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CALENDARULUI UNIVERSITAR
ACADEMIC CALENDAR

Termene (date calendat'istice exprimate in luni) gi durath (runfir de saptiimiini)
Timelines (calendar dates in months) and duration (number of v,eeks)

Anul
de studii

Academic )'eu'

Activitl{i didactice
Course Calendar

Sesiuni de examinare
Examinations

Stagii de practicl
Internships

Sem. I
I st Sem.

Sem. II
2nd Sem

Sem. I
I st Sent.

Sem. II
2nd Sem

Sem. I
I st Sent.

Sem. II
2nd Sem

I

Octombrie
October

2 shpt.
2 v,eeks

Ian uarie -
Februarie
Jttttttttrl, -
Februant

3 sIpt.
3 v,eeks

Ianuarie
January

I sipt.
I v,eeks

Aprilie - Mai
April - it4ctt,

I slpt
I weeks

II

Octombrie
October

2 s5pt.
2 weel<s

Februarie
February

3 slpt
3 weeks

Februarie
liebruun,

I

I sIpt.
I weeks

Mai - Iunie
May June

I sEpt.
I weeks

III

Noiembrie
Noventber

2 sipt.
2 weeks

Martie
A4arch

3 sIpt.
3 weeks

Martie
14 arc h

I sIpt.
I v,eeks

Aprilie - Mai
April - May

I s5pt.
I weeks

Martie -aprilie
|l|arch -April

5 sIpt.
5 v,eeks

IV

Septembrie
Septentber

2 sipt.
2 weeks

Ianuarie
January

I sIpt.
I y,eeks

Mai
Moy

I sipt.
I u,eeks

Martie-mai
March - May

9 sdpt.
9 weeks

Total nr. strpt.
Totsl no.
ofweeks

I slpt

I weeks

9 sIpt.

9 weeks

4 s5pt.

4 weeks

4 sIpt.

4 weeks

14 sIpt.

14 weeks

PLANUL PROCESULUI DE STUDII PE SEMESTRE/ANI DE STUDII
STUDY PLAN BY SEMESTERS / YEARS OF STUDY

Cod
Code

De numire a unitlti
de curs
C otu'se

Numir total de orc
Tottrl Number of Hour',s

Numlr de ore pe tipuri de
activitd{i

Number of Hours b1,

aclivities Fornra de
cval un rc

Nr.
ECTS

EC7'S'I'otal

Contact
rlircct il'

l:l'

(lo n tact
Dircct

Studiu
I ndivid ua I

,lrk/l'

Curs
('ou t.tc

Scm inar Lnbornlor/
Practice

ANUL I de STUDII I lst YEAR OF STUDY

SEMESTRUL I / lst Sentester

Discipline obligatorii
Compulsoty Courses

F.0 LO.001 .21
Microeconomie
Microecononru

r50 60 20 r30 t4 6 E 5

F.01.o.002.62

Materratica
economicf,
Econontic
nta/ he ntati cs

150 60 20 130 t2 8 E 5

G.01.0.003.6 I

lnfbrrnatica
economicf,
Ecottontic
i nfbrntttl i cs

150 50 l6 134 6 l0 E 5

G.01.0.004.22 Comunicare si t20 40 r0 ll0 6 4 E 4

J

AclotttA 0E STUor E(oiorr(t oti llotoova



Aclotrr^ ot Sruo| [coiofrct ott Motoova

PLANUL PROCESULUI DE STUDII PE SEMESTRE/ANI DE STUDII. STUDY PLAN BY SEMESTERS / YEARS OF STUDY

Cod
Code

l)cnumire a unitl{i
dc curs
(- ourse

Nurnlr total de ore
Toltr I Nuntber ol' Hout's

NumIr de ore pe tipuri dc
a ctivitlIi

Nurnber o.f llours bt
dclit,il ies Forma de

evaluare

Nr,
ECTS

1i(:1'S'I'otal

Contact
tlirect itr Contact

Direct
(:onluct

Hott's

Studiu
I nd ivid ua I Cu rs

(:oilr.\c

Sem ina r Laborator/
Practice

coresponden16 de
afaceril
Business
cottltfitmicotion
and
corresDondence

s.0r,o,005.r2 Marketing general
gi business to
business
General and
business to
business
marketins

r80 90 30 150 24 6 E 6

G.01.O.00(r.32 Limba strdind de

afaceri I (eng., fr.,
germ., span.)
Foreign business
language I

150 60 20 r30 20 E 5

Total discipline semestrul I
Total number for the I st Semester

900 360 116 784 62 44 l0 6E 30

SEMESTRUL ll / 2nd Semester

Discipline obligatorii
Compulsory Courses

F.02.O,007.21
Macroeconomie
lllocroec ononnt

150 60 20 130 t4 6 E 5

F.02.0.008.1 I
Antrelrrenoriat
Enlreore neurs hio

150 60 20 t30 l6 4 E 5

s,02.0.009.12
LogisticE
Losistics

r50 74 24 126 l8 2 4 E 5

F.02. O.0 1 0.62
Statistica
St0tistics

150 60 20 r30 12 8 E 5

G.02.O.011.32

Limba strdina de

afaceri II (eng.,

fr., germ., span.)
Foreign business
lansuase II

150 60 20 r30 20 E 5

Total discipline semestrul II
Total number for the 2"d semester

750 314 t04 646 60 40 4 5E 25

Total pe anul I de studii
Total nuntberfor the lst year of
study

1650 674 220 l 430 122 84 l4 llE 55

ANUL II de STUDII I 2nd YEAR OF STUDY

SEMESTRUL lll I 3rd Sentester
Discipline obligatorii
Compulsory Courses

F.03.O.012.62
Econonretrie
Ecotlon'telrics

r50 60 20 130 t2 8 E 5

F.03.O.013.13
Merceologia qi

expertiza
150 60 20 r30 t4 6 E 5

1 Se va preda in limba romdni pentru studentii din grupele alolingve
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PLANUL PROCESULUI DE STUDII PE SEMESTRE/ANI DE STUDII
STUDY PLAN BY SEMESTERS / YEARS OF STUDY

(lod
(.-ode

Denumire a unititi
dc curs
('otu'.se

NumIr total dc ore
Tolal Nurnber o/ HoLtrs

NumIr de ore pe tipuri dc
activitS(i

AtLrmber of llours by
dclirilies Iiornta dc

eva lua re

Nr,
ECTS

L(1'STotal
'I'olu I

Contact
rlircct iF
( onlttcl

lil

Clon ta ct
Direct

('ut lttLi

Stud iu
I nd ivid ual

Sttd.t'

Curs
(lou ua

Senr inar Laborator/
Practice

mf,rfurilor
Merceology and
poods expertise

F.03.O.014.31

Economie
mondiala $i
integrare
europeana
llorld econonty
and Eulopean
integraliot't

120 48 l6 104 t2 4 E 4

s.03.o.0r5.r2

Comportamentul
consumatorului
Consumer
behavior

120 60 20 r00 l4 6 u 4

Disciplinh optionalE (l din 4)

