
MINISTERUL EDUCATIEI $I CERCETAruT AL REPUBLICI MoLDovA
MINISTRY OF EDUCATION AND RESEARCH OF THE REPUBLIC OF MOLDOVA

ACADEMIA DE STUDII ECONOMICE DIN MOLDOVA
Academy of Economic Studies of Moldova

COORDONAT
COORDINATED BY
Ministerul Educafiei gi Cercet5rii al Republicii
Moldova
Ministry of Education and Research of the Republic of
Moldova
29.08.2023
Nr. de inregistrare ISL-01-19690

Registration No

Ministru
Minister

Dan PERCIUN

Rector AS

APROBAT
APPROVED

Senatul ASEM
AESMSENATE

25 apriliel April2024
Proces verbal Nr.9

Minutes No
A$M,

iv., dr.hab.
of ASM,

, dr. habil.
TAN

041 $tiinfe economice
041 Economic sciences

0414. Marketing qi publicitate
0414. Marketing and advertising

0414.1. Marketing qi logistici
0414.1. Marketing and logistics

180 ETCS
180 ECTS

Licenfiat in $tiinle economice
Bachelor of Economics

Diploma de bacalaureat, diploma de studii
profesionale sau un alt act echivalent de studii
Baccalaureate Diploma, Diploma of Professional Studies or an
equiv al ent ac a demi c c ert ifi c at e

Romffnl, rusi
Romanian, russian

invlfimAnt cu frecvenfi
Full-time

CHISINAU,2024
inregistrat
Registered

Agen{ia Na{ionaltr de Asigurare a Calit5{ii in Educa{ie qi Cercetare
National Agencyfor Quality Assurance in Education and Research

Nr. /No-- din lfrom _

&7f;:,hr"r"tr
*Qt;its$

PLANUL DE INVATAUANT
STUDY PLAN

Ciclul I - studii superioare de licen{d, nivelul de cafficare ISCED - 6
Cycle I, Bachelor degree, level of qualification to ISCED - 6

Domeniul general de studiu:
General Field of Study:

Domeniul de formare profesionalE:
P rofess ional Tr aining Fiel d :

Program de licenfS:
Licence Programme :

Numdrul total de credite de studii:
Total Number of Credits:
Titlul obfinut:
Title owarded:

Baza admiterii:

Admission Requirements :

Limba de instruire:
Language of Instruction :

Forma de organizare:
Mode of Study:



S>="=.=M

EXAMTNAT $I AVTZAT
APPROVED BY
Consiliul Facultifii Business qi Administrarea
Afacerilor
Council of the Faculty of Business and Business
Administration
Preqedinte I Head of Faculty Council

Roman LMNDOVSCHI

Proces verbal nr. 8 din 25.03.2024
Minutes No

Plan de invdldmdnt. Programul de studii 0414.1. Marketing Si logisticd, Ciclul I Licenld. iF. 2024

APROBAT
APPROVED BY

Consiliul CalitS{ii ASEM
Council of the Quality Assurance AESM

EXAMTNAT $r AVTZAT
APPROVED BY

Departamentul Marketing qi logistici
Marketing and logistics Department

$ef Departament / Head of Department
ffikorr{. univJP\D. assoc. orof
(!,J ::\ 3( : ! 6n""savirub

Proces verbal nr. 9 din 01.03.2024
Minutes No

Preqedinte I Head of the Council
dr., co4,;E-univ,l P hD, as s oc. pr of,

Proces verbal nr. 9 din 22.04.2024
Minutes No



t*f.=H,M Pbn de invdldmtint. Programulde studii 0414.1. Markering qi togisticd, Ciclut r Licenld. ir. zoz,t

CALENDARULUI UNIVERSITAR
ACADEMIC CALENDAR

Termene (rlate colendut istice exprimate in luni) qi durath 1,ruurii,. dn,d1rti,,uA,r1
Timelines (calendttr dates in months) and <luration (number oft,eeks)

Anul
de studii
,lcuden ic

l'e ur

Activitl(i didactice
(-ourse Culendar

Sesiuni de
examinare

Examinations

Stagii de practicl
lnterns hips Vacan(e

l,'ctcat ions

Sem. I
lsl Sem.

Sem. II
2nd Sent

Sem. I
lst Sem.

Sem. Il
2ttd Sent

Sem. I
sl Sem.

Sem. II
2nd Sem

IarnE
Winter

PrimIvarI
Sorins

VarI
Sttttttner

I

Septembrie -
Decembrie

September
December

I 5 sirpt.

l5 veeks

Februarie .

Mai
Februaty -

A4ay

1 5 sipt.
I5 weeks

Decembrie
- Ianuarie
Decentber -

January

4 sdpt.

l weeks

Mai -
Iunie
May'
June

4 sipt.
4 weeks

Decembrie

- Ianuarie
Decentber -

Jutltton,

3 sipt.
3 y,eeks

Paqte
Easler

I sdpt.

I week

Iunie -
August
June -
August

I 0 sipt.
l0 weeks

II

Septembrie -
Decembrie

September
December

I 5 sapt.
l5 weeks

Februarie.
Aprilie

February -
April

l0 sipt.
l0 weeks

Decembrie
- Ianuarie
Decentber -

Januon,

4 sdpt.

4 weeks

Mai -
Iu nie
l4ay -
June

4 s6pt.
4 weeks

Aprilie -
Mai

April
May

5 sdpt.

5 weeks

Dece mbrie
- Ianuarie
Decentber -

Januaty

3 s6pt.

3 weeks

Paqte
f,0ste r

I s6pt.

I week

lunie -
August
June
AugLt"'t

l0 sirpt.
I 0 y,eeks

III

Septembrie -
Decem brie

September
Decentber

15 sapt.

l5 weeks

Ianuarie -
Februarie
January -
February

6 sdpt.

6 weeks

Decembrie
- Ianuarie
December -

Ja nuttr.t,

4 sapt.

I y,eeks

Martie
14arch

I sdpl
I y,eel<s

Martie -
Mai

March -
May

9 s6pt.

9 weeks

Decembrie

- Ianuarie
Decentber -

January

2 sdpt.

2 weeks

Pagte
Easler

I shpt.

I week
Total nr.

sIpt.
Total no. of

weeks

45 s5pt.

45 weeks

3l sipt.

31 weeks

12 s5pt.

12 weeks

9 sipt.

9 weeks

14 sipt.

14 weeks

8 sIpt.

I weeks

3 shpt.

3 weeks

20 sipt.

20 weeks



PLANUL PROCESULUI DE STUDII PE SEMESTRE/ANI DE STUDII
STUDY PLAN BY SEMESTERS / YEARS OF STUDY

Cod
Code

Denumirea unitltii
de curs
C ourse

Numdr total de ore
Tcttcrl Nuntber o.[ Hours

NumIr de ore pe tipuri de
acfivitlfi

Ntrntber of Hours by activities Fornr a

dc
evalua rc

Nr.
ECTS

1i(:7',s
'I'otal

Total

Contact
Direct

Stud i u

Ind ivid ual

Stuch,

Curs
('ott sa

Scm inar Llboralor/
Practicc

ANT]L de STITDII / lst YEAR OF STUD

SEMESTRTIL I I lst Semester

Discipline obligatorii
(- r t tt t 1111 I 5 ps1 (- o tt r.re s

F.01 o.00 I 2l Microeconontie
ll,l icroec ononnt

150 60 90 30 30 E 5

F 0 r .o.002.62

Matenratica
econolnica
Econont ic
ntatltemal ics

150 60 90 30 30 E 5

G.01.0.003.61

Informatica
economica
Economic
inforntatics

r50 50 100 l0 40 E 5

G 0I.O 004 22

Cornunicare gi

corespondentA de
afaceril
Business
coilmunication and
correspondence

t20 40 80 l6 24 E 4

s.0 t .o 00s r2

Marketing general $i
business to business
General and
business to busi.ness
ntarketins

r80 90 90 60 30 E 6

c.0 t.o 006.32

Limba strdind de
afaceri I (eng., fr.,
gerrn., span.)
Foreign business
language I

r50 60 90 60 E 5

G.01.o.007.52 Educafie fizica I
Physical Education I l6 l6 l6

Total discipline semestrul I
7-otal rurntber for the lst Sentester 916 376 540 146 190 40 6E/tV 30

