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CALENDARULUI TJNIVERSITAR
ACADEMIC CALENDAR

Termene (date calendaristice exprimate in luni) gi durattr (rr*d, d" tdptd*arl)
Timelines (calendar date.s in months) and duration (number of wieks)

AnuI
de studii

Academic Year

Activittr(i didactice
Course Calendar

Sesiuni de examinare
Examinations

Stagii de practici
Internships

Sem. I
lst Sem.

Sem. II
2nd Sem

Sem. I
lst Sem.

Sem. II
2nd Sem

Sem. I
lst Sem.

Sem.II
2nd Sem

I

Octombrie
October

2 sIpt.
2 weeks

Ianuarie -
Februarie
January -
February

3 strpt.
3 weeks

Ianuarie
January

1 sipt.
I weeks

Aprilie - Mai
April - May

1 slpt
I weeks

II

Octombrie
October

2 slpt.
2 weeks

Februarie
February

3 sipt
3 veek:s

Februarie
February

1 sIpt.
I weeks

Mai - Iunie
May June

1 sIpt.
I weeks

TII

Noiembrie
November

2 slpt
2 weeks

Martie
March

3 sIpt.
3 weelrs

Martie
March

I slpt.
I weeks

Aprilie - Mai
April - May

I slpt.
I weeks

Martie -aprilie
March -April

5 slpt.
5 weel<s

ry

Septembrie
September

2 sipt.
2 weeks

Ianuarie
January

1 sipt.
I weeks

Mai
Moy

I sipt.
I weeks

Martie-mai
March - May

9 sdpt
9 weeks

Total nr.
sIpt.

Total no.
ofweeks

8 sipt

I weeks

9 sipt.

9 weeks

4 strpt.

4 weeks

4 strpt.

4 weeks

14 strpt.

74 weeks

PLANUL PROCESULUI DE STUDII PE SEM
STUDY PLAN BY SEMESTERS/ YEARS OF STUDY

Denumirea unitlfii
de curs

Course Unite Name

Numtrr de ore
Number ofHours

Contaet
direct
irn

Contact
Hours

PT

Contact
direct
ir

Contact
Hours

FT
ANUL I de STUDII / FIRST YEAR OF STUDY

SEMESTRUL | / I st Semester

F.01.o.001.21

F.01.O.002.62 Matematicl economicd
Economic mathematics



G.01.o.003.61 I n forrnati cd cconom i c6
Economic infbt'matics 150 50 16 134 6 10 E 5

G.01.O.004.22

Comunicare si eticd in
afaceril
Comtnunication and
business ethics

120 30 l0 ll0 6 4 E 4

G.01.O.005.32

Limba strdind in afaceri I
(eng., f'r., genn., span.)
Foreign language in
business I (English, French,
Gennan, Spanish)

150 60 20 130 20 E 5

Total discipline semestrul I
Total numberfor the lst semester 720 260 86 634 38 38 10 5E 24

SEMESTRIILIl I ?nd .lontocto,
Discipline obligatorii
Compulsont Course.s

F.02.O.006.21 Macroeconomie
Ma croec'ottont ics r50 60 20 r30 14 6 E 5

F.02.O.007.31

Economia mondiald qi
integrarea europeand
The global econontlt qnj
European inteRration

r50 60 14 136 l0 4 E 5

F.02.O.08.62 Statisticl
Statistit:.s 150 60 20 r30 t2 8 E 5

s.02.o.09 r3 Bazele merceologiei
Basics in comruodittt 180 90 30 150 12 6 12 E 6

G.02.O.010.32

Limba strdin6 in afaceri Il
(eng., fr., genn., span.)
Foreign language in
business II (English,
French, Gerntan, Spanish)

t50 60 20 130 20 E 5

Total discipline semestrul II
Total number.for the 2nd semester 780 330 104 676 48 44 12 5E 26
Total pe anul I de studii
Total numberfor the I st year ofstudv rs00 s90 190 l3r0 86 82 ,) l0E 50

ANUL II de STUDII I SECOND YEAR Ol

SEMESTRULtII I 3rd Semester

STUDY

12

Discipline obligatorii
Compulsory Courses

20 I l:o E 5
F.03.O.01 1.62

Econornetrie
Econometrics 150 I 60

s.03.o.012.1 I
Management
Management 120 60 20 100 16 4 E 4

s.03.o.013.13 Economia comerlului
Econornics o/'trade 150 60 20 130

126

12 8 E 5

s.03.o.014.13

Standardizarea,
metrologia Ei evaluarea
conformitdlii
Standardization,
metrology and conformity
assessment

r50 74 24 14 10 E 5

Disciptintr opf ionattr ( 1-in7t-
Optionol subiects/courses fi of4)

{/p4=EM Plan de invdfdntdnt. Progrontul de srudii 04lg,t Merceologie si Comerl. ciclul I Licenld, iFR. 2023
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' Se va preda in limba romdnd pentru studenlii din grupele alolingve
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u.03,A.015.22

Filosofie sociald qi

economicd
Social and economic
philosoohv

120 30 l0 110 8 2 E 4

u.03.A.015.22 Politologie
Political science

u.03.A.0r5.21 Doctrine econornice
Econontic doctrines

u.03.A.015.22

Psihologie social-
econornici
Social and Econonic
Psltsll6leg),

Total discipline semestrul III
Total number for the 3rd semester

690 284 94 596 62 32 5E 23

SEMESTRIII .Iv /Zrh t,
Discipline obligatorii
Compulsorv Courses---'---_

s.04.o,016.13

Gestiunea sortimentului qi

calit6lii mdrfurilor de uz
casnic
It[anagement o.f'the
qssortntenl and qualitlt of
Itousehold goods

150 14 24 126 l0 4 l0 E 5

s.04.o.017.13

Gestiunea sortimenfului qi

ca1itd{ii mdrfurilor
vegetale
Management o.f-

as.sortment and quality of
plant goods

120 60 20 100 l0 l0 E 4

s.04.o.018.s 1
Bazele contabilitltii
Basis of ,4ccountinp 120 60 20 100 t4 6 E 4

s,04.o.019.41 Finanfe
Fiuance 120 60 20 100 t4 6 E 4

s.04.o.020.13

Microbiologia, sanitaria qi

igiena mhrfttrilor
Mi cro bi o lo gy, s an i tat.y
and ltysiene of coods

120 60 20 100 10 10 E 4

Total discipline semestrul IV
Total number for the 4th semester 630 3t4 104 s26 58 t6 30 5E 2t
Total pe anul II de studii
Total numberfor the 2nd year ofstudv t320 598 198 tt22 t20 48 30 10E 44

ANUL III de STUDII / JRD IEIR oF STUDY
SEMEffi

Discipline obligatorii
Compulsorv Courses-=----_-T=-.

s.05.o.021.l3

Gestiunea sortimentului Ei
calitdtii mdrfurilor
vestimentare
Management of the
assortment and quality of
clothing andfootu,ear
products

120 60 20 100 8 2 10 E 4

s.05.o.022.13 Tehnologia gi organizarea
comerlului anqro 150 74 24 126 14 l0 E 5
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Technologt and
organ ization of wholes ale
trade

s.0s.o.023.13

Gestiunea sortimenfului qi

calitafii mdrfurilor
gustative gi de cofetdrie
Management of the
assortment and quality oJ'
tas te a n d confectionery
goods