Opt i onal su blects/c'ourses ( I o/' 1)

r.J.03.A.0 16.22
Filosolie
P hilosophy

120 30 t0 ll0 8 2 F] 4

u.03.A.0t6.22

Psihologie
soc ial- ec onom icA

Social-econontic
psvcholopy

u.03.A.016.22

Doctrine
economice
Economic
doctrines

u.03.4.016.22
l'olitologie
Political Science

Total discipline semestrul III
Total number for the 3rd semester

660 258 86 574 60 20 6 5E 22

Sf,MESTRIIL lY I 4th Semester
Disciplinc obligatorii
ComptrIso11, Courses

s.04.o.017.23
Dleptul
afacerilor
Business low

120 60 20 r00 l6 4 E 4

F 04.O.0 r 8.51

Bazele
contabilit6lii
Accountarxcy

150 60 20 r30 16 4 D 5

s.04.0.0 t9.1 I
Managerrent
ll4anase ntent

120 60 20 100 l6 4 E 4

s.04.o.020. l2

Marketingul
serviciilor'
Nlarketing cf
serv ices

120 50 l6 104 t2 4 E 4

Disciplini opfionall (l din 3)
Oplionctl subjects/courses (I o/ 3)
s.04.A.021.11 Cultura

afacerilor
Business culture

120 60 20 100 l6 4 E 4

s.04.A.021. t I Managementul
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PLANUL PROCESULUI DE STTJDII PE SEMESTRE/ANI DE STUDII
STUDY PLAN BY SEMESTERS / YEARS OF STUDY

Cod
Code

Denumire a unitflli
de curs
(.- ourse

NumIr total de ore
'l'otttl NLtnber oI lloLu's

Numdr de ore pe tipuri de
activitl(i

Number of Hours b1t

octivities Fornra de
eva lua re

Nr.
ECTS

ti("1'sTotal

Co n tact
direct iF

l;1'

Contact
Direct

('.ot1luct

Stud i u

I nd iyid ua I

,\ttkl.t

Cu rs
(lou rsc

Seminar Lsborotor/
Practice

l,aborub ry

riscurilor in
afaceri
Business risk
nxanasement

s,04.A.021 . I I Logistica
aprovizionArii
Proctu'entent
losistics

1'otal disciplinc scnrcstrul IV
'l olal nrmber {ctr the lth sentesler 630 290 96 534 76 20 5E 2t
'I'otal pe anul II de strrdii
'[otal number /br the 2nd year o/'studt, 1290 548 182 1t 08 136 40 6 l0E 43

AN L III de S'Il'trDII / Jld YEll? OF STUDY
SEMESIt'RtlLV l5itSemester

Discipline obligatorii /
Compulsory Courses

s.05.o.022.l2

Sisteme
inforrnatice in
marketing Ei

logistic6
Information
systems in
nlarketing and
logistics

t20 40 l6 r04 l6 E 4

F.05.O.023.41
Finan!e
Finance

rs0 60 20 r30 t4 6 E 5

s.05.0.024.l2

Depozitarea qi

gestiunea

stocurilor de

mdrfuri
Storage and
ntanagement of
stock of soods

120 60 20 r00 14 6 E 4

s.05.o.025.12

Tehnici
promo!ionale
Promotional
techniques

150 74 24 126 t8 2 4 E 5

Disciplinh optional5 (l din 2)

Optional subjects/courses ( I of 2)

s.05.A.026.12

Malketingul
turistic
Touri snt

murketing
120 60 20 I00 t4 6 E 4

S.05.A,02(r.l2

Marketing social

- politic
Soc ia l-polit ic al
marketinp

Total discipline semestrul V
Total number for the 5th semester

660 294 100 560 60 20 20 5E 1)

ANUL III de S'I'trDII / -ird YEtlR OF STUDY
SEl\{EST RUL VI I 6th Semester

Discipline oblisatorii /

6
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PLANUL PROCESULUI DE STT]DII PE SEMESTRE/ANI DE STUDII
STUDY PLAN BY SEMESTERS / YEARS OF STUDY

Cod
Code

Denurnire a unitl{i
de curs
(.- ourse

Numfu'total de ore
'l olctI Number q/ llours

NumIr de ore pe tipuri de
activitlfi

Nuntber of Hours by
activities Forma de

evaluare

Nr.
ECTS
No. <t/

tc7'sTotal

Contact
tlircct iF

l;l

Contact
Direct

( ullucl

Studiu
I nd ivid ual

Stul.1,

(lu rs
Seminar Laborator/

Practice
Loboruto 11,

ContDtrlso\, Oourses

s.06.o.027.5 |

Analiza
economico -
financiard
Analysis of
economic and
/inancial aclivily

t50 74 24 126 l6 8 E 5

s.06.o.028.l2

Ecornarketing qi

etica profesionald
Ecomarketing and
professional
ethi cs

120 60 20 100 t4 6 E 4

s.06.o.029.12

Cercetdri de
marketing
Marketing
researches

t50 74 24 t2(; t6 4 4 E 5

s.06,o.030.12
Proiect de
cercetare

Research proiect
60 60 E 2

s.06.o.03 r.l2

Practica de

specialitate I

Practice in
speciqliN I

r80 r60 160 20 E 6

Disciplinl optionall (l din 4)

Optionol subjects/colu"ses (I o/ 1)

s.06.A,032,13

Turism
interna!ional
International
tourism

120 60 20 100 t6 4 E 4

s.06.n,032,41
Fiscalitate
Fiscality

s.06,A.032.3 r

'l'ehnici de

comer[ exterior
Foreign trade
techniques

s.06.,4.032.I l

Managemenl
inovafional
I ttttctvo tive
nxonape n1e nl

Total discipline semestruM
Total number for the 6th semester

780 428 248 532 62 1) 4 6E 26

Total pe anul III de studii
l-otal numberfor the 3rd yetu' of
studv

1440 na "l 348 1092 122 42 24 llE 48

AN L IV de STtrDIl I lrd Y\)AR OF ST|IDY
SEMESTRUL Yll I 7th Semester

Discipline obligatorii /
Compulsory Courses

s.07.o.033.l2

Marketing
inlcrnational
lnternat i onal
ntqrke t i np

t20 60 20 r00 16 4 E 4

7
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PLANUL PROCESULUI DE STUDII PB SEMESTRE/ANI DB STUDII
ST'I]DI' PLAN I])' SEII,IEST'E]IS / )'EARS OF S'I-T]D)'

Cod
Code

Denumire a unitl(i
de curs
Course

NumIr total dc orc
l'olcrI Ntrttrher o/ llour.s

Num5r de ore pe tipuri de
activitS{i

Nunrber of Hours by
activities l,'ornra de

evaluarc

Nr.
ECTS

ti(:1's'fotal

(lontact
tlirect iF

lrl'

Contact
Direct

(:0nlu cl
Hott's

Studiu
I nd ivid ua I

(lu rs
Scnrinar Laborator/

Practice

s.07.o.034.l2

Logistica
comerciala $i a
transporturilor
Comntercial and
transport
lopistics

120 44 l6 104 t2 4 E 4

s.07.o.035.12
Marketing online
Online ntarketing

120 44 t6 104 4 4 8 E 4

Disciplinl op{ionali ( I din 2)
Optional subiectsicolrses ( I o/' 2)

s.07.A.036,12
Tehnici de
vAnzfui
Sales techniques

120 44 l6 104 l2 4 E 4

s.07.A.036.l2

Malketing
inovalional
Innot,ctlive
nttrrketins

Total discipline semestruMl
Total number for the 7th semester

480 192 68 412 44 t6 8 4E t6

ANIIL lV de STITDII I lrd YEAR OF STUDY
SEMESTRT]L VIII Stlt Semester

Discipline obligatorii
Compulsory Courses

s.08.o.037. l2

Practica de

specialitate II
Practice in
specialily Il

180 r60 r60 20 E 6

s.08.o.038. l2
Practica de

licen![
License practice

I80 60 60 t20 E 6

s.08.o.039. t2

Examen de
licen{I
The

undergraduate
exanl

r80 180 E 6

Total discipline semestrul VIII
Total number for the 8th semester

s40 220 220 320 3E t8

Total pe anul IV de studii
l'otal ntr.nberfor tlte lth )tear o1-

studtt
t020 412 288 732 44 t6 8 7E 34

TOTAL GENERAL pe anii de
studii
TOTAL NUMBERfoT the
pt'oPratlxtlle

5400 23s6 1038 4362 424 182 <, 39E 180
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STAGIILE DE PRACTIC,
INTERNSHIPS