ESfRUUlt t rra S,*rr*

Compulsory Courses

tr.02.o.009. I I
Antreprenoriat
Entrepre neurs hio r50 60 90 30 30 E 5

s.02 0 0t0 12
Logistica
Losistics 150 74 76 30 30 l4 E 5

F.02.O.01 1,62
Statistica
Stotist ics 150 60 90 30 30 E 5

F.02.O.012.13

Merceologia gi

expeftiza mdrfurilor
A4erceolog,,and
goods expertise

r50 60 90 30 l0 20 E 5

<>,==r-'
AaorMr^ o.5roD'r E(onorr€r Drr Moloov

P lan de invdldmtint. Programul de studii 01 t 4. t . Marketing ; i logisticd, C iclul I Licenld. i p. zoz,t

1 Se va preda in limba rontanA pentru studentii din grupele alolingve
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G.02.O.013.32

Limba str[ina de

afaceri II (eng., fr.,
germ,, span.)
Foreign business
lansuase II

150 60 90 60 E 5

G.02.O.014.s2

Educafie fizicd II
Physical Education
II

t4 t4 t4

Total discipline semestrul II
Total number fttr lhe 2'ut semesler

9t4 388 526 ls0 204 34 6EIIY 30

Total pe anul I de studii
'l-otctl number fbr the lst year ofstudtt 1830 764 1066 296 394 74 t2Bt2V 60

ANtrL Il de S'ItrDII / 2nd I'EAR OF S'fUDy

SEI\'IES'f RtrL lll I 3rd Semester

Discipline obligatorii
(- o nt pu I s on, (- otts e s

F.03.O.01 5.62
E,conometrie
Econometrics

r50 60 90 30 30 E 5

F.03.O.016 3l

Economie rnondial6
qi integrare
europeanl
World economy and
European
integration

t2o 48 72 30 l8 E 4

s.03.o.017.12
Comportamentul
consumatorului
Consumer behavior

t20 60 60 30 30 E 4

s.03.o.01 8.23
Dreptul afacerilor
Business low

120 60 60 30 30 E 4

F.03.O.0 l9 s I
Bazele contabilita!ii
Accountancy r50 60 90 30 30 E 5

s.03.o 020.I I
Managernent
Managentent

120 60 60 30 30 E 4

c.03.o.021.s2
Educa{ie fizicd III
Physical Education
ilI

l(r t6 l6

Disciplin{ opfionalE (l din 4)
Optional discipline (l o/'4)

u.03 A.02222
Filosof ie

P hil osotthtt

120 30 90 l0 20 E 4

u.03.A 022.22

Psihologie social-
economici
Social-ec onontic
psvcholopy

u.03.4.022.22
Doclrine econornice
Economic doctrines

u.03.A.022.22 Politologie
Political Science

Total discipline semestrul III
Total nuntber for the jrd semester

9t6 394 522 r90 204 0 TEnV 30

SEMESTRTI lY / 4th Senester

Discipline obligatorii /
Compulsory Courses

s.04.o.023 12

Marketingul
serviciilor
Marketing of
services

120 50 70 30 20 E 4



Skr*=.=M P lan de tnvdldntint. Progranrul de studii 04I 4. I . Marketing Si logisticd, C iclul I Licenyd. if . Z OZ,t

s.04.o.024.t2

Sisteme informatice
in marketing qi

logisticd
Inforntation systems
in ntarketing and
losistics

120 40 80 40 E 4

Ir.04.o.025.41
Finan!e
Fi nance

150 60 90 30 30 E 5

5.04.O 026.12

Cercetdri de
marketing
Marketing
researches

r50 74 76 30 30 t4 E 5

s.04.o.027.t2 Proiect de ccrcetare
llesearc h proiecl 60 60 E 2

s.04 ().028.l2

Practica de

specialitate I

Practice in
speciality I

r80 r60 20 E 6

G.04.().029 s2
Educatie fizica IV
Physical Education
IV

l0 l0 l0

Disciplini opfional5 (l din 3)
Optional discipl.ine (1 of 3)

s.04.A 030. I I
Cultura afacerilor
Business culture

120 60 60 30 30 E 4

s.04.A.030 1 I

Managementul
riscurilor in af'aceri
Business risk
ruanapenxent

s.04.A.030.1 I

Logistica
aproviziondrii
Procurement
logistics

Total discipline semestrul IV
Total number.for the 4th semester 910 454 456 120 120 54 TEllv 30

Total pe anul II de studii
Total nuntber.for the 2ndyear of
study

1826 848 978 3r0 324 54 t4Et2Y 60

ANtIL llI de STtlDll / Jr.d Yt,AR Ol. S'rLtDY
SENIESTRI l. Y 1 517 i,r,^1-

Discipline obligatorii /
Conpxl561'y (-ourses

s.05.o.03 l .5 l

Analiza econornico

- financiard
Analysis of
economic and
/inancial activiN

150 74 76 30 44 E 5

s.05.o.032.12

Depozitarea gi

gestiunea stocurilor
de mdrfuri
Storage and
ntanagemenl of
stock of goods

t20 60 60 30 30 E 4

s 05.0.033. l 2

Ecomarketing qi

etica profesionald
Ecomarketing and
professional ethics

120 60 60 30 30 E 4

s.05.o.034 r2

Marketing
internaIional
Internat ional
marketinp

120 60 60 30 30 E 4
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s.05.o.035.12

]'ehnici
pronro!ionale
Promotionttl
techniques

r50 74 76 30 30 14 E 5

DisciplinE opfionali (1 din 2)
Optional discipline (l of 2)

S.05.A.03(r.l2
Malkctingul tulistic
'l'ottri 

r^ m ntnrketi np

t20 60 60 30 30 E 4
s 0s A.036 l2

Marketing social -
politic
Social-political
marketing

Disciplini opfionall (l din 2)
Optionul discipline (l o.f 2)

s.05.A.03 7. l3
Turism internafional
International
tourisnt

120 60 60 30 30 E 4

s.0s.A.037 4l
Fiscalitate
l.'iscal ity,

si.05.A 037 3l

Tehnici de comert
exterior
Foreign trade
techniques

s.0s.A 037.11

Management
inovational
lnnovatit,rz
ntan0penlenl

Total discipline semestrul V
Total number.for the Sth semester

900 448 452 210 224 l4 7E 30

SI MESTRT Vl I 6th Sentester
Discipline obligatorii /
('ompulsor)t (-ourses

s.06.().038 l2

Logistica comercialI
qi a transpofturilor
Contntercial and
transport losistics

120 44 76 24 20 E 4

s.06.o.039. l2
Marketing online
Online mcu"ketins

120 44 76 l0 l0 24 E 4

S.0(r.0.040.12

Placlica de

specialitate ll
Practice in
speci0lity Il

180 r60 20 E 6

s.06.C).041 l2 Practica de licenti
License prac/ice t80 60 t20 E 6

Disciplini opf ionall (l din 2)
Optionol discipl.ine (l of 2)

s.06.4.042.12 Tehnici de vdnzdli
Sales lechniques

t20 44 76 24 20 E 4
s.06.A.042 t2

Marketing
inovational
lnnoyative marketing

S.0(r.O.043.12
Examen de licen{5
7'lte ttndergraduate
ex o 111

r80 r80 E 6

Total discipline semestrul VI
Total number for the 6th semester 900 352 548 58 50 24 6E 30