120 60 20 100 10 10 E 4

s,05.o.024.51

Analiza economico-
financiard
Financial and economic
analysis

120 60 20 100 t2 8 E 4

Disciplinl opfionati (1 din 2)
Oplional subiccts/courses (t of 2)

s.05.4.025.,, I 
AntlePrerroriat

I Entrepreneurship
120 60 20 r00 8 t2 E 4s.0s.A.02s. t 3

Oenologie
Oenology

s.05.A.026.61

Sisten.re infonnatice in
comerl
Infb rnta t ion s.ys tems itt
trade 120 60 20 100

626

6 t4 E 4

s.05.A.026.12 Tehnici devdnzdri
Sales techniques

Total discipline semestrul V
Total number.for the 5th semester 750 374 124 58 20 46 6E ,(

SEMESTRULVI I 6th Semester
Discipline obligatorii/ Compulsot't, Course.s

s.06.o.027.12 Marketing
Marketing 120 60 20 100 t6 4 E 4

s.06.o.028.13

Tehnologia qi organizarea
comerfului en-detail
Technology and
organizatiott of retail
trade

150 t4 24 126 t4 l0 E 5

s.06.o.029.13 Practica in specialitate I
lntern sh i p o/'speci al i6, I 180 160 160 20 E 6

Disciplini opfionali (1 din 2)
Optional sub.iecls/courses (l qf 2l

s.o6 A.o3o.4, 
l[;:::';ff"

E 4
60 20 100

100

14 6s.06.A.030.12 Marketing on line
Online m0rketins

tlu

s.06.A.031.13

Tehnologia si tehnica
refrigerdrii
Refri gerati on tec h no logy
and technique

120 60 20

244

t4 6 E 4

s.06.A.03 1 . l3

Baza material tehnicd a

intreprinderii de comer!
Tec hnica I nta teri a I b a s e
o/ the trade enterorise

Total discipline semestrul VI
Total number.for the 6th semester 690 414 446 58 26 5E 23

6
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Total pe anul III de studii
Total number for the 3rd Year of studv

1440 788 368 1072 116 46 46 11E 48

ANUL IV de STUDII / 4rli IEI R OF STUDY
SEMESTM

Discipline obligatorii
Compulsory Courses

s,07.o.032.13
Proiect de cercetale (la
merceologie)
Research Proiect

90 90 E 3

s.07.o.033.13

Gestiunea sortimenfului si
calit6!ii mdrfurilor
animaliere
Management o;f'the
assortment and quality of
animal soods

150 74 24 126 12 4 8 E 5

s.07.o.034.l3

Gestiunea sortimentului qi

calitdtii nrdrfuri lor socio-
culturale
It[anagement o.f'the
assot'tmenl attd qualit.1, o.f'
socio-cultural goods

120 60 20 100 8 4 8 E 4

F.07.O.03s.23 Dreptul af'acerilor
Busirtess risht 150 60 20 130 t6 4 E 5

s.07.o.036.13

Managernenful calitS{ii
totale a ntirfurilor de larg
consum
Total qtrality mqnagement
of consutner poods

90 44 t4 76 6 8 E J

Total discipline semestrul VII
Total number.for the 6th semester 600 238 78 522 42 20 t6 5E 20

SFI,MII'.STRI]I vttt / Rth c
Discipline ol

Compulsory
bligatorii
Courses

s.08.o.037.13 r rowLl!4 uv DPgulal

Internship II 180 160 160 20 E 6

s.08.o.038.13 Practica de licengd
Bachelor Internshio 180 60 60 t20 E 6

s.08.o.039.13 Examen de licenfi
Bachelor exam 180 180 E 6

Total discipline semestrul VIII
Total number.for the \th semester s40 220 220 320 3E 18
Total pe anul IV de studii
Total number.for the 4th year of studv

tt40 4s8 298 842 42 20 t6 8E 38
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STAGIILE DE PRACTIC A /INTERNSHTP S

Tipul stagiului de practici
Internship Type

Anul de
studii

Year of study
Semestrul
Semester

Dtrata/ Term
Perioada I nr fCrS

desfiEurlrii I No. of
Terms I nCrS

nr. strptimAni
No.of weeks

Nr. Ore
No. of
Hours

I
Practica de specialitate I
Intern,ship I m VI 5 180

Aprilie
April 6

2.
Practica de specialitate II
Internship II IV VIII 5 180

Februarie-Martie
February -

March
6

3.
Practica de licen(d
Bachelor Intentship IV VIII 4 180

Maftie - Aprilie
March - Aoril 6

Total
Total t4 540 18

F qRY A D\EY ALU ARiE FIN AL A A STUDIILO
Forma de evaluare finall a studiilor

SusJinerea tezei de licen!5 Sem. VIII, Mai - Iunie

UNITA
ELECTIVES

Cod I Denumirea unitifii de
I cursLOde I

| (.ourse

NumIr total de ore
Nuruber o/ hours

Numir de ore pe tipuri de
activitE{i

Number o.f'hout's b1, tltpes o/
acli\)itie,\ Forma de I #t€varuare I wo nt

A,s,tassnt(ilt I gcri
Total
Total

Contact
direct

Contact
Hours

Studiu
individual

Independent
Studv

Curs
Lecture

Seminar
Seminars

Laborator
Laboratony'

Work

A ul I, semrestrul I/ Year I, Semest ter I

G.0r.LA.22

Limba romAnd
pentru alolingvi
Romanian language
for the non-native
speakers

120 60 60 60 E 4

G.01.LA.32

Lirnba strdind II
(eng., fr., gerrn.,
span.)
Foreign language II
(English, French,
Gennan, Spanish)

120 60 60 60 E 4

G.01.LA.62

Elemente de
matematici in
economie
Elements of
mathematics in
economics

120 60 60 60 E 4

AnuI I, semestrul lll Year I. Semester II
G,02,LA,22 Limba romAnd

pentru alolingvi 120 60 60 60 E 4

Perioada
Period

NT ECTS
No. of ECTS

6
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Romanian language

for the non-native
speakers

G.02.LA.32

Scriere acadernicd in
limba englezd
Academic English
Wt'ititlg

60 30 30 l6 t4 E 2

s.02.LA.61 Excel pentru afaceri
Excel for busitress 60 30 30 14 l6 E 2

G.02.LA.32

Limba strdind II
(eng., fr., gerrn.,
span.)
Foreign language II
(English, French,
German, Spanish)

60 30 30 30 E 2

Anul II, semest ul IIU X Il- Scme.e III
F.03.LA.21 Metode qi tehnici de

cercetare
Re,yearch method.s
and techniques

60 30 30 30 E 2

G.03.LA.32

Limba strdinl II
(eng., fi'., gernt.,
span.)
Foreign lunguuge II
(English, French,
Gennan, Spanish)

60 30 30 30 E 2

Anul I, semestrul lYl Yeqr
.1. 

