey,
etc.), the very low share of exporters in the total
number of companies is a sign of concern, expor-
ters are more performing than non-exporters.

Moreover, according to the data of the Cus-
toms Service and the National Bureau of Statis-
tics [8], we can deduce the performance of the
exporting companies on the basis of the follo-
wing findings:

» although it accounts for only 3.7% of the
total number of economically active compa-
nies, exporters employ more than 14% of
the number of employees in the economy;

» exporters accumulate more than 24% of the
turnover of all companies in the country;

» exporters generate more than 29% of the
profits of all companies in the country.

It is obvious — the higher the number of
exporters, the higher the number of companies, as
only 3.7% of companies (exporters) generate al-
most 1/3 of the country’s economic profit. Being
exposed to foreign markets, exporters are forced
to adapt to tougher conditions of competition,
quality and market positioning. This reconsiders
their business model and transposes internally
clearer game rules and better performance.

These efforts are also directly linked to the
exporters’ market. Over the last decade, Moldo-
van exports have undergone major changes.
Some industries (such as winemaking) have
experienced significant structural changes, dri-
ven by Russian embargoes in 2006 and 2013-
2014, now being an example of good practice in
establishing a competitive position on the inter-
national market. In numbers, exports of goods
amounted to more than $ 2.4 billion in 2017, a
volume higher than that achieved in 2016 by
18.6% [8].

The Moldova-EU Free Trade Agreement
(2014) supported the efforts made by Moldovan
products to enter the EU market, so that exports
to the EU have steadily increased, amounting to
more than USD 1.5 billion or 65.8% of exports
national in 2017, which is 19.9% more than in
2016. The CIS countries were present in the
exports of Moldova with a weight of 19.1% (or
USD 462.9 million).



ECONOMIE FUNDAMENTALA SI APLICATIVA / FUNDAMENTAL AND APPLIED ECONOMICS

70

40

19,1

csl/cs

Rusia / Russia

65,8
1 ’
62 65,

UE / EU

Romania / Romania Alte tari / Other

countries

W 2015 #2016 112017
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Source: elaborated by the authors based on the data of the National Bureau of Statistics

Structura exporturilor denota ca, compara-
tiv cu anul 2016, s-au majorat substantial expor-
turile de legume si fructe (+46,1%), masini si apa-
rate electrice (+37,1%), seminte si fructe olea-
ginoase (+19,5%), imbricaminte si accesorii
(+14%), cereale si preparate pe bazd de cereale
(+15,2%), bauturi alcoolice si nealcoolice
(+15,6%), produse chimice organice (+29,6%) s.a.

Potential si performantdi

Originea si tendintele de majorare a expor-
tului unor anumite categorii de produse sau ser-
vicii au la baza un comportament complex al
jucatorilor pietei. Acest model comportamental
urmeaza sd fundamenteze cadrul de politici
aferente promovarii si dezvoltarii exportului. In
ajutorul acestei argumentari, vin analizele de
potential al exportului in baza datelor Centrului
de Comert International, cu sediul in Geneva,
Elvetia [9].

Analiza grupelor de produse moldovenesti
cu cele mai mari exporturi [8], Tn perioada 2008-
2016, aratd cd structura exportului nu a suferit
modificari calitative insemnate. Atat in 2008, cat
si in 2016, primele 5 pozitii de export au ramas,
practic, aceleasi, schimbandu-si doar locul.
Printre aceste pozitii, se enumera echipamentele
electrice, semintele si fructele oleaginoase, bau-
turile. Pe de altd parte, in 2016, spre deosebire

The structure of exports shows that exports
of wvegetables and fruits (+46.1%), electrical
machinery (+37.1%), seeds and oilseeds (+ 19.5%),
clothing and accessories (+14%), cereals and
cereal preparations (+15.2%), alcoholic and non-
alcoholic beverages (+15.6%), organic chemicals
(+ 29.6%) have increased greatly.

Potential and performance

The origin and trends of increasing the
export of certain categories of products or ser-
vices are based on complex behaviour of market
players. This behavioural pattern is supposed to
substantiate the policy framework for export
promotion and development. The export potential
analysis based on International Trade Centre
data, based in Geneva, Switzerland, [9] is suppor-
ted by this argumentation.

The survey of the most exported product
groups in the Republic of Moldova [8] during
the period 2008-2016 shows that the structure of
the export did not suffer significant qualitative
changes. Both in 2008 and 2016, the first five
export positions remained virtually the same,
changing only the place. These positions include
electrical equipment, oil seeds and fruits, beve-
rages. On the other hand, in 2016, as opposed to
the reference period, exports amounted to more
processed products — 7 groups of products in the
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de perioada de referinta, exportul a insumat mai
multe produse procesate — 7 grupe de produse
din top 10 categorii la export sunt produse pro-
cesate. Tabelul 2 scoate 1n evidentd performanta
exportului moldovenesc [9], inclusiv prin com-
pararea dinamicii ofertei de export cu tendintele
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mondiale ale cererii de produse.

top 10 export categories are processed products.
Table 2 highlights the performance of Moldovan
exports [9], including by comparing the dynamics
of the export offer with the global trends in
demand for products.

Tabelul 2 / Table 2

Performanta exportului moldovenesc cu produse de top, 2016/
Moldovan export performance with top products, 2016

Cresterea Cresterea Concentrarea
anuali a anuali a pietelor de import,
Export valorii importului piata >0,18 este
T Grup de produse / hort, exportate / mondial / una concentrata /
op min . .
Group of products USD Annual Annual import | Concentration of
increase in growth import markets,
exported value,| worldwide, market >0.18 is a
2012-2016, % / | 2012-2016, % | concentrated one
1 |Echipament electric si parti /
Electrical equipment and 252,9 +5 +1 0,78
parts of
2 Se_zmln;e oleaginoase / 202.7 116 P 0.2
Oilseeds
3 |Bauturi, inclusiv spirtoase /
Beverages, including spirits 175,0 -8 0 0,08
4 | Cereale/ Cereals 158,1 +33 -5 0,09
5 |Fructe si nuci / Fruits and 1558 6 +a 0,12
Nuts
6 |Haine si accesorii,
netricotate sau crosetate / 148 3 0 0 0,28
Clothes and accessories, not
knitted or crocheted
7 | Scaune auto, mobila si parti
[ Car chairs, furniture and 128,0 +5 +3 0,22
parts
8 |Haine si accesorii, tricotate
sau crosetate / _Clothes and 01.8 5 0 0,24
accessories, knitted or
crocheted
9 |Grasimi animale si vegetale
/ Animal and vegetable fats 54,2 - - 0.25
10 |Produse farmaceutice /
Pharmaceutical products 48,9 -16 +2 0,33
Performer cereale / fru_cte sinuci / bduturi / beverages
cereals fruits and nuts

Sursa: elaborat de autori in baza datelor Centrului de Comert International/
Source: elaborated by the author based on the data of the International Trade Centre
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Din 10 cele mai exportate grupe de pro-
duse moldovenesti, in anul 2016, doar 4 au avut
cresteri ale valorii exportate 1n ultimii 5 ani
(2012-2016). Cea mai mare crestere, in acest
sens, a fost inregistratd de cereale (+33%), urmat
de seminte oleaginoase. Pe de altd parte, trei
grupe de produse au avut o dinamicda a expor-
tului, care se sincronizeaza cu dinamica mon-
diald a importului, in crestere sau in scadere.
Echipamentele electrice si scaunele auto (care
reprezinta, de fapt, reexporturi) au aratat cresteri
in ultimii 5 ani pe fundalul cresterii cererii glo-
bale la asemenea produse, astfel, aceste grupuri
au devenit cele mai competitive si sustenabile
articole de export. Grasimile animale si vegetale
(care reprezintd exporturi) au inregistrat o dina-
mica negativa, urmand trendul global de import.

Potentialul nevalorificat al grupelor expor-
tate releva ca fructele si nucile au cea mai favo-
rabild conjunctura a pietelor externe (+4% cres-
tere), dar inregistreazd o dinamicd negativd a
exportului (-6%) in ultimii 5 ani de referinta. In
aceste conditii, bauturile si cerealele opereaza
exporturi pe piete mult mai putin saturate decat,
de exemplu, produsele axate pe reexporturi —
echipamentele electrice, hainele (textilele) sau
mobila auto. Este clar cd modelul de reexport
este puternic corelat cu pietele foarte concentrate
sau saturate [10], iar patrunderea pe aceste piete
doar cu produse autohtone este deosebit de
complicatd momentan. Totodata, cele mai com-
petitive grupe de produse, situate in top si avand
exporturi pe pietele concentrate, sunt uleiul de
floarea-soarelui si soia (categoria grasimi ani-
male si vegetale) si produsele farmaceutice.

Deciziile de politici economice indica apre-
cierea reexportului ca o solutie investitionala efi-
cientd atunci, cand urmeaza sa ne concentram pe
pietele mature si saturate pe care nu le putem
aborda in prezent la aceeasi scarda de sine sta-
tator. In plus, pentru asemenea produse ca texti-
lele, reexportul este o solutie de crestere a capa-
citatii financiare a agentului economic si implica
0 dezvoltare a propriului buget de marketing,
ceea ce ii ofera o perspectiva de penetrare, cu
brandul propriu, a pietelor din regiune.

Cat priveste restul produselor, inclusiv cele
care nu se regasesc in topul categoriilor exportate,
ele urmeaza sa obtina suport in ajustarea ofertei la
cererea pietelor saturate, dar si emergente. Este
indicat de a accentua eforturile de sustinere a
grupelor de produse, care, in pofida unei cereri
globale n crestere, au inregistrat diminuari ale

Out of the 10 most exported groups of
Moldovan products in 2016, only 4 had increases
in value exported during the last 5 years (2012-
2016). The highest increase was recorded in
cereals (+33%), followed by oilseeds. On the
other hand, 3 product groups had an export
dynamics that synchronized with the world im-
port dynamics, increasing or decreasing. Electric
equipment and car seats (which are actually re-
exports) have shown increases over the last 5
years against the backdrop of rising global
demand for such products, making these groups
the most competitive and sustainable export
items. Animal and vegetal fats (representing
exports) recorded a negative dynamics, following
the global import trend.

The untapped potential of exported groups
shows that fruit and nuts have the most favou-
rable external market mix (+4% increase), but
have a negative export dynamics (-6%) in the last
5 years of reference. Under these circumstances,
beverages and cereals operate on far less satu-
rated markets than, for example, re-export pro-
ducts — electrical equipment, clothing (textiles)
or automotive furniture. It is clear that the re-
export model is strongly correlated with highly
concentrated or saturated markets [10], and the
penetration of these markets with domestic
products is particularly complex at the moment.
At the same time, the most competitive product
groups, top and export markets, are sunflower
and soybean oil (animal and vegetable fats) and
pharmaceuticals.

Policy decisions indicate appreciation of re-
export as an efficient investment solution when
we are going to focus on mature and saturated
markets that we cannot currently tackle on the
same scale. Moreover, for products such as tex-
tiles, re-export is a solution to increase the finan-
cial capacity of the economic agent and involves
a development of its own marketing budget,
which gives it a penetration perspective with its
own brand of markets in the region.

As for the rest of the products, including
those that are not in the top of the exported cate-
gories, they will get support in adjusting supply
at the demand of both saturated and emer-
ging markets. It is advisable to step up efforts to
support product groups which, in the face of a
growing global demand, have experienced decli-
nes in exports, thus losing the advantage of a
sustainable positioning on the international
market.
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exportului, pierzand astfel avantajul unei pozitio-
nari durabile pe piata internationala.

Canalizarea eforturilor de promovare si
dezvoltare a exporturilor poate fi argumentata si
prin aprecierea rezervelor de crestere a potentia-
lului de export nevalorificat [9]. Tn focalizarea pe
cele mai apropiate piete (Europa si Asia
Centrald), datele indica ca semintele de floarea-
soarelui au un potential de export nevalorificat de
82% (avantajul produsului — stabilitatea preturi-
lor), uleiul de floarea-soarelui are un potential
nevalorificat de 54% (avantajul produsului —
nivelul tehnologic), vinurile au o rezerva a poten-
tialului de export de 55% (avantajul produsului —
nivelul tehnologic si stabilitatea preturilor),

The channelling of export promotion and
development efforts can also be justified by
appreciating reserves to increase untapped export
potential [9]. Focusing on the nearest markets
(Europe and Central Asia), data indicate that
sunflower seeds have an untapped export poten-
tial of 82% (product benefit — price stability),
sunflower oil has an untapped potential of 54%
(product benefit — technological level), wines
have a spare potential export potential of 55%
(product advantage — technological level and
price stability), carpets — 46% potential reserve,
86% — carcasses of bovines, 51% — parts of car
seats (product advantage — technological level,
price stability and SME prominence).

covoarele — rezerva de potential de 46%, carca-
sele de bovine — 86%, partile din scaunele auto —
51% (avantajul produsului — nivelul tehnologic,
stabilitatea preturilor si proeminenta IMM-urilor).

Totodata, diversificarea sectoriala a produ-
selor [9] arata relevant modul in care au evoluat
exporturile ca urmare a proceselor interne de
dezvoltare a politicii si pietei. Schimbarea pon-
derii exportului primelor 3 grupe de produse n
cadrul sectorului denota un anumit grad de diver-
sificare — cu cét aceasta pondere este mai mare,
cu atat diversificarea este mai mica si dimpotriva.
Astfel, in perioada 2012-2016, printre sectoarele
care au nregistrat o diversificare a produselor
pentru export, s-au regasit alimentele procesate
(liderul de sector — vinul), textilele (haine pentru
dame), produsele chimice (medicamente), pro-
dusele din lemn si produsele din piele.

Aplicand aceeasi metodologie destinatiilor
geografice, observam o diversificare in crestere
a tarilor-tintd pentru export, in special, in cazul
produselor alimentare proaspete — In top 3
destinatii, 2 state sunt din UE (Roménia, Marea
Britanie), echipamentelor electronice (toate 3
sunt state UE), alimentelor procesate (o tara UE
— Romania), textilelor (o tara UE — Romania),
produselor chimice (o tara UE — Polonia) si
produselor din lemn (Italia i Romania). Aceasta
performantd este interesantd mai ales prin pris-
ma faptului ca sectoarele care si-au diversificat
geografia exportului sunt, in general, sectoare de
top in exporturi; si mai important este faptul ca
sectoarele care au Tnregistrat cea mai mare
crestere valorica a exportului, in ultimii 5 ani
(2012-2016), sunt domenii orientate aproape in
intregime spre piata UE.

Nivelul de interventie si impact

Sporirea capacitatilor de export ale sectoa-
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At the same time, the sectorial diversifica-
tion of products [9] shows how exports evolved
as a result of domestic policy and market pro-
cesses. Changing the share of exports of the first
three groups of products within the sector shows
a certain degree of diversification — the higher the
percentage, the more variation is, and vice versa.
Thus, during 2012-2016, among the sectors that
have diversified export products were processed
foods (the sector leader — wine), textiles (ladies’
clothing), chemicals (medicines), wood products
and leather products.

Applying the same methodology to geo-
graphical destinations, we see a growing diversi-
fication of export target countries, especially in
the case of fresh food — in the top 3 destinations,
2 states are from the EU. (Romania, Great Bri-
tain), electronic equipment (all 3 are EU count-
ries), processed foods (one EU country — Roma-
nia), textiles (one EU country — Romania), chemi-
cal products (one EU country — Poland) and
wood products (ltaly and Romania). This per-
formance is particularly interesting in view of the
fact that sectors that have diversified their export
geography are generally top sectors in exports;
and more importantly, the sectors with the hig-
hest export value growth in the last 5 years
(2012-2016) are areas almost entirely oriented
towards the EU market.

The level of intervention and impact

Increasing the export capacities of the
national economy sectors is a theme addressed
both by state institutions and by development
partner assistance programs. The World Bank-
funded Improvement of Competitiveness Project
[11] or the Agricultural Performance in Moldova
Project [12] are two current actions that encou-
rage export promotion and development by
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relor economiei nationale este o tematica abordata
atat de institutiile de stat, cat si de programele de
asistentd ale partenerilor de dezvoltare. Proiectul
Mondiald [11] sau Proiectul Agricultura Perfor-
manté in Moldova [12] sunt doud actiuni curente,
care incurajeazd promovarea si dezvoltarea
exportului prin cofinantarea programelor de
branding, marketing, vizite de afaceri etc. Un alt
proiect, precursor al celor doud, este Proiectul
Competitivitatea Agricold (ACED), care, in
perioada 2011-2016, a sustinut competitivitatea
agricultorilor si accesul la pietele de desfacere.
Procesarea datelor proiectului ACED [13]
a scos in evidentd o corelatie interesantd dintre
eforturile de internationalizare a afacerilor si
impactul obtinut. Astfel, de exemplu, pe esan-
tionul ACED de 117 companii, seminarele de
instruire au avut un impact puternic asupra
internationalizarii agentilor economici — 78 de
entitati au realizat exporturi ca urmare a acestor
actiuni. La randul sau, suportul tehnic a generat
mai putin export, Insda, per total, a avut un
impact pozitiv, dupd cum 49 de entitati au deter-
minat exporturi, ca urmare a acestui suport. In
fine, expozitiile si instruirile cu privire la piatd au
prilejuit si ele actiuni de export (37 si 24 respectiv),
urmate de: asistentd in conexiuni ,,exportator-
importator” (14 tranzactii de export), suport
pentru \,lant frigorific” (9), consultare agroteh-
nica (4), vizite ale importatorilor in tard (3).
Totodata, anume companiile exportatoare
sunt acele entitdti, care amplifica eforturile de
dezvoltare a exportului, fiind beneficiarii directi
ai acestor actiuni. Practica internationald a con-
sultantei in dezvoltarea exportului [14] releva ca
companiile competitive la export au de analizat
o serie de etape, atunci cand hotarasc sa abor-
deze internationalizarea afacerii. Strategia de
export este fundamentul viziunii acestor entitati,
din care reiese un studiu de piata, care prospec-
teaza geografia potentiala si produsele de export.
Urmeaza selectarea partenerilor potentiali pe
canale de distributie in tara (tarile) selectata, cu
care compania urmeaza sa petreaca intdlnirile de
afaceri (B2B matchmaking), care s-au dovedit a
fi un instrument foarte util si eficient in dezvol-
tarea exporturilor. Comparativ cu expozitiile, care
au o ratd de succes de doar 10-15% (stabilirea
colaborarilor, contractarile etc.), B2B este un
format, care are o rata de succes intre 50-80% [14].
In final, ca proceduri, exportatorii vor trebui si
abordeze aspectele legale, financiare si vamale.

co-financing branding, marketing, business visits,
etc. Another project, the predecessor of the
two, is the Agricultural Competitiveness Project
(ACED), which in the period 2011-2016 suppor-
ted the competitiveness of farmers and the access
to the markets.

The processing of ACED data [13] has
highlighted an interesting correlation between
business internationalization efforts and the
impact. For example, on the ACED sample of
117 companies, training seminars have had a
strong impact on the internationalization of
businesses — 78 entities generated exports as a
result of these actions. In turn, fechnical support
generated less export, but overall it had a very
good impact as 49 entities generated exports as a
result of this support. Finally, expositions and
market-based training also generated export
actions (37 and 24 respectively), followed by:
assistance in ‘“exporter-importer” connections
(14 export transactions), support for “refrigera-
ted chain” (9), agro-technical consultation (4),
visits of importers in the country (3).

At the same time, exporting companies are
those entities that amplify export development
efforts, being the direct beneficiaries of these
actions. The international practice of export deve-
lopment consultancy [14] shows that competitive
export companies have considered a number of
stages when deciding to address the internatio-
nalization of their business. The Export Strategy
is the foundation of the vision of these entities,
which shows a market study exploring potential
geography and export products. Following is the
selection of potential channel partners in the
selected country (s) with which the company is
going to spend business meetings (B2B matchma-
king), which has proven to be a very useful and
effective tool for developing exports. Compared
to exhibitions, which have a success rate of only
10-15% (establishing collaborations, contracts,
etc.); B2B is a format that has a success rate of
50-80% [14]. Finally, as a procedure, exporters
will have to deal with legal, financial and cus-
toms issues.

Conclusions

The regulatory and institutional framework
is synchronized through the *“export-investment”
approach, both at Strategy and Institutional level,
through the creation of a new entity — the Natio-
nal Investment Agency. At the same time, des-
pite the fact that exporters are more performing
than non-exporters, their share in the total
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Concluzii

Cadrul normativ si institutional se sincro-
nizeaza prin abordarea ,,exporturi-investitii”, atat
la nivel de strategie, cat si la nivel institutional,
prin crearea unei noi entitati — Agentia Nationala
de Investitii. Totodata, in ciuda faptului ca
exportatorii sunt companii mult mai performante
decat non-exportatorii, ponderea lor in numarul
total de companii economic active continud sa
fie foarte mica.

In ultimul deceniu, exporturile moldovenesti
au suferit schimbari esentiale. Unele industrii (de
exemplu, vinificatia) au resimtit schimbari struc-
turale importante, stimulate de embargourile
Federatiei Ruse, acum reprezentind un exemplu de
bune practici in stabilirea pozitiei pe piata
internationald. Valoric, exporturile de marfuri au
totalizat peste 2,4 mird USD in 2017, volum
superior celui realizat in anul 2016 cu 18,6%.
Exporturile catre UE au crescut, in mod constant,
fnsumand mai bine de 1,5 mird USD sau 65,8%
din exporturile nationale in 2017, ceea ce este cu
19,9% mai mult fata de 2016.

Potentialul nevalorificat al grupelor ex-
portate relevd ca fructele si nucile au cea mai
favorabila conjuncturd a pietelor externe (+4%
crestere), dar inregistreaza o dinamicd negativa a
exportului (-6%) in ultimii 5 ani de referinta. in
aceste conditii, bauturile si cerealele opereaza
exporturi pe piete mult mai putin saturate decat,
de exemplu, produsele axate pe reexporturi —
echipamentele electrice, hainele (textilele) sau
mobila auto. Sectoarele care au Tnregistrat cea
mai mare crestere valoricd a exportului, in
ultimii 5 ani (2012-2016), sunt domenii orientate
aproape 1n intregime spre piata UE.

Este evident ca, pentru pietele mature si
bogate (precum UE), imaginea tarii exportatoare
conteaza si acest lucru constituie o bariera invo-
catd de exportatorii locali [14], astfel ca rea-
lizarea relatiilor comerciale ar trebui sd por-
neasca de la intelegerea importantei formatului
de negociere si colaborare. Politicile de dezvol-
tare a exportului urmeaza sa ia in considerare
prevederile normative si cadrul institutional
actual, atunci cand formuleaza directiile stra-
tegice de actiune. Pe de o parte, prezintd impor-
tantd actiunile de apreciere si stabilire a geo-
grafiei si produselor de export, iar pe de alta
parte, este decisivd implicarea politicilor, care
canalizeaza eforturile spre cele mai eficiente
instrumente in dezvoltare a parteneriatelor, cum
ar: fi B2B matchmaking, strategiile de export,
seminarele de instruire, portalul informational
pentru exportatori.
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number of economically active companies conti-
nues to be very low.

Over the last decade, Moldovan exports
have undergone major changes. Some indus-
tries (for example, winemaking) have experien-
ced significant structural changes, driven by
Russian embargoes, now being an example of
good practice in establishing their position on
the international market. In numbers, exports
of goods totalled over USD 2.4 billion in 2017, a
volume higher than that achieved in 2016 by
18.6%. Exports to the EU have steadily increa-
sed, amounting to more than USD 1.5 billion or
65.8% of national exports in 2017, which is
19.9% more than in 2016.

The untapped potential of exported groups
shows that fruit and nuts have the most
favourable external market mix (+4% increase),
but have a negative export dynamics (-6%) in the
last 5 years of reference. Under these circumstan-
ces, beverages and cereals operate on far less
saturated markets than, for example, re-export
products — electrical equipment, clothing (texti-
les) or automotive furniture. The sectors with the
highest export value growth in the last 5 years
(2012-2016) are almost entirely oriented towards
the EU market.

It is clear that for mature and wealthy mar-
kets (such as the EU), the image of the exporting
country counts and this is a barrier invoked
by local exporters [14], so building trade rela-
tions should start from understanding the impor-
tance of the negotiation and collaboration format.
Export development policies are to take into
account the current regulatory and institutional
framework when formulating strategic action
directions. On the one hand, there are important
actions to assess and establish geography and
export products and, on the other hand, it is
crucial to involve policies that channel efforts
towards the most effective tools in develop-
ping partnerships such as B2B matchmaking,
export, training seminars, information portal
for exporters.
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OBIECTIVELE FINANCIARE
ALE INTREPRINDERII
SI CORELAREA LOR CU
MANAGEMENTUL FINANCIAR
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Evolutia obiectivelor financiare isi are o
cale lunga, inca de la inceputul sec. XX. Trecand
prin mai multe etape semnificative, in prezent,
obiectivul financiar fundamental este considerat
gestiunea valorii intreprinderii. Dar realizarea
acestui obiectiv financiar fundamental, precum si
derivatele acestuia, este, practic, imposibilda in
cadrul unei intreprinderi fara o implicare activa
a managementului si, in special, al managemen-
tului financiar. In prezent, este cunoscut faptul cd
managementul financiar este cel mai important
factor de eficientizare a economiei §i intreprin-
derilor acesteia. Indiferent de marimea si forma
de proprietate a intreprinderii, managementul
financiar isi asumd, in cea mai mare parte, rds-
punderea pentru politica financiara adoptata la
nivel microeconomic, care urmeaza sd se aplice
in vederea atingerii obiectivelor urmarite de
proprietarii  si/sau administratorii resurselor
financiare.

Cuvinte-cheie: obiective financiare, maxi-
mizarea profiturilor, valoare de piata, gestiune
a valorii intreprinderii, management financiar.

JEL: G30, G39.

Introducere

Activitatea societatii omenesti se caracteri-
zeaza prin diverse procese creatoare (fabricarea
unui bun, culegerea unei informatii, efectuarea
unui serviciu, crearea unei opere de arta sau stiin-
tifice etc.) si fluxuri de transfer, exprimand, in
general, dorinta fiecarui participant de a-si satis-
face nevoile de consum, de a-si asigura si imbu-
natati existenta. De aceea, n procesul de transfor-
mare §i adaptare a mecanismelor si structurilor
economice la cerintele economiei de piata, Intre-
prinderile sunt obligate sd-si propund obiective
bine fundamentate si sd insuseasca noi metode,
noi forme de organizare si conducere, in masura
sd asigure nu numai continuitatea activitatii, dar,
in special, si revigorarea acesteia in conditiile
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The evolution of financial goals has a long
way from the early 20th century. Passing through
several significant steps, currently the fundamen-
tal financial objective is considered to be the
management of enterprise’s value. But achieving
this fundamental objective, as well as its deri-
vatives, is almost impossible within an enterprise
without active involvement of management and
financial management in particular. It is well-
known the fact that financial management is the
most important factor of efficiency of economy
and enterprises operating within it. Regardless of
the size and form of the enterprise, financial
management assumes, for the most part, response-
bility for financial policy adopted at the micro-
economic level, to be applied in order to achieve
the objectives pursued by the owners and/or
managers of financial resources.

Key words: financial goals, maximizing
profits, market value, enterprise value manage-
ment, financial management, etc.

JEL: G30, G39.

Introduction

The activity of the human society is charac-
terized by various creative processes (production
of a good, the collection of information, perform a
service, creating a work of art or scientific, etc.)
and transfer flows, expressing generally the desire
of each participant to meet consumer needs, to
ensure and improve your existence. Therefore, in
the process of transformation and adaptation of
economic mechanisms and structures to the
demands of the market economy, enterprises are
required to propose objectives well-grounded and
acquire new techniques, new forms of organiza-
tion and management, able to ensure not only the
continuity of the activity, but in particular, revi-
ving it in the conditions of environmental comple-
xity and amplifying the economic dynamism.
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amplificarii complexitatii si dinamismului mediu-
lui economic.

Astfel, orice Tntreprindere, prin activitatea
pe care 0 desfasoard, urmareste realizarea anumi-
tor obiective, care reprezinta caracterizari cantita-
tive si/sau calitative ale scopurilor propuse. nsa,
in procesul de dezvoltare a fintreprinderii este
necesara elaborarea unei strategii financiare ce
implica identificarea principalului obiectiv finan-
ciar si specificarea scopurilor de baza, care tre-
buie sa fie formulate pe scurt, iIn mod clar si re-
flectate in indicatori specifici. Asa, deci, obiecti-
vele financiare reprezinta rezultatele asteptate ale
deciziilor strategice adoptate anterior, ce au con-
dus Tntreprinderea Tn mediul economico-financiar
asteptat, intr-o relatie stabilitd cu cumparatorii si
furnizorii, tindnd cont de angajamentele si rela-
tille organizationale existente. Deciziile ante-
rioare afecteaza parametrii economici ai operatii-
lor, in prezent, si predetermind rezultatele finan-
ciare pe termen scurt si lung.

Metode aplicate

Pentru realizarea datelor prezentate in acest
articol, autorul a recurs la investigarea surselor
teoretice, utilizdnd diverse metode de cercetare,
precum: metoda de analiza si sinteza a literaturii
in domeniul cercetat, metoda comparativa, induc-
tia si deductia logicd, abstractia stiintifica etc.
Metodele aplicate au permis o analizd mai pro-
funda a evolutiei obiectivelor financiare si a
implicatiei managementului financiar asupra
realizérii lor.