Total pe anul III de studii
Total number.for the 3rdyear of studv 1620 800 I 000 268 274 38 l3E 60

TOTAL GENERAL pe anii de
studii
TOTAL NUMBER for the prosrantme

5456 2412 3044 874 992 166
39Et
4Y r80
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STAGIILE DE PRACTIC
INTERNSHIPS

A

Nr, Tipul stagiului de practici
Internship Tvpe

Anul de
studii
l'ear of
study

Semestru
Semester

Duratdl Terms
Perioada

desfEquririi
Term

Nr.
ECTS
Credits
ECTS

Nr. sIpt.
No. ,rf
y,eeks

Nr. ore
No. of
hours

I l)r'actica de specialitatc I

Spec i a I 6.Orie nted I nterns hi p I II 4 5 r80
Aprilie - Mai

/l pri I - 14 att
6

2. Practica de specialitate II
Spec i al ty-Ori e nte d I nterns hi p
II

III 6 5 r80
Martie -
Aprilie

March - April
6

J. Practica de licen!6
Research Internship

III 6 4 180
Aprilie - Mai
April - llav 6

TOTAL
Tolal Number of Hours

t4 s40 l8

FORMA DE EVALUARE FINALA A STUDIILOR
FORM OF FINAL EVALUATION OF STUDIES

Nr. crt.
No.

Forma de evaluare finali a studiilor
Form offinal evaluation ofstudies

Perioada
Period

Numir ECTS
Nttntber of E(.-l'S

I
Sus{inerea tezei dc licentzi
B ac lte I or's Thes is Defe nse

Sem. VI, Mai - Iunie
Semesler 6th, ntay - june 6

UNITATI DE CURS LA LIBERA ALEGERE
ELECTIVES

Cod
Code

Denumirea unitlfii de
curs

Course unit

NuntIr total rlc orc
Number o/'hour,s

Numir de ore pe tipuri de

activitl{i
Ntunber of hours b) types of

a ctir il ies

Form
ade

evalua
re

lssess
ment

Nr.
ECTS
('redits
E('7'S

Total
'llttul

Contact
direct

(:ontucl

Studiu
individual
Itttlcpcnden

t Stud1,

Curs
J.ectur

e

Seminar Laborator

l|\t k

Anul I, semestrul ll Year I, Semester I

G.01.LA.22

Limba rorndnd pentru
alolingvi
Romanian for Non-
Native Speakers

120 60 60 60 E 4

G.0t.r.A.32

Limba strdind II (eng.,
1i., germ., span.)
Foreign Language II
(English, French,
German, Spanish)

120 60 60 60 E 4

F.01.L4.62

Elemente de

matematicf, in
economie
Elentents of
Mathematics in
Economics /
Mathentatics in
econontics

t20 60 60 60 E 4

Anul I, semestrul lll Year I, Semester II
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UNIT;,TI DE CURS LA LIBERA ALEGERE
ELECTIVES

Cod
Code

I)enumirea unitiitii de
cllrs

(-ourse unil

Numhr total de ore
Nuntber o.f hours

Numhr de ore pe tipuri de
activitl{i

Number of hours b, types of
activities

Form
ade

evalua
re

,4s.less

tilenl

Nr.
ECTS
Credits
ECTS

'I'otal (lontact
tlircct

Stud i u

ind ivid ual

/ .\/arly

Curs
l,eclut

a

Seminar La borator
l,abu'alory

I4/or k

G.02.LA.22

Limba romdnd pentru
alolingvi
Romanian for Non-
Native Speakers

120 60 60 60 E 4

G.02.LA.32

Scriere academici in
lirnba englezE
Academic English
Il/riting

60 30 30 l6 t4 E 2

s.02.LA.61
Excel pentru afaceri
Excel for Business 60 30 30 t4 t6 E 2

G.02.t,A.32

Limba str[inE II (eng.,
fr., gerrn., span.)
Foreign Language Il
(English, French,
Gerntan, Spanish)

60 30 30 30 E 2

Anul II, semestrul I U Year II, Semester III

I.'.03.t.A.2 t

Metode Si tehnici de
cercetare
Research Methods and
Techniques

60 30 30 30 E 2

G.03.LA.32

Limba strdin[ II (eng.,
fr., germ., span.)
Foreign Language II
(English, French,
German, Spanish)

60 30 30 30 E 2

Anul II, semestrul lY I Year II, Semester IV

s.04.LA.42

Activitatea instituliilor
de credit nebancare
Non-Banking Credit
Institutions Activity

60 30 30 l6 t4 E 2

s.04.t,A.42

Finanfarea nebancard a
intreprinderilor mici gi

mijlocii
Non-Bank Financing of
SME

60 30 30 l6 t4 E 2

G.04.LA.32

Limba striind Il (eng.,
fr., germ., span.)
Foreign Language ll
(English, French,
Gernmn, Spanish)

60 30 30 30 E 2

Anul III, semestrul Yl Year III, Semesler V
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UNITATI DE CURS LA LIBERA ALEGERE
l:.1,l:CTII'ES

Cod
(-ode

Denumirea unitifii de
curs

(.'otu'se ttnit

NumIr total dc orc
Number o.f hours

NumIr de ore pe tipuri de
activiti[i

l\runtber o.f hours by h,l:es of
.tctivilies

Form
adc

cvalua
re

,,1s.ress

ntent

Nr.
ECTS
Credits
ECTS

Total Contact
d ircct

('ulluct

Stud iu
ind ivitl ual

t Stlul.y

Curs
Laclur

e

Sem ina r Laborator'

I'l7rk

G.O5.t.A.22

Coresponden[a de
afaceri in limba strdinh
Foreign Language
Busi ness

Correspondence

60 30 30 30 E 2

s.05.LA.I I

Protec{ia proprietAtrii
intelectuale
Protection of
InteIlectual Property

60 30 30 I6 t4 E 2

G.05.LA.32

Limba strdind II (eng.,
fr., germ., span.)
Foreign Language II
(English, French,
German, Spanish)

60 30 30 30 E 2

t0
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MODULUL PSIHOPEDAGOGIC
P SYCHO-P EDAGOG ICA L MODULE

Cod
(.-ode

Denumirea activitlfii
didactice continul

(.- onI inu in g educaIion

ctclivi0)

Total ore
Total Number of Hours

NumIr de ore
pe tipuri dc activitlfi

Number o{ Hours b)) octittities Forma de

evaluarc

Nr.
ECTS
No. of
EC7-S

-l'otal

7'otal

Contact
direct

Corlldct
hours

Studiu
individual

lndependenl
S/nd1,

Curs
Cottrse

Scminar
Seminor

Practice/
Laborator
Laboralory

Semestrul ll I't Semester

tr.0l.o.0l Pedagogie genelalri
Genercrl Peddsosy

240 60 r80 32 28 E 8

F.0 t .o.02

Teoria gi metodologia
curliculumului
(lurricuIum Tlteor1,

and lt4ethodolostt

120 30 90 t6 t4 E 4

F.01.O.03
Psihologia educa{iei
Educational
Psvcholow

t20 30 90 l6 t4 E 4

s.01.o.04

Teoria qi rnetodologia
instruirii
Theory and
Methodology of
Instruction

120 35 85 l5 20 E 4

s.01.o.05

Teoria qi metodologia
evaludrii
Assesment Theoty
and Methodolosv

120 35 85 l5 20 E 4

s.01.o.06

Management
educa!ional
Educational
Managentent

90 30 60 l5 l5 E J

s.01.o.07

Comunicare
educalionald
Educational
Communication

90 30 60 l5 l5 E 3

Semestrul ll I 2"d Semester

s.02.o.08
Practica pedagogici
Pedagogical
Inlernshio

900 900 900 E 30

TOTAL I TOTAL I 800 I 150 650 124 126 900 8E 60

ll



"tk""==M Plan de invdldmdnt, Programul de studii 04l l.l . Marketing ;i logisticd, Ciclut I Licenld. if . ZOZq