Seme'.siter IV
u.04.LA.13 Oenologie

Oenology 60 30 30

30

16 14 E 2

u.04.LA.13 Bazele nutri{iei
Basics in nutrition 60 30 16 14 E 2

s.04.LA.42

Activitatea
instituliilor de credit
nebatrcare
Non-bank creclit
i n s t i t ut i otts aclivi tt,

60 30 30

30

t6 14 E 2

5,04,LA,42

Finan{arca ncbancari
a intreprinderilor
rnici qi rnijlocii
Non-bank.finuncing
of small and rnediunt
entet'pri,ses

60 30 t6 t4 E 2

G.04.LA.32

Luuba strdini lI
(eng., fr., germ.,
span.)
Foreign language II
(English, French,
German. Soqfiish)

60 30 30 30 E 2

Anul III, semel trulYl Year III. Semcster V

u.05.LA.13
Igieni 9i sanitarie
Hygiene and
sanitation

60 30 30 t6 14 E 2

u.05.LA.13
Urbanism comercial
qi amenajarea
teritoriului

60 30 30 16 \4 E 2
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Commercial town
planning and lqnd
use plannins

G.05.LA.22

Uorespondenla
economicd in limba
straind
Econontic
correspondence in a
.foreign lanpuage

60 30 30 30 E 2

s.05.LA.l 1

Protcc{ia proprict6{ii
ir.rtelecfuale
lntellectual property
pro/ectiou

60 30 30 t6 14 E 2

G.05.LA.32

Lrmba strdini II
(eng., fr., gerrn.,
span.)
Foreign language II
(English, French,
Gennan, Soanish)

60 30 30 30 E 2

MODULUL PSIHOPEDAGOGIC
P SYCHO-PEDA GOGICAL MODULE

Cod
Code

Denumirea activitlfii
didactice contlnutr

Continuing education
activity

Total ore
Total Number ofHours

NumIr de ore
pe tipuri de
activitlfi

Nunber of Hour.s by activities

:ilil:fJ l,s;,
Assessment I i?;{Total

Totol

Contact
direct

Contact
hours

Studiu
individual

Independent
Study

Curs
Course

Seminar
Seminar

Practice/
Laborator
Laboratory

Semesstrull I Ft Senneslet'

F.0t.o.01 Pedagogie gener.ald

General Pedasosv 240 60 180 32 28 E 8

F.01.o.02

Teoria gi n.retodologia
curriculumului
Curriculum Theor.y
cmd Methotlolosv

120 30 90

90

t6 14 E 4

F.01.O.03
Psihologia educa{ici
Educatioual
Psychologl,

120 30 t6 14 E 4

s.01.o.04

Teoria qi rnetodologia
instruirii
Theot'y and
Melhodologt oJ'
Inslt"uction

120 35 85 l5

l5

20 E 4

s.01.o.05

Teoria Ei metodologia
evaludrii
Assesment Theory an.d
Methodology

120 35 85

60

20 E 4

s.01.o.06

Management
educaJional
Educational
Management

90 30 15 15 E J

10
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s.01.o.07

Semestrul ll I 2rd Semester

TOTAL I TOTAL

MINIMUM CURRICULAR INITIAL

I CUKNCULARPREREQUISITE

I Denurnireaactiviti(ii
Cod I didactire continui
Cude I Continuing tdrtt atiotr

I acrivits,

Total ore
Total Nuntber oJ'Hours

Numlr de ore
pe tipuri de activitlfi

Number of Hours by activities
:flilitJ I .]i.

A,s.te.ssnrertt I iZ;{
Total

Total

Contact
direct

Contact
hours

Studiu
individual

Independent
Studv

Curs
Cottrse

Seminar
Seminar

Practice /
Laborator
Laboratory

F.01.o.001.21 Microeconomie
Microeconontics 150 60 90 30 30 E 5

F.02.O.008.21 Macroeconornie
Macroeconomics 150 60 90 30 30 E 5

s.02.o.09.l3 B az.ele n.rerceologi ei
Basics itt comntoditv 180 90 90 44 26 20 E 6

F.02.O.01 I .62
Statisticd
Statistic.s 150 60 90 30

30

30 E 5

s.03.o.013. l3 Econon.ria corner(ului
Economics of'trade 1s0 60 90 30 E 5

F.03.O.018.12

Marketing general gi

bnsiness to business/
Marketing
General ntarlrcting
and business to
business/ Marlcetins

120 60 60 30 30 E 4

TOTAL I TOTAL 900 390 s10 194 176 20 6E 30

11
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MATRICEA CORELARII FINALITATILOR DE sTUDIU A PRoGRAMT,LUI CU CELE ALE
UNITATILOR DE CURS

COMPLIANCE OF PROGRAMME LEAKNING OUTCOMES WITH COURSE OUTCOMES

Unitatea de curs
Course Unit

Cod
Code

Nr.
ECTS
No. of
ECTS

Finalitlfi de studiu / Learning Outcomes

1 2 3 4 5 6 7 8 9 10 11 t2 13 t4 l5 t6 t7 18 l9 20

Microeconornie
Microeconomics F.0 t .o.001 .21 5 V V V V V V V
Maternaticd
econonricE
Economic
trtathematics

F.01.o.002.62 5 V V V V V V

Informaticd
economicd
Economic
infbrntatics

G.0l .o.003.61 5 V V V V V V V V V V V

Comunicare si eticd
in afaceri *

Communication and
bu,sines,s elhics

G.01.O.004.22 5 V V V

Linrba strlind de
afaceli I (eng., fi'.,
gclm., span.)
Foreign language
of busitrcs,s

G.01.O.005.32 5 V V V

Macroeconomie
Macroeconomics F.02.O.006.21 5 V
Economia mondialh
qi integrarea
europeanE

The global econont))
and Eut'opean
integt'atiott

F.02.O.007.31 V V

Statisticd
Statistics F.02.O.008.62 5 V
Bazele merceologiei
Comtnodity
/undamentals

s.02.o.009.13 5

Lintba strbinS de
afaceri II (eng., fi'.,
germ,, span.)
Foreign language
of business

G.02.O.010.32 5 V V V V

Econometrie
Econometrics F.03.O.011.62 4

Management
Management s.03.o.012.11 4 V V V V V V V V V V V
Economia
comerlului
Economics of trade

s.03.o.13.13 5 V V V V V V

12
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Standardizarea,
metrologia qi

evaluarea
confonnitS!ii
Standardization,
mett'ology and
confbrnity
assessment

s.03.o.0t4.13 5 V V V V V V V V

I,'ilosofle social6 qi

econon.ricl
Social and econonti
tthilosooln,

u.03.A.015.22 4 V V V V V V

Politologie
Political science

u.03.A.015.22 4 V V V V V V V V
Doctrine econorlice
Economic doctrines

u.03.A.0 I s.2 I 4 V V V V V V V V
Psihologie social-
economicd
Social and Economic
Psvcholosv

u.03.A.01s.22 4 V V V V V V V

Gestiunea
sortimentului gi

calitdlii mirfurilor
vegetale
Management o.f'

assortment and
quality o/'plant
good,s

s.04.0.016.13 4 V V V V V V V V

Gestiunea
sortimentului qi

calitdlii mdrfurilor
de uz casnic
Management of the
assortment and
quality of household
soods

s.04.0.007.13 5

Bazele contabilitllii
Basics accountins s.04.o.018.51 5 V
Finanle
Finance s.04.o.019.41 4

Mlcroblologla,
sanitaria qi igiena
mdrfurilor
Microbiology,
sanitary and
lusiene of soods

s.04.o.020.13 4 V V

Gestiunea
sortirnentului ;ii
calititii mdrfurilor
vestimentare
Managentent oJ'the
assortment and
quality of clothing
goods

s.05.o.021.13 4 V

13
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Aclo16rA Dr Srsoil E(oiort(r oti Molod