A

Tipul stagiului de practicl
Internship Type

Anul de
studii
\'ear of
study

Semestrul
Semester

Duratal Ternt
Perioada

desfEEuririi
Terms

NT ECTS
No. ofECTS

nr.
slptlmAni
No.qfweeks

Nr. Ore
No. of
Hours

I
Practica de specialitate I
Internship I III 6 5 r80 Aprilie - mai 6

2.
Practica de specialitate II
Internship II IV 8 5 180

Martie -
apritie

6

-).
Practica de licen{l
Bachelor Internshitt

IV 8 4 180 Aprilie - mai 6

Total Total l4 540 l8

FORMA DE EVALUARE FINALA A STUDIILOR
FORM OF FINAL EVALUATION OF STUDIES

Nr. crt,
No.

Forma de evaluare finaltr a studiilor
Form offinal eyaluation of studies

Perioada
Period

NT ECTS
Number of ECTS

I
Sus{inerea tezei de licen![
Bac he I or's T'hesi s Defe n se

Sem. VIII, Mai - Iunie
Sentester Bth, may - june 6

UNITATI DE CURS LA LIBERA ALEGERE
ELECTIVES

Cod
Code

Denunrirea uniti(ii dc
curs

Course unil

Nunllr total de ore
Ntunber ol'ltours

Numlr de ore pe tipuri de
activitlfi

Ntrntber o.fhours by 4tpes of
aclivilies Forma

de
evaluare

Nr.
ECTS
(:redits

ti('7's
Total
Total

Contact
direct

Conlqcl
Hours

Studiu
individual

lndependenl
Studl,

Curs
l,eclto'e

Seminar Laborator
l,ubrtutory

I(ork

Anul I, semestrul ll Year I, Semester I

G.01.L4..22

Limba romAni pentru
alolingvi
Romanianfor Non-
Native Speakers

120 60 60 60 E 4

G.0 r.LA.32

Limba striinl Il
(eng., fr., germ.,
span.)
Foreign Language Il
(English, French,
Gerntan, Spanish)

120 60 60 60 E 4

F-.0t.r-A.62

Elemente de

matematici in
economie
Elements of
Mathentati.cs in
Econonics /
Mathentatics in
econontics

120 60 60 60 E 4

Anul I, semestrul lll Year I, Semester II

G.02.LA.22
Limba romAnd pentru
alolingvi 120 60 60 (r0 E 4

9
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UNITATI DB CURS LA LIBERA ALEGERE
ELE('TII'E,S

Cod
Code

Denumirea unitltii de
curs

Course unit

NumIr total dc olc
Nunber cyf hours

NumIr de ore pe tipuri de
activiti(i

Number o/hours by types of
octivities Forma

de
evalua re

Nr.
ECTS
O'edirs
lrcTls

Total
Total

Contact
direct

Cofitact
Hotu's

Studiu
individual

lndepenclent
Study

Cu rs Seminar La bo rator
l,uhoratory

Work

Romanianfor Non-
Native Speakers

G.02.L4.32

Scriere academici in
limba englezd
Academic English
Writing

60 30 30 l6 l4 E 2

S.02.LA.6 r
Excel pentru afaceri
Excel for Business

60 30 30 t4 l6 E 2

G.02.L4..32

Limba strlini II
(eng., fr., germ.,

span.)
Foreign Language ll
(English, French,
German, Spanish)

60 30 30 30 E 2

Anul II, semestrul llll Year II, Semester III

F.03.LA.21

Metode $i tehnici de

cercetare
Research Methods
and Techniques

ou 30 30 30 E 2

G.03.LA.32

Limba striind Il
(eng., fr., germ.,

span.)
Foreign Language ll
(English, French,
German, Spanish)

60 30 30 30 E 2

Anul II, semestrul lYl Year II, Semester IV

s.04.LA.42

Activitatea
institutiilor de credit
nebancare
Non-Banking Credit
Insti tuti ons Actittity

60 30 30 l6 t4 E 2

s.04.t.A.42

Finan{area nebancard
a intreprinderilor
mici gi mijlocii
Non-Bank Financing
of SME

60 30 30 l6 l4 E 2

G.04.L4.32

Lirnba strain[ II
(eng., fi'." germ..
span. )
Foreign Langtrage ll
(English, Frenclt,
Gernttrn, Spanish)

60 30 30 30 E 2

Anul I I, semestrul Y I Year III, Semester V

l0
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UNITITI DE CURS LA LIBERA ALEGERE
ELECTIVES

Cod
(-ode

Denumirea unit[[ii de
curs

(-otu'se unil

Numir total de orc
Nt.rrrtber oJ hotu's

NumIr dc orc pc tipuri de

activitlIi
Ntrntber oJ'ltour,s by types of

acliv il ies Forma
de

evaluare

Nr.
ECTS
(lreclit s
ti(-7's

'l-otal

Totul

(lontact
direct

Contact
llotu's

Studiu
individual

lndependenl
Sltrdl'

Curs
Leclm'e

Sern ina r Laborator
l,uhorulorl,

Work

G.05.L4.22

Corespondenfa de

afaceri in limba
strdind
Foreign Language
Busi ness

Correspondence

60 30 30 30 E 2

s.05.LA.l I

Protec{ia proprietAUi
intelectuale
Protection of
Intellectual Property

6L) 30 30 l6 t4 E 2

G.05.LA.32

Limba strdini II
(eng., fr., germ.,
span.)
Foreign Language II
(Englkh, French,
Gerntan, Spanish)

60 30 30 30 E 2

MODULUL PSIHOPEDAGOGIC
P SYCHO- P EDAGOG ICA L MO DULE

Cod
Code

Dcnumirca activitlfii
didacticc continul

Continuing education
aclirill)