MINIMUM CURRICULAR INITIAL, DE oRIENTARn cAlnn ALT DoMENIU
CU RRICULAR P REREQUISITE

Cod

Code

Denumirea activitltii
didactice continutr

Total ore
Tolal Number ofHours

NumIr dc ore
pe tipuri de activitiifi

Number of l lours by aclit'ilies Folma dc
evaluare

Assessme nl

Nr.
ECTS
No. ty'
1ic7's

Continuing educcttion
activity 'I'ota 

I

Contact
direct

Conldcl
hotu's

Stud iu
ind ivid ual Curs

('<ttt'sc
Seminar
Seminur

l'racticc /
Labo ra for

F.0l.o 00 t .2 I
Microeconomie
14icroecononnt

t50 60 90 30 30 E 5

s.0 r .o.00s. l2

Marketing general $i
business to business
General and
business to business
ntarketins

r80 60 120 30 30 E 6

Ir.02.o.008.21
Macroeconomie
il4acroeconomv

r50 60 90 30 30 E 5

F.02.0.0ll.62 Statistica
Statistics

150 60 90 30 30 E 5

Ir.03.o.019 5I
Bazele contabilitAtii
Accountancy

t50 60 90 30 30 E 5

s.03.o.020. r r
Management
ll,'lttnagement

t20 60 60 30 30 E 4

TOTAL I TOTAL 900 360 540 r80 180 6E 30
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S>r.=Ht* Plan de inva\dmdnt. Progranrul de studii 0414.1 . Marketing qi logisticd, Ciclul I Licenld. if . ZOZI

LISTA REZULTATELOR iNVAIAruT I LEARNING OUTCOMES,,
Finalit[tile se vor realiza prin valorificarea conJinutului unitdlilor de curs, dar gi prin utilizarea adecvata a

activitAtilor de predare - invdJare - cercetare - evaluare.
La finalizarea studiilor studentul poate:

1. aplica principiile, normele gi valorile fundamentale ale gtiinjei economice in desldgurarea activitalii
profesionale;

2. evalua factorii mediului intern gi extern gi impactul asupra funcliondrii organizalieilramurii/economiei
nalionale, aplicdnd mdsuri preventive pentru a minimiza riscurile;

3. analiza procesele micro qi macro econornice, identificAnd instrumentarul de cercetare, in funclie de
obiective qi obiectul de studiu, utilizdnd tehnici gi instrumente digitale;

4. realiza cercetarea de rnarketing inbaza surselor relevante qi obiective de informare, cu scopul de a
interpreta si prognoza tendin{ele actuale qi de viitor ale piefei, utilizdnd tehnici qi instrumente digitale;

5. elabora programe si proiecte de orientare spre pia{6, contribuind la satisfacerea nevoilor
consumatorilor;

6. ajusta activit[lile opera{ionale conform intereselor consumatorilor/publicului-1intd, asigurdnd
realizarea proiectelor de orientare spre piafd;

7. aplica prevederile cadrului normativ asociat func{iondrii eficiente a entitali, respectdnd inclusiv codul
deontologic al marketerului, existent la nivel nalional Ei internalional;

8. elabora un plan de activitate in domeniul marketingului, stabilind obiectivele, responsabilitalile,
costurile, riscurile;

9. contribui larealizarea politicii de produs, prin instrumentele aferente;
10. evalua sensibilitatea cererii fa![ de pre{, propundnd programe de stimulare avdnzdrilor gi urmdrind

realizarea confotmd a distribuliei produselor: transportare, depozitare, stocare, recep{ie;
I 1. contribui la implementarea instrumentelor gi a tehnicilor de promovare adoptate in intreprindere /

organiza\ie;
12. utiliza tehnici creative pentru identificarea solu{iilor in domeniul marketingului, implicit cu ajutorul

competenlelor de comunicare qi munci in echipd si cu utilizarea softurilor specializate;
1 3. contribui la implementarea strategiilor, politicilor, planurilor de achizilionare, prin utilizareasistemelor

informatice complexe;
I 4. contribui la monitorizarea gi ajustarea strategiilor, politicilor gi planurilor de stocare si distribu{ie, prin

utilizarea sistemelor informatice complexe;
15. elabora strategia de comunicare in func{ie de obiectivele stabilite, inclusiv prin utilizarea datelor

generate de diverse site-uri, platforme, contribuind la cregterea notorietdlii qi a vizibilitd{ii companiilor,
brandurilor in cadrul pielei;

16. implementa qi coordona realizarea campaniilor de comunicare in marketing, consultdnd diverse
rapoarte gi soft-uri;

17. elabora conlinuturi publicitare, asigur6nd validarea acestora qi plasarea in mass-media;
18. elabora media-planuri, bazdndu-se pe clasamentele de rating generate de softurile specializate in

domeniu, monitorizdnd realizarca conformd a acestora;
19. determina qi analiza indicatorii de perfonnanld prin care poate fi evaluat marketingul Ei logistica;;
20. ptognoza indicatorilor de perfonnanld in contextul planificdrii strategice de marketing;
2l . evalua rezultatele activitalilor din marketing si logisticS, pentru a contribui la eficientizarea activitAtilor

gi creqterea competitivit[fii intreprinderii I organizaliei, implicit prin instrumente digitale de generare a
datelor primare qi rapoafielor.

LEARNING OUTCOMES:
The learning outcomes will be achieved by exploiting the content of the course units, as well as through the

appropriate implementation of teaching-learning-research-assessment activities.
Upon completion of studies, the student will be qualified to:
L apply the principles, rules andfundamental values of economic science in the conduct of professional

activity;
2. assess internal and external environmental factors and their impact on the functioning of the

organisation/countty/economy, applying preventitte measures to minimise risks;
3. analyse micro and mqcro-economic processes, identifuing research tools, according to the objectives

and the object ofstudy, using digital techniques and tools;
4. caty out marketing research based on relevant and objective sources of information, with the aim of

interpreting andforecasting current andfuture mqrket trends, using digital techniques and tools;
t7



<>5EM Plan de invalamtint. Programul de studii 0414.t. Marketing;i logisticd, Ciclul I Licenld. if. ZOZ,I

5. develop market-oriented programmes and projects, contributing to meeting consurner needs;
6. adjust operational activities according to the interests of consunters/target audiences, ensuring the

im plem ent at i on of m ar ket- ori ent ed proj e ct s ;
7. apply the provisions oJ'the regulatoryframework associated with the ffictivefunctioning of the entity,

including compliance with the nqtional and internationql code of ethics for marketers;
8. draw up a marketing activity plctn, establishing objectives, responsibilities, costs and risks;
9. to contribute to the implementation of the product policy, using the related tools;
l0.evaluate the sensitivity of demand to price, proposing sales stimulation programmes qnd ensuring that

product distribution is carried out in accordance with the rules: transport, storage, warehousing,
reception;

I l.contribute to the implementation of the promotional tools and techniques adopted in the
c om p any/ organ is at ion ;

l2.use creative techniques to identifu ntarketing solutions, including communication and teamwork skills
and the use ofspecialised sofh4,are;

l3.contribute to the implementation of strategies, policies, purchasing plans, using complex IT sltsnsms;
l4.contribute to the monitoring and adjustment of strategies, policies and stock and distribution plans,

using complex IT systems;
l5.developing the corumunication strateg/ according to the objectives set, including by using data

generated b), various sites, platforms, contributing to increasing the qwareness ctnd visibility of
companies, brands in the market;

l6.impleruent and coordinqte the impleruentation of marketing communication campaigns, consulting
various reports and software;

lT.develop advertising content, ensuring its validation and placement in the media;
lS.developing media plans, based on the rating rankings generated by specialised sofnuare in the field,

m on it orin g t hei r coru pl i an ce ;

19. determine and analyse performance indicators by which marketing and logistics can be evaluated;
21.forecast performance indicators in the context of strategic marketing planning;
2l.evaluate the results of marketing and logistics activities, in order to contribute to the fficiency of

activities and increase the competitiveness of the enterprise /organisation, implicitly through digital
tools for generoting primaty data and reports.