Tehnologia qi

organizarea
comcrfului angro
Technology and
organization of'
u,holesale trade

s.05.0.022. r 3 4 V V V V V V

Gestiunea
sottimentului si
calita{ii mdrfurilor
gustative qi de
cofetdrie
Management oJ'the
assortment and
quality of taste and
confbctionerv soods

s.05.0.023.13 5 V V V

Analiza economico-
fiuanciari
Financial and
econontic analysis

s.05.o.024.51 4 V V V V V V V V

Antreprenoriat
Entreoreneursh in s.os.A.02s. t I 4 V V V V
Oenologie
Oenolopy s.05.A.02s. r3 4 V V V V V V V
Sisteme infonnatice
in con.rcrf

Infbrnmtiou ,t),sterus
in tt'ade

s.0s.A.026.61 4 V V V V V V V V V V

Tehnici de v6nzlri
Sales techniques s.05.A.026.12 4 V V V
Marketing
Marketins s.06.o.027.12 4 V V V
Tehnologia gi

orgarizarea
cornerfului en-detail
Technologt and
organization of
retail fi.ade

s.06.o.028.13 5 V V V V V V V V

Practica in
specialitate I
Internship o/'
speciality I

s.06.o.029.13 6 V V V

Fiscalitate
Fiscalitv s.06.A.030.41 4 V
Marketing on line
Online marlceting s.06.A.030.12 4 v
Tehnologia qi

tehnica refrigerdrii
Refrigeration
technologt and
technique

s.06.A.031.13 4 V V V

Baza material
tehnicd a

intreprinderii de
corTlert

s.06.A.03 1 . l3 4 V V V
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Technical material
base ofthe trade
enterprise
Proiect de cercetare
Researclt Proiect s.07.o.032.13 3 V

Gestiunea
sortimentului gi

calitljii m5rfurilor
animaliere
Management of the
assortment and
quality of animal
goods

s.07.o.033.13 4 V V V V

Gestiunea
sortirnentului qi

calitatii rndrfurilor
socio-culturale
Managenent of the
a,ssorlntenl and
quality of'socio-
cultural good.s

s.07.o.034.13 5 V V V V V V V V V

Dreptul afacerilor
Business law t:.07.o.035.23 4 V
Managetnentul
calitSlii totalc a

mdrfurilor de larg
consun-l

Oualitv tnatlucement

s.07.o.036.13 4 V V V V

Practica in
specialitate II
Internship o/'
speciality II

s.08.o.037.13 6 V V V V V V V

Practica de licenfd
Reseat'ch Inlernshin s.08.o.038.13 6 V V
Examen de licenfi
The undergraduate
exqm

s.08.o.039.13 6 V V

{}<==r.a Plan de intdfomdnt. Progranrulde studii 0419,1 Merceologie;i Comery. Ciclul I Licentd iFR. 2023

LISTA T'INALITATILORDE STUDIU $I A COMPETENTELOR:
LEARNING OUTCOMES AND COMPETENCIE S :

Finalitdlile se vor tealiza prin valorificarea conlinutului unitdlilor de curs, dar gi prin atilizareaadecvat6 aactivitdtilor de predare - invi(are - cercetare - evaluare.
LaJinalizarea programului de studii studentul va putea:
1' aplica conceptele, teoriile gi metodele de bazd ale qtiinlei economice in desf6qurare a activitd\ii

profesionale;
2' Sd posede cuno$tinfe debazdteoretice qi practice specializate din domeniul merceologiei qicomerfului;3. SI cunoascd factorii care condilioneazd{ormarea qi menlinerea calitElii mlrfurilor;4' Sd cunoascl proprietalile qi valoarea de consum, indicii gi cerinlele citre calitateamdrfurilor;5' Sd cunoascd legislafia qi actele normative in domeniul merceologiei qi comerfului;6' si cturoasci regulile, metodologia, qi metodele determinrrii fi aprecierii calitifii, standardizdrii qicertificirii m6rfu rilor;

15
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7. Sd cunoasci factorii form[rii 9i modificdrii, caracteristicile gi indicii analizei sortimentului m6rfurilor,
formarea sortimentului comercial;

8. SI cunoascd rnetodele studierii cererii consumatorilor qi cercetdrilor de marketing, modalitatea
elaboririi ;i irnplernentlrii politicii de marketing;

9. Si cunoascl ordinea qi modul de evidenfi a mdrfurilor , realizdriicontractelor;
10. Se aplice cunoqtinlele teoretice la solulionarea problemelor practice din domeniile merceologiei qi

comerfului;
1 l. Se efectueze recepfia mdrfurilor conform cantitdtii qi calit5lii, sE determine qi sd aprecie ze calitatea

mirfurilor;
12. sa elaboreze mecanismele de asigurare a calitdriirnrrfurilor;
13. Se posede eticd qi moral6 superioari;
14' Sa fie capabil sd renoveze qi sd imbunitdleascI de sine stltitor cunostinlele in domeniile rnerceologiei,

comer(ului, economiei etc.;
15. Sd fie capabil sd creeze o atmosferd calmd, sdndtoas[ in colectiv qi ?n rela(iile de muncd;
16' Sd fie capabil sd asigure qi sd gestionezeutilizarea eficientd a resurselor materiale Ei financiare;
17. Se fie capabil s[ selecteze Ei sd prelucreze informafia, sd aplice metode cantitative qi calitative de analizit

a informaliilor;
18. SA organizeze un sistem informa{ional dinamic qi eficient;
19. Se fie capabil si elaboreze o lucrare aplicativd pentru solulionarea unei probleme in domeniu

merceologiei sau comer{ului;
20. sa fie capabil sr coordoneze qi s[ ftnarizeze rcalizareaproiectului.

The learning outcomes will be achieved by exploiting the content of the course units, as well as through theappropriate implementation of teachingJearning-res earch-as s es sment activities.
Upon completion oJ'studies, the student will be quali/ied to:
The graduate/qualiJied can didate can:
1' apply the concepts, theories and methods of economic science in cartying out the professional activity;2. To have specialized theoreticql and practical basic knowledge in the.rtei of 

"o*ioiity and trade;3. To know the factors that condition the formation and maintinance oj the qiality q1 goias;
4' To lcnow the properties and consumption value, indications and requiremlnts jor'the qua'tity of the goods,.5. To know the legislation and normqtive acts in thefield o.f commodity and trai";
6' To know the rules, ntethodology, and methods of determining and aisessing the quality, standqrdization and

certiJication o/' go o ds ;
7 ' To know the .factors of tlrc formation and modification of the assortment, the characteristics and indices oJ'

the analysis of the- assortment of the goods, theformatio,n of the commercial assortment,.
B' To know the methods of studying consumer demand and marketing research, the way of developing and

implementing the marketing policy,.
9. To know the order and manner of keeping records of goods, of making contracts;
l0'To apply theoretical knowledge to solving practical pioble*i tn tn" f;"lds of commotlity and trade;
I LTo receive the goods according to the quantity and quality, to cletermine oni orrux the quality of thte grods;l2.To develop the mechanismsfor ensuring the quality of tie goods;
13.7o possess superior ethics and morals;
Ia ro le able to independently renew and improve htowledge in thefields of commodity, trade, economy, etc.;I5'To be able to create a calm, healthy atmosphere in the illective and in work relations;
l6'To be able to ensure and manage the efficient use of material andfinancial resources;
17'To be able to select and process information, to appty quantitative and qualitative methods of information

analysis;
18.7o organize a dynamic and efficient information system;
l9'To be able to develop an applicative work to solve a problem in thefield of commoctity or trade;
20.7o be able to coordinate and complete the realizatioi of the project.
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1. Descrierea programului de studii. I Description of the Study Programrue.
Profilul specialitdlii,' Programul de studii 04lg,l. Merceolbgiu -qi 

Corn.rf este in corespundere cuNomenclatorul domeniilor de formare profesionali qi al specialitifilor in Invajamantul superior, aprobat prin HG nr.
482 din28.06.2077, Plan-cadru pentru studii superioire de licenln (ciclul I), de masterat (ciclul Ii; qi integrate aprobatprin Ordinul MEEC nt-120 din 10.02.2020, Codul Educaliei al Republicii Moldova nr.152din l7 i,;1ie20t4.