Total ore
Tolal Number ofHours

Numlr de ore
pe tipuri de

activitlfi
Number of Hotrrs bv qs71y11itt Forma de

evaluare
Asse ssrne n/

Nr.
ECTS /
No. of
ECTS'l'otal

7'okrl

Contact
dircct

Contacl
hours

Studiu
individual

lndependent
Stud;,,

Curs
CoLu'se

Seminar
Se nt i nar

Practice/
Laborator
Lcrboratory

Semestrul I I l't Semester

li.0l.o.0l Pedagogie genelali
Generol Pedagogl,

240 60 r80 -1.L 28 E 8

F.0t.o.02

Teoria qi

metodologia
curriculumului
Curuiculunt Theory
and Methodolow

t20 30 90 t6 t4 E 4

F.0r.o.03
Psihotogia educaliei
Educational
Psvcholow

t20 30 90 l6 t4 E 4

s.0l .o.04

Teoria qi

metodologia instruirii
Theory and
Methodolog,, of
Instruction

120 35 8s l5 20 E 4

s.01.o.05

Teoria qi

metodologia evaluf,rii
Assesntent Theory
and Methodolosv

120 35 85 l5 20 E 4

lt
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s.01.o.06

Managerrent
educational
Educational
140nusentenl

90 30 60 l5 l5 E .,

s.0 r .o.07

Comunicare
educationala
Educational
Cotnntttnicatiott

90 30 60 l5 l5 E 3

Semestrul ll I 2'd Semester

s.02.o.08
Practica pedagogica
Pedagogical
Internship

900 900 900 E 30

TOTAL I TOTAL 1800 It50 650 124 126 900 8E 60

MINIMUM CURRICULAR INITIAL, DE ORIENTARE CATRE ALT DOMENIU
CU RRICU LA R P REREQUISITE

Cod

Code

Denumirea
actiYittrtii

didacfice continui

Total ore
Total Number ofHours

NunrIr tle ore
pc tipuri de actiYitlli

Ntrmber o.f Hours b),oclivities lbrma de

evaluare
/ssesstnen/

Nr.
ECTS

ti('1'sConlinuing
education activily

'l'otal
(lontact

d irect
(:(t l lu rl

Studiu
ind ivid ua I (lu rs Scm inar

Practice /
l.a lro ra to r

F.01.o.00t.2l
Microeconomie
14icroeconomv

150 60 90 30 30 E 5

s.01.o.005.12

Marketing
general $i
business to
business
General and
business to
business
ntarketins

lB0 60 120 30 30 E 6

F,02.O.008.21
Macroeconomie
14ocroecononn,

t50 60 90 30 30 E 5

F,02.O.01 1.62
Statistica
Statistics

t50 60 90 -t t, 30 E 5

I-'.03.O.019.s1

Bazele
contabilitatrii
Accou.ntancv

150 60 90 30 30 E 5

s.03.o.020 1 1

Management
il,lanoge nte nt

120 60 60 30 30 E 4

I'OTAL ITOTAL 900 360 540 180 180 6E 30

t2
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LrsTA REZULTATELOR iNVAlAnrr I LEARNTNG OUTCOMES:

Finalitatile se vor realiza prin valorificarea con{inutului unitalilor de curs, dar qi prin utilizarea adecvatd a

activitdtrilor de predare - invdlare - cercetare - evaluare.
La ftnalizarea studiilor studentul poate:

1. aplica principiile, normele gi valorile fundamentale ale qtiinlei economice in desftqurarea activitAlii
profesionale;

2. evalua factorii mediului intern gi extern gi irnpactul asupra funcfiondrii organiza\ieilramurii/economiei
na{ionale, aplicdnd mlsuri preventive pentru a minimiza riscurile;

3. analiza procesele rnicro Ei macro economice, identificdnd instrumentarul de cercetare, in func(ie de
obiective qi obiectul de studiu, utilizdnd tehnici qi instrumente digitale;

4. realiza cercetarea de marketing inbaza surselor relevante si obiective de informare, cu scopul de a
interpreta gi prognoza tendinlele actuale Ei de viitor ale pielei, utilizdnd tehnici qi instrumente digitale;

5. elabora programe Ei proiecte de orientare spre piald, contribuind la satisfacerea nevoilor
consumatorilor;

6. ajusta activitd{ile opera}ionale conform intereselor consurnatorilor/publicului-1int6, asigurAnd
realizarca proiectelor de orientare spre pia!6;

7. aplica prevederile cadrului normativ asociat func{iondrii eficiente a entitalii, respectdnd inclusiv codul
deontologic al marketerului, existent la nivel nalional gi interna{ional;

8. elabora un plan de activitate in domeniul marketingului, stabilind obiectivele, responsabilitSlile,
costurile, riscurile;

9. contribui larealizarea politicii de produs, prin instrumentele aferente;
10. evalua sensibilitatea cererii fa16 de pre!, propun6nd programe de stimulare avdnzArilor qi urmdrind

realizarea confonnd a distribuliei produselor: tlanspoftare, depozitare, stocare, receplie;
I 1. contribui la implementarea instrumentelor qi a tehnicilor de promovare adoptate in intreprindere /

organizalie;
12. fiiliza tehnici creative pentru identificarea soluliilor in domeniul marketingului, implicit cu ajutorul

competenlelor de comunicare gi muncf, in echipd qi cu utilizarea softurilor specializate;
13. contribui la implementarea strategiilor, politicilor, planurilor de achizilionare, prin utilizarea

sistemelor informatice complexe;
14. contribui la monitorizarea gi ajustarea strategiilor, politicilor gi planurilor de stocare gi distribulie, prin

utilizarea sistemelor infonnatice complexe;
15. elabora strategia de comunicare in func{ie de obiectivele stabilite, inclusiv prin utilizarea datelor

generate de diverse site-uri, platforme, contribuind la creqterea notorietitii qi a vizibilit6!ii
companiilor, brandurilor in cadrul pielei;

16. implementa gi coordona realizarea campaniilor de comunicare in marketing, consultdnd diverse
rapoarte qi soft-uri;

17. elabora continuturi publicitare, asigurdnd validarea acestora qi plasarea in mass-media;
18. elabora media-planuri, bazdndu-se pe clasamentele de rating generate de softurile specializate in

domeniu, monitoriz6nd realizarea conformd a acestora;
19. determina si analiza indicatorii de perfonnan{d prin care poate fi evaluat marketingul Ei logistica;;
20. prognoza indicatorilor de perfotmanld in contextul planific6rii strategice de marketing;
21. evalua rezultatele activitAtilor din marketing qi logisticd, pentru a contribui la eftcientizarea

activitAtilor qi creqterea competitivitd{ii intreprinderii I organizafiei, implicit prin instrumente digitale
de generare a datelor primare qi rapoartelor.

LEARNING OUTCOMES:
The learning outcomes will be achieved by exploiting the content of the course units, as well as through

the appropriate intplementation ofteaching-learning-research-assessment activities.
Upon completion of studies, the student will be qualified to:
l. apply the principles, rules andfundamental values of economic science in the conduct of professional

activity;
2. assbss internal and external environmental factors and their impact on the functioning of the

organisation/country/economy, applying preventive measures to minimise risks;
3. analyse micro and macro-economic processes, identifying research tools, according to the objectives

and the object ofstudy, using digital techniques and tools;

18
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S>o,"H=.M^ Plan de intdldmdnt. Programul de studii 0414.1. Marketing;i logisticd, Ciclul I Licenld. IFR. 2024

according to the objectives set, including by using data
contributing to increasing the awareness and visibili1t of

4. carry out marketing reseqrch based on relevant and objective sources of information, with the aim of
interpreting andforecasting current andfuture market trends, using digital techniques ond tools;

5. develop market-oriented programntes and projects, contributing to meeting consuruer needs;
6. adjust operational activities according to the interests of consumers/target qudiences, ensuring the

implem ent ation of m arket- ori ent ed proj ects ;
7. apply the provisions of the regulatoryframework qssociatedwith the effectivefunctioning of the entity,

including compliance with the netionql and international code of ethics for marketers;
8. draw up a marketing activity plqn, establishing objectives, responsibilities, costs and risks;
9. to contribute to the implementation of the product policy, using the related tools;
I0.evaluate the sensitivity of demand to price, proposing sales stimulation programmes and ensuring that

product distribution is carried out in qccordqnce with the rules: trqnsport, storqge, warehousing,
reception;

I l.contribute to the intplementation of the promotional tools and techniques adopted in the
c omp a ny/ or ga n i s at i on ;

l2.use creative techniques to identfii marketing solutions, including communication and teamwork skills
and the use of specialised software;

l3.contribute to the implementation o/ strategies, policies, purchasing plans, using complex IT systems;
l4.contribute to the monitoring and adjustment of strategies, policies and stock and distribution plans,

using complex IT systems;
I 5.developing the communication strateg)

generated by various sites, plaforms,
companies, brands in the market;

l6.implement and coordinate the implementation of marketing communication campaigns, consulting
various reports and software;

I T.develop adtertising content, ensuring its validation and placentent in the media;
lS.developing media plans, based on the rating rankings generated by specialised software in thefield,

m onit oring their com pliance;
l9.determine and analyse performance indicators bywhich ntarketing and logistics can be evaluated;
21.forecast performance indicators in the context of strategic marketing planning;
2l.evaluate the results of marketing and logistics activities, in order to contribute to the fficiency of

activities and increase the competitiveness of the enterprise /organisation, implicitly through digital
tools for generating primary data and reports.