NOTA EXPLICATIY L/ EXPLANATO RY NOTE

l. Descrierea prograntului de studii. / Description of the Study Programme.
Profilul specialitdlii: Programul de studii 0414.1 Marketing;i logisticd se inscrie in domeniul fundamental

al qtiinfei, culturii Ei tehnicii 04. $tiinle sociole, domeniului general de studiu 041. $tiinye econontice, domeniului
de formare profesional[ 0414. Marketing si este in corespundere cu Nomenclatorul domeniilor de formare
profesional[ Ei al specialitf,lilor in invf,t6mdntul superior, aprobat prin HG nr.482 din28.06.2017. Plan-cadru pentru
studii superioare de licentd (ciclul I). de masterat (ciclul II) $i integrate aprobat prin Ordinul MEEC nr.120 din
10.02.2020, Codul Educaliei al RepubliciiMoldova nr.152 din l7 iulie 2014.

Curcteristicile-cheie ale progromulni de studii 0414.1 Morketing Ei logisticd sunt:
Formo de organizore.' invdlimdntul cu frecven{d Ei / sau inv6lSmdntul cu frecvenla redus6; tlurato

studiilor: 3 ani la inv6ldmAntul cu frecven{d qi { ani la invSlSmdntul cu frecvenlE redus6; uedite de studii: 180
credite ECTS.

La studiile de licenlE la acest progratn se pot inscrie: de{indtorii diplomelor de bacalaureat sau un act
echivalent de studii; diplomelor de colegiu; diplomelor de studii superioare. Linba de studiulaprogramul 0414.1
Morketing ;i logisticd este romdnd sau rusd. De unde rezultd ca precondiyll: la programul de studii 0414.1
Marketing pi logisticd cunoaqterea limbii ruse la un nivel avansat. Absolvenlii programului de studii 0414.1
Morketing ;i logisticd se certificd prin: Diplomd de licen![, iar titlul oblinut este de licen{iat in qtiin{e economice.

Conform prevederilor Regulamentului de organizare a studiilor superioare de licen{6 (ciclul I) gi integrate
(Ordinul Ministerului Educaliei, Culturii qi Cercetdrii nr.1625 din 12.12.2019, art.12), pentru delindtorii diplomelor
de studii profesionale (invi{5mdnt profesional tehnic postsecundar), din domeniul general de studii gtiinle
Economice, doritori de a continua studiile la programul 0414.1 Morketing ;i logisticii,la inv6!5m6ntul cu frecvenla
redusS, li se pot recunoaste discipline qi creditele aferente din Planul de inv6{dmdnt, dupd cum este stipulat in tabelul
de mai jos:
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le gi creditele de studii recunoscute/ Courses and ECTS

Denumirea unitdlii de curs/ Course
Total ore/ Total

Number o/'Hours
Nr. P.C.lNo. of PC

I Microeconomie
Microecononry ls0 5

2. Informatica econorni cE

Econ ont i c i nform ati cs

150

5

Comunicare qi coresponden{5 de afaceri
Business comruunication and correspondence

120

4
4. Statisticd

St atisti cs

150

5

5. Antreprenoriat
Ent repreneurslti p 150 5

O disciplind optionsld
6. Filosofie

Philosophlt

120

Doctrine econornice
Econontic doclrines
Politologie
Political Science
Psihologie social-econornicE
So c i a I - e con o nr i c pslt c fi 6 I sgy

Total / Total 840 28

2. CunoEtinlele, abilitdlile Si competenlele asigurate de programul de studii, / The knowledge, skills and
competences provided by the programme of study.

Conceplia dezvoltdrii specialistului la Programul de studii 0414.1 Marketing Si logisticd rezidd ln
formarea/dezvoltarea de competenle transversale Si profesionale generale qi specifice, necesare penhu activitatea
profesionalS de licenliat in qtiinle economice cu competenle mai ample in domeniul marketingului qi a logisticii.
Beneficiarii Programului de studii 0414.1 Marketing Ei logisticd vor acumula cunogtinle temeinice privind rolul
funcfiei de marketing ln intreprinderi qi organizafii, iqi vor dezvolta abilitSli specializate pentru solu{ionarea
problemelor in materie de cercetlri de marketing, elaborarea politicilor qi a instrumentelor de marketing; aplicarea
tehnicilor de comunicare qi promovare; planificarea gi rcalizarea operaliunilor logistice, etc. Absolven{ii
programului de studii 0414,1 Marketing Si logisticd vor demonstra competenle profesionale corespunzStoare
cerinlelor piefei muncii, precum gi transversale prin gestionarea situaliilor de munci complexe, imprevizibile qi
care impun aborddri strategice pertinente, prin asumarea de responsabilit{i in implementarea cunoqtin{elor
teoretico-practice atdt individual, cdt gi in grup etc. Totodatd, absolvenlii programului de studii 0414,1 Marketing
Ei logisticd vor fi capabili s6 activeze atdt in firmele comerciale, c6t qi cele non-profit.

In conformitate standardul de calificare la programului de studii 0414,1 Marketing;i logisticd, au fost
stabilite urmf,toarele trei categorii de competen{e:

COMPETENTE
TRANSVERSALE

(CT)

CT l. Dezvoltarea personal[ gi profesionald
CT 2. Managementul timpului
CT 3. Autonomie qi responsabilitate
CT 4. Colaborare gi munca in echip6
CT 5. Agilitate
CT 6. Comunicare eficientd
CT 7. Competen{e digitale

COMPETENTELE
GENERALE

(sectoriale/transsectoriale)
(CG)

cG l. Utilizarea cunoEtin{elor fundamentale de teorie economica in domeniul de
activitate
CG2. Aplicarea principiilor, teoriilor, metodelor qi instrumentelor necesare
pentru analiza qi desfrqurarea activitdlilor economice
CG3.Colectarea, prelucrarea, analiza si interpretarea datelor, aplicarea
indicatorilor, strategiilor gi politicilor adecvate domeniului de activitate
CG4. Utilizarea software gi a sistemelor de calcul Ei operare a datelor specifice
domeniului de activitate
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CG5. Organizarea activitd{ii conform cadrului juridic specific domeniului de
activitate

COMPETENTE
PROFESIONALE

(CP)

CP l. Realizarea cercetdrilor de rnarketing
CP2. Conceperea gi realizarea prograrnelor qi a proiecte de orientare spre piald
CP3. Realizarea politicii de marketing a intreprinderii
CP4. Valorificarea poten(ialului creativ ?n abordarea problemelor profesionale
CP5. Realizarea activit6li lor de achizilionare
CP6. Realizarea activitdli lor logistice
CP7. Implementarea politicii de cornunicare in marketing
CP8. Elaborarea con{inutului publ icitar
CP9. Monitorizarea indicatorilor de perfonnan!6 in marketing qi logisticd
CP 10. Evaluarea perforntan{elor in rnarketins qi lo.qistic[