Caracteristicile-cheie ale programalui de studii 0419.1. Merceologie qi Comerf sunt:
Forma de organix,are: invd[dmdnt cu frecvenfi redusd;
Durata studiilor: 4 ani;
Credite de studii: 180 credite ECTS.
Limba de studiu: romhnd, rusd.
La studiile de licenfi la programul dat se pot inscrie: delinitorii diplomelor de bacalaureat sau un act echivalent

de studii; diplomelor de colegiu; diplomelor ae studii superioare.
Inbaza Regulamentului de organizare a studiilor superioare de licen{d (ciclul I) gi integrate (Ordinul
Ministerului Educafiei, culturii qi cercetirii nr. l62s din 12.12.2019', ai. l2):
Absolvenlii institufiilor de inv6{dmdnt profesional tehnic postsecundai qi postsecundar nonterfiar, care continud

studiile in inv6ismdntul superior in acelaqi domeniu, pot beneficL de reducerea duratei studiilor la ciclul I.
Reducerea duratei studiilor poate fi condilionat6 de cunoaqterea a cel mult 30 de credite de studii hansferabile

acumulate, in invdfdmdntul profesional tehnic postsecundar gi posisecundar nonterfiar, inbazacadrului normativ.

Plan de invdldmdnt. Programul de studii 0419.1 Merceologie Si Contery. Ciclul I Licenld, iFR. 2023

DISCIPLINELE $I CREDITELE DE STUDII

Denumirea unitifii de curs
Course

NumIr total de ore

1. Microeconomie
Microeconomics

2. Statisticl
Statistics

3. Comunicare qi coresponden{a de afaceri
Communication and Business Cr

4. Bazele contabilitdfii/Contabititatea

5. Informaticl economici

6. Limba striini de afaceri

Absolvenlii programului de studii 0419.1. Merceologie qi comerf se certifici prin Diplomi de licen{i, iar titlulob,tinut este de licenliat in gtiinle economice.

2. Cunoqtin(ele, abiliti{ile qi competenfele asigurate de programul de studii
Programul de studii0419.1. Merceologie qi comerl rezidi in iormarea/ dezvoltareaprofesionale, generale qitransversale necesare pentru activitateaprofesionai6 in domeniul }4lg.l.Merceologie gi comerg.
C o mp ete nle transve r s ale ( C T)
crl. Dezvoltarea personalr qi profesionali (orientarea spre a invd?a)
CT2. Flexibilitate, adaptabilitate qi rezilienld.
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qi responsabititare.
CT4. Comunicare efectiva.
CT5. Colaborare qi lucru in echipl.
CT6. Competen{e func(ionale, tehnice qi tehnologice
Contpetenle generale (CG)
CGl. Inielegerea mecanismelor econornice qi a conceptelor majore ale economiei.
CG2. Analiza datelor.
CG3. Luarea deciziilor intr-uu sistem complex.
CG4. Organiz.area activitlfii confom cadrului juridic specific domeniului afacerilor.
CG5. Respectarea principiilor de eticd, conduitd profeiionald ;i responsabilitate peptru lediu.
Co mpete nle profes i o nal e (Cp)
CPl.Identifi carea Ei aplicarea cadrului nonnativ adecvat merceologiei
CP2.Identificarea proprietdtilor consumiste, parametrilor qi categoliilor de calitate a m6rfurilor.
CP3.Utilizarea metodelor/ modalitllilor de detenninare a calitalii si evaluare a mdrfurilor
CP4.Procesul tehnologic de fabricare a mdrfurilor, condiliile de pdstrare, transportare si comercializare amdrfurilor
CP5. Elaborarea politicilor qi strategiilor de distribufie qi aprovizionare.
CP6. Elaborarea gi aplicarea politicii de pre!.
cPT.Metode qi tehnici de organiza.e a procesului de distr.ibu{ie.
CP8. Metode gi tehnici de organizare a procesului de aprovizionare cu mdrfuri.
CP9. Strategii de formare Ei indicatorii analizei sortimentului mdrfurilor in unitdtile de comert.
cPl0. Intelegerea, interpretarea qi organizarea comerlului cu ridicata.
cP11. Specificul qi particuraritd[ire colne{ului cu amdnuntul.
CPlz. Procesul tehnologic comercial al unitSlii de comerf cu ridicata gi cu amd1untul.
CPl3' organizarea procesului de receplie depozitare, pdstrare, preg[tire pentru vdnzarcqi etalare a mdrfurilor

in sala comerciali mdrfurilor in unitifile de comert.
CPl4. Organizarea procesului de promovare/infonnare, vdnzare qi deservire a consumatorilor, prestare a

sen iciilor cornerciale qi protecjie a consumatorilor.
CPl5' Otganizarca procesului de transpofiare a mdrfurilor, asigurarea circuituluieficient al ambalajuluiin

cadrul intreprinderii. cPl6.Managementul procesului comercial.
CPl7. Managementul resurselor umane.
CPl8.Managementul resurselor materiale (infrastructura comerciald).
CPl9. Conceptul marketing, mediu de piafd, tipurile de piafd, studierea si prognozarea piefei.
CP20. Aplicarea mixulului de marketing
cPzl. crearea gi menfinerea infrastructurii unitdlii comerciale.

3' Obiectivele programului de studiu inclusiv corespunderea acestora misiunii universitlfii.
Misiunea Acadentiei de Studii Econontice ctin Molctoti este de a crea noi cunoqtin{e gi a pregdti specialiqti deinaltr calificare in cele rnai diferite domenii ale qtiinlelor economice, precum qi in oo..rii adiacente, capabili sdparticipe ca antreprenori qi forla de muncd activd qi productivd intr-o piala competitivd gi ca cet5leni intr-o societate

democraticd in continul schimbare.
Scopul programului Merceologie qi Come4 este in confomitate cu misiunea qi obiectivele strategice aleASEM: Accst program dc formarc prof-esionald arc scopul dc a prcgiti specialisti pcntru activitdli in comcrt carc crrnosccadrul lcgal-norrnativ in domcniul activitdtii comerciaic, mctode ioocin de orginizarc a proccsclor de comerci alizarcgi verificare a calitdlii mdrfurilor, formdrii gamei sorlimentale a mdrfurilor de larg consum.
obiectivele programurui de studiu Merceologie si comer! sunt:- crearea unui mediu de invSfare autentic, apropiat de mediul afacerilor gi relevant intereselor persoanei,

pentru realizar.ea obiectivelor proiectate: insugirea de cunogtinle, formarea de deprinderi qi de competenle
personale, sociale gi profesionale;