Rezultate si discutii

In urma studiilor realizate, putem mentiona
ca evolutia cercetarilor asupra obiectivelor finan-
ciare ale intreprinderii isi are Inceputul inca la
inceputul secolului XX si continud in prezent.
La inceput, se considera ca obiectiv financiar
al intreprinderii maximizarea profiturilor, adeptii
carora erau Augustin A.Cournot, Profesorul
Gheorghe Bistriceanu de la ASE Bucuresti, care,
in Lexiconul de finante-credit, contabilitate si
informatica, aratd ci ,,beneficiul constituie rezul-
tatul financiar pozitiv al unei activitati productive
si, respectiv, este principalul indicator calitativ,
care exprimd eficienta activitatii productive” [2,
p.211]. Acestia sunt adeptii teoriei unicriteriale.

Adeptii teoriilor multicriteriale, prin care
se are in vedere urmarirea unui complex de
obiective financiare ale intreprinderii §i, anume,
optimizarea relatiilor dintre participantii la con-
ducerea si activitatea ei sunt majoritatea cerce-
tatorilor, dupd cum urmeaza:

Thus, any enterprise pursues certain objec-
tives that mean quantitative characterizations and/
or qualitative goals of the enterprise, through the
work which it carries. But in the process of deve-
lopment of the enterprise, it is necessary to
develop financial strategies involving identifica-
tion of principal financial target and specify its
basic goals, which must be formulated in a clear
and reflected in specific indicators. Therefore, the
financial objectives represent the expected results
of the strategic decisions adopted previously, that
led the company to the expected financial envi-
ronment, in a determined relationship with buyers
and suppliers, taking into account existing arran-
gements and organizational relations. Earlier
decisions affect the economic parameters; current
operations predetermine the results on short and
long term.

Methods applied

In order to achieve the data presented in
this article, the author has decided to investigate
the theoretical sources using various research
methods: method of analysis and synthesis of the
literature in the field, comparative method, induc-
tion and logic deduction, scientific abstraction,
etc. Applied methods have enabled a deeper
analysis of the evolution of financial goals and
financial management implication on their
achievement.

Results and discussion

As a result of the carried out investigations,
we can mention that the evolution of enterprise’s
financial objectives research has its beginning
in the early 20th century and continues today.
At first it is believed that the enterprise’s finan-
cial objective maximizing profits, whom follo-
wers were Augustin A. Cournot (1938), Profes-
sor Gheorghe Bistriceanu from the Bucharest
University of Economic Studies, that in the lexi-
con of finance-credit, accounting and computer
science, show that the “benefits of the positive
financial result constitutes a productive active-
ties and is the main qualitative indicator that
expresses the efficiency of productive activity”
[2, p.211]. They are adherents of the uni-crite-
rial theory.

Adepts of multi-criterial theories, conside-
ring pursuing enterprise’s financial objectives and
namely the optimization of relations between par-
ticipants in the leadership and the work, are most
researchers, as follows:

¢ Neoclassical economic theory and fi-
nancial theory, the adherents of which identified
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e Teoria economica neoclasica si teoria
financiara, adeptii careia au identificat ca obiec-
tiv financiar major maximizarea valorii intreprin-
derii sau maximizarea averii proprietarilor. n
forma sa initiala, acest obiectiv era exprimat sub
forma maximizarii profiturilor. Printre sustina-
torii acestei conceptii, dupa 1. Popa, 1i mentionam
pe Milton Friedman, Friedrick Hayek [10, p.82].

Totodata, in afara de obiectivul maximi-
zarii profitului, conform afirmatiilor lor, intre-
prinderile mai urmaresc si alte obiective finan-
ciare specifice, cum ar fi: maximizarea venitului
pentru capitalul investit, stabilitatea pe termen
lung, cresterea profiturilor si/sau activelor, satis-
factia tuturor celor implicati intr-o intreprindere.

e Teoriile manageriale (directoriale)
privesc intreprinderea ca pe un grup de indivizi
cu obiective specifice. Managerii incearca sa
realizeze o utilitate maxima, alta decat profitul. In
felul urmator, la acestea se refera:

— Modelul maximizarii cifrei de afaceri, pro-
pus de W. Baumol [1];

— Modelul utilitatii manageriale, dezvoltat
de O. Williamson si S. Winter [7];

— E.T.Penrose (Theory of the growth of
the firm, 1959) [9], obiectivul financiar
il constituie rata profitului satisfica-
toare, menitd sd permitd conducitorilor sa
pastreze controlul financiar al intreprin-
derii;

— Modelul cresterii, dezvoltat de R. Marris,
care presupune cd obiectivul principal al
intreprinderii este cresterea acesteia [8].

e Teoriile comportamentale, au ca pre-
misd abandonarea ideii de maximizare, ele rezu-
mandu-se la atingerea unui prag minim al unei
functii. Managerii nu incearcé sa maximizeze una
din variabilele componente, Tn schimb, sunt moti-
vati de anumite obiective alternative. Aceste teo-
rii se bazeaza pe o lucrare a economistului-cerce-
tator H.A. Simion. Modelul lui Simion a fost
completat de modelul lui R. Cyert si J. March [4],
in cadrul caruia se pune accentul pe rezultatul
negocierilor dintre participantii la viata intreprin-
derii (manageri, actionari, angajati, stat si credi-
tori), fiecare urmarindu-si propriile obiective.

Tn procesul de negociere, se pun in discutie
urmatorii indicatori: productia, stocajul, vanza-
rile, segmentul de piata cucerit, profitul.

e Teoriile semnalului si de agent (agen-
cy theory) pornesc de la intentia de a armoniza
interesele dintre diferitele categorii de partici-
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the major financial objective, the maximization of
enterprise value or maximization of owners’
property. In its original form, this goal was ex-
pressed in the form of maximizing profits. Among
the proponents of this concept, after I. Popa, can
be mentioned Milton Friedman, Friedrick Hayek
[10, p.82].

At the same time, besides the objective of
maximizing profits, according to their statements,
they may pursue other specific financial goals, such
as: maximizing income for invested capital, long-
term stability, growth profits and/or assets, the
satisfaction of all those involved in an enterprise.

e Managerial theories (chairs) relating to
the enterprise as a group of individuals with spe-
cific objectives. The Managers try to achieve maxi-
mum utility other than profits. As they relate to:

— Model of maximizing revenue, proposed by
W. Baulmol [1];

— Model of management utility, developed by
O. Williamson and S. Winter [7];

— E. T. Penrose (Theory of the growth of the
firm, 1959) [9], the financial objective is the
profit rate satisfactory, allowing leaders to
keep financial control of the enterprise;

— Growth model, developed by R. Marris,
which assumes that the primary objective of
the enterprise is its growth [8].

e Behavioural theories have as a prere-
quisite abandoning the idea of maximization, by
focusing on the attainment of a minimum thre-
shold of a function. Managers are not trying to
maximize one of the component variables instead
are motivated by specific objectives. These theo-
ries are based on the work of economist-resear-
cher H.A. Simion. His model was completed by
R. Cyert and J. G. March model [4], in which the
focus is on the result of negotiations between the
participants (managers, employees, shareholders,
and lenders), each pursuing their own objectives.

In the negotiating process, the following
indicators are discussed: production, stocking,
sales, conquered market share and profit.

e Theories of signal and agent (agency
theory), start from the intention to harmonize the
interests of the different categories of participants
in the life of the enterprise: the shareholders,
managers, lenders, employees. The objectives of
each class participants are very different, if they
are exaggerated. Signal theory aims at “optimizing
communication between participants in the life of
the enterprise’.
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panti la viata intreprinderii: actionari, manageri,
creditori, salariati. Obiectivele urmarite de fie-
care clasa de participanti sunt foarte variate, daca
sunt exagerate. Teoria semnalului are ca obiectiv
n~optimizarea comunicarii dintre participantii la
viata intreprinderii”.

e Teoria de agent/de mandat, aceasta
relatie reprezintd un contract prin care una sau
mai multe persoane (denumite principale) anga-
jeaza o alta persoana (denumitd agent/mandatar)
pentru prestarea unor servicii, prin delegarea
de autoritate si transferul puterii de decizie, citre
acel agent-mandatar. Deci, aceasta stare de
liniste, adusd de catre manageri investitorului,
induce spre axioma cé totul este normal, ca totul
functioneazd armonios, cd iIntreaga intreprindere
actioneazd pentru maximizarea averii actiona-
rilor. Specialistii americani de prestigiu, precum
R.M. Cyert si J.G. March [4], O.E. Wiliamson
[14] sau Michael Jensen si William Meckling
[6], au reamintit lumii finantelor ca aceasta armo-
nie nu poate fi vizibild decat pentru un investitor
»miop”, sau in cel mai fericit caz de un idea-
lism excesiv.

Teoriile manageriale si comportamentale
despre intreprindere sunt sustinute si de econo-
mistii contemporani. Autorii lucrdrii ,,Finante
manageriale”, Paul Halpern, J. Fred Weston,
Eugene F. Brigham, sustin ca deciziile financiare
optime sunt absolut vitale pentru supravietuirea si
succesul intreprinderii. Ele nu sunt adoptate de
dragul de a lua decizii, ci, mai degraba, in urma
considerarii unor obiective. ,,Vom pleca mereu de
la ideea ca principalul obiectiv al echipei mana-
geriale este acela al maximizdrii averii inves-
titorilor de capital”, sustin autorii [5, p.8]. De
asemenea, adept al acestei idei este si Profesorul
universitar roman lon Stancu, pledand pentru
maximizarea averii actionarilor, ca obiectiv
major al Intreprinderii, el isi prezintd opinia
in lucrarea ,,Finante. Piete financiare si gestiunea
portofoliului. Investitii reale si finantarea lor.
Analiza §i gestiunea financiara a intreprinderii”
[12, p.23].

Astfel, obiectivului financiar de a maxi-
miza valoarea de piatd a intreprinderii 1 S-a
acordat prioritate de dezvoltare Th UE, SUA,
Japonia, Rusia, Romania si in Republica Mol-
dova. Dintre cei mai cunoscuti cercetatori, 1i
putem mentiona pe: Paul Halpern, J. Fred Wes-
ton, Eugene F. Brigham, D. Han, P. Howarth,
B. Becker, M. Hyuzlid, S.V. Valdaitev, V.V.
Kovalev, V.V. Ivanov, V.A. Leapin, |. Stancu,

e Theory of agent/ principle mandate,
this relationship constitutes a contract by which
one or more persons (caled) engages another
person (called an agent/representative) for the
provision of services, through the delegation of
authority and power transfer by that decision, the
trustee agent. So this silence brought investor
managers, induce towards the axiom that every-
thing is normal, everything is function well-balan-
ced, so that the whole enterprise works towards
maximizing the wealth of shareholders. Presti-
gious American specialists such as R.M. Cyert
and J. G. March [4], O.E. Wiliamson [14] or
Michael Jensen and the late William Meckling
[6], reminded to financial world that this harmony
cannot be visible for an investor “short-sighted”,
or in the best case an excessive idealism.

The managerial and behavioural theories
about the enterprise are supported by contem-
porary economists. The authors of “Managerial
Finance”, Paul Halpern, J. Fred Weston, Eugene
F. Brigham, argue that optimal financial decisions
are absolutely vital to the survival and success of
the enterprise. They are not just taken to make
decisions, but rather to consider some objectives.
“We always start from the idea that the main
objective of the management team is to maximize
the investors’ capital wealth”, argue the authors
[5, p.8]. Another proponent of this idea is the
Romanian Professor lon Stancu, pleads for
maximizing shareholder wealth as a major goal of
the enterprise, he presents his opinion in his
“Finance. Financial markets and portfolio mana-
gement. Real investment and funding. Analy-
sis and financial management of the enterprise”
[12, p.23].

Thus, the financial objective of maximizing
the market value of the company has received
priority in EU, USA, Japan, Russia, Romania and
in the Republic of Moldova. Among most well-
known researchers we can mention: Paul Halpern,
J. Fred Weston, Eugene F. Brigham, D. Han,
P. Howarth, B. Becker, M. Hyuzlid, S.V. Valdai-
tsev, V.V. Kovalev, V.V. lvanov V.A. Leapin,
I. Stancu, N.Botnari, L. Cobzari, Busmachiu E.,
Bancila N., Ciubotaru M., Hincu R., lliadi Gh.,
Timus A., Ulian G., Nedelcu A., V. Savciuc, etc.

But recent years have seen a new formu-
lation of the concept of financial goals — the value
of management of the enterprise (Value-Based
Management-VBM). The founders of this concept
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N. Botnari, L. Cobzari, E. Busmachiu, N. Bancila,
M. Ciubotaru, R. Hincu, Gh. Iliadi, A. Timus,
G. Ulian, A. Nedelcu, V. Savciuc etc.

Dar ultimii ani au cunoscut o noua formu-
lare a conceptului obiectivelor financiare — ges-
tiunea valorii  intreprinderii  (Value-Based
Management-VBM). Fondatorii acestui concept
sunt A. Rappaport si B. Stewart. Ei nu numai ca
au continuat cercetarile laureatilor Premiului
Nobel, M. Miller si F. Modigliani, la nivel de
aplicare, dar au dezvoltat sofware-ul de specia-
litate si au contribuit la raspandirea acestuia pe
piata, de asemenea, au fost cei ce au sistematizat
principiile acestui concept si au dezvoltat un
sistem de indicatori de evaluare a valorii pentru
actionari. Lucrarea lui A. Rappaport a fost prima
in care au fost sistematizate principiile obiecti-
vului financiar — gestiunea valorii intreprinderii
(VBM) [11, p.152]. n prezent, obiectivul finan-
ciar de gestiune al valorii intreprinderii este
dominant ih managementul financiar modern.

Adeptii principalului obiectiv financiar —
obiectivul de management al valorii intre-
prinderii, care si continud studierea acestuia,
sunt cercetatorii: Z.K. Messer, K.V. Pisnel,
V.M. Rutgaizer, D.L. Volkov, A.G. Gryaznov,
I.V. lvashkovskaya, R.S. Kaplan, 1.S. Koziri,
V.V. Krivorotov, M.A. Fedotova, V.V. Tarev,
V. Savciuc etc.

Astfel, sistematizand evolutia principalelor
obiective financiare ale intreprinderii, vedem ca
evolutia lor, in decursul timpului, a suportat
modificari esentiale, asadar, daca, la inceput,
obiectivul financiar era doar de a obtine profituri
maxime, odatda cu trecerea timpului, acest
obiectiv a devenit oarecum insuficient pentru o
activitate continud, durabila si prospera, de aceea,
pentru a imbina toate interesele tuturor partilor
implicate s-a ajuns la maximizarea valorii de
piata a Intreprinderii, iar in prezent, se pune
accentul pe gestiunea acestei valori. Aceasta
evolutie ar putea fi asociatd cu Piramida lui
Masslow, unde putem nominaliza cele mai sem-
nificative etape ale evolutiei obiectivelor finan-
ciare ale Tntreprinderii, precum cresc nevoile
umanitatii: incepand cu cele de prima necesitate
si continudnd cu o ascendenta in prioritdti, exact
asa au crescut si obiectivele fundamental-finan-
ciare ale ntreprinderii, care pot fi vizualizate in
figura de mai jos:
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are A. Rappaport and B. Stewart. They have not
only continued the Nobel Laureates research, M.
Miller and Modigliani F., but have developed
specialized software and contributed to its spread
on the market, also were those who systematized
the principles of this concept, and have developed
a system of indicators for the evaluation of value
for shareholders. The work of Rappaport A. was
the first in which were systematized the princi-
ples of financial management — the value of
management of the enterprise (VBM) [11.p,152].
Currently, the financial management objective
of enterprise’s value is dominant in modern finan-
cial management.

The researchers that are followers of the
main objective of the financial management
objective of enterprise value and continue
their research are: Z. K. Messer, K. V. Pisnel,
V. M. Rutgaizer, D.L. Volkov, A.G.Gryaznov,
I. V. lvashkovskaya, R.S. Kaplan, I.S. Koziri,
V. V. Krivorotov, M. A. Fedotov, V.V. Tsarev,
Ulian G., Savciuc V., etc.

Thus, systemizing the development of the
main objective of financial enterprise, we see that
their evolution over time has borne the essential
changes, if in the beginning, the financial goal
was merely to obtain maximum profits, with the
passage of time this became insufficient for a
continuous activity, sustainable and prosperous,
therefore to merge all the interests of all parties
involved and stakeholders, was to maximize the
market value of the company, and currently the
focus is on the management of this value. This
development could be associated with Maslow’s
Pyramid, where we can nominate the most sig-
nificant stages of the enterprise’s financial goals
as the humanity needs grows: starting with the
essentials and proceeded with a descent into the
priorities, as the fundamental financial objec-
tives of the enterprise rose, can be seen in the
figure below:
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Management
al valorii
intreprinderii/
Value Based
management

Maximizarea valorii de piata a intreprinderii/
Maximizing the enterprise's market value

Maximizarea profiturilor intreprinderii/
Maximize business profits

Figura 1. Etape semnificative in evolutia obiectivelor financiare ale intreprinderii/
Figure 1. Significant stages in the evolution of enterprise's financial objectives.
Sursa: elaborata de autor/ Source: elaborated by the author

Realizarea acestor obiective financiare fun-
damentale este, practic, imposibila in cadrul unei
intreprinderi fira o implicare activd a managemen-
tului. In conditiile economiei de piatd, eficienta
unei intreprinderi depinde, Tntr-o proportie covar-
sitoare, de capacitatea managerilor de a intelege si
aplica principiile, metodele, functiile si tehnicile
moderne de management. Calitatea actului de
management este o conditie vitald, pentru ca
intreprinderile s obtind avantaje competitive si s
reziste in mecanismele concurentiale.

In prezent, este cunoscut faptul ci mana-
gementul si, In special, managementul financiar,
este cel mai important factor de eficientizare a
economiei §i Intreprinderilor, ce functioneaza in
cadrul acesteia. De performantele manageriale
sunt dependente performantele economice, comer-
ciale, tehnice si tehnologice etc., obtinute in dome-
niile respective si, nu in ultimul rand, realizarea
obiectivelor financiare ale intreprinderii. Indiferent
de marimea si forma de proprietate a intreprin-
derii, managementul financiar isi asuma, in cea
mai mare parte, raspunderea pentru politica finan-
ciard adoptata la nivel microecono-mic, care ur-
meaza sa se aplice in vederea atingerii obiectivelor
urmarite de proprietarii si/sau administratorii re-
surselor financiare. Alaturi de cele prezentate, tot
n sarcina managementului financiar intra si asigu-
rarea infrastructurii financiare a intreprinderii.

Din acest motiv, putem afirma, cu cer-
titudine, ca, pentru realizarea obiectivelor finan-
ciare ale ntreprinderii, managementul financiar
vizeaza toate componentele, de care dispune o
intreprindere avand ca solutie optimizarea uti-
lizarii lor. Pentru a realiza aceste sarcini de pers-
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Achieving these financial fundamental
objectives is virtually impossible within an enter-
prise without the active involvement of mana-
gement. Under the conditions of market economy,
the efficiency of an enterprise depends to devo-
lution of managers’ ability to understand and
apply the principles, methods, functions and mo-
dern management techniques. The quality of
management is a vital condition for enterprises to
obtain competitive advantages and to withstand
the competitive mechanisms.

Nowadays is well-known that management
and financial management in particular, is the
most important factor of efficiency of economy
and enterprises operating within it. Managerial
performance being dependent on economic per-
formance, commercial, technical and technolo-
gical, etc., achieved in the areas concerned, and
not the last time, the achievement of the objec-
tives of the organization. Regardless of the size
and form of the enterprise, financial management
assumes, for the most part, responsibility for
financial policy adopted at the microeconomic
level to be applied in order to achieve the objec-
tives of the owners and/or managers of financial
resources. Along with those presented in the task
of financial management and financial infrastruc-
ture assurance enters the enterprise.

For this reason, we can say with certainty
that the objectives of the enterprise financial
management aimed at all components available to
an enterprise with the objective of optimizing
solution to their use. In order to accomplish these
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pectivd, managementului intreprinderii 1i sunt
atribuite mai multe functii ale actului de condu-
cere, fapt reiesit si din urmatoarea notiune a
managementului financiar, care relateaza ca:
,»Managementul financiar este procesul de admi-
nistrare a unei intreprinderi, care include ela-
borarea strategiei de dezvoltare §i planificarea
pe termen lung, la nivel de varf, organizarea,
coordonarea §i controlul unor activitati de
productie, vanzari, finante, marketing, personal,
cercetare dezvoltare, la nivel mediu, si urmadrirea
celor enungate mai sus” [3, p.18].

In contextul ideii date, tinem si mentiondm
ca managementul general, inclusiv managementul
financiar, opereaza In toate activititile sale prin
intermediul functiilor pe care le practica. Reali-
zarea procesului de management, numai prin
actiunea unei singure functii, blocheaza evolutia
intreprinderii ori creeazd probleme majore impo-
sibil de rezolvat, iar corelarea lor rationalda si
integrarea in activitatea intreprinderii vor conduce
la obtinerea unor performante majore si la
realizarea obiectivelor financiare ale intreprinderii.

Concluzii

Autorul mentioneazd faptul ca evolutia
obiectivelor financiare ale Tntreprinderii este
destul de lungd. Aport la aceste cercetari si opinii
au avut foarte multi cercetatori din fiecare curent
al doctrinelor economice. Cu toate acestea, chiar
si pana n zilele noastre, acest domeniu mai este
incd in vizorul specialistilor, inclusiv al celor
notorii, continudnd sd devind tot mai complex si
mai impunator. Aceasta se datoreazd dezvoltarii
continue a activitatii si a necesitatilor intreprin-
derii, precum si a celor cointeresati de continui-
tatea ei, dar importanta cercetarilor asupra obiec-
tivelor financiare poate fi prezentatd doar pe
fundalul realizarilor in cadrul intreprinderilor. Si
aceasta se poate infaptui doar printr-un manage-
ment financiar rational si eficient realizat prin
corelarea tuturor instrumentelor, metodelor, prin-
cipiilor si, in special, a functiilor sale, care sunt
aceleasi, ca si ale managementului general.

Sistematizand cele relatate, autorul oferd
urmatoarea definitie completatd al managemen-
tului financiar: ,,Managementul financiar este
stiinta gestiunii financiare dinamice a intreprin-
derii, care are in vedere descoperirea legititilor
si principiilor ce le guverneazd si a conceperii
de noi sisteme, metode, tehnici si modalititi de
conducere ce vor asigura echilibrarea si rea-
lizarea obiectivelor partilor interesate, Tntr-un
cadru de actiune favorabil, cu ajutorul tuturor
instrumentelor, metodelor si al functiilor sale
generale i speciale”.
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tasks, enterprise management has more attributed
to the functions of the act of driving, this sums it
up and in the next financial management concept
which relates that: “Financial management is the
process of managing an enterprise that includes
strategy development and long-term planning, at
the top level, organizing, coordinating and con-
trolling the activities of production, sales, finance,
marketing, personnel, research and development,
at the middle level, and the pursuit of those stated
above” [3, p.18].

In the context of our data, worth men-
tioning is the idea to mention that general mana-
gement, including financial management, ope-
rating in all its activities through functions that
you practice, achieving only management pro-
cess through a single action the evolution of
enterprise’s functions blocks times creates major
unsolvable problems. Their rational correlation
and integration into the business will lead to
major performance and financial objectives
of the company.

Conclusions

In conclusion, the author mentions that the
path of the development of the enterprise’s
financial objectives is quite long. Input for these
investigations and opinions had many researchers
from every current economic doctrine. However,
even until today, this area is still in crosshairs of
researchers, including those notorious proceeded
to become increasingly complex and more im-
posing. This is due to the development of enter-
prise’ activity and of its needs as well as those
interested in its continuity. But their importance
may be presented only in the background of
achievements within companies. And this can be
achieved only through a rational and effective
financial management achieved by referencing all
the instruments, methods, principles, and in
particular its functions, which are the same as
general management.

Summing up the past, the author provides
the following new concept completed financial
management: “Financial management is the
science of dynamic financial management of the
enterprise, aimed at balancing and achieving the
objectives of stakeholders that interact within the
enterprise and in the environment, in a frame
favourable action by using all the instruments,
methods and its general functions: planning/
forecasting, organization, coordination, training
and monitoring, as well as of its special func-
tions”. For a detailed overview of the new con-
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Pentru o detaliere a conceptului nou propus,
autorul, in urmatoarea schema, prezinta modul in
care are loc realizarea unui management financiar
eficient cu efecte asupra realizirii obiectivelor
financiare ale intreprinderii, obtinute prin interco-
relarea functiilor managementului financiar si al
implicarii instrumentelor si metodelor sale.

cept, in the following scheme the author presents
how efficient financial management is with the
effects on the financial objectives of the company,
obtained through the interrelationships among the
functions financial management and the invo-
Ivement of its instruments and methods.

ImplicatilTmplications

Figura 2. Intercorelarea functiilor managementului financiar intru realizarea obiectivelor
financiare ale intreprinderii/ Figure 2. Interrelationships among financial management
functions in achieving the objectives of the organization.

Sursaz: elaborata de autor/ Source: elaborated by the author

In urma realizarii unui astfel de manage-
ment financiar Tn cadrul Tntreprinderii, prin nde-
plinirea functiilor generale si a functiilor spe-
cifice lui, se pot realiza urmatoarele efecte
ale managementului financiar asupra activitatii
intreprinderii:
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Following the completion of such financial
management within the enterprise, through the
carrying out of the functions and of functions
specific to him, can achieve the following effects
on the activity of the financial management of the
enterprise:
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v" controlul si monitoringul accesibil si conti- v" control and monitoring of accessible and
nuu al fluxurilor de venituri si cheltuieli; continuous flows of income and expen-
v" adoptarea, in cunostintd de cauza, a deci- diture;
ziilor financiare importante pentru viitorul v adoption of informed financial decisions of
intreprinderii; importance for the future of the enterprise;
v" intocmirea rapoartelor si analizelor finan- v preparation of reports and professional fi-
ciare profesioniste, precum si a planurilor, nancial analysis, and plans, well founded,
bine fondate, ce iau Tn considerare varia- taking into consideration external and
bilele externe si interne ale intreprinderii; internal variables of the enterprise;
v majorarea gradului de profitabilitate a acti- v’ increase of the level of profitability of the
vitatii si asigurarea rentabilitatii economice; business and ensuring the profitability of
v’ asigurarea si mentinerea echilibrului finan- the economy;
ciar pe termen mediu si lung; v ensuring and maintaining financial equilib-
v’ aprecierea starii financiare; rium in the medium term and long term;
v' supravietuirea intreprinderii in conditiile v’ assessment of the financial status;
acerbe ale concurentei; v survival of the enterprise under the condi-
v' evitarea falimentului si insucceselor finan- tions of competition;
ciare mari; v’ avoidance of bankruptcy and financial suc-
v/ maximizarea valorii de piatd a intreprin- Ccesses;
derii si gestiunea ei etc. v market value of the company and its mana-
Altfel zis, drept efecte ale managementului gement, etc.
financiar vor fi realizarea obiectivelor financiare In other words, the effects of financial ma-
ale intreprinderii, atat pe termen lung, cat si pe | nagement shall be the financial attainment of the
termen scurt. enterprise, both long-term and short-term.
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ABORDARI CONCEPTUALE
PRIVIND AUDITUL
STOCURILOR

Drd. Artur VIRTOSU, ASEM
artur.virtosu.av@gmail.com

Auditul stocurilor reprezintd o activitate
complexa in cadrul misiunilor de audit al entita-
tilor, in special de producere, comert si prestari
servicii. In literatura de specialitate, auditul sto-
curilor este abordat in doud maniere principale
diferite, prin prisma ciclului de stocuri-depozitare
si pe solduri. Caracterul unic al acestui ciclu este
dictat de legatura stransa cu celelalte cicluri de
operatii, precum ciclul procurari-plati, salarii-
personal si vanzari-incasari. De asemenea, com-
plexitatea auditului stocurilor este determinata de
factori, precum: solduri semnificative in bilantul
entitatilor, depozitarea in mai multe locatii,
diversitatea stocurilor dupa natura si diversitatea
metodelor de evaluare.

In lucrare, sunt investigate definitia auditul
stocurilor prin prisma ciclului stocuri-depozitare,
functiile acestui ciclu de operatii si interactiunea
lui cu alte cicluri in vederea identificarii obiec-
tivelor de audit al stocurilor, atat din perspectiva
ciclului de operatii, cat si pe solduri.

Cuvinte-cheie: audit, ciclu de operatiuni,
auditul stocurilor, ciclul stocuri-depozitare, aser-
tiuni ale managementului, obiective de audit,
evaluare, solduri.

JEL: M-42.

Introducere

Stocurile constituie o parte semnificativad a
activelor entitatilor, in special a celor din sfera de
producere, comert si prestari servicii. Gratie sem-
nificatiei acestui tip de active si utilizarii in multe
procese din cadrul activitatii entitatii, precum pro-
cesul de achizitie, de depozitare, producere si van-
zare, auditul stocurilor este o provocare de 0 com-
plexitate deosebitad in cadrul misiunilor de audit.