3. Obiectivele programului de studii, inclusiv corespunderea acestora misiunii universitl{ii/ I/re

^ objectives of the study programme, including the compliance with the mission of the university
In confotmitate cu misiunea asumat[ de Academia de Studii Economice din Moldova " de a crea noi

cunoqtin{e gi a pregdti specialiEti de inaltd calificare in cele mai diferite domenii ale qtiinlelor economice, precum
qi in domenii adiacente, capabili sd participe ca antreprenori qi forfd de rnunc6 activl qi productivd intr-o pia![
competitivd Ei ca cetdleni intr-o societate democraticl in continu[ schimbare" qi viziunea Academiei de Studii
Economice din Moldova - "universitate angajatd in viitor - o universitate de referinlE pentru zona Europei Centrale
gi de Est, asumdndu-qi vocalia Ei valorile statuate la infiinfare, precum si voin{a de schimbare qi adaptare la noile
imperative ale timpului", de rdnd cu Statutul ASEM, Strategia de dezvoharea ASEM 2023-2028, Strategia de
cercetare ASEM, Strategia de internalionalizare ASEM, Programul de studii 0414.1 Markeling ;i logisticd are
Scopul de a foma specialigti / cercetdtori profesionigti qi competitivi in domeniul Etiinlelor economice Si
administrative, precuru ;i in alte subdomenii ale qtiinlelor sociale Ei umanist. Specialigtii sunt instrui(i in vederea
realizdrii de activitS{i de marketing in intreprinderi, organizatii qi institu{ii ale statului, prin creare si realizare de
programe de marketing axate spre realizarea obiectivelor organizaliilor; planificarea qi realizarea opera{iunilor
logistice.

4. Racordarea programului de studii si a con(inuturilor din Planul de invl(5mdnt la tendin(ele
internationale in domeniu I Adjusting the programme of study to the international trends in the domain

Planul de invdldrndnt la programul de studii 0414.1 Marketing ;i logisticd este racordat la recomanddrile
Clasificdrii Internationale Standard a Educatiei (ISCED), elaborate de UNESCO, Standardele gi liniile directoare
pentru asieurarea calitdtii in Spatiul European al invdtdmdntului Superior (ESG),2015, prin implementarea
componentelor: temporald, formativd, de acumulare qi de evaluare prevdzute in Planul-cadru pentru studii superioare
de licentd (cicful I). de master (ciclul II);i integrate. aprobat prin Ordinul MECC nr.l20 din 10.02.2020,
Regulamentului de organizare a studiilor superioare de licentd (ciclul I) si integrate, aprobat prin ordinul nr.1265
din 12.12.2019. Planul de invS{6m6nt, r6spunde cerin{elor contemporane ale invf,fdmdntului universitar, fiind aliniat
la Standardele Internafionale de Educa{ie dupl care se preg6tesc specialigti in domeniul Marketingului;i logisticii,
oferind posibilitatea ca absolvenlii sd poat[ intra direct pe pia{a muncii sau sd-gi continue studiile prin programele
masterat.

5. Evaluarea aqteptlrilor sectorului economic gi social/ Assessing the expectations of the economic qnd
social sectors

in procesul de perfecfionare a Planului de studii la programul 0414.1 Marketing Ei togisricd, se line cont
permanent de informaliile qi aprecierile angajatorilor in urma realizdrii stagiilor de practicd de producere qi de
licen{d (inclusiv prin chestionarea acestora, fige de post a angaja}ilor din domeniu), prin analiza rapoartelor
Comisiilor de licen!6, dar gi din contactul direct cu angajatorii, care sunt invitali anual la desfrgurarea unor lec{ii
practice prin prezentarea de studii de caz relevante domeniului marketing qi logisticd. Adifional, consultarr
necesitf,rile angajatorilor in tirnpul tdrgurilor locurilor de practicdl lucru. Mulfi angajatori sunt invitafi sd pafticipe
la seminaref e practico-stiin{ifice organizate anual de Depaftamentul Marketing qi logisti cd, in rezultatul carora
putem evalua tendinlele dorneniului de specialitate qi face ajustSri la nivelul Planului de studii, dar Ei a conlinutului
curricular pe discipline.

6. Consultarea partenerilor in procesul de elaborare a programului de studii / Consulting the partners
in the process of developing the study programme
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in procesul de elaborare a planului de studii la programul 0414.1 Morketing;i logisticds-a efectuat: analiza
documentelor normative qi reglatoare cu referire le procesele educa{ionale in invdldrndntul superior; analiza
prealabild referitoare la nevoile specifice exprimate de clienli, beneficiari qi parteneri (cadre qtiinlifico-didactice,
absolven{i, studen}i qi firme sau organizalii interesate) precum Asocialia Agen{iilor de publicitate, Moldtelecom
S.A', MAIB S.A., compania de consultan{E Xplaine SRL, oferta educalionali a unor universitd{i de top din Rom6nia
qi alte !6ri europene. in contextul celor menfionate, s-au analizatcele mai noi direclii de dezvoltare in domeniul de
formare; s-a licut analiza comparativf, a planurilor de studii pebazaunor modele de la universitl{i de prestigiu din
lard qi str6in[tate; analiza metodologiilor specifice actuale de predare in domeniu; analizaEi evaluarea p..ul*ubila u
propunerilor venite din partea unor specialigti extemi/studenli; analiza neconformitdlilor constatate pe parcursul
anilor universitari preceden{i.

7. Relevanla programului de studii pentru pia{a for(ei de munci / Relevance of the study progrqrume
for the labour market

Relevan{a prezentului program de studii rezultd, din obiectivele stabilite in CONCEpTUL Strategiei de
dezvoltare a educaliei pentru anii 202 1-2030 ,, Educatia-2030 ", Strategia nalionald de dezvoltare " Mrlclot,i2030,,
" 9i in strategiile institulionale: Strategia de dezvoltare ASEM, Strategia de intemationalizare a ASEM care etaleazd,
imperativitatea for{ei de muncd califtcatd, cu studii superioare de licen{6 in dorneniul 0414.1 Morketing Ei logisticd.

Schimbarea rapidd a mediului de afaceri, inclusiv sub influenla pandemiei de Covid- I 9 qi a criielor a'ctuale,
impune agenlilor economici noi reguli de joc Ei noi metode de interacliune cu clien{ii. Astfei, pe piala for(ei de
muncd se constata o cerere in cregtere privind specialiqtii in marketing, logisticd, implicit cotnunicare de marketing.
Schimbarea valorilor consumatorilor, lirnitele de deplasare fizicd a acestora, dar ;i iestricliile de activitate ale un&
agenli economici, au condilionat aparilia de noi tehnici de vdnzare, de comunicare la distanl6 cu beneficiarii, de
livrare a produselor, de acordare de servicii, de efectuare a pldlilor, de transportare, etc. in condi{ii de siguranld, ca
rezultat fiind important[ evaluarea satisfac{iei clienlilor qi perfeclionarea / optimizarea proceselor de marketing gi
logisticr din intreprinderi qi organiza{ii. Noul Plan de studii la programul iltl.t ttlaiketing Ei togisticd conline
discipline care ar contribui la formarea acestor competenle gi abilitdfi actuale pe piala ,nuncii la nivel local, dar qi
internafional.