NOTA EXPLICATIV Al EXP LANATORY NOTE

l. Descrierea progrtmului de studii. / Description of the Study Programme
ProJilul specialitdlii: Programul de studii 0414.1 Marketing ;i logisticd se inscrie in domeniul

fundamental al gtiinlei, culturii gi tehnicii 04. $tiinle sociale, domeniului general de studiu 04L $tiinle
economice, domeniului de formare profesionali 0414, Marketing ;i este in corespundere cu Nomenclatorul
domeniilor de fotmare profesionald gi al specialitf,tilor in invdlsm6ntul superior, aprobat prin HG nr. 482 din
28.06.2017. Plan-cadru pentru studii superioare de licent[ (ciclul l). de masterat (ciclul II) $i integrate aprobat prin
Ordinul MEEC nr.l20 din 10.02.2020, Codul Educatiei al Republicii Moldova nr.152 din 17 iulie 2014.

Coracteristicile-cheie ale progromului de studii 0414.1 Muketing Ei logisticd sunt:
Formo de orgonizore.' inv5!5rn6ntul cu frecvenld gi / sau invdldrn6ntul cu frecvenli redus6; tlurota

sludiilor: 3 ani la inv6!6mdntul cu liecvenlE gi 4 ani la inv6!6mdntul cu frecvenlb redus[; credite de studii: l8O
credite ECTS.

La studiile de licen!6 la acest program se pot inscrie: delin[torii diplomelor de bacalaureat sau un act
echivalent de studii; diplomelor de colegiu; diplomelor de studii superioare. Limba de studiu la programul 0414.1
Morkeling ;i logisticd este romdnd sau rus6. De unde rezultd. ca precondifli: la programul de studii 0414.1
Morketing ;i logisticd cunoasterea lirnbii ruse la un nivel avansat. Absolvenlii programului de studii 0414.1
Marketing ;i logisticd se certificl prin: Diplomd de licen{d, iar titlul ob{inut este de licenliat in qtiin{e economice.

Conform prevederilor Regulamentului de organizare a studiilor superioare de licenld (ciclul I) si integrate
(Ordinul Ministerului Educaliei, Culturii qi Cercetdrii nr.1625 din 12.12.2019, ar1.l2), pentru de{inatorii
diplomelor de studii profesionale (inv6!5m6nt profesional tehnic postsecundar), din domeniul general de studii
$tiinye Economice, doritori de a continua studiile la programul 0414,1 Marketing Ei logislicd, la invdldmdntul cu
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frecven{f, redus6, li se pot recunoa$te discipline qi creditele aferente din Planul de invS{6mdnt, dupd cum este
stipulat in tabelul de mai jos:

2. Cuno;tinlele, ubilitrilile;i competentele asigurate de programul de studii. / The knov,ledge, skill,s and
competences provided b), the programme of stutly

Concepliu dezvoltdrii specialislului la Programul de studii 0414.1 Marketing qi logisticd rezidd in
forrrrarea/dezvoltarea de cornpeten{e transvers(tle qi profesionale generale qi specifice, necesare pelrtru activitatea
profesionali de licen{iat in Etiin{e econornice cu cornpetente rnai ample in dorneniul marketingului si a logisticii.
Beneficiarii Programului de studii 0414.1 Marketing;i logisticir vor acurnula cunoqtin{e temeinice privind rolul
funcliei de marketing in intreprinderi si organiza{ii, iqi vor dezvolta abilitA(i specializate pentru solu{ionarea
problernelor in trraterie de cercetiri de marketing, elaborarea politicilor qi a instrurnentelor de rnarketing; aplicarea
tehnicilor de courunicare Ei plomovare; planificarea si reahzarea operatir,rnilor logistice, etc. Absolvenlii
prograrnului de studii 0414. I Marketing ;i logisticti vor demonstra competente profesionale corespunzdtoare
cerinfelor pie(ei muncii, precurn si transversale prin gestionarea situaliilor de nruncd coniplexe, irnprevizibile qi

care itnpun abordari strategice pertinente, prin asurnarea de responsabilitdli in intplementarea cunoqtin[elor
teoretico-practice atdt individual, c6t 9i in grup etc. Totodat5, absolven(ii programului de studii 0414.1 Murketing
;i logislicri vor fi capabili sd activeze at6t in finnele correrciale, cdt gi cele non-profit.

In confonnitate standardul de calificare la programului de studii 0414.1 Marketing;i togisticri, au fost
stabilite urn.rdtoarele trei categorii de competen{e:

nele gi creditele de studii recunoscute/ Courses and ECTS

Denumirea unitdlii de curs/ Course
Total ore/ Total Number

of Honr,s
Nn P,C,lNo. of PC

I Microeconornie
Microecononnt ts0 5

2. Inform atica econorn icd

Economic informalics
150

5

J. Cornunicare gi coresponden{d de afaceri
Business commttnication and correspondence

t20
4

4. Statisticd
Statist ics

150

5

5. Antreprenoriat
Entrepreneurs hi p 150 5

O tlisciplind oplionold
6. Filosofie

P hi I osophy

t20

Doctrine economice
Economic cloctrines
Politologie
Political Science
Psihologie social-economicb
Soci al-econ om i c psych oloa,

Total / Total 840 28

COMPETENTE
TRANSVERSALE

(CT)

CT l. Dezvoltarea persorrald qi profesionalS
CT 2. Managernentul timpului
CT 3. Autonornie qi responsabilitate
CT 4. Colaborare si rnunca in echipd
CT 5. Agilitate
CT 6. Cornunicare eflcientd
CT 7. Cornpetente digitale

COMPETENTELE
GENERALE

(sectoriale/transsectoria le)
(CG)

CGl. Utilizarea cunostinlelor fundarnentale de teorie economica in domeniul de
activitate
CG2. Aplicarea principiilor, teoriilor, metodelor si instruntentelor necesare
pentru analiza qi desfdqurarea activitAtilor econortrice
CG3.Colectarea, prelucrarea, analiza Si interpretarea datelor, aplicarea
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indicatorilor, strategiilor Ei politicilor adecvate domeniului de activitate
CG4. Utilizarea software si a sistemelor de calcul si operare a datelor specifice
domeniului de activitate
CG5. Organizarea activitdlii confonn cadrului juridic specific domeniului de
activitate

COMPETENTE
PROFESIONALE

(CP)