- evaluarea problemelo.r contetnporane cu privire la posibilitd[ile dezvoltlrii personale, intelectuale qi
profesionale a studen{ilor;
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- imbinarea aspectelor de natur[ teoreticd cu cultivarea unor abilitbti legate de realitdlile activitAtilor din
domeniul administrdrii afacerilor;

- strucfurarea demersurilor educaiionale pe conceplia "inva(d acfiondnd" gi dezvoltarea unor dexterit6li de
ordin practic;

- valorificarea unor tehnici moderne de instruire, inclusiv de dezvoltare a creativitilii;- aplicareaTlC inprocesul de activitate;
- utilizatea metodelor gi tehnicilor de analizda pielei serviciilor de comerf;- analiza, evaluarea qi oferirea de soluJii pentru probleme complexe in domeniu.
Aceste obiective corespund misiunii Academiei de Studii Economice din Moldova qi sunt corelate cu

urm5toarele documente strategice:
Planul Strategic al Academiei de Studii Economice din Moldova pentru perioada ZOIB-Z1Z2,prin obiectivele

strategice: Asigurarea unui proces de instruire racordat la cele mai recente evolulii in sfera educafiei pe plan european
gi mondial; Modernizarea curriculumului universitar din perspectiva tehnologiilor didactice -oae.ni inclusiv a celorinformafionale gi comunicalionale; Reconceptualizarei formdrii continue- a cadrelor didactice prin dezvoltarea
competen(elor acestora, necesare pentru realizarca parcursului educalional caracteristic unui mediu complex, intr-o
societate global5 a cunoaqterii; Redefinirea, in condiliile digitalizdrii instruirii, a misiunii gi rolului pe^care il are
biblioteca gtiinJificd ASEM in procesul de studii; Creireade 

-oportunititi 
pentru de zvoltareapersonal5 gi profesional5

a studenlilor in vederea integririi active qi responsabile in societate; Deivoltarea culturii 
"uutelii 

qi a sistemului de
asigurare a calit5lii procesului de instruire qi asigurare metodico-di dasticd;

Strategia de internafionalizarc a invSldm0ntului superior qi cercei5rii in Academia de Studii Economice dinMoldova pentru ani|2019-2025, prin obiectivele: Dezvoliarea cadrului de politici pentru asigurarea proceselor deintemationalizare a invd{Smdntului superior qi cercetdrii din Republica Moliova; ConsolidarJu 
"upu"itelilor 

umane(cadre universitare qi administrative) pentru promovarea cooperdiii internafionate ii internalionalizdiiinvilement,lui
superior qi cercetirii;.Internafionalizarca progr.amelor de studii qi curricula univeisitare prin creqterea num6rului deprograme comune cu institulii de peste hotare Ei a numdrului de programe in limbi striine; Asiguraria calitdlii cercet6riiqtiinfifice qi dezvoltarea cooperdrii internalionale.

4' Racordarea programului de studiu qi a confinuturilor din planul de invifimant la tendinfele
internafionale din domeniu.

Planul de invdJrmdnt la programul de studii 04lg.l Merceologie qi Comer{ este racordat la Standardul decalificare PRoGRAMUL DE STUDII o4lg-.1Merceologie gi comer{ qi recomanidrile clasi/icdrii Interniyionalestandard a Educaliei QSCED-F 2013), elaborate ae comisia europeand, standardele sr lrnirte directoare'pentru
asigurarea calitdyii in spaliul European al invdydmdntului supertor (tsc1, 20t5,prinimplementar"u.o*poo*t.lo.
temporald, formativd, de acumulare qi de evaluare prevdzute in Planul-cadro p"nti studii superioare de licenyd (ciclutI)' de master (ciclul II) {i integrat, aprobat prin ordinul MECC ttr.ll} ainrc.oz.zozo.

La elaborarea programului de studiu s-au trinut cont de bunele practice nalionale qi europene cu referire laconfinuturile ofertei educationale qi s-au valorificat in cadrul programului prin includerea unor unitdfi de con(inut invederea asigurdrii compatibilitdtii programelor gi a mobilitililor aJademice ieciproce.

5. Evaluarea aqteptirilor sectorului economic qi social
La formularea competenlelor au fost identificate aqteptlrile angajatorilor din sectorul economic qi social,exploatO-nd contactele existente ale departamentului, facultdfii gi aseira.
in evaluarea aqteptdrilor s-a linut cont de urmdtoarele:

studierea prevederilor cadrului ngrmaliv qi regulator cu referire la procesele educa{ionale in invlJ6m6ntul
superior, inclusiv Cadrul Nafional al Calificdrilor gi Cadrul European al Calific6riloi;
studierea regulamentelor interne, procedurilor, fiqelor de post, d^in diferite orgaririiirtinstitulii, angajatoripotentiali;
evaluarea necesitililor piefei, aplicdnd diverse metode de cercetare;
identificarea aqteptdrilor angajatorilor fa[6 de specialiqtii din domeniul business qi administrare;
opiniile/sugestiile absolvenlilor despre programul de studiu gi experientele acumulate pe pialamuncii.
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6. Consultarea partenerilor in procesul de elaborare a programului de studii
Programul de studiu 04I9.1Merceologie qi Conterl este adaptatla schimbari prin consultarea p6rfilor interesate

- angajatori, profesori, absolvenli, studenti etc.
Procesul de corelarea cu cerinlele specrfice mediului de afaceri s-a realizat prin:- implicarea angajatorilor in procesul elabordrii gi perfecfiondrii prograrnrtri a. studii (forma expertizei);- comunicarea/consultarea in cadrul evenimentelor organizate doAS-EM (mese rotulde, seminare, ateliere de

lucru, simpo zioane, concursuri economi ce studenleEii etc.);
- evaluarea competenlelor practice ale studenlilor in cadrul practicii de producfie Ei de licenld;- participareaincalitate de pre;edinte/membm al Comisiei pentru era-e,.,ul de licen{6.
Consultarea cadrelor didactice se realizeazdin cadrul sedinleior departamentului gi ale Consiliului Facultdlii.
opiniile gi sugestiile studenfilor qi absolven]ilor se identifica ;.;,r' ;;;;;,,u..u1 intervievarea acestora,

comutricarea continu[ pnvind continuturile din planul de invi{dm6nt, cornpitenfele dezvoltate etc.

7. Relevanfa programurui de studii pentru pia(a forfei de munci
Relevan{a prograrnului de studii pentru pia}a for{ei de muncd se distinge din obiectivele stabilite in Strategia

natiorrala de dezvoltare,,Moldova 2030rin care sunt specificate mdsurile priviid pregdtirea gi perfeclionarea cadrelor
alltrenate in comerf qi contribuie la ridicarea calificdrii personalului qi,-ca efect, lI creqterea ,ivelului presta[iilor
comerciale' Gradul de noutate al programului dat constS- in reliefarea necesitdlilor economiei reale di'r sectorul decomert, care au fost evidenliate in urma auchetdrii qi intervievdrii profesioniqtilor clin domeniu, care a, stipulat
necesarul de competen{e generice qi specifice pe care trebuie sd le de{in5-un angajai la absolvirea programului de licen{a.