8. Posibilitdlile de angaiue a absolvenlilorl Employment opportunities for the graduates
Absolvenliiprogramului de studii 0414.1 Marketing;i togisticti se pot realiza prin prisrna competen[elor

qi abilit[!ilor ob-(inute in procesul de studiu pe toate palierele de dezvoltare aiconomieiir.puU6.ii Moldova.
In confonnitate_.cu CJasificatorul ocupatiilor din Republica Moldova (006-20i1), absolven(ii acestui

program pot activa in calitate de:
243101 Analist/analistd in publicitate gi marketing,
243102 Analist/analistl studii de pia{6
243103 Brand manager de produs
243 1 0 4 Copywriter (textier/textier6) publicitate
243105 Manager in publicitate Ei marketing
243106 Merchandiser
243 107 Planifi cator/planifi catoare media
243108 Social media manager
243109 Specialist/specialist6 in achizi!ionarea spaliului publicitar
243 1 1 0 Special ist/special ist[ in marketing (m arketolog/rnarketo log[)
2431 1 1 Specialist/specialisrd in pretruri
243 1 1 2 Specialist/specialist6 in publicitate
2431 13 Specialist/specialistd marketing in re{ea
243 1 1 4 Telemarketologa
243206 Or ganizator I or ganizatoare tirguri gi expozi(ii
2 43207 Pr ezentator I pr ezentatoare expozitii
243209 Specialist/specialistd in activitatea de lobby
24321 I Specialist/specialist6 in relalii publice
243302 Manager in ydnzdri
24330 5 Specialist/specialist6 opera{iuni comerciale
243306 Specialist/specialist[ servicii postvdnzare
3 323 0 1 Administrator/admini stratoare achizili i
333102 Coordonator/coordonatoare expedilii qi logistic6

2t
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9. Accesul la studii a titularilor de diplome ob{inute dupl finalizarea respectivului program de studii/
I Admission of diploma holders to studies after the completion of the respective study progrqmme

Competen(ele, deprinderile gi cunoEtin{ele dobdndite pe parcursul studiilor superioare de licen{6 (ciclul
I/nivelul 6 ISCED) pot fi aprofundate prin continuarea studiilor la programele de masterat (nivelul 7 ISCED) din
domeniul $tiinte economice, la programe de masterat din alte domenii de studii dupd acumularea minimului
curricular gi ludnd in considerare prevederile art.90 (6) al Codului educaliei al Republicii Moldova nr.l52 din
17.07.2014 (acumularea cel pu{in a 300 credite de studiipe parcursul ciclului I qi ciclului II), dar Eiprograme de
formare continud pe tot parcursul vielii, asigurdndu-se educa{ia Ei dezvoltarea profesionali continud a absolven{ilor,
in concordan{i cu nevoile societElii manifestate pe piala fortei de muncd.

EXPLANATORY NOTE

I. Description of the Study Progromme.
Specialty proJile: the 0414.1 Marketing and logistics study programme is part of the fundantental field of

science, culture and technolog,, 04. Socitrl sciences, general field of study 041, Economic sciences, field of study
0414. Marketing and is in accordance with the Nomenchture of Vocational Ecluccrtion ancl Training Fiekls ancl
Specialities in Higher Educltion, approved by GD No. 482 of 28.06.2017.

The keyfeatures of the 0414.1 Muketing md Logistics study programme are;
Form of organisation: full-time and/or pqrt-time education; duration of studies: 3 ),ears in .full-time

education and 4 years in part-time education; study credits: 180 ECTS credits.
The following can apply for the Bachelor's degree in this programme: holders of baccalaureate diplomas

or equivalent; college diplomas; higher education diplomas. The language of studyfor the 0414.1 Marketing mcl
Logistics progrqmrue is Romanian or Russian. Hence as prerequisites: for the 0414.1 Marketing ond Logistics
programme, knowledge of Russian at an qdvancedlevel. Graduates of the 0414,1 Marketing antl Logistics study
programme are certified by: a Bachelor's degree and the titl.e obtained is Bachelor of Economics.

According to the provisions of the Regulation on the organization of bachelor (cycle t) and integrated
higher studies (Order of the Ministry of Education, Culture and Research no.1625 of 12.12.2019, art.l2), for
holders of professional studies diplontas (post-secondary technical vocationql education) in the general fietd of
study Economic Sciences, those wishing to continue their studies in the program 04 t 4.1 Marketing and Logistics,
in part-tinte education may be recognized subjects and related credits ft'om the Curriculum, as stipulated in the
table above.

and ECTSourses
Course Total Number ofHours No. ofPC

I Microeconontlt 150 5
2. Economic informalics 150 5

J. Btr s i n es s co ttt ttt tt n i c a I i o n an d c o r r es p on de nc e 120 4
4. Sl atistic.s r50 5
5. Entrepreneurs hi p 150 5

Compulsory Courses

6. Philosophy

120 4

Economic doctrines

Political Science

S oci a l- e co n om i c psyc h ol og,

Tot al 840 28
2. The knowledge, skills and competences provided by the programme of study.
Tlre concept of speciolist development in the 0414.1 Morketing and Logistics study prograntme lies in the

training/developntent ctf general and specific cross-cul/ing and professional compelence,s necessaryt.fttr the
pro/bssional activiry of'a graduate in econontics v,ith broader competences in marketing and logistics. Bene/iciaries
of the 0414.1 Marketing and Logistics study programme v,ill accluire a thorough knowleclge oJ'the rotle of the
ntarketingfunction in enterprises and organisalions, dettelop specialised skills.for problent solving in mark..eting
research, dettelopment oJ'marketing policies and tools; application of'conrmunication and promotion techniclues;
planning and implementdtion of logistics operotions, etc. Graduates of /he 0414. t Markeling and Logisrics will
demonslrale prrt/bssional conlpelences appropriale to the requirements of the labour market, as well as tiansversol
competences b), managing cctmplex, unpredictable work situations /hal require relevant strotegic apprctaches, b1t
assunting responsibilities in the implementalion rtf theorelical and practical knowleclge both individually ancl in

22
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groups, etc. At the some time, graduates of the 0414.1 Marketing and Logistics study programme will be able to
v,ork in both commercial and non-profit companies.

According to the clualification standarcl o/'the 0414.t Markefing und Logistics stucly ltrograntrue, the

Plande tnvdldmdnt. Programul de studii 04ll.t. Marketingsi logisticd, cictut I Licenld. ip. zozc

3' The obiectives of lhe stu(ly progrontme, 
-irtcluding the compliance with the missiott o.f the university

ln accordance with lhe mission of the Acaclerryt o/'Eiononric Sruclies o.f Molclova ,,/o cretrte new knoy,letlge
and to train highllt c111(1lified specialists in the most cliverse.fielcls of economic sciences, as well as in acl.iacent/ietcls,
capable o.f parlicipating as entrepreneltrs ancl active ani proctuctit,e v,orkforce in a contpetitive ntarkel and qs
citizens in a changing democratic society,, and the visiori of the Acaclenil, n/. Economii Stuclies of Molclova _

"universillt committed lo.thefulure - a reference universitlt./br the Central ini'Eastern European area, assuntingils vocation and the values established at ils.founclation, as v,ell as the will to cltange a'ncl aclapt to the nei
intperatives ttf lhe time", togelher wilh the ASEM St,tute, ASEM Devetopment Strateg, Zfi S-ZOZt, ASEM Research
Strategt, ASEM lnternationalization Slrategt, Stucllt p1.691.qmnte 04 14. I Markefiig and Logistics aints to train
professional and competitive specialists/t'esearchers in eionomic and aclminislrative sciences as v,ell as in other
strbfields of social sciences and humanities. Specialists are trained to carry) oltl ntarketing activilies in enterprise,\,
organisalions and stote institutions, b), crealing ancl implementing markltirg prograrrires fr.tcused on aciieving
lhe ollectives of organisations; planning and carr.yirrg out logistics'operations.