CP l. Realizarea cercetdrilor de marketing
CP2. Conceperea qi realizarea progratxelor gi a proiecte de orientare spre piald
CP3. Realizarea politicii de marketing a intreprinderii
CP4. Valorificarea poten{ialului creativ in abordarea problemelor profesionale
C P5. Real izarea activit5lilor de achizilionare
CP6. Realizarea activitAtilor logistice
CP7. Implementarea politicii de cornunicare in tnarketing
CP8. E,laborarea con{inutului publicitar
CP9. Monitorizarea indicatorilor de performanld in rnarketing qi logistici
CP 10. Evaluarea performantelor in rnarketing si logisticf,

3. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitdfii/ The

^ objectives of the study programme, including lhe contpliance with the mission of the university
In conformitate cu misiunea asumatd de Academia de Studii Economice din Moldova " de a crea noi

cunoqtin{e qi a pregdti specialiqti de inalti calificare in cele rnai diferite domenii ale Etiin{elor economice, precum
qi in domenii adiacente, capabili sE parlicipe ca antreprenori Ei for{I de muncf, activd gi productiv[ intr-o pia{6
competitivl Ei ca cet6leni intr-o societate democraticd in continul schimbare" gi viziunea Academiei de Studii
Economice din Moldova - "universitate angajatd in viitor - o universitate de referinld pentru zona Europei
Centrale qi de Est, asumdndu-;i vocalia qi valorile statuate la infiin{are, precum Ei voin}a de schimbare qi adaptare
la noile imperative ale timpului", de rdnd cu Statutul ASEM, Strategia de dezvoltarea ASEM 2023-2028,
Strategia de cercetare ASEM, Strategia de interna[ionalizare ASEM, Prograrnul de studii 0414.1 Markeling ;i
logisticd are Scopul de a forma specialigti / cercetltori profesioniqti qi competitivi in domeniul ;tiinfelor
economice ;i administrative, precum ;i in alte subdoruenii ale ;tiinlelor sociale ;i umanist. Specialistii sunt
instrui{i in vederea realizdrii de activiti{i de marketing in intreprinderi, organiza[ii qi institulii ale statului, prin
creare qi realizare de programe de marketing axate spre reaTizarea obiectivelor organizafiilor; planificarea qi

realizarea operafiun ilor logistice.

4. Racordarea programului de studii si a con(inuturilor din Planul de invltlmhnt la tendin(ele
interna{ionale in domeniul Adjusting the programrue of study to the international trends in the
domain

Planul de invAtAmant la programul de studii 0414.1 Morketing ;i logisticci este racordat la recomanddrile
Clasificdrii Internationale Standard a Educatiei (ISCED), elaborate de UNESCO, Standardele si liniile directoare
pentru asigurarea calitdtii in Spatiul European al invdtf,mdntului Superior (ESG), 2015, p,rin implementarei
componentelor: temporald, formativd, de acumulare Ei de evaluare prevdzute ?n Planul-cadru pentru studii
superioare de licentd (ciclul I). de master (ciclul II);i intesrate. aprobat prin Ordinul MECC nr.l20 din
10.02.2020, Regulamentului de organizare a studiilor superioare de licentd (ciclul I) $i integrate, aprobat prin
ordinul nr. 1265 din 12.12.201 9. Planul de invS{dmdnt, r6spunde cerinlelor contemporane ale invS{f,mdntului
universitar, fiind aliniat la Standardele Interna{ionale de Educa{ie dup[ care se pregdtesc specialigti in domeniul
Marketingului ;i logisticii, oferind posibilitatea ca absolven{ii sd poatb intra direct pe piata muncii sau s6-qi
continue studiile prin programele masterat.

5. Evaluarea agteptlrilor sectorului economic;i sociaV Assessing the expectations of the economic and
social sectors

in procesul de perfeclionare a Planului de studii la programul 0414.1 Marketing;i logisticd, se line cont
permanent de informa{iile Ei aprecierile angajatorilor in urma realizdrii stagiilor de practicf, de producere qi de
licenfd (inclusiv prin chestionarea acestora, fise de post a angajalilor din domeniu), prin analiza rapoartelor
Comisiilor de licen{d, dar qi din contactul direct cu angajatorii, care sunt invita{i anual la desfdsurarea unor lec{ii
practice prin prezentarea de studii de caz relevante domeniului marketing gi logistic[. Adi{ional, consultam
necesitdrile angajatorilor in timpul tdrgurilor locurilor de practicd/ lucru. Mul{i angajatori sunt invitali s6 participe
la seminarele practico-Etiinlifice organizate anual de Departamentul Marketing Ei logistica, in rezultatul carora
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putem evalua tendinlele domeniului de specialitate qi face ajustlri la nivelul Planului de studii, dar Ei a

con{inutului curricular pe discipline.

6. Consultarea partenerilor in procesul de elaborare a programului de studii i Consulting the

^ pqrtners in the process of developing the study programnxe
In procesul de elaborare a planului de studii la programul 0414.1 Marketing ;i logisticd s-a efectuat:

analiza documentelor nonnative qi reglatoare cu referire le procesele educalionale in inv5l5mdntul superior;
analiza prealabild referitoare la nevoile specifice exprimate de clienti, beneficiari qi pafieneri (cadre qtiin{ifico-
didactice, absolvenfi, studen{i si firme sau organiza{ii interesate) precum Asocialia Agen{iilor de Publicitate,
Moldtelecom S.A., MAIB S.A., compania de consultanlE Xplaine SRL, oferta educafionald a unor universitdti de
top din Rom6nia gi alte {dri europene. in contextul celor men{ionate, s-au analizat cele mai noi directii de
dezvoltare in domeniul de fonnare; s-a {dcut analiza comparativf, a planurilor de studii pebaza unor modele de la
universitdli de prestigiu din lard gi str6indtate, analiza metodologiilor specifice actuale de predare in domeniu;
analiza qi evaluarea prealabild a propunerilor venite din partea unor specialiqti externi/studenli; analiza
neconforrnit6lilor constatate pe parcursul anilor universitari preceden{i.

7. Relevan(a programului destudii pentru pia{a for{ei de muncl / Relevance of thestudyprogrqmme
for the labour market

Relevan{a prezentului program de studii rezultd din obiectivele stabilite in CONCEPTUL Strategiei de
dezvoltare a educaliei pentru anii 202l-2030 ,,Educalia-2030", Strategia natrionald de dezvoltare "Moldova
2030" " qi in strategiile institufionale: Strategia de dezvoltare ASEM, Strategia de internationalizare a ASEM care
etaleazd imperativitatea for{ei de munc6 calificatd, cu studii superioare de licen{d in domeniul 0414,1 Muketing
Ei logisticd.

Schimbarea rapidd a rnediului de afaceri, inclusiv sub influen{a pandemiei de Covid-I9 qi a crizelor
actuale, impune agen{ilor economici noi reguli de joc Ei noi metode de interac{iune cu clienlii. Astfel, pe piala
forlei de muncd se constatd o cerere in cregtere privind specialigtii in marketing, logisticd, implicit comunicare de
marketing. Schimbarea valorilor consumatorilor, limitele de deplasare ftzicd a acestora, dar si restricfiile de
activitate ale unor agen{i economici, au condilionat aparilia de noi tehnici d,evdnzare, de comunicare la distan!6
cu beneficiarii, de livrare a produselor, de acordare de servicii, de efectuare a p151ilor, de transpoftare, etc. in
condi{ii de siguran!6, ca rezultat fiind imporlantd evaluarea satisfac}iei clienlilor qi perfeclionarea I optimizarea
proceselor de marketing qi logisticd din intreprinderi gi organiza[ii. Noul Plan de studii la programul 0414,1
Markeling ;i logisticd conline discipline care ar contribui la formarea acestor competen{e Ei abilit[fi actuale pe
pia{a muncii la nivel local, dar si internalional.