Reglementarile din domeniul auditului si-n
literatura de specialitate contin diverse abor-
dari privind exercitarea auditului stocurilor n
vederea optimizarii procesului de auditare a
situatiilor financiare.
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CONCEPTUAL
APPROACHES TO AUDITING
OF INVENTORIES

PhD candidate Artur VIRTOSU, ASEM
artur.virtosu.av@gmail.com

Auditing of inventory is a complex activity
in audit engagements, especially for manufactu-
ring, trade and service-rendering entities. In the
literature, the inventory audit is addressed in two
different approaches, from the perspective of the
inventory-storage cycle and based on account
balances. The unique character of this cycle is
defined by the close relationship with other cycles
of operations, such as the acquisitions-payments,
payroll-personnel and sales-collection cycles.
Also, the complexity of auditing of inventory is
determined by factors such as significant amounts
in the entity’s balance sheet, multi-site storage,
inventory diversity by nature, and diversity of
valuation methods.

In this paper is investigated the definition of
audit of inventory through the inventory-storage
cycle, the functions of this operations cycle and
its interaction with other cycles to define inven-
tory audit objectives, both in terms of the business
cycle and on the account balances.

Key words: audit, cycle of operations, audit
of inventories, inventory-storage cycle, mana-
gement assertions, audit objectives, valuation,

balances.
JEL: M-42.

Introduction

Inventories represent a significant part of
the entities assets, in particular manufacturing,
trade and service-rendering entities. Due to the
significance of this type of asset and its use in
many processes within the entity’s business, such
as the acquisition, storage, production and sales
process, inventory audit is a challenge of particu-
lar complexity in audit engagements.

Audit regulations and specialized literature
contain various approaches to exercise auditing of
inventories in order to optimize the audit of
financial statements.

The aim of the present article is to investi-
gate the problems of inventories audit and sub-
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Scopul articolului constd in investigarea
problemelor auditului stocurilor si fundamentarea
recomandarilor de perfectionare a acestora in
conformitate cu cerintele internationale. In spe-
cial, sunt abordate problemele aferente: definirii
auditului stocurilor; delimitarii obiectivelor gene-
rale si specifice ale auditului stocurilor bazate pe
ciclul de operatii; identificarea componentelor
auditului stocurilor.

Necesitatea elaborarii recomandarilor de
perfectionare a auditului stocurilor este determinata
de insuficienta cercetarilor teoretice ale problemei si
de importanta practica a tehnologiei auditului.

Metode aplicate

Cercetarea se bazeaza pe 0 abordare deduc-
tiva, de la general la particular, pornind de la
stadiul actual al cunoasterii aspectelor practice si
teoretice aferente auditului stocurilor. Metodele
aplicate, precum analiza literaturii de specialitate
in domeniul cercetat, metoda comparativa, induc-
tia si deductia, abstractia stiintifica, au permis o
analiza mai profunda a abordarilor privind auditul
stocurilor. In procesul cercetirii, au fost luate in
considerare rezultatele investigatiilor specialis-
tilor autohtoni, precum si aspecte din practicile
internationale avansate.

Rezultate si discutii

Pentru multe entitati, stocurile reprezintd un
element important In situatiile financiare, atat ca
pondere in totalul activelor, cat si din perspectiva
rotatiei pe parcursul perioadei de gestiune. Auditul
stocurilor este conditionat de urmatorii factori
principali: ponderea semnificativa ca suma 1n bilant
si parte a capitalului circulant, amplasarea diversa ce
complica controlul fizic si inventarierea lor, diver-
sitatea tipurilor de stocuri si existenta mai multor
metode de evaluare.

De asemenea, auditul stocurilor este o acti-
vitate destul de anevoioasa datorita faptului ca, de
cele mai multe ori, procedurile ce tin de controlul
intern al stocurilor prezintd numeroase deficiente,
aceste tipuri de active fiind supuse unui risc cres-
cut de frauda. Din acest motiv, reglementarile
nationale obligd entitatile de a efectua anual inven-
tarierea, iar unele entitdti, cu sisteme de control
intern avansat, stabilesc, prin politici interne,
inventarierea periodica a stocurilor.

In opinia noastra, este necesara delimitarea
conceptuala a ,auditului stocurilor”, in cadrul
unui audit al situatiilor financiare si definirea
obiectivelor misiunii de audit, bazate pe asertiu-
nile managementului.
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stantiate the recommendations to refine them in
line with international requirements. In particular,
the related issues are addressed: the definition of
inventory auditing; the delimitation of the general
and specific objectives of the audit of inventory
based on a cycle of operations; identifying inven-
tory audit components.

The need to elaborate recommendations for
improving audit of inventories is determined by
the lack of theoretical research in this area as well
as the practical importance of audit technology.

Applied methods

The deductive approach is used in the
research as a base, from general to particular, star-
ting from the current state of knowledge of the
practical and theoretical aspects of inventory audit.
The methods applied, such as analysis of literature
in the researched field, comparative method,
induction and deduction, scientific abstraction
allowed a deeper analysis of the approaches to
auditing of inventoris. In the course of our re-
search, the results of investigations of local specia-
lists, as well as aspects of advanced international
practices, have been taken into account.

Results and discussions

For many entities, inventories represent a
significant element in the financial statements,
both as a share of the total assets and of the
rotation during the reporting period. Auditing of
inventory is subject to the following main factors:
significant weight as an amount in the balance
sheet and part of working capital; different loca-
tions that complicate physical control and stock-
count; diversity of inventory types; existence of
several evaluation methods.

Inventory audit is a rather difficult task be-
cause procedures for internal control often present
numerous shortcomings, and these types of assets
are subject to an increased risk of fraud. For this
reason, national regulations oblige entities to
carry out annual stockcounts, and some entities,
with advanced internal control systems, set inter-
nal policies for periodical inventory counts.

In our opinion, it is necessary to have a con-
ceptual delimitation of “inventory audit” in the
framework of the audit of the financial statements
and to define the objectives of the audit enga-
gement, based on the management assertions.

The specialized literature contains various
approaches to the auditing of financial state-
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Literatura de specialitate contine diverse
abordari privind procesul de auditare a situatiilor
financiare, care pot fi clasificate conventional in
patru grupe:

1) abordari bazate pe segmente de activitati,

2) abordari bazate pe cicluri de opera-

tiuni;

3) abordari pe solduri;

4) abordari mixte.

In practica autohtoni, cel mai frecvent este
utilizata abordarea bazatd pe fragmentarea audi-
tului in cicluri de operatii. In practica interna-
tionala, in special, in companiile din Big Four,
se utilizeaza preponderent un mix de abordari, in
dependenta de nivelul de risc al entitatilor audi-
tate, indeosebi, se recurge la abordarea pe solduri
si cea pe cicluri de operatii, care incadreaza
aceleasi tipurile de operatii si solduri de conturi
strans corelate.

Savantii Arens Alvin A. si Loebbecke James
K. din SUA propun divizarea auditului pe urma-
toarele cicluri de operatii: ciclul vanzari-incasari,
ciclul procurari-plati, ciclul salarii-personal, ciclul
stocuri-depozitare, ciclul atragere-rambursare de
capital [1, p.180].

Consideram cé aceasta abordare este justi-
ficata, deoarece, fiind bazata pe operatii similare,
ce implica soldurile si rulajele conturilor interco-
nectate de natura economica similara, ceea ce
asigura un nivel sporit al calitatii serviciilor de
audit cu un efort rezonabil, prin evitarea veri-
ficarii repetate a unora si acelorasi informatii, ca,
de exemplu, in cazul abordarii auditului bazat
pe solduri.

Auditul situatiilor financiare ca §i concept
este unul relativ nou pentru Republica Moldova.
Totodata, conformarea la reglementarile interna-
tionale a inceput Tn anul 2012, prin acceptarea
spre aplicare a Standardelor Internationale de
Audit (in continuare — ISA) si a Codului etic al
profesionistilor contabili [11] si, mai recent, prin
aprobarea Legii cu privire la auditul situatiilor
financiare [6], documente elaborate n baza
Directivei 2006/43/CE a Parlamentului European
si a Consiliului din 17 mai 2006 privind auditul
legal al conturilor anuale si al conturilor consoli-
date [4]. Astfel, putem constata ca, la noi in tara,
atat reglementdrile aplicate, cat si literatura de
specialitate autohtona contin un numar redus de
studii privind practica auditului financiar, iar
problemele aferente segmentarii auditului pe

106

ments, which conventionally can be clasified into
four groups:

1) activity segments-based approaches;

2) business operation cycle-based approa-

ches;

3) balance-based approaches;

4) mix of approaches.

In domestic practice, the most often used
approach is based on the fragmentation of audit
by cycles of operations. In international practice,
especially Big Four companies, they mainly use a
mix of approaches, depending on the level of risk
of audited entities, in particular it is used the
account balance-based and business operation
cycle-based approaches that fit the same types of
operations, and account balances closely linked.

Scientists Arens A.A. and Loebbecke J.K.
in the United States propose the fragmentation
of the audit over the following cycles of opera-
tions: sales-collection cycle, acquisions-payments
cycle, salary-personnel cycle, inventory-storage
cycle, capital drawback / reimbursement cycle
[1, p.180].

We consider that this approach is justified
because it is based on similar operations involved,
the interconnected balances and movements on
these accounts as well as similar economic sub-
stance, that ensures a high level of quality of audit
services, which implies reasonable effort by avoi-
ding repeated verification of same information,
for example in the case of the balance-based
audit approach.

The audit of financial statements is a relati-
vely new concept for the Republic of Moldova.
The transposition and compling with international
regulations started in 2012 by acceptance in
application of the International Auditing Stan-
dards (in continuation — ISA) and the Ethics
Code of Professional Accountants 2012 [11] and
recently by approving the Law on audit of finan-
cial statements [6], elaborated on the basis of
Directive 2006/43 / EC of the European Parlia-
ment and of the Council of 17 May 2006 on sta-
tutory audits of the annual accounts and con-
solidated accounts [4]. Thus, we can conclude
that both local regulations and speciality literature
contain a limited number of studies on the
practice of financial audit, and the issues related
to the segmentation of the audit in the cycles of
operations are not investigated sufficiently and
requires an integrated approach in the context of
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cicluri de operatii nu sunt incd suficient inves-
tigate si necesita o abordare integratd prin prisma
ralierii practicilor de audit autohtone la stan-
dardele internationale.

Investigarea aborddrilor conceptuale ale
auditului stocurilor, in literatura de specialitate
autohtona si internationald, a demonstrat ca cer-
cetdrile anterioare nu contin o definitie a auditului
stocurilor, ca atare, aceasta fiind subinteleasa din
combinarea notiunilor de ,,audit” si ,,stocuri” sau
a ciclului stocuri-depozitare”. Dupa parerea
noastrd, notiunea ,auditul stocurilor” poate fi
definita prin doua dimensiuni:

1) definirea conceptului de ,,audit”;

2) definirea conceptului de ,ciclul stocuri-

depozitare”.

Potrivit Legii, privind activitatea de audit [5,
art.2], prin audit, se subintelege examinarea inde-
pendentd a rapoartelor financiare anuale, a rapoar-
telor financiare anuale consolidate si a altor infor-
matii, aferente acestora, ale entitatii auditate pentru
exprimarea unei opinii profesioniste a auditoru-
lui asupra corespunderii lor, sub toate aspectele
semnificative, cerintelor stabilite fatd de aceste
rapoarte. Totodata, auditul este definit, sub aspect
general si conceptual, ca o activitate de Intreprin-
zator, care constd in prestarea de servicii profe-
sionale, efectuate pe baza de contract, pentru expri-
marea opiniei asupra veridicitatii rapoartelor finan-
ciare in conformitate cu reglementarile in domeniu.

Tn conformitate cu ISA 200, ,,Obiectivele
generale ale auditorului independent si desfasu-
rarea unui audit Tn conformitate cu Standardele
Internationale de Audit”, scopul unui audit este
,Sa creascd gradul de incredere al utilizatorilor
vizati in situatiile financiare. Acest lucru este
obtinut prin exprimarea unei opinii de catre
auditor cu privire la masura In care situatiile
financiare sunt ntocmite, sub toate aspectele
semnificative, Tn conformitate cu un cadru de
raportare financiara aplicabil. In cazul majoritatii
cadrelor de raportare, opinia se refera la masura
in care situatiile financiare sunt prezentate, in
mod corect, sub toate aspectele semnificative, sau
ofera o imagine corecta si fideld In conformitate
cu cadrul de raportare. Un audit efectuat n
conformitate cu ISA-urile si cerintele etice rele-
vante 1i permite auditorului sd isi formeze acea
opinie” [11, pct. 3].

In literatura de specialitate si reglementrile
privind auditul ale altor tari, precum Romaénia si

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018

linking the domestic audit practices to interna-
tional standards.

The investigation of conceptual approaches
related to auditing of inventories in local and
international literature has shown that previous
research does not contain a definition of inven-
tory audit as such, being understood from the
combination of “audit” and “inventory” or “inven-
tory-storage cycle”. In our opinion, two dimen-
sions can define the notion of “inventory audit”:

1) define the concept of “auditing”;

2) define the concept of “inventory- sto-

rage cycle”.

According to the Law on audit activity [5,
art.2], by audit is meant the independent review
of the annual financial statements, consolidated
annual financial statements and other related
information of the audited entity to express a
professional opinion by the auditor on compliance
in all material respects, to the requirements set
out in relation to these reports. At the same time,
the auditing represents, generally and concep-
tually, an entrepreneurial activity consisting of
providing professional services, performed on a
contractual basis, to express the opinion on the
accuracy of the financial statements in accordance
with the regulations in the field.

According to ISA 200 “General Objectives
of the Independent Auditor and Performing an
Audit in Accordance with International Standards
on Auditing,” the purpose of an audit is “to
increase the confidence of the users concerned in
the financial statements. This is achieved by
expressing an opinion by the auditor on the extent
to which financial statements are prepared in all
material respects under an applicable financial
reporting framework. For most reporting frame-
works, the opinion concerns the extent to which
the financial statements presents fairly, in all
material respects, or provides a fair and accurate
view in accordance with the reporting framework.
An audit performed in accordance with ISAs and
relevant ethical requirements enables the auditor
to form that opinion” [11, pt. 3].

The literature in the field of auditing and
regulations of other countries, such as Romania
and Russia, contain similar definitions of audit
and its scope.

In the paper of the Romanian researchers
Morariu A. and Turlea E., the audit is defined as a
“professional examination carried out by an inde-
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Federatia Rusad, se contin notiuni similare privind
auditul si scopul acestuia.

Tn lucrarea savantilor din Romania, Morariu
A. si Turlea E., auditul este definit ca o ,,exami-
nare profesionald efectuatd de o persoanad auto-
rizatd, independentd, in vederea exprimarii unei
opinii motivate asupra imaginii fidele a situatiilor
financiare anuale” [9, p.12].

O alta abordare conceptuala privind auditul
este prezentatd in lucrarea economistilor romani
Dobroteanu L. si Dobroteanu C.L., care definesc
auditul situatiilor financiare de sinteza ca fiind
»stabilirea gradului in care situatiile financiare
indeplinesc obiectivul lor major de respectare a
imaginii fidele a situatiei patrimoniale, a rezulta-
telor obtinute etc.” [4, p.27].

Colectivul de autori Meniu M., Panaitescu
I., Afanase C., Lilaia D., in mod analogic, afirma
ca auditul financiar ,reprezintd activitatea de
examinare n vederea exprimarii de cétre auditorii
financiari a unei opinii asupra situatiilor finan-
ciare, Tn conformitate cu standardele de audit,
armonizate cu standardele internationale de audit
si adoptate de Camera Auditorilor Financiari din
Roméania” [8, p.15].

In opinia cercetitorilor Preda B.F. si Hur-
loiu L.R., ,auditul reprezinta o investigatic de
mare amploare a proceselor, sistemelor, informa-
tiilor, produselor etc., existente in interiorul
organizatiei sau diseminate de aceasta. Rezultatul
activitatii se constituie, in mod firesc, intr-0 mix-
tura de puncte de vedere calificate, formulate de
specialisti din domenii diferite de activitate,
astfel, incat sd se poatd stabili un calificativ
general” [10, p.13].

Dupa parerea savantilor rusi, Erofeeva V.,
Piscunov V. si Bitiucova T., auditul reprezinta
»auditarea independentd a situatiilor financiare a
persoanei auditate cu scopul de a exprima o opi-
nie cu privire la veridicitatea anumitor rapoarte”
[14, p.12].

Renumitul savant american Montgomery
J.W. defineste auditul ca: ,,0 examinare Sistema-
ticd a inregistrarilor si documentelor contabile ale
unei entitdfi economice sau ale unei organizatii,
cu scopul de a le verifica si a raporta rezultatele
acesteia” [2, p.27].

Din definitiile de mai sus, putem constata ca
termenul ,,audit” este definit, Tn mod diferit, Tn lite-
ratura de specialitate, si implicd trei componente
importante: situatii financiare (inregistrari con-
tabile), auditor si activitate sau tehnici de audit.
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pendent authorized person, in order to express a
reasoned opinion on the true view of the annual
financial statements” [9, p.12].

Another conceptual approach to auditing is
presented in the research of Romanian economists
Dobroteanu L. and Dobroteanu C. L., which
define the audit of financial statements as “deter-
mining the extent to which the financial state-
ments fulfill their major objective of respecting
the true view of the financial position of the
entity, its financial results, etc.” [4, p.27].

The team of authors comprised of Menu M.,
Panaitescu |., Afanase C., Lilaia D., similarly
asserts that the financial audit “represents the
examination in order for the financial auditors to
express an opinion on the financial statements in
accordance with the auditing standards, harmo-
nized with international auditing standards and
adopted by the Chamber of Financial Auditors of
Romania” [8, p.15].

In the opinion of scientists Preda B.F. and
Hurloiu L.R., “the audit is a large-scale investiga-
tion of processes, systems, information, products,
etc. existing within the organization or dissemina-
ted by it. The result of the activity is in fact a
mixture of qualified points of view, formulated by
specialists in different fields of activity, so that a
general grade can be established” [10, p.13].

In the opinion of Russian researchers Ero-
feeva V., Piscunov V. and Bitiucova T., audit re-
presents “the independent verification of the
accounting (financial) reporting of audited person
with the purpose of expressing the opinion on the
reliability of these reporting” [4, p.12].

The well-known American scientist Mont-
gomery defines the audit as “systematic examina-
tion of the books and records of a business or
other organisations, in order to check or verify
and to report upon results thereof” [2, p.27].

From the above stated definitions, the term
“audit” is defined differently in the literature and
involves three important components: financial
statements (accounting records), auditor and audit
activity or techniques.

If the notion of “audit” is widely analyzed
in the literature, then the concept of the “inven-
tory-storage cycle” dimension has no specific
definition in the literature.

Arens, ALA. and Loebbecke, J.K believe
that “the inventory-storage cycle has a close
relationship with all other cycles, especially in the
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Daca notiunea de ,,audit” este larg analizata
in literatura de specialitate, atunci conceptul
dimensiunii ,ciclul stocuri-depozitare”, nu isi are
o definire specifica in literatura de specialitate.

Arens A.A., Loebbecke J.K considera ca
,»Ciclul stocuri-depozitare are o legatura stransa cu
toate celelalte cicluri, mai ales Tn cazul unei
companii producitoare. In costul stocurilor, intra
valoarea materiilor prime (ciclul cumpéarari-plati),
a manoperei directe (ciclul salarii-personal) si
regia de productie (ciclurile cumpdarari-plati si
salarii-personal). Vanzarea produselor finite
priveste ciclul vanzari-incasari” [1, p.181]. De
asemenea, savantii sus-mentionati sunt de parerea
ca stocurile pot fi utilizate si In calitate de
garantii, Tn cazul intreprinderilor producatoare si
celor din comert, astfel stocurile sunt parte si la
ciclul atragere-rambursare a capitalului. Sub-
scriem la aceastd abordare, si consideram ca
datoritd interactiondrii permanente si stranse cu
celelalte cicluri, ciclului stocuri-depozitare Ti
revine un loc central in procesul de auditare a
situatiilor financiare.

Tn vederea definirii ,.ciclului stocuri-depo-
zitare”, consideram necesard analiza notiunilor
»ciclu” si ,ciclu de operatii”. Astfel, Dictionarul
explicativ al limbii roméane, oferd mai multe defi-
nitii ale termenului ,,ciclu”, printre care si: Ciclu,
s.n. — succesiune de fenomene, stari, operatii,
manifestiri etc., care se realizeazad intr-un anumit
interval de timp si care epuizeaza, in ansamblul
lor, evolutia unui anumit proces (repetabil):
totalitatea fenomenelor, faptelor, actiunilor etc.
legate intre ele [3].

In literatura de specialitate, notiunea ,,ciclu
de operatiuni” este abordatd de cercetatorii
romani Toma M. si Chivulescu M. Prin formula
sintezei analitice, savantii au definit notiunea de
»circuit” ca fiind ,Inlantuirea operatiilor care
participa la realizarea aceluiasi scop”, iar mai
multe circuite formeaza un ciclu [14, p.8]. Astfel,
savantii considera cd prin suprapunerea scheme-
lor de desfasurare a ciclului de operatiuni con-
tabile si a ciclului operatiilor de gestiune, aceste
doua cicluri se integreaza perfect, servind, in cele
din urma, aceluiasi scop.

Analizand cele expuse mai sus, consideram
ca ciclul stocuri-depozitare ar putea repre-
zenta totalitatea tranzactiilor de recunoastere
si evaluare a stocurilor in procesul de achizitie,
depozitare, producere si vinzare a acestora.
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case of a manufacturing company. The cost of
inventories consists of the value of raw materials
(acquisition-payments cycle), direct labour (sala-
ry-personnel cycle) and production overheads
(acquisition-payments and salary-personnel cyc-
les). The sale of finished goods concerns the
sales-collection cycle” [1, p.181]. The above-
mentioned scientists also believe that inventories
can also be used as collateral for both manufac-
turing and trading companies, which are part of
the capital-raising-repayment cycle. We agree
with this approach, and we believe that due to the
continuous and close interaction with the other
cycles, the inventory-storage cycle has a central
role in the financial statements audit.

In order to define the “inventory-storage
cycle”, we consider necessary to analyze the
notions “cycle” and “cycle of operations”. Thus,
the Tesauris of the Romanain language offers
several definitions of the term *“cycle”, including:
Cycle — a succession of phenomena, states, ope-
rations, manifestations, etc. that occur in a certain
period of time and which exhaust the evolution of
a certain process (repeatable) as a whole: the
totality of phenomena, facts, actions, etc. linked
together [3].

In the specialized literature, the notion of
“cycle of operations” is approached by Romanian
researchers Toma M. and Chivulescu M. [14]. By
the formula of the analytical synthesis, the
researchers have defined the notion of “flow” as
“the chain of operations involved in the same
purpose”, and several circuits form a cycle [14,
p.8]. Thus, the scientists believe that by over-
lapping the accounting operations cycle and the
managerial operations cycle, these two cycles fit
perfectly, ultimately serving to the same purpose.

Analyzing the above, we believe that the
inventory-storage cycle represents the aggre-
gate of transactions related to recognition and
valuation of inventory in the acquisition, sto-
rage, production and sale processes. Thus, the
inventory-storage cycle presents the most com-
plex and difficult segment of an entity, given the
close relationship with all other cycles.

Following the definition of these two
dimensions, the definition of “inventory audit”, in
our opinion, can be formulated as following:
inventory audit is the professional examina-
tion, by an authorized person, of the informa-
tion related to inventory presented in the
entity’s financial statements, in order to
express an opinion on their fair presentation,
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Astfel, ciclul stocuri-depozitare prezinta cel mai
complex si dificil segment al unei entitati, data
fiind legatura stransa cu toate celelalte cicluri.

Urmare a definirii acestor doua dimensiuni,
notiunea de ,,auditul stocurilor”, in opinia noastra,
poate fi formulatd in felul urmdtor: auditul
stocurilor reprezinta examinarea profesio-
nala, independenti, de citre o persoana autori-
zatd, a informatiilor aferente stocurilor pre-
zentate in situatiile financiare ale entitatii, in
vederea exprimdrii unei opinii privind pre-
zentarea acestora in mod corect, sub toate
aspectele semnificative, sau oferda o imagine
corecti si fidela in conformitate cu cadrul de
raportare aplicabil.

Ciclul stocuri-depozitare are un caracter
unic datorita corelatiei stranse cu celelalte cicluri
de operatii. Materiile prime si manopera directa
intra in ciclul stocuri-depozitare din ciclul cum-
parari-plati, respectiv din ciclul salarii-personal, iar
ciclul stocuri-depozitare se ncheie cu vanzarea
bunurilor prin operatiile din ciclul vanzari-incasari.

In vederea exercitarii auditului, este nece-
sard stabilirea obiectivelor de audit la nivelul gru-
pelor de operatii si solduri. Stabilirea obiectivelor
de audit este direct bazatd pe asertiunile mana-
gementului entitdtii, care reprezintd afirmatii
privind categoriile de operatii si conturi incluse in
situatiile financiare ale entitatii. Savantii Arens A.
A. si Loebbecke J. K., facand referinta la Decla-
ratia privind Standardele de Audit SUA 31
(sectiunea 326), clasificd asertiunile in cinci
categorii generale:

1. Existenta sau aparitie (producere) — care
presupune ca activele, datoriile si capita-
lurile proprii incluse in bilant au existat cu
adevarat la data Intocmirii bilantului, iar
operatiunile incluse in situatiile financiare
s-au produs cu adevarat pe parcursul
perioadei de gestiune auditate.

2. Exhaustivitate — potrivit caruia toate opera-
tiunile si conturile care ar trebui prezentate
sunt incluse 1n situatiile financiare.

3. Evaluare sau afectare (alocare) — prin care
se sustine ca orice cont de active, datorii,
capitaluri proprii, venituri si cheltuieli a fost
inclus 1n situatiile financiare in mod veridic.

4. Drepturi §i obligatii — ce confirma faptul ca
activele reprezinta drepturile entitatii, iar
datoriile — obligatiile acesteia la un
moment dat.

in all material respects, or to provide a fair
and true view in accordance with the appli-
cable reporting framework.

The inventory-storage cycle has a unique
character due to its close correlation with other
cycles of operations. Raw materials and direct
labor enter into the inventory-storage cycle from
the acquisitions-payments cycle, respectively the
salary-personnel cycle, while the inventory-sto-
rage cycle ends with the sale of goods through the
operations of sales-collections cycle.

In order to perform the audit, it is necessary
to establish audit objectives at the level of the
groups of operations and balances. The process
of setting of audit objectives is directly based
on the assertions of the entity’s management,
which represent assertions about the categories
of transactions and accounts included in the
entity’s financial statements. The researchers
Arens A. A. and Loebbecke J. K., referring to the
Statement on US Auditing Standards 31 (section
326), classifies the assertions into five general
categories:

1. Existence or occurrence, Which implies that
assets, liabilities and equity included in the
balance sheet really existed at the balance
sheet date and the operations included in the
financial statements were indeed incurred
during the audited.

2. Completeness — according to which all
transactions and accounts that should be
presented are included in the financial
statements.

3. Valuation or impairment - asserting that any
asset, liability, equity, revenues and expense
account has been reliably presented in the
financial statements.

4. Rights and Obligations — which confirm that
assets represent the rights of the entity, and
debts — its obligations at a certain period
of time.

5. Presentation and disclosure — refers to the
fact that the items included in the financial
statements are correctly combined, divided,
revealed and disclosed [1].

Thus, the audit objectives related to opera-
tions have a very close relationship with manage-
ment assertions and are set in order for the auditor
to have a framework of reference in the audit
engagement.

According to authors Arens A.A. and Loeb-
becke J. K., the objectives remain the same from
one audit to another, but the evidence differs,
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5. Prezentare si dezvaluire — se refera la fap-
tul ca elementele incluse in situatiile finan-
ciare sunt corect combinate, divizate,
descrise si dezvaluite [1].

Astfel, obiectivele de audit ce tin de operatii
au o legaturd foarte strAnsa cu asertiunile mana-
geriale si sunt stabilite cu scopul ca auditorul sa
aibd un cadru de referintd in cadrul angaja-
mentului.

Potrivit autorilor Arens A. A. si Loebbecke
J. K., obiectivele raman identice de la un audit la
altul, nsd probele diferd, in functie de circum-
stante. Astfel, obiectivele de audit se Tmpart 1n
obiective de audit referitoare la operatii si obiec-
tive de audit raportate la soldurile conturilor [1].

La randul lor, obiectivele de audit legate de
operatii pot fi generale, aplicabile fiecarui tip de
operatii semnificative si obiective specifice, care
se aplica fiecérei categorii de operatiuni si adap-
tate nemijlocit unui tip de operatii, cum ar fi sto-
curile. Aceiasi autori delimiteaza sase obiective
generale de audit privind operatiunile: existenta,
exhaustivitate, exactitate, clasificare, cronologie,
sistematizare si sintetizare [1, p.187].

Obiectivele de audit referitoare la soldurile
conturilor, similar celor legate de operatiuni, pot
fi delimitate in generale si specifice, si, la fel, se
bazeaza pe asertiunile conducerii.

In lucrarea cercetitorului autohton, Slobo-
deanu S. [11], se propune ierarhizarea obiecti-
velor de audit legate de tipurile de operatii si
referitoare la conturi in dependentd de asertiunile
managementului. Suntem de acord cu astfel de
abordare, care prevede corelarea asertiunilor
managementului cu obiectivele de audit la nivel
de ciclu stocuri-depozitare si cu soldurile ce se
integreaza in acest ciclu.