4. Adjusting the progromnrc of stu(b) to the interuational tiends in the domain
The currictrlum o/'lhe studlt prograttt 04 I4. I Marketing and logistics is connected to lhe recontmenclationso/'the Inlernalional Standard Classi/ication of ErJucation ltSCeoi clevelopecl by UNESCO, Stanclarcls anclguidelines.for qualiry (lssuronce in the European Higher Eclucation Area (ESG), 2015, by intpletnenting the

cotl?ponenl's 
" 

tentporal,.formalive, accumulation and evaluation provicled in the Frametuork'plan.for bachJlor,s(q,cle I), nlaster's (cycle tl) and integralect higher studies, approvetl bl,MECC OrcJer no. 120 (t.t0.02.2020, theOt'ganizational Regulation o/'higher undergracluate stuclies'(iycte t) ind integratecl, approvetl b),orcler no. t265of 12.12.2019. The curriculum nteets the contemporat)) recluit.ettrents r,tf university education, being alignect with/he lnternatirtnal Educalion Standard,s accorr)ing ro whici specialisrs'in the.fieti of Marketing ancl logistic,s aretrctined, o/feringthe possibilitythal graduates can clirectly enler the labor mqrker nr'coptinuetiei, stuclies througltntas/er's progt-anls.

three categories have been established:

TRANSVERSAL
COMPETENCES

(TC)

TC l. Personal and professional development
TC 2. Tirue Management
TC 3. Autonomy and responsibility
TC 4. Collaborqtion and teamwork
TC 5. Agility
TC 6. Effective communication
TC 7. Digitalskills

GENERAL (sectoraUcross-
sectoral) COMPETENCES

(GC)

GC l. Use offundamental knowledge
GC 2. Application of the principles, theories, methods and toois necissaryfi,

the analysis and conduct of economic qctitities
GC 3.collect, process, analyse and interpret data, apply indicators, strategies

and policies appropriate to the field of activity
cG4. use of software and systems for calculating and operating clata specific

to thefield of activity
GC 5, organise the activity according to the legal framework specific to the

field qf activity

PROFESSIONAL
COMPETENCES

(PC)

PC I. Conducting marketing rut"or"h
PC 2. Design and implementation of marketing-orientecl progrqmmes

projects
PC 3. Carrying out the company,s marketing policy
PC 4. Harnessing creative potential in addressing professional problems
PC 5. Carrying out purchasing activities
PC 6. Carrying out logistics ctctivities
PC 7 Implementation of marketing communication policy
PC B. Development of advertising content
PC 9. Monitoring marketing and logistics performance indicators
PC 10. Performance evaluation in marketing and logistics

and



-lL-
-]z-l5ErV|AcAoaMtA o! Sruo[ Ecotomrcr ott ilotoova

Plan de invdYdnttint. Progromul de studii 0414.1. Marketingqi togisticd, Cictul I Licenld. iF.2024

5. Assessing rhe expectations of the economic and social sectors
In the process of refining the stub, Plan for the 0414.1 Marketing and Logistics programme, theiffirmation and assessments of employers qre constantly taken into accountfolliwing the iomptetion of production

and undergraduqte internships (including through questioning them, job iescriptiins of eiptoyees"ii the fielcl),through analysis of the reports of the tlndergracluate corumittis, but ilsofrom iirrrt ,oitoriwith enployers, who
are invited annually to conduct practical lessons by presenting cqse studies relevqnt to thefield of marieting andlogistics. In addition, we consult employers' needs during internship/job fairs. Many ,iploye6 are invited toparticipate in the practical-scientific seminars organised ainually by-tie hiarketing aict tig:i.stics Department, as
a result of which we are able to assess trends in thefield and ntake idiustments to the curuiculuru qs well qs to the
cu.r ricu lar cont en t by di s ci pl i n e.

6. Consulting th: lort!ers in the process of developing the stutly prograntnte
In the process of developing the study planfor the oltl.t twar*eiiig ind Logistics program, thefoltowing

was carried out: analysis of normative and regulatory documents referulng tu edicatiot;al processes in higher
education; preliminary anabtsis of the specific nieds expressed by clieits, beie/iciaries ord prrtrrr, (scientiJic andteaching stffi graduates, students and interested corupaniei or organizations) such as the )ssociation ofAdvertising Agencies, Moldtelecom s.A., MAIB s.A., the c-onsulting company xplaine sRL, the educational offer oftop universities in Roma-nia and other European countries. In the context of the'above, the most recent developntent
directions in thefield of trainingwere analysed; a comparative analysis was mqde of the curricula based on models
from prestigious universities in the country and abroid; analysis of the current specific teaching methoclologies in
the field; analysis and prior evaluation of proposals from extirnal specialiits/siudents; analysis of the non-
conformities found during the previous academic years.'

7. Relevance of the study progrommefor lhe lubour morket
The relevance of this study program relults from the objectites established in the CONCEpT of theEducation Development Strategtfor the years 202 1-2fu0 "Education-2030,,, the National Development strategt

"Moldova 2030"" and in the institutional strategies: ASEM Development Strategt, Internationalization Strategt ofASEM that showcases the imperative of a qualified workforce, with higher uidergraduate studies in the field of0414.1 Marketing and logistics.

. The rapidly changing business environment, inclucling under the inJluence of the Covid-19 pandemic anclthe current crises, requires economic qgents new rules of the {ante and new methods of interaction with customers.Thus, there is a growing demand on the labour maiket tir specialists in marketing, logistics and marketingcommunication' The changing values of consumers, the limits of their physical ntovem"e,nt, ind tne restrictions onthe qctivities of some economic ctgents have led to the n*nrguiri of new techniques for sales, remotecommunicationwith bene/icia.ries, delivery of products, provision if sen,ices, making payments, transport, etc. insafe conditions, with the result that it is imporiant to ctssess customer satisfaction ori i*prorr/optimise marketing
and logistics processes in companies and organisations. The new study planfor the 0414.i Morketing and Logisticsprogramme contains subjects that would contribute to theformation of these competences and skills that are cu*entin the local qnd international labour market.

8. Employment opportunities for the gratluates
Graduates of the-0414.1 Marketing and Logistics stud)) programme cqn achieve their competences andskills obtained in the study process on all levels of dJvelopmentLf the"uoldovan economy.
According to the occupational Classification oithe Ripublic of Moldova looi-zozt1, graduates of thisprogrqm can work as:
243101 Analyst in advertising and marketing,
243102 Mqrket reseqrch analyst
243103 Brand product manager
2 4 3 I 04 A dv ertis i ng copywr iter
243105 Advertising and marketing mqnqger
243106 Merchandiser
243107 Media planner
243108 Social media manqger
2 4 3 I 09 A dvert is ing buying speci alist
2431 l0 Marketing specialist (marketer)
243 I I I Pricing specialist



.JL.
-=l=EtvlAc^orMr^ o. Sruo'r E.oroMrc! o'r So!Dov^

Plan de invdldmtint. Programnl de studii 0414,t. Marketingsi logisticd, Cictut I Licenld. ir. zozl

2431 l2 Advertising specialist
2431 I 3 Network marketing specialist
243114 Telemarketer
243206 Tradefair and exhibition orgqniser
2 4 3 2 07 Exhibi ti on pr es ent er
2 4 3 2 09 Lobbying speci alist
24321 I Public relations specialist
243302 Sales manager
2 4 3 3 0 5 C omm ercial operations special ist
2 4 3 3 0 6 Aft er-s al es s erv ic e speci al i st
3 3 2 3 0 I Purchas i ng A dministrator
333102 Shipping and Logistics Coordinator

9. Admission of diploma hoklers to stutlies after the completion of the respective stutly progtamme
The competences, skills and knowledge acquired during tie Bacheior's degree (cycle I/'tSCzb level 6) can

befurther developed by continuingstudies in Master's progri**n, (ISCED tevit ry in'thefield of economics, in
Mqster's programmes in otherfields of study after having qccumulated the minimum currilulum and taking into
account the provisions of Article 90. (6) of the Education Code of the Republic of Moldova no.l52 of t7.07:.2014
(accumulation of at least 300 study credits during e)cle I and cycle II), as wefi"as lifelong continuing eclucation
programs, ensuring continuous education andprofessional development of graduates in acior(lancewith the neecJs
of society manifested on the labor market.
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