8. Posibilitdlile de tngajare a absolvenlilorl Eruployment opportunities for the graduates
Absolvenlii programului de studii 0414.1 Ma*eting ;i logisticd se pot realiza prin prisma competen(elor

qi abilitalilor ob(inute in procesul de studiu pe toate palierele de dezvoltare a economiei Republicii Moldova.
In conformitate cu Clasificatorul ocupatiilor din Republica Moldova (006-2021), absolven{ii acestui

program pot activa in calitate de:
243 1 0 1 Analist/anal ist[ ?n publicitate si marketing,
243102 Analist/analistd studii de pia!6
243103 Brand manager de produs
243 I 0 4 Copywriter (textier/textier6) publi citate
243105 Manager in publicitate gi marketing
243106 Merchandiser
243 1 01 Planifi cator/planifi catoare media
243108 Social media manager
243109 Specialist/specialistd in achizilionarea spaliului publicitar
243 1 1 0 Special i st/specialistd in marketing (m arketolog/marketo log[)
2431 1 1 Specialist/specialist[ in pre{uri
2431 12 Specialist/specialistd in publicitate
243 1 I 3 Special ist/specialistd marketin g in relea
243 1 1 4 Telemarketologa
2 4 3 20 6 Or ganizator / or ganizato ar e t 6rgur i q i e xp o zi ji i
243207 Prezentatorlprezentatoare expozilii
243209 Specialist/specialistd in activitatea de lobby
24321 | Specialist/specialistS in relalii publice
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243302 Manager in vdnzdri
24330 5 Special ist/specialistd opera{iuni comerciale
243306 Specialist/specialist[ servicii postvdnzare
3 3 23 0 1 A dm i n i strator/adm in i strat oar e achizilii
333102 Coordonator/coordonatoare expedilii qi logisticd

9. Accesul la studii a titularilor de diplome ob(inute dupl finalizarea respectivului program de
studii/ / Admission of diploma holders to studies after the completion of the respecttue study
programme

Competenfele, deprinderile qi cunostin{ele dobdndite pe parcursul studiilor superioare de licenld (ciclul
I/nivelul 6 ISCED) pot fi aprofundate prin continuarea studiilor la programele de masterat (nivelul 7 ISCED) din
domeniul Etiinte economice, la programe de masterat din alte domenii de studii dupf, acumularea minimului
curricular gi ludnd in considerare prevederile arr.90 (6) al Codului educaliei al Republicii Moldova nr.l52 din
17 .07.2014 (acumularea cel pulin a 300 credite de studii pe parcursul ciclului I qi ciclului II), dar qi programe de
formare continud pe tot parcursul vielii, asigurdndu-se educalia qi dezvoltarea profesionalf, continu6 a
absolvenlilor, in concordan!f, cu nevoile societSlii manifestate pe pia{a for{ei de munc[.

EXPLANATORY NOTE

I. Description of the Study Programme.
Specialty proJile: the 0414. I Marketing and logistics study programme is part of the fundamental field of

science, culture and technologt 04. Social sciences, general field of study 04 l. Econontic sciences, fietd of study
0414. Marketing and is in qccordance with the Nomenclature of Vocotionol Etlucotion antl Training Fields sncl
Specialities in Higher Education, approved by GD No. 482 of 28.06.2017.

The keyfeatures of the 0414.1 Morketing ond Logistics study programme qre;
Form of organisation: full-time and/or part-time education; duration of studies: 3 years in fulltime

education and 4 years in part-time education; study credits: 180 ECTS credits.
Thefollowing can applyfor the Bachelor's degree in this programme; holders of baccalaureate diplomas

or equi:talent; college diplomas; higher education diplomas. The language of study for the 0414,1 Marketing md
Logistics programme is Romanian or Russian. Hence as prerequisites: for the 0414.1 Marketing and Logistics
progrqmrue, knowledge of Russian at an qdvancedlevel. Grqduotes of the 0414.1 Muketing and Logistics stucly
programme are certified by: a Bachelor's degree and the title obtained is Bachelor of Economics.

According to the provisions of the Regulation on the organization of bachelor (cycle I) and integratecl
higher studies (Order of the Ministry of Education, Culture and Research no.l625 of 12.12.2019, art.l2), for
holders of professional studies diplomas (post-secondary technical vocational education) in the general field of
study Economic Sciences, those wishing to continue their studies in the program 0414. I Marketing ancl Logistics,
in part-time education may be recognized subjects and related credits from the Cuniculum, as stipulated in rhe
table above.

C, and

2. The knowledge, skills and compelences provided by the progromnte of slutly,
The concept of specialist developruent in the 0414.1 Mtrketing tnd Logistics study programrue lies in

the training/dettelctpment of general and speciJic cross-cutting ancl professional competences necessar)t .for the
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'ottrses and ECTS
Course Total Number of Hours No. ofPC

I Microeconomy r50 5
2. Economic informatics 150 5
J. Econoruic conrmunical ion and correspondence 120 4
4. St oti sti cs t50 5
5. Entrepreneurship 150 5

Compulsory Courses

6. Philosophl,

t20 4

Economic doctrines
Political Science

Soc i a I -econ om i c pq;chol 6gy

Total 840 28
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professional qclivit)) of a gradtrate in econoruics ytith broader competences in ruarketing and logi.rtics.
Beneficicu'ies o/'the 0414,1 Marketing and Logistics sludy programmey,ill acquire a lhorough knov,ledge oJ'the
role of lhe markeling.function in enlerprises ctnd organisations, develop specialised skills.for problem solving in
marketing research, developmenl oJ'ntarketing policie,s and tools; applicalion of contmunication and promotion
techniques; planning und implententqtion of logistics operalions, etc. Graduales o/'the 0414, I Marketing and
Logistics tuill deruonslrate profbssional con?petences oppropt'iate to the requirements of the labour market, as
v,ell os lransttersal competences b)t ntanqging complex, unprediclable work situations that recluire relevant
stralegic approaches, b), assuming re,sponsibilities in the implentenlalion of theoretical and practical knotvledge
both individualbt ond in g'oups, etc. At the,same time, graduates rtf the 0414.1 Morketing ond Logislics studlt
programme y,ill be able to work in both commercial and non-profil companies.

According to the cluali/icalion slandard of the 0414.1 Marketing and Logistics study programnte, the

3. The obieclives of the study progromme, including lhe contpliance witlt the missiorr of the university
In accordance with the missiott of the Academy o/ Econontic Studies n/' Moldova "to create neut

knott'ledge and to train highly quuliJied specialisls in the most diversefielcls of economic sciences, as v,ell as in
ad.iacent.fields, cctpable of porticipalin€{ os entrept'eneurs oncl aclive ond proclttctive y,orkforce in a contpelititte
ntarkel ttnd cts citizen.s in a changing democratic,sociellt" and the visiort o/'the Academy oJ'Economic Sturlies oJ'
Moldova - "universily contmitled !o the.future - a reference universitlt.fot.the Central and Easlern European area,
assuming its vocation and tlte values established at ils Jbundation, as well as the will to change ancl adapt to the
new intperatives of the tinte", logether with the ASEM Statute, ASEM Dettelopment Strqtegy 2023-2028, ASEM
Research Strateglt, ASEM InternationalizationStrateg,, Studlt Py6gyctmme 0414. I Murketing antl Logistics aims
to train professional and compelitive specialisls/researchers in economic and admini,stratitte sciences as well as
in other subfields of sr,tcial sciences and humanities. Speciali,sts are trained lo cary1t out marketing activities in
enlerprises, organisations and stale instiltlictns, b)t creating and impleruenling markeling programntes.focusecl on
achieving the objectives of organisations; planning and carrying out logistics operations.