8. Posibiliti(ile de angajare a absolvenfilor.
Absolvenfii programului Merceologie gi Comerf sunt pregdtifi pentru organizarea,planificarea qi conducereaactivitdtilor atdt la nivelul unitdlilor economice din sectorul d! cJmerl cat qi la nivel nalional: specialijti capabili sdelaboreze politici qi strategii de dezvoltare economicd durabilS a sectorului, pioiecte de lansare a afacerilor in domeniul

dat, documente normative din domeniul serviciilor de comert.
Programul de studiu Merceologie Ei Comer! ,r" ,r.,.,i..u de a pregiti specialigti pentru activitl{i ce se referd lamanagerrentul intreprinderilor de cotner!, precurx gi conducerii diferitor suUaiviziunl 

'ali 
organizatiilor (de stat, privati

sau mixtd) gi anume:
142001 Comerciant
142002 Director intreprindere micd, patron (girant) (i, comerf)
142003 Manager (in activitatea comerciald)
142004 Manager (in come()
142005 Pregedinte cooperativl (in comer()
142006 gef agenlie comerciald
142007 $ef cornplex comercial
142008 gef laborator (in comerJ)
142009 gef seclie (in comer-[)
1420 I 0 gef secfie (la intreprinderile de afaceri)
I 420 | I gef secfie mdrfuri alimentare/nealimentare
142012 $ef serviciu comerf cu ridicata gi cu amdnuntul
142013 gef sta{ie de alimentare cu combustibile
232001 Profesor in invdJdmdntul profesional
Acegtia vor fi responsabili pentru buna desfEgurare a tuturor activitd{ilor: achizilionarea resurselor economice,producerea / prestarea serviciilor; vdnzfuile; planificarea activitatii economice; dezvoltarcasistemului informational;gestionarea resurselor umane. Totodatr, absolvenJii domeniul de formare Merceologie qi comerf sunt potenlialiiantreprenori care vor crea locuri de muncd qi noi perspective in progresul socio-econonic.

9' Accesul la studii a titularilor de diploma obfinute dupi finalizarea respectivului program de studii.competentele, deprinderile gi cunoqtirrlele dobandite pe parcursul studiiloi superioari aE tcenla-lcictutVnivelul 6 ISCED) pot fi aprofundate prin continuarea studiilor ti programele de masterat (nivelul 7 ISCED) qi apoi de
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ffi#Aiffi"ita"r), asigurdndu-se educaJia qi dezvoltareaprofesionald continu6 a absolvenfilor, in concordanld
cu nevoile societdlii manifestate pe piala forfei de muncd. - ---i- -^'

EXPLANATORY NOTE

1. Description of the Study programme.
ProJile of the specialty: study program 04 t 9. t. commodity and rrade is in accordance with the Nomenclatureof pro.fessional trainingfields and specialiies in higher education,"approved by HG no. 482 of 28.06.2017, Frameworkplgnfor undergraduatg kryle I), master's kya" !) and integraieiiiglr", studies approved by MEEC order no. 120of 10.02.2020, Education code of the Repubiic of Moldova 

"2. 
lsz of July tz, 2014:'

The key characteristics of the study program 04I9. t . Commiclity' ancl Trade are;
Form of organizcrtion: parl-time educalion;
Duration of studies: 4 years;
Study credits: lB0 ECTS credits.
Language of study: romanian, russian.
Undergraduate-studies in the given proglan: can be applied for: holders of baccalaureate diplomqs or anequivalent document of studies; college degrees; hrgher educatiin diplomas.
Based on the Regulation on the organization of bachelor lcyite t1 and integrated studies (order of the Ministryo.f
Education, culture and Research no. 1625 of r2.r2.20r9, art. r2):
Graduates of post--secondary and post-secondary non-tertiary technical vocational education institutions, whocontinue their studies in higher educatiolt in the same field, may beneJit from the reduction oJ'the duration of studiesin cycle I.

DISCIPLINELE $I CREDITELE DE STUDII RECUNOSCUTE

Denumirea unitdyii de curs
Course

l. Microeconomie
Microeconomics
Statisticl
Statistics

3. Comunicare qi corespondenla de afaceri
Communication and Business Correspondence

4. Bazele contabiliti{ii/Contabilitatea

5. Informatici economicl
Economic informatics

6. Limba strlini de afaceri

Graduates of the study program 0419.1. commodity and Trade is certified by a Bachelor,s Degree, and thetitle obtained is a bachelor,s degree in economic sciences.

2' The knowredge, skilrs and competences provided by the study program
study program 0419'l' Merceology qnd bommerce reside ii tne"professional, general ancl transversaltraining/development necessary for proJbssional activity in the /ield 04l g. l . ci,r,"oiij ondrrade.
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Transverssl C ompetences (CT)
crl. Personal and professional development (Learning orientation)
CT 2. Flexibility, adaptability and res ilience.
CT3. Autonomy and responsibility.
CT4. Elfe c tive c ornmuni c ation.
CTS. Collaboration and teamwork.
CT6. Functional, technical and technological skilts
General Competencies (CG)
CG I . Understanding of economic mechanisms and major concepts of economics.
CG2. Data analysis.
CG3. Decision making in a complex syslem.
CG4' Organization of the activity according to the legal frumework specific to the business field.CG5' Compliance with the principles of ethics, professiinal conduct'and"responsibilityfor the environment.
Pr ofes s io n al C o mp etenc e s ( Cp)
CPl. Identification and application of the appropriate regulatoryframeworkfor commodily
CP2. Identification of consumer properties, parimeters i"a q"itity categoriJs of goods.
CP3. The use of methods/ ways of determining the quality and eroiuotioi of the goods
CP4' The technological process of manufacturing tie goids, the conditioniofkeJprng, transporting and selling

the goods
cP5. Development of distribution and supply policies and strategies.
CP6. Development and implementation of the price policy.
cP7. Methods and techniques for organizing the diitribition process.
cP9. Methods and techniques of organizing the goods suppry process.
CP9' Training strategies and indicqtors of the aiatysis oJ the assorttnent oJ'goods in trade units.
cP 1 0. under.standing, interpreting and or-ganizing' wholes ale trade.
CPI 1. The specifics and particularities of retail tiade.
CPI2. The commercial technological process of the wholesale and retail trade unit.
CPl3' organization of the reception process, storage, preparation for sale and display qf goods in thecommercial hall of goods in trade units.
CPl4' organization of the process of promotion/information, sale and customer service, provision ofcommercial services a.nd consumer protection.
CP15' Organization of the process of transporting goocls, ensuring the fficient circuit of packaging within theenterprise.
CP I 6. Commercial process mqnagement.
CPl7. Human resources management.
cP I 8. Management of material res ources (commercial infras tructure).
CPl9' Marketing concept, market environment, market types, market study andforecasting.
CP20. Applying the marketing mix. '-'r -

cP2l. creating and maintaining the infrastructure of the business unit.

3' The obiectiu-ey of the study program, inclading their correspondence to the mission of the university,
The mission of the Acaderny of Economic stuclii of Moldovi is to create new knowledge and train highlyqualiJied specialists in the most clffirent /ielcls o7 economic sciences, as well as in adjacent Jields, capable ofparticipating as entrepreneurs and active and productive worfforce in a competitive market and as citizens in aconstantly changing democratic society.
The purpose of the Commodity and Trade program is in line with ASEM,s missio, and strategic objectives.This professional training program aims to train specialists for commercial activities who know the legal-normative

framework in the field of commercial activity, *od"rn methlds of organizing marke:ting pt.ocesses and checking thequality of goods,for.ming the qssottment range of consu,ne, goodi.
The objectives of the Merceorogy and commerce stiiy program are;- the creation of an authentic learning environmeni,'ctoie to the business environment md releyant to the
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person's interests, for the achievement of the projected objectives: the acquisitiou of knowledge, the formation of skills
and personal, social and professional competences,.