In opinia noastri, obiectivele de audit
generale / specifice privind operatiile ciclului
stocuri-depozitare sunt:

e Existenta | Procurarea stocurilor cores-
pund achizitiilor facute de la furnizori reali,

o Exhaustivitate / Operatiile ce tin de procu-
rarea stocurilor sunt Inregistrate in
totalitate;

o Exactitate / Stocurile sunt corect documen-
tate §i corespund cantitatii procurate Si
produse,

o Clasificare / Operatiile sunt clasificate
corect,

o Cronologie / Operatiile sunt inregistrate la
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depending on the circumstances. Thus, the audit
objectives are divided into audit objectives related
to operations and audit objectives related to
account balances [1].

In their turn, the audit objectives related to
type of operations may be general, applicable to
each type of significant operation, and specific
objectives, which apply to each category of ope-
rations and are adapted to the type of operation,
such as inventories. The same authors outline six
general audit objectives related to operations:
existence, completeness, accuracy, classification,
timing, systematization and synthesis [1, p.187].

Audit objectives based on account balances,
similar to those relating to operations, can be
delimited in general and specific terms, and are
also based on management assertions.

In the paper of the local researcher Slobo-
deanu S. [11], it is proposed to prioritize audit
objectives related to types of operations and
related account balances according to manage-
ment assertions. We agree with this approach,
which provides the correlation of management
assertions with audit objectives at the level of
inventory-storage cycle and with the balances that
are integrated in this cycle.

In our opinion, the general / specific audit
objectives related to operations in the inven-
tory-storage cycle are as follows:

o Existence / Purchase of inventories cor-
responds to purchases made from real
suppliers,

o Completeness / Operations related to inven-
tory acquisition & production are recorded
in full;

o Accuracy / Inventories are properly docu-
mented and correspond to the quantity
purchased and produced,

o Classification / Operations are correctly
classified,

o Timing / Operations are recorded on the
correct date and correspond to the res-
pective reporting period,

e Systematization and synthesis / Procure-
ment, production, storage operations are
properly recorded into the warehouse
books and are summarised correctly;

o Presentation and disclosure / Cycle opera-
tions are correctly combined, broken down,
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date corecte §i corespund perioadei de

gestiune respective;

o Sistematizare si sintetizare | Operatiile de
procurari, producere, depozitare sunt
adecvat transferate in registru depozitarului
s1 sunt sintetizate corect,

o Prezentare si dezviluire | Operatiile ciclu-
lui sunt corect combinate, divizate, descrise
si dezvaluite in situatiile financiare.

La randul lor, obiectivele de audit generale /
specifice aferente soldurilor sunt identificate ca:

o Existentd | Stocurile incluse in bilant
exista fizic;

o Exhaustivitate / Toate stocurile existente
sunt identificate §i inventariate,

o Exactitate / Stocurile sunt corect identi-
ficate in vederea evaluarii: costul stocu-
rilor este corect determinat, folosind me-
toda de evaluare acceptata, sumele incluse
in situatiile financiare corespund datelor
contabile;

o Clasificare / Stocurile sunt corect clasifi-
cate si etichetate;

o Separarea exercitiilor (cezurd) | Confir-
marea cd procurarea S§i vdnzarea de
Stocuri sunt Inregistrate in perioada de
gestiune adecvata,

o Concordanta detaliilor | Stocurile din pro-
cesele de inventariere concorda cu Cartea
mare;

e Valoarea realizabila / Stocurile cu miscare
lenta si fara miscare, precum i stocurile
invechite au fost identificate si evaluate la
valoarea realizabila neta;

o Drepturi §i obligatii | Numai stocurile ce
apartin cu drept de proprietate sunt pre-
zentate in situatiile financiare,

o Prezentare §i dezviluire | Stocurile sunt
corect prezentate si dezvaluite in situatiile
financiare.

Ciclul stocuri-depozitare include doua sis-
teme separate strans corelate: circuitul fizic al
bunurilor si circuitul costurilor aferente acestor
bunuri. Existenta mai multor locatii de depozitare
a stocurilor, precum si diversitatea naturii lor,
impune existenta mecanismelor de control pe
masurd, atat in scopul detectarii si urmarii fizice
a stocurilor, cat si privind costurile aferente aces-
tora. Savantii Arens A. A. si Loebbecke J. K.
[1, p.738], evidentiazd sase functii ale ciclului
stocuri-depozitare, care sunt direct corelate cu
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described and disclosed in the financial

Statements.

On the other hand, the general / specific
audit objectives related to account balances are
identified as:

e EXxistence / Inventories presented in the
balance sheed phisicaly exists;

o Completeness / All existed inventories are
identified and stock-counted,

e Accuracy / Inventories are correctly identi-
fied for valuation: the cost of inventories is
correctly determined using the accepted
valuation method; the amounts included in
the financial statements correspond to the
accounting records;

o Classification / Inventories are correctly
classified and labelled,

o Matching / Confirmation that the purchase
and sale of stocks are recorded during the
appropriate reporting period,;

o Compliance of details / Inventories presen-
ted in the stockcount reports are comply
with the General Ledger;

o Realizable value / Inventories with low
turnover and obsolete are identified and
valued and net realizable value:;

e Rights and obligations / Only inventories
owned by the entity are presented in the
financial statements;

e Presentation and disclosure / Inventories
are presented and disclosed appropriately
in the financial statements.

The inventory-storage cycle includes two
closely related separate systems: the physical
movement of the goods and the cost movement
associated with these goods. The existence of
several warehouse premises and the diversity as
nature of inventories implies the existence of
adequate control mechanisms, both for the pur-
pose of detecting and physical observation of
inventories, as well as for the associated costs.
The scientists Arens A. A. and Loebbecke J. K.
highlights six functions of the inventory-storage
cycle that are directly correlated with the inven-
tory movement within the entity and documenting
related operations [1, p.738]. The inventory-
storage cycle functions correlated to the inventory
movemnets, related documents and audit com-
ponents are presented in the figure 1.
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circuitul stocurilor In cadrul entitatii si respectiv E
cu documentarea operatiilor din acest circuit. |
Functiile ciclului stocuri-depozitare corelate cu
circuitul stocurilor, documentele conexe si com- E
ponentele auditului sunt prezentate in figura 1. |

Functiile ciclului Prelucrarea Receptia Stocarca Prelucrarea si Stocarea Livrarea
stocuri-depozitare / comenzilor / maleriei prime / materiei prime / producerea / produselor finile produselor finite /
Inventory-storage Orders receipt Raw materials Storage of raw Processing & / Finished goods Deliverv of FG

functions (RM) reception material production (FG) storage -
Receptia materiei Depozitarea Intrarea materiei Depozitarea Vianzarea produselor
Circuitul stocurilor / prime / Raw maleriei prime / prime in productie produselor finite / finite / Sales of
Inventory movement materials Storage of raw / Input to Storage of finished finished goods
reception material production of RM goods
1. Cerereade | | 1. Borderoul 1. Borderoul 1. Cerere- 1. Borderoul 1. Factura fiscala
aprovizionare/ de receptic / stocurilor la comanda de stocurilor la de livrar_c cumpé-
Purchase Receipt depozitul ma- eliberarea depozitul ratorului/ Invoice
Documentarea requesl journal terii prime / a maleriei produse finite issued
operatiunilor / Raw mate- prime / Order /FG 2. Borderoul stocu-
Documentation el b fro rials in of]sspe aw }va:ehouse rilor la depozitul
i 2. Comandade 2. Faclura fis- warchouse malerials Joumal sroduse finile / TG
of operations cumpirare / 13 a furni I
¢ala a umi- Inventory warchouse journal
Purchase zoruhui / journal
order Fiscal invoice ’ 2. Contabilitate 2. Contabilitate 3. Contabilitate
issued by costuri / Cost costuri / Cost costuri/ Cost
supplier accounting accounting accounting
1. Cumpirarea si inregistrarea materiilor prime, 2. Transferul intern al bunurilor 3. Livrarea produselor i
manoperei si regiei / si costurilor / '”:;Er’l_’:}l"or' ” ;“g::ﬁ:‘;;‘
C el Acquisition and recording of raw materials, Internal movement of goods and records of revenues
omponenieic labor and overheads and cost and COGS
auditului /
Audit Observarea fizica a stocurilor / Physical observation of inventory
components
Evaluarea si compilarea stocurilor / Inventory valuation and compilation

Figura 1. Functiile ciclului stocuri-depozitare si corelarea cu componentele auditului stocurilor/
Figure 1. Functions of the inventory-storage cycle and its correlation
with components of inventory auditing
Sursa: elaborata de autor dupa Arens A. A. si Loebbecke J. K. [1, p.741]/
Source: The functions of the inventory-storage cycle and its correlation
with components of inventory auditing [1, p.741]

Functia primard a ciclului stocuri-depozi-
tare constd in prelucrarea comenzilor de cumpa-
rare, documentatda prin cererile de aprovizionare
sau comanda de cumpdrare, in dependentd de
specificul entitatii. Urmatoarea etapa presupune
primirea nemijlocitd a bunurilor in baza facturilor
fiscale ale furnizorului si intocmirea borderoului
de receptie. Stocarea bunurilor presupune trans-
ferarea lor la depozit si inregistrarea lor in borde-
roul depozitarului. Functia de prelucrare si fabri-
catie este una dintre cele mai complexe si difera
considerabil de la entitate la alta. Complexitatea
este evidentiatd atat prin numarul mare de pro-
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The primary function of the inventory-
storage cycle is the processing of purchase re-
quests, documented through supply or purchase
orders, depending on the entity’s specifics. The
next step involves receiving of the goods based
on the supplier’s fiscal invoices and preparing the
receipt journal at warehouse. The storage of the
goods involves their transfer to the warehouse
and their registration warehouse registry. The
processing and manufacturing function is one of
the most complex and differs considerably from
entity to entity. The complexity is underlined
both by the large number of processes and by
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cese, cat si prin documentarea lor de diferite
departamente implicate, precum si de necesitatea
calcularii costurilor de productie. Urmatoarea
functie reprezinta functia de stocare a produselor
finite prin Tntocmirea documentelor primare la
depozitul de produse finite. Finalizarea ciclului de
stocuri-depozitare, prin livrarea produselor cum-
paratorilor, face parte, de asemenea, din ciclul
vanzari-incasari si se documenteaza prin factura
fiscald catre cumparitor si, totodatd, recunoas-
terea veniturilor si costurilor aferente vanzarii.

De mentionat ca, in cadrul auditului ciclului
stocuri-depozitare, o deosebita atentie se atrage
mecanismelor interne de control. Inventarierea
regulatd a stocurilor, in orice stadiu al ciclului,
prin compararea soldurilor efective cu cele din
contabilitate, reprezintd un instrument eficient in
cadrul misiunilor de audit.

Autorii Arens A. A. si Loebbecke J. K. con-
sidera ca ,,obiectivul general al auditului ciclului
stocuri-depozitare constd in a determina daca
materiile prime, produsele in curs de fabricatie,
stocurile de produse finite si costul bunurilor
vandute sunt fidel prezentate in situatiile finan-
ciare” [1, p.742]. In scopul eficientizarii auditului
ciclului stocuri-depozitare, sunt distinse cinci
parti-componente: cumpararea si inregistrarea
materiilor prime, manoperei si regiei, transfe-
rarea internd a activelor si costurilor; expedierea
bunurilor si inregistrarea veniturilor si costuri-
lor; observarea fizica a stocurilor; evaluarea si
compilarea stocurilor.

Componentele auditului ciclului stocuri-
depozitare sunt mai eficient auditate Tn cadrul
celorlalte cicluri Tn cadrul auditului. Astfel, cum-
pararea si inregistrarea materiilor prime, mano-
perei si regiei sunt verificate ca parte a ciclului de
procurari-plati si salarii-personal. Expedierea pro-
duselor si inregistrarea veniturilor si costurilor
aferente sunt testate Tn cadrul auditului ciclului de
vanzari-incasari. Desi aceste testari sunt parte ale
altor cicluri, rezultatele verificarilor sunt necesare
pentru evaluarea auditului stocurilor in ansamblu.

Concluzii

Tn literatura de specialitate, — reglementarile
privind auditul si, in practica autohtona si interna-
tionala, — procesul de auditare a situatiilor finan-
ciare sunt abordate in diverse moduri. Aceste
abordari sunt bazate pe segmente de activitati,
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their documentation by different departments
involved, as well as by the necessity of calcu-
lating the production costs. The following func-
tion is the finished goods storage by recording the
primary documents at the finished goods ware-
house. The final stage of the inventory-storage
cycle represents the delivery of finished goods to
the customer which is also part of the sales-
collection cycle and is documented through the
fiscal invoice issued to the customer and, at the
same time, recognizing revenue and costs asso.
ciated with the sale.

It should be mentioned that during the audit
of the inventory-storage cycle, particular attention
is drawn to internal control mechanisms. Regular
stockcount of inventories at any stage of the cycle
by comparing actual balances with accounting
records is an effective tool in audit engagements.

Authors Arens A. A. and Loebbecke J. K.
consider that “the overall objective of the audit of
the inventory-storage cycle is to determine
whether raw materials, works in progress, fini-
shed goods stocks and the cost of goods sold are
fairly presented in the financial statements” [1,
p.742]. In order to make the audit of inventory-
storage cycle more efficient, the scientists distin-
guished five component parts as: acquisions and
recording of the raw materials, of labor and
overheads; internal transfer of assets and costs;
the dispatch of goods and the recording of income
and costs; physical observation of inventories;
evaluation and compilation of inventories.

The components of the inventory-storage
cycle audit are more effectively audited in the
other cycles of operations. Thus, the acquisition
and recording of raw materials, labor and over-
heads are checked as part of the acquision-pay-
ments and salary-personell cycles respectively.
Finished goods dispatching and recognition of
revenue and related costs are tested in the sales-
collection cycle of the audit. Regardless of the
fact that these tests are part of other cycles, the
results of the checks are necessary to assess the
overall audit of inventories.

Conclusions

Audit regulations in specialized literature,
and financial statements auditing process in
domestic and international practice are approa-
ched in various ways. These approaches are
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cicluri de operatii si solduri. Dupa parerea noas-
tra, auditul stocurilor este mai eficient in cazul
abordarii pe ciclul stocuri-depozitare.

Literatura in domeniu nu ofera o definire
distinctd a auditului stocurilor in cadrul auditului
situatiilor financiare. In acest context, propunem
definirea auditului stocurilor ca examinarea
profesionald, independenta, de citre o per-
soana autorizata, a informatiilor aferente sto-
curilor prezentate in situatiile financiare ale
entititii, in vederea exprimairii unei opinii
privind prezentarea acestora, Tn mod corect,
sub toate aspectele semnificative sau ofera o
imagine corecta si fidela in conformitate cu
cadrul de raportare aplicabil.

Exercitarea auditului este conceputd prin
stabilirea obiectivelor de audit la nivelul grupelor
de operatii si solduri. Stabilirea obiectivelor de
audit este direct bazatd pe asertiunile manage-
mentului entitatii. Auditul stocurilor, In opinia
noastra, poate avea urmatoarele obiective la nive-
lul grupelor de operatii, precum: existentd,
exhaustivitate, exactitate, clasificare, cronologie,
sistematizare si sintetizare, prezentare §i dezva-
luire. De asemenea, sunt propuse obiective de
audit generale aferente soldurilor si, pentru
ambele concepte, sunt delimitate obiectivele de
audit specifice.

In literatura de specialitate, se contin cinci
parti-componente ale auditului stocurilor: cumpa-
rarea si inregistrarea materiilor prime, transfe-
rarea internd a activelor si costurilor, expedierea
bunurilor §i inregistrarea veniturilor si costu-
rilor, observarea fizica a stocurilor, evaluarea si
compilarea stocurilor. Unele dintre aceste com-
ponente sunt mai eficient auditate in cadrul
celorlalte cicluri in cadrul auditului. Suntem de
acord cu astfel de abordare, totodata, consideram
ca auditul ciclului stocuri-depozitare trebuie sa fie
corelat cu functiile si circuitul stocurilor, precum
si cu documentarea operatiilor respective.

based on segments of activities, business cycles,
account balances as well as mixed. In our opi-
nion, inventory audit is more effective by using
the inventory-storage cycle approach.

The literature in the field does not provide a
distinct definition of inventory audit in the fra-
mework of the audit of financial statements. In
this context, we propose the definition of inven-
tory audit as the professional examination, by
an authorized person, of the information
related to inventory presented in the entity’s
financial statements, in order to express an
opinion on their fair presentation, in all
material respects, or to provide a fair and true
view in accordance with the applicable repor-
ting framework.

Audit is designed by setting audit objectives
at the level of the groups of operations and
account balances. The process of setting audit
objectives is based on the management assertions
of the entity. The inventory auditing, in our
opinion, may have the following objectives at the
level of the groups of operations such as: exis-
tence, completeness, accuracy, classification, ti-
ming, systematization and synthesis, presentation
and disclosure. Also, general audit objectives for
account balances are proposed and for both
concepts are provided specific audit objectives.

In the literature in the field are identified
five components of inventory audit: acquisions
and recording of the raw materials, labor and
overheads, internal transfer of assets and costs;
dispatch of goods and recording of income and
related costs; physical observation of invento-
ries, valuation and compilation of inventories.
Some of these components are more effectively
audited in the other audit cycles. We agree with
this approach, and we believe that the audit of
the inventory-storage cycle should be correlated
with the functions and the inventory movement,
as well as with the documentation of the respec-
tive operations.
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Sistemul de indicatori statistici, identificati
in acest articol, pentru monitorizarea riscurilor
de plata ale sistemului public de pensii, poate fi
aprobat si utilizat de autoritatile publice pentru
supravegherea permanentd si regulata a obliga-
tiilor de pensie si pentru evaluarea riscurilor de
plata pe termen lung, care pot afecta sustena-
bilitatea sistemului de pensii, in special, pentru a
asigura continuitatea intre generatii a capacitatii
de plata a fondurilor publice de pensii. Men-
tionam ca exista mai multi indicatori utilizati
pentru a monitoriza sustenabilitatea sistemului de
pensii, dar cei identificati in procesul de cerce-
tare sunt cei mai potriviti pentru Republica
Moldova. Monitorizarea adecvata a sustenabi-
litatii ar trebui sa ia in considerare toate aspec-
tele specifice, in special cele de natura financiara
si sociala. Prin urmare, autoritatile publice ar
trebui sa stabileasca un set de indicatori care vor
fi utilizati pentru evaluarea permanentd a
sistemelor publice de pensii.

Cuvinte-cheie: indicatori statistici, pensii,
indicatori demografici, sistem public de pensii,
contributii de asigurari sociale, sustenabilitate.

JEL: H55, H6, C18.

Introducere. Populatia lumii imbatraneste
si toate tarile, mai devreme sau mai tarziu, vor fi
obligate sd intreprindd masuri pentru adminis-
trarea corespunzatoare a consecintelor imbatrani-
rii. Aceasta este o consecinta inevitabila a tendin-
telor de scadere a natalitatii si crestere a sperantei
de viata a populatiei. Cresterea populatiei batrane
si a sperantei de viatd a pensionarilor creeaza
presiuni  considerabile asupra sustenabilitatii

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018

369.5:311.2(478)

STATISTICAL INDICATORS
OF ANALYSIS AND MONITORING
OF THE PUBLIC PENSION SYSTEM

Assoc. Prof., PhD Oleg VEREJAN, ASEM
oleg.verejan@gmail.com

Assoc. Prof., PhD Marcel BRADU, ASEM
bradumarcel@yahoo.com

Assoc. Prof., PhD Eduard HIRBU, ASEM
harbued@gmail.com

Univ. lect. Mariana TACU, ASEM
tacu_mariana@yahoo.com

Univ. lect. Victoria VEREJAN, ASEM
victoria.verejan@gmail.com

The system of statistical indicators iden-
tified in this article to monitor the payment risks
of the public pension system may be approved
and used by public authorities for the permanent
and regular supervision of pension liabilities and
for assessing long-term payment risks that may
affect the sustainability of the pension system
to ensure continuity between generations.We
mention that there are several indicators used
to monitor the sustainability of the pension sys-
tem, but those identified in the research process
are the most appropriate for the Republic of
Moldova. Appropriate sustainability monitoring
should take into account all aspects of sustai-
nability, especially those of a financial and social
nature. Therefore, public authorities should esta-
blish a set of indicators that will be used to assess
the sustainability of pension systems.

Key words: statistical indicators, pensions,
demographic indicators, public pension, public
pension system, number of pensioners, social
security contributions, sustainability.

JEL: H55, H6, C18.

Introduction. The world population is
aging and all countries sooner or later will be
required to take measures to properly manage the
consequences of aging. This is an inevitable con-
sequence of declining birth rates and increasing
the life expectancy of the population. The rise of
the old population and the retirement life expec-
tancy create considerable pressure on the sustai-
nability of the public pension system in the
European Union and in the Republic of Moldova.

117



INFORMATICA, STATISTICA SI CIBERNETICA ECONOMICA / ECONOMIC INFORMATICS, STATISTICS AND CYBERNETICS

sistemului public de pensii in Uniunea Europeana
si in Republica Moldova.

Reforma sistemului de pensii este una
dintre cele mai mari provocari, cu care se con-
fruntd, in prezent, guvernele lumii, in special, cele
care au la baza un sistem de pensii redistributiv,
pay-as-you-go (PAYG), bazat pe principiul
solidaritatii intre generatii.

Acest tip de sistem, practicat actualmente
in Republica Moldova, este destul de vulnerabil si
face din ce 1n ce mai greu fata situatiei: numarul
pensionarilor creste continuu, iar cel al persoa-
nelor angajate scade.

Imbatranirea populatiei, determinati de
scaderea natalitatii si cresterea duratei medii de
viatd, fenomenul migratiei populatiei, mai cu
seamd in randurile populatiei in varsta apta de
muncd, precum §i practica ,,salariului in plic” sunt
principalii factori de risc ce afecteaza stabilitatea
sistemului actual de asigurari sociale de stat.

In acelasi timp, asigurarea unui ,,Sistem de
pensii: echitabil si sustenabil” este un obiectiv prio-
ritar, formulat in ,Strategia Nationala de Dez-
voltare a Republicii Moldova: Moldova 2020”.

Evaluarea sustenabilitatii, pe termen mediu
si lung, a actualului sistem de pensii constituie
principala preocupare a autoritdtilor publice
nationale. Pentru a asigura supravegherea starii
sistemului de pensii si monitorizarea riscurilor de
incapacitate de plata, a fost elaborat un sistem de
indicatori statistici, care poate fi utilizat de auto-
ritdtile publice nationale din domeniul protectiei
sociale (autoritatea publicd centrald si Casa
Nationala de Asigurdri Sociale).

Metode aplicate

Cercetarea a fost realizata prin studierea
practicilor internationale privind indicatorii sta-
tistici utilizati pentru analiza si monitorizarea sis-
temului public de pensii. Tn special, au fost utili-
zate ca bazd metadatele Biroului European de
Statistici (EUROSTAT), Biroului National pen-
tru Statistica si rezultatele cercetarilor nationale si
internationale. Rationamentul sistematizarii indi-
catorilor a pornit de la conceptele de baza utili-
zate n cadrul analizei unui sistem public de pen-
sii: concepte demografice, sociale si economice.

Rezultate si discutii

A. Sistemul de indicatori statistici de
monitorizare a sistemului public de pensii

Sistemul de indicatori statistici, identificati
pentru monitorizarea riscurilor de plata ale sis-
temului public de pensii, poate fi aprobat si
utilizat de autoritatile publice pentru supraveghe-
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Reforming the pension system is one of the
biggest challenges facing world governments
today, in particular those based on a pay-as-you-
go (PAYG) pension system, based on the prin-
ciple of solidarity between generations

This type of system, currently practiced in
the Republic of Moldova, is quite vulnerable and
makes it increasingly difficult for the situation:
the number of pensioners is increasing continuo-
usly while the employed population decreases.

The population aging, due to the decrease
of the birth rate and the increase of life expec-
tancy, the population migration phenomenon,
especially among the working-age population, as
well as the practice of “salary in the envelope”
are the main risk factors affecting the stability of
the current state social insurance system.

At the same time, ensuring a “Pension
System: Fair and Sustainable” is a priority object-
tive formulated in the “National Development
Strategy of the Republic of Moldova: Moldova
2020”.

The assessment the sustainability of the
current pension system on medium and long-term
period is the main concern of national public
authorities. In order to ensure the supervision of
the state of the pension system and monitoring the
risks of payment incapacity, a system of statistical
indicators, which can be used by the national
public authorities in the field of social protection
(Central Public Authority and National House of
Social Insurance), has been developed.

Applied methods

The research was conducted by studying
international practices on statistical indicators
used for the analysis and monitoring of the public
pension system. In particular, the metadata of the
European Bureau of Statistics (EUROSTAT), the
National Bureau for Statistics and the results of
national and international research were used.
The rationale for the systematization of the
indicators started from the basic concepts used in
the analysis of a public pension system: demo-
graphic, social and economic concepts.

Results and discussions

A. The system of statistical indicators
for monitoring the public pension system

The system of statistical indicators, identi-
fied to monitor the payment risks of the public
pension system, may be approved and used by
public authorities for the permanent and regular
supervision of pension liabilities and for assessing
long-term payment risks that may affect the sus-
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rea permanenta si periodica a obligatiilor de plata
a pensiilor si de evaluare a riscurilor de platd pe
termen lung, care pot afecta sustenabilitatea siste-
mului de pensii, pentru asigurarea continuitatii
intre generatii. Existd mai multi indicatori utilizati
pentru monitorizarea sustenabilitatii sistemului de
pensii, insd, cei identificati in procesul de cer-
cetare sunt cei mai corespunzitori Republicii
Moldova. Monitorizarea adecvatd a sustenabili-
tatii trebuie sd ia in considerare toate aspectele de
sustenabilitate, in special cele de natura financiara
si sociald. De aceea, autoritatile publice trebuie
sd-si stabileasca un set de indicatori, care vor fi
utilizati pentru evaluarea sustenabilitdtii siste-
melor de pensii.

Sistemul de indicatori, aplicati In vederea
monitorizarii riscurilor, analizei stérii si sustena-
bilitatii sistemului public de pensii, a fost deter-
minat conform urmatoarei structuri:

1. Indicatori de evaluare a presiunii demo-
grafice asupra sistemului de pensii (Anexa):

a. Indicatori ai numarului si dinamicii populatiei;
b. Indicatori ai dinamicii comparate a efecti-
vului populatiei;
Indicatori ai structurii populatiei,
Indicatori ai presiunii demografice;
Indicatori ai natalitatii si fertilitatii populatiei;
Indicatori ai mortalitatii populatiei;
Indicatori ai tabelelor de mortalitate.
2. Indicatori privind numdrul pensiona-
rilor si marimea pensiilor (Anexa):
a. Indicatori aferenti numarului de pensionari;
b. Indicatori aferenti marimii pensiei.
3. Indicatori ce caracterizeazd Bugetul
Asigurarilor Sociale de Stat (BASS) (Anexd):
a. Indicatori ai veniturilor BASS;
b. Indicatori ai cheltuielilor si ai rezultatului
bugetar.
4. Sistemul de indicatori actuarial de ca-

.....
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B. Primul set de indicatori caracteri-
zeaza populatia si procesele demografice

Procesele de transformare demografica au
un puternic impact social, economic, politic, cul-
tural, devenind parte esentiald a analizei si dez-
voltarii politicilor sociale si economice. La ora
actuald, populatia Republicii Moldova cunoaste
un proces de regres accentuat datorat imbatranirii,
scaderii fertilitatii si migratiei. In perspectiva,
aceste fenomene vor creste in intensitate si vor
genera efecte multiple n societate. De aceea, este
foarte importanta tinerea, din timp, sub observatie
a acestor fenomene si comunicarea lor factorului
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tainability of the pension system to ensure
continuity between generations. We mention that
there are several indicators used to monitor the
sustainability of the pension system, but those
identified in the research process are the most
appropriate for the Republic of Moldova. Appro-
priate sustainability monitoring should take into
account all aspects of sustainability, especially
those of a financial and social nature. Therefore,
public authorities should establish a set of indi-
cators that will be used to assess the sustainability
of pension systems.

The system of indicators applied for moni-
toring risks, the analysis of the state and the
sustainability of the public pension system was
determined according to the following structure:

1. Indicators for assessing the demographic
pressure on the pension system (Annex):

a. Indicators of the number and dynamics of
the population;
b. Indicators of the comparative dynamics of
the population;
Indicators of population structure;
Indicators of demographic pressure;
Indicators of population birth and fertility;
Indicators of population death;
Life table indicators.
2. Indicators of the number of pensioners
and of the pension size (Annex):
a. Indicators related to the number of pen-
sioners;
b. Indicators of pension size.

3. Indicators that characterize the State
Social Insurance Budget (Annex):

a. Revenue indicators of State Social Insu-
rance Budget;

b. Expenditures indicators and budget balance
indicators.

4. The system of actuarial indicators cha-
racterizing the sustainability of the pension
system

B. The first set of indicators characteri-
zes population and demographic processes

Demographic transformation processes have
a strong social, economic, political, cultural impact
and become an essential part of analysing and
developing social and economic policies. At pre-
sent, the population of the Republic of Moldova is
experiencing a sharp decline due to aging, falling
fertility and migration. Looking ahead, these phe-
nomena will increase in intensity and will generate
multiple effects in society. That is why it is very
important to keep these phenomena under obser-
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politic, in vederea evitarii efectelor negative, pe
care aceste procese demografice le determina.

