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CALENDAR UNIVERSITAR / ACADEMIC CALENDAR

Anul
de studii Activitati didactice Activitati de cercetare Vacante
Academic Courses Research activities Vacations
Year
Ianuarie — Iunie Noiembrie — Decembrie Tulie — August
January — June November — December July — August
August — Octombrie
| 24 saptamani August — October 8 saptamani
24 weeks 8 weeks
20 saptamani
20 weeks
Noiembrie — Octombrie Tulie — August
November — October July — August
11 c s A e Al
44 saptamani 8 sdptamani
44 weeks 8 weeks
Noiembrie — Octombrie Tulie — August
November — October July — August
1 44 saptamani 8 saptamani
44 weeks 8 weeks
Noiembrie — Octombrie Tulie — August
November — October July — August
v 44 saptamani 8 saptamani
44 weeks 8 weeks
Total nr. . e e . el
siipt, 24 saptimani 152 siptamani 32 saptamani
Total no. o
weeks f 24 weeks 152 weeks 32 weeks
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PLANUL PROCESULUI DE STUDII PE ANI DE STUDII
STUDY PLAN BY YEARS OF STUDY

Numair de ore °
Numir de ore pe tipuri de activitati g g
Number of Hours Number of hours by types of = S| N
Cod Denumilgoau:ﬂlsneituﬁ;li.li‘ de curs activities g g ECTS
Code Total |Contact| Studiu Ore de E § g C;f
ore direct | individual curs Seminar |Laborator | 3 redils
Total | Direct | Individual | Course | Seminar |Laboratory -
contact study hours
ANUL I de STUDII / Ist YEAR OF STUDY
Unititi de curs obligatorii
Compulsory Courses
F.0.01.21 | Feonieconomiceaplicative | g | pg sy | g9 8 - E | 6
Applied economic theories
Metodologia si epistemologia
stiintei economice
F.0.02.21 |Methodology and 180 28 152 20 8 - E 6
epistemology of economic
science
Metode avansate de analiza
cantitativa si calitativa
S.0.03.62 |Advanced methods of 180 28 152 16 - 12 E 6
quantitative and qualitative
analysis
5.0.04.12 |Marketing avansat 180 | 28 | 152 | 20 8 - E | 6

Advanced marketing

Unitati de curs optionale (4 din 8)
Optional Courses (4 of 8)

Scrierea academica si
comunicarea stiintifica
Academic writing and

scientific communication 120 12 108 8 4 - E 4

S.A.05.22

Autoratul stiintific si
proprietatea intelectuala
Scientific authorship and
intellectual property

S.A.05.23

Managementul informatiei
S.A.06.21 |stiintifice
Research Data Management

Instrumente digitale de 120 12 108 8 4 - E 4
cercetare stiintifica

5.A.06.21 Digital tools for scientific
research
SA07.11 T¥me management
Time management
Leadershin si lucral in eching 120 12 108 8 4 - E 4
eadership si lucrul in echipa
S.A.07.11 Leadership and teamwork
Managementul proiectelor de
S.A.08.11 |ccrectare-dezvoltare 120 | 12 | 108 8 4 - E | 4

Research and development
project management
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Gestiunea financiara a
cercetarii stiintifice
Financial management of
scientific research

S.A.08.41

Total ore in Programul de studii
avansate 1200 | 160 1040 108 40 12 - 40
Total hours in Advanced Studies Program

Proiect de cercetare
S.0.09.12 | Research proposal 300 300 10
Referat stiintific 1
S.0.10.12 | Scientific report 1 300 300 10
Total ore anul I de studii 1800 | 160 1640 108 40 12 ) 60

Total hours for the 1st year of study

ANUL II de STUDIL / 2nd YEAR OF STUDY

Referat stiintific 2

SO.1112 Sclel’lflﬁc reporl‘Z

600 - 600 - 20

Activitati aferente cercetarii
(publicatii stiintifice,
prezentari la conferinte
stiintifice) in anul II
S.0.12.12 |Research-related activities 600 - 600 - - - - 20
(scientific publications,
presentations at scientific
conferences)in the 2nd year

Total ore anul II de studii

Total hours for the 2nd year of study 200 ) 200 ) ) ) ) L

ANUL III de STUDIIL / 3rd YEAR OF STUDY

Referat stiintific 3

5.0.13.12 Scientific report 3

600 - 600 - - - - 20

Activitati aferente cercetarii
(publicatii stiintifice,
prezentdri la conferinte
stiintifice) in anul 111
S.0.14.12 | Research-related activities 600 } 600 } } - - 20
(scientific publications,
presentations at scientific
conferences) in the 3rd year

Total ore anul III de studii

Total hours for the 3rd year of study 200 ) 200 ) ) ) ) L

ANUL IV de STUDII / 4th YEAR OF STUDY

Redactarea si sustinerea
publica a tezei de doctor

S.0.15.12 Writing and public defence of 1200 } 1200 } } B B 40
the doctoral thesis

Total ore anul IV de studii

Total hours for the 4th year of study 1200 ; 1200 ; ; ; ; 40

TOTAL ore pe 4 ani 5400 | 160 | 5240 | 108 40 12 - | 180

Total hours over 4 years
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FORMA DE EVALUARE FINALA A STUDIILOR
FORM OF STUDIES’ FINAL EVALUATION

Nr Forma de evaluare finala a studiilor Perioada Nr. ECTS
: Form of final evaluation of studies Period ECTS Credits
l. Sustinerea publica a tezei de doctor Anul IV 40
Public defence of the doctoral thesis The 4th year
MODULUL PSIHOPEDAGOGIC
PSYCHO-PEDAGOGICAL MODULE
Numir de ore °
Total ore pe tipuri de 5
. o Total Number of Hours activitati 73 g Nr.
Del_l“ml_r ea activitagii Number of Hours by activities 2SS |ECTS
Cod dldactlcg continue 2 5 / No.
Code Continuous Contact Studiu Practice/ = S of
teaching activity Total | direct individual | Curs Seminar Laborator E Ni ECTS
Total | Contact |Independent | Course | Seminar Laboratory < S
hours study
F.01.0.01 | Pedagogie generald |, 01 ¢ 180 32 28 - E 8
General Pedagogy
Teoria si
metodologia
F.01.0.02 | curriculumului 120 30 90 16 14 - E 4
Curriculum Theory
and Methodology
Psihologia
educatiei
F.01.0.03 Educational 120 30 90 16 14 - E 4
Psychology
Teoria si
metodologia
$.01.0.04 | [mstrutrt 120 | 35 85 15 | 20 - E 4
Theory and
Methodology of
Instruction
Teoria si
metodologia
S.01.0.05 | evaluarii 120 35 85 15 20 - E 4
Assesment Theory
and Methodology
Management
5.01.0.06 | cducational 9 | 30 60 15 15 - E 3
Educational
Management
Comunicare
5.01,0,07 | Sducationald 9 | 30 60 15 15 - E 3
Educational
Communication
Practica
5.02.0.08 | bedagogica 900 | 900 - - - 900 E | 30
Pedagogical
Internship
TOTAL / TOTAL 1800 | 1150 650 124 126 900 8E 60
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MATRICEA CORELARII REZULTATELOR INVATARII A PROGRAMULUI CU CELE ALE

UNITATILOR DE CURS
COMPLIANCE OF PROGRAMME LEARNING OUTCOMES WITH COURSE OUTCOMES
Nr. Rezultatele invatarii /
Unitatea de curs Cod ECTS Learning Outcomes
Course Unit Code No. of
ECTS 1 12|34 (5|6|7]8 9
Teorii economice aplicative Applied F0.0121 6 v v viviviviv
economic theories
Metodologia si epistemologia stiintei
economice
Methodology and epistemology of F.0.02.21 6 VAVIVIVIVIVTY
economic science
Metode avansate de analiza cantitativa si
calitativa
Advanced methods of quantitative and 5.0.03.62 6 ViV v ViV
qualitative analysis
Marketing avansat S.0.04.12 6 v viviviv] v
Advanced marketing T
Scrierea academica si comunicarea
stiintifica
Academic writing and scientific S.A.05.22 4 Vv ViV
communication
Autoratul stiintific si proprietatea
intelectuala
Scientific authorship and intellectual S.A.05.23 4 Vv v
property
Managementul informatiei stiintifice S A.06.21 4 viviviviviv]y

Research Data Management

Instrumente digitale de cercetare
stiintifica S.A.06.21 4 VI VIV |V |V]|V |V
Digital tools for scientific research

Time management

. S.A.07.11 4 A% V(i iVvi|iV |V
Time management

Leadership si lucrul in echipa

Leadership and teamwork S.A.07.11 4 A% vivi]iv v

Managementul proiectelor de cercetare-
dezvoltare

Research and development project
management

S.A.08.11 4 v \ARARAERY

Gestiunea financiara a cercetarii
stiintifice

Financial management of scientific
research

S.A.08.41 4 v \ARARAERY

Proiect de cercetare

Research proposal S.0.09.12 10 v v

Referat stiintific 1

Scientific report 1 S.0.10.12 10 N

Referat stiintific 2
Scientific report 2 S.0.11.12 20 V| V|V

Activitati aferente cercetarii (publicatii
stiintifice, prezentari la conferinte
stiintifice) in anul II

o L S S.0.12.12 V|V V|V
Research-related activities (scientific 20
publications, presentations at scientific
conferences)in the 2nd year

Referat stiintific 3

Scientific report 3 S.0.13.12 20 Vi V|V
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Activitati aferente cercetarii (publicatii
stiintifice, prezentari la conferinte
stiintifice) in anul 111

Writing and public defence of the
doctoral thesis

Research-related activities (scientific 5.0.14.12 20
publications, presentations at scientific

conferences) in the 3rd year

Redactarea si sustinerea publica a tezei

de doctor 501512 | 40

REZULTATE ALE INVATARII 8 CNC
Programul de doctorat 521.04. Marketing si logistica

La finalizarea studiilor studentul-doctorand poate:
realiza investigatii ale proceselor si comportamentelor economice pentru a obtine si verifica cunostinte principial
noi sau actualizate;
disemina comunitatii academice rezultatele cercetarii efectuate pentru a demonstra aportul sau stiintific si a obtine
o vizibilitate stiintificd mai mare;
initia si gestiona proiecte de cercetare-inovare pentru a aplica rezultatele stiintifice obtinute in activitatea practica
la micro si macro-nivel;
realiza activitati didactice pentru a transmite cunostintele existente in domeniul marketingului si logisticii, a
cercetarilor de marketing studentilor din institutiile de invatdmant superior si evaludrii rezultatelor Invatarii;
transmite studentilor bunele practici de cercetare si poate desfasura propriile cercetari cu valoare stiintifica ridicata
pentru a extinde aria cunostintelor existente si a dezvolta potentialul stiintific al tarii;
oferi consultanta entitatilor economice pentru a contribui la realizarea cercetarilor de marketing, implementarea
oferi expertiza in domeniul economic la general si in particular pe sectorul marketing si logistica, pentru a orienta
si adapta activitatea economica conform solicitarii beneficiarilor si in corelare cu modificarile mediului de afaceri;
realiza functii de conducere a entitatilor economice pentru a asigura satisfacerea cerintelor clientilor in produse si
servicii de calitate si a creste valoarea de piata a entitatii economice gestionate;
realiza conducerea programelor de dezvoltare pentru a sustine si extinde dezvoltarea sustenabila si incluziva a
entitatilor teritoriale autohtone.

LEARNING OUTCOMES 8 NQF
Doctoral Degree Program 521.04. Marketing and logistics

At the completion of their studies, the doctoral student can:
carry out investigations of economic processes and behaviour to obtain and verify new or updated fundamental
knowledge,
disseminate to the academic community the results of the research carried out to demonstrate its scientific
contribution and gain greater scientific visibility,
initiate and manage research-innovation projects to apply the scientific results obtained in practical work at the
micro and macro level;
to carry out teaching activities in order to pass on existing knowledge in the field of marketing and logistics,
marketing research to students in higher education institutions and evaluation of learning outcomes,
transmit good research practices to students and may conduct its own research with high scientific value to expand
the range of existing knowledge and develop the scientific potential of the country;

. provide consultancy to economic entities to help them conduct marketing research, implement marketing, etc.,
which would contribute to the improvement of their economic situation and increase their competitiveness,

. provide expertise in the economic field in general and in particular in the marketing and logistics sector, in order
to orient and adapt economic activity according to the beneficiaries' requests and in correlation with the changes
in the business environment,

. perform management functions of economic entities to ensure that customer requirements are met in quality
products and services and to increase the market value of the economic entity managed;
carry out leadership of development programs to support and expand sustainable and inclusive development of
indigenous territorial entities.
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NOTA EXPLICATIVA

1. Descrierea programului de studii superioare de doctorat.

Programul de studii 521.04 Marketing si logistica se inscrie la domeniul stiintific 5 ,,Stiinte sociale
si economice”, ramura stiintificd 52 ,,Stiinte economice”, profilul stiintific 521 ,,Economie, business,
administrare”, specialitatea stiintifica 521.04 ,Marketing si logistica” si este in corespundere cu Codul
Educatiei al Republicii Moldova nr. 152 din 17 iulie 2014, Nomenclatorul specialitatilor stiintifice, aprobat
prin HG nr. 199 din 13 martie 2013 si Planul-cadru pentru studii superioare de doctorat, ciclul IIl, aprobat
prin Ordinul MECC nr.1036 din 28.09.2020.

Caracteristicile-cheie ale programului de studii 521.04 Marketing si logistica sunt:

Forma de organizare: invatamant cu frecventa redusa;

Durata studiilor: 4 ani.

Credite de studii: 180 credite ECTS.

La studiile de doctorat la programul 521.04 Marketing si logisticd se pot inscrie: detinatorii
diplomelor de master sau a unui act echivalent de studii.

Absolventii programului de studii 521.04 Marketing si logistica se certifica prin: Certificat de
absolvire a studiilor superioare de doctorat, Diploma de doctor cu acordarea titlului de Doctor in Stiinte
economice.

2. Obiectivele programului de studii superioare de doctorat, inclusiv corespunderea acestora misiunii
universitatii

Misiunea ASEM este de a crea noi cunostinte si de a pregati specialisti de Tnalta calificare in cele
mai diferite domenii ale stiintelor economice, precum si in domenii adiacente, capabili sd participe ca
antreprenori si fortd de munca activa intr-o piatd competitiva si ca cetateni responsabili intr-o societate
democratica in continua schimbare.

In conformitate cu misiunea, obiectivele strategice si regulamentele institutionale ale ASEM,
Programul de studii 521.04 Marketing si logistica este orientat spre generarea de cunostinte avansate si
temeinice din domeniul marketingului si a logisticii respectand, totodatd, traditiile institutionale,
promovand valorile stiintifice, culturale nationale si universale.

Obiectivul general al programului de studii 521.04 Marketing si logistica este de a forma specialisti
inzestrati cu capacitdti teoretice si analitice avansate, capabili sd propund noi viziuni in conducerea entitatilor
economice si sd elaboreze politici /strategii de marketing si/sau logisticA bazate pe principiile dezvoltarii
durabile si a progresului.

Reiesind din obiectivul general, programul de studii 521.04 Marketing si logistica are urmatoarele
obiective specifice:

v" dezvoltarea unui sistem de idei despre procesele, fenomenele si relatiile social-economice care
au loc in economie; asistenta in intelegerea mecanismelor de dezvoltare economica; promovarea
formarii unei viziuni de marketing asupra problemelor din entitati, dar si la nivel de societate,
inclusiv problemele actuale in studiul economiei moderne.

v formarea cunostintelor teoretice comprehensive cu privire la analiza si sinteza independenta a
ideilor de cercetare noi si complexe, cu posibilitatea de implementare a rezultatelor cercetarii in
activitatea practica.

v’ realizarea diagnosticului situatiei economico-financiare a entitatii economice client si detectarea
problemelor cu care se confrunta entitatea economica consultatd, aplicarea cunostintelor din
domeniul marketingului si a logisticii la analiza unor situatii economice concrete.

v’ formarea abilitatilor in domeniul de expertiza si consultanta, asigurarea analitico-informationala

a realizdrii si implementarii politicilor ce tin de dezvoltarea marketingului si a logisticii.

formarea cunostintelor privind elaborarea si managementul proiectelor de cercetare.

pregatirea specialistilor de inalta calificare pentru activitati didactice din Invatdmantul superior

in domeniul marketingului si a logisticii.

v elaborarea/actualizarea curriculum-ului cursurilor predate conform standardelor educationale si
perfectionarea  continutului  cursurilor predate, crearea instrumentelor de evaluare a
cunostintelor studentilor, elaborarea si publicarea materialelor didactice.

<]


https://www.legis.md/cautare/getResults?doc_id=110112&lang=ro
https://www.legis.md/cautare/getResults?doc_id=110112&lang=ro
https://www.legis.md/cautare/getResults?doc_id=3456&lang=ro
https://mecc.gov.md/sites/default/files/plan_cadru_doctorat.pdf
https://ase.md/files/legal/interne/plan_strategic_2023-27.pdf
https://ase.md/files/legal/interne/plan_strategic_2023-27.pdf
https://ase.md/reglementari-asem/

<=M

ACADEMIA DE STUDII ECONOMICE DIN MOLDOVA

Plan de invitamant. Programul de studii 521.04 Marketing si logisticd. Ciclul Il Doctorat. IFR. 2024

3. Cunostintele, abilitatile si competentele asigurate de programul de studii superioare de doctorat

Programul de studii 521.04 Marketing si logisticd rezida in formarea/dezvoltarea competentelor
transversale, generale si profesionale necesare pentru activitatea profesionala la profilul stiintific 521
Economie, business, administrare, luand in considerare Cadrul National al Calificarilor, Standardele de
calificare, nivelul 8 CNC, domeniul de formare profesionala 0414 Marketing.

CT1. Dezvoltare personala creativa si complexa
COMPETENTE CT2. Flexibilitate, adaptabilitate si rezilienta
TRANSVERSALE | CT3. Leadership si lucrul in echipa de cercetare
(CT) CT4. Competente avansate de management al informatiei
CT5. Adaptarea activitatii spre o economie verde /economie circulard/sustenabilitate
COMPETENTELE | CGl1. Proiectarea si realizarea cercetarii stiintifice
GENERALE CG@G2. Gestionarea proiectelor de cercetare-inovare, dezvoltare
(CG) CG@G3. Utilizarea abilitatilor de cercetare in procesul de predare-invatare-evaluare
CG4. Valorificarea rezultatelor cercetdrii stiintifice in domeniul de activitate
COMPETENTE CP1. Consultanta in marketing si afaceri
PROFESIONALE | CP2. Expertiza in domeniul marketingului si a afacerilor
(cp) CP3. Conducerea entitdtilor economice
CP4. Conducerea programelor de dezvoltare

Planul de invatdmant este conceput pentru a dezvolta absolventilor de studii doctorale cunostinte,
perfectionare profesionala continua, abilitati si rationament profesional autentic, oferindu-le o gama larga
de competente transversale, generale si de specialitate, care le vor asigura o cariera profesionala de succes.

4. Racordarea programului de studii superioare de doctorat si a continuturilor din Planul de
invatimant la tendintele internationale din domeniu

Programul de studii 521.04 Marketing si logistica, prin continuturile din Planul de invatamant este
racordat la recomandarile Clasificarii Internationale Standard a Educatiei (ISCED), elaborate de UNESCO,
Standardele si liniile directoare pentru asigurarea calititii in Spatiul European al Invitiméantului Superior
(ESG), 2015, prin implementarea componentelor: temporald, formativa, de acumulare si de evaluare
prevazute in Planul-cadru pentru studii superioare de doctorat (ciclul III), aprobat prin Ordinul MECC
nr.1036 din 28.09.2020, Regulamentul privind organizarea studiilor superioare de doctorat, ciclul III,
aprobat prin HG nr. 1007 din 10.12.2014 si Regulamentul de organizare si functionare a Scolii doctorale
ASEM, aprobat in 30.08.2022.

Prezentul Plan de invatamant este in concordantd cu Cadrul National al Calificarilor, mai cu seama
Standardele de calificare, nivelul 8 CNC, domeniul de formare profesionala 0414 Marketing.

Planul de invatamant raspunde noilor abordari din domeniul marketingului si logisticii prin oferirea
de competente de cercetare stiintifica si gandire strategica, pentru a putea gestiona diferite situatii specifice
entitatilor si de a conduce institutii/centre/sectii de cercetare stiintifica.

5. Consultarea partenerilor in procesul de elaborare a programului de studii superioare de doctorat
(angajatori, profesori, absolventi, studenti-doctoranzi)

In vederea identificarii nevoii de instruire si formare profesionali a fost efectuata analiza mediului
intern si extern prevazute de Regulamentul ASEM privind initierea, proiectarea, aprobarea, monitorizarea
si evaluarea periodica a programelor de studii in ASEM (p. 8).

In procesul de elaborare a planului de studii la programul 521.04 Marketing si logistica s-a efectuat:
analiza documentelor normative si reglatoare cu referire le procesele educationale in invatamantul superior;
analiza prealabila referitoare la nevoile specifice exprimate de clienti, beneficiari si parteneri (cadre stiintifico-
didactice, absolventi, studenti si firme sau organizatii interesate) precum Asociatia Agentiilor de Publicitate,
Asociatia Nationala de Marketing, MAIB S.A., companiile de consultantd Xplaine SRL, Magenta Consulting
SRL, oferta educationala a unor universitati de top din Roméania (Iasi, Bucuresti, Cluj, Sibiu) si alte tari europene.
In contextul celor mentionate, s-au analizat cele mai noi directii de dezvoltare in domeniul de formare; s-a facut
analiza comparativd a planurilor de studii pe baza unor modele de la universitati de prestigiu din tard si
straindtate; analiza metodologiilor specifice actuale de predare in domeniu; analiza si evaluarea prealabild a
propunerilor venite din partea unor specialisti externi, dar si a absolventilor.
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6. Relevanta programului de studii superioare de doctorat pentru dezvoltarea domeniilor cercetarii
si inovarii si pentru piata muncii

Necesitatile societdtii in formarea specialistului in domeniul marketing si logisticd rezultd din
Strategia nationala de dezvoltare ,,Moldova 20307, Strategia de dezvoltare a educatiei ,,Educatia 2030 si
din strategiile institutionale: Strategia de dezvoltare ASEM, care etaleazd imperativitatea fortei de munca
calificata, cu studii superioare de doctorat.

Programul de doctorat ,,Marketing si logistica” a fost elaborat tindnd cont de nevoile pietei muncii, In
special profesionisti / experti in cercetari de marketing, dar si in consolidarea abilitatilor manageriale in domeniul
marketingului, in vederea dezvoltarii de noi afaceri de succes, a proiectelor investitionale, a gestionarii eficiente
a resurselor.

in conformitate cu Clasificatorul ocupatiilor din Republica Moldova (CORM 2021), programul de
studii 521.04 Marketing si logistica este orientat pentru urmatoarele posturi ocupationale:

Codul ocupatiei Titlul ocupatiei
122104 Director/ directoare de intreprindere in domeniul vanzari si marketing
122204 Director/ directoare publicitate
122205 Director/ directoare relatii publice
122301 Conducatori/conducétoare de proiect in domeniul cercetérii si inovarii
132408 Director/ directoare logistica si distributie
142003 Director/ directoare comercial
231003 Cercetator stiintific/ cercetatoare stiintifica
231004 Conferentiar universitar / conferentiara universitara
231007 Profesor universitar/ profesoara universitara
242102 Analist/ analista de afaceri
242105 Consultant in afaceri
242108 Specialist / specialista in inovare
243101 Analist/ analista 1n publicitate si marketing
243102 Analist/ analista studii de piata
243301 Analist/ analista vanzari
263103 Consilier/ consilierd pe probleme economice
263105 Coordonator/ coordonatoare dezvoltare economica
263108 Expert/ experta in economie

Competentele, deprinderile si cunostintele dobandite pe parcursul studiilor superioare de doctorat
(ciclul Ill/nivelul 8 ISCED) pot fi aprofundate prin continuarea studiilor la programele de postdoctorat cu
finalitatea sustinerii tezei de doctor habilitat in domeniul stiintelor economice sau domenii interconexe,
angajarii in campul muncii conform calificarii atribuite, angajarii in calitate de cadru stiintifico-didactic in
invatamantul superior, in institutii de cercetare stiintifica si proiecte de cercetare din cadrul programelor
nationale si internationale.

EXPLANATORY NOTE

1. Description of the doctoral programme

The study programme 521.04 Marketing and logistics is part of the scientific field 5 "Social and
Economic Sciences", scientific branch 52 "Economic Sciences", scientific profile 521 "Economics,
Business, Management", scientific speciality 521.04 Marketing and logistics and is in accordance with the
Nomenclature of Scientific Specialities, approved by GD no. 199 of 13 March 2013, Framework Plan for
Higher Doctoral Studies, Cycle III, approved by MECC Order no. 1036. of 28.09.2020 and the Education
Code of the Republic of Moldova no. 152 of 17 July 2014.

The Key Characteristics of the Study Programme 521.04 Marketing and logistics are:

Mode of Study: part time education.

Duration of Study: 4 years.

Academic credits: 180 ECTS.

The following can apply for the doctoral studies in programme 521.04 Marketing and logistics:
holders of a master's degree or equivalent.

Graduates of the study program 521.04 Marketing and logistics are certified by: Certificate of
graduation of higher studies of doctor, degree of doctor with the title of Doctor in Economic Sciences.
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2. The objectives of the doctoral degree programme, including their correspondence to the mission
of the university

ASEM's mission is to create new knowledge and train highly qualified specialists in the most
diverse fields of economics and related areas, capable of participating as entrepreneurs and active workforce
in a competitive market and as responsible citizens in a changing democratic society.

In accordance with ASEM's mission, strategic objectives and institutional regulations, the 521.04
Marketing and logistics degree programme is oriented towards generating advanced and in-depth
knowledge in the field of demography and economic sociology, while respecting institutional traditions,
promoting scientific, national and universal cultural values.

The overall objective of the 521.04 Marketing and Logistics degree programme is to train
specialists with advanced theoretical and analytical skills, capable of proposing new visions in the
management of economic entities and developing marketing and/or logistics policies/strategies based on
the principles of sustainable development and progress.

Building on the general objective, the 521.04 Marketing and Logistics degree programme has the
following specific objectives:

v" to develop a system of ideas about the social-economic processes, phenomena and relationships
that occur in the economy; to assist in understanding the mechanisms of economic development;
to promote the formation of a marketing vision of problems in entities, but also at the level of
society, including current issues in the study of modern economics.

v' formation of comprehensive theoretical knowledge on independent analysis and synthesis of
new and complex research ideas, with the possibility of implementation of research results in
practical work.

v’ diagnosing the economic and financial situation of the client economic entity and detecting the
problems faced by the economic entity consulted, applying knowledge in the field of
marketing and logistics to the analysis of specific economic situations.

v’ training skills in the field of expertise and consultancy, analytical and informational assurance
of the realization and implementation of policies related to the development of marketing and
logistics.

v’ training of knowledge on the development and management of research projects.

v’ training highly qualified specialists for teaching activities in higher education in the field of
marketing and logistics.

v' developing/updating the curriculum of taught courses according to educational standards and
improving the content of taught courses, creating tools for assessing students' knowledge,
developing and publishing teaching materials.

3. Knowledge, skills and competences provided by the doctoral degree programme

The study programme 521.04 Marketing and Logistics is about the training/development of
transversal, general and professional competences necessary for the professional activity in the scientific
profile 521.05 Economics, business, administration, taking into account the National Qualifications
Framework, Qualification Standards, level 8 CNC, training field 0414 Marketing.

TC 1. Creative and complex personal development

TRANSVERSAL TC 2. Flexibility, adaptability and resilience
COMPETENCIES TC 3. Leadership and teamwork
(TC) TC 4. Advanced information management skills
TC 5. Adapting the activity towards a green economy / circular economy / sustainability
GENERAL GC 1. Design and conduct of scientific research
COMPETENCIES GC 2. Management of research-innovation, development projects
(GC) GC 3. Use of research skills in the teaching-learning-assessment process

GC 4. Exploiting the results of scientific research in the field
PROFESSIONAL PC 1. Marketing and business consultancy
COMPETENCIES PC 2. Marketing and business expertise

(PC) PC 3. Management of economic entities
PC 4. Management of development programmes
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The curriculum is designed to develop doctoral graduates' knowledge, continuous professional
training, skills and genuine professional reasoning, providing them with a wide range of soft, general and
professional skills that will ensure them a successful professional career.

4. Alignment of the doctoral programme and the contents of the curriculum with international trends
in the field

The 521.04 Marketing and Logistics study programme, through the contents of the curriculum, is
in line with the recommendations of the International Standard Classification of Education (ISCED),
developed by UNESCO, Standards and Guidelines for Quality Assurance in the European Higher Education
Area (ESG), 2015, through the implementation of the temporal, formative, accumulation and assessment
components of the Framework Plan for Higher Doctoral Studies (Cycle III), approved by MER Order
n0.1036. of 28.09.2020, the Regulation on the organization of higher doctoral studies, cycle III, approved
by GD no. 1007 of 10.12.2014 and the Regulation on the organization and functioning of the ASEM
Doctoral School, approved on 30.08.2022.

The present Curriculum is in accordance with the National Qualifications Framework, especially
the Qualification Standards, level 8 CNC, training field 0414 Marketing.

The curriculum responds to new approaches in the field of marketing amd logistics by providing
scientific research and strategic thinking skills to be able to manage different entity-specific situations and
to lead scientific research institutions/centres/sections.

5. Consultation of partners in the development of the doctoral programme (employers, teachers,
graduates, doctoral students)

In order to identify the need for training and education, an analysis of the internal and external
environment as provided for in the AESM Regulation on the initiation, design, approval, monitoring and
periodic evaluation of study programmes in ASEM was carried out (p. 8).

In the process of developing the study plan for the 521.04 Marketing and Logistics programme, the
following was carried out: analysis of normative and regulatory documents referring to educational
processes in higher education; preliminary analysis of the specific needs expressed by clients, beneficiaries
and partners (scientific and teaching staff, graduates, students and interested companies or organizations)
such as the Association of Advertising Agencies, the National Marketing Association, MAIB S.A.,
consulting companies Xplaine SRL, Magenta Consulating SRL, the educational offer of top universities in
Romania (lasi, Bucharest, Cluj, Sibiu) and other European countries. In the context of the above, the most
recent development directions in the field of training were analysed; a comparative analysis was made of
the curricula based on models from prestigious universities in the country and abroad; analysis of the current
specific teaching methodologies in the field; analysis and prior evaluation of proposals from external
specialists and graduates.

6. Relevance of the doctoral study programme for the development of science and innovation and
for labour market

Society's needs in the training of specialists in the field of demography and economic sociology
result from the National Development Strategy "Moldova 2030", the Education Development Strategy
"Education 2030" and the institutional strategies: the ASEM Development Strategy, which highlights the
imperative of a qualified workforce with higher doctoral studies.

The PhD programme "Marketing and Logistics" has been developed taking into account the needs
of the labour market, especially professionals/experts in marketing research, but also in strengthening
managerial skills in the field of marketing in order to develop successful new businesses, investment
projects, efficient resource management. According to the Classification of Occupations of the Republic of
Moldova (CORM 2021), the study program 521.04 Marketing and Logistics is oriented to the following
occupational positions:

Occupation code Occupation title
122104 Company Director in the Field of Sales and Marketing
122204 Advertising Director
122205 Public Relations Director
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Project Managers in the Field of Research and Innovation
Logistics and Distribution Director
Commercial Director

Scientific researcher

Associated Professor

University Professor

Business Analyst

Business consultant

Specialist in Innovation

Advertising and Marketing Analyst
Market Research Analyst

Sales Analyst

Economic Advisor

Economic Development Coordinator
Expert in Economics

The competences, skills and knowledge acquired during the doctoral studies (cycle I1I/ ISCED level
8) can be further deepened by pursuing postdoctoral studies with the aim of defending a habilitation thesis
in the field of economics or related fields, employment in the labour market according to the assigned
qualification, employment as scientific-teaching staff in higher education, scientific research institutions
and research projects within national and international programmes.
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