- evaluation of contemporary problems regarding the possibilities of personal, intellectual and professional
deve lopment of students ;

- combining theoretical aspects with the cultivation of skitls related to the realities of activities in the Jiepl of
busines s administration ;

- the structuring of educational approaches based on the concept of "learning by doing,, and the development
of practical skills;

- capitalizing on modern training techniques, including creativity development;- ICT applicqtion in the activity process;
- lhe use of methods and techniques of analysis of the lrade services markel,.- analysis, evaluation and offiring solutions for complex problems in the pi7.
These obiectives correspond to the mission oTihe,acarlemy-of Economic stidies of Moldova arzd are correlatedwith the following strategic documents
- The Strategic Plan of the Academy of Economic Stucliesfrom Moldovafor the period 20tg-2022, througlt thestrategic obiectives: E-nsuring a training process connected to the latest d"retip*"nti in the field of education on aEuropean and global level; Modernization oJ'the university curriculum from the perspective oJ'modern didqctictechnologies, ittcluding information and communication technologies; Th" ,""on"uptuafiratron of tlte continuoustraining of teacling sta{through the development of their competences, necessary.for the realizaton of the educational

course characteristic of a complex environment, in a global sLciety of knowledie'; Redefining, under the conditions o/digitization of training, the mission and role of the AShM scientffii trirary in thl s;tudy process; creating opportunities
for the personal and professional development of students fir active and respon'ribl" int"grrtion in society; Thedevelopment of the quality culture and the quality orruron"" ,yrtem of the traiiing process and methodical-didactic
ctssurance;

- The strategy of internationalization oJ'higher education qnd research in the Academy of Economic Studies oJ'Moldovafor the years 2019-2025, through the obiectives: Developruent of the policyfi"amewoik to ensure the processes
of internationalization of higher education and ieseqrch in the iepubtii of Moldovi; strensthening human capacities(university and administrative stffi to promote international cooperation and the internationalization of highereducation and research; Internationalization of study programs ani university curr.icula by increasing the number of
ioint programs with institutions abroad and the nu*burTlprograms inforiign languages,. Ensuring the quality of
s cientific res earch and developi.ng international co opera tiin ;

4' Connecting the study program and curriculum contents to international trends in the area.
The curriculuryp! 

lnn study program 0419.1 Merceology and commerce is connected to the eualiJicationstandard yTUDY PR)GRAM 0419.1 Mirceology and commiice and the recommendations of the Internationalstanlard classification of Education (ISCED-F'zots1, developed by the European contmission, standards ardguidelines for quality assurqnce in the European Higher Education Aria (ESG), zbl s, through the implementation olthe temporal,.formative, accumulation and issessment components provided for in the Frameworlc plan.for Bachelor(cycle I), Master (cycle.II) and integrated higher studies, approvedby ulCi order no. 120 of 10.02.2020
When developing the study program, good nuropiin practices were taken into account with reference to thecontents of the educational offer and were capitalizecl within ihn prrgro* by including some content units in order toensure the compatibility of the programs and mutual academic m'obititv.

5. Assessing the expectutions oJ'the econonic and sociar sector
When Jbnnulating the competencies, the expectatiorts oJ'emplol,ey5 1io* the ecortomic ard social sector wereidenti/ied, exploiting the existing contacts of the department,.ficulty anct ASEM.
The following were tqken into accourtt in tie asses,g*"ut o7 

"*puctations;- studying the provision,s of the nortnative and regulatiry franteu,ork with reference to educational
proce'sse's in highet' education, including the National Qualffications Fram'ework and the European
Qua I ifi c at i o n s F r am ev, o rk,.
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- studying 
-internal 

regulations, procedures, job descriptions, from dffirent organizations/institutions,
potential employers;

- evaluating market needs, applying various research methods;
- identification of employers'expectations towards business and aclministration specialists;- the opinions/suggestions o/'the graduates about the study program and the experiences accumulated on

the municipal market.

6. consulting the partners in the process of developing the study progrant
Study program 0-419.1 Merceology and Commerce is adaptid to-changes by consulting stakeholders -

employers, teaclters, graduates, s tudents, etc.
The correlalion process with the specific requiremenls of the business environmenl wqs carried oul by;- the involvement of employers in the process cf developing and perfecting the study program (form of

expertise);
- communication/consultation within the events organized by ASEM (round tables, seminars, workshops,

symposia, s tudent economic c omp etitions, etc.) ;- qssessment ofstudents'practical skills in production and undergraduate practice;- participation as president/member o/'the Commission.for the liiense exam.
The consultation of teaching staffis carried out during thi meetings of the department qnd the Faculty Council.
The opinions and suggestions of students and graiuates are iauitilua iy questioning/interviewing them,

continuous communication regarding the contents of the education plan, the skills dlvioped, etc.

7. Relevance of the study program for the labor murket
The relevance of the study programfor the labor market is distinguishedfrom the objectives established in the

National Development Strateglt "Moldova 2030", which specify the measures regarding the training and intprovement
of personnel trained in trade and contribute to raising thi qua'tification oJ'the riff onAi o, a result,"to raisiig the level
commercial services. The_degree of novelty of the given program consisti in highlighting the needs of the real ec()nomyin the trade sector, which were hightighted following the iivestigation and iiteiiewrig of professionals in the Jietd,who stipulated the necessary generic and specific skiils that an eiployee must have upoi giiauitingfrom the prrgram
license.

8. Employment opportunitiesfor the gradaates.
GrTduates of the Comntodity and Trade program are preparedfor the organization, planning and management

of activities both at the level of economic units in the trade ti"ti, and at the naional level; specialists able to developpolicies and strategies for the sustainable economic development of the sector, business launch projects in the Jieldgiven, normative documents in thefield of trade services.
The Commodity and Trade study program aims to train specialists for activities related to the management oJ'commercial enterprises, as well as the management of dffirent sibdirittont of organizations (state, private or mixed),

namely:
142001 Merchant
142002 Small business director, patron (in trade)
142003 Manager (in commerciql qctivity)
142004 Manager (in trade)
142005 Cooperative president (in trade)
142006 Head of commercial agency
142007 Head o/'commercial complex
142008 Head of laboratoty (in cornmerce)
142009 Head of department (in trade)
142010 Head of department (at business enterprises)
14201 1 Head offood/non-food goods section
142012 Head of wholesale q.nd retqil trade service
142013 Head offuel filling station
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2 3 200 I Teacher in vocational education
They will be responsible for the smooth running of all activities: the acquisition of economic resources, theproduction / provision of services; sales; economic actiiity planning; developmeit of the information system; human

resources managemenl At the same time, Commodity and Tracle graduates aie poteniial entrepreneurs who will createjobs and new perspectives in socio-economic.

9' Access to studies for diploma holders obtained after completing the respective study program,
Competences, skills and knowledge acquir"ed during"highe, ,idrrgiaduate itudies (cycle I/ISCED level 6) can

be deepened by continuing studies at masler's ltscqn kr"i zlZnd th"n dictorate (lscED level g) programs, ensuringthe education and continuous professiorual development if graduqtes, in accordan.ce with the needs of societymanifested on the labor market.
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