Astfel, numdarul si dinamica populatiei
sunt indicatorii demoeconomici primari, ce stau la
baza calculelor si prognozelor estimarilor reali-
zate in sfera economica si sociala.

Indicatorii structurii populatiei prezinta
un mare interes, intrucat ofera informatii calita-
tive privind distributia populatiei pe sexe, pe
varste, pe medii de resedinti. In baza datelor sta-
tistice referitoare la distributia populatiei pe sexe
si varste, este realizatd analiza comparativd a
piramidelor de varstd, date ce fac obiectul unor
estimari pentru perioadele viitoare.

Cresterea ponderii persoanelor varstnice 1n
structura populatiei amplificd procesul de im-
batranire a populatiei, proces ce conduce la un sir
de dificultati, legate, in primul rand, de asigura-
rea stabilitatii financiare a sistemului de asigurare
cu pensii, de cresterea cheltuielilor pentru asis-
tenta medicala.

Structura populatiei pe grupe mari de
vdrstd, analizatd de-a lungul unei perioade mai
indelungate de timp, ofera o imagine clara a evo-
lutiei trendului si a coraportului existent intre
populatia tanara, adultd si cea varstnica. Cunoas-
terea distributiei populatiei pe grupe de varstd
este necesard pentru calcularea si monitorizarea
continud a indicatorilor presiunii demografice,
unul din ei fiind indicele sarcinii demografice
(rata de dependentd demograficd), ce exprima
raportul dintre numarul persoanelor in varsta
inaptd de munca si numarul persoanelor in varsta
apta de munca.

Modificarea structurii populatiei este deter-
minata, in principal, de fenomenele si procesele
demografice: natalitatea, fertilitatea, mortalitatea
populatiei, procese descrise cantitativ prin indi-
catorii miscarii naturale a populatiei, completati
de indicatorii tabelelor de mortalitate, dar si de
procesul de migrare a populatiei.

C. Al doilea set de indicatori carac-
terizeazia numairul pensionarilor si mairimea
pensiilor

a. Indicatorii
pensionari

Analiza starii i sustenabilitatii sistemului
public de pensii presupune, Tn primul rand,
cunoasterea numdrului total al beneficiarilor de
pensii, dinamica si structura numarului de
pensionari, pe categorii de beneficiari, pe varste,
pe sexe, pe medii. Ca rezultat al cresterii spe-
rantei de viata la nastere, se observa o majorare

aferenti numairului de
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vation and to bring them to the attention of the
political factor, in order to avoid the negative
effects these demographic processes are causing.

Thus, the number and dynamics of the
population are the primary demo-economic indi-
cators that underlie the calculations and forecasts
in the economic and social sphere.

Population structure indicators are of
great interest in providing qualitative information
on population distribution by gender, by age, by
residence area. Based on statistical data on popu-
lation distribution by gender and age, a compa-
rative analysis of age pyramids is made, which is
a subject to estimates for future periods.

Increasing the share of elderly people in the
population structure amplifies the aging process
of the population, leading to a number of diffi-
culties, primarily, related to ensuring the financial
stability of the pension insurance system and
increasing the cost of healthcare.

The structure of the population over large
age groups analysed over a longer period of time
provides a clear picture of the evolution of the
trend and of the existing ratio between the young,
the adult and the elderly population. The know-
ledge of population distribution by age groups is
necessary for the continuous calculation and
monitoring of indicators of demographic pres-
sure, one of which is the demographic depen-
dency ratio which expresses the ratio between
number of persons unable to work and the num-
ber of people in working age.

Changing the population structure is deter-
mined mainly by demographic phenomena and
processes: natality, fertility, population morta-
lity, processes described quantitatively by the
vital statistics rates, complemented by the mor-
tality tables indicators and the population migra-
tion process.

C. The second set of indicators charac-
terizes the number of pensioners and the
pension size

a. Indicators related to the number of
pensioners

The analysis of the state and sustainability
of the public pension system presupposes first the
knowledge of the total number of pension
beneficiaries, the dynamics and structure of the
number of pensioners by categories of bene-
ficiaries, by age, by sex, by area. As a result of
the increase in life expectancy at birth, there is a
steady increase in the retirement age of the
pensioners, among whom women are over 70%.
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continud a ponderii pensionarilor pentru limita de
varsta printre care femeile constituie peste 70%.

Sustenabilitatea financiard a sistemului soli-
tar de pensii, precum si sistemul public de asi-
gurari sociale din tara noastra, este determinata de
nivelul de presiune asupra populatiei ocupate, dar
mai cu seama asupra contribuabililor, caracterizat
prin rata de dependentd in sistem (rata poverii de
pensionare), ce exprima raportul dintre numarul
platitorilor de contributii de asigurari sociale si
numarul beneficiarilor de pensii. La inceputul
anului 2017, circa 1,24 contribuabili intretineau 1
pensionar, n timp ce un nivel minim necesar
pentru asigurarea functionarii normale a sistemu-
lui PAYG este de circa 4 la 1.

Daca e s ne referim la un alt obiectiv al
unui sistem functional de asigurari sociale: asigu-
rarea populatiei cu pensii echitabile si adecvate
pentru un trai decent in spiritul solidaritatii si
corectitudinii dintre generatii, ne raportam inclu-
siv la indicatorii calculati la nivelul tarilor comu-
nitare: rata riscului de sdrdcie a persoanelor in
vdrstd sSau rata riscului de sdrdcie printre
pensionari, indicatori ce exprima ponderea per-
soanelor de varsta 65+ respectiv a pensionarilor al
caror venit disponibil echivalent se situeaza sub
pragul de sdrdcie (stabilit la 60% din venitul
mediu echivalent pe economie).

b. Indicatorii aferenti marimii pensiei

Unul din indicatorii-cheie ai sistemului de
pensii este mdrimea medie lunara a pensiei
calculata pentru diferite categorii de beneficiari.
Un interes aparte il prezinta pensia medie pentru
limita de varsta. De obicei, in cadrul analizelor
economice, ne intereseaza care ¢ evolutia marimii
pensiei si, In acest caz, vorbim despre dinamica
absoluta sau relativa a pensiei medii.

Avand in vederea evolufia preturilor la
bunurile si serviciile de consum, redatd prin indi-
cele preturilor de consum (IPC), se impune cal-
cularea suplimentara a pensiei reale (contrava-
loarea marfurilor si serviciilor care pot fi cumpa-
rate, respectiv utilizate, cu pensia medie nomi-
nald Intr-o anumitd perioadd de timp, comparativ
cu alta perioadd) si a indicelui pensiei reale, ce
exprimd cresterea sau descresterea puterii de
cumparare a pensiei medii nominale lunare.

Unul din indicatorii de baza, ce caracteri-
zeazd gradul de performantd al sistemului de
pensii, utilizat pe larg in comparatiile internatio-
nale, este rata de Tnlocuire — raportul dintre pen-
sia medie si salariul mediu inregistrat in econo-
mie. Pe parcursul ultimilor ani, acest indicator
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The financial sustainability of the solitary
pension system, as is the public social insurance
system in our country, is determined by the level
of pressure on the employed population, but
especially on the taxpayers, characterized by the
dependence rate in the system (the rate of reti-
rement burden), which expresses the ratio bet-
ween the number of social security payers and the
number of pensioners. At the beginning of 2017,
about 1.24 taxpayers had 1 retired, while the
minimum necessary to ensure the normal functio-
ning of the PAYG system is about 4 to 1.

If we are to refer to another objective of a
functioning social insurance system: ensuring the
population with fair and adequate pensions for a
decent living in the spirit of solidarity and fair-
ness between generations, we also refer to the
indicators computed at the level of the Commu-
nity countries: the poverty risk ratio of the
elderly or the risk of poverty among pensioners,
indicating the share of 65+ people and pensioners
whose equivalent disposable income is below the
poverty line (set at 60% of the country median
equivalent income)

b. Indicators of pension size

One of the key indicators of the pension
system is the monthly average pension size
calculated for different categories of beneficia-
ries. Of particular interest is the average old-age
pension. Usually in the economic analyses we are
interested in the evolution of the pension size and
in this case we are talking about the absolute or
relative dynamics of the average pension.

Considering the evolution of prices for
consumer goods and services, described by the
consumer price index (CPI), it is necessary to
calculate the real pension (the equivalent of the
goods and services that can be bought or used
with the average nominal pension over a certain
period of time compared to another period of
time) and the real pension index expressing the
increase or decrease in the purchasing power of
the monthly nominal average pension.

One of the basic indicators characterizing
the performance of the pension system, widely
used in international comparisons, is the replace-
ment rate — the ratio between the average pension
and the average salary in the economy. Over the
past years, this indicator fluctuates around 26%,
being well below the minimum recommended by
the European Social Security Code of 40%.
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fluctueaza in jurul nivelului de 26%, fiind net
inferior nivelului minim recomandat de Codul
European de Securitate Sociala de 40%.

Indicatorul utilizat de organismul de statis-
tica al UE pentru masurarea ratei de inlocuire, in
termeni comparabili la nivel european, este rata
de inlocuire agregatd — raportul dintre pensia
medie pentru persoanele din grupa de varsta 65-
74 si castigul mediu brut al persoanelor din grupa
de varsta 50-59 de ani [8]. Acest indicator reflecta
mult mai bine trecerea de la perioada activa la cea
de pensie primitd pentru varstd si vechime 1in
munca, decit raportarea pensiei la salariu in gene-
ral, aceasta, deoarece 0 mare parte dintre benefi-
ciarii de pensii sunt persoane in varsta, iar baza de
referintd trebuie sa fie salariul dintr-o perioada
anterioara rezonabild, nu salariul in general.

Performanta unui sistem de pensionare este
analizatd si in baza capacitatii de a asigura un
nivel de trai apropiat celui din perioada activa.
Gradul de acoperire a minimumului de exis-
tentd prin pensia medie lunara si ponderea pen-
sionarilor a caror pensie e sub nivelul minimu-
mului de existentd tocmai reflectd aceste aspecte
de performanta si incredere in sistem.

D. Al treilea set de indicatori caracteri-
zeaza veniturile, cheltuielile si rezultatul Buge-
tului Asigurarilor Sociale de Stat (BASS)

Contributiile de asigurdri sociale de stat si
transferurile de la Bugetul de Stat constituie
principalele articole de venituri ale BASS. Ana-
liza veniturilor trebuie realizata atat sub aspect
dinamic, calculand ritmul de dinamica a venitu-
rilor totale si a componentelor sale, cat si sub
aspect structural prin calcularea ponderii contri-
butiilor, respectiv a transferurilor in valoarea
totald a veniturilor. Prezintd interes si defalcarea
contributiilor pe tipuri de platitori (salariati, anga-
jatori si persoane autoasigurate), reflectand astfel
structura contributiilor de asigurdri sociale pe
tipuri de plititori. Incepand cu anul 2009, de la
bugetul de stat, sunt alocate anual resurse supli-
mentare exclusiv pentru acoperirea deficitului
bugetului asigurarilor sociale de stat. Urmarirea
nivelului acestor transferuri formeaza o viziune
clard a decalajului format intre veniturile si
cheltuielile bugetare.

Printre principalii indicatori ai cheltuielilor
BASS, poate fi nominalizata valoarea absoluti a
cheltuielilor pentru plata pensiilor de asigurari
sociale si, in particular, a pensiilor pentru limita
de varstd. Monitorizarea acestor categorii de
cheltuieli este semnificativd odatd cu calcularea
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The indicator used by the EU statistical
body to measure replacement rates in comparable
terms at European level is the aggregate repla-
cement ratio — the ratio of the median individual
gross pensions of 65-74 age categories relative
to median individual gross earnings of 50-59
age categories, excluding other social benefits
[8]. This indicator reflects much better the shift
from active to retirement age than the reporting
of pension to salary in general. This is because
a large part of the pension beneficiaries are
elderly people and the benchmark should be
salary from a reasonable previous period, not
salary in general.

The performance of a retirement system is
also analysed on the basis of the ability to ensure
a living standard close to that of the active period
The coverage of the subsistence level by the
average monthly pension and the share of pen-
sioners whose pension is below the subsistence
level just reflect these aspects of performance and
confidence in the system

D. The third set of indicators characte-
rizes revenues, expenditures and the result of
The State Social Insurance Budget (SSIB)

State social insurance contributions and
transfers from the State Budget are the main
revenue items of the SSIB. Income analysis
should be done dynamically, calculating the
dynamics of total revenue and its components,
and structurally by calculating the weight of
contributions and transfers respectively in total
revenue. It is also interesting to break down the
contributions by type of payer (employees, em-
ployers and self-employed persons) reflecting the
structure of social security contributions by type
of payer. Starting with 2009, from the state bud-
get, additional resources are allocated annually
exclusively to cover the deficit of the state social
insurance budget tracking the level of these
transfers is a clear vision of the gap between
revenue and expenditure.

Among the main indicators of expenditures
of SSIB, we can name the absolute value of the
expenditure for the payment of social security
pensions and in particular of old-age pensions

The monitoring of these categories of
expenditure is significant with the calculation of
the absolute and relative dynamics, as well as the
rates of these expenditures in the total value of
the social security contributions.
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dinamicii absolute si relative, precum si a ratelor
acestor cheltuieli in valoarea totala a contribu-
tiilor de asigurdri sociale.

E. Al patrulea set de indicatori actua-
riali de caracterizare a sustenabilitatii siste-
mului de pensii

1. Solvabilitatea actuariald pe termen
lung a unui sistem public de pensii

Din punct de vedere actuarial, un sistem de
pensii este solvabil n cazul n care, pe termen
lung, datoriile actuariale de pensii sunt achitate,
in mod adecvat, din contributiile preconizate.
Pentru a testa solvabilitatea pe termen lung, se
foloseste un tabel de bilant actuarial. Un tabel
tipic de bilant actuarial al sistemului de pensii
aratd dupa cum urmeaza [5]:

E. The actuarial indicators characteri-
zing the sustainability of the pension system

1. Long-term actuarial solvency of a
public pension system

From an actuarial point of view, a pension
system is solvable if, in the long run,actuarial
pension liabilities are adequately paid from the
expected contributions. To test the long-term sol-
vency, an actuarial balance sheet is used. A typi-
cal actuarial balance sheet of the pension system
is presented as follows [5]:

Active/ Assets

Pasive/ Liabilities

1. Fondurile disponibile la data evaluarii (S,)/
Available funds at the evaluation date (S,)

2. Valoarea actuald a contributiilor/ Present
contribution amount:

VP _Le

(€)= 2 (1+0)t

unde/ where:
C; — valoarea contributiilor viitoare/
the amount of future contributions
i — rata de actualizare/ discount rate

1. Valoarea actuala a beneficiilor/ Present value
of benefits:

B
VP(B) = Z a +ti)t

2. Bilantul actuarial/ The actuarial balance:

So + VP(Cp)-VP(B:)

In bilantul actuarial, se compara suma fondu-
lui initial S, si a valorii actualizate a viitoarelor con-
tributii VP(C;) cu valoare actualizata a viitoarelor
cheltuieli pe beneficii VP(B,). In cazul In care se
estimeaza un sold actuarial negativ, se considera ca
fondurile de pensii inregistreazd datorii de pensii
fard acoperire financiard. Metoda Bilantului
actuarial este un instrument de evaluare a pasivelor
de pensii pe termen lung in temeiul legislatiei in
vigoare. Cu ajutorul acestuia, se poate, de asemenea,
identifica necesitatea de a reduce viitoarele beneficii
sau de a creste viitoarele contributii in scopul
eliminarii angajamentelor nefinantate.

2. Rata de dependenta a sistemului (RDS)
[3.4].

RDS este un indicator de nivel macro, care
mdasoara rata pensionarilor din totalul contribuabi-
lilor la sistemul public de pensii. De obicei, acest
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The actuarial balance compares the amount
of the initial fund S, and the present value of the
future contributions VP (C,) with present value of
benefits. VP(B;). If a negative actuarial balance
is estimated, pension funds are considered to have
pension liabilities with no financial coverage. The
Actuarial Balance Sheet method is a long-term
assessment of long-term pension liabilities under
current legislation. It can also identify the need to
reduce future benefits or to increase future contri-
butions to eliminate unfinished commitments.

2. System dependency rate (RDS) [3,4]

RDS is a macro level indicator that mea-
sures the rate of pensioners in the total number
of contributors to the public pension system.
This indicator is usually higher than the demo-
graphic dependency ratio. The discrepancy is
characterized by the fact that not all the em-
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indicator este mai mare decat rata de dependenta
demograficd. Discrepanta se caracterizeaza prin
faptul ca nu toatd populatia ocupata contribuie la
fondurile publice de pensii. Aceasta poate fi
ilustrata prin urmatoarea formula:

ployed population contributes to the public pen-
sion funds. This can be illustrated by the follo-
wing formula:

PVM = C + P + NonC (1),

unde:

PVM exprima populatia in limitele varstei

de muncai;

C — contribuabilii la fondurile de asigurari

sociale;

P — pensionarii (anticipate si pentru limita

de varsta);

NonC — persoanele care nu contribuie la

sistemul public de pensii.

Contul actuarial

Metoda contului actuarial este utilizata
pentru identificarea si ilustrarea factorilor care duc
la potrivirea ratei contributiilor si valoarea pen-
siilor. Metoda a fost elaborata pentru noul sistem
suedez de pensii. In esentd, este o metoda care
asigura calcularea activelor i pasivelor sistemului
de pensii PAYG, care presupune ca pasivele/
datoriile sistemului de pensii nu pot fi mai mari
decat activele sale. Efectul analizelor asigura
posibilitatea administrarii eficiente a activelor si
limitarea indexarilor pensiilor si a capitalului
statului in cazul depasirii activelor de catre datorii.

a. Rata de suport

Se calculeaza ca inversul ratei de depen-
denta si denotd numarul mediu de contribuabili
care revine/intretine un pensionar.

RS

Ceea ce presupune ca valoarea contributiei
este egald cu valoarea pensiei platite din fondurile
publice de pensii.

b. Rata contributiilor

~

where:

PVM — the population within the limits of

the working age;

C — taxpayers to social insurance funds;

P — pensioners (anticipated pensions and

old age pensions);

NonC — population who do not contribute

to the public pension system.

The actuarial account

The actuarial account method is used to
identify and illustrate the factors that lead to the
matching of the contribution rate and the value of
the pensions. The method was developed for the
new Swedish pension system. In essence, it is a
method of calculating the assets and liabilities of
the PAYG pension system, which implies that the
liabilities / debts of the pension system cannot be
higher than its assets. The effect of the analysis
ensures the efficient management of assets and
the limitation of pension indexation and state
capital in the event of debt overrun of assets.

a. Support rate

It is calculated as the inverse of the depen-
dency rate and shows the average number of
taxpayer's that maintains one pensioner.

€ o)
- @)

Which implies that the amount of the
contribution is equal to the amount of the pension
paid out of the public pension funds

b. Contribution ratio

RC=2 su/or RC=Ri+Z (3),
RS C

unde:
RI indic3 rata de inlocuire
C. Presiunea contributivitatii

R

where:
RI — replacement ratio
¢. Contributing pressure

o
op &
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unde:
DC reprezinta durata medie de
contributivitate (stagiul mediu de cotizare);
DP — durata medie de aflare Tn calitate de
pensionar.
Acest indicator variaza, de obicel, intre 1.2-2.2.

Concluzie

Tn concluzie, putem mentiona ci existi mai
multi indicatori utilizati pentru monitorizarea sus-
tenabilitatii sistemului de pensii. Monitorizarea
adecvata a sustenabilitdtii trebuie sd ia in con-
siderare toate aspectele de sustenabilitate, Tn spe-
cial, cele de natura financiara si sociala. De aceea,
autoritatile publice trebuie sd-si stabileasca un set
de indicatori, care vor fi utilizati pentru evaluarea
sustenabilitatii sistemelor de pensii.

Sistemul de indicatori de monitorizare a
sustenabilitatii sistemului de pensii trebuie sa
includd indicatori atat de naturd demografica,
utilizati pentru evaluarea procesului de Tmbatra-
nire a populatiei, cat si indicatori ai sistemului
propriu-zis de pensii, care asigurd posibilitatea
evaludrii dimensiunii politicilor in domeniul
sistemului public/schemelor de pensii, Tn special,
pentru limita de varstd vis-a-vis de predictiile
demografice.

Monitorizarea sustenabilitatii  financiare
necesita o analiza speciald a indicatorilor macro-
economici, cei mai importanti fiind evolutia ratei
de dependenta, cheltuielile bugetare pentru plata
pensiilor, implicit datoriile/obligatiile pe termen
mediu si lung de platd a pensiilor. Cel din urma
indicator este, in particular, de interes, din punctul
de vedere al perspectivei politicilor din domeniu.
In plus, concomitent cu evaluarea sustenabilitatii
sistemului national de pensii, prezintd importanta
elaborarea unei metodologii de cercetare/analiza,
care ar asigura unificarea definitiilor si indica-
torilor de calcul, pentru a asigura realizarea per-
Manentd a comparatiilor internationale ale riscu-
rilor specifice, starii si evolutiei lor.

Monitorizarea sustenabilitatii sociale, presu-
pune, de asemenea, o analizd profunda a indica-
torilor macroeconomici, care asigura analiza
tranzitiei din perioada de activitate/contributive si
momentul pensiondrii (monitorizarea iesirii din
categoria de forta de munca activa) si evaluarea
capacitatii de platd a pensiilor curente si viitoare
promise luand Tn considerare rata de inlocuire.

Avéand in vedere comportamentul pe termen
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where:
DC — average contributory duration
(average contribution period);
DP — average retirement age
This indicator usually varies between 1.2-2.2.

Conclusion

In conclusion, we can mention that there
are several indicators used to monitor the sus-
tainability of the pension system. Appropriate
sustainability monitoring should take into account
all aspects of sustainability, especially those of a
financial and social nature. Therefore, public
authorities should establish a set of indicators
that will be used to assess the sustainability of
pension systems.

The system of indicators for monitoring the
sustainability of the pension system should
include demographic indicators, that are used to
assess the aging process of the population and
indicators of the pension system itself, which
provides for the possibility of evaluating the size
of policies in the field of public system / pension
schemes especially for age pension in relation to
demographic predictions.

Financial sustainability monitoring requires
a special analysis of macroeconomic indicators,
with the most important being the rate of depen-
dency, budgetary spending on pensions, and
implicitly the medium and long-term obligations
for pension payments. The latter indicator is of
particular interest from the point of view of the
policy perspective. Moreover, alongside the asses-
sment of the sustainability of the national pension
system, it is important to develop a research
fanalysis methodology that would ensure the uni-
fication of the definitions and calculation indi-
cators, as well as the international comparisons.

The monitoring of social sustainability also
requires a deep analysis of the macroeconomic
indicators that analyse the transition from the
activity/contribution period to the retirement mo-
ment (monitoring the exit from the active labour
force category) and the assessment of the current
and future promised pension payments conside-
ring the replacement rate.

Considering the long-term behaviour of
pension systems, the indicators need to be
addressed from a future perspective and taking
into account not only the current performance and
those deriving from the term projections of the
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lung al sistemelor de pensii, indicatorii trebuie
abordati din perspectiva viitoare si {inand cont nu
numai de performantele curente si cele care
derivd din prognoze pe termen ale sistemului
public de pensii, dar si de incertitudinile specifice
sistemului de pensii ce tin de deciziile politice
privind varsta de pensionare si asigurarea pre-
siunii asupra generatiilor de contribuabili. Prin
urmare, un sistem public de pensii sustenabil
trebuie sd asigure echilibru intre asigurarea unor
venituri adecvate pensionarilor si presiunea
financiard asupra generatiilor din categoria fortei
de munca, ce finanteaza sistemele de pensii.

public pension system, but also the pension-
related uncertainties related to political decisions
on the retirement age and the pressure on tax-
payer generations. Therefore, a sustainable public
pension system must strike a balance between
ensuring adequate incomes for pensioners and
financial pressure on generations in the labour
force class that finance pension systems.
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ANEXA/ ANNEX

INDICATORI DE CARACTERIZARE A PRESIUNII DEMOGRAFICE
ASUPRA SISTEMULUI DE PENSII/

INDICATORS FOR ASSESSING THE DEMOGRAPHIC PRESSURE
ON THE PENSION SYSTEM

Indicatori ai numdrului i dinamicii populatiei/
Indicators of the number and dynamics of the population

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Numarul (efectivul)
populatiei stabile/ Resident
population

n

st st

})z _ Z])n
i=1

P"=PP—-TP+TA
Unde/ where:

PP — Populatia prezentd/ Present
population

TP — Populatia temporar prezenta/
Temporarily present population

TA — Populatia temporar absentd/
Temporarily absent population

Populatia stabild este constituita din
totalitatea persoanelor ce 1si au
domiciliul stabil in tard/ Resident
population is the number of persons,
permanently residents on the given
territory, including the persons
temporarily absent.

Numarul (efectivul)
populatiei prezente/ Present
population

n
pr _ pr
B = P
i=1

P" = PP+TP—TA

Populatia prezenta reprezinta totalitatea
persoanelor care, in momentul critic al
recensamantului, se aflau la locul
recenzat./ Present population refers to the
number of persons present at the Census
moment, including temporarily resident
persons.

Numarul (efectivul) mediu
al populatiei/ Mean annual
number of population

Pi=(B+P,)/2

Media aritmetica a numarului de
populatie la inceputul anului de referinta
si la inceputul anului urmator. Se
utilizeaza pentru compararea populatiei
cu fenomene si procese dinamice/
Arithmetic mean of the number of
population at the beginning of the
reference year and at the beginning of
the next year. It is used to compare the
population with dynamic phenomena and
processes.

Modificarea absoluta a
numarului populatiei/
Absolute change of the
population

P
Aijisa =85 —F_;-cubaza
in lant/ with chain base

P
A1‘/1 = Pl — B - cu bazi fixa/
with fixed base

Unde/ where:
P; — Populatia in anul i;/
Population in year i;
P, ; — Populatia 1n anul precedent;/
Population in the previous year;
P, — Populatia 1n anul de baza/
Population in the base year

Exprima modificarea absoluté (cresterea
sau scaderea absolutd) a populatiei in
anul curent, comparativ cu anul anterior
sau cu un an luat ca baza de comparatie/
Expresses the absolute change (absolute
increase or decrease) of the population in
the current year as compared to the
previous year or one year as a basis of
comparison
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Modificarea relativa a
efectivului populatiei/
Dynamic index (Relative
change of the population)

17 iliea —P /P _1(100) - cu baza
in lant/ with chain base

Exprima in procente cat constituie
populatia din anul curent, comparativ cu
anul anterior sau comparativ cu un an
luat ca baza de comparatie/ Express in %
the population in the current year as

]l 1= /_Pl _(100) —cubazd fixd/ | 0 moared to the previous year or as
with fixed base compared to a year taken as the basis of
comparison.
Modificarea medie absoluta Se utilizeaza frecvent pentru
a numarului populatiei Z AL i » caracterizarea dinamicii generale pentru
(sporul mediu)/ Absolute X 1 T An 1 o populatie cu o dinamica apropiata de o

average change in
population

n-1 n-1

progresie aritmetica (liniard)/ It is
frequently used to characterize general
dynamics of the population with a
dynamics close to arithmetic (linear)
progression.

Modificarea medie relativa
a numarului populatiei
(indicele mediu)/ Average
dynamic index (Average
relative change in
population):

Se utilizeaza frecvent pentru
caracterizarea dinamicii generale pentru
o populatie cu o dinamica apropiata de o
progresie geometrica (exponentiald)/ It is
frequently used to characterize general
dynamics for a population with a
dynamics close to a geometric

(exponential) progression..

Indicatori ai dinamicii comparate a efectivului populafiei/ Indicators of the comparative dynamics

of the population

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Perioada n care se va egala
nivelul fenomenului
analizat in doua regiuni
comparate/ The period in
which the analysed
phenomenon will be equal
in two comparative regions

yl yl
AA —AB

B A — —
Y1 > Y] ,si/and A > AB

, In conditii de/ where

Este aplicat in cazul deducerii perioadei
n care se vor egala nivelurile
fenomenului, care urmeaza o dinamica
apropiata de o progresie aritmetica, in
statele/regiunile comparate (4 si B)/ It is
applied in the case of the deduction of the
period in which the levels of the
phenomenon, which follow a dynamic
close to an arithmetic progression, will
be equals in the comparison states /
regions (A and B)

Perioada n care se va egala
nivelul fenomenului
analizat in doua regiuni
comparate/ The period in
which the analysed
phenomenon will be equal
in two comparative regions

~Iny/ —Iny/
Inf4—Inis
where In y > 1Iny{",

in conditii de/

si/and InZ74>Inis

Este aplicat in cazul deducerii perioadei
n care se vor egala nivelurile
fenomenului, care urmeaza o dinamica
apropiata de o progresie geometrica, in
statele/regiunile comparate (4 si B)/ It is
applied in the case of the deduction of the
period in which the levels of the
phenomenon, which follow a dynamic
close to a geometric progression, will be
equals in the comparison states / regions
(A and B)
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Indicatori ai structurii populagiei/ Indicators of population structure

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Ponderile populatiei pe
medii de resedinta/
Population structure by
area

r_H r_ B
=—-(100) - =—(100
8u P( ),gR P( )

Exprima ponderea persoanelor din
mediul urban, respectiv rural, ih
populatia totala./ Express the share of
urban and rural people in the total
population.

Greutatea specifica a
populatiei de sex feminin,
respectiv masculin, Tn
totalul populatiei/
Population structure by sex

P
g =, (100);

P
gr = % (100)

Exprima ponderea femeilor, respectiv a
barbatilor in populatia totala.

Calculati, in cadrul analizei, echilibrul
dintre sexe, inclusiv in profil teritorial si
la nivelul diverselor grupe de varste ale
populatiei/ Express the share of women
and men in the total population.

Are calculated within the sex balance
analysis, by area and by age groups of
the population

Raportul de
masculinitate/feminitate/
Masculinity/femininity
ratio

P
R, = P—M(100)

F

Exprima proportia dintre barbati si femei
(numarul de barbati ce revin la 100
femei)

Calculati in cadrul analizei dintre sexe,
inclusiv la diverse grupe de varste/
Expresses the proportion of men and
women (the number of men per 100
women).

Are calculated within the sex balance
analysis, by area and by age groups of
the population

Greutatea specifica a
populatiei de vérsta x Th
totalul populatiei/
Population structure by
ages

g, =——(100)

x=0

Exprima ponderea persoanelor de varsta
x in populatia totala

Se calculeaza diferentiat pe fiecare an de
varsta, inclusiv pe medii de resedinta si
sexe. In baza greutitilor specifice, se face
o analizd comparativa a piramidelor de
varsta elaborate dupa criteriile specificate
pentru anii perioadelor cincinale 2000,
2005, 2010 si 2015. Astfel, se pune in
evidenta dinamica structurii pe sexe si
ani de varste a populatiei/ Expresses the
weight of the persons of age x in the total
population.

It is calculated for each age group, by
residence area and by sex.

Based on population structure a
comparative analysis of age pyramids is
made for each five-year period (2000,
2005, 2010 si 2015). Thus, the dynamics
of the population structure by sex and
ages is highlighted

Greutatea specifica a
populatiei pe grupele mari
de varste/ Population
structure by big age groups

Boa

(100)

8o19 =

x=0

Exprima ponderea persoanelor din
grupele de varsta respective In populatia
totala:
e Ponderea populatiei tinere
e Ponderea populatiei adulte
e Ponderea populatiei varstnice,
denumita si coeficient de

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018




INFORMATICA, STATISTICA SI CIBERNETICA ECONOMICA / ECONOMIC INFORMATICS, STATISTICS AND CYBERNETICS

Py
g20-59/64 = —22 S (100)

2P
x=0

P +
g60/65+ — % (100)

2P
x=0

imbétranire demografica a
populatiei (Conform scarii G.
Bojio-Garnier, valoarea indicatorului
12 si mai mult se calificd drept
~imbatranire demografica”)
Structura pe grupe de varste se
calculeaza diferentiat pe medii de
resedintd si sexe analizand, in final,
proportiile ce se stabilesc intre
categoriile populatiei dupa grupele mari
de varste/ Expresses the share of persons
in the respective age groups in the total
population:
e The share of the young population
e The share of adult population
e The share of the elderly population,
also name as a aging factor of
population (according G. Bojio-
Garnier scale, when the value of the
indicator is 12 and over it is
qualified as “demographic ageing™)
The structure by age groups is
calculated differential by residence area
and sexes, analyzing the proportions that
are established among the large age
groups of population

Greutatea specifica a
populatiei pe grupele
varstei de munca/
Population structure by
different age groups
(Indeces of demographic
dependence)

130715

8o15 = 5

P

x=0

P
816-56/61 = —12 S (100)

2P
x=0

P +
857160+ = 557—/62 (100)

2P
x=0

(100)

Exprima ponderea persoanelor in functie
de varsta de munca in populatia totala:
e Populatia pana la varsta apta de
munca (0-15 ani)
e Populatia in varsta apta de munca
(16-56/61 de ani)
e Populatia peste varsta aptd de munca
(56/61 de ani si peste
Structura pe grupe de varsta de munca, se
calculeaza atat pe total, cat si diferentiat
pe medii de resedinti si sexe. In baza
acestor indicatori, se stabilesc raporturile
dintre populatia in varsta aptd de munca
si populatia din afara varstei de munca/
Expresses the share of people by
different age group in the total
population;
e Population under the working age
(0-15 years)
e Population able to work (16-56 / 61
years)
e Population over the working age
(56/62 years and over)
The structure by different age groups is
calculated both overall and differential
by residence area and sexes
Based on these indicators, the
relationships between the working age
population and the non-working-age

population are established
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Indicatori ai presiunii demografice/ Indicators of demographic pressure

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Raportul de dependenta de
varste/ Age dependency
ratio

K, ==

ZP + 2P
x=60/65
59/64

> P

X
x=20

(100)

Exprima numaérul de persoane din
contingentul inactiv, care revin unei
(100) persoane potential active.
Calculele si analizele se efectueaza atat
per total, cat si diferentiat pe medii de
resedintd/ Expresses the number of
inactive people in relation to one (100)
potentially active people. The
calculations and analyses shall be
carried out both totally and separately
by area

Raportul de dependenta a
populatiei in varstd/ The
dependency ratio of the
elderly population

Sp
:x65

VZPX

x=15

K, (100)

Exprima numarul de persoane de varsta
65 de ani si peste (varsta la care, in
general, persoanele sunt considerate
economic inactive) ce revin unei (100)
persoane in varsta apta de munca/
Expresses the number of people aged
65 and over (the age at which people
are generally considered to be
economically inactive) to one (100)
person(s) in working age (able to work)

Raportul de dependenta de
varste, ca functie de varsta
apta de munca/ The age
dependency ratio, as a
function of the working age

K, =

ZP IDNADWA
x=62 x=57
56

ZPM + > PF

x=16 x=16

(100)

Exprima numaérul de persoane din
contingentul inactiv, pe sexe, care
revin unei (100) persoane potential
active/ Expresses the number of
inactive people by genders in relation
to one (100) potentially active people.

Indicatori ai miscdrii naturale a populatiei/ Vital statistics indicators

Indicatori ai natalitatii si fertilitatii populatiei/ Indicators of population birth and fertility

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Numarul persoanelor
nascute/ Total number of
live-births

49
N=>N,

x=15

Exprima masa nascutilor vii in cadrul
unei colectivitati umane, delimitata prin
caracteristici de timp si spatiu.

Descrie natalitatea in expresie absoluta si
serveste drept baza informationald pentru
analiza natalitatii si fertilitatii/ Expresses
the total number of births in a human
collectivity, bounded by time and space
characteristics

Describes natality phenomenon in
absolute expression and serves the
information base for birth and fertility
analysis

Rata generala de natalitate/
Crude birth rate

Nvu 1000

n

Intensitatea natalitatii exprima numarul
nascutilor vii la 1000 de locuitori
Reflecta intensitatea fenomenului de
natalitate/ Expresses the number of live
births per 1000 inhabitants and reflects
the intensity of the natality phenomenon
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Rangul mediu al nascutilor
vii/ The average live birth
order of new-borns

S KN,
K =+

>N,
i=1

Unde/ where:
Ki - rangul nascutului viu; the live-birth
order of new born;
Ni - numarul nascutilor de rang "i"/

number of births at order "'

Medie aritmetica ponderata a rangurilor,
cu structura nascutilor vii dupa rang

Se poate constata existenta unei corelatii
intre structura nascutilor vii dupa rang si
intensitatea natalitatii, evidentiata prin
evolutia, 1n acelasi sens, a ratei de
natalitate si a rangului mediu. Scaderea
natalitatii este sinonima cu cresterea
ponderii nascutilor de rangul 1, deci, cu
orientarea populatiei catre familia de tip
restréns, din punct de vedere al
componentei/Weighted arithmetic mean
of the ranks, with the structure of live
births by rank.

It can be seen that there is a correlation
between the structure of the live births
by rank and the intensity of the birth rate,
as evidenced by the evolution in the
same sense of the natality rate and the
average rank. The decrease in birth rate
is synonymous with the increase of the
weight of the first live born order thus
with the orientation of the population
towards the restricted family, in terms of
composition

Rata generala de fertilitate/
Total fertility rate

Nvii
i (1000)

2.

x=15

Je=

Unde /where:

fg - rata generala de fertilitate/
total fertility rate;

Fx - efectivul populatiei feminine de
varsta ,.x”/ female population at age "x"

Exprima numarul nascutilor vii ce revin
la 1000 de femei din contingentul fertil/
Expresses the number of live births to
1000 women on the fertile age

Rata specifica de fertilitate

£, = 1000)
F)C

Unde/ where:

fx -rata de fertilitate specifica
populatiei feminine de varsta "x"/ spe-
cific fertility rate for females of age "x";
Nx - numarul nascutilor vii de catre
femeile de varsta "x"/ the number of live
births by "x" age women;

Fx - efectivul populatiei feminine de

varsta "x"/ female population of age "x"

Exprima numarul nascutilor vii ce revin
la 1000 de femei din contingentul fertil.
Reflecta particularitatile de manifestare a
fenomenului in subcolectivitati mai
omogene (in cazul dat, dupa varsta)/
Expresses the number of live births to
1000 women at fertile ages.

Reflects the peculiarities of
manifestation of the phenomenon in
more homogeneous population (in this
case, by ages)

Indicatori ai mortalititii populatiei/ Indicators of population death

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Numarul persoanelor
decedate/ Total number of
deaths

M = ZOMJ

Exprima masa deceselor survenite in
cadrul unei colectivitati umane,
delimitatd prin caracteristici de timp,
spatiu si prin alte caracteristici
demografice si sociale ale populatiei

Descrie mortalitatea in expresie absoluta
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si serveste drept baza informationala
pentru analiza mortalitatii i
fertilitatii/Expresses the number of
deaths within a human collectivity,
delineated by time, space, and other
demographic and social characteristics of
the population

Describes mortality phenomenon in
absolute expression and serves the
information base for mortality and
fertility analysis

Rata generala de
mortalitate/
Overall death rate

Exprima intensitatea mortalitatii ca
numadr de decese ce revin la 1000 de
locuitori

Exprima intensitatea fenomenului de
mortalitate/ Expresses the number of
deaths per 1000 inhabitants and reflects
the intensity of the mortality
phenomenon

Rata specifica de morta-
litate/ Specific death rate

m,, =—1000
M

M,

1000

mr =
F

m_ =-—==1000

X

Exprima intensitatea mortalitatii,
diferentiatd dupa sexe si varste, ca numar
de decese, dintr-o anumita categorie a
populatiei, ce revine la 1000 de persoane
din categoria datd/ Expresses the severity
of mortality, differentiated by gender and
age, as the number of deaths in a given
category of population per 1000 people
in the given category

Indicatori ai tabelelor de mortalitate/ Life table indicators

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentariu/ Comments

Numairul de supravie-
tuitori la varsta x (Sx) /
Number of survivors

to age x (Sx)

Sx+1 = Sx _dx/x+1 sau
S =S, +d

X

Unde/ where:
S, - efectivul de supravietuitori la
aniversarea varstei "x"/ the number
of persons alive at age x
d,+; - efectivul deceselor in intervalul
de varsta (x,x+1)/ number of deaths in
the interval (x,x+1) for persons alive
at age x;

x/x+1

Indica efectivul persoanelor in viata la
aniversarea varstei "x"

Seria datelor privind numarul de
supravietuitori in intervalul de varsta "0-
w" defineste functia de supravietuire si
formeaza tabelul de supravietuire
propriu-zisa/ Indicates the number of
people who survive to age x

The series of data of the number of
survivors in the age range "0-w" defines
the survivorship function and form the
survival table

Numairul de decedati
in intervalul de varsta
de la"x" la"x +1"/
Number of deaths

in the interval (x,x +1)

x x_Sx+l

Indica efectivul de persoane care
inceteaza din viata intre aceste doua
aniversari

Seria datelor referitoare la evolutia
efectivului de decese, in functie de
varstd, defineste tabelul de mortalitate
propriu-zisa/ Indicates the number of
people who die in the interval between
these two anniversaries.

The series of data related the evolution of
deaths by different ages defines the
mortality table itself
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Probabilitatea de deces d Indica probabilitatea ca o persoand in
corespunzitoare varstei "x" q, = Zaxlxtl . de unde rezulta/ viatd la aniversarea varstei "x" sa
(ax)/ Probability of dying at S, decedeze Thainte de a implini vérsta
age "X" (0x) from where "x+1" ani. Reprezinta unul din cei mai
d - S importanti indicatori ai tabelului de
xlx+1 x4 mortalitate /Expresses the probability
dx/x+1 that someone aged exactly x will die
S, =—"= before reaching age "x+1". It is one of
9x the most important indicators of the
actuarial live table
Probabilitatea de p.=1-¢q Indica probabilitatea ca o persoand in
supravietuire (py)/ * * viata la aniversarea varstei "x" sa fie in
Probability of survival (py) p S viata si la aniversarea varstei "x+1" ani
L=
S,
Numdrul de ani trditi intre S +S Indicatorul S, avand caracter de medie,
vérsta x si x + 1 / Number S, =— > L poate fi determinat fie ca medie

of years living between age
x and x+1 (Sx)

aritmetica simpla, din numarul
supravietuitorilor la aniversarea varstelor
"x"si"x + 1", fie ca medie geometrica
Acest indicator este cunoscut si sub
denumirea de "numir mediu de
supravietuitori" in intervalul de varsta
de la "x" la "x+1" ani/

The Sx indicator, having an average
character, can be determined either as a
simple arithmetic mean of survivors at
age x and x + 7, or as a geometric mean
This indicator is also known as the
""average number of survivors' in the
age interval (x, x+1)

Numarul total de om-ani
traiti de Tntreaga
colectivitate n intervalul x
si w (Tx)/ The total number
of person-years lived by the
cohort from age x to w (TX)

Este un indicator auxiliar, utilizat, in
principal, pentru stabilirea sperantei
matematice de viatd/ It is an auxiliary
indicator, mainly used to establish
mathematical life expectancy

Speranta matematica de
viata la varsta "x" /Life
expectancy at age x

Indicd numarul mediu de ani, de viata, pe
care sperd si-i traiasca in continuare
fiecare dintre membrii colectivitatii de
supravietuitori la varsta x. Speranta
matematica de viatd corespunzatoare
varstei de ,,zero” ani (speranta
matematica de viatd la nastere) este
cunoscuta si sub denumirea de ,,durata
medie a vietii”

Speranta matematica de viata este cel
mai important indicator al tabelului de
mortalitate, sintetizand, prin nivelul sau,
influenta unui complex de factori (de
naturd biologica, sociald, sanitara, de
mediu etc.) /Indicates the number of
years which shall be lived in average by
those born in this period, if during their
life the death rate for every age will be
the same as in year of birth. The life
expectancy corresponding to the age
"zero" is also known as the life
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expectancy at birth or ,,average lifetime”
Life expectancy is the most important
indicator of the mortality table,
synthesizing by its level the influence of
a complex of factors (biological, social,
sanitary, environmental, etc)

Durata medie a vietii
la varsta X, (V*ne)/

o _ oy Sim 058,

Indica numarul de ani, dupa care vor fi in
viatd jumatate din efectivul

The median lifetime " S an = Sﬁ,ﬁl supravietuitorilor varstei x/ Indicates the
at age X (V*e) number of years after which half of the
survivors of age x will be alive
Varsta modala la deces / Varsta la care se inregistreaza punctul de
Modal age to death Vio = Xu0 + —L maxim al curbei deceselor, facand
AL+ A, abstractie de efectivul deceselor la varsta

de ,,zero” ani. In situatia cand nu se
urmareste cunoasterea exacta a sperantei
matematice de viata (in special, la varsta
de zero ani), aceasta poate fi aproximata
prin durata medie sau varsta modala,
indicatori care necesitd un volum de
calcule mult mai redus/ The age at which
the maximum point of the death curve is
recorded, excluding the infant mortality
(number of deaths of children under one
year of age) If the exact mathematical
life expectancy is not necessary it can be
approximated by the median lifetime or
modal age, indicators requiring a much
lower volume of calculation

INDICATORI PRIVIND NUMARUL PENSIONARILOR SI MARIMEA PENSIILOR/
INDICATORS OF THE NUMBER OF PENSIONERS AND OF THE PENSION SIZE

Indicatori aferenfi numdrului de pensionari/ Indicators related to the number of pensioners

Denumirea indicatorului/

Formula de calcul/ Formula

Comentarii/ Comments

Indicator

Numarul total al Np = Z Np, Numarul total al pensionarilor reprezinta

pensionarilor/ Total ! totalitatea persoanelor ce au dreptul de a

number of pensioners primi contributii sociale sub forma de
pensie/ The total number of pensioners is
the number of persons entitled to receive
social contributions in the form of a
pension

Numdrul pensionarilor Np,, = Z Np,, Numidrul total al pensionarilor cu limita

cu limita de varsta/
Number of registered
pensioners due to age

de varsta reprezinta totalitatea persoanelor
ce primesc contributii sociale sub forma
de pensii pentru limita de varsta/ The total
number of age pensioners is the total of
persons who receive social contributions
in the form of retirement pensions

Dinamica numarului total
al pensionarilor/ The
dynamics of the total
number of pensioners

- absoluta/ absolute

- relativa/ relative

A= Np(1) - Np(0)

" Np(0)

Exprima modificarea absoluta si relativa
(cresterea sau scaderea absolutd) a
numarului de pensionari in perioada
analizata (1), comparativ cu perioada
considerata baza de comparatie (0) /
Expresses the increase or decrease
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(absolute or relative) of the number of
pensioners in one period (1) compared to
the number of pensioners in the period
taken as the basis of comparison (0)

Structura numarului de Np, Reflectd cota-parte a pensionarilor din
pensionari pe categorii/ gy, =100 diverse categorii in numarul total al
Structure of the number of Np pensionarilor/ Reflects the share of
pensioners by categories pensioners from dlfferen_t categories in
L . the total number of pensioners.
- pe tipuri de pensii
(pensii pentru limita de
varsta, pensie de urmas,
pensie pentru vechimea
in munca etc.)/ by types
of pension (age pension,
pension for disability,
work experience
pension, etc.)
- pe sexe/ by genders
- pe varste/ by ages
- pe medii/ by areas
Raportul dintre populatia PA Exprima céte persoane active (persoane
activa si numarul =—-(100) ocupate + someri) revin unei (100)
pensionarilor/ The ratio of Np persoane pensionate/ Expresses how
the active population to the many active people (employed or
number of pensioners unemployed) are needed to secure one
(100) retired person
Raportul dintre populatia PO Exprima céte persoane ocupate revin unei
ocupatd si numdrul =—-100 (100) persoane pensionate/ Expresses
pensionarilor/ The ratio of Np how many employed people are needed to
the employed population to secure one (100) retired person
the number of pensioners
Rata de dependenta Np Exprima coraportul dintre numarul de
n sistem/ System RD = -100 pensionari si numarul contribuabililor /
dependency rate contribuabili Expresses the ratio between the number
of pensioners and the number of
taxpayers
Ponderea numarului de Np Exprima (in %) numarul pensionarilor din
pensionari in numarul total Ny 100 numarului total al populatiei. Calculul si
al populatiei / The share of Pop analiza acestui indicator pot fi realizate si
the number of pensioners in diferentiat pe sexe, pe medii de resedinta
total population Npi exprimand (in %) numarul pensionarilor
inclusive/ inclusive gjvp ; -100 dintr-o anumita grupa (femei sau barbati,
- pe sexe/ by gender Pop populatie urbani sau rurald) in numarul
- pe medii/ by area total al populatiei din grupa data/
Expresses (in %) the number of
pensioners in total population. The
calculation and analysis of this indicator
can be made and differentiated by gender,
by residence area, expressing (in%) the
number of pensioners in a given group
(women or men, urban or rural
population) in the total population of the
given group
Ponderea numarului de Np, Exprima (in %) numarul pensionarilor ce
pensionari pentru limita de Nl = ~.100 primesc pensia pentru limita de varsta din
varstd in numirul total al Pop numdrului total al populatiei

populatiei/ The share of the

Calculul si analiza acestui indicator pot fi
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number of pensioners due

realizate si diferentiat pe sexe, pe medii

to age in the total number A Npi de resedinta exprimand (in %) numarul
of pensioners ;Vpl = lvi -100 pensionarilor beneficiari de pensia pentru
inclusiv/ inclusive Po limita de varsta dintr-o anumita grupa
- pe sexe/ by gender (femei sau barbati, populatie urbana sau
- pe medii/ by area rurald) in numarul total al populatiei din
grupa datd/ Expresses (in%) the number
pensioners due to age in total population
The calculation and analysis of this
indicator can be made and differentiated
by gender, by residence area, expressing
(in%) the number of pensioners due to
age in a given group (women or men,
urban or rural population) in the total
population of the given group
Ponderea numarului de Np, Exprima (in %) numarul pensionarilor ce
pensionari cu limita de Nl = ~.100 primesc pensia pentru limita de varsta din
varsta Tn numarul total al N numarul total al pensionarilor.
pensionarilor/ The share of Calculul si analiza acestor indicatori se
the number of pensioners fac diferentiat pe sexe, pe medii de
due to age in the total resedinta, pe varste./ Expresses (in%) the
number of pensioners number pensioners due to age in total
inclusiv/ inclusive number of pensioners.
- pe sexe/ by gender The calculation and analysis of this
- pe medii/ by area indicator is differentiated by gender, by
- pe varste/ by age residence area, by ages.
Rata riscului de saracie sps Exprima ponderea persoanelor de varsta
a persoanelor in varsta/ RSa’”65+ =%+ .100 65+ al caror venit disponibil echivalent e
At-risk-of-poverty rate sub pragul de sarécie (stabilit la 60% din
of pensioners Unde/ where: venitul mediu echivalent pe economie)

(diferentiatd pe grupe de
varsta: 60+ ; 65+ ;
75+)/(differentiated by age
groups: 60+; 65+; 75+)

PP — persoancle de vérsta 65 si peste

al céror venit este sub pragul de saracie/
people aged 65+ over whose income is
below the poverty line

P _ populatia totald/ total population

Calculul poate fi efectuat si pentru
categoriile de varstd 60+ sau 75+

Ofera o informatie-cheie a capacitatii
sistemelor de pensii de a furniza venituri
adecvate persoanelor in varstd/Expresses
the share of people aged 65+ whose
equivalent disposable income is below the
poverty line (set at 60% of the median
equivalent income per economy)
Calculation can also be done for age
categories 60+ or 75+

It provides a key information regarding
the ability of pension system to provide
adequate income to older people

Rata riscului de saracie
printre pensionari/ At-risk-
of-poverty rate of
pensioners

Unde/ where:

P7. — pensionari al caror venit este

sub pragul de saracie/ pensioners whose
income is below the poverty line

Ponderea pensionarilor cu un venit
disponibil echivalent sub pragul de
saracie (stabilit la 60% din venitul mediu
echivalent pe economie)

Indicatorul se calculeaza atét pentru
intreaga colectivitate de pensionari, cat si
diferentiat pe sexe./ Expresses the share
of pensioners whose equivalent
disposable income is below the poverty
line (set at 60% of the median equivalent
income per economy)

The indicator is calculated for both total
number of pensioners and differentiated
by gender.
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Diferenta de gen a ratei
riscului de saracie/ Gender
differences in the At-risk-
of-poverty rate of elderly
people

m/fARSar = RSarﬁrg+ - RSCI7'62+

Diferenta absoluta a ratei riscului de
sdracie intre barbati si femei

Poate fi calculat si pentru alte grupe de
varsta (60+ si 75+ sau 0-59 si 0-74). /The
absolute difference At-risk-of-poverty
rate between men and women

It can also be calculated for other age
groups (60+ and 75+)

Rata specifica de ocupare/
Specific Employment rate

defalcatd pe grupe mari de
varsta si sexe/ breakdown
by large age groups and
genders

RO, _ PO 100
F
ro* = OF -100
PoM
RO = POA; 100
Unde/ where: l

PO - populatie ocupata/ employment
i — grupa de varstd/ age group

F — femei/ female

M — barbati/ male

Exprima ponderea persoanelor de o
anumita varsta ocupate in economia
nationald In numarul total al populatiei de
aceeasl varsta. Rata de ocupare calculata
pe grupe de varstd constituie un
parametru important in aprecierea

o analizd mult mai profunda cu privire la
intrarea $i, mai cu seama, la iesirea
populatiei de pe piata fortei de munca.
Departajarea pe sexe permite izolarea
efectului structural al tendintei de crestere
a ratei de ocupare a femeilor./ It expresses
the share of persons of a certain age
occupied in the national economy in the
total number of the population of the
same age. The employment rate
calculated by age group is an important
parameter in assessing the sustainability
of the pension system. It provides a much
deeper analysis of the entry and,
especially, the outflow of the population
from the labour market

Gender segmentation allows to isolate the
structural effect of the trend of increasing
the female employment rate.

Indicatori aferenfi mdrimii pensiei/ Indicators of pension size

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentarii/ Comments

Valoarea totala a pensiilor PN Suma tuturor categoriilor de pensii
platite/ Total amount of platite: pensii pentru limita de varsta,
paid pensions pensie de urmas, pensie pentru vechimea
in munca etc./ Amount of all paid pension
categories: age pensions, survivor’s
pensions, old-age pension, disability
pension etc.
Structura pensiilor platite/ _ PN. Exprima ponderea valorii pensiilor platite
Structure of paid pensions gpy =——-100 pe fiecare categorie, sau pe grupa de
- pe categorii de pensii/ PN varsta sau pe sexe, sau pe medii in
by pension category valoarea totala a pensiilor platite/
- pe sexe/ by genders Expresses the weight of the value of the
- pe medii/ by areas pensions paid by each category, by age
- pe grupe de varsta/ group, by gender, or by area in the total
by age groups amount of paid pensions
Valoarea totala a pensiilor PN Suma pensiilor plitite pensionarilor ce

platite pentru limita de
varsta/ Total amount of age
pensions

primesc pensie pentru limita de varsta/
The amount of pensions paid to

pensioners who receive age pension
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Structura pensiilor platite
pentru limita de varsta/
Structure of age pension
- pe sexe/ by genders
- pe medii/ by areas
- pe grupe de varsta/
by age groups

i

g = Nt 100
v PN

Iv
Unde/ where:
PN ;V - valoarea pensiilor platite pentru

limita de varsta pe categoria de persoane
analizata/ the amount of age pensions
from analysed category of persons

Exprima ponderea valorii pensiilor platite
pentru limita de varsta pe sexe, pe medii
sau pe grupe de varsta in valoarea totald a
pensiilor platite pentru limita de varsta/
Expresses the share of the amount of age
pension paid by gender, by age or by age
group to the total amount of age pensions

Mairimea medie a pensiei/ — PN
Average pension size PN =—
Np
Mirimea medie a pensiei — PN
pentru limita de varsti/ PN, = b
Average size of age Np,,

pension

Dinamica nominald a
pensiei medii lunare/ The
nominal dynamics of

A = PN(1) - PN(0)

Exprima cresterea sau descresterea
nominald (absoluta respectiv relativd) a
pensiei medii intr-o perioada, comparativ

monthly average pension PN(2) cu perioada luatd ca baza de comparatie
- absoluta/ absolute P~ _—0 -100 (luna anterioara sau aceeasi luna a anului
- relativa/ relative PN(0) precedent) / Expresses the nominal
increase or decrease (absolute or relative)
of the average pension in one period
compared to the average pension in
period taken as the basis of comparison
(previous month or the same month of the
previous year)
Dinamica reald a pensiei I Exprima cresterea sau descresterea puterii
medii lunare/ The real 1 —r_.100 de cumpdrare a pensiei medii lunare.

dynamics of the monthly
average pension

p (real) = IPC
1/0

IPC — indicele preturilor de consum/
consumer price index

O valoare > 100% reda o crestere a
puterii de cumparare, <100% — 0
reducere a puterii de cumparare, =100% —
o mentinere a puterii de cumparare a
pensiei medii lunare

Expresses the increase or decrease in the
purchasing power of the monthly average
pension.

A value > 100% gives an increase in
purchasing power, <100% — a reduction
in purchasing power, = 100% — a
maintenance of the purchasing power of
the average monthly pension

Minimumul de existentd al ME Reprezinta volumul minimal de bunuri

pensionarilor/ The r materiale §i servicii necesare pentru satis-

subsistance level for facerea cerintelor primordiale, asigurarea

pensioners mentinerii sanatatii si sustinerii viabilita-
tii unui pensionar/ It is the minimal
volume of goods and services, necessary
for the satisfaction of basic requirements,
health protection and support of human
vital functions of a pensioner

Gradul de acoperire a ﬁ Exprima gradul de acoperire a

minimumului de existenti Gz, = ———100 minimumului de existenta al

prin pensia medie lunara/
The coverage rate of the
subsistence level by the
average monthly pension

pensionarilor prin pensia medie lunara
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Rata de nlocuire/

Exprima raportul existent intre pensia

Replacement rate Ri= ﬂ -100 medie lunara si salariul mediu lunar/
inclusiv/ inclusive S Express the coverage of the subsistence

- pe sexe/ by gender level by the average monthly pension

- pe medii/ by area
Raportul dintre pensia ﬁ[ Exprima raportul existent intre pensia
medie lunari si venitul SnDP = -100 medie lunara si venitul disponibil mediu
disponibil mediu lunar al DP lunar al unei persoane/ Expresses the
unei persoane/ The ratio ratio of the average monthly pension to
between the average the average monthly disposable income
monthly pension and the of a person
average monthly disposable
income
Valoarea totald a pensiilor PN Exprima coraportul existent intre
platite fatd de PIB/ Total =——100 valoarea totald prestatiilor sociale sub
amount of paid pensions to PIB forma de pensii si PIB/ Expresses the
GDP Ratio existing ratio between total paid pensions

and GDP
Valoarea totala a pensiilor PN Exprima coraportul existent intre
plitite pentru limita de =—™".100 valoarea totala a pensiilor pentru limita
varsta fatd de PIB/ Total PIB de varsta si PIB/ Expresses the existing
amount of paid age ratio between total paid age pensions and
pensions to GDP Ratio GDP
Indicele veniturilor medii / Me(65+) Exprima coraraportul dintre venitul
Median relative income e =T mediu echivalent al persoanelor de vérsta
ratio of elderly people Me(o_54) 65+ si venitul mediu echivalent al
Unde/ where: persoanelor de varsta 0-64.

(pentru grupele de varsta
65+ sau 60+ pe total si
diferentiat pe sexe)/ (for
age groups 65+ or 60+ per
total and differentiated by
gender

Me g,y — venitul mediu al persoanelor

din grupa de varsta 65+/ the median
income for people aged 65+

Me, g4y — venitul mediu al

persoanelor din grupa de varsta 0-64
ani/ the median income of people aged
0-64 years

_ Me(60+)

Me —
M €(0-59)

Tn termeni generali, o valoare a acestui
indicator mai mare de 1 Inseamna o
imbunatatire a situatiei privind nivelul
veniturilor la implinirea varstei de
pensionare, si, dimpotrivd o valoare mai
mica decat 1 — o inrautatire

Indicele veniturilor medii se calculeaza
atat pe total populatie, cat si diferentiat pe
sexe./ Expresses the ratio between the
median equivalised disposable income of
persons aged 65 or over and the median
equivalised disposable income of persons
aged between 0 and 64.

In general terms, it might be said that a
value of this indicator greater than 1
means that the income situation upon
reaching retirement age is improved, a
value equal to 1 means it remains
unchanged, and a value less than 1 means
it deteriorates.

The Median relative income is calculated
for both the total population and
differentiated by gender

Rata de inlocuire agregata/
Aggregate replacement
ratio

(exclusiv alte transferuri
sociale)/ excluding other
social transfers)

RIA = Megs 74

€(50-59)

Raportul dintre pensia medie a
persoanelor din grupa de varsta 65-74 de
ani si castigurile medii brute ale
persoanelor din grupa de varsta 50-59 de
ani, excluzand alte prestatii sociale

Ne informeaza despre gradul general de
adecvare a veniturilor pensionarilor in
raport cu lucratorii in varsta.
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Calculata atat pe total, cat si diferentiat pe
sexe/The indicator is defined as the ratio
of the median individual gross pensions
of 65-74 age category relative to median
individual gross earnings of 50-59 age
category, excluding other social benefits
It informs us about the general degree of
adequacy of retirement income in relation
to older workers.

It is calculated by total and breakdown by
gender

Diferenta de gen a Indicelui
veniturilor mediane/
Gender differences in the
relative median income
ratio of elderly people

mlf _rm f
AIMe _[Me _IMe

Diferenta absoluta a indicelui veniturilor
medii intre barbati si femei/ The absolute
difference in the median relative income
between men and women

Diferenta de gen a ratei de
inlocuire agregata/ Gender
difference of the aggregate
replacement ratio

"7 A gy = RIA" — RIA’

Diferenta absoluta a ratei de inlocuire
agregata intre barbati si femei/ The
absolute difference between males and
females in the aggregate replacement
ratio

Indicele inegalitatii
veniturilor/ Income
inequality index

ineg Szo
Unde/ where:
R

ineg raportul inegalitatii veniturilor/

the income inequality index
Sgo - suma veniturilor persoanelor din

quintila V (superioara)/ The
sum of incomes of persons from
upper quintile group (that
covers 20% of least welfare
population)

S, - suma veniturilor persoanelor din

quintila I (inferioard)/ The sum
of the incomes of persons from
upper quintile group (20% of
the most welfare population)

Raportul dintre venitul total primit de
20% din populatie cu cel mai mare venit
(quintila superioara) si cel obtinut de 20%
din populatia cu cel mai mic venit
(quintila inferioara).

Indicele inegalitatii veniturilor estimeaza
de céte ori sunt mai mari veniturile
disponibile pe adult-echivalent (inclusiv
sau exclusiv contravaloarea consumului
din resurse proprii) obtinute de toate
persoanele din quintila 5 (cele mai
bogate) fatd de veniturile obtinute de
persoanele din quintilal (cele mai
sdrace), ale distributiei populatiei dupa
venitul disponibil pe adult-echivalent./
The ratio of total income received by the
20 % of the population with the highest
income (top quintile) to that received by
the 20 % of the population with the
lowest income (lowest quintile).

Indicele inegalitatii
veniturilor printre
populatia din grupa 65+
Income inequality index
among the 65+ population

Raportul dintre quintila superioara si
quintila inferioara printre populatia din
grupa de varsta 65+/ The ratio between
the upper quintile and the lower quintile
among the population in the 65+ age

group
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INDICATORI CE CARACTERIZAZA BUGETUL ASIGURARILOR SOCIALE DE STAT (BASS)/
INDICATORS THAT CARACTERIZES THE STATE SOCIAL INSURANCE BUDGET

Indicatori ai veniturilor BASS/ Revenue indicators of State Social Insurance Budget

Denumirea indicatorului/

Indicator

Formula de calcul/ Formula

Comentarii/ Comments

Numarul contribuabililor/
Number of taxpayers

contribuabili

Se are in vedere numarul contribuabililor
persoane fizice ce participa prin
contributii de asigurari sociale la
Bugetul asigurarilor sociale de stat/ It is
taken into account the number of
taxpayers participating in social
insurance contributions to the State
Social Insurance Budget

Valoarea totala a
veniturilor la BASS/
Total Revenue of State
Social Insurance Budget

V= Vp, +7
Unde/where:

Vpr - venituri proprii care aproape n
totalitate sunt reprezentate de
contributiile de asigurari sociale
obligatorii/ own incomes that are
almost entirely represented by
social security contributions

T - transferuri de la Bugetul de Stat/
transfers from the State Budget

Reflecta totalitatea veniturilor obtinute la
Bugetul Asigurarilor Sociale de Stat
compuse, Tn special, din totalitatea
contributiilor de asigurari sociale
obligatorii si valoarea transferurilor de la
Bugetul de Stat/ Reflects all revenues
earned at the State Social Insurance
Budget, consisting mainly of social
security contributions and the transfers
from the State Budget

Valoarea totala a
contributiilor de asigurari
sociale/ Total amount

of social security
contributions

C

totale

Reflecta valoarea totala a contributiilor
de asigurari sociale de stat obligatorii
virate de toate categoriile de persoane
fizice si angajatori/ Reflects the total
value of social security contributions
paid by all categories of individuals and
employers

Pondera contributiilor
persoanelor fizice in
valoarea totald a
contributiilor de asigurari
sociale/ The rate of
individuals contributions
to the total value of social
security contributions

C
f
8,5 =5 100
totale

Unde/where:
C o valoarea contributiilor persoanelor

fizice/ contributions of individuals

Reflecta cota-parte a contributiilor
persoanelor fizice in valoarea totald a
contributiilor de asigurari sociale.
Contributiile persoanelor fizice vor
include contributiile individuale ale
angajatilor, contributiile individuale
virate de persoanele fizice proprietari de
terenuri agricole, contributiile virate de
titularii de patenta de Intreprinzator si
persoanele fizice ce au Tncheiat un
contract individual/Reflects the share of
the contributions of individuals to the
total amount of social security
contributions.

Contributions of individuals will include
individual employee contributions,
individual contributions paid by
individual landowners, contributions
paid by business patent holders and
individuals who have entered into an
individual contract
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Pondera contributiilor
angajatorilor in valoarea
totala a contributiilor de
asigurdri sociale/ The rate
of employers contributions
to the total amount of social
security contributions

c, ...
_ angajatori
gangajamri - C ' 100

totale

Exprima cota-parte a contributiilor virate
de angajatori in valoarea totald a
contributiilor de asigurari sociale/
Expresses the share of contributions paid
by employers to the total amount of
social security contributions

Contributia medie/ Average _ C Reflecta nivelul contributiilor ce revin,
social security contribution C = totale n medie, unui contribuabil/ Reflects the
contribuabili average level of social contributions to a

taxpayer

Cota contributiei in salariu/ C Exprima proportia dintre marimea medie

Ratio between average = a contributiei si nivelul mediu al

social contribution to Salariu salariului pe economie/ Expresses the

average salary proportion between the average
contribution and the average wage level
in the economy

Rata contributiilor totale In C Reflecta coraportul dintre nivelul

P1B/ Total contributions to = —lole 100 contributiilor si valoarea PIB/ Reflects

GDP ratio PIB the ratio between the level of
contributions and the GDP

Valoarea totald a Tr Reflectda mérimea totala a transferurilor

transferurilor de la Bugetul (B5) de la bugetul de stat/ Reflects the total

de Stat la Bugetul amount of transfers from the state

Asigurarilor Sociale de budget to SSIB

Stat/ The total value of

transfers from the State

Budget to the State Social

Insurance Budget

Gradul de finantare a Tr(BS) Exprima cota-parte a transferurilor de la

Bugetului Asigurarilor
Sociale de Stat din Bugetul
de Stat (BS)/ The degree of
financing of the State
Social Insurance Budget
from the State Budget

gn=—, 100

bugetul de stat in valoarea veniturilor
BASS/ Express the share of transfers
from the state budget to the amount of
SSIB revenue

Valoarea transferurilor de
la Bugetul de Stat pentru
acoperirea deficitului
bugetului asigurarilor
sociale de stat/ The amount
of transfers from the state
budget to cover the deficit
of the state social insurance
budget

def
Tryg

Reflecta marimea totala a transferurilor
de la bugetul de stat/ Reflects the total
amount of transfers from the state
budget to cover the SSIB deficit

Indicatori ai cheltuielilor si ai rezultatului BASS/ Expenditures indicators and budget balance

indicators

5

Denumirea indicatorului/
Indicator

Formula de calcul/ Formula

Comentarii/ Comments

Valoarea totala a platilor
(pensiilor, alocatiilor,
indemnizatiilor si altor
prestatii sociale) sau
valoarea totalad a
cheltuielilor/ Total amount
of payments (pensions,

Plati

Include valoarea totala a pensiilor,
indemnizatiilor si prestatiilor sociale
alocate beneficiarilor/ Includes the total
amount of pensions, allowances and
social benefits for the beneficiaries
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allowances and other social
benefits) or total amount of
expenditure

Dinamica absoluta si
relativa a cheltuielilor/
Absolute and relative

A = Plati(1) — Plati(0)

Exprima modificarea absoluta si relativa
(cresterea sau scaderea absolutd) a
cheltuielilor Tn anul analizat (1),

dynamics of expenditures = M . comparativ cu anul considerat baza de
" Plati(0) comparatie (0)/ Expresses the absolute
and relative change (absolute increase or
decrease) in the year under review (1)
compared to the year of comparison (0)
Structura cheltuielilor Plati Exprima ponderea fiecarui capitol sau
Bugetului Asiguririlor g, ==——-100 subcapitol al cheltuielilor in valoarea
Sociale de Stat/ Structure Z Plati totald a cheltuielilor BASS/ Expresses

of state social insurance
budget expenditures

Unde/ where:
Plati - valoarea cheltuielilor pe

fiecare capitol de cheltuieli/
the expenditures per chapter i

Z Plati = Plati valoarea totali a
cheltuielilor/ total expenditures

the weight of each chapter or subchapter
of expenditures in the total amount of
SSIB expenditures

Ponderea cheltuielilor
pentru plata pensiilor

n valoarea cheltuielilor
totale/

Rate of expenditures for the
payment of pensions in the
total value of expenditures

-2 100
Plati
Unde/ where:
P —valoarea totald a pensiilor platite/
the total amount of paid pensions

g

Exprima ponderea cheltuielilor sub
forma de pensii 1n valoarea totald a
cheltuielilor BASS/ Expresses the
weight of pension expenditures in the
total amount of SSIB expenditures

Rata cheltuielilor in PI1B/ Plati Reflecta coraportul dintre nivelul
Expenditures to GDP ratio = -100 cheltuielilor efectuate din BASS si
PIB valoarea PIB/ Reflects the correlation
between the level of expenditure of
SSIB and GDP
Deficit (Excedent)/ D(E) = C,.. — Plati Deficit — valoarea cheltuielilor depaseste

Budget Deficit (Surplus)

valoarea veniturilor

Surplus — valoarea veniturilor depaseste
valoarea cheltuielilor/

Deficit — represents the exceeding
expenditures over revenues

Surplus — represents the exceeding
revenues over expenditures
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MODELE DE INTEROPE-
RABILITATE IN SERVICIILE
PUBLICE ELECTRONICE

Drd. Serghei REVENEALA, ASEM
reveneala.serghei@gmail.com

Livrarea serviciilor publice, in modul cel
mai eficient, cdtre Intreprinderi s§i cetdteni,
creeazd premise bune pentru cresterea increderii
in guvernare si consolidarea e-Guvernadrii.
Provocarea principald o constituie, investitiile si
valorificarea capacitdtii de integrare a sistemelor
informatice, care stau in spatele acestor servicii.
Aceasta lucrare reprezintd o privire de ansamblu
asupra structurii serviciilor publice, in Republica
Moldova, prin prisma tehnologiilor informatio-
nale si a gradului de realizare a interoperabi-
litatii sistemelor informatice. Sunt analizate cate-
va modele relevante pentru realizarea schimbului
de informatii intre sistemele informatice din
sectorul comert §i prestari servicii.

Cuvinte-cheie: interoperabilitate, servicii
publice, ghiseu unic, e-Guvernare.

JEL: L86.

Introducere

Globalizarea si disparitia barierelor infor-
mationale au provocat o tendintd mondialda de
transformare a guvernelor, in spiritul responsa-
bilitatii si angajamentului direct fatd de cetateni.
Traim in era informationald, unde oamenii aleg
comoditatea si doresc un raspuns precis si rapid la
cererile lor. Astfel, informatiile de ordin public,
cu care opereaza structurile unui stat democrat,
trebuie sa fie accesibile cetdtenilor. Guvernele din
intreaga lume se confrunta cu numeroase pro-
bleme complexe si sunt, iIn mod constant, provo-
cate sd furnizeze servicii publice in modul cel mai
eficient. Republica Moldova nu face exceptie de
la tendinta mondiala de raliere a autoritdtilor
publice la standardele de buna guvernare. Odata
cu ratificarea Acordului de Asociere cu Uniunea
Europeana, Republica Moldova s-a angajat plenar
in procesul de consolidare a democratiei si refor-
mei sectorului public. Oferirea serviciilor publice
calitative catre businessuri si cetiteni creeaza
premise bune pentru cresterea increderii in guver-
nare si consolidarea unei guvernari electronice
(e-Guvernare).
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INTEROPERABILITY
PATTERNS IN DIGITAL
PUBLIC SERVICES

PhD cand. Serghei REVENEALA, ASEM
reveneala.serghei@gmail.com

Delivering public services in the most effi-
cient way to businesses and citizens creates good
prerequisites for increasing confidence in gover-
nance and enhancing e-Government. The main
challenge is to invest in and capitalize on the
capacity to integrate the information systems
behind these services. This article presents an
overview of the structure of public services in the
Republic of Moldova in terms of information
technologies and the degree of achievements in
the interoperability of information systems. In this
work are analysed some relevant models of
information  exchange between information
systems of trade and service sectors.

Key words. interoperability, public servi-
ces, one stop shop, open data.

JEL: L86.

Introduction

Globalization and the disappearance of
informational barriers has caused a global trend to
transform governments into a spirit of responsi-
bility and direct commitment to citizens. We live
in the Information Age, where people choose
convenience and want a precise and quick res-
ponse to their demands. Thus, public information,
with which the structures of a democratic state
operate, must be accessible to citizens. Govern-
ments around the world are confronted with many
complex problems and are constantly challenged
to provide public services in the most efficient
way. The Republic of Moldova is no exception to
the global trend of aligning public authorities to
standards of good governance. With the ratifica-
tion of the Association Agreement with the Euro-
pean Union, the Republic of Moldova is also
committed to consolidating democracy and refor-
ming the public sector. Providing quality public
services to businesses and citizens creates good
prerequisites for increasing confidence in gover-
nance and enhancing e-Government.

With the beginning of the Information Age,
information technology has become increasingly
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Odata cu instalarea erei informatiei, tehno-
logia informatiei a devenit, din ce in ce mai mult,
o parte indispensabild a oricarui guvern. Demo-
cratizarea accesului la informatie, in fapt crearea
informatia de care are nevoie, utilizind tehno-
logiile moderne, a generat noi forme de realizare
a serviciilor si produselor de informare si dise-
minare a informatiei [1]. Provocarea principald
actuald constd in construirea puntilor de acces
catre aceste servicii, prin prisma Tehnologiei
Informatiei si Comunicatiilor (TIC), astfel, ca sa
le putem solicita in mod nediscriminatoriu si indi-
ferent de locatia geografica.

Existenta Internetului faciliteazd, in mod
semnificativ, distribuirea resurselor intre organi-
zatiile participante, care includ agentiile guverna-
mentale, institutiile de invatdmant si Intreprin-
derile private, Tn scopul atingerii obiectivelor stra-
tegice ale acestora, iar modul in care ele profita,
din plin, de resurse informationale pe Internet a
devenit o provocare primara [2].

Servicii publice

O caracteristicd recunoscutd a modelului
guvernarii electronice este ghiseul unic (termen n
engleza: One Stop Shop), un singur punct de
acces la serviciile si informatiile oferite de auto-
ritdtile publice [3]. Ghiseul unic presupune agre-
garea serviciilor publice guvernamentale, pentru a
reduce timpul de acces si a creste nivelul de satis-
factie al cetatenilor. Pe de alta parte, centralizarea
serviciilor publice contribuie la cresterea calitatii
serviciilor publice si eficientei organizatiilor pres-
tatoare. In lume, existd diferite modele de reali-
zare a Ghiseului unic, de la posibilitatea de acces
la toate serviciile publice ale statului, intr-o sin-
gurd locatie (cladire), pana la portaluri Web mo-
derne, care constituie catalogul serviciilor publice
electronice oferite de Stat. Disponibilitatea servi-
ciilor publice electronice tinde sa reflecte nivelul
democratiei prin prisma gradului de dezvoltare al
tehnologiilor informationale intr-un stat. Investi-
tiile constante in realizarea si mentinerea functio-
narii serviciilor publice sunt esentiale, dar, poate,
mai importantd este capacitatea de integrare a
sistemelor informatice, care stau in spatele aces-
tor servicii si au diferite grade de izolare.

Datele din solutiile informatice sunt, dese-
ori, modelate dintr-o singura perspectiva si, prin
urmare, nu pot fi partajate si reutilizate in diferite
aplicatii si procese. Pentru a putea interactiona,
aceste sisteme informatice, trebuie reproiectate
sau adaptate, ceea ce implicd costuri mari. Re-
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an indispensable part of any government. The
democratization of the access to information, in
fact created the possibility for every citizen to
access the information he needs. The use of
modern technologies has generated new forms of
information and information dissemination ser-
vices and products [1]. At the moment the main
challenge is to build access points to these ser-
vices through Information and Communication
Technology (ICT) that will provide a way of
request them in a non-discriminatory manner and
independent from geographic location.

The existence of Internet significantly faci-
litates the distribution of resources among the
participating organizations. These organizations
include government agencies, educational institu-
tions and private enterprises that in order to
achieve their strategic objectives need an easy
and transparent way of accessing information
resources through Internet and this become a
primary challenge [2].

Public services

A recognized feature of the e-Government
model is the One Stop Shop (OSS), a single point
of access to services and information offered by
public authorities [3]. The OSS involves aggrega-
tion of public government services in order to
reduce access time and increase citizens' satisfac-
tion. On the other hand, the centralization of
public services contributes to the increase of the
quality of public services and the efficiency of
the organizations that provide them. There are
different models for achieving the One Stop
Shop worldwide, from the possibility of having
access to all state public services in a single loca-
tion (building) to modern Web portals that cons-
titute the catalogue of public electronic services
offered by the State. The availability of electronic
public services tends to reflect the level of
democracy in terms of the development level of
information technologies within a state. Constant
investment in building and maintaining public
services is essential, but perhaps more impor-
tant is the ability to integrate the information
systems behind these services and have different
levels of isolation.

Data of information solutions are often
modelled from a single perspective and therefore
cannot be shared and reused in different appli-
cations and processes. In order to be able to
interact with these systems need to be redesigned
or adapted, which involves high costs. Informa-
tion systems redesign and reorganization cannot

Revista / Journal ,, ECONOMICA” nr.2 (104) 2018



INFORMATICA, STATISTICA SI CIBERNETICA ECONOMICA / ECONOMIC INFORMATICS, STATISTICS AND CYBERNETICS

proiectarea sistemelor informatice si reorganizarea
sistemelor informationale nu pot incepe de la zero.
Este nevoie de elaborarea unei strategii, care sa
ofere un compromis Iintre péstrarea sistemelor
locale si permiterea unui schimb mai bun de date
[4]. Tn acest sens, este necesard implementarea
unui cadru unic de interoperabilitate, care va
contine recomandari teoretice si practice la toate
nivelurile de interconectare a sistemelor: legislativ,
organizational, semantic si tehnologic. Interope-
rabilitatea este capacitatea organizatiilor de a
colabora, facand schimb de informatii si cunos-
tinte, cu ajutorul sistemelor informatice, prin pro-
cesele de lucru pe care le sustin [5].

Cadrul de interoperabilitate

In Europa, au aparut mai multe metodologii
pentru asigurarea interoperabilitatii In dezvoltarea
serviciilor de guvernare electronica, atat la nivel
national, cét si la nivel european [6]. Tn momentul
actual, Programul European ISA2, Solutii de Inte-
roperabilitate pentru Administratia Publicd, Busi-
ness si Cetateni, la cea de-a doua versiune a sa, Spri-
jind dezvoltarea de solutii digitale, care sa permita
administratiilor publice, intreprinderilor si cetateni-
lor din Europa sd beneficieze de servicii publice
interoperabile transfrontaliere si intersectoriale [7].
Una dintre componentele sale cheie este Cadrul
European de Interoperabilitate (EIF) (figura 1).

EIF contine un set de recomandari de
imbundtatire a comunicarii, relatiilor inter-organi-
zationale, proceselor de lucru si serviciilor
publice in armonie cu cadrul legislativ Tn vigoare.

start from scratch. It require to develop a strategy
which may provide a compromise between kee-
ping local systems and still allowing for better
data interchange [4]. In this case, it is necessary
to implement a unique interoperability frame-
work, which will contain theoretical and practical
recommendations at all levels of interconnection
of the systems: legislative, organizational, se-
mantic and technological. Interoperability is the
ability of organizations to collaborate by exchan-
ging information and knowledge through infor-
mation systems, through the work processes they
support [5].

Interoperability framework

Several methodologies have emerged In
Europe to ensure interoperability in the develop-
ment of e-Government services both at national
and at European level [6]. At the moment, the
European ISA2 Program, Interoperability Solu-
tions for Public Administration, Business and
Citizens, in its second version, supports the
development of digital solutions that allow public
administrations, businesses and citizens in Europe
to benefit from interoperable public services
cross-border and cross-sectorial [7]. One of its
key components is the European Interoperability
Framework (EIF) (figure 1).

The EIF contains a set of recommenda-
tions to improve communication, inter-organiza-
tional relationships, work processes and public
services in harmony with the current legislative
framework.

S32IAJRS 21|gNnd JUSWUISA0S pajesdau|

/21e1331ul 3|elUaWEUIBANE 321|gnd 1191AISS

Interoperabilitate Legald/Legal Interoperability 39
Ajustarea legislatiei conform standardelor de interoperabilitate/ = 3
Aligned and digital friendly legislation 5=
o ® S
=8 e
Interoperabilitate Organizationald/Organizational Interoperability 5 = E‘
Optimizarea proceselor de lucru pentru sau ca rezultat al optimizarii o ki )
schimbului de date/ Optimized processes by/for optimized data exchange a = %
S g g
T o3
Interoperabilitate Semantica/Semantic Interoperability 2 > =
Structurarea, impachetarea si intelegerea comuna a datelor/ gf _5" g
Meaning, structure and appropriate use of information = U%‘} g
25 9
SE g8
Interoperabilitate Tehnologica/Technological Interoperability =y g' ~
Aplicatii si infrastructura tehnic3 care conecteaza sistemele si serviciile/ § %
Technical issues involved in linking computer systems ©o
Figura 1. Cadrul European de Interoperabilitate (EIF)/
Figure 1. European Interoperability Framework (EIF)
Sursa: adoptata de autor in baza [5, p.18, 3, p.128] /
Source: drawn up by the author based on [5, p.18; 3, p.128]
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Republica Moldova si-a exprimat dorinta
de aliniere la standardele europene prin adoptarea
Programului privind Cadrul de Interoperabilitate
[8], care este un document de planificare, la
elaborarea caruia au fost luate in considerare cele
mai bune practici si recomanddri in domeniu.
Dezvoltarea serviciilor publice guvernamentale
integrate trebuie facuta prin prisma nivelurilor de
interoperabilitate din Cadrul de Interoperabilitate
National. Este esentiald abordarea de sus in jos a
Cadrului de Interoperabilitate, astfel, interopera-
bilitatea tehnologicd si semantica trebuie sa fie
precedata de optimizarea proceselor de lucru
organizationale si ajustarea legislatiei conform
standardelor de interoperabilitate.

Livrarea serviciilor publice in Republica
Moldova

Tn Republica Moldova informatizarea pro-
ceselor de lucru in Administratiile Publice
Centrale (APC) a demarat fara urmarirea unor
recomandari de interoperabilitate, astfel, automa-
tizarea acestor procese a fost realizata in sisteme
separate. In urma acestei tendinte, au aparut
multe Baze de Date (BD) caracterizate printr-un
grad ridicat de redundantd a datelor. Aceasta
duce la o vedere fragmentatd a conceptului de
serviciu public si are impact asupra calitatii si
eficientei serviciilor publice (figura 2). Perspec-
tiva fragmentatd reprezintd un obstacol major
pentru dezvoltarea serviciilor centrate pe cetateni
si intreprinderi, deoarece sursele de date au fost
dezvoltate ca produse independente, fiecare
modeland informatiile in mod diferit [5].

Totalitatea serviciilor publice in Republica
Moldova se Tmpart in trei categorii:

e servicii comune - accesibile, in mare
parte, numai autoritatilor publice, cons-
tituie resurse reutilizabile ca RSP (Regis-
trul de Stat al Populatiei), RSUD (Regis-
trul de Stat al Unitatilor de Drept) etc.;

e servicii sectoriale — accesibile pentru
cetateni, intreprinderi si autoritati publice,
majoritatea acestor servicii sunt conectate
la serviciile comune;

e servicii de platforma — instrumente infor-
matice utilitare, consumate de majoritatea
serviciilor publice electronice, ca M-Pass
(Serviciul de autentificare si control al
accesului), M-Pay (Serviciul de efectuare a
platilor electronice), M-Log, M-Notify.

The Republic of Moldova expressed its wil-
lingness to align with European standards through
the adoption of the Interoperability Framework
Program [8], which is a planning document, the
development of which has taken into account the
best practices and recommendations in the field.
The development of integrated governmental
public services should be done through the inte-
roperability levels of the National Interoperabi-
lity Framework. The top-down approach of the
Interoperability Framework is essential, so tech-
nological and semantic interoperability must be
preceded by optimizing organizational work pro-
cesses and adjusting legislation to interoperabi-
lity standards.

Delivery of public services in the Repu-
blic of Moldova

In the Republic of Moldova, the informati-
zation of the Central Public Administration (CPA)
work processes started without following any
interoperability recommendations, so the automa-
tion of these processes was carried out in separate
systems. As a result of this tendency, many
databases with a high degree of redundancy have
emerged. This leads to a fragmented view of the
concept of public service and has an impact on the
quality and efficiency of public services (figure
2). This fragmented view is a major obstacle for
the development of citizen and businesses centred
services because data sources were developed as
independent products, each modelling information
differently [5].

All public services in Moldova are divided
into three categories:

e common services — largely accessible only
to public authorities, these are reusable
resources such as SRP (State Register of
Population), SRLE (State Register of Legal
Entities), etc.;

e sectorial services — accessible to citizens,
businesses and public authorities, most of
these services are linked to common
Services;

o platform services — tools used by the
majority of electronic public services like
M-Pass (governmental authentication and
access control service for electronic servi-
ces), M-Pay (service through which you
can pay off public services with any pay-
ment instrument of your choice, such as
credit card, internet banking or cash), M-
Log, M-Notify.
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Figura 2. Arhitectura serviciilor publice in Republica Moldova /
Figure 2. Public Service Architecture in the Republic of Moldova
Sursa: elaboratd de autor/ Source: drawn up by the author

Conform Portalului Serviciilor Publice din
Republica Moldova, la moment, sunt disponibile
622 de servicii publice, dintre care 118 e-Servicii.
Majoritatea serviciilor publice electronice sunt
conectate la serviciile comune prin interfete sepa-
rate. La randul lor, serviciile comune impreuna
cu cele sectoriale, consuma servicii de platforma
pentru gestiunea accesului securizat la date,
realizarea plétilor electronice, jurnalizarea eveni-
mentelor etc. Nu Tn ultimul rand, multe servicii
publice sectoriale consuma alte servicii publice
sectoriale pentru a accesa informatii relevante
proceselor de lucru. Una din abordarile actuale,
in acest domeniu, la nivel macro, o constituie
integrarea serviciilor distribuite pe platforme
eterogene, in scopul realizarii unui mediu comun
de comunicare si schimb informational [9].

Exista trei arhitecturi de bazd privind
interoperabilitatea sistemelor informatice:

e punct-la-punct — presupune ca fiecare
sistem este conectat cu celelalte sisteme.
Avantajul acestui model este siguranta
pastrarii legaturii intre sisteme, ca rezultat
al conexiunilor dedicate. Dezavantajul
constd In cresterea exponentiald a numa-
rului necesar de conexiuni, odatd ce numa-
rul de sisteme creste;

e magistrali — presupune existenta unui
punct comun de conexiune fintre toate
sistemele. Avantajul acestui model il cons-
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According to the Public Services Portal of
Moldova, 622 public services are currently avai-
lable, of which 118 are e-Services. Most public
electronic services are connected to shared servi-
ces through separate interfaces. In turn, joint
services with sectorial services consume plat-
form services for managing secure data access,
making electronic payments, event logging, etc.
Last but not least, many public sector services
consume other sectorial public services to access
relevant workflow information. One of the current
approaches in this area at macro level is the
integration of distributed services on heteroge-
neous platforms in order to achieve a common
communication and information exchange envi-
ronment [9].

There are 3 basic architectures for interope-
rability of information systems:

e point-to-point — means that each system is
connected to other systems. The advantage
of this model is the security of keeping the
connection between systems as a result of
dedicated connections. The disadvantage is
the exponential increase in the number of
connections needed once the number of
systems increases;

e line — means that there is a common point
of connection between all systems. The
advantage of this model is the need for a
single connection between the system and
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tituie necesitatea realizarii unei singure

conexiuni intre sistem si magistrala pentru

a face schimb de informatii cu celelalte

sisteme. Dezavantajul major al acestei

arhitecturi rezida in vulnerabilitatea magis-
tralei, deoarece este punctul critic de
legatura intre sisteme;

e hibrida — presupune o combinatie intre
arhitectura punct-la-punct si magistrala.
Astfel, majoritatea conexiunilor cu alte
sisteme se face prin magistrala, iar lega-
turile critice sunt asigurate prin conexiuni
directe intre sisteme.

In figura 3, este ilustrat partial un model de
tip punct-la-punct de interconectare a serviciilor
publice electronice, in care serviciile implemen-
teaza interfete multiple de comunicare intre ele.

La implementarea serviciilor, participd un
numar tot mai mare de organizatii care colaboreaza.
Existd probleme comune cu privire la dezvoltarea si
furnizarea de servicii si, in acest context, este
rezonabil ca partile implicate sd adopte abordari si
sa identifice solutii aplicabile comune [10].

Servicii sectoriale/

1

1

H 1

Sector services S 1 :

1
1
S5 2 :
1
1

ssn —T |

——— o —— — —_——— e ———a

Servicii de platforma/
Platform services

the main connection to exchange information

with other systems. The major disadvantage

of this architecture is the vulnerability of the
main connection because it is the critical
point of connection between systems;

¢ hybrid - involves a combination of point-to-
point and bus architecture. Thus, most con-
nections with other systems are via bus, and
critical connections are provided through
direct connections between systems.

Figure 3 partially illustrates a point-to-point
interconnection model for electronic public servi-
ces, in which services implement multiple inter-
faces for communication between them.

When implementing services, a growing
number of collaborating organizations are partici-
pating. There are common problems with the
development and provision of services, and it is
reasonable in this context for stakeholders to
adopt approaches and identify common applicable
solutions [10].

Servicii comune/
Common services

L
)
[

SC2

Figura 3. Modelul punct-la-punct de interconectare a serviciilor publice /
Figure 3. Point-to-point interconnection model of public services
Sursa: elaborata de autor/ Source: drawn up by the author

Model de interoperabilitate in sectorul
public comert si servicii

Alegerea unui model adecvat de interco-
nectare intre sistemele informatice depinde de
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Interoperability model in public trade
and services sector

The choice of a suitable interconnection
model between information systems depends on
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mai multi factori, precum: cererea de date, spe-
cificul activitatilor informatizate, infrastructura
tehnologica, recomandarile cadrului de interope-
rabilitate etc. Tn continuare, este analizat un
model de interoperabilitate intre doua sisteme
informatice (e-Autorizatie si e-Pretura) imple-
mentate in cadrul Directiei Generale Comert,
Alimentatie Publica si Prestéri Servicii a Prima-
riei Municipiului Chisindu (DGCAPPS a PMC).

e-Autorizatia reprezintd o solutie pentru
automatizarea procesului de receptionare si pro-
cesare a cererilor de eliberare a autorizatiilor de
functionare. Scopul implementarii sistemului il
reprezintd reducerea birocratiei si timpului nece-
sar procesului de intocmire si procesare a docu-
mentelor. Sistemul contribuie la asistarea proce-
sului decizional si asigurarea unei transparente si
certitudini asupra procedurilor de procesare a
documentelor si pregétire a deciziei de autorizare.

e-Pretura este o solutie informatica imple-
mentatd la nivelul Sectoarelor administrative ale
mun. Chisindu (Preturi) si are ca scop gestiunea
proceselor de receptionare, procesare a cererilor
de obtinere a autorizatiei temporare de activitate
in comert.

e-Autorizatia si e-Pretura sunt sisteme
informatice din categoria Guvern catre Guvern
(G2G), Guvern catre Business (G2B) si Guvern
catre Cetateni (G2C) implementate pentru asis-
tarea proceselor de lucru, care stau la baza unor
servicii publice sectoriale si au ca scop:

e dezvoltarea capacitatii institutionale a or-
ganizatiilor implicate in procesul de elibe-
rare a autorizatiilor in comert;

o realizarea drepturilor mediului de afaceri
si ale cetdtenilor privind accesul la infor-
matia cu caracter public si prestarea unor
servicii publice transparente si eficace;

e sporirea eficientei interactiunii actorilor
implicati in procesul de eliberare a auto-
rizatiilor de activitate in comert.

Tntre aceste doua sisteme informatice, existd
o cerere mare de informatii si seturi de date
reutilizabile, precum: datele despre beneficiarii
autorizatiilor, datele despre obiectele de comert,
rapoartele statistice s.a. Astfel, este argumentata
ideea implementarii interfetelor de comunicare
intre ele si cu alte sisteme informatice pentru opti-
mizarea interactiunii autoritatilor publice locale si
centrale implicate in procesul de autorizare.

Avand ca scop conexiunea reciprocad intre
aceste sisteme, vom analiza cateva modele-suport
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several factors such as: data demand, specifics of
computerized activities, technology infrastructure,
interoperability framework recommendations, etc.
An interoperability model between two computer
systems (e-Authorization and e-Pretura) imple-
mented within the General Directorate of Com-
merce, Public Food and Services of Chisinau City
Hall (DGCAPPS of PMC) is analysed below.

e-Authorization is a solution for automating
the process of receiving and processing requests
for issuing licenses in trade. The purpose of
implementing the system is to reduce bureaucracy
and the time it takes to create and process docu-
ments. The system contributes to assisting the
decision-making process and ensuring transpa-
rency and certainty over the procedures for docu-
ment processing and preparation of the autho-
rization decision.

e-Pretura is an informatics solution imple-
mented at the level of the Administrative Sections
of Chisinau (called Pretura in Romanian) and
aims to manage the processes of reception and
processing of the applications for temporary
authorization of activity in commerce.

e-Authorization and e-Pretura are computer
systems for Government to Government (G2G),
Government to Business (G2B) and Government
to Citizens (G2C) implemented to assist work
processes that form the basis of public sector
services and aim to:

o develop the institutional capacity of orga-
nizations involved in the process of issuing
licenses in trade;

e ensure the realization of the rights of the
business environment and citizens regar-
ding the access to public information and
the provision of transparent and efficient
public services;

o enhance the effectiveness of the interac-
tion of the actors involved in the issuance
of authorizations of activity in commerce.

Between these two systems there is a high
demand for data and reusable data sets such as:
beneficiary’s data, trade objects data, statistical
reports, and more. Thus, it is a reasonable idea of
implementing communication interfaces with each
other and other information systems to optimize
the interaction of local and central public autho-
rities involved in the authorization process.
Having as a final goal the mutual connec-
tion between these systems, we will look at seve-
ral support models for achieving interopera-
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pentru realizarea interoperabilitatii. Un ,,model”
este un mod oficial de documentare a unei solutii
generale, reutilizabile pentru o problema frecvent
intalnitd intr-un anumit context — schimbul de
informatii intre sisteme. Vom examina trei
modele relevante pentru realizarea schimbului de
informatii in raport cu sistemele e-Autorizatie si
e-Pretura:

e partajarea aplicatiei — reprezintd cea mai
simpla cale de realizare a interoperabilitatii
prin oferirea accesului mai multor grupuri
sau organizatii la aceeasi aplicatie;

e schimbul de documente — constituie schim-
bul de documente structurate ca DOCX
(MS Word File Format), PDF Portable
Document Format, XML (Extensible Mar-
kup Language) etc., intre sisteme. Este o
abordare mai flexibild ce permite stabilirea
unui format comun a inregistrarilor;

e partajarea datelor — este o0 abordare mai
complexd, asemanatoare schimbului de
documente, care necesita definirea strictd a
rolurilor in raport cu gestiunea datelor.

La nivel operational, sistemul informatic e-
Pretura este utilizat de 5 subdiviziuni teritorial-
administrative ale mun. Chisinau numite Preturi.
Aceste subdiviziuni se caracterizeaza prin inde-
plinirea de sarcini similare distribuite teritorial.
Astfel, exista un set comun de cerinte functionale
si este oportund realizarea lor dupa modelul
wpartajarea aplicatiei” Tn sistemul informatic e-
Pretura (figura 4).

Pretura 1/
PMC
subdivision
1

Modul A/
Module A

Pretura 2/
PMC
subdivision
2

Common data
repository

bility. A “model” is an official way of documen-
ting a general solution, reusable for a problem,
commonly encountered in a given context — the
exchange of information between systems. We
will examine three models relevant to the
exchange of information with e-Authorization
and e-Pretura.

e application sharing — is the easiest way to
achieve interoperability by giving multiple
groups or organizations access to the same
application;

e document exchange — is the exchange of
structured documents such as DOCX (MS
Word File Format), PDF Portable Docu-
ment Format, XML (Extensible Mark-up
Language), etc. between systems. It is a
more flexible approach that allows establi-
shing a common format records;

e data sharing — is a more complex, docu-
ment-sharing approach that requires strict
definition of roles in relation to data mana-
gement.

At the operational level the e-Pretura com-
puter system is used by 5 territorial administrative
subdivisions of Chisinau municipality called
Preturi. These subdivisions are characterized by
performing similar tasks territorially distributed.
Thus, there is a common set of functional requi-
rements and it is appropriate to make them accor-
ding to the “application sharing” model in the e-
Pretura computer system (figure 4).

Modul B/

Module B DGCAPPS

Figura 4. Modelul ,,aplicatie partajata”/ Figure 4. Application sharing model
Sursa: elaborata de autor/ Source: drawn up by the author

In acest mod, este rezolvati problema de
interoperabilitate tehnica, fiindca, pentru conlu-
Crarea in comun a Preturilor, informatiile nu tre-
buie partajate in afara aplicatiei, in care sunt
inregistrate. Pastrarea datelor in aceeasi aplicatie
inseamna reducerea considerabild a problemei
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In this way, the problem of technical inte-
roperability is solved because, for joint co-
operation of Administrations of sectors, infor-
mation should not be shared outside the appli-
cation where they are recorded. Keeping data in
the same application means the considerable
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interoperabilitdtii semantice, fiindcd datele nu
trebuie sa fie mapate la diferite modele de date.

Abordarea acestui model necesita clarifica-
rea urmatoarelor aspecte:

e este oportun de implementat Tn cazul unor
organizatii cu procese de lucru similare si
care au necesitatea de a partaja rapid
informatiile intre ele;

e deoarece este accesat un repozitoriu comun
de date, trebuie delimitate strict configura-
tiile si drepturile utilizatorilor la crearea si
modificarea inregistrarilor (figura 5);

e este un model destul de rigid, util pentru
un set restrans de cerinte functionale. Dez-
voltarea ulterioara a sistemului sau conec-
tarea unor organizatii suplimentare poate fi
anevoioasa.

Pretura 1/ !

reduction of the semantic interoperability pro-
blem, as data doesn’t need to be mapped to diffe-
rent data models.

Tackling this model requires clarifying the
following:

e it is appropriate to be implemented for
organizations with similar work processes,
which need to share information quickly
between them;

e as a shared repository of data is accessed,
configurations and wuser rights must be
strictly delimited for creating and modi-
fying records (figure 5);

e it is a rather rigid model, useful for a small
set of functional requirements. Further
development of the system or connection of
additional organizations may be difficult.

| Tnregistrari/Records !

PMC
subdivision

id i pretura_id iuser_id

1

Pretura 2/
PMC
subdivision

2 T

DGCAPPS

Figura 5. Partajarea inregistrarilor intre subdiviziuni /
Figure 5. Sharing records between subdivisions
Sursaz: elaborata de autor/ Source: drawn up by the author

In modelul ,partajarea aplicatiei”, pot
opera actori cu drepturi exclusive de acces la
toate nregistrarile. In acest caz, este DGCAPPS
a PMC, care are permisiuni de acces la toate
inregistrarile din e-Pretura. Acest model se potri-
veste arhitecturii ,,punct-la-punct” de interopera-
bilitate, in care organizatiile fac schimb de infor-
matii direct, prin acelasi sistem informatic.

Schimbul de documente structurate, din
punct de vedere tehnic, este mai complex, dar, Tn
acelasi timp, este o solutie mai flexibilda decat
wpartajarea aplicatiei”. Document pre-formatat
este orice Inregistrare care are o structura de date
si poate exista in afara BD. Nu este obligatoriu ca
structura acestui document si fie inteleasd in
afara sistemelor informatice relevante, dar este
recomandat ca aceste documente si fie insotite de
un set de metadate. Tn baza acestor metadate,
sistemele care fac schimb de documente, inteleg
provenienta si tipul documentelor, astfel, le
clasifica eficient (figura 6).
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In the “application sharing” model, can
operate actors with exclusive rights to access all
records. In this case, it is the DGCAPPS of the
PMC, which has permissions to access all the e-
Pretura records. This model fits into the “point-to-
point” interoperability architecture where organi-
zations exchange information directly through the
same computer system.

Structured documents exchange, techni-
cally, is more complex, but at the same time this is
a more flexible solution than “application sha-
ring”. Pre-formatted document represents any
record that has a data structure and can exist out-
side the DB. It is not mandatory for the structure
of this document to be understood outside the
relevant information systems, but it is recommen-
ded that these documents are accompanied by a
set of metadata. Based on these metadata, systems
that exchange documents, understand the origin
and type of documents, thus, classify them in an
efficient manner (figure 6).
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Acest model de interoperabilitate necesita
un grad mai ridicat de interoperabilitate
semantica. Pentru aceasta, pot fi folosite structuri
standardizate de documente, cum sunt fisierele
XLM, XLSX (MS Excel File Format) sau alte
structuri specifice domeniului de implementare.

This interoperability model requires a
higher degree of semantic interoperability. For
this, standardized document structures such as
XLM, XLSX (MS Excel File Format) or other
implementation can be used specific structures.

: e-Pretura : | e-Autorizatie / e-Autorization :
| iggenenes P .
: Pretura 1/ inregistreazs | I\a:letadate/ Nleltadata ' Cautd :
: PMC documentul/. | id ! pretura_id ! doc_id documente/ DGCAPPS :
|| subdivision Document 0 I Search :
| : registration | T T TTT77C . documents !
: T i
: A4 Plaseaza Repozitoriu comun Extrage |
| —— documentul/_ de documente/ documentul/ !
: Document Shared repository Download I
| sharing \% document i
| I

Figura 6. Modelul ,,schimb de documente structurate /
Figure 6. “Structured document exchange” model
Sursa: elaborata de autor/ Source: drawn up by the author

In acest model, interoperabilitatea tehnica
este realizatd prin partajarea unui repozitoriu
comun de documente pentru toate sistemele
relevante. Trebuie luate Tn calcul drepturile de
acces ale sistemelor interoperabile la documente,
care sunt garantate prin fnregistrarea unui set de
metadate atasat la documentul partajat. Astfel,
fiecare organizatic exploreazd numai setul de
documente aflat in adresa ei. Modelul ,,schimb de
documente” poate fi utilizat atat intr-o arhitectura
de interoperabilitate ,punct-la-punct”, cat si
»magistrala”, in cazul conectarii mai multor sis-
teme la acelasi repozitoriu.

La implementarea unei asemenea arhitec-
turi, trebuie luate in calcul urmatoarele:

e este un model robust de interoperabilitate
intre sisteme informatice de diferitd com-
plexitate;

o lucrdrile de dezvoltare ale unui sistem nu
influenteaza activitatea normald a celor-
lalte sisteme conectate la repozitoriu;

e repozitoriul comun si structura de metadate
este un sistem semi-independent, care
necesitd mentenanta si prezinta un punct de
vulnerabilitate, deoarece este unicul mediu
de comunicare;

In this model, technical interoperability is
achieved by sharing a common repository of
documents for all relevant systems. Should be
taken into account the interoperable access rights
to documents, which are guaranteed by the
registration of a set of metadata attached to the
shared document. Thus, each organization explo-
res only the set of documents that have access to.
The “document exchange” model can be used
both in a “point-to-point” interoperability archi-
tecture and in the “bus” architecture when connec-
ting multiple systems to the same repository.

When implementing such architecture, must
be taken into account the following:

e it is a robust interoperability model bet-
ween computer systems of different com-
plexity;

o the development work on a system does not
affect the usual activity of other systems
connected to the repository;

e common repository and metadata structure
has a semi-independent system that requi-
res maintenance and has vulnerability
because it is the only communication envi-
ronment;
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e este complicat de scalat, conectarea la repo-
zitoriul de documente poate fi complicata si
specifica, este necesara dezvoltarea unei
interfete dedicate. Sistemul de metadate
poate contine informatii sensibile.

Modelul ,partajarea datelor” este asema-
nator cu ,,schimbul de documente”. Partajarea
datelor, din punctul de vedere al interopera-
bilitatii tehnice si semantice, este mai complex.
Pentru realizarea partajarii datelor, sistemele
informatice interoperabile trebuie sd posede
cunostinte despre destinatia si natura datelor
partajate. Tn acest context, este necesar un catalog
semantic, in care sunt definite toate activele
semantice necesare pentru intelegerea comuna a
datelor de toate sistemele informatice conectate.

Complexitatea interoperabilitdtii semantice
poate fi redusa prin dezvoltarea unui portal confi-
gurat cu interfete specifice pentru realizarea cone-
xiunii cu diverse sisteme informatice. Tn acest caz,
portalul poate fi considerat un sistem independent,
care are rolul de colectare a datelor din diferite
sisteme si prezentarea lor. Portalul, Tn acest
exemplu (figura 7), are rolul de magistrald si este o
rezolvare particulara a problemei de interoperabi-
litate consideratd oportund pentru agregarea
datelor din sistemele e-Pretura si e-Autorizatie.

e it is complicated to scale. Connecting to the
repository of documents can be compli-
cated and specific and it is necessary to
develop a dedicated interface. The metadata
system may contain sensitive information.
The “data sharing” model is similar to

“document exchange”. Data sharing in terms of
technical and semantic interoperability is more
complex. To achieve data sharing, interoperable
computer systems must have knowledge of the
destination and nature of the shared data. In this
context, is required a semantic catalogue, in which
are defined all the semantic assets necessary for
common understanding of the data of all connec-
ted computer systems.

The complexity of semantic interoperability
can be reduced by developing a portal configured
with specific interfaces to connect with various
computer systems. In this case, the portal can be
considered an independent system, which has the
role of collecting data from different systems
and presenting them. The portal, in this example
(figure 7), includes main connection and is a par-
ticular solution to the interoperability issue con-
sidered appropriate for aggregating e-Pretura and
e-Authorization data.

1 1
1 1
1 1
! . Website 1
| Cetdteni/ [« >

| E1EEl | DGCAPPS |, Business |
| Citizens » - |
. |

e-Pretura

Database

Pretura 1/
bZ'.V'.C. — Pretura/ DGCAPPS/ |—*
S p— Pretura DGCAPPS |

1

1

1

I

1

DGCAPPS :

1

Database :
1

Figura 7. Portal cu rol de agregare si diseminare a datelor /
Figure 7. Portal for aggregation and dissemination of data
Sursa: elaborata de autor! Source: drawn up by the author

Prin intermediul paginii Web oficiale a
DGCAPPS a PMC, sunt publicate datele cu
caracter public continute in Registrul autorizatii-
lor de activitate In comert. Cetatenii si intreprin-
derile sunt in drept sd cunoascd procesele admi-
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On the official Web site of the DGCAPPS
of the PMC are published public data contained
in the Trade Licensing Register. Citizens and
businesses have the right to know the administra-
tive processes. They should be able to follow the
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nistrative. Acestia ar trebui sd poatd urmari pro-
cedurile administrative si sd aiba o perspectiva
asupra ratiunii, care std la baza deciziilor, care i-
ar putea afecta [11]. La acest capitol, portalul
DGCAPPS asigura dreptul de acces la informatii
prin verificarea statutului in care se afld exa-
minarea cererii de eliberare a autorizatiei de
activitate in comert.

La implementarea unei asemenea arhitec-
turi trebuie luate in calcul urmatoarele:

e prin intermediul portalurilor informatiile
sunt prezentate, Intr-o maniera consistenta,
indiferent de sistemul informatic local n
care sunt detinute;

e odatd ce informatiile sunt facute publice,
ele pot fi accesate de cetateni sau alte
servicii publice electronice;

e informatiile facute publice trebuie sa fie
depersonalizate, conform legislatiei in
vigoare, pentru a exclude situatii de folo-
sire a lor n scopuri ilegale.

Aspecte de interoperabilitate tehnica

Interoperabilitatea tehnicd se refera la
aspectele tehnologice ale conectarii Intre siste-
mele informatice. Acestea includ aspecte, precum
specificatiile interfetei, serviciile de interconec-
tare, serviciile de integrare a datelor, prezentarea
si schimbul de date etc.

Diversitatea platformelor de operare, teh-
nologiilor si limbajelor de programare, in care
sunt implementate sistemele informatice, creeaza
o multime de dificultiti la integrarea acestora.
Alegerea instrumentelor potrivite de interoperabi-
litate tehnicd depinde, In mare parte, de tipul
arhitecturii privind interoperabilitatea sistemelor
informatice (punct-la-punct, magistrald, hibrida)
si modelul de realizare a schimbului de informatii
(partajarea aplicatiei, schimbul de documente,
partajarea datelor).

Cea mai remarcabild tehnologie, abordata
atat pe plan mondial, cat si local, este Service
Oriented Architecture (SOA). SOA este o arhi-
tectura software flexibild si standardizata, care
presupune distribuirea functionalitatii aplicatiei
in unitati mici si distincte, numite Servicii, repar-
tizate Tntr-o retea pentru a fi reutilizate. Aceasta
abordare contribuie la 0 mai buna inter-operare
intre diverse aplicatii si platforme, facilitdnd
schimbul de date si constituind un mediu infor-
mational comun.

Dupa cum Web-ul este orientat pe inter-
actiunea dintre program-utilizator, Serviciile
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administrative procedures and have a clear under-
standing of the logic behind the decisions that
could affect them [11]. In this chapter, the
DGCAPPS portal provides the right to access
information by verifying the status of the exa-
mination of the application for the issuance of the
authorization in the trade activity.

When implementing such architecture, must
be taken into account the following:

e through portals, the information is presen-
ted in a consistent manner, and doesn’t
depend on the local computer system in
which it is held;

¢ once the information is made public, it can
be accessed by citizens or other electronic
public services;

= in accordance with the law in force, the
information made public must be deperso-
nalized,, to exclude situations of using it for
illegal purposes.

Technical interoperability aspects

Technical interoperability refers to the
technological aspects of the connection between
computer systems. These include aspects such as
interface specifications, interconnection services,
data integration services, data presentation and
exchange, etc.

The diversity of operating platforms, tech-
nologies, and programming languages in which
information systems are implemented creates a lot
of difficulties in integrating them. The right choice
of the technical interoperability tools depends lar-
gely on the information system architecture (point-
to-point, main connection, hybrid) and on how to
exchange information (application sharing, docu-
ment sharing, data sharing).

The most remarkable technology addressed
both globally and locally, is Service Oriented
Architecture (SOA). SOA is a flexible and stan-
dardized software architecture that involves distri-
buting application functionality into small and
distinct units called Reusable Distributed Services
over a network. This approach contributes to
better inter-operation between different applica-
tions and platforms, facilitating data sharing and a
common information environment.

As the Web is oriented towards the inter-
action between the user-platform, Web Services
realize program-to-program communication. Web
services are based on the following existing and
emerging standards: HTTP (Hypertext Transfer
Protocol), XML, SOAP (Simple Object Access
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Web realizeazd comunicarea program-program.
Serviciile Web sunt realizate pe baza urmatoa-
relor standarde existente si emergente: HTTP
(Hypertext Transfer Protocol), XML, SOAP
(Simple Object Access Protocol), WSDL (Web
Services Description Language) si UDDI (Univer-
sal Description, Discovery and Integration) [12].
Aceste standarde oferd noi oportunititi de reali-
zare a legdturilor online intre entitdti din cele mai
diferite domenii de activitate (figura 8).

Protocol), Web Services Description Language
(WSDL), and UDDI (Universal Description,
Discovery and Integration) [12]. These standards
provide new opportunities for creating online
links between entities in the various fields of
activity (figure 8).

Cauta un serviciu/

Search for aservice | Broker | Publicdun SFTNIC.IU'I
UDDI Service publication
Citeste descrlerea. serviciului/ . Contract
_______ L _Rlead_t_hf description of the service | wspL |

I A | a
I ! I I
I ! | I
. \ 4 : de d 1 :
: Consumator de : Cerere de date/Data request ! » Furnizor de |
: servicii/Service : Réspuns{ﬂesponse : servicii/Service :
: Consumer . R Provider |
1 ! | ] 1 1
1 - . 1
| e-Pretura | Mesaje XMLlprin s0AP/ ! e-Autorizatie / |
I ! | I

XML messages via SOAP

e-Autorization

Figura 8. Arhitectura unui serviciu Web prin SOAP /
Figure 8. SOAP Web services architecture
Sursa: elaborata de autor in baza WSCA 1.0 / Source: drawn up by the author based on WSCA 1.0

Arhitectura orientatd pe servicii oferd un
model unic de dezvoltare a interfetelor, astfel,
incat integrarea cu sistemele informatice din
interiorul sau din afara entitatilor se poate face
dupd o abordare comund, creandu-se o infra-
structura informationald integrata.

Concluzii

Pentru eficientizarea prestarii serviciilor
publice si dezvoltarea ghiseului unic de acces la
aceste servicii, provocarea principala o constituie
capacitatea de integrare a sistemelor informatice
care stau la baza acestor servicii si au diferite
grade de izolare.

Este nevoie de un dialog comun intre orga-
nizatiile prestatoare de servicii publice pentru a
optimiza procesele de lucru cu scop de eficien-
tizare a schimbului de date si aliniere la reco-
mandarile Cadrului de Interoperabilitate.

Optimizarea proceselor de lucru trebuie
realizatd prin prisma tehnologiilor informatio-
nale moderne, pentru ca, intr-un final, aceasta va
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Service oriented architecture offers a uni-
gue model of interfaces development, so inte-
gration with information systems inside or outside
entities can be done by a common approach,
creating an integrated information infrastructure.

Conclusions

For improving public services delivery and
development of a unique entry point to services,
the main challenge is the ability to integrate the
information systems that underlie these services
and have different degrees of isolation.

A common dialogue between public service
organizations is needed to find solutions for opti-
mization of workflows to streamline data sharing
and align with the recommendations of the
Interoperability Framework.

The optimization of the working processes
has to be done through modern information
technologies, because, finally, it will facilitate a
healthy integration of the public service support
systems.
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facilita o integrare sanatoasa a sistemelor infor-
matice — suport pentru servicii publice.

Pentru asigurarea veridicitatii si consis-
tentei informatiilor publice este oportuna realiza-
rea unui singur punct de acces la aceste infor-
matii, prin agregarea datelor din diferite sisteme
informatice locale si prezentarea lor intr-un mod
cat mai ergonomic.

In conditiile dezvoltarii cu pasi rapizi a
tehnologiilor informationale, apar oportunitati
noi de eficientizare a modelelor de integrare a
sistemelor informatice si crestere a gradului de
interoperabilitate.

In order to ensure the veracity and con-
sistency of public information, it is appropriate to
create a unique entry point of access to this
information by aggregating data from different
local computer systems and presenting them as
ergonomically as possible.

Under the conditions of fast-track develop-
ment of information technologies, new oppor-
tunities are emerging to streamline the integration
of information systems and to increase the level of
interoperability.
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