4. Arljustirtg the progromnre of stutly to lhe international trentls in the doruain

'oll three CS h av e been est a b I i,s hed :

TRANSVERSAL
COMPETENCES

QC)

TC L Personal and professional development
TC 2. Time Management
TC 3. Autonomy and responsibility
TC 4. Collaboration andteamwork
TC 5. Agility
TC 6. Elfective communication
TC 7. Disitalskills

G E N ERA L (s ectoraUc ro ss-
sectoral) COMPETENCES

(GC)

GC 1 . Use offundamental knowledge of economic theory in thefield of activity
GC 2. Application of the principles, theories, methods and tools necessaty for

the analysis and conduct of economic activities
GC 3.Collect, process, analyse and interpret data, apply indicators, strategies

and policies appropriate to thefield ofactivity
CG4. Use of software and systems for calculating and operating data specific to

the field of actitity
GC 5. Organise the activity according to the legal framework specific to the

field of activity

PROFESSIONAL
COMPETENCES

(PC)

PC l. Conducting marketing research
PC 2. Design and impleruentation of marketing-oriented progratnmes

proj ects
PC 3. Carrying out the company's marketing policy
PC 4. Harnessing creative potential in addressing professional problems
PC 5, Carrying out purchasing activities
PC 6. Carrying out logistics activities
PC 7. Implenlentation of marketing communicqtion policy
PC B. Development of advertising content
PC 9. Monitoring marketing and logistics perfonnance indicators
PC 10. Performance evaluation in marketing and logistics

and
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The curriculuru of the study program 0414. I Marketing and logistics rs connected to the
recommendations of the International Standard Classification of Education (SCED), developed by UNESCO,
Standards and guidelines for quality assurqnce in the European Higher Education Area (ESG), 2015, by
implementing the components : temporal, formative, accurfiulation and evaluation provided in the Framework
Planforbachelor's(cyclel),master's(cyclell)andintegratedhigherstudies,approvedbyMECCOrderno. 120
of 10.02.2020, the Organizational Regulation ofhigher undergraduate studies (cycle I) and integrated, approved
by order no. 1265 of 12.12.2019. The cuwiculum meets the contemporary requirentents of university education,
being aligned with the Internationql Education Standards according to which specialists in thefield of Marketing
and logistics are trained, offering the possibility that graduates can directly enter the labor market or continue
their studies through master's programs.

5. Assessing llte expectilions of the economic ond social sectors
In the process of refining the Study Plan for the 0414.1 Marketing and Logistics programme, the

information and qssessntents of employers qre constantly taken into account following the completion of
production and undergraduate internships (including through questioning them, job descriptions ofemployees in
the field), through analysis of the reports of the Undergraduate Committees, but also fi"om direct contact with
employers, who are invited annually to conduct practical lessons by presenting case studies relevant to thefield
of marketing and logistics. In addition, we consult employers'needs during internship/job.fairs. Many employers
are invited to participate in the practical-scientific seminars organised annually b), the Marketing and Logistics
Department, as q result ofwhichwe are able to assess trends in thefield andmake adjustments to the curriculum
as well as to the curricular content by discipline.

6. Consulting tlre psrtners in the process of developing the study programme
ln the process of developing the study plan for the 0414,1 Marketing antl Logislics program, the

followingwas carried out: analysis of norntative and regulatory docuruents referuing to educqtional processes in
higher education; preliminary analysis of the specific needs expressed by clients, beneficiaries and partners
(scientific and teaching staff, graduates, students and interested companies or organizations) such as the
Association of Advertising Agencies, Moldtelecom 5.A,, MAIB 5.A., the consulting compqny Xplaine SRL, the
educational offer of top universities in Romania and other European countries. In the context of the above, the
most recent development directions in the field of training were analysed; a comparative analysis was made of
the curricula based on models from prestigious universities in the country and abroad; analysis of the current
specific teaching methodologies in the field; analysis and prior evaluation of proposals from external
specialists/students; analysis ofthe non-conformitiesfound during the previous academic years.

7. Relevtnce of the stuh) progrmme for the lubour msrket
The relevance of this study progrant results from the objectives established in the CONCEPT of the

Education Development Strategtfor the years 202 l-2030 "Education-2030", the Nqtional Development Strategt
"Moldova 2030"" and in the institutional. strategies: ASEM Development strategt, lnternationalization Strategy
of ASEM that showcases the imperative of a qualifiedworleforce, with higher undergraduate studies in thefield of
04 14. 1 Marketing and logistics.

The rapidly changing business environment, including under the in;fluence of the Covid-19 pandemic and
the current crises, requires economic agents new rules of the game and new methods of interaction with
customers. Thus, there is o growing demand on the labour market for specialists in marketing, logistics and
marketing communication. The changing values of consumers, the limits of their physical movement, and the
restrictions on the activities of some economic agents have led to the emergence of new techniques for sales,
reruote communication with beneficiaries, delivery of products, provision of services, making payments,
transport, etc. in safe conditions, with the result that it is important to assess cuslomer satisfaction and
improve/optintise marketing and logistics processes in companies and organisations. The new study planfor the
0414.1 Marketing and Logistics programrue contains subjects that would contribute to the formation of these
competences and skills that are current in the local and international labour market.

8. Employment opportunitiesfor the graduates
Graduates of the 0414,1 Marketing and Logistics study programme can achieve their competences and

skills obtained in the study process on all levels of development of the Moldovan economy.
According to the Occupational Classification of the Republic of Moldova (006-202 1), graduates of this

program can work as:
243101 Analyst in advertising and ruarketing,
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243102 Market research analyst
243103 Brand product manager
243 104 Advertising copywriter
243105 Advertising and marketing ruanager
243106 Merchandiser
243107 Media planner
243108 Social media manqger
2 4 3 I 09 A dv ert is ing buying speci ali st
2431 l0 Marketing speciqlist (marketer)
243 I I I Pricing specialist
2431 l2 Advertising specialist
2431 I 3 Network marketing specialist
243114 Telemarketer
243206 Tradefair qnd exhibition organiser
2 4 3 2 0 7 Exh ibiti on pr es enter
2 4 3 209 Lobbying specialist
24321 I Public relations specialist
243302 Sales manager
243305 Commercial operations specialist
2 4 3 3 0 6 After-s ales s ervi ce sp eci al ist
3 3 2 30 I Purchasing Administrator
333102 Shipping and Logistics Coordinator

9. Admission of diploma holders to studies after the completion of lhe respective study progiltmme
The competences, skills and knowledge acquired during the Bachelor's degree (qtcle I/ ISCED level 6)

can befurther developed by continuing studies in Master's progrqmmes (ISCED level 7) in thefield of economics,
in Master's programmes in other fields of study after having accumulated the minimum cuwiculum and taking
into account the provisions of Article 90. (6) of the Education Code of the Republic of Moldova no.l52 of
17.07.2014 (accumulation of at least 300 study credits during cycle I and cycle II), as well as lifelong continuing
education programs, ensuring continuous educqtion and professional development of graduates in accordance
with the needs of society manifested on the lqbor